
Broom, Brush & Mop Magazine
S E R V I N G  T H E  I N D U S T R Y  S I N C E  1 9 1 2

March/April 2020

ABMA Annual Convention
A total of 28 supplier companies
participated in the 2020 ABMA 

Suppliers Display Face 2 Face program
during the annual convention. 

103rd ABMA
CONVENTION
COVERAGE

ABMA Holds Convention
In St. Petersburg, FL

Events Included 
Networking, Speakers,
Receptions & More

2020 ABMA  
Photo Gallery

How Companies
Keep Top Talent

ABMA Webinar:

Keeping Workers
Safe During
COVID-19 

Imports/Exports
2019 Year End Review



  



omo c t
ehtgi br

arwor fLooking 
 to the 

days t
er
dr

j comesyarn.

.e
er jone

i  we w w
our ye 

ill we h  wher wtego  w
or y

T t
e fe hre her’ee  erWW

!in w
.u

in w



PG 4                                                                                                                                                                                 BBM MAGAZINE  |  March/April 2020

A RANKIN PUBLISHING PUBLICATION March/April 2020   |   Volume 110, Number 2 Magazine

Broom, Brush & Mop

INDEX OF ADVERTISERS
ABMA .................................................................51
American Select Tubing ........................................11
Bizzzotto Giovanni Automation ..............................15
Bodam ................................................................52
Borghi USA .........................................................32
Boucherie Borghi Group..........................................7
Brush Fibers..........................................................9
CI Brush .............................................................33
Distribuidora Perfect, S.A. ....................................30
DKSH Switzerland Ltd. .........................................13
DuPont Filaments ................................................19
Filkemp ..............................................................35
GDF....................................................................25
Gordon Brush Mfg. Co. Inc. ..................................37
H. Arnold Wood Turning, Inc. ..................................1

Himesa ...................................................39, 41, 45
Jones Companies ...................................................3
Loos & Co. Inc.....................................................34
  Monahan Partners ................................................28
PelRay International ...............................................2
Perlon.................................................................17
PMM...................................................................14
Royal Paint Roller ................................................38
St. Nick Brush Co. ...............................................10
Stainless Steel Products .......................................31
Unimac...............................................................27
Wöhler Brush Tech GmbH.....................................23
Wolf Filaments.......................................................5
WOMA ................................................................29

Features

Rankin Publishing, Inc.
204 E. Main St., P.O. Box 130  •  Arcola, IL 61910-0130, USA
Phone:  (217) 268-4959  •  Fax: (217) 268-4815 
Website: www.rankinpublishing.com
Email: rankinmag@consolidated.net

PUBLISHER
Linda Rankin 
lrankin@consolidated.net

EDITOR
Harrell Kerkhoff
rankinmag@consolidated.net

ASSOCIATE EDITOR
Rick Mullen
rankinmag@consolidated.net

GRAPHICS/PRODUCTION
Kris Bott
David Opdyke

OFFICE MANAGER
Mary Jo Dunn

Staff

Calendar Of Events
SEPTEMBER 1-3, 2020

OCTOBER 26-28, 2020

DECEMBER 3-5, 2020

MARCH 13-16, 2021

MARCH 17-20, 2021

MAY 2022

ABMA Plans For The Future
During 103rd Annual Convention _____6

ABMA Speaker Shares Advice On 
How Companies Can Keep 
Top Talent ________________________26

ABMA Webinar: Keeping Workers Safe
During COVID-19 __________________36

ABMA 2020 Suppliers Display ______40

Industry News _____________________50

Imports/Exports
2019 Year End Review ____________46





S unny Florida welcomed attendees to the 103rd American Brush Manufacturers
Association (ABMA) Annual Convention, which took place March 4-7, at the
Renaissance Vinoy Resort & Golf Club, in St. Petersburg, FL.

This year’s ABMA event, with a focus on “2020 Vision For The Future,” included a “Face
2 Face” suppliers display  program, Opening Business Session, guest speakers, receptions,
a golf tournament and other key events. 
“We look forward to always providing a program that offers take-home value for

members. It’s important to work together while shaping ABMA’s ‘2020 Vision For The
Future,’” ABMA President Scott Enchelmaier, of The Industrial Brush Co., Fairfield, NJ,
said. He addressed attendees during the event’s Opening Business Session, held Thursday,
March 5. 
At the conclusion of this session, an ABMA All-Attendee Educational Institute

featured Steve Fredlund, who facilitated ABMA’s “2020 Vision For The Future”
program, billed as “An Interactive Industry Event.” Through member participation
during the session, ABMA completed this portion of its Vision 2020 Strategic Initiative. 
This year’s annual meeting also featured guest speaker Lisa Ryan, who discussed,

“Manufacturing Engagement: How to Attract And Keep YOUR Top Talent From Becoming
THEIRS.” Ryan’s address was presented after the ABMA All Division Meeting, which took
place on Wednesday, March 4.
According to ABMA, there were 172 registered delegates at this year’s annual meeting,

along with three new members, seven first-time attendees and 28 exhibitor displays. A total
of 34 active (manufacturer) member companies were represented, as well as 32 supplier
member companies. 
“The (ABMA) board of directors made a special effort to make this convention easier on

exhibitors. We like to offer special thanks to our exhibitor members who are here,” Enchelmaier
said. “We are grateful for all the attendee and exhibitor support in 2020, as attendance for the
annual convention is traditionally down during an InterBrush year.”
InterBrush, the international brush, broom, mop, paint roller and related industry trade fair

held every four years in Freiburg, Germany, was originally scheduled for May 6-8, 2020.
However, it was postponed until May 2022 on March 13, due to coronavirus (COVID-19). 
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“We look forward 
to always providing
a program that
offers take-home
value for members.
It’s important to

work together while
shaping ABMA’s
‘2020 Vision For 
The Future.’”

~ Scott Enchelmaier, 
ABMA President

By Harrell Kerkhoff |  Broom, Brush & Mop Editor





Also during the Opening Business
Session, Enchelmaier made special men-
tion of the ABMA Welcome Reception
being re-named “The Paul Miller Welcome
Reception.” The renaming honors longtime
president of The Mill-Rose Company, Paul
Miller, who died in 2018. 
“Paul was a tremendous industry

ambass-ador. He put people together like
no one else in our industry,” Enchelmaier
said. “Please use this welcome reception,
and all ABMA events this week, as Paul
always did — to make new friends. It’s
especially important to welcome new
members and first-timers.”
A moment of silence was then held for

two industry pro-fessionals who died during the past year: Don
Rankin, longtime publisher of Broom, Brush & Mop Magazine,
Arcola, IL; and Greg Tripp, vice president of Industrial Brush
Corporation, St. George, UT. 
Several ABMA committee reports were also presented during

the Opening Business Session. They were:
n ABMA Finance Committee Chair Chris Monahan, of

Brush Fibers, Arcola, IL, who gave a favorable report on the
financial condition of the association.

n ABMA Convention Committee Chair Greg Miller, of The
Mill-Rose Company, Mentor, OH, who provided information on
future annual conventions for the association. Next year’s event is
scheduled for March 17-20, 2021, at the Hotel del Coronado, in
San Diego, CA. The following year, the annual convention will
take place March 23-26, 2022, at Hyatt Coconut Point, in Bonita
Springs, FL.

n ABMA Membership Committee Chair Kevin Lannon, of
Lanoco Specialty Wire Products, Sutton, MA, who reported on the
association’s new member companies, several of which were
introduced later during the Opening Business Session.

n ABMA Public Relations Chair R.J. Lindstrom, of Zephyr
Mfg. Co., Sedalia, MO, who reported on the association’s efforts to
keep its website (www.abma.org) up-to-date and helpful to members. 
“We are always looking to add extra content and value,”

Lindstrom said.  
That includes the site’s members-only section, where added

information on businesses can be found, he said. A couple of new
features involve the ability to place personnel photos next to a
profile, as well as a biography and company history.
“(ABMA) also continues to send monthly emails to its

members, providing a good summary of different subjects, as well
as press releases,” Lindstrom said. 
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Chris MonahanSteve Fredlund Greg Miller

Kevin Lannon Mike ZimmermanR.J. Lindstrom
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The 103rd ABMA Annual Convention featured a variety of events,
including the All Division Meeting.
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He noted that the public relations committee will take a look at
results from the ABMA Vision 2020 Strategic Initiative, to see
what else can be done to enhance the association’s website and
overall PR activities.

n ABMA Statistical Committee Chair Mike Zimmerman, of
The Wooster Brush Company, Wooster, OH, who explained that
the main purpose of the committee is to collect and distribute data
important to ABMA membership. 
“This summer (ABMA members) will receive a request to

complete the association’s Business Ratio Survey. Data from this
survey is used by members to help benchmark their companies
against the rest of the industry,” Zimmerman explained. “To make
this data more meaningful, please consider participating in this
upcoming survey.” 

n ABMA Safety and Standards
Committee member Scott Enchelmaier
who discussed a number of topics, including
the ABMA’s safety slip program. The icon-
driven safety slips are designed to help
people properly use and care for power-
driven brushes. They include a manu-
facturer’s mark for identification purposes.
Enchelmaier said he was happy to report that
pricing for the safety slips will remain
unchanged in 2020. 
It was also announced by Enchelmaier

that one general endowment grant and two
academic scholarships were recently

presented by the ABMA Foundation, which is the charitable arm
of the association. It serves as a catalyst for uniting people and
organizations to make a difference through better education and
opportunity. The ABMA Foundation secures contributions and
provides grants for sustainable programs in research, education,
and assists industry associates and their families in need. Visit
www.abma.org/foundation for more information.
The one grant and two scholarships announced were: 
n A $5,000 general endowment grant was awarded earlier this

year to Andrea Chiappelli, to aid in his fight against leukemia.
Chiappelli sadly died on March 13. 
“Andrea worked for at least five ABMA member companies

over the past couple of decades, and enjoyed many long-standing
relationships with people in the industry,” Enchelmaier said. 

Andrew McIlroy Daniel Strowitzki
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n Two $2,500 Kathy K Parr Academic
Scholarships were awarded to Brandon
Ames, studying mechanical engineering at
the University of Akron; and Thomas
Hicks, studying business at the University
of North Carolina. 
The inaugural ABMA Foundation Net-

working Dinner took place during this
year’s annual convention, with 27 guests
participating. Proceeds from the dinner
supports the foundation.

INTRODUCTIONS MADE

This year’s Opening Business Session
also included introductions by
representatives from two European brush associations as

well as two new ABMA member companies. First-time
convention attendees were also recognized. 
FEIBP/European Brushware Federation Vice President

Andrew McIlroy, of Perlon-Group/Hahl Inc., Lexington, SC,
invited ABMA members to attend the 62nd FEIBP Congress,
scheduled for Prague, Czech Republic, on September 24-26, 2020.
Visit www.eurobrush.com for more information. 
The FEIBP Congress is attended by European and global brush

manufacturers and suppliers covering many areas of the industry,
including technical, food hygiene, paint, household and dental
care brushes. 
“This is the first time the Congress has been held east of the old

Iron Curtain since 1997. The Czech Republic and Poland have a
growing brush industry, and we hope to have first-time delegates
from those countries at this year’s Congress,” McIlroy said.
“Meanwhile, the Congress in 2021 is scheduled for Belfast,
Northern Ireland.”
McIlroy also read a letter from FEIBP/European Brushware

Federation President Peter Langenegger, who was unable to
attend this year’s ABMA Annual Convention due to recent surgery. 

In the letter, Langenegger spoke about the challenges that
coronavirus (COVID-19) has brought for the entire global brush
and related industries. He also urged ABMA members to remain
strong, and continue to invest in new machinery and innovations. 
Daniel Strowitzki, representing Messe Freiburg/InterBrush,

also spoke during the Opening Business Session. He provided an
update on InterBrush 2020 as it related to the coronavirus
(COVID-19) outbreak, noting that a final decision on the event
would soon be made. (The event was officially postponed on
March 13, and rescheduled for May 2022). 
It is customary that new member companies of ABMA are also

recognized during the Opening Business Session. In 2020 they
are: WCJ Pilgrim Wire, of York, PA; Beulah, Inc., of Valparaiso,
IN; and Rothstein Draht GmbH, of Gummersbach, Germany. 
Meanwhile, individual first-time ABMA Annual Convention

attendees for 2020 were also announced. They were: David
Nevill, of Beulah, Inc.; Mark Chalfant, of Fuller Industries,
LLC., Great Bend, KS; Kevin White, of Industrial Brush
Company, Inc., Fairfield, NJ; Tom Dodds, of Jewel Wire Co.,
Inc., Div., of Loos & Co., Inc., Pomfret, CT; Ulrich Rothstein, of
Rothstein Draht GmbH; Michelle Swiniarski, of Schaefer Brush

Tom Hagemann, WCJ Pilgrim Wire Ulrich Rothstein, Rothstein Draht GmbH

NEW MEMBERS

The ABMA Suppliers Display Face 2 Face program was one of the highlights during the 2020 annual convention. 
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Manufacturing, LLC, Waukesha, WI; and Tom Hagemann, of WCJ
Pilgrim Wire.
Recognized as well during this year’s Opening Business Session were

members of the 2019-2021 ABMA board of directors: They are:
Officers: President — Scott Enchelmaier; Vice President — Greg
Miller; Treasurer — Chris Monahan; and Past President — Carlos
Petzold, of Borghi USA/Bodam International, Aberdeen, MD. 
Active manufacturer board members are: Charles Coward, of

Hill Brush, Mere, United Kingdom; Mark Kappes, of Tanis, Inc.,
Delafield, WI; R.J. Lindstrom; Ernest (Chip) Preston, of Spiral
Brushes, Inc., Stow, OH; Fred Spach, of Carolina Brush, Gastonia, NC;
and Michael Zimmerman. 
Affiliate supplier board members are: Steve Bellocchio, of

Zahoransky USA, West Chicago, IL; Mike Frederickson, of Jewel Wire
Co., Inc./Div. of Loos & Co., Inc., Pomfret, CT; Tim Hack, of Epic
Resins, Palmyra, WI; Kevin Lannon; Dustin Maninfior, of AST
Filaments/American Select Tubing, Mattoon, IL; and Bruce Massey, of
InterWire Group, Bristol, CT. 
ABMA management staff is Executive Director David Parr, of

SilvaCor, Inc., Durango, CO. 
Past ABMA presidents in attendance were also recognized, along

with the years they served in that office for the association: John
Cottam, Industrial Brush Corporation, 2001-2003; Bruce Gale,
Michigan Brush, 2003-2005; Ken Rakusin, Gordon Brush, 2005-
2007; Ian Moss, Brush Fibers, 2011-2013; Jeff Malish, The Malish
Corporation, 2013-2015; and Carlos Petzold, Borghi USA/Bodam
International, 2017-2019.

ABMA STRATEGIC PRIORITIZATION 

ABMA members present during Thursday’s All-Attendee
Educational Institute (which followed the Opening Business
Session), participated in the future direction of their association

during the “2020 Vision For The Future” interactive industry event. It
was facilitated by Steve Fredlund, who holds an MBA and has 30 years
of corporate experience, primarily in analytical functions. 
Fredlund has been working with ABMA on the association’s 2020

strategic prioritization project for several months. At Fredlund’s direction,
members voted with their smartphones during Thursday’s event on several
key directives they would like to see the association focus on. 
“We last gathered in 2000 for a strategic planning session as it related

to our association. Since that time, a lot has happened,” Enchelmaier

ABMA President Scott Enchelmaier (right) received two “visitors”
during a “tongue-in-cheek" shakedown.
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said. “ABMA has grown stronger in
reputation, representation and financial
strength. Therefore, we feel 2020 presents
the perfect opportunity to take the
necessary time to reinvest in our
association, and the best way to do that is
to listen to our members. We (at ABMA)
have been working on this process since
early fall, first with a survey to analyze our
(association’s) strengths, weaknesses, and
opportunities, and then followed by a
series of webinars. 
“Today, as we take the next step in our

planning process, we are driving toward
the finish line. That is where Steve
(Fredlund) comes in. He has been driving this process since the
beginning.” 
Fredlund added: “It’s been a fun eight or so months since David

(Parr) and I started working on this project. The main objective is
to hear your (ABMA members’) voices, and to find out what you
want the association to do to better support your specific
businesses, as well as the overall industry. 
“As Scott (Enchelmaier) has mentioned, we have done several

things over the past months. That has included member surveys,
consultation with the ABMA board of directors, brainstorming video
calls and webinars, and we now have you (attendees) trapped in a
room,” Fredlund said, with a laugh. “This is our best opportunity to
get your further input, through smartphone voting, on key questions.
We are calling it the ‘final prioritization.’” 
The objective is to take the consolidated ideas that have been

previously gathered, Fredlund said, and give attendees at the All-
Attendee Educational Institute a second voice. It is through this
process that the association’s board of directors will learn which
key areas ‘today’s’ voters see as being most important, related to
ABMA’s focus toward the future.
He added that through the earlier survey process with ABMA

members, six general themes were developed. They were:  
1). Manufacturers (within the industry) have deep

knowledge, are flexible and creative, and produce quality
products; 
2). The industry is cooperative and mutually respectful; 
3). ABMA provides strong internal networking, education

and updates on legal and regulatory issues;
4). The industry struggles in pace of innovation and cost

competitiveness; 
5). The industry and manufacturers face key threats from

foreign competitors, political and legal environments, cost
pressures and slow staff development; and,
6). ABMA has an opportunity to improve engagement,

including with younger manufacturers and stakeholders other
than manufacturers. 
After the initial survey results were known and video calls

made, a list of 15 priorities were developed and placed under three
key categories (five priorities per category): Knowledge,
Networking and Profitability. It was from those three categories
that votes were taken from attendees at Thursday’s All-Attendee
Educational Institute. They were asked to vote the importance
among each of the five priorities in each of the three categories.
The main objective was to find out which areas ABMA should put

added resources and emphasis on over the next few years. 
The results of each of the three categories voted on are as

follows: 
nKnowledge (1 voted most important, 5 least important) —
1. Centralized reports on global issues and trends, member

feedback opportunity; 
2. Centralized education for best practices and industry

standards through publications, round tables and webinars;
3. Centralized new employee resources: terminology,

publications, videos, primers, “Brush University”;
4. More speakers, with greater frequency, that challenge members

to advance their thinking in different, relevant areas; and, 
5. Centralized resources on the history of brush products. 
n Networking (1 voted most important, 5 least important) —
1. Greater connection with younger and newer members (both

at and outside annual convention); 
2. Networking and information-sharing across companies

among roles below the highest levels on a more year-round basis
(webinars, etc.); 
3. More formalized process to connect with specific members

during meetings;  
4. Forums specific to technical elements for both networking

and knowledge; and, 
5. Encourage larger organizations to join ABMA.
n Profitability (1 voted most important, 5 least important) —
1. Education and resources for improvement of efficiency

(continuous improvement, lean manufacturing, six sigma, etc.);
2. Acquiring and sharing knowledge (from both within and

outside the brush manufacturing industry) to make the industry
more profitable;
3. Improve website to increase online engagement through

improved content, functionality and member-value;
4. Centralized bulk buying of raw materials (example

corrugated boxes) like an ABMA buying co-op; and,
5. Development of specific brush manufacturing software that

connects to accounting and client management tools. 
ABMA members at Thursday’s All-Attendee Educational

Institute were also asked to prioritize the three areas listed below
in order of importance. The results were:
1). Provide an unparalleled variety of networking

opportunities; 
2-tied). Enhance industry knowledge; and,
2-tied). Promote profitability for its members and the

industry. 
“All of this information you have provided is incredibly helpful

Kevin MonahanJohn Feathers
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and appreciative as ABMA looks to carry out its vision for the future,”
Fredlund said. “It has been an interesting and long journey. What we
have seen from the surveys are incredibly beneficial and encouraging.
“I didn’t know a lot about brush manufacturing going into this

project, but I have learned a lot over the past 8 to 10 months. One of the
things that really stands out to me is the collaborative nature of the brush
industry. A lot of you are part of privately-held businesses and are
competitive, but yet there is still a very unique thing that goes on here,
where a lot of collaboration takes place. You have each other’s interests
at heart.  I have also seen a focus within the brush industry of looking
toward future generations and getting younger people involved.”
He added: “As (ABMA) looks at strategy going forward over

the next few years the question is, ‘How do we leverage the unique
strengths of the industry to increase competitiveness and better
withstand threats?’”
Enchelmaier thanked Fredlund for his help during the ABMA

strategic prioritization process, adding: “We now have clear
marching orders for our association, so please say tuned. We will
take everything to the (ABMA) board of directors.” 

DIFFERENT TOPICS COVERED 
AT ALL DIVISION MEETING 

The 2020 ABMA All Division Meeting, held Wednesday
afternoon, March 4, highlighted activities from the
association’s Paint Applicator, Industrial & Maintenance,

Broom & Mop, and Suppliers divisions. 
A report was given by Enchelmaier near the beginning of the

meeting that listed the following standards important to many of
the association’s manufacturer members. They are: ASTM
(American Society for Testing and Materials) F2367-04 for
brooms; ASTM F2368 for mops; and ANSI (American National
Standards Institute) B165.1 for power brushes. ASTM also has a
subcommittee, D01.61, that developes methods for paint
applicator testing.

Further explaining the ASTM D01.61 mission, during the
ABMA All Division Meeting, was John Feathers, of DuPont
Filaments, Washington, WV. 
“Within ASTM there is a subcommittee called D01.61 which

deals with just paint applicators. There are currently 14 standards
in place, involving such areas as shedding of brushes, shedding of
roller fabrics, terminology for paintbrushes, terminology for roller
fabrics, etc.,” Feathers explained. “Work continues to develop
standards that focus on such areas as paint roller pickup and
release, knitted roller fabric definitions and paintbrush stiffness.”
Feathers said when such standards are in place, it allows

independent labs to provide uniformed testing for specific
products, regardless of where those products are made.
“There is nothing about (the ASTM D01.61 standard) that

says a good paintbrush, for example, must meet a certain
specification; it just says, if you are going to test a paintbrush,
these are the best steps to follow,” he added. “That is what we
have with the ASTM D01.61.” 
Also speaking at the ABMA All Division Meeting was Kevin

Monahan, of Monahan Partners, Arcola, IL, who stated the 2020
National Broom, Mop & Brush Meeting is scheduled for this fall. 
“The annual event provides a good opportunity to see suppliers

and customers. Industry reports are presented, along with a guest
speaker. It’s run very efficiently,” Monahan said. 
Co-chairmen for this year’s National Broom, Mop & Brush

Meeting are Andrew Dailey, of the Jones Family of Companies,
Humboldt, TN; and Joel Hastings, of Nexstep Commercial
Products, Paxton, IL.
A statistical update on brush industry production and employee

levels, presented by Greg Miller, was also given during the ABMA
All Division Meeting. Miller’s report showed the following: 
Product shipments and receipts for services made in the

industry: 
n 2015 — Restated $2,442,110,000 (number of employees

8,992);
n 2016 — $2,522,846,000 (number of employees 9,350); and,
n 2017 — $2,865,312,000 (number of employees 9,771).
“The U.S. (brush) industry grew by over $340 million, and added

421 employees (from 2016 to 2017),” Miller said. “Meanwhile,
balance of trade (imports versus exports within the industry) shrank
by $11 million in 2017, but grew by $115 million in 2018.”
For 2018, imports totalled $1,882,303,929, while exports

totalled $477,224,356. 

Ken Rakusin, left, of Gordon Brush, gets his caricature drawn during the ABMA Suppliers Reception. 
Virtual reality games (right) where among the activities.  
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For more than 80 years, DuPont Filaments has been recognized
as a leader in innovative synthetic filaments that enable brush
manufacturers to address emerging trends and meet evolving
consumer expectations. Building on a legacy of innovation, our
global team of scientists and development engineers continues to
expand the broad range of filaments offerings for premium quality
brushes and industrial applications, giving leading global brands
and brush manufacturers ever more flexibilities in brush designs. 

Health Deserves The Best Filaments 
- Toothbrush Filaments

The most important component of a toothbrush is the bristle.
With outstanding industry expertise accumulated over the years,
coupled with our proven technologies, DuPont Filaments is
dedicated to the oral care brush industry with our nylon solutions
under the brand names of DuPont™ Tynex® (nylon 612) and
DuPont™ Herox® (nylon 610). 
Leading toothbrush brands and manufacturers are able to

produce very high quality brushes with a balance of consistent
quality, wear performance and unmatched productivities in tufting
and end-rounding by using DuPont filaments. As consumer trends
in toothbrushes are increasingly focused on the six major areas of
1) Visual Attractiveness, 2) Interdental Cleaning, 3) Plaque
Removal, 4) Gum Comfort, 5) Gingival Cleaning and 6) Anti-
microbial within the filaments, DuPont Filaments has been
working closely with the leading global brands in oral care as well
as toothbrush manufacturers by fulfilling these needs with our
broad range of innovative products in the portfolio. 
DuPont™ Tynex® Brilliance Pro filaments are a prime example

of DuPont’s newest innovation that combines both visual
attractiveness and functional benefits. With its unique diamond

shape profile and disting-
uished color effects, it is
the ultimate filament for
premium toothbrushes.
The soft bristle of Tynex®
Brilliance Pro, with its
outstanding translucency
and glistening look brought
by a proprietary color
recipe, will make any
toothbrush an “eye-catcher”
on the shelf, while retaining
the superior cleaning ability
for inter-dental and plaque
removal performance.
As Herox® was success-

fully reintroduced to the
toothbrush filament market

by DuPont, it is known as a “green” material, with 67 percent of its
ingredients coming from renewable sourced raw material. Another
innovation, DuPont™ Herox® Binchotan filaments, was added to
the product portfolio as DuPont adapted its product strategy to
provide tailor-made solutions targeting customer needs and growth
in Asia Pacific. 
Capturing the emerging trend of using charcoal in various

dispensary applications, especially in Asia, DuPont Filaments
brought yet another innovation to the market by combining nylon
and binchotan charcoal powder. The binchotan charcoal powder
used by DuPont is manufactured from 100 percent natural wood
through a specialized carbonization process in Japan, where
binchotan originated. The combination of nylon and binchotan,
with perceived functional benefits commonly known in Asia and
increasingly in other regions, allows toothbrush designers to bring
new concepts of toothbrushes to consumers. 

Beauty Deserves The Best Filaments - Fine Filaments
When it comes to the cosmetics industry, consumer needs are

dynamic and ever-changing. There is also an increasing
expectation for high performance tools as consumer cosmetics
applications are more and more specialized toward professional
grades. From powder to eyeliner, mascara to nail polish, as well as
facial cleaning brushes, consumers are looking for brushes with
high performance in durability, ease of cleaning, soft touch-and-
feel, powder pickup / release … etc. 
Even if different animal hair is still available as an option for

cosmetic brushes in the market, responsible cosmetic brands are
already leading the trend to be “cruelty free,” and use only
synthetic filaments in their brushes. 
DuPont™ Natrafil® filaments, a pioneering filament from

DuPont’s unique polyester-based material, contain proprietary
texturizing additives that create a structured surface that mimics
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animal hair. Natrafil® filaments offer a
synthetic alternative to animal hair in
premium cosmetic powder brushes, with
more consistency in the bristle while
maintaining the touch-and-feel of premium
animal hair. Studies have shown that brushes
made with Natrafil® filaments have equal to
superior pickup and release performance
versus brushes made with animal hair. 
Hygiene in cosmetic products is a serious

but often forgotten concern.  Infection-causing
bacteria can thrive in cosmetic brushes and
products that are not adequately cleaned or are
used beyond their indicated product lifespan. 
DuPont is helping tackle this problem with DuPont™

Tynex® StaClean® fine filaments. Independent veri-
fication by an authoritative third-party testing agency has
confirmed that Tynex® StaClean® fine filaments are 99
percent effective in bacteria inhibition. The launch of
Tynex® StaClean® fine filaments addresses the hygienic
concern for cosmetic brushes.

Efficiency Deserves The Best Filaments 
– Abrasive Filaments

Like most industries, steel manufacturers are always looking
for ways to increase productivity. The emphasis is on getting
more square feet of metal through the mill, cleaned and coated
faster than ever before. To accomplish this, steel mills are using
more aggressive cleaning solutions. The problem is that the
cleaning brushes typically used are quickly degrading because
many plastics used in the brush filaments can’t handle the
solutions of the extremes in the PH scale. The technical
resources at DuPont Filaments were able to help solve the

problem by adding stabilizers to one of our
nylon polymer formulations, effectively
extending the pH range that these filaments
can be used in. 
Brushes made with these filaments deliver

cleaning performance over an improved
service life, helping steel manufacturers
achieve higher productivity.
Another need voiced by customers is higher

aggressiveness in metal finishing applications.
DuPont™ Tynex® A filaments, a family of
ceramic grit-containing filaments, was devel-
oped to meet this need.

Creativity Deserves The Best Filaments 
– Paintbrush Filaments

When manufacturers began changing their paints to water-based
formulations, more people began using paintbrushes made with
synthetic bristles because the hog bristles traditionally used in
paintbrushes lost stiffness in water-based paints. Synthetics, such
as DuPont™ Tynex®, DuPont™ Chinex® and DuPont™ Orel®
brand filaments, quickly became popular choices. 
As paint manufacturers continue to improve their water-based

formulations by reducing volatile organic compound (VOC)
content, increasing solid loadings and decreasing drying times,
there is an ongoing need for increasingly higher performing
brushes. To meet this need, DuPont Filaments continues to
innovate and help customize solutions. 
For example, we developed filaments with stiffer cross-

 section that can push higher viscosity paints more efficiently.
We also changed the shapes of the filaments so that they not
only pick up more paint from the can for faster application, but are
easier to clean.



Compelling reasons have forced the postponement of  InterBrush 2020.
For WÖHLER, this also means that meeting with clients and friends in
Freiburg will not take place before 2022. 

InterBrush is always a special opportunity for WÖHLER to present its
latest developments. That’s why all clients and prospective buyers are
now cordially invited to Bad Wünnenberg, where the innovations can be
viewed directly on site.
WÖHLER’s open stand presentation of outstanding machines for

industrial brushmaking already convinced visitors in 2016. This open

approach has initiated a radical rethinking in the whole industry over the
past years. Future-oriented themes on digital industrymake it obvious to
all that automation and digitalization will not stop — even at the gates of
a highly traditional trade like the brush industry.
The expertise established by WÖHLER in countless success-ful projects

over 87 years is the key to facing a positive and innovative future.
“We are very proud of being a reliable partner for our clients, and

seeing eye to eye with them. Together, in past years, we have realized a
number of exciting projects, and in doing so, have built a sound basis for

developing modern solutions and
machine concepts for the future,”
General Manager Matthias Peveling
stressed, clearly pleased about the great
cooperation.
As one of the leading machine builders

in the brush sector, WÖHLER is already
able to meet many future demands today.

New user concept for the demands of
today’s working world

A holistically newly developed user
concept, together with state of the art
technology, lays the foundation for
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Wöhler Brush Tech GmbH
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www.woehlerbrushtech.com 

JOIN THE POSSIBILITIES
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effective integration of the machines in the entire
process chain. From job management, thorough data
collection, WÖHLER machines not only deliver
high quality products, but also enhance efficiency by
the direct evaluation and transfer of production data
back into the clients’ systems.
This allows optimal production monitoring, and

the acceleration of the complete production
process all the way through shipping.
An additional future component is modern

predictive maintenance, which has a great
potential for considerably boosting machine
availability.
“With this knowledge, we introduce a new era

compared to that of conventional reactive
maintenance. Possible malfunctioning can be
recognized, and averted, before it occurs, thanks to
this method,” General Manager (Engineering)
Daniel Horenkamp explained.
Even the operator interface has been adapted to

the modern working world, now appearing both
clearer and better structured. The machine enters a
direct interaction with the operator, guiding him
more simply and clearly through diverse
applications. This effectively minimizes the risks of
maloperation, as well as cutting training time and
down time. Difficulties in troubleshooting decrease,
as does the necessity of service calls.

A new dimension of service
Dreams come true. WÖHLER’s visions for

customer service have gone into implementation
strategy, which will considerably enhance WÖHLER
service in the coming years. 
Even now, the first steps have already been

taken for making service both faster and more
convenient for the client. In the future, spare parts
and wearing parts can be identified and ordered
even faster and easier. A service technician can
also give assistance—as required — directly to
customers online.

Continued on page 50

Wöhler Brush Tech GmbH
Wöhler-Platz 2 • 33181 Bad Wünnenberg

Tel.: 0049 2953 73 300 
E-Mail: bt@woehler.com
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Providing a wide range of products to
companies throughout the world that are involved
in the cleaning industry is G.D.F. di De
Franceschi Gabriella & C. sas, located in
Bazzano, Italy. 
Founded in 1983, G.D.F. is a

supplier of “made in Italy”
foamed and solid plastic blocks,
epoxy-painted metal handles and
poles, plastic buckets and other
cleaning wares, according to
G.D.F. President Gabriella De
Franceschi.
De Franceschi began G.D.F. 37

years ago after gaining experience
in the field of synthetic mono-
filaments. The mission of her
company has remained the same
throughout its history — to
provide brush and broom makers
with high-quality components — allowing them to
produce their own cleaning items from one source.
Grouping together products also saves on
transportation costs for companies, she said.
Furthermore, customers only have to pay one
supplier.
After working for major Italian monofilament

companies, De Franceschi launched her own
enterprise with the idea of servicing a worldwide
market with quality products, reliable customer
service and competitive prices. De Franceschi
explained that those objectives continue at G.D.F.
“Long-term agreements — most of them on an

exclusive basis with my specialist suppliers —
provide my company with products that come
with required standards and special prices for
competitive sales,” De Franceschi said. “It’s also
important that we, at G.D.F., inform customers
about new product solutions.”

One example is G.D.F.’s colored natural foamed
plastic blocks, which are available in different
internal color options, something that is in greater
demand today, she said. Typically, plastic foam is
either gray or yellow, with the blocks then being

painted to achieve a desirable
color or colors.
“With our natural foamed

plastic blocks, customers can
choose a color without paying an
extra amount for the blocks to be
painted. It’s all about taking
advantage of new technologies,”
De Franceschi said. “We have
received a lot of interest from
people wanting to know more
regarding our colored natural
foamed plastic blocks. It takes
time to educate and understand
all of the possibilities.”

Contact: 
G.D.F. di De Franceschi Gabriella & C. sas, 
Via Mazzini, 27, Bazzano, 40053 Valsamoggia

BO Italy.
Phone: ++ 39 051830189;
Mobile: +39 3405743265.
Fax: +39 051830263.

Email: gdf@gdfsrl.eu. and gdfwin@tin.it.
Website: www.gdfsrl.eu.

Gabriella De Fanceschi
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T alented employees are — or should
be —highly prized. Successful comp-
anies recognize that fact, and will go

to great lengths to keep their top talent happy,
satisfied and in the fold. Achieving that,
however, is not always easy. 
Addressing “the talent topic,” a subject

that transverses all industries, was Lisa
Ryan, guest speaker during an All-
Attendee Educational Institute at the
103rd American Brush Manufacturers
Association (ABMA) Annual Convention,
in St. Petersburg, FL. Her presentation
was titled: “Manufacturing Engagement:
How to Attract And Keep YOUR Top
Talent From Becoming THEIRS.” 

Ryan (www.lisaryanspeaks.com) is a
Certified Speaking Professional, engage-
ment and retention expert, culture consultant and author of the
book, Manufacturing Engagement: 98 Proven Strategies to
Attract and Retain Your Industry’s Top Talent.
She explained that a company’s best employees have the power to

take their skills to the competition. What is alarming is Gallup reports
that close to 71 percent of all employees feel unsupported, detached or
disengaged from their current employers. The impact costs U.S.
businesses more than $450 billion in lost productivity each year. On

the other hand, studies show that engaged
employees have: 50 percent fewer accidents,
41 percent fewer quality defects, and 30
percent fewer health care costs. 
Among the points that Ryan discussed

during her presentation were: 
n Why the focus should be on employees

who are doing things well, instead of toxic
workers;

n How to build a company’s reputation as
a great place to work;

n How to address the hidden killer of
productivity and profits;

n How to get off the hamster wheel of a
continuous hiring cycle, and focus more on
creating an irresistible workplace culture; and,

n How to tackle the generational
divide at work.

‘EMPLOYEE ENGAGEMENT’ AS A VERB

T he importance of employee engagement has become a
common theme among my business leaders as they try to
keep their top employees from jumping ship. The feeling

is, an engaged employee will always feel welcome by company
leaders and co-workers — and will not want to leave. Ryan
cautioned, however, that employee engagement, in and of itself,
is not a panacea. 
“I’ve got news for you, employees don’t necessarily care about

engagement. Why? Because too many times owners and managers
are looking at engagement as a ‘noun.’ It’s a process, a strategy or
a checkmark to them,” Ryan said. “Employees do want to engage,
though, when a company owner or manager sees engagement as a
‘verb.’ That is where special connections happen.”
For true employee engagement to take place, Ryan suggested

implementing the three “rings.” They are:
nHearing — “Do you truly listen to what your employees have

to say? Do you listen to their ideas?” Ryan asked. “Do you value
what they bring to the company, and the way they see the world?
Do you give them credit when implementing one of their ideas?
Do you make them feel like they are important, and that their
contributions are important?”

n Caring — “Do you really know your employees? Do you
know if they are cat or dog people? Do you know the names of
their kids?” Ryan added. “Are you involved as a boss or manager?
Or, are you one of those bosses where if you appeared on the

By Harrell Kerkhoff |  Broom, Brush & Mop Editor

“Too many times owners
and managers are looking at
engagement as a ‘noun.’ It’s
a process, a strategy or a

checkmark to them.
Employees do want to
engage, though, when a

company owner or manager
sees engagement as a ‘verb.’

That is where special
connections happen.”

Lisa Ryan
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television show ‘Undercover Boss,’ you wouldn’t need to put on
a disguise because few of your employees actually know who you
are anyway?”

n Sharing — “How often do you provide feedback to employees?
Is it just that once-a-year personnel performance review?” Ryan said.
“If it is, that is not enough. Besides, most managers don’t like giving
yearly performance reviews, and employees hate finding out
everything they have done wrong over the past 364 days.”
According to Ryan, it’s much better to stay in frequent contact

with employees, where the focus is seeing how they are doing,
and if they need any help. 
“So many times we hear about the ‘exit interview.’ Isn’t that

concept a little late? Here is something to write down: How many
of you have ever heard, or conducted, a ‘stay interview?’” she

said. “It involves a one-on-one conversation with an employee
where you can ask: ‘What keeps you here? What do you like about
your job? What would cause you to leave?’ 
“As a boss, wouldn’t you want to know those questions from

your people?” 
Employee engagement should start at the top of the company,

Ryan explained.
“If engagement is just seen as a human resource program, it’s

not going to work,” she said. “Unfortunately, I hear from business
leaders who say, ‘Lisa, I already have a full plate at work. I have
so many things going on. I don’t have time to connect with all of
my employees.’
“My response is, ‘But you keep finding the time to hire

replacements.’”
She noted that employee engagement does

not always have to be detailed. It can simply
start by saying “good morning,” and/or
“thank you for coming in today.” 
“If your employees feel they are an

important part of the organization, they will
give you a lot more than expected,” Ryan
said. “And why is that important? There are
10,000 baby boomers retiring everyday. For
every four people who are retiring, there is
usually one interested and qualified worker
to take their place. That is unsustainable.”

TOP 5 REASONS 
EMPLOYEES STAY

Acommon misconception
in the work-force is that
all employees really care

about is making as much
money as possible. Although being
able to make a good living is important, Ryan
said money isn’t everything. 
Research, she added, paints a different

picture of what is truly important for many
employees. The top five reason employees
stay with a company are as follows:

n Company Culture & Mission — “You
can feel culture, can’t you. You can walk
into a store or job site and feel it the
employees like working there,” Ryan said.
“When you have new people coming
onboard, or interviewing with you, what are
they feeling about your company’s culture?
Are your employees laughing and friendly
with each other? 
“It’s about creating positive relationships

and culture in order to keep your people in
place.” 

n Approachable Leadership — In “the
old days,” according to Ryan, most new
employees would not dream of walking up
to an established company owner or
manager and starting a conversation. A chain
of command had to be followed. 
“That doesn’t work anymore,” she said.
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“Business owners and managers have to be more approachable
when it comes to today’s leadership. Employees see leaders much
differently when they (the leaders) are welcoming people by
name.” 

n Opportunity To Grow — “People want to be better off
tomorrow than they are today. Therefore, it’s important that
leaders help employees not only with their on-the-job skills, but
also their personal skills,” Ryan said. “It’s important to look at an
employee as a whole person, while seeking ways to help them.”

n Flexibility For Work/Life — “I spoke last year to
members of the roofing industry. When it’s not raining, those
people are installing roofs. I talked with one company leader
who said that they had such a hard time finding employees. To
help, they decided not to work on weekends anymore,” Ryan
said. “Did they lose jobs because of that? Yes. Are they now
more profitable? Yes, because they are not spending all of their
time looking for new people to hire.”

n Recognition — Providing proper employee recognition is
one area that will cost companies the least amount when it comes
to time and effort, according to Ryan, “but I promise you, will
make the biggest difference.” 

THE IMPORTANCE OF GRATITUDE

The definition of “gratitude” is: the quality of being
thankful; readiness to show appreciation for, and to
return kindness. Through her various career paths, Ryan

said she has found the most success over the years by
developing various gratitude strategies (“grategies”) for
personal and professional development. 
She also has found guidance on the subject through Dr. Robert

A. Emmons, an American psychologist and professors who
authored: Thanks!: How The New Science Of Gratitude Can Make
You Happier.
Ryan explained that Dr. Emmons divided students into three

groups. He had members of the first group write down things they
were grateful for. Members of the second group wrote down all of
their troubles and hassels, while the third group simply recorded
daily events. After 10 weeks, Dr. Emmons observed, the
“gratitude group” was 25 percent happier. 
“The ‘gratitude group’ also exercised, on average, 1.5 hours

more per week than the other two groups. They had fewer
physical ailments as well,” Ryan said. “Research shows that
people with autoimmune and neuromuscular diseases fare better
when they practice gratitude. They complain less often, and are
happier, more joyful and enthusiastic. 
“Dr. Emmons later interviewed the people associated with the

‘gratitude group’ to see if they noticed any true difference in their
lives — and they did, for the better.”

“Providing proper employee
recognition is one area that
will cost companies the least
amount when it comes to

time and effort, but I promise
you, will make the biggest

difference.” 
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The bottom line, Ryan added, is to not
underestimate the importance of grate-
fulness and the act of finding the good in
everything. People at work will benefit.

TRUST — SET THE FOUNDATION

Acommon practice with business leaders — after attending
a convention or conference — is immediately starting all
types of new programs at work. However, to avoid

overwhelming your personnel “once the boss returns to the
office,” Ryan suggests focusing on one key implementation, and
then “stick with it.”  
“When you are trying something new at

work, consistency is the key. Whatever you
pick, it should be for the long term,” Ryan said.
“You have to start with a ‘foundation of trust,’ that a new plan is
in place that will be followed through to its completion.” 
Another key factor in employee development is taking steps to

truly “know all your people.” 
“Sometimes, we spend all of our training dollars just on

managers and emerging leaders, when a little bit of additional
investment with all employees is just as important,” Ryan said.
“Improving communication helps.”
So do little gifts of appreciation, such as $10 gift cards, she

added. To be effective, such gifts should be given with the tastes
of individuals in mind. For example, not everybody drinks coffee.

Therefore, sending $10 gift cards from a coffee shop to
“everybody” is generally not a good idea. There will be those
people who are disappointed.
“It’s those little things we can do (as bosses and managers) that

can make more employees feel welcomed and needed,” Ryan said.
“The Golden Rule says, ‘Do unto others as you would have done
unto you.’ There is also the Platinum Rule, which states, ‘Do unto
others the way they want us to do unto them.’
“Find out what your employees like. There is not one thing you

can do to make everyone happy, but you can put together ‘little
packages’ that recognize each employee the way they want to be
recognized. There is no ‘one-size-fits-all’ rule.”
Ryan also expressed the importance of training for all

employees. 
“You may say, ‘Lisa, if I spent all kinds of money training

“A key factor in employee
development is taking steps

to truly ‘know all your
people.’ Sometimes, we
spend all of our training

dollars just on managers and
emerging leaders.” 
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everybody, there would be employees who would take that
training and leave.’ My response is, ‘What if you don’t train all of
your employees and they stay?’” Ryan said. “I find that response
gets training dollars available rather quickly. We have to change
the conversation when it comes to training.”

OPPORTUNITIES TO GROW

Along with a higher priority placed on training, Ryan
discussed specific ideas that business owners and general
managers can implement to not only help themselves, but

get more employees involved at work. They include: 
n Lunch and Learns: “I have heard from company leaders who

said, “We have had ‘lunch and learns’ and nobody showed up.’ My
response, ‘Did you ever ask your employees what would make
them show up? What did they want to learn?’” Ryan said. “‘Lunch
and learns’ don’t necessarily have to be related to business.  Buy
some sandwiches and start a conversation.” 

n Learning library. “If you are providing learning resources
for people, you have to educate them on how to properly use those
resources,” Ryan said. “For example, if I went to ‘Bob’ and said,
‘Oh my gosh, I just went through an amazing program and I have
this book for you to read.’ What is the chance that ‘Bob’ ever
opens that book? Zero. 
“Instead,  if I gave ‘Bob’ a book with specific tips and said,

‘Why don’t you go through this book, find a couple of ideas that
maybe we can start to implement and let me know what you
think.’ Now, what is the chance that Bob is going to actually open

that book? Pretty good.”
n Toastmasters Club: “If public speaking terrifies you, and

you want to get better, visit toastmasters.org. According to
research, public speaking is the No. 1 fear most people have,
while death is No. 2. According to the comedian, Jerry Seinfeld,
‘The person doing a eulogy would rather be in the casket,’”
Ryan said, with a laugh. “If you are terrified of public speaking,
look at Toastmasters.”

n Ongoing and positive training: Ryan expressed the need for
owners and managers to create a positive environment when it
comes to training.
“Too many times, we look at training as punishment,” Ryan

said. “Stop throwing away your training dollars by punishing
people. Instead, say to an employee, ‘I see something in you. I
would love to send you to this program. I think it would be good
for you and your career. And when you come back, I would love
for you to share some of the things you learned with others.’”

n Bring in an outside trainer: “Let’s face it, when you bring in
somebody from the outside, your employees are going to hear
things differently than if you, as the boss or manager, said the
same things,” Ryan said. “That is why outside trainers can be very
effective. Your employees don’t see them everyday.”

n Public seminars & trade shows: Not every employee gets to
“escape” the work setting. According to Ryan, there is real value
in letting employees attend a seminar and/or trade show. Allowing
employees to visit such events can go a long way in maintaining
their loyalty, while adding recruiting possibilities. 

ACKNOWLEDGE, APPLAUD, APPRECIATE 

According to a study from the WorkHuman Research Institute,
21 percent of employees who participated reported NEVER
being recognized while at work, while 33 percent said such

recognition had not taken place for six months. 
“That is unacceptable,” Ryan said. “You have to find ways to

catch your people doing things well.”
Ryan also spoke on the importance of saying “thank you,” and

responding to a “thank you” with “you are welcome,” rather than
simply saying “no problem,” “sure,” or “you got it.” 
“When somebody says ‘thank you’ they are giving you a gift.

When you respond, ‘it was nothing,’ you are taking that gift and
rejecting it. Simply by changing our language, we change the
conversation,” she said. “Here is why that is a big deal. It’s not
you, it’s your brain. When you say ‘no problem,’ the other person’s
brain is saying, ‘Problem? What do you mean problem?’ The brain
is not processing those small words. When you say, ‘no worries,’
the other person’s brain is saying, ‘Worries? What should I be
worried about?’ But, when you say, ‘you are welcome,’ or ‘it’s my

“When somebody says
‘thank you’ they are giving

you a gift. When you
respond, ‘it was nothing,’ you

are taking that gift and
rejecting it.” 
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pleasure,’ that is a different conversation.”
Ryan also discussed a study that focused on work teams and

their communication styles. Results showed that for high
performing teams, there was a 6 to 1 positivity ratio. That meant,
for every one negative thing a person on the team heard, they
heard six positives. As the positivity ratio dropped among different
teams, so did the performance level.  
Ryan also cautioned business owners and managers who only

focus on people who are doing things wrong.
“Think about switching that and trying to catch more people

doing things well. If all you are recognizing is the bad, you are
going to get more bad. If, however, you start recognizing the good,
you will get more good,” Ryan said. “There are too many times
when we focus on those people who are the most toxic, rather than
the employees doing things well.”
Ryan spoke of another study that showed that 30 percent of

employees, on average, are actively engaged at work, while 50

percent are disengaged and doing “just the work required, because
they don’t feel connected to the organization.” The bottom 20
percent, however, are the “toxic people,” who can suck the life out
of a company. 
“You can’t afford to have those people around. Think about it,

when employees start leaving because of a toxic person
influencing the company culture, who are those quitting? They are
usually your best people,” Ryan said.  “When that toxic person
finally leaves, the rest of the employees are relieved.”
Ryan said it’s also important not to neglect the 50 percent of

people who are disengaged and just doing the work required to get
them by. She called those people “Steady Eddies.” 
“‘Eddie’ comes to work, does his job, and is neither a rock star

nor problem child. What you, as a company leader, want to do is
go to ‘Eddie’ and say, ‘I really appreciate that you are here all of
the time. Thank you,’” Ryan said. “You may be the first manager
in Eddie’s life who recognized him. You have now given Eddie the
tool he needs to move up to ‘rock star’ status at the company.  
“If you start paying more attention to ‘Steady Eddies,’ instead of

the top 30 percent of your workforce being engaged, maybe that
level increases to 50 or 70 percent. Also, when you create that type
of positive culture, the toxic employees at the bottom will start to
leave. They can’t stand to be around too many positive people.”

NAVIGATE WORK/LIFE INTEGRATION

In summary, Ryan said it’s important for business owners and
managers to continue looking for ways to connect with their
employees and build relationships. That can include

interaction away from the work setting. 
“Many of your employees have best friends at work. How do

those friendships happen? When they are doing stuff together,” she
said. “It goes back to creating and building relationships.

“Also, what are you (as owners and managers) doing to serve
the greater mission? How are you making a difference as a
company? Are you giving your employees time off once a quarter,
once a month or once a year to do volunteer work?” she said.
“When you do something like that as an organization, in an effort
‘to give back,’ not only are you having new conversations with
your people, but you are also building stronger overall
relationships.” 
Ryan added: “When you build trust, you inspire performance.

When you help your employees to become better tomorrow than they
are today, they are more engaged. When you acknowledge and
applaud their efforts, they are proud to work for you. When you
navigate that work/life balance, you reduce stress— both yours and
theirs. When you get to know people, they feel important. And when
you serve a greater mission, they feel included.” 

              

          

            

          

              

 
 

    

“If all you are recognizing is
the bad, you are going to get
more bad. If, however, you
start recognizing the good,
you will get more good.”  

“It’s also important not to
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people who are disengaged
and just doing the work
required to get them by.” 
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T
he global coronavirus (COVID-19) outbreak continues to
cause major problems for people, businesses and industries
alike. The brush, mop, broom and related industries are

certainly no different. 
To help answer questions and share ideas, the American Brush

Manufacturers Association (ABMA) recently hosted two COVID-
19 roundtable webinars, where participants — representing over
35 organizations — were able to take part. The object was to have
people share information and new developments as they unfolded
related to the global outbreak. 
ABMA has also made available a transit letter download for

employees to carry in the event their company is approved to
operate in a state where non-essential business is not allowed.
Visit www.abma.org for more information. 
“The group effort (from the two webinars) has allowed

participants to share and learn from each other during this current
situation,” ABMA Executive Director David Parr said. “I was
very happy with the level of participation and number of company
representatives involved.” 
Parr credited ABMA board members Chris Monahan, of Brush

Fibers, Inc., Arcola, IL; and R.J. Lindstrom, of Zephyr Mfg.,
Sedalia, MO, for helping spearhead the webinars. 
Among information shared during the roundtable events were

specific tips from participants. They included:
n Practice social distancing measures on the shop floor and in

the break room; 
n Limit access to visiting truck and delivery drivers to one

specific part of a facility; 
n Place incoming packages in overnight or cold storage for 24

hours, and then disinfect the outside of the packages;
n Eliminate face-to-face meetings and allow more employees to

work from home; 
n Take the temperature of workers who enter a company

facility, and limit where employees can enter; and,
n Expand, or put on hold, company policies for sick days and

vacation days, so that employees will not be afraid to miss more
work in case they are possibly exposed to coronavirus. 

Other suggestions included the need for company leaders to
look into statewide workshare programs in case employee hours
must be reduced. Workshare programs let businesses temporarily
reduce the hours of their employees, instead of laying them off
during economic downturns. Employees can still collect
unemployment insurance for the time they were not able to work.  
Another tip was for companies to review their insurance

policies that are designed to protect them in the event that large
number of orders are cancelled. 

“(The webinar roundtables) have been everything you would
come to expect, from a relationship-building standpoint, among
ABMA members,” Parr said. “Although our members share an
industry, and in some instances are competitors, there are issues
related to the coronavirus outbreak that have nothing to do with
specific manufacturing and trade secrets, but everything to do with

new policies, issues and fairness.
“The bottom line is, the roundtables have provided an

opportunity for people (within the brush and related industries) to
help each other in this time of need. It was a real positive
experience to listen to and participate. Many participants were
really open and willing to share their experiences so everyone
could continue to operate and treat their employees in the absolute
best possible way.”
Parr added that as the growing number of states, such as

California, New York and Illinois, have “shut down” nonessential

ABMA Webinar Participants 
Strategize Coping With 

COVID-19 Outbreak
By Harrell Kerkhoff |  Broom, Brush & Mop Editor

“The group effort (from the two
webinars) has allowed participants to
share and learn from each other 
during this current situation.”

- David Parr





businesses due to coronavirus, the need to connect in less
conventional ways, as an industry, has become ever greater. 
“There have been company representatives from those states

who have provided great advice (during the webinars),” Parr said.
“Since the short time the idea was hatched to conduct the first
roundtable to the actual webinar itself, three to four states shut
down nonessential business. That action is influencing a growing
number of companies and presents all kinds of issues.
“We are trying to get a sense from everybody (within the industry)

of what can be done to help the current situation — all in an effort to
allow companies be become more agile and quicker responding.”

INDUSTRY AWAITS SPECIFIC DATES 
FOR INTERBRUSH 2022

I
t was announced on March 13 that due to the global outbreak
of coronavirus (COVID-19), InterBrush 2020 — the
international brush, broom, mop, paint roller and related

industry trade fair held every four years in Freiburg, Germany —
had been postponed. 
Originally set for May 6-8, 2020, the event has been

rescheduled for May 2022. A specific date has not been
announced. The news was reported by the event’s organizer,
Messe Freiburg.
“The health of exhibitors, visitors and employees, as well as

Freiburg’s inhabitants, are of the highest priority for Messe
Freiburg,” according to a Messe Freiburg press release. “Under
the prevailing circumstances, it would be impossible to organize

such a first-rate international trade fair as InterBrush without
critical complications. 
“In agreement with the international industry associations, as

well as with the leading machinery companies, Messe Freiburg
has decided to postpone the event to May 2022. We are working
closely with the exhibitors to find a fitting specific date, which
will be announced as soon as possible.”
ABMA President Scott Enchelmaier, of The Industrial Brush

Co., Fairfield, NJ, added: “Postponing InterBrush was an easy
decision. When to reschedule it is a more difficult decision.  You
have to consider the sentiments of the major machine builder
exhibitors, the supplier exhibitors and the ability and willingness
of people from around the globe to attend the show.  Not knowing
the actual length and impact of the pandemic on the population
and the world economy, a two-year postponement makes sense.”
Parr added: “ABMA understands, and supports, the decision

taken in regards to the rescheduling of InterBrush to May 2022.
On behalf of the ABMA board of directors, we look to do our part
in helping to make InterBrush 2022 a truly successful event.”
Visit www.messe.freiburg.de for more information.
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“Postponing InterBrush was an easy
decision. When to reschedule it is a 

more difficult decision.”
- Scott Enchelmaier





The 103rd American BrushManufacturers Association (ABMA)Annual Convention took place on March 4-7, at the Renaissance Vinoy Resort & Golf Club, in St.
Petersburg, FL. 

Each year the convention includes the ABMA Suppliers Display Program,featuring companies from around theworld that produce and/or providevarious supplies for the production of brushes, mops, brooms, paintrollers and related items. 

According to ABMA, there were 28 participating suppliers at this year’s Face 2 Face.
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Wöhler Brush Tech GmbH
Wöhler Brush Tech GmbH, of Bad Wünnenberg, 
Germany, was an exhibitor at the ABMA Suppliers 

Display Program. Shown, left to right, are Frank Kigyos,
U.S. manufacturers representative; and 

Michael Berkemeier, of Wöhler Brush Tech.

Malinski Wooden Handles
Malinski Wooden Handles, of Curitibanos, Brazil, was 
an exhibitor at the ABMA Suppliers Display Program. 
Shown is company representative Mauricio Amim. 

Borghi USA
Borghi USA, of Aberdeen, MD, exhibited at the 

ABMA Suppliers Display Program. Shown, left to right, 
are Miguel Medrano and Carlos Petzold.

Brush Fibers, Inc./PelRay International Div.
Brush Fibers, Inc., of Arcola, IL, and PelRay International
Division of Brush Fibers, of San Antonio, TX, exhibited at
the ABMA Suppliers Display Program. Pictured, left to right,
are Ron Cherryholmes, vice president, and Bart Pelton,
president, both of PelRay Division; and Chris Monahan,

president of Brush Fibers.

Filkemp Industria de Filamentos, S.A. 
Filkemp Industria de Filamentos, S.A., of Mem Martins,
Portugal, was an exhibitor at the ABMA Suppliers Display
Program. Pictured, left to right, are Eva Kerekes, product

manager; and Sofia Teles, chief technical officer. 

DuPont Filaments - Americas, LLC
DuPont Filaments - Americas, LLC, of Wilmington, DE, 

was an exhibitor at the ABMA Suppliers Display 
Program. Shown, left to right, are John Feathers, 
principal investigator; and John Hackney, Americas

business manager.  

ABMA FACE 2 FACE



Stainless Steel Products
Stainless Steel Products, a division of RMR International

Co., Inc., of Deer Park, NY, was an exhibitor at the 
ABMA Suppliers Display Program. Shown is 

Ralph Rosenbaum, president.  

WCJ Pilgrim Wire
WCJ Pilgrim Wire, of York, PA, was an exhibitor at the
ABMA Suppliers Display Program. Shown is Thomas

Hagemann, business development manager. 

Monahan Partners
Monahan Partners, of Arcola, IL, was an exhibitor 

at the ABMA Suppliers Display Program. 
Shown is Kevin Monahan, president.

Monahan Filaments
Monahan Filaments, of Arcola, IL, was an exhibitor 
at the ABMA Suppliers Display Program. Shown are 
Matt Monahan, vice president; and Laura Hebert, 

account manager.

Perlon-Group/Hahl Inc.
Perlon-Group/Hahl Inc., of Lexington, SC, was an exhibitor
at the ABMA Suppliers Display Program. Shown, left to right,
are Mel Chavis Jr., sales manager; Andrew McIlroy, director
of sales bristle/abrasive; and Terry Hogan, sales director -

North America. 

Zahoransky USA/Zahoransky AG
Zahoransky USA, Inc., of West Chicago, IL, and Zahoransky
AG, of Todtnau, Germany, exhibited at the ABMA Suppliers

Display Program. Shown, left to right, are company
representatives Steve Bellocchio, Robert Dous, Artur Seger

and Ulrich Zahoransky. 

ABMA FACE 2 FACE
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Cesyl Mills, Inc.
Cesyl Mills, Inc., of Millbury, MA, was an exhibitor at the
ABMA Suppliers Display Program. Shown is Robert

Goralski, president.

Draper Knitting Co., Inc.
Draper Knitting Co., Inc., of Canton, MA, was an exhibitor 

at the ABMA Suppliers Display Program. Shown are 
Bill Shaul, superintendent; and Kristin Draper, president 

& general manager.

PG 44                                                                                                                                                                              BBM MAGAZINE  |  March/April 2020

MARCH 17-20

104th ANNUAL ABMA CONVENTION

2021
Hotel del Coronado • San Diego, CA

Jones Family of Companies  announces its partnership with
NanoTouch Materials. 
“NanoTouch Materials provides a continuous self-cleaning

surface which means there is now a new definition to ‘clean.’
NanoTouch provides less worry and a healthier environment
through its creation of skins and mats that are self-cleaning.
Powered by normal indoor light, NanoSeptic Surfaces utilizes
mineral nano-crystals which create a powerful oxidation
reaction, breaking down any organic contaminants,” said
Dennis Hackemeyer, a partner at NanoTouch Materials.
“More importantly, NanoSeptic works 24/7 and it's visible,
impacting customer experience — a unique value-add
amongst clean technologies available today. Unlike
traditional disinfectants, the NanoSeptic Surface uses no
hazardous chemicals, poisons or toxins, and nothing is

released from the surface since the nano-crystals are
molecularly bonded to the material."
Jones is leveraging its logistics system and industry

relationships to join NanoTouch in an effort to provide highly
innovative performance products for the floor care industry.
The combined efforts will lead to greater developments and
opportunities to provide for the continuing market needs,
according tp the company. 
"It is imperative that we continue to expand Jones Family of

Companies and partner with other like-minded companies,"
said Senior V.P. Andrew Dailey. 
"With this partnership, Jones is driving innovation in the

market by bringing new products and brands like NanoSeptic
to our customers in an effort to support their growth and market
needs," said CEO, CP Davis.

Jones Family Of Companies Partners With NanoTouchINDUSTRY NEWS
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Each month, Broom, Brush & Mop Magazine publishes an online eNews
featuring an imports/exports chart, containing pertinent statistics,
covering 30 import categories and nine export categories, compiled
from the latest available U.S. Census Bureau foreign trade statistics.

Also, a comprehensive article accompanies the imports/exports chart
each month. The article focuses on several important raw material and
finished goods import categories, as well as several export categories.

U.S. government trade figures for all of 2019 concerning the
import/export categories typically highlighted in the monthly eNews
reports, indicated raw material imports were down, compared to all
of 2018. Meanwhile, finished goods imports were mixed, compared to
the previous year. Exports during all of 2019 were down, compared to
all of 2018.

The raw material import categories highlighted in each month’s article
include hog bristle, broom and mop handles, brush backs and metal
handles. Finished goods include brooms of broom corn over 96 cents,
brooms and brushes of vegetable material, toothbrushes, hairbrushes,
shaving brushes, paint rollers, paintbrushes and upright brooms.

Export categories highlighted in the monthly articles include brooms
and brushes of vegetable material, toothbrushes, shaving brushes, artist
brushes and paintbrushes. Following are some statistics for all of 2019
for each import and export category:

IMPORTS
Hog Bristle

n Highest monthly total: 33,109 kilograms in February;
n Lowest monthly total: 6,630 kilograms in May;
n Highest monthly average price: $56.06 in November; 
n Lowest monthly average price: $26.68 in June;
n 2019 total: 182,937 kilograms, down 13 percent from 2018; and,
n Average price for 2019: $39.36 per kilogram, up 7 percent

from 2018.

Broom And Mop Handles 
n Highest monthly total: 2 million in May;
n Lowest monthly total: 960,610 in October;
n Highest monthly average price: 83 cents in October; 
n Lowest monthly average price: 63 cents in January;
n 2019 total: 18.1 million, same as for 2018; and,
n Average price for 2019: 73 cents, up 1 cent from 2018.

Brush Backs 
n Highest monthly total: 1.8 million in June;
n Lowest monthly total: 128,695 in May;
n Highest monthly average price: 72 cents in May; 
n Lowest monthly average price: 42 cents in April;
n 2019 total: 4.2 million, down 22 percent from 2018; and,
n Average price for 2019: 53 cents, up 8 percent from 2018.

Metal Handles 
n Highest monthly total: 1.9 million in October;
n Lowest monthly total: 762,983 in March;
n Highest monthly average price: $1.42 in March; 
n Lowest monthly average price: 78 cents in June;
n 2019 total: 16.5 million, down 15 percent from 2018; and,
n Average price for 2019: $1.02,  down 1 cent from 2018.

Brooms Of Broom Corn Over 96 Cents 
n Highest monthly total: 589,776 in July;
n Lowest monthly total: 373,764 in November;
n Highest monthly average price: $2.42 in February; 
n Lowest monthly average price: $2.24 in June, September;
n 2019 total: 5.8 million, down 8 percent from 2018; and,
n Average price for 2019: $2.33, down 3 percent from 2018.

Brooms And Brushes Of Vegetable Material 
n Highest monthly total: 601,102 in January;
n Lowest monthly total: 67,953 in August;
n Highest monthly average price: $1.67 in July; 
n Lowest monthly average price: 36 cents in January;
n 2019 total: 3.4 million, up 42 percent from 2018; and,
n Average price for 2019: 79 cents, down 35 percent from 2018.

Toothbrushes 
n Highest monthly total: 117.5 million in January;
n Lowest monthly total: 74.1 million in March;
n Highest monthly average price: 27 cents in March, Aug., Dec.; 
n Lowest monthly average price: 22 cents in November;
n 2019 total: 1.1 billion, same as 2018; and,
n Average price for 2019: 25 cents, up 1 cent from 2018.

Hairbrushes 
n Highest monthly total: 6.1 million in January, May, November;
n Lowest monthly total: 2.8 million in December;
n Highest monthly average price: 28 cents in July, September,

November, December; 
n Lowest monthly average price: 21 cents in May, June;
n 2019 total: 54.5 million, same as 2018; and,
n Average price for 2019: 25 cents, same as 2018.

Shaving Brushes 
n Highest monthly total: 9.3 million in January;
n Lowest monthly total: 1.9 million in March;
n Highest monthly average price: 20 cents in March; 
n Lowest monthly average price: 7 cents in January;
n 2019 total: 60.7 million, up 8 precent from 2018; and,
n Average price for 2019: 12 cents, down 14 percent from  2018.

Raw Material Imports Down, 
Finished Imports Mixed, While Exports 
Down For All Of 2019



Paint Rollers 
n Highest monthly total: 7.8 million in December;
n Lowest monthly total: 3.6 million in March;
n Highest monthly average price: 57 cents in March; 
n Lowest monthly average price: 41 cents in December;
n 2019 total: 77.9 million, down 13 percent from 2018; and,
n Average price for 2019: 48 cents, up 14 percent from 2018.

Paintbrushes 
n Highest monthly total: 27.3 million in May;
n Lowest monthly total: 18.4 million in March;
n Highest monthly average price: 34 cents in December; 
n Lowest monthly average price: 25 cents in February;
n 2019 total: 270 million, down 12 percent from 2018; and,
n Average price for 2019: 29 cents, same as for 2018.

Upright Brooms 
n Highest monthly total: 2.3 million in January;
n Lowest monthly total: 1.2 million in March;
n Highest monthly average price: $1.84 in January; 
n Lowest monthly average price: $1.29 in May;
n 2019 total: 21.2 million, up 15 percent from 2018; and,
n Average price for 2019: $1.49, up 2 percent from 2018.

EXPORTS
Brooms And Brushes Of Vegetable Material 

n Highest monthly total: 10,659 dozen in February;
n Lowest monthly total: 4,515 dozen in May;
n Highest monthly average price: $73.77 per dozen in July; 
n Lowest monthly average price: $31.45 per dozen in February;
n 2019 total: 77,684 dozen, down 10 percent from 2018; and,
n Aver. price for 2019: $43.19 per dozen, up 22 percent from 2018.

Toothbrushes 
n Highest monthly total: 18.5 million in March;
n Lowest monthly total: 9.5 million in December;
n Highest monthly average price: 77 cents in December; 
n Lowest monthly average price: 39 cents in June;
n 2019 total: 151.1 million, down 6 percent from 2018; and,
n Average price for 2019: 55 cents, up 1 cent from 2018.

Shaving Brushes 
n Highest monthly total: 3 million in August;
n Lowest monthly total: 727,140 in December;
n Highest monthly average price: $1.74 in March; 
n Lowest monthly average price: 53 cents in August;
n 2019 total: 18 million, up 10 percent from 2018; and,
n Average price for 2019: 98 cents, down 26 percent from 2018.

Artist Brushes 
n Highest monthly total: 1.1 million in March;
n Lowest monthly total: 525,632 in April;
n Highest monthly average price: $4.77 in September; 
n Lowest monthly average price: $2.23 in December;
n 2019 total: 8.3 million, down 21 percent from 2018; and,
n Average price for 2019: $3.71, up 5 percent from 2018.

Paintbrushes 
n Highest monthly total: 307,185 in February;
n Lowest monthly total: 96,908 in October;
n Highest monthly average price: $9.45 in October; 
n Lowest monthly average price: $4.36 in April;
n 2019 total: 2.3 million, down 8 percent from 2018; and,
n Average price for 2019: $6.49, down 2 percent from 2018.

Six-month totals for 2020 will appear in the September/October
2020 print issue of Broom, Brush & Mop Magazine.

The following chart shows individual monthly totals and average prices, 
plus six-month totals and average prices:

2019 IMPORT
STATISTICS BY MONTH  
(Totals of 1 million and above are

rounded up to the nearest 0.1 million)
RAW MATERIALS

Hog Bristle
January                                         Average Price  
16,261 kilograms                             $42.37 per kg
February                                       Average Price  
33,109 kg                                         $41.29 per kg
March                                            Average Price
11,918 kg                                         $36.37 per kg
April                                               Average Price
11,342 kg                                         $26.93 per kg
May                                                Average Price
6,630 kg                                           $42.25 per kg
June                                               Average Price
24,353 kg                                         $26.68 per kg
July                                                Average Price
10,233 kg                                               $42.03 kg
August                                            Average Price
17,099 kg                                               $40.40 kg

September                                     Average Price
19,258 kg                                               $45.52 kg
October                                          Average Price
8,242 kg                                                 $47.30 kg
November                                      Average Price
15,229 kg                                               $56.06 kg
December                                      Average Price
9,263 kg                                                 $31.47 kg
2019 Total                       Average Price
182,937 kg                                             $39.36 kg

Broom/mop handles
January                                         Average Price  
1.7 million                                                 63 cents
February                                       Average Price  
1.4 million                                                 72 cents
March                                            Average Price
1.4 million                                                 81 cents
April                                               Average Price
1.2 million                                                 75 cents
May                                                Average Price
2 million                                                    75 cents
June                                               Average Price
1.8 million                                                 69 cents

July                                                Average Price
1.7 million                                                78 cents 
August                                            Average Price
1.5 million                                                77 cents 
September                                     Average Price
1.8 million                                                69 cents 
October                                          Average Price
960,610                                                     83 cents 
November                                      Average Price
1.6 million                                                68 cents 
December                                      Average Price
1.1 million                                                72 cents 
2019 Total                       Average Price
18.1 million                                             73 cents 

Brush backs
January                                         Average Price  
468,104                                                     51 cents
February                                       Average Price  
442,712                                                     56 cents
March                                            Average Price
401,454                                                     50 cents
April                                               Average Price
454,918                                                     42 cents
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May                                                Average Price
128,695                                                     72 cents
June                                               Average Price
307,255                                                     58 cents
June                                               Average Price
1.8 million                                                 69 cents
July                                                Average Price
448,762                                                     53 cents 
August                                            Average Price
285,666                                                     51 cents 
September                                     Average Price
227,333                                                     59 cents 
October                                          Average Price
372,028                                                     54 cents 
November                                      Average Price
400,835                                                     55 cents 
December                                      Average Price
225,659                                                     45 cents 
2019 Total                       Average Price
4.2 million                                               53 cents

Metal handles
January                                         Average Price  
1.7 million                                                     $1.16 
February                                       Average Price  
1.2 million                                                     $1.22
March                                            Average Price
762,983                                                          $1.42
April                                               Average Price
1.2 million                                                     $1.26
May                                                Average Price
1.4 million                                                     $1.15
June                                               Average Price
1.7 million                                                 78 cents
July                                                Average Price
1.8 million                                                87 cents 
August                                            Average Price
1.7 million                                                83 cents 
September                                     Average Price
1.1 million                                                    $1.07 
October                                          Average Price
1.9 million                                                89 cents 
November                                      Average Price
1.2 million                                                94 cents 
December                                      Average Price
910,097                                                         $1.12 
2019 Total                       Average Price
16.5 million                                                  $1.02

FINISHED GOODS
Brooms of broom corn over 96 cents

January                                         Average Price  
570,746                                                          $2.30
February                                       Average Price  
480,125                                                          $2.42
March                                            Average Price
487,409                                                          $2.37
April                                               Average Price
425,711                                                          $2.34
May                                                Average Price
565,928                                                          $2.34
June                                               Average Price
491,201                                                          $2.24
July                                                Average Price
589,776                                                         $2.38 
August                                            Average Price
468,331                                                         $2.35 
September                                     Average Price
471,385                                                         $2.24 

October                                          Average Price
491,346                                                         $2.33 
November                                      Average Price
373,764                                                         $2.35 
December                                      Average Price
411,763                                                         $2.26 
2019 Total                       Average Price
5.8 million                                                    $2.33

Brooms/brushes of vegetable material
January                                         Average Price  
601,102                                                     36 cents
February                                       Average Price  
333,630                                                     90 cents
March                                            Average Price
501,032                                                     86 cents
April                                               Average Price
379,367                                                     85 cents
May                                                Average Price
422,668                                                     52 cents
June                                               Average Price
163,996                                                          $1.03
July                                                Average Price
177,013                                                         $1.67 
August                                            Average Price
67,953                                                           $1.20 
September                                     Average Price
121,542                                                         $1.51 
October                                          Average Price
192,009                                                     95 cents 
November                                      Average Price
119,299                                                         $1.24 
December                                      Average Price
321,416                                                     41 cents 
2019 Total                       Average Price
3.4 million                                               79 cents

Toothbrushes
January                                         Average Price  
117.5 million                                             24 cents
February                                       Average Price  
100.7 million                                             26 cents
March                                            Average Price
74.1 million                                               27 cents
April                                               Average Price
93.5 million                                               26 cents
May                                                Average Price
106.7 million                                             24 cents
June                                               Average Price
91.1 million                                               23 cents
July                                                Average Price
97.3 million                                               24 cents 
August                                            Average Price
93.6 million                                              27 cents 
September                                     Average Price
80.4 million                                              25 cents 
October                                          Average Price
88.3 million                                              24 cents 
November                                      Average Price
90.3 million                                              22 cents 
December                                      Average Price
92.9 million                                              27 cents 
2019 Total                       Average Price
1.1 billion                                                25 cents

Hairbrushes
January                                         Average Price  
6.1 million                                                 23 cents

February                                       Average Price  
4.2 million                                                 25 cents
March                                            Average Price
2.9 million                                                 26 cents
April                                               Average Price
3.1 million                                                 25 cents
May                                                Average Price
6.1 million                                                 21 cents
June                                               Average Price
4.6 million                                                 21 cents
July                                                Average Price
4.9 million                                                28 cents 
August                                            Average Price
5 million                                                   26 cents 
September                                     Average Price
3.1 million                                                28 cents 
October                                          Average Price
5.6 million                                                25 cents 
November                                      Average Price
6.1 million                                                28 cents 
December                                      Average Price
2.8 million                                                28 cents 
2019 Total                       Average Price
54.5 million                                             25 cents

Shaving brushes
January                                         Average Price  
9.3 million                                                   7 cents
February                                       Average Price  
3.2 million                                                 19 cents
March                                            Average Price
1.9 million                                                 20 cents
April                                               Average Price
5.9 million                                                 15 cents
May                                                Average Price
3.1 million                                                19 cents
June                                               Average Price
3 million                                                    16 cents
July                                                Average Price
4 million                                                   14 cents 
August                                            Average Price
4 million                                                   14 cents 
September                                     Average Price
8 million                                                     8 cents 
October                                          Average Price
5.9 million                                                12 cents 
November                                      Average Price
4.4 million                                                14 cents 
December                                      Average Price
8.1 million                                                10 cents 
2019 Total                       Average Price
60.7 million                                             12 cents
                                                                                

Paint rollers
January                                         Average Price  
6.7 million                                                 47 cents
February                                       Average Price  
5.7 million                                                 55 cents
March                                            Average Price
3.6 million                                                 57 cents
April                                               Average Price
7 million                                                    43 cents
May                                                Average Price
7.3 million                                                 45 cents
June                                               Average Price
6.9 million                                                 50 cents
July                                                Average Price
7.5 million                                                 50 cents 
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August                                            Average Price
7.7 million                                                54 cents 
September                                     Average Price
6.7 million                                                50 cents 
October                                          Average Price
5.7 million                                                45 cents 
November                                      Average Price
5.4 million                                                44 cents 
December                                      Average Price
7.8 million                                                41 cents 
2019 Total                       Average Price
77.9 million                                             48 cents
                                                                                

Paintbrushes
January                                         Average Price  
26.6 million                                              30 cents
February                                       Average Price  
23.3 million                                               25 cents
March                                            Average Price
18.4 million                                               28 cents
April                                               Average Price
21.8 million                                               29 cents
May                                                Average Price
27.3 million                                               29 cents
June                                               Average Price
24.7 million                                               27 cents
July                                                Average Price
24.5 million                                              32 cents 
August                                            Average Price
26 million                                                 27 cents 
September                                     Average Price
21.1 million                                              29 cents 
October                                          Average Price
18.6 million                                              32 cents 
November                                      Average Price
19.3 million                                              27 cents 
December                                      Average Price
18.5 million                                              34 cents 
2019 Total                       Average Price
270 million                                              29 cents

Upright brooms
January                                         Average Price  
2.3 million                                                    $1.84
February                                       Average Price  
1.8 million                                                     $1.47
March                                            Average Price
1.2 million                                                     $1.71
April                                               Average Price
1.9 million                                                     $1.39
May                                                Average Price
2.2 million                                                     $1.29
June                                               Average Price
1.6 million                                                     $1.47
July                                                Average Price
2 million                                                       $1.37 
August                                            Average Price
2.1 million                                                    $1.36 
September                                     Average Price
1.3 million                                                    $1.70 
October                                          Average Price
1.7 million                                                    $1.53 
November                                      Average Price
1.6 million                                                    $1.42 
December                                      Average Price
1.5 million                                                    $1.38 
2019 Total                       Average Price
21.2 million                                                  $1.49

2019 EXPORT
STATISTICS BY MONTH
Brooms/brushes of vegetable material

January                                         Average Price  
6,691 dozen                                $33.64 per dozen
February                                       Average Price  
10,659 dozen                              $31.45 per dozen
March                                            Average Price
5,322 dozen                                $37.59 per dozen
April                                               Average Price
5,611 dozen                                $50.29 per dozen
May                                                Average Price
4,515 dozen                                $37.35 per dozen
June                                               Average Price
6,752 dozen                                $42.90 per dozen
July                                                Average Price
5,136 dozen                                $73.77 per dozen
August                                            Average Price
9,015 dozen                                $50.85 per dozen
September                                     Average Price
5,542 dozen                                $41.23 per dozen 
October                                          Average Price
5,322 dozen                                $34.44 per dozen
November                                      Average Price
7,637 dozen                                $49.17 per dozen
December                                      Average Price
5,482 dozen                                $41.85 per dozen
2019 Total                       Average Price
77,684 dozen                              $43.19perdozen

Toothbrushes
January                                         Average Price  
15.8 million                                               49 cents
February                                       Average Price  
11.2 million                                               52 cents
March                                            Average Price
18.5 million                                               48 cents
April                                               Average Price
12.6 million                                               51 cents
May                                                Average Price
13.5 million                                               54 cents
June                                               Average Price
13.6 million                                               39 cents
July                                                Average Price
9.8 million                                                62 cents 
August                                            Average Price
13.9 million                                              53 cents 
September                                     Average Price
10.5 million                                              59 cents 
October                                          Average Price
10.3 million                                              69 cents 
November                                      Average Price
11.8 million                                              64 cents 
December                                      Average Price
9.5 million                                                77 cents 
2019 Total                       Average Price
151.1 million                                           55 cents
                                                                                

Shaving brushes
January                                         Average Price  
779,336                                                          $1.63
February                                       Average Price  
1.7 million                                                 97 cents
March                                            Average Price
827,720                                                          $1.74
April                                               Average Price
1.4 million                                                     $1.12
May                                                Average Price
1.4 million                                                     $1.24

June                                               Average Price
1.2 million                                                     $1.13
July                                                Average Price
1.1 million                                                    $1.52 
August                                            Average Price
3 million                                                   53 cents 
September                                     Average Price
1.7 million                                                68 cents 
October                                          Average Price
1.9 million                                                91 cents 
November                                      Average Price
2.2 million                                                60 cents 
December                                      Average Price
727,140                                                         $1.59 
2019 Total                       Average Price
18 million                                                98 cents
                                                                               

Artist brushes
January                                         Average Price  
633,203                                                          $3.47
February                                       Average Price  
574,590                                                          $4.19
March                                            Average Price
1.1 million                                                     $3.20
April                                               Average Price
525,632                                                          $3.97
May                                                Average Price
555,750                                                          $4.68
June                                               Average Price
881,976                                                          $3.84
July                                                Average Price
637,240                                                         $4.10 
August                                            Average Price
631,756                                                         $3.74 
September                                     Average Price
619,990                                                         $4.77 
October                                          Average Price
734,634                                                         $3.41 
November                                      Average Price
610,909                                                         $3.80 
December                                      Average Price
779,685                                                         $2.23 
2019 Total                       Average Price
8.3 million                                                    $3.71
                                                                               

Paintbrushes
January                                         Average Price  
97,529                                                            $9.24
February                                       Average Price  
307,185                                                          $4.97
March                                            Average Price
224,877                                                          $5.29
April                                               Average Price
256,103                                                          $4.36
May                                                Average Price
155,140                                                          $8.13
June                                               Average Price
168,543                                                          $8.14
July                                                Average Price
233,146                                                         $4.44 
August                                            Average Price
305,887                                                         $5.64 
September                                     Average Price
131,444                                                         $9.43 
October                                          Average Price
96,908                                                           $9.45 
November                                      Average Price
155,939                                                         $7.87 
December                                      Average Price
122,438                                                         $9.20 
2019 Total                       Average Price
2.3 million                                                    $6.49
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Borghi USA Remains Open
Borghi USA, Inc., located in Aberdeen, MD, provides spare parts and

technical support for machinery brands: Borghi, Osmas and Unimac to brush,
broom and mop manufacturing companies throughout the USA and Canada.
We have been deemed an “essential business” for which the Maryland

government order provides exception to the closure.
Our customers have also deemed us as a critical supplier, so they can

continue to produce their cleaning products — as they are essential
businesses that supply cleaning and sanitation products to hundreds of
thousands of other essential businesses, including hospitals and medical care
facilities, medical supply companies and the defense, aerospace, energy,
food processing and equipment industries and others in the supply chain.
Products from our industry keep hospitals and health care workers

clean, safe and protected against infection.
Borghi USA, Inc., will continue to remain open during this period of

nonessential business closures, as well as if the government issues a
“shelter at home” order. 
Unless the government closes essential businesses, we will continue to

support the brush industry to provide the goods and services that our
customers require, to help with the sanitation and protection of the public
health, and other important uses for brush industry products.
Furthermore, all of our people at Borghi USA have been instructed to

follow all of the new safety protocols issued by the CDC and OSHA, and
look forward to further guidance from local, state, and federal authorities
so we can maintain safe and secure operations while continuing to serve
the country and our customers in this time of great need.
We stand together in combating the COVID-19 pandemic.
For further information, contact Carlos Petzold by e-mail at

carlos@borghiusa.com.
Thank you, keep safe and keep up the important work you perform. 

Sincerely,
Carlos R. Petzold, president of Borghi USA, Inc.

Perlon® Production Is Still
Running At All Sites

Perlon®, a Serafin Group company, has announced
filament production continues at all five of its sites for
customers, despite the current challenging climate. 
“Production in China has been operating again as normal

since the beginning of March, after having to be
temporarily halted due to the spreading of COVID-19.
Production is now back to 100 percent,” according to a
Perlon news release.
Meanwhile, Perlon stated that production in the German

sites of Munderkingen (Baden-Wuerttemberg), Bobingen
(Bavaria) and Wald-Michelbach (Hesse), as well as in the
USA, are continuing without any constraints. 
“All sites are working to full capacity to fulfil all our

customer orders,” Perlon stated. “The company is doing
everything it can to fulfil its responsibility as an employer
and also as a business partner. Therefore, all hygiene
measures at our sites have been significantly increased.
There is hand sanitizer in every department, and all of our
production lines are disinfected several times a day. It has
been explained to employees what they should do in the
current climate in order to minimize risk. Where possible,
employees are working from home.” 
Perlon Managing Director Florian Kisling added, “Perlon®

is aware of its responsibility toward its employees and the
wider community. By continuing to produce, we are enabling
our important customers to continue their production. The
supply of raw materials has been safeguarded. Our company
has proactively planned and kept stocks high. Therefore, we
can offset possible temporary supply disruptions of any of our
suppliers as well as possible.” 
Visit www.perlon.com for more information. 

From Borghi Spa:
Restart Soon, It Is Best To Stop In Time

   Due to the persistence of the conditions that led the Italian Government
to issue the latest directives, at press time Borghi Spa had prolonged the
temporary suspension of all production activities in its Italian plants
through April 3, 2020. Please check the Borghi Spa website for updates.
   This decision was made in addition to the measures already adopted
over the past few weeks to protect health and the safety of its employees
against the coronavirus. Since the well-being of the employees is the
company's top priority, Borghi Spa wishes to adhere strictly to the
protocol issued by the Italian Government.
   Borghi Spa will continue to constantly monitor the evolution of the
situation, to react quickly and effectively. Any decisions and actions will
only be taken in accordance with the indications of the national and local
governmental authorities in charge. It is important to underline once again
that, at present, none of our employees have been infected, confirming the
effectiveness of the precautions taken.
   The supportive contacts of customers and friends give us strength and
courage, and are a special help in this difficult moment. The intent of this
action is to make us ready to be able to restart with energy and efficiency
as soon as conditions will allow.
Visit www.borghi.com for more information

Modularity in machine building offers fast solutions 
and scope for innovation

The modular kit structure of WÖHLER machines is already well
known to many. With this feature, WOHLER not only developed a
perfect solution for standard production, but also for allowing
innovative new projects to be realized economically. As opposed to
classic custom machine building, the basic demands can already be
met with the standardized modules. Customer specific requirements,
ideas and wishes can be developed and realizedon this basis. This
saves time, costs and increases flexibility in development.
The modular engineering experience, planned for

InterBrush from the WÖHLER World of strip and power
brushes, will now be made available to clients and
prospective buyers in the form of digital media, for an
expressive and persuasive presentation anytime.

Experience the full WÖHLER 
portfolio of street sweeper brushmaking machines

The machines for the production of street sweeper brushes
can be experienced in a very special manner thanks to virtual
reality. These impressive and true-to-detail giants of
brushmaking machines are definitely an opportunity not to be
missed: Using the latest technology, WÖHLER is able to make
a momentous impression worldwide.
Let yourself be inspired and discover the diversity of

possibilities at WÖHLER!

WÖHLER Continued from page 23
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T
he global coronavirus (COVID-19) outbreak continues to
cause major problems for people, businesses and industries
alike. The brush, mop, broom and related industries are

certainly no different. 
To help answer questions and share ideas, the American Brush

Manufacturers Association (ABMA) recently hosted two COVID-
19 roundtable webinars, where participants — representing over
35 organizations — were able to take part. The object was to have
people share information and new developments as they unfolded
related to the global outbreak. 
ABMA has also made available a transit letter download for

employees to carry in the event their company is approved to
operate in a state where non-essential business is not allowed.
Visit www.abma.org for more information. 
“The group effort (from the two webinars) has allowed

participants to share and learn from each other during this current
situation,” ABMA Executive Director David Parr said. “I was
very happy with the level of participation and number of company
representatives involved.” 
Parr credited ABMA board members Chris Monahan, of Brush

Fibers, Inc., Arcola, IL; and R.J. Lindstrom, of Zephyr Mfg.,
Sedalia, MO, for helping spearhead the webinars. 
Among information shared during the roundtable events were

specific tips from participants. They included:
n Practice social distancing measures on the shop floor and in

the break room; 
n Limit access to visiting truck and delivery drivers to one

specific part of a facility; 
n Place incoming packages in overnight or cold storage for 24

hours, and then disinfect the outside of the packages;
n Eliminate face-to-face meetings and allow more employees to

work from home; 
n Take the temperature of workers who enter a company

facility, and limit where employees can enter; and,
n Expand, or put on hold, company policies for sick days and

vacation days, so that employees will not be afraid to miss more
work in case they are possibly exposed to coronavirus. 

Other suggestions included the need for company leaders to
look into statewide workshare programs in case employee hours
must be reduced. Workshare programs let businesses temporarily
reduce the hours of their employees, instead of laying them off
during economic downturns. Employees can still collect
unemployment insurance for the time they were not able to work.  
Another tip was for companies to review their insurance

policies that are designed to protect them in the event that large
number of orders are cancelled. 

“(The webinar roundtables) have been everything you would
come to expect, from a relationship-building standpoint, among
ABMA members,” Parr said. “Although our members share an
industry, and in some instances are competitors, there are issues
related to the coronavirus outbreak that have nothing to do with
specific manufacturing and trade secrets, but everything to do with

new policies, issues and fairness.
“The bottom line is, the roundtables have provided an

opportunity for people (within the brush and related industries) to
help each other in this time of need. It was a real positive
experience to listen to and participate. Many participants were
really open and willing to share their experiences so everyone
could continue to operate and treat their employees in the absolute
best possible way.”
Parr added that as the growing number of states, such as

California, New York and Illinois, have “shut down” nonessential

ABMA Webinar Participants 
Strategize Coping With 

COVID-19 Outbreak
By Harrell Kerkhoff |  Broom, Brush & Mop Editor

“The group effort (from the two
webinars) has allowed participants to
share and learn from each other 
during this current situation.”

- David Parr



businesses due to coronavirus, the need to connect in less
conventional ways, as an industry, has become ever greater. 
“There have been company representatives from those states

who have provided great advice (during the webinars),” Parr said.
“Since the short time the idea was hatched to conduct the first
roundtable to the actual webinar itself, three to four states shut
down nonessential business. That action is influencing a growing
number of companies and presents all kinds of issues.
“We are trying to get a sense from everybody (within the industry)

of what can be done to help the current situation — all in an effort to
allow companies be become more agile and quicker responding.”

INDUSTRY AWAITS SPECIFIC DATES 
FOR INTERBRUSH 2022

I
t was announced on March 13 that due to the global outbreak
of coronavirus (COVID-19), InterBrush 2020 — the
international brush, broom, mop, paint roller and related

industry trade fair held every four years in Freiburg, Germany —
had been postponed. 
Originally set for May 6-8, 2020, the event has been

rescheduled for May 2022. A specific date has not been
announced. The news was reported by the event’s organizer,
Messe Freiburg.
“The health of exhibitors, visitors and employees, as well as

Freiburg’s inhabitants, are of the highest priority for Messe
Freiburg,” according to a Messe Freiburg press release. “Under
the prevailing circumstances, it would be impossible to organize

such a first-rate international trade fair as InterBrush without
critical complications. 
“In agreement with the international industry associations, as

well as with the leading machinery companies, Messe Freiburg
has decided to postpone the event to May 2022. We are working
closely with the exhibitors to find a fitting specific date, which
will be announced as soon as possible.”
ABMA President Scott Enchelmaier, of The Industrial Brush

Co., Fairfield, NJ, added: “Postponing InterBrush was an easy
decision. When to reschedule it is a more difficult decision.  You
have to consider the sentiments of the major machine builder
exhibitors, the supplier exhibitors and the ability and willingness
of people from around the globe to attend the show.  Not knowing
the actual length and impact of the pandemic on the population
and the world economy, a two-year postponement makes sense.”
Parr added: “ABMA understands, and supports, the decision

taken in regards to the rescheduling of InterBrush to May 2022.
On behalf of the ABMA board of directors, we look to do our part
in helping to make InterBrush 2022 a truly successful event.”
Visit www.messe.freiburg.de for more information.
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“Postponing InterBrush was an easy
decision. When to reschedule it is a 

more difficult decision.”
- Scott Enchelmaier



The 103rd American BrushManufacturers Association (ABMA)Annual Convention took place on March 4-7, at the Renaissance Vinoy Resort & Golf Club, in St.
Petersburg, FL. 

Each year the convention includes the ABMA Suppliers Display Program,featuring companies from around theworld that produce and/or providevarious supplies for the production of brushes, mops, brooms, paintrollers and related items. 

According to ABMA, there were 28 participating suppliers at this year’s Face 2 Face.



PG 42                                                                                                                                                                              BBM MAGAZINE  |  March/April 2020

Wöhler Brush Tech GmbH
Wöhler Brush Tech GmbH, of Bad Wünnenberg, 
Germany, was an exhibitor at the ABMA Suppliers 

Display Program. Shown, left to right, are Frank Kigyos,
U.S. manufacturers representative; and 

Michael Berkemeier, of Wöhler Brush Tech.

Malinski Wooden Handles
Malinski Wooden Handles, of Curitibanos, Brazil, was 
an exhibitor at the ABMA Suppliers Display Program. 
Shown is company representative Mauricio Amim. 

Borghi USA
Borghi USA, of Aberdeen, MD, exhibited at the 

ABMA Suppliers Display Program. Shown, left to right, 
are Miguel Medrano and Carlos Petzold.

Brush Fibers, Inc./PelRay International Div.
Brush Fibers, Inc., of Arcola, IL, and PelRay International
Division of Brush Fibers, of San Antonio, TX, exhibited at
the ABMA Suppliers Display Program. Pictured, left to right,
are Ron Cherryholmes, vice president, and Bart Pelton,
president, both of PelRay Division; and Chris Monahan,

president of Brush Fibers.

Filkemp Industria de Filamentos, S.A. 
Filkemp Industria de Filamentos, S.A., of Mem Martins,
Portugal, was an exhibitor at the ABMA Suppliers Display
Program. Pictured, left to right, are Eva Kerekes, product

manager; and Sofia Teles, chief technical officer. 

DuPont Filaments - Americas, LLC
DuPont Filaments - Americas, LLC, of Wilmington, DE, 

was an exhibitor at the ABMA Suppliers Display 
Program. Shown, left to right, are John Feathers, 
principal investigator; and John Hackney, Americas

business manager.  

ABMA FACE 2 FACE



Stainless Steel Products
Stainless Steel Products, a division of RMR International

Co., Inc., of Deer Park, NY, was an exhibitor at the 
ABMA Suppliers Display Program. Shown is 

Ralph Rosenbaum, president.  

WCJ Pilgrim Wire
WCJ Pilgrim Wire, of York, PA, was an exhibitor at the
ABMA Suppliers Display Program. Shown is Thomas

Hagemann, business development manager. 

Monahan Partners
Monahan Partners, of Arcola, IL, was an exhibitor 

at the ABMA Suppliers Display Program. 
Shown is Kevin Monahan, president.

Monahan Filaments
Monahan Filaments, of Arcola, IL, was an exhibitor 
at the ABMA Suppliers Display Program. Shown are 
Matt Monahan, vice president; and Laura Hebert, 

account manager.

Perlon-Group/Hahl Inc.
Perlon-Group/Hahl Inc., of Lexington, SC, was an exhibitor
at the ABMA Suppliers Display Program. Shown, left to right,
are Mel Chavis Jr., sales manager; Andrew McIlroy, director
of sales bristle/abrasive; and Terry Hogan, sales director -

North America. 

Zahoransky USA/Zahoransky AG
Zahoransky USA, Inc., of West Chicago, IL, and Zahoransky
AG, of Todtnau, Germany, exhibited at the ABMA Suppliers

Display Program. Shown, left to right, are company
representatives Steve Bellocchio, Robert Dous, Artur Seger

and Ulrich Zahoransky. 

ABMA FACE 2 FACE
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ABMA FACE 2 FACE

Cesyl Mills, Inc.
Cesyl Mills, Inc., of Millbury, MA, was an exhibitor at the
ABMA Suppliers Display Program. Shown is Robert

Goralski, president.

Draper Knitting Co., Inc.
Draper Knitting Co., Inc., of Canton, MA, was an exhibitor 

at the ABMA Suppliers Display Program. Shown are 
Bill Shaul, superintendent; and Kristin Draper, president 

& general manager.
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MARCH 17-20

104th ANNUAL ABMA CONVENTION

2021
Jones Family of Companies  announces its partnership with

NanoTouch Materials. 
“NanoTouch Materials provides a continuous self-cleaning

surface which means there is now a new definition to ‘clean.’
NanoTouch provides less worry and a healthier environment
through its creation of skins and mats that are self-cleaning.
Powered by normal indoor light, NanoSeptic Surfaces utilizes
mineral nano-crystals which create a powerful oxidation
reaction, breaking down any organic contaminants,” said
Dennis Hackemeyer, a partner at NanoTouch Materials.
“More importantly, NanoSeptic works 24/7 and it's visible,
impacting customer experience — a unique value-add
amongst clean technologies available today. Unlike
traditional disinfectants, the NanoSeptic Surface uses no
hazardous chemicals, poisons or toxins, and nothing is

released from the surface since the nano-crystals are
molecularly bonded to the material."
Jones is leveraging its logistics system and industry

relationships to join NanoTouch in an effort to provide highly
innovative performance products for the floor care industry.
The combined efforts will lead to greater developments and
opportunities to provide for the continuing market needs,
according tp the company. 
"It is imperative that we continue to expand Jones Family of

Companies and partner with other like-minded companies,"
said Senior V.P. Andrew Dailey. 
"With this partnership, Jones is driving innovation in the

market by bringing new products and brands like NanoSeptic
to our customers in an effort to support their growth and market
needs," said CEO, CP Davis.

Jones Family Of Companies Partners With NanoTouchINDUSTRY NEWS
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Each month, Broom, Brush & Mop Magazine publishes an online eNews
featuring an imports/exports chart, containing pertinent statistics,
covering 30 import categories and nine export categories, compiled
from the latest available U.S. Census Bureau foreign trade statistics.

Also, a comprehensive article accompanies the imports/exports chart
each month. The article focuses on several important raw material and
finished goods import categories, as well as several export categories.

U.S. government trade figures for all of 2019 concerning the
import/export categories typically highlighted in the monthly eNews
reports, indicated raw material imports were down, compared to all
of 2018. Meanwhile, finished goods imports were mixed, compared to
the previous year. Exports during all of 2019 were down, compared to
all of 2018.

The raw material import categories highlighted in each month’s article
include hog bristle, broom and mop handles, brush backs and metal
handles. Finished goods include brooms of broom corn over 96 cents,
brooms and brushes of vegetable material, toothbrushes, hairbrushes,
shaving brushes, paint rollers, paintbrushes and upright brooms.

Export categories highlighted in the monthly articles include brooms
and brushes of vegetable material, toothbrushes, shaving brushes, artist
brushes and paintbrushes. Following are some statistics for all of 2019
for each import and export category:

IMPORTS
Hog Bristle

n Highest monthly total: 33,109 kilograms in February;
n Lowest monthly total: 6,630 kilograms in May;
n Highest monthly average price: $56.06 in November; 
n Lowest monthly average price: $26.68 in June;
n 2019 total: 182,937 kilograms, down 13 percent from 2018; and,
n Average price for 2019: $39.36 per kilogram, up 7 percent

from 2018.

Broom And Mop Handles 
n Highest monthly total: 2 million in May;
n Lowest monthly total: 960,610 in October;
n Highest monthly average price: 83 cents in October; 
n Lowest monthly average price: 63 cents in January;
n 2019 total: 18.1 million, same as for 2018; and,
n Average price for 2019: 73 cents, up 1 cent from 2018.

Brush Backs 
n Highest monthly total: 1.8 million in June;
n Lowest monthly total: 128,695 in May;
n Highest monthly average price: 72 cents in May; 
n Lowest monthly average price: 42 cents in April;
n 2019 total: 4.2 million, down 22 percent from 2018; and,
n Average price for 2019: 53 cents, up 8 percent from 2018.

Metal Handles 
n Highest monthly total: 1.9 million in October;
n Lowest monthly total: 762,983 in March;
n Highest monthly average price: $1.42 in March; 
n Lowest monthly average price: 78 cents in June;
n 2019 total: 16.5 million, down 15 percent from 2018; and,
n Average price for 2019: $1.02,  down 1 cent from 2018.

Brooms Of Broom Corn Over 96 Cents 
n Highest monthly total: 589,776 in July;
n Lowest monthly total: 373,764 in November;
n Highest monthly average price: $2.42 in February; 
n Lowest monthly average price: $2.24 in June, September;
n 2019 total: 5.8 million, down 8 percent from 2018; and,
n Average price for 2019: $2.33, down 3 percent from 2018.

Brooms And Brushes Of Vegetable Material 
n Highest monthly total: 601,102 in January;
n Lowest monthly total: 67,953 in August;
n Highest monthly average price: $1.67 in July; 
n Lowest monthly average price: 36 cents in January;
n 2019 total: 3.4 million, up 42 percent from 2018; and,
n Average price for 2019: 79 cents, down 35 percent from 2018.

Toothbrushes 
n Highest monthly total: 117.5 million in January;
n Lowest monthly total: 74.1 million in March;
n Highest monthly average price: 27 cents in March, Aug., Dec.; 
n Lowest monthly average price: 22 cents in November;
n 2019 total: 1.1 billion, same as 2018; and,
n Average price for 2019: 25 cents, up 1 cent from 2018.

Hairbrushes 
n Highest monthly total: 6.1 million in January, May, November;
n Lowest monthly total: 2.8 million in December;
n Highest monthly average price: 28 cents in July, September,

November, December; 
n Lowest monthly average price: 21 cents in May, June;
n 2019 total: 54.5 million, same as 2018; and,
n Average price for 2019: 25 cents, same as 2018.

Shaving Brushes 
n Highest monthly total: 9.3 million in January;
n Lowest monthly total: 1.9 million in March;
n Highest monthly average price: 20 cents in March; 
n Lowest monthly average price: 7 cents in January;
n 2019 total: 60.7 million, up 8 precent from 2018; and,
n Average price for 2019: 12 cents, down 14 percent from  2018.

Raw Material Imports Down, 
Finished Imports Mixed, While Exports 
Down For All Of 2019



Paint Rollers 
n Highest monthly total: 7.8 million in December;
n Lowest monthly total: 3.6 million in March;
n Highest monthly average price: 57 cents in March; 
n Lowest monthly average price: 41 cents in December;
n 2019 total: 77.9 million, down 13 percent from 2018; and,
n Average price for 2019: 48 cents, up 14 percent from 2018.

Paintbrushes 
n Highest monthly total: 27.3 million in May;
n Lowest monthly total: 18.4 million in March;
n Highest monthly average price: 34 cents in December; 
n Lowest monthly average price: 25 cents in February;
n 2019 total: 270 million, down 12 percent from 2018; and,
n Average price for 2019: 29 cents, same as for 2018.

Upright Brooms 
n Highest monthly total: 2.3 million in January;
n Lowest monthly total: 1.2 million in March;
n Highest monthly average price: $1.84 in January; 
n Lowest monthly average price: $1.29 in May;
n 2019 total: 21.2 million, up 15 percent from 2018; and,
n Average price for 2019: $1.49, up 2 percent from 2018.

EXPORTS
Brooms And Brushes Of Vegetable Material 

n Highest monthly total: 10,659 dozen in February;
n Lowest monthly total: 4,515 dozen in May;
n Highest monthly average price: $73.77 per dozen in July; 
n Lowest monthly average price: $31.45 per dozen in February;
n 2019 total: 77,684 dozen, down 10 percent from 2018; and,
n Aver. price for 2019: $43.19 per dozen, up 22 percent from 2018.

Toothbrushes 
n Highest monthly total: 18.5 million in March;
n Lowest monthly total: 9.5 million in December;
n Highest monthly average price: 77 cents in December; 
n Lowest monthly average price: 39 cents in June;
n 2019 total: 151.1 million, down 6 percent from 2018; and,
n Average price for 2019: 55 cents, up 1 cent from 2018.

Shaving Brushes 
n Highest monthly total: 3 million in August;
n Lowest monthly total: 727,140 in December;
n Highest monthly average price: $1.74 in March; 
n Lowest monthly average price: 53 cents in August;
n 2019 total: 18 million, up 10 percent from 2018; and,
n Average price for 2019: 98 cents, down 26 percent from 2018.

Artist Brushes 
n Highest monthly total: 1.1 million in March;
n Lowest monthly total: 525,632 in April;
n Highest monthly average price: $4.77 in September; 
n Lowest monthly average price: $2.23 in December;
n 2019 total: 8.3 million, down 21 percent from 2018; and,
n Average price for 2019: $3.71, up 5 percent from 2018.

Paintbrushes 
n Highest monthly total: 307,185 in February;
n Lowest monthly total: 96,908 in October;
n Highest monthly average price: $9.45 in October; 
n Lowest monthly average price: $4.36 in April;
n 2019 total: 2.3 million, down 8 percent from 2018; and,
n Average price for 2019: $6.49, down 2 percent from 2018.

Six-month totals for 2020 will appear in the September/October
2020 print issue of Broom, Brush & Mop Magazine.

The following chart shows individual monthly totals and average prices, 
plus six-month totals and average prices:

2019 IMPORT
STATISTICS BY MONTH  
(Totals of 1 million and above are

rounded up to the nearest 0.1 million)
RAW MATERIALS

Hog Bristle
January                                         Average Price  
16,261 kilograms                             $42.37 per kg
February                                       Average Price  
33,109 kg                                         $41.29 per kg
March                                            Average Price
11,918 kg                                         $36.37 per kg
April                                               Average Price
11,342 kg                                         $26.93 per kg
May                                                Average Price
6,630 kg                                           $42.25 per kg
June                                               Average Price
24,353 kg                                         $26.68 per kg
July                                                Average Price
10,233 kg                                               $42.03 kg
August                                            Average Price
17,099 kg                                               $40.40 kg

September                                     Average Price
19,258 kg                                               $45.52 kg
October                                          Average Price
8,242 kg                                                 $47.30 kg
November                                      Average Price
15,229 kg                                               $56.06 kg
December                                      Average Price
9,263 kg                                                 $31.47 kg
2019 Total                       Average Price
182,937 kg                                             $39.36 kg

Broom/mop handles
January                                         Average Price  
1.7 million                                                 63 cents
February                                       Average Price  
1.4 million                                                 72 cents
March                                            Average Price
1.4 million                                                 81 cents
April                                               Average Price
1.2 million                                                 75 cents
May                                                Average Price
2 million                                                    75 cents
June                                               Average Price
1.8 million                                                 69 cents

July                                                Average Price
1.7 million                                                78 cents 
August                                            Average Price
1.5 million                                                77 cents 
September                                     Average Price
1.8 million                                                69 cents 
October                                          Average Price
960,610                                                     83 cents 
November                                      Average Price
1.6 million                                                68 cents 
December                                      Average Price
1.1 million                                                72 cents 
2019 Total                       Average Price
18.1 million                                             73 cents 

Brush backs
January                                         Average Price  
468,104                                                     51 cents
February                                       Average Price  
442,712                                                     56 cents
March                                            Average Price
401,454                                                     50 cents
April                                               Average Price
454,918                                                     42 cents
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May                                                Average Price
128,695                                                     72 cents
June                                               Average Price
307,255                                                     58 cents
June                                               Average Price
1.8 million                                                 69 cents
July                                                Average Price
448,762                                                     53 cents 
August                                            Average Price
285,666                                                     51 cents 
September                                     Average Price
227,333                                                     59 cents 
October                                          Average Price
372,028                                                     54 cents 
November                                      Average Price
400,835                                                     55 cents 
December                                      Average Price
225,659                                                     45 cents 
2019 Total                       Average Price
4.2 million                                               53 cents

Metal handles
January                                         Average Price  
1.7 million                                                     $1.16 
February                                       Average Price  
1.2 million                                                     $1.22
March                                            Average Price
762,983                                                          $1.42
April                                               Average Price
1.2 million                                                     $1.26
May                                                Average Price
1.4 million                                                     $1.15
June                                               Average Price
1.7 million                                                 78 cents
July                                                Average Price
1.8 million                                                87 cents 
August                                            Average Price
1.7 million                                                83 cents 
September                                     Average Price
1.1 million                                                    $1.07 
October                                          Average Price
1.9 million                                                89 cents 
November                                      Average Price
1.2 million                                                94 cents 
December                                      Average Price
910,097                                                         $1.12 
2019 Total                       Average Price
16.5 million                                                  $1.02

FINISHED GOODS
Brooms of broom corn over 96 cents

January                                         Average Price  
570,746                                                          $2.30
February                                       Average Price  
480,125                                                          $2.42
March                                            Average Price
487,409                                                          $2.37
April                                               Average Price
425,711                                                          $2.34
May                                                Average Price
565,928                                                          $2.34
June                                               Average Price
491,201                                                          $2.24
July                                                Average Price
589,776                                                         $2.38 
August                                            Average Price
468,331                                                         $2.35 
September                                     Average Price
471,385                                                         $2.24 

October                                          Average Price
491,346                                                         $2.33 
November                                      Average Price
373,764                                                         $2.35 
December                                      Average Price
411,763                                                         $2.26 
2019 Total                       Average Price
5.8 million                                                    $2.33

Brooms/brushes of vegetable material
January                                         Average Price  
601,102                                                     36 cents
February                                       Average Price  
333,630                                                     90 cents
March                                            Average Price
501,032                                                     86 cents
April                                               Average Price
379,367                                                     85 cents
May                                                Average Price
422,668                                                     52 cents
June                                               Average Price
163,996                                                          $1.03
July                                                Average Price
177,013                                                         $1.67 
August                                            Average Price
67,953                                                           $1.20 
September                                     Average Price
121,542                                                         $1.51 
October                                          Average Price
192,009                                                     95 cents 
November                                      Average Price
119,299                                                         $1.24 
December                                      Average Price
321,416                                                     41 cents 
2019 Total                       Average Price
3.4 million                                               79 cents

Toothbrushes
January                                         Average Price  
117.5 million                                             24 cents
February                                       Average Price  
100.7 million                                             26 cents
March                                            Average Price
74.1 million                                               27 cents
April                                               Average Price
93.5 million                                               26 cents
May                                                Average Price
106.7 million                                             24 cents
June                                               Average Price
91.1 million                                               23 cents
July                                                Average Price
97.3 million                                               24 cents 
August                                            Average Price
93.6 million                                              27 cents 
September                                     Average Price
80.4 million                                              25 cents 
October                                          Average Price
88.3 million                                              24 cents 
November                                      Average Price
90.3 million                                              22 cents 
December                                      Average Price
92.9 million                                              27 cents 
2019 Total                       Average Price
1.1 billion                                                25 cents

Hairbrushes
January                                         Average Price  
6.1 million                                                 23 cents

February                                       Average Price  
4.2 million                                                 25 cents
March                                            Average Price
2.9 million                                                 26 cents
April                                               Average Price
3.1 million                                                 25 cents
May                                                Average Price
6.1 million                                                 21 cents
June                                               Average Price
4.6 million                                                 21 cents
July                                                Average Price
4.9 million                                                28 cents 
August                                            Average Price
5 million                                                   26 cents 
September                                     Average Price
3.1 million                                                28 cents 
October                                          Average Price
5.6 million                                                25 cents 
November                                      Average Price
6.1 million                                                28 cents 
December                                      Average Price
2.8 million                                                28 cents 
2019 Total                       Average Price
54.5 million                                             25 cents

Shaving brushes
January                                         Average Price  
9.3 million                                                   7 cents
February                                       Average Price  
3.2 million                                                 19 cents
March                                            Average Price
1.9 million                                                 20 cents
April                                               Average Price
5.9 million                                                 15 cents
May                                                Average Price
3.1 million                                                19 cents
June                                               Average Price
3 million                                                    16 cents
July                                                Average Price
4 million                                                   14 cents 
August                                            Average Price
4 million                                                   14 cents 
September                                     Average Price
8 million                                                     8 cents 
October                                          Average Price
5.9 million                                                12 cents 
November                                      Average Price
4.4 million                                                14 cents 
December                                      Average Price
8.1 million                                                10 cents 
2019 Total                       Average Price
60.7 million                                             12 cents
                                                                                

Paint rollers
January                                         Average Price  
6.7 million                                                 47 cents
February                                       Average Price  
5.7 million                                                 55 cents
March                                            Average Price
3.6 million                                                 57 cents
April                                               Average Price
7 million                                                    43 cents
May                                                Average Price
7.3 million                                                 45 cents
June                                               Average Price
6.9 million                                                 50 cents
July                                                Average Price
7.5 million                                                 50 cents 
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August                                            Average Price
7.7 million                                                54 cents 
September                                     Average Price
6.7 million                                                50 cents 
October                                          Average Price
5.7 million                                                45 cents 
November                                      Average Price
5.4 million                                                44 cents 
December                                      Average Price
7.8 million                                                41 cents 
2019 Total                       Average Price
77.9 million                                             48 cents
                                                                                

Paintbrushes
January                                         Average Price  
26.6 million                                              30 cents
February                                       Average Price  
23.3 million                                               25 cents
March                                            Average Price
18.4 million                                               28 cents
April                                               Average Price
21.8 million                                               29 cents
May                                                Average Price
27.3 million                                               29 cents
June                                               Average Price
24.7 million                                               27 cents
July                                                Average Price
24.5 million                                              32 cents 
August                                            Average Price
26 million                                                 27 cents 
September                                     Average Price
21.1 million                                              29 cents 
October                                          Average Price
18.6 million                                              32 cents 
November                                      Average Price
19.3 million                                              27 cents 
December                                      Average Price
18.5 million                                              34 cents 
2019 Total                       Average Price
270 million                                              29 cents

Upright brooms
January                                         Average Price  
2.3 million                                                    $1.84
February                                       Average Price  
1.8 million                                                     $1.47
March                                            Average Price
1.2 million                                                     $1.71
April                                               Average Price
1.9 million                                                     $1.39
May                                                Average Price
2.2 million                                                     $1.29
June                                               Average Price
1.6 million                                                     $1.47
July                                                Average Price
2 million                                                       $1.37 
August                                            Average Price
2.1 million                                                    $1.36 
September                                     Average Price
1.3 million                                                    $1.70 
October                                          Average Price
1.7 million                                                    $1.53 
November                                      Average Price
1.6 million                                                    $1.42 
December                                      Average Price
1.5 million                                                    $1.38 
2019 Total                       Average Price
21.2 million                                                  $1.49

2019 EXPORT
STATISTICS BY MONTH
Brooms/brushes of vegetable material

January                                         Average Price  
6,691 dozen                                $33.64 per dozen
February                                       Average Price  
10,659 dozen                              $31.45 per dozen
March                                            Average Price
5,322 dozen                                $37.59 per dozen
April                                               Average Price
5,611 dozen                                $50.29 per dozen
May                                                Average Price
4,515 dozen                                $37.35 per dozen
June                                               Average Price
6,752 dozen                                $42.90 per dozen
July                                                Average Price
5,136 dozen                                $73.77 per dozen
August                                            Average Price
9,015 dozen                                $50.85 per dozen
September                                     Average Price
5,542 dozen                                $41.23 per dozen 
October                                          Average Price
5,322 dozen                                $34.44 per dozen
November                                      Average Price
7,637 dozen                                $49.17 per dozen
December                                      Average Price
5,482 dozen                                $41.85 per dozen
2019 Total                       Average Price
77,684 dozen                              $43.19perdozen

Toothbrushes
January                                         Average Price  
15.8 million                                               49 cents
February                                       Average Price  
11.2 million                                               52 cents
March                                            Average Price
18.5 million                                               48 cents
April                                               Average Price
12.6 million                                               51 cents
May                                                Average Price
13.5 million                                               54 cents
June                                               Average Price
13.6 million                                               39 cents
July                                                Average Price
9.8 million                                                62 cents 
August                                            Average Price
13.9 million                                              53 cents 
September                                     Average Price
10.5 million                                              59 cents 
October                                          Average Price
10.3 million                                              69 cents 
November                                      Average Price
11.8 million                                              64 cents 
December                                      Average Price
9.5 million                                                77 cents 
2019 Total                       Average Price
151.1 million                                           55 cents
                                                                                

Shaving brushes
January                                         Average Price  
779,336                                                          $1.63
February                                       Average Price  
1.7 million                                                 97 cents
March                                            Average Price
827,720                                                          $1.74
April                                               Average Price
1.4 million                                                     $1.12
May                                                Average Price
1.4 million                                                     $1.24

June                                               Average Price
1.2 million                                                     $1.13
July                                                Average Price
1.1 million                                                    $1.52 
August                                            Average Price
3 million                                                   53 cents 
September                                     Average Price
1.7 million                                                68 cents 
October                                          Average Price
1.9 million                                                91 cents 
November                                      Average Price
2.2 million                                                60 cents 
December                                      Average Price
727,140                                                         $1.59 
2019 Total                       Average Price
18 million                                                98 cents
                                                                               

Artist brushes
January                                         Average Price  
633,203                                                          $3.47
February                                       Average Price  
574,590                                                          $4.19
March                                            Average Price
1.1 million                                                     $3.20
April                                               Average Price
525,632                                                          $3.97
May                                                Average Price
555,750                                                          $4.68
June                                               Average Price
881,976                                                          $3.84
July                                                Average Price
637,240                                                         $4.10 
August                                            Average Price
631,756                                                         $3.74 
September                                     Average Price
619,990                                                         $4.77 
October                                          Average Price
734,634                                                         $3.41 
November                                      Average Price
610,909                                                         $3.80 
December                                      Average Price
779,685                                                         $2.23 
2019 Total                       Average Price
8.3 million                                                    $3.71
                                                                               

Paintbrushes
January                                         Average Price  
97,529                                                            $9.24
February                                       Average Price  
307,185                                                          $4.97
March                                            Average Price
224,877                                                          $5.29
April                                               Average Price
256,103                                                          $4.36
May                                                Average Price
155,140                                                          $8.13
June                                               Average Price
168,543                                                          $8.14
July                                                Average Price
233,146                                                         $4.44 
August                                            Average Price
305,887                                                         $5.64 
September                                     Average Price
131,444                                                         $9.43 
October                                          Average Price
96,908                                                           $9.45 
November                                      Average Price
155,939                                                         $7.87 
December                                      Average Price
122,438                                                         $9.20 
2019 Total                       Average Price
2.3 million                                                    $6.49
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Borghi USA Remains Open
Borghi USA, Inc., located in Aberdeen, MD, provides spare parts and

technical support for machinery brands: Borghi, Osmas and Unimac to brush,
broom and mop manufacturing companies throughout the USA and Canada.
We have been deemed an “essential business” for which the Maryland

government order provides exception to the closure.
Our customers have also deemed us as a critical supplier, so they can

continue to produce their cleaning products — as they are essential
businesses that supply cleaning and sanitation products to hundreds of
thousands of other essential businesses, including hospitals and medical care
facilities, medical supply companies and the defense, aerospace, energy,
food processing and equipment industries and others in the supply chain.
Products from our industry keep hospitals and health care workers

clean, safe and protected against infection.
Borghi USA, Inc., will continue to remain open during this period of

nonessential business closures, as well as if the government issues a
“shelter at home” order. 
Unless the government closes essential businesses, we will continue to

support the brush industry to provide the goods and services that our
customers require, to help with the sanitation and protection of the public
health, and other important uses for brush industry products.
Furthermore, all of our people at Borghi USA have been instructed to

follow all of the new safety protocols issued by the CDC and OSHA, and
look forward to further guidance from local, state, and federal authorities
so we can maintain safe and secure operations while continuing to serve
the country and our customers in this time of great need.
We stand together in combating the COVID-19 pandemic.
For further information, contact Carlos Petzold by e-mail at

carlos@borghiusa.com.
Thank you, keep safe and keep up the important work you perform. 

Sincerely,
Carlos R. Petzold, president of Borghi USA, Inc.

Perlon® Production Is Still
Running At All Sites

Perlon®, a Serafin Group company, has announced
filament production continues at all five of its sites for
customers, despite the current challenging climate. 
“Production in China has been operating again as normal

since the beginning of March, after having to be
temporarily halted due to the spreading of COVID-19.
Production is now back to 100 percent,” according to a
Perlon news release.
Meanwhile, Perlon stated that production in the German

sites of Munderkingen (Baden-Wuerttemberg), Bobingen
(Bavaria) and Wald-Michelbach (Hesse), as well as in the
USA, are continuing without any constraints. 
“All sites are working to full capacity to fulfil all our

customer orders,” Perlon stated. “The company is doing
everything it can to fulfil its responsibility as an employer
and also as a business partner. Therefore, all hygiene
measures at our sites have been significantly increased.
There is hand sanitizer in every department, and all of our
production lines are disinfected several times a day. It has
been explained to employees what they should do in the
current climate in order to minimize risk. Where possible,
employees are working from home.” 
Perlon Managing Director Florian Kisling added, “Perlon®

is aware of its responsibility toward its employees and the
wider community. By continuing to produce, we are enabling
our important customers to continue their production. The
supply of raw materials has been safeguarded. Our company
has proactively planned and kept stocks high. Therefore, we
can offset possible temporary supply disruptions of any of our
suppliers as well as possible.” 
Visit www.perlon.com for more information. 

From Borghi Spa:
Restart Soon, It Is Best To Stop In Time

   Due to the persistence of the conditions that led the Italian Government
to issue the latest directives, at press time Borghi Spa had prolonged the
temporary suspension of all production activities in its Italian plants
through April 3, 2020. Please check the Borghi Spa website for updates.
   This decision was made in addition to the measures already adopted
over the past few weeks to protect health and the safety of its employees
against the coronavirus. Since the well-being of the employees is the
company's top priority, Borghi Spa wishes to adhere strictly to the
protocol issued by the Italian Government.
   Borghi Spa will continue to constantly monitor the evolution of the
situation, to react quickly and effectively. Any decisions and actions will
only be taken in accordance with the indications of the national and local
governmental authorities in charge. It is important to underline once again
that, at present, none of our employees have been infected, confirming the
effectiveness of the precautions taken.
   The supportive contacts of customers and friends give us strength and
courage, and are a special help in this difficult moment. The intent of this
action is to make us ready to be able to restart with energy and efficiency
as soon as conditions will allow.
Visit www.borghi.com for more information

Modularity in machine building offers fast solutions 
and scope for innovation

The modular kit structure of WÖHLER machines is already well
known to many. With this feature, WOHLER not only developed a
perfect solution for standard production, but also for allowing
innovative new projects to be realized economically. As opposed to
classic custom machine building, the basic demands can already be
met with the standardized modules. Customer specific requirements,
ideas and wishes can be developed and realizedon this basis. This
saves time, costs and increases flexibility in development.
The modular engineering experience, planned for

InterBrush from the WÖHLER World of strip and power
brushes, will now be made available to clients and
prospective buyers in the form of digital media, for an
expressive and persuasive presentation anytime.

Experience the full WÖHLER 
portfolio of street sweeper brushmaking machines

The machines for the production of street sweeper brushes
can be experienced in a very special manner thanks to virtual
reality. These impressive and true-to-detail giants of
brushmaking machines are definitely an opportunity not to be
missed: Using the latest technology, WÖHLER is able to make
a momentous impression worldwide.
Let yourself be inspired and discover the diversity of

possibilities at WÖHLER!

WÖHLER Continued from page 23
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pleasure,’ that is a different conversation.”
Ryan also discussed a study that focused on work teams and

their communication styles. Results showed that for high
performing teams, there was a 6 to 1 positivity ratio. That meant,
for every one negative thing a person on the team heard, they
heard six positives. As the positivity ratio dropped among different
teams, so did the performance level.  
Ryan also cautioned business owners and managers who only

focus on people who are doing things wrong.
“Think about switching that and trying to catch more people

doing things well. If all you are recognizing is the bad, you are
going to get more bad. If, however, you start recognizing the good,
you will get more good,” Ryan said. “There are too many times
when we focus on those people who are the most toxic, rather than
the employees doing things well.”
Ryan spoke of another study that showed that 30 percent of

employees, on average, are actively engaged at work, while 50

percent are disengaged and doing “just the work required, because
they don’t feel connected to the organization.” The bottom 20
percent, however, are the “toxic people,” who can suck the life out
of a company. 
“You can’t afford to have those people around. Think about it,

when employees start leaving because of a toxic person
influencing the company culture, who are those quitting? They are
usually your best people,” Ryan said.  “When that toxic person
finally leaves, the rest of the employees are relieved.”
Ryan said it’s also important not to neglect the 50 percent of

people who are disengaged and just doing the work required to get
them by. She called those people “Steady Eddies.” 
“‘Eddie’ comes to work, does his job, and is neither a rock star

nor problem child. What you, as a company leader, want to do is
go to ‘Eddie’ and say, ‘I really appreciate that you are here all of
the time. Thank you,’” Ryan said. “You may be the first manager
in Eddie’s life who recognized him. You have now given Eddie the
tool he needs to move up to ‘rock star’ status at the company.  
“If you start paying more attention to ‘Steady Eddies,’ instead of

the top 30 percent of your workforce being engaged, maybe that
level increases to 50 or 70 percent. Also, when you create that type
of positive culture, the toxic employees at the bottom will start to
leave. They can’t stand to be around too many positive people.”

NAVIGATE WORK/LIFE INTEGRATION

In summary, Ryan said it’s important for business owners and
managers to continue looking for ways to connect with their
employees and build relationships. That can include

interaction away from the work setting. 
“Many of your employees have best friends at work. How do

those friendships happen? When they are doing stuff together,” she
said. “It goes back to creating and building relationships.

“Also, what are you (as owners and managers) doing to serve
the greater mission? How are you making a difference as a
company? Are you giving your employees time off once a quarter,
once a month or once a year to do volunteer work?” she said.
“When you do something like that as an organization, in an effort
‘to give back,’ not only are you having new conversations with
your people, but you are also building stronger overall
relationships.” 
Ryan added: “When you build trust, you inspire performance.

When you help your employees to become better tomorrow than they
are today, they are more engaged. When you acknowledge and
applaud their efforts, they are proud to work for you. When you
navigate that work/life balance, you reduce stress— both yours and
theirs. When you get to know people, they feel important. And when
you serve a greater mission, they feel included.” 

              

          

            

          

              

 
 

    

“If all you are recognizing is
the bad, you are going to get
more bad. If, however, you
start recognizing the good,
you will get more good.”  

“It’s also important not to
neglect the 50 percent of
people who are disengaged
and just doing the work
required to get them by.” 



PG 36                                                                                                                                                                              BBM MAGAZINE  |  March/April 2020

T
he global coronavirus (COVID-19) outbreak continues to
cause major problems for people, businesses and industries
alike. The brush, mop, broom and related industries are

certainly no different. 
To help answer questions and share ideas, the American Brush

Manufacturers Association (ABMA) recently hosted two COVID-
19 roundtable webinars, where participants — representing over
35 organizations — were able to take part. The object was to have
people share information and new developments as they unfolded
related to the global outbreak. 
ABMA has also made available a transit letter download for

employees to carry in the event their company is approved to
operate in a state where non-essential business is not allowed.
Visit www.abma.org for more information. 
“The group effort (from the two webinars) has allowed

participants to share and learn from each other during this current
situation,” ABMA Executive Director David Parr said. “I was
very happy with the level of participation and number of company
representatives involved.” 
Parr credited ABMA board members Chris Monahan, of Brush

Fibers, Inc., Arcola, IL; and R.J. Lindstrom, of Zephyr Mfg.,
Sedalia, MO, for helping spearhead the webinars. 
Among information shared during the roundtable events were

specific tips from participants. They included:
n Practice social distancing measures on the shop floor and in

the break room; 
n Limit access to visiting truck and delivery drivers to one

specific part of a facility; 
n Place incoming packages in overnight or cold storage for 24

hours, and then disinfect the outside of the packages;
n Eliminate face-to-face meetings and allow more employees to

work from home; 
n Take the temperature of workers who enter a company

facility, and limit where employees can enter; and,
n Expand, or put on hold, company policies for sick days and

vacation days, so that employees will not be afraid to miss more
work in case they are possibly exposed to coronavirus. 

Other suggestions included the need for company leaders to
look into statewide workshare programs in case employee hours
must be reduced. Workshare programs let businesses temporarily
reduce the hours of their employees, instead of laying them off
during economic downturns. Employees can still collect
unemployment insurance for the time they were not able to work.  
Another tip was for companies to review their insurance

policies that are designed to protect them in the event that large
number of orders are cancelled. 

“(The webinar roundtables) have been everything you would
come to expect, from a relationship-building standpoint, among
ABMA members,” Parr said. “Although our members share an
industry, and in some instances are competitors, there are issues
related to the coronavirus outbreak that have nothing to do with
specific manufacturing and trade secrets, but everything to do with

new policies, issues and fairness.
“The bottom line is, the roundtables have provided an

opportunity for people (within the brush and related industries) to
help each other in this time of need. It was a real positive
experience to listen to and participate. Many participants were
really open and willing to share their experiences so everyone
could continue to operate and treat their employees in the absolute
best possible way.”
Parr added that as the growing number of states, such as

California, New York and Illinois, have “shut down” nonessential

ABMA Webinar Participants 
Strategize Coping With 

COVID-19 Outbreak
By Harrell Kerkhoff |  Broom, Brush & Mop Editor

“The group effort (from the two
webinars) has allowed participants to
share and learn from each other 
during this current situation.”

- David Parr



businesses due to coronavirus, the need to connect in less
conventional ways, as an industry, has become ever greater. 
“There have been company representatives from those states

who have provided great advice (during the webinars),” Parr said.
“Since the short time the idea was hatched to conduct the first
roundtable to the actual webinar itself, three to four states shut
down nonessential business. That action is influencing a growing
number of companies and presents all kinds of issues.
“We are trying to get a sense from everybody (within the industry)

of what can be done to help the current situation — all in an effort to
allow companies be become more agile and quicker responding.”

INDUSTRY AWAITS SPECIFIC DATES 
FOR INTERBRUSH 2022

I
t was announced on March 13 that due to the global outbreak
of coronavirus (COVID-19), InterBrush 2020 — the
international brush, broom, mop, paint roller and related

industry trade fair held every four years in Freiburg, Germany —
had been postponed. 
Originally set for May 6-8, 2020, the event has been

rescheduled for May 2022. A specific date has not been
announced. The news was reported by the event’s organizer,
Messe Freiburg.
“The health of exhibitors, visitors and employees, as well as

Freiburg’s inhabitants, are of the highest priority for Messe
Freiburg,” according to a Messe Freiburg press release. “Under
the prevailing circumstances, it would be impossible to organize

such a first-rate international trade fair as InterBrush without
critical complications. 
“In agreement with the international industry associations, as

well as with the leading machinery companies, Messe Freiburg
has decided to postpone the event to May 2022. We are working
closely with the exhibitors to find a fitting specific date, which
will be announced as soon as possible.”
ABMA President Scott Enchelmaier, of The Industrial Brush

Co., Fairfield, NJ, added: “Postponing InterBrush was an easy
decision. When to reschedule it is a more difficult decision.  You
have to consider the sentiments of the major machine builder
exhibitors, the supplier exhibitors and the ability and willingness
of people from around the globe to attend the show.  Not knowing
the actual length and impact of the pandemic on the population
and the world economy, a two-year postponement makes sense.”
Parr added: “ABMA understands, and supports, the decision

taken in regards to the rescheduling of InterBrush to May 2022.
On behalf of the ABMA board of directors, we look to do our part
in helping to make InterBrush 2022 a truly successful event.”
Visit www.messe.freiburg.de for more information.
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“Postponing InterBrush was an easy
decision. When to reschedule it is a 

more difficult decision.”
- Scott Enchelmaier



The 103rd American BrushManufacturers Association (ABMA)Annual Convention took place on March 4-7, at the Renaissance Vinoy Resort & Golf Club, in St.
Petersburg, FL. 

Each year the convention includes the ABMA Suppliers Display Program,featuring companies from around theworld that produce and/or providevarious supplies for the production of brushes, mops, brooms, paintrollers and related items. 

According to ABMA, there were 28 participating suppliers at this year’s Face 2 Face.
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Wöhler Brush Tech GmbH
Wöhler Brush Tech GmbH, of Bad Wünnenberg, 
Germany, was an exhibitor at the ABMA Suppliers 

Display Program. Shown, left to right, are Frank Kigyos,
U.S. manufacturers representative; and 

Michael Berkemeier, of Wöhler Brush Tech.

Malinski Wooden Handles
Malinski Wooden Handles, of Curitibanos, Brazil, was 
an exhibitor at the ABMA Suppliers Display Program. 
Shown is company representative Mauricio Amim. 

Borghi USA
Borghi USA, of Aberdeen, MD, exhibited at the 

ABMA Suppliers Display Program. Shown, left to right, 
are Miguel Medrano and Carlos Petzold.

Brush Fibers, Inc./PelRay International Div.
Brush Fibers, Inc., of Arcola, IL, and PelRay International
Division of Brush Fibers, of San Antonio, TX, exhibited at
the ABMA Suppliers Display Program. Pictured, left to right,
are Ron Cherryholmes, vice president, and Bart Pelton,
president, both of PelRay Division; and Chris Monahan,

president of Brush Fibers.

Filkemp Industria de Filamentos, S.A. 
Filkemp Industria de Filamentos, S.A., of Mem Martins,
Portugal, was an exhibitor at the ABMA Suppliers Display
Program. Pictured, left to right, are Eva Kerekes, product

manager; and Sofia Teles, chief technical officer. 

DuPont Filaments - Americas, LLC
DuPont Filaments - Americas, LLC, of Wilmington, DE, 

was an exhibitor at the ABMA Suppliers Display 
Program. Shown, left to right, are John Feathers, 
principal investigator; and John Hackney, Americas

business manager.  

ABMA FACE 2 FACE



Stainless Steel Products
Stainless Steel Products, a division of RMR International

Co., Inc., of Deer Park, NY, was an exhibitor at the 
ABMA Suppliers Display Program. Shown is 

Ralph Rosenbaum, president.  

WCJ Pilgrim Wire
WCJ Pilgrim Wire, of York, PA, was an exhibitor at the
ABMA Suppliers Display Program. Shown is Thomas

Hagemann, business development manager. 

Monahan Partners
Monahan Partners, of Arcola, IL, was an exhibitor 

at the ABMA Suppliers Display Program. 
Shown is Kevin Monahan, president.

Monahan Filaments
Monahan Filaments, of Arcola, IL, was an exhibitor 
at the ABMA Suppliers Display Program. Shown are 
Matt Monahan, vice president; and Laura Hebert, 

account manager.

Perlon-Group/Hahl Inc.
Perlon-Group/Hahl Inc., of Lexington, SC, was an exhibitor
at the ABMA Suppliers Display Program. Shown, left to right,
are Mel Chavis Jr., sales manager; Andrew McIlroy, director
of sales bristle/abrasive; and Terry Hogan, sales director -

North America. 

Zahoransky USA/Zahoransky AG
Zahoransky USA, Inc., of West Chicago, IL, and Zahoransky
AG, of Todtnau, Germany, exhibited at the ABMA Suppliers

Display Program. Shown, left to right, are company
representatives Steve Bellocchio, Robert Dous, Artur Seger

and Ulrich Zahoransky. 

ABMA FACE 2 FACE
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Cesyl Mills, Inc.
Cesyl Mills, Inc., of Millbury, MA, was an exhibitor at the
ABMA Suppliers Display Program. Shown is Robert

Goralski, president.

Draper Knitting Co., Inc.
Draper Knitting Co., Inc., of Canton, MA, was an exhibitor 

at the ABMA Suppliers Display Program. Shown are 
Bill Shaul, superintendent; and Kristin Draper, president 

& general manager.
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MARCH 17-20

104th ANNUAL ABMA CONVENTION

2021
Jones Family of Companies  announces its partnership with

NanoTouch Materials. 
“NanoTouch Materials provides a continuous self-cleaning

surface which means there is now a new definition to ‘clean.’
NanoTouch provides less worry and a healthier environment
through its creation of skins and mats that are self-cleaning.
Powered by normal indoor light, NanoSeptic Surfaces utilizes
mineral nano-crystals which create a powerful oxidation
reaction, breaking down any organic contaminants,” said
Dennis Hackemeyer, a partner at NanoTouch Materials.
“More importantly, NanoSeptic works 24/7 and it's visible,
impacting customer experience — a unique value-add
amongst clean technologies available today. Unlike
traditional disinfectants, the NanoSeptic Surface uses no
hazardous chemicals, poisons or toxins, and nothing is

released from the surface since the nano-crystals are
molecularly bonded to the material."
Jones is leveraging its logistics system and industry

relationships to join NanoTouch in an effort to provide highly
innovative performance products for the floor care industry.
The combined efforts will lead to greater developments and
opportunities to provide for the continuing market needs,
according tp the company. 
"It is imperative that we continue to expand Jones Family of

Companies and partner with other like-minded companies,"
said Senior V.P. Andrew Dailey. 
"With this partnership, Jones is driving innovation in the

market by bringing new products and brands like NanoSeptic
to our customers in an effort to support their growth and market
needs," said CEO, CP Davis.

Jones Family Of Companies Partners With NanoTouchINDUSTRY NEWS
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Jones Family Of Companies Partners With NanoTouchINDUSTRY NEWS
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Each month, Broom, Brush & Mop Magazine publishes an online eNews
featuring an imports/exports chart, containing pertinent statistics,
covering 30 import categories and nine export categories, compiled
from the latest available U.S. Census Bureau foreign trade statistics.

Also, a comprehensive article accompanies the imports/exports chart
each month. The article focuses on several important raw material and
finished goods import categories, as well as several export categories.

U.S. government trade figures for all of 2019 concerning the
import/export categories typically highlighted in the monthly eNews
reports, indicated raw material imports were down, compared to all
of 2018. Meanwhile, finished goods imports were mixed, compared to
the previous year. Exports during all of 2019 were down, compared to
all of 2018.

The raw material import categories highlighted in each month’s article
include hog bristle, broom and mop handles, brush backs and metal
handles. Finished goods include brooms of broom corn over 96 cents,
brooms and brushes of vegetable material, toothbrushes, hairbrushes,
shaving brushes, paint rollers, paintbrushes and upright brooms.

Export categories highlighted in the monthly articles include brooms
and brushes of vegetable material, toothbrushes, shaving brushes, artist
brushes and paintbrushes. Following are some statistics for all of 2019
for each import and export category:

IMPORTS
Hog Bristle

n Highest monthly total: 33,109 kilograms in February;
n Lowest monthly total: 6,630 kilograms in May;
n Highest monthly average price: $56.06 in November; 
n Lowest monthly average price: $26.68 in June;
n 2019 total: 182,937 kilograms, down 13 percent from 2018; and,
n Average price for 2019: $39.36 per kilogram, up 7 percent

from 2018.

Broom And Mop Handles 
n Highest monthly total: 2 million in May;
n Lowest monthly total: 960,610 in October;
n Highest monthly average price: 83 cents in October; 
n Lowest monthly average price: 63 cents in January;
n 2019 total: 18.1 million, same as for 2018; and,
n Average price for 2019: 73 cents, up 1 cent from 2018.

Brush Backs 
n Highest monthly total: 1.8 million in June;
n Lowest monthly total: 128,695 in May;
n Highest monthly average price: 72 cents in May; 
n Lowest monthly average price: 42 cents in April;
n 2019 total: 4.2 million, down 22 percent from 2018; and,
n Average price for 2019: 53 cents, up 8 percent from 2018.

Metal Handles 
n Highest monthly total: 1.9 million in October;
n Lowest monthly total: 762,983 in March;
n Highest monthly average price: $1.42 in March; 
n Lowest monthly average price: 78 cents in June;
n 2019 total: 16.5 million, down 15 percent from 2018; and,
n Average price for 2019: $1.02,  down 1 cent from 2018.

Brooms Of Broom Corn Over 96 Cents 
n Highest monthly total: 589,776 in July;
n Lowest monthly total: 373,764 in November;
n Highest monthly average price: $2.42 in February; 
n Lowest monthly average price: $2.24 in June, September;
n 2019 total: 5.8 million, down 8 percent from 2018; and,
n Average price for 2019: $2.33, down 3 percent from 2018.

Brooms And Brushes Of Vegetable Material 
n Highest monthly total: 601,102 in January;
n Lowest monthly total: 67,953 in August;
n Highest monthly average price: $1.67 in July; 
n Lowest monthly average price: 36 cents in January;
n 2019 total: 3.4 million, up 42 percent from 2018; and,
n Average price for 2019: 79 cents, down 35 percent from 2018.

Toothbrushes 
n Highest monthly total: 117.5 million in January;
n Lowest monthly total: 74.1 million in March;
n Highest monthly average price: 27 cents in March, Aug., Dec.; 
n Lowest monthly average price: 22 cents in November;
n 2019 total: 1.1 billion, same as 2018; and,
n Average price for 2019: 25 cents, up 1 cent from 2018.

Hairbrushes 
n Highest monthly total: 6.1 million in January, May, November;
n Lowest monthly total: 2.8 million in December;
n Highest monthly average price: 28 cents in July, September,

November, December; 
n Lowest monthly average price: 21 cents in May, June;
n 2019 total: 54.5 million, same as 2018; and,
n Average price for 2019: 25 cents, same as 2018.

Shaving Brushes 
n Highest monthly total: 9.3 million in January;
n Lowest monthly total: 1.9 million in March;
n Highest monthly average price: 20 cents in March; 
n Lowest monthly average price: 7 cents in January;
n 2019 total: 60.7 million, up 8 precent from 2018; and,
n Average price for 2019: 12 cents, down 14 percent from  2018.

Raw Material Imports Down, 
Finished Imports Mixed, While Exports 
Down For All Of 2019



Paint Rollers 
n Highest monthly total: 7.8 million in December;
n Lowest monthly total: 3.6 million in March;
n Highest monthly average price: 57 cents in March; 
n Lowest monthly average price: 41 cents in December;
n 2019 total: 77.9 million, down 13 percent from 2018; and,
n Average price for 2019: 48 cents, up 14 percent from 2018.

Paintbrushes 
n Highest monthly total: 27.3 million in May;
n Lowest monthly total: 18.4 million in March;
n Highest monthly average price: 34 cents in December; 
n Lowest monthly average price: 25 cents in February;
n 2019 total: 270 million, down 12 percent from 2018; and,
n Average price for 2019: 29 cents, same as for 2018.

Upright Brooms 
n Highest monthly total: 2.3 million in January;
n Lowest monthly total: 1.2 million in March;
n Highest monthly average price: $1.84 in January; 
n Lowest monthly average price: $1.29 in May;
n 2019 total: 21.2 million, up 15 percent from 2018; and,
n Average price for 2019: $1.49, up 2 percent from 2018.

EXPORTS
Brooms And Brushes Of Vegetable Material 

n Highest monthly total: 10,659 dozen in February;
n Lowest monthly total: 4,515 dozen in May;
n Highest monthly average price: $73.77 per dozen in July; 
n Lowest monthly average price: $31.45 per dozen in February;
n 2019 total: 77,684 dozen, down 10 percent from 2018; and,
n Aver. price for 2019: $43.19 per dozen, up 22 percent from 2018.

Toothbrushes 
n Highest monthly total: 18.5 million in March;
n Lowest monthly total: 9.5 million in December;
n Highest monthly average price: 77 cents in December; 
n Lowest monthly average price: 39 cents in June;
n 2019 total: 151.1 million, down 6 percent from 2018; and,
n Average price for 2019: 55 cents, up 1 cent from 2018.

Shaving Brushes 
n Highest monthly total: 3 million in August;
n Lowest monthly total: 727,140 in December;
n Highest monthly average price: $1.74 in March; 
n Lowest monthly average price: 53 cents in August;
n 2019 total: 18 million, up 10 percent from 2018; and,
n Average price for 2019: 98 cents, down 26 percent from 2018.

Artist Brushes 
n Highest monthly total: 1.1 million in March;
n Lowest monthly total: 525,632 in April;
n Highest monthly average price: $4.77 in September; 
n Lowest monthly average price: $2.23 in December;
n 2019 total: 8.3 million, down 21 percent from 2018; and,
n Average price for 2019: $3.71, up 5 percent from 2018.

Paintbrushes 
n Highest monthly total: 307,185 in February;
n Lowest monthly total: 96,908 in October;
n Highest monthly average price: $9.45 in October; 
n Lowest monthly average price: $4.36 in April;
n 2019 total: 2.3 million, down 8 percent from 2018; and,
n Average price for 2019: $6.49, down 2 percent from 2018.

Six-month totals for 2020 will appear in the September/October
2020 print issue of Broom, Brush & Mop Magazine.

The following chart shows individual monthly totals and average prices, 
plus six-month totals and average prices:

2019 IMPORT
STATISTICS BY MONTH  
(Totals of 1 million and above are

rounded up to the nearest 0.1 million)
RAW MATERIALS

Hog Bristle
January                                         Average Price  
16,261 kilograms                             $42.37 per kg
February                                       Average Price  
33,109 kg                                         $41.29 per kg
March                                            Average Price
11,918 kg                                         $36.37 per kg
April                                               Average Price
11,342 kg                                         $26.93 per kg
May                                                Average Price
6,630 kg                                           $42.25 per kg
June                                               Average Price
24,353 kg                                         $26.68 per kg
July                                                Average Price
10,233 kg                                               $42.03 kg
August                                            Average Price
17,099 kg                                               $40.40 kg

September                                     Average Price
19,258 kg                                               $45.52 kg
October                                          Average Price
8,242 kg                                                 $47.30 kg
November                                      Average Price
15,229 kg                                               $56.06 kg
December                                      Average Price
9,263 kg                                                 $31.47 kg
2019 Total                       Average Price
182,937 kg                                             $39.36 kg

Broom/mop handles
January                                         Average Price  
1.7 million                                                 63 cents
February                                       Average Price  
1.4 million                                                 72 cents
March                                            Average Price
1.4 million                                                 81 cents
April                                               Average Price
1.2 million                                                 75 cents
May                                                Average Price
2 million                                                    75 cents
June                                               Average Price
1.8 million                                                 69 cents

July                                                Average Price
1.7 million                                                78 cents 
August                                            Average Price
1.5 million                                                77 cents 
September                                     Average Price
1.8 million                                                69 cents 
October                                          Average Price
960,610                                                     83 cents 
November                                      Average Price
1.6 million                                                68 cents 
December                                      Average Price
1.1 million                                                72 cents 
2019 Total                       Average Price
18.1 million                                             73 cents 

Brush backs
January                                         Average Price  
468,104                                                     51 cents
February                                       Average Price  
442,712                                                     56 cents
March                                            Average Price
401,454                                                     50 cents
April                                               Average Price
454,918                                                     42 cents
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May                                                Average Price
128,695                                                     72 cents
June                                               Average Price
307,255                                                     58 cents
June                                               Average Price
1.8 million                                                 69 cents
July                                                Average Price
448,762                                                     53 cents 
August                                            Average Price
285,666                                                     51 cents 
September                                     Average Price
227,333                                                     59 cents 
October                                          Average Price
372,028                                                     54 cents 
November                                      Average Price
400,835                                                     55 cents 
December                                      Average Price
225,659                                                     45 cents 
2019 Total                       Average Price
4.2 million                                               53 cents

Metal handles
January                                         Average Price  
1.7 million                                                     $1.16 
February                                       Average Price  
1.2 million                                                     $1.22
March                                            Average Price
762,983                                                          $1.42
April                                               Average Price
1.2 million                                                     $1.26
May                                                Average Price
1.4 million                                                     $1.15
June                                               Average Price
1.7 million                                                 78 cents
July                                                Average Price
1.8 million                                                87 cents 
August                                            Average Price
1.7 million                                                83 cents 
September                                     Average Price
1.1 million                                                    $1.07 
October                                          Average Price
1.9 million                                                89 cents 
November                                      Average Price
1.2 million                                                94 cents 
December                                      Average Price
910,097                                                         $1.12 
2019 Total                       Average Price
16.5 million                                                  $1.02

FINISHED GOODS
Brooms of broom corn over 96 cents

January                                         Average Price  
570,746                                                          $2.30
February                                       Average Price  
480,125                                                          $2.42
March                                            Average Price
487,409                                                          $2.37
April                                               Average Price
425,711                                                          $2.34
May                                                Average Price
565,928                                                          $2.34
June                                               Average Price
491,201                                                          $2.24
July                                                Average Price
589,776                                                         $2.38 
August                                            Average Price
468,331                                                         $2.35 
September                                     Average Price
471,385                                                         $2.24 

October                                          Average Price
491,346                                                         $2.33 
November                                      Average Price
373,764                                                         $2.35 
December                                      Average Price
411,763                                                         $2.26 
2019 Total                       Average Price
5.8 million                                                    $2.33

Brooms/brushes of vegetable material
January                                         Average Price  
601,102                                                     36 cents
February                                       Average Price  
333,630                                                     90 cents
March                                            Average Price
501,032                                                     86 cents
April                                               Average Price
379,367                                                     85 cents
May                                                Average Price
422,668                                                     52 cents
June                                               Average Price
163,996                                                          $1.03
July                                                Average Price
177,013                                                         $1.67 
August                                            Average Price
67,953                                                           $1.20 
September                                     Average Price
121,542                                                         $1.51 
October                                          Average Price
192,009                                                     95 cents 
November                                      Average Price
119,299                                                         $1.24 
December                                      Average Price
321,416                                                     41 cents 
2019 Total                       Average Price
3.4 million                                               79 cents

Toothbrushes
January                                         Average Price  
117.5 million                                             24 cents
February                                       Average Price  
100.7 million                                             26 cents
March                                            Average Price
74.1 million                                               27 cents
April                                               Average Price
93.5 million                                               26 cents
May                                                Average Price
106.7 million                                             24 cents
June                                               Average Price
91.1 million                                               23 cents
July                                                Average Price
97.3 million                                               24 cents 
August                                            Average Price
93.6 million                                              27 cents 
September                                     Average Price
80.4 million                                              25 cents 
October                                          Average Price
88.3 million                                              24 cents 
November                                      Average Price
90.3 million                                              22 cents 
December                                      Average Price
92.9 million                                              27 cents 
2019 Total                       Average Price
1.1 billion                                                25 cents

Hairbrushes
January                                         Average Price  
6.1 million                                                 23 cents

February                                       Average Price  
4.2 million                                                 25 cents
March                                            Average Price
2.9 million                                                 26 cents
April                                               Average Price
3.1 million                                                 25 cents
May                                                Average Price
6.1 million                                                 21 cents
June                                               Average Price
4.6 million                                                 21 cents
July                                                Average Price
4.9 million                                                28 cents 
August                                            Average Price
5 million                                                   26 cents 
September                                     Average Price
3.1 million                                                28 cents 
October                                          Average Price
5.6 million                                                25 cents 
November                                      Average Price
6.1 million                                                28 cents 
December                                      Average Price
2.8 million                                                28 cents 
2019 Total                       Average Price
54.5 million                                             25 cents

Shaving brushes
January                                         Average Price  
9.3 million                                                   7 cents
February                                       Average Price  
3.2 million                                                 19 cents
March                                            Average Price
1.9 million                                                 20 cents
April                                               Average Price
5.9 million                                                 15 cents
May                                                Average Price
3.1 million                                                19 cents
June                                               Average Price
3 million                                                    16 cents
July                                                Average Price
4 million                                                   14 cents 
August                                            Average Price
4 million                                                   14 cents 
September                                     Average Price
8 million                                                     8 cents 
October                                          Average Price
5.9 million                                                12 cents 
November                                      Average Price
4.4 million                                                14 cents 
December                                      Average Price
8.1 million                                                10 cents 
2019 Total                       Average Price
60.7 million                                             12 cents
                                                                                

Paint rollers
January                                         Average Price  
6.7 million                                                 47 cents
February                                       Average Price  
5.7 million                                                 55 cents
March                                            Average Price
3.6 million                                                 57 cents
April                                               Average Price
7 million                                                    43 cents
May                                                Average Price
7.3 million                                                 45 cents
June                                               Average Price
6.9 million                                                 50 cents
July                                                Average Price
7.5 million                                                 50 cents 
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August                                            Average Price
7.7 million                                                54 cents 
September                                     Average Price
6.7 million                                                50 cents 
October                                          Average Price
5.7 million                                                45 cents 
November                                      Average Price
5.4 million                                                44 cents 
December                                      Average Price
7.8 million                                                41 cents 
2019 Total                       Average Price
77.9 million                                             48 cents
                                                                                

Paintbrushes
January                                         Average Price  
26.6 million                                              30 cents
February                                       Average Price  
23.3 million                                               25 cents
March                                            Average Price
18.4 million                                               28 cents
April                                               Average Price
21.8 million                                               29 cents
May                                                Average Price
27.3 million                                               29 cents
June                                               Average Price
24.7 million                                               27 cents
July                                                Average Price
24.5 million                                              32 cents 
August                                            Average Price
26 million                                                 27 cents 
September                                     Average Price
21.1 million                                              29 cents 
October                                          Average Price
18.6 million                                              32 cents 
November                                      Average Price
19.3 million                                              27 cents 
December                                      Average Price
18.5 million                                              34 cents 
2019 Total                       Average Price
270 million                                              29 cents

Upright brooms
January                                         Average Price  
2.3 million                                                    $1.84
February                                       Average Price  
1.8 million                                                     $1.47
March                                            Average Price
1.2 million                                                     $1.71
April                                               Average Price
1.9 million                                                     $1.39
May                                                Average Price
2.2 million                                                     $1.29
June                                               Average Price
1.6 million                                                     $1.47
July                                                Average Price
2 million                                                       $1.37 
August                                            Average Price
2.1 million                                                    $1.36 
September                                     Average Price
1.3 million                                                    $1.70 
October                                          Average Price
1.7 million                                                    $1.53 
November                                      Average Price
1.6 million                                                    $1.42 
December                                      Average Price
1.5 million                                                    $1.38 
2019 Total                       Average Price
21.2 million                                                  $1.49

2019 EXPORT
STATISTICS BY MONTH
Brooms/brushes of vegetable material

January                                         Average Price  
6,691 dozen                                $33.64 per dozen
February                                       Average Price  
10,659 dozen                              $31.45 per dozen
March                                            Average Price
5,322 dozen                                $37.59 per dozen
April                                               Average Price
5,611 dozen                                $50.29 per dozen
May                                                Average Price
4,515 dozen                                $37.35 per dozen
June                                               Average Price
6,752 dozen                                $42.90 per dozen
July                                                Average Price
5,136 dozen                                $73.77 per dozen
August                                            Average Price
9,015 dozen                                $50.85 per dozen
September                                     Average Price
5,542 dozen                                $41.23 per dozen 
October                                          Average Price
5,322 dozen                                $34.44 per dozen
November                                      Average Price
7,637 dozen                                $49.17 per dozen
December                                      Average Price
5,482 dozen                                $41.85 per dozen
2019 Total                       Average Price
77,684 dozen                              $43.19perdozen

Toothbrushes
January                                         Average Price  
15.8 million                                               49 cents
February                                       Average Price  
11.2 million                                               52 cents
March                                            Average Price
18.5 million                                               48 cents
April                                               Average Price
12.6 million                                               51 cents
May                                                Average Price
13.5 million                                               54 cents
June                                               Average Price
13.6 million                                               39 cents
July                                                Average Price
9.8 million                                                62 cents 
August                                            Average Price
13.9 million                                              53 cents 
September                                     Average Price
10.5 million                                              59 cents 
October                                          Average Price
10.3 million                                              69 cents 
November                                      Average Price
11.8 million                                              64 cents 
December                                      Average Price
9.5 million                                                77 cents 
2019 Total                       Average Price
151.1 million                                           55 cents
                                                                                

Shaving brushes
January                                         Average Price  
779,336                                                          $1.63
February                                       Average Price  
1.7 million                                                 97 cents
March                                            Average Price
827,720                                                          $1.74
April                                               Average Price
1.4 million                                                     $1.12
May                                                Average Price
1.4 million                                                     $1.24

June                                               Average Price
1.2 million                                                     $1.13
July                                                Average Price
1.1 million                                                    $1.52 
August                                            Average Price
3 million                                                   53 cents 
September                                     Average Price
1.7 million                                                68 cents 
October                                          Average Price
1.9 million                                                91 cents 
November                                      Average Price
2.2 million                                                60 cents 
December                                      Average Price
727,140                                                         $1.59 
2019 Total                       Average Price
18 million                                                98 cents
                                                                               

Artist brushes
January                                         Average Price  
633,203                                                          $3.47
February                                       Average Price  
574,590                                                          $4.19
March                                            Average Price
1.1 million                                                     $3.20
April                                               Average Price
525,632                                                          $3.97
May                                                Average Price
555,750                                                          $4.68
June                                               Average Price
881,976                                                          $3.84
July                                                Average Price
637,240                                                         $4.10 
August                                            Average Price
631,756                                                         $3.74 
September                                     Average Price
619,990                                                         $4.77 
October                                          Average Price
734,634                                                         $3.41 
November                                      Average Price
610,909                                                         $3.80 
December                                      Average Price
779,685                                                         $2.23 
2019 Total                       Average Price
8.3 million                                                    $3.71
                                                                               

Paintbrushes
January                                         Average Price  
97,529                                                            $9.24
February                                       Average Price  
307,185                                                          $4.97
March                                            Average Price
224,877                                                          $5.29
April                                               Average Price
256,103                                                          $4.36
May                                                Average Price
155,140                                                          $8.13
June                                               Average Price
168,543                                                          $8.14
July                                                Average Price
233,146                                                         $4.44 
August                                            Average Price
305,887                                                         $5.64 
September                                     Average Price
131,444                                                         $9.43 
October                                          Average Price
96,908                                                           $9.45 
November                                      Average Price
155,939                                                         $7.87 
December                                      Average Price
122,438                                                         $9.20 
2019 Total                       Average Price
2.3 million                                                    $6.49
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Borghi USA Remains Open
Borghi USA, Inc., located in Aberdeen, MD, provides spare parts and

technical support for machinery brands: Borghi, Osmas and Unimac to brush,
broom and mop manufacturing companies throughout the USA and Canada.
We have been deemed an “essential business” for which the Maryland

government order provides exception to the closure.
Our customers have also deemed us as a critical supplier, so they can

continue to produce their cleaning products — as they are essential
businesses that supply cleaning and sanitation products to hundreds of
thousands of other essential businesses, including hospitals and medical care
facilities, medical supply companies and the defense, aerospace, energy,
food processing and equipment industries and others in the supply chain.
Products from our industry keep hospitals and health care workers

clean, safe and protected against infection.
Borghi USA, Inc., will continue to remain open during this period of

nonessential business closures, as well as if the government issues a
“shelter at home” order. 
Unless the government closes essential businesses, we will continue to

support the brush industry to provide the goods and services that our
customers require, to help with the sanitation and protection of the public
health, and other important uses for brush industry products.
Furthermore, all of our people at Borghi USA have been instructed to

follow all of the new safety protocols issued by the CDC and OSHA, and
look forward to further guidance from local, state, and federal authorities
so we can maintain safe and secure operations while continuing to serve
the country and our customers in this time of great need.
We stand together in combating the COVID-19 pandemic.
For further information, contact Carlos Petzold by e-mail at

carlos@borghiusa.com.
Thank you, keep safe and keep up the important work you perform. 

Sincerely,
Carlos R. Petzold, president of Borghi USA, Inc.

Perlon® Production Is Still
Running At All Sites

Perlon®, a Serafin Group company, has announced
filament production continues at all five of its sites for
customers, despite the current challenging climate. 
“Production in China has been operating again as normal

since the beginning of March, after having to be
temporarily halted due to the spreading of COVID-19.
Production is now back to 100 percent,” according to a
Perlon news release.
Meanwhile, Perlon stated that production in the German

sites of Munderkingen (Baden-Wuerttemberg), Bobingen
(Bavaria) and Wald-Michelbach (Hesse), as well as in the
USA, are continuing without any constraints. 
“All sites are working to full capacity to fulfil all our

customer orders,” Perlon stated. “The company is doing
everything it can to fulfil its responsibility as an employer
and also as a business partner. Therefore, all hygiene
measures at our sites have been significantly increased.
There is hand sanitizer in every department, and all of our
production lines are disinfected several times a day. It has
been explained to employees what they should do in the
current climate in order to minimize risk. Where possible,
employees are working from home.” 
Perlon Managing Director Florian Kisling added, “Perlon®

is aware of its responsibility toward its employees and the
wider community. By continuing to produce, we are enabling
our important customers to continue their production. The
supply of raw materials has been safeguarded. Our company
has proactively planned and kept stocks high. Therefore, we
can offset possible temporary supply disruptions of any of our
suppliers as well as possible.” 
Visit www.perlon.com for more information. 

From Borghi Spa:
Restart Soon, It Is Best To Stop In Time

   Due to the persistence of the conditions that led the Italian Government
to issue the latest directives, at press time Borghi Spa had prolonged the
temporary suspension of all production activities in its Italian plants
through April 3, 2020. Please check the Borghi Spa website for updates.
   This decision was made in addition to the measures already adopted
over the past few weeks to protect health and the safety of its employees
against the coronavirus. Since the well-being of the employees is the
company's top priority, Borghi Spa wishes to adhere strictly to the
protocol issued by the Italian Government.
   Borghi Spa will continue to constantly monitor the evolution of the
situation, to react quickly and effectively. Any decisions and actions will
only be taken in accordance with the indications of the national and local
governmental authorities in charge. It is important to underline once again
that, at present, none of our employees have been infected, confirming the
effectiveness of the precautions taken.
   The supportive contacts of customers and friends give us strength and
courage, and are a special help in this difficult moment. The intent of this
action is to make us ready to be able to restart with energy and efficiency
as soon as conditions will allow.
Visit www.borghi.com for more information

Modularity in machine building offers fast solutions 
and scope for innovation

The modular kit structure of WÖHLER machines is already well
known to many. With this feature, WOHLER not only developed a
perfect solution for standard production, but also for allowing
innovative new projects to be realized economically. As opposed to
classic custom machine building, the basic demands can already be
met with the standardized modules. Customer specific requirements,
ideas and wishes can be developed and realizedon this basis. This
saves time, costs and increases flexibility in development.
The modular engineering experience, planned for

InterBrush from the WÖHLER World of strip and power
brushes, will now be made available to clients and
prospective buyers in the form of digital media, for an
expressive and persuasive presentation anytime.

Experience the full WÖHLER 
portfolio of street sweeper brushmaking machines

The machines for the production of street sweeper brushes
can be experienced in a very special manner thanks to virtual
reality. These impressive and true-to-detail giants of
brushmaking machines are definitely an opportunity not to be
missed: Using the latest technology, WÖHLER is able to make
a momentous impression worldwide.
Let yourself be inspired and discover the diversity of

possibilities at WÖHLER!

WÖHLER Continued from page 23
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T
he global coronavirus (COVID-19) outbreak continues to
cause major problems for people, businesses and industries
alike. The brush, mop, broom and related industries are

certainly no different. 
To help answer questions and share ideas, the American Brush

Manufacturers Association (ABMA) recently hosted two COVID-
19 roundtable webinars, where participants — representing over
35 organizations — were able to take part. The object was to have
people share information and new developments as they unfolded
related to the global outbreak. 
ABMA has also made available a transit letter download for

employees to carry in the event their company is approved to
operate in a state where non-essential business is not allowed.
Visit www.abma.org for more information. 
“The group effort (from the two webinars) has allowed

participants to share and learn from each other during this current
situation,” ABMA Executive Director David Parr said. “I was
very happy with the level of participation and number of company
representatives involved.” 
Parr credited ABMA board members Chris Monahan, of Brush

Fibers, Inc., Arcola, IL; and R.J. Lindstrom, of Zephyr Mfg.,
Sedalia, MO, for helping spearhead the webinars. 
Among information shared during the roundtable events were

specific tips from participants. They included:
n Practice social distancing measures on the shop floor and in

the break room; 
n Limit access to visiting truck and delivery drivers to one

specific part of a facility; 
n Place incoming packages in overnight or cold storage for 24

hours, and then disinfect the outside of the packages;
n Eliminate face-to-face meetings and allow more employees to

work from home; 
n Take the temperature of workers who enter a company

facility, and limit where employees can enter; and,
n Expand, or put on hold, company policies for sick days and

vacation days, so that employees will not be afraid to miss more
work in case they are possibly exposed to coronavirus. 

Other suggestions included the need for company leaders to
look into statewide workshare programs in case employee hours
must be reduced. Workshare programs let businesses temporarily
reduce the hours of their employees, instead of laying them off
during economic downturns. Employees can still collect
unemployment insurance for the time they were not able to work.  
Another tip was for companies to review their insurance

policies that are designed to protect them in the event that large
number of orders are cancelled. 

“(The webinar roundtables) have been everything you would
come to expect, from a relationship-building standpoint, among
ABMA members,” Parr said. “Although our members share an
industry, and in some instances are competitors, there are issues
related to the coronavirus outbreak that have nothing to do with
specific manufacturing and trade secrets, but everything to do with

new policies, issues and fairness.
“The bottom line is, the roundtables have provided an

opportunity for people (within the brush and related industries) to
help each other in this time of need. It was a real positive
experience to listen to and participate. Many participants were
really open and willing to share their experiences so everyone
could continue to operate and treat their employees in the absolute
best possible way.”
Parr added that as the growing number of states, such as

California, New York and Illinois, have “shut down” nonessential

ABMA Webinar Participants 
Strategize Coping With 

COVID-19 Outbreak
By Harrell Kerkhoff |  Broom, Brush & Mop Editor

“The group effort (from the two
webinars) has allowed participants to
share and learn from each other 
during this current situation.”

- David Parr



businesses due to coronavirus, the need to connect in less
conventional ways, as an industry, has become ever greater. 
“There have been company representatives from those states

who have provided great advice (during the webinars),” Parr said.
“Since the short time the idea was hatched to conduct the first
roundtable to the actual webinar itself, three to four states shut
down nonessential business. That action is influencing a growing
number of companies and presents all kinds of issues.
“We are trying to get a sense from everybody (within the industry)

of what can be done to help the current situation — all in an effort to
allow companies be become more agile and quicker responding.”

INDUSTRY AWAITS SPECIFIC DATES 
FOR INTERBRUSH 2022

I
t was announced on March 13 that due to the global outbreak
of coronavirus (COVID-19), InterBrush 2020 — the
international brush, broom, mop, paint roller and related

industry trade fair held every four years in Freiburg, Germany —
had been postponed. 
Originally set for May 6-8, 2020, the event has been

rescheduled for May 2022. A specific date has not been
announced. The news was reported by the event’s organizer,
Messe Freiburg.
“The health of exhibitors, visitors and employees, as well as

Freiburg’s inhabitants, are of the highest priority for Messe
Freiburg,” according to a Messe Freiburg press release. “Under
the prevailing circumstances, it would be impossible to organize

such a first-rate international trade fair as InterBrush without
critical complications. 
“In agreement with the international industry associations, as

well as with the leading machinery companies, Messe Freiburg
has decided to postpone the event to May 2022. We are working
closely with the exhibitors to find a fitting specific date, which
will be announced as soon as possible.”
ABMA President Scott Enchelmaier, of The Industrial Brush

Co., Fairfield, NJ, added: “Postponing InterBrush was an easy
decision. When to reschedule it is a more difficult decision.  You
have to consider the sentiments of the major machine builder
exhibitors, the supplier exhibitors and the ability and willingness
of people from around the globe to attend the show.  Not knowing
the actual length and impact of the pandemic on the population
and the world economy, a two-year postponement makes sense.”
Parr added: “ABMA understands, and supports, the decision

taken in regards to the rescheduling of InterBrush to May 2022.
On behalf of the ABMA board of directors, we look to do our part
in helping to make InterBrush 2022 a truly successful event.”
Visit www.messe.freiburg.de for more information.
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“Postponing InterBrush was an easy
decision. When to reschedule it is a 

more difficult decision.”
- Scott Enchelmaier



The 103rd American BrushManufacturers Association (ABMA)Annual Convention took place on March 4-7, at the Renaissance Vinoy Resort & Golf Club, in St.
Petersburg, FL. 

Each year the convention includes the ABMA Suppliers Display Program,featuring companies from around theworld that produce and/or providevarious supplies for the production of brushes, mops, brooms, paintrollers and related items. 

According to ABMA, there were 28 participating suppliers at this year’s Face 2 Face.
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Wöhler Brush Tech GmbH
Wöhler Brush Tech GmbH, of Bad Wünnenberg, 
Germany, was an exhibitor at the ABMA Suppliers 

Display Program. Shown, left to right, are Frank Kigyos,
U.S. manufacturers representative; and 

Michael Berkemeier, of Wöhler Brush Tech.

Malinski Wooden Handles
Malinski Wooden Handles, of Curitibanos, Brazil, was 
an exhibitor at the ABMA Suppliers Display Program. 
Shown is company representative Mauricio Amim. 

Borghi USA
Borghi USA, of Aberdeen, MD, exhibited at the 

ABMA Suppliers Display Program. Shown, left to right, 
are Miguel Medrano and Carlos Petzold.

Brush Fibers, Inc./PelRay International Div.
Brush Fibers, Inc., of Arcola, IL, and PelRay International
Division of Brush Fibers, of San Antonio, TX, exhibited at
the ABMA Suppliers Display Program. Pictured, left to right,
are Ron Cherryholmes, vice president, and Bart Pelton,
president, both of PelRay Division; and Chris Monahan,

president of Brush Fibers.

Filkemp Industria de Filamentos, S.A. 
Filkemp Industria de Filamentos, S.A., of Mem Martins,
Portugal, was an exhibitor at the ABMA Suppliers Display
Program. Pictured, left to right, are Eva Kerekes, product

manager; and Sofia Teles, chief technical officer. 

DuPont Filaments - Americas, LLC
DuPont Filaments - Americas, LLC, of Wilmington, DE, 

was an exhibitor at the ABMA Suppliers Display 
Program. Shown, left to right, are John Feathers, 
principal investigator; and John Hackney, Americas

business manager.  

ABMA FACE 2 FACE



Stainless Steel Products
Stainless Steel Products, a division of RMR International

Co., Inc., of Deer Park, NY, was an exhibitor at the 
ABMA Suppliers Display Program. Shown is 

Ralph Rosenbaum, president.  

WCJ Pilgrim Wire
WCJ Pilgrim Wire, of York, PA, was an exhibitor at the
ABMA Suppliers Display Program. Shown is Thomas

Hagemann, business development manager. 

Monahan Partners
Monahan Partners, of Arcola, IL, was an exhibitor 

at the ABMA Suppliers Display Program. 
Shown is Kevin Monahan, president.

Monahan Filaments
Monahan Filaments, of Arcola, IL, was an exhibitor 
at the ABMA Suppliers Display Program. Shown are 
Matt Monahan, vice president; and Laura Hebert, 

account manager.

Perlon-Group/Hahl Inc.
Perlon-Group/Hahl Inc., of Lexington, SC, was an exhibitor
at the ABMA Suppliers Display Program. Shown, left to right,
are Mel Chavis Jr., sales manager; Andrew McIlroy, director
of sales bristle/abrasive; and Terry Hogan, sales director -

North America. 

Zahoransky USA/Zahoransky AG
Zahoransky USA, Inc., of West Chicago, IL, and Zahoransky
AG, of Todtnau, Germany, exhibited at the ABMA Suppliers

Display Program. Shown, left to right, are company
representatives Steve Bellocchio, Robert Dous, Artur Seger

and Ulrich Zahoransky. 

ABMA FACE 2 FACE
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ABMA FACE 2 FACE

Cesyl Mills, Inc.
Cesyl Mills, Inc., of Millbury, MA, was an exhibitor at the
ABMA Suppliers Display Program. Shown is Robert

Goralski, president.

Draper Knitting Co., Inc.
Draper Knitting Co., Inc., of Canton, MA, was an exhibitor 

at the ABMA Suppliers Display Program. Shown are 
Bill Shaul, superintendent; and Kristin Draper, president 

& general manager.
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MARCH 17-20

104th ANNUAL ABMA CONVENTION

2021
Jones Family of Companies  announces its partnership with

NanoTouch Materials. 
“NanoTouch Materials provides a continuous self-cleaning

surface which means there is now a new definition to ‘clean.’
NanoTouch provides less worry and a healthier environment
through its creation of skins and mats that are self-cleaning.
Powered by normal indoor light, NanoSeptic Surfaces utilizes
mineral nano-crystals which create a powerful oxidation
reaction, breaking down any organic contaminants,” said
Dennis Hackemeyer, a partner at NanoTouch Materials.
“More importantly, NanoSeptic works 24/7 and it's visible,
impacting customer experience — a unique value-add
amongst clean technologies available today. Unlike
traditional disinfectants, the NanoSeptic Surface uses no
hazardous chemicals, poisons or toxins, and nothing is

released from the surface since the nano-crystals are
molecularly bonded to the material."
Jones is leveraging its logistics system and industry

relationships to join NanoTouch in an effort to provide highly
innovative performance products for the floor care industry.
The combined efforts will lead to greater developments and
opportunities to provide for the continuing market needs,
according tp the company. 
"It is imperative that we continue to expand Jones Family of

Companies and partner with other like-minded companies,"
said Senior V.P. Andrew Dailey. 
"With this partnership, Jones is driving innovation in the

market by bringing new products and brands like NanoSeptic
to our customers in an effort to support their growth and market
needs," said CEO, CP Davis.

Jones Family Of Companies Partners With NanoTouchINDUSTRY NEWS
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needs," said CEO, CP Davis.
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Each month, Broom, Brush & Mop Magazine publishes an online eNews
featuring an imports/exports chart, containing pertinent statistics,
covering 30 import categories and nine export categories, compiled
from the latest available U.S. Census Bureau foreign trade statistics.

Also, a comprehensive article accompanies the imports/exports chart
each month. The article focuses on several important raw material and
finished goods import categories, as well as several export categories.

U.S. government trade figures for all of 2019 concerning the
import/export categories typically highlighted in the monthly eNews
reports, indicated raw material imports were down, compared to all
of 2018. Meanwhile, finished goods imports were mixed, compared to
the previous year. Exports during all of 2019 were down, compared to
all of 2018.

The raw material import categories highlighted in each month’s article
include hog bristle, broom and mop handles, brush backs and metal
handles. Finished goods include brooms of broom corn over 96 cents,
brooms and brushes of vegetable material, toothbrushes, hairbrushes,
shaving brushes, paint rollers, paintbrushes and upright brooms.

Export categories highlighted in the monthly articles include brooms
and brushes of vegetable material, toothbrushes, shaving brushes, artist
brushes and paintbrushes. Following are some statistics for all of 2019
for each import and export category:

IMPORTS
Hog Bristle

n Highest monthly total: 33,109 kilograms in February;
n Lowest monthly total: 6,630 kilograms in May;
n Highest monthly average price: $56.06 in November; 
n Lowest monthly average price: $26.68 in June;
n 2019 total: 182,937 kilograms, down 13 percent from 2018; and,
n Average price for 2019: $39.36 per kilogram, up 7 percent

from 2018.

Broom And Mop Handles 
n Highest monthly total: 2 million in May;
n Lowest monthly total: 960,610 in October;
n Highest monthly average price: 83 cents in October; 
n Lowest monthly average price: 63 cents in January;
n 2019 total: 18.1 million, same as for 2018; and,
n Average price for 2019: 73 cents, up 1 cent from 2018.

Brush Backs 
n Highest monthly total: 1.8 million in June;
n Lowest monthly total: 128,695 in May;
n Highest monthly average price: 72 cents in May; 
n Lowest monthly average price: 42 cents in April;
n 2019 total: 4.2 million, down 22 percent from 2018; and,
n Average price for 2019: 53 cents, up 8 percent from 2018.

Metal Handles 
n Highest monthly total: 1.9 million in October;
n Lowest monthly total: 762,983 in March;
n Highest monthly average price: $1.42 in March; 
n Lowest monthly average price: 78 cents in June;
n 2019 total: 16.5 million, down 15 percent from 2018; and,
n Average price for 2019: $1.02,  down 1 cent from 2018.

Brooms Of Broom Corn Over 96 Cents 
n Highest monthly total: 589,776 in July;
n Lowest monthly total: 373,764 in November;
n Highest monthly average price: $2.42 in February; 
n Lowest monthly average price: $2.24 in June, September;
n 2019 total: 5.8 million, down 8 percent from 2018; and,
n Average price for 2019: $2.33, down 3 percent from 2018.

Brooms And Brushes Of Vegetable Material 
n Highest monthly total: 601,102 in January;
n Lowest monthly total: 67,953 in August;
n Highest monthly average price: $1.67 in July; 
n Lowest monthly average price: 36 cents in January;
n 2019 total: 3.4 million, up 42 percent from 2018; and,
n Average price for 2019: 79 cents, down 35 percent from 2018.

Toothbrushes 
n Highest monthly total: 117.5 million in January;
n Lowest monthly total: 74.1 million in March;
n Highest monthly average price: 27 cents in March, Aug., Dec.; 
n Lowest monthly average price: 22 cents in November;
n 2019 total: 1.1 billion, same as 2018; and,
n Average price for 2019: 25 cents, up 1 cent from 2018.

Hairbrushes 
n Highest monthly total: 6.1 million in January, May, November;
n Lowest monthly total: 2.8 million in December;
n Highest monthly average price: 28 cents in July, September,

November, December; 
n Lowest monthly average price: 21 cents in May, June;
n 2019 total: 54.5 million, same as 2018; and,
n Average price for 2019: 25 cents, same as 2018.

Shaving Brushes 
n Highest monthly total: 9.3 million in January;
n Lowest monthly total: 1.9 million in March;
n Highest monthly average price: 20 cents in March; 
n Lowest monthly average price: 7 cents in January;
n 2019 total: 60.7 million, up 8 precent from 2018; and,
n Average price for 2019: 12 cents, down 14 percent from  2018.

Raw Material Imports Down, 
Finished Imports Mixed, While Exports 
Down For All Of 2019



Paint Rollers 
n Highest monthly total: 7.8 million in December;
n Lowest monthly total: 3.6 million in March;
n Highest monthly average price: 57 cents in March; 
n Lowest monthly average price: 41 cents in December;
n 2019 total: 77.9 million, down 13 percent from 2018; and,
n Average price for 2019: 48 cents, up 14 percent from 2018.

Paintbrushes 
n Highest monthly total: 27.3 million in May;
n Lowest monthly total: 18.4 million in March;
n Highest monthly average price: 34 cents in December; 
n Lowest monthly average price: 25 cents in February;
n 2019 total: 270 million, down 12 percent from 2018; and,
n Average price for 2019: 29 cents, same as for 2018.

Upright Brooms 
n Highest monthly total: 2.3 million in January;
n Lowest monthly total: 1.2 million in March;
n Highest monthly average price: $1.84 in January; 
n Lowest monthly average price: $1.29 in May;
n 2019 total: 21.2 million, up 15 percent from 2018; and,
n Average price for 2019: $1.49, up 2 percent from 2018.

EXPORTS
Brooms And Brushes Of Vegetable Material 

n Highest monthly total: 10,659 dozen in February;
n Lowest monthly total: 4,515 dozen in May;
n Highest monthly average price: $73.77 per dozen in July; 
n Lowest monthly average price: $31.45 per dozen in February;
n 2019 total: 77,684 dozen, down 10 percent from 2018; and,
n Aver. price for 2019: $43.19 per dozen, up 22 percent from 2018.

Toothbrushes 
n Highest monthly total: 18.5 million in March;
n Lowest monthly total: 9.5 million in December;
n Highest monthly average price: 77 cents in December; 
n Lowest monthly average price: 39 cents in June;
n 2019 total: 151.1 million, down 6 percent from 2018; and,
n Average price for 2019: 55 cents, up 1 cent from 2018.

Shaving Brushes 
n Highest monthly total: 3 million in August;
n Lowest monthly total: 727,140 in December;
n Highest monthly average price: $1.74 in March; 
n Lowest monthly average price: 53 cents in August;
n 2019 total: 18 million, up 10 percent from 2018; and,
n Average price for 2019: 98 cents, down 26 percent from 2018.

Artist Brushes 
n Highest monthly total: 1.1 million in March;
n Lowest monthly total: 525,632 in April;
n Highest monthly average price: $4.77 in September; 
n Lowest monthly average price: $2.23 in December;
n 2019 total: 8.3 million, down 21 percent from 2018; and,
n Average price for 2019: $3.71, up 5 percent from 2018.

Paintbrushes 
n Highest monthly total: 307,185 in February;
n Lowest monthly total: 96,908 in October;
n Highest monthly average price: $9.45 in October; 
n Lowest monthly average price: $4.36 in April;
n 2019 total: 2.3 million, down 8 percent from 2018; and,
n Average price for 2019: $6.49, down 2 percent from 2018.

Six-month totals for 2020 will appear in the September/October
2020 print issue of Broom, Brush & Mop Magazine.

The following chart shows individual monthly totals and average prices, 
plus six-month totals and average prices:

2019 IMPORT
STATISTICS BY MONTH  
(Totals of 1 million and above are

rounded up to the nearest 0.1 million)
RAW MATERIALS

Hog Bristle
January                                         Average Price  
16,261 kilograms                             $42.37 per kg
February                                       Average Price  
33,109 kg                                         $41.29 per kg
March                                            Average Price
11,918 kg                                         $36.37 per kg
April                                               Average Price
11,342 kg                                         $26.93 per kg
May                                                Average Price
6,630 kg                                           $42.25 per kg
June                                               Average Price
24,353 kg                                         $26.68 per kg
July                                                Average Price
10,233 kg                                               $42.03 kg
August                                            Average Price
17,099 kg                                               $40.40 kg

September                                     Average Price
19,258 kg                                               $45.52 kg
October                                          Average Price
8,242 kg                                                 $47.30 kg
November                                      Average Price
15,229 kg                                               $56.06 kg
December                                      Average Price
9,263 kg                                                 $31.47 kg
2019 Total                       Average Price
182,937 kg                                             $39.36 kg

Broom/mop handles
January                                         Average Price  
1.7 million                                                 63 cents
February                                       Average Price  
1.4 million                                                 72 cents
March                                            Average Price
1.4 million                                                 81 cents
April                                               Average Price
1.2 million                                                 75 cents
May                                                Average Price
2 million                                                    75 cents
June                                               Average Price
1.8 million                                                 69 cents

July                                                Average Price
1.7 million                                                78 cents 
August                                            Average Price
1.5 million                                                77 cents 
September                                     Average Price
1.8 million                                                69 cents 
October                                          Average Price
960,610                                                     83 cents 
November                                      Average Price
1.6 million                                                68 cents 
December                                      Average Price
1.1 million                                                72 cents 
2019 Total                       Average Price
18.1 million                                             73 cents 

Brush backs
January                                         Average Price  
468,104                                                     51 cents
February                                       Average Price  
442,712                                                     56 cents
March                                            Average Price
401,454                                                     50 cents
April                                               Average Price
454,918                                                     42 cents
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May                                                Average Price
128,695                                                     72 cents
June                                               Average Price
307,255                                                     58 cents
June                                               Average Price
1.8 million                                                 69 cents
July                                                Average Price
448,762                                                     53 cents 
August                                            Average Price
285,666                                                     51 cents 
September                                     Average Price
227,333                                                     59 cents 
October                                          Average Price
372,028                                                     54 cents 
November                                      Average Price
400,835                                                     55 cents 
December                                      Average Price
225,659                                                     45 cents 
2019 Total                       Average Price
4.2 million                                               53 cents

Metal handles
January                                         Average Price  
1.7 million                                                     $1.16 
February                                       Average Price  
1.2 million                                                     $1.22
March                                            Average Price
762,983                                                          $1.42
April                                               Average Price
1.2 million                                                     $1.26
May                                                Average Price
1.4 million                                                     $1.15
June                                               Average Price
1.7 million                                                 78 cents
July                                                Average Price
1.8 million                                                87 cents 
August                                            Average Price
1.7 million                                                83 cents 
September                                     Average Price
1.1 million                                                    $1.07 
October                                          Average Price
1.9 million                                                89 cents 
November                                      Average Price
1.2 million                                                94 cents 
December                                      Average Price
910,097                                                         $1.12 
2019 Total                       Average Price
16.5 million                                                  $1.02

FINISHED GOODS
Brooms of broom corn over 96 cents

January                                         Average Price  
570,746                                                          $2.30
February                                       Average Price  
480,125                                                          $2.42
March                                            Average Price
487,409                                                          $2.37
April                                               Average Price
425,711                                                          $2.34
May                                                Average Price
565,928                                                          $2.34
June                                               Average Price
491,201                                                          $2.24
July                                                Average Price
589,776                                                         $2.38 
August                                            Average Price
468,331                                                         $2.35 
September                                     Average Price
471,385                                                         $2.24 

October                                          Average Price
491,346                                                         $2.33 
November                                      Average Price
373,764                                                         $2.35 
December                                      Average Price
411,763                                                         $2.26 
2019 Total                       Average Price
5.8 million                                                    $2.33

Brooms/brushes of vegetable material
January                                         Average Price  
601,102                                                     36 cents
February                                       Average Price  
333,630                                                     90 cents
March                                            Average Price
501,032                                                     86 cents
April                                               Average Price
379,367                                                     85 cents
May                                                Average Price
422,668                                                     52 cents
June                                               Average Price
163,996                                                          $1.03
July                                                Average Price
177,013                                                         $1.67 
August                                            Average Price
67,953                                                           $1.20 
September                                     Average Price
121,542                                                         $1.51 
October                                          Average Price
192,009                                                     95 cents 
November                                      Average Price
119,299                                                         $1.24 
December                                      Average Price
321,416                                                     41 cents 
2019 Total                       Average Price
3.4 million                                               79 cents

Toothbrushes
January                                         Average Price  
117.5 million                                             24 cents
February                                       Average Price  
100.7 million                                             26 cents
March                                            Average Price
74.1 million                                               27 cents
April                                               Average Price
93.5 million                                               26 cents
May                                                Average Price
106.7 million                                             24 cents
June                                               Average Price
91.1 million                                               23 cents
July                                                Average Price
97.3 million                                               24 cents 
August                                            Average Price
93.6 million                                              27 cents 
September                                     Average Price
80.4 million                                              25 cents 
October                                          Average Price
88.3 million                                              24 cents 
November                                      Average Price
90.3 million                                              22 cents 
December                                      Average Price
92.9 million                                              27 cents 
2019 Total                       Average Price
1.1 billion                                                25 cents

Hairbrushes
January                                         Average Price  
6.1 million                                                 23 cents

February                                       Average Price  
4.2 million                                                 25 cents
March                                            Average Price
2.9 million                                                 26 cents
April                                               Average Price
3.1 million                                                 25 cents
May                                                Average Price
6.1 million                                                 21 cents
June                                               Average Price
4.6 million                                                 21 cents
July                                                Average Price
4.9 million                                                28 cents 
August                                            Average Price
5 million                                                   26 cents 
September                                     Average Price
3.1 million                                                28 cents 
October                                          Average Price
5.6 million                                                25 cents 
November                                      Average Price
6.1 million                                                28 cents 
December                                      Average Price
2.8 million                                                28 cents 
2019 Total                       Average Price
54.5 million                                             25 cents

Shaving brushes
January                                         Average Price  
9.3 million                                                   7 cents
February                                       Average Price  
3.2 million                                                 19 cents
March                                            Average Price
1.9 million                                                 20 cents
April                                               Average Price
5.9 million                                                 15 cents
May                                                Average Price
3.1 million                                                19 cents
June                                               Average Price
3 million                                                    16 cents
July                                                Average Price
4 million                                                   14 cents 
August                                            Average Price
4 million                                                   14 cents 
September                                     Average Price
8 million                                                     8 cents 
October                                          Average Price
5.9 million                                                12 cents 
November                                      Average Price
4.4 million                                                14 cents 
December                                      Average Price
8.1 million                                                10 cents 
2019 Total                       Average Price
60.7 million                                             12 cents
                                                                                

Paint rollers
January                                         Average Price  
6.7 million                                                 47 cents
February                                       Average Price  
5.7 million                                                 55 cents
March                                            Average Price
3.6 million                                                 57 cents
April                                               Average Price
7 million                                                    43 cents
May                                                Average Price
7.3 million                                                 45 cents
June                                               Average Price
6.9 million                                                 50 cents
July                                                Average Price
7.5 million                                                 50 cents 

PG 48                                                                                                                                                                                                                  BBM MAGAZINE  |  March/April 2020



August                                            Average Price
7.7 million                                                54 cents 
September                                     Average Price
6.7 million                                                50 cents 
October                                          Average Price
5.7 million                                                45 cents 
November                                      Average Price
5.4 million                                                44 cents 
December                                      Average Price
7.8 million                                                41 cents 
2019 Total                       Average Price
77.9 million                                             48 cents
                                                                                

Paintbrushes
January                                         Average Price  
26.6 million                                              30 cents
February                                       Average Price  
23.3 million                                               25 cents
March                                            Average Price
18.4 million                                               28 cents
April                                               Average Price
21.8 million                                               29 cents
May                                                Average Price
27.3 million                                               29 cents
June                                               Average Price
24.7 million                                               27 cents
July                                                Average Price
24.5 million                                              32 cents 
August                                            Average Price
26 million                                                 27 cents 
September                                     Average Price
21.1 million                                              29 cents 
October                                          Average Price
18.6 million                                              32 cents 
November                                      Average Price
19.3 million                                              27 cents 
December                                      Average Price
18.5 million                                              34 cents 
2019 Total                       Average Price
270 million                                              29 cents

Upright brooms
January                                         Average Price  
2.3 million                                                    $1.84
February                                       Average Price  
1.8 million                                                     $1.47
March                                            Average Price
1.2 million                                                     $1.71
April                                               Average Price
1.9 million                                                     $1.39
May                                                Average Price
2.2 million                                                     $1.29
June                                               Average Price
1.6 million                                                     $1.47
July                                                Average Price
2 million                                                       $1.37 
August                                            Average Price
2.1 million                                                    $1.36 
September                                     Average Price
1.3 million                                                    $1.70 
October                                          Average Price
1.7 million                                                    $1.53 
November                                      Average Price
1.6 million                                                    $1.42 
December                                      Average Price
1.5 million                                                    $1.38 
2019 Total                       Average Price
21.2 million                                                  $1.49

2019 EXPORT
STATISTICS BY MONTH
Brooms/brushes of vegetable material

January                                         Average Price  
6,691 dozen                                $33.64 per dozen
February                                       Average Price  
10,659 dozen                              $31.45 per dozen
March                                            Average Price
5,322 dozen                                $37.59 per dozen
April                                               Average Price
5,611 dozen                                $50.29 per dozen
May                                                Average Price
4,515 dozen                                $37.35 per dozen
June                                               Average Price
6,752 dozen                                $42.90 per dozen
July                                                Average Price
5,136 dozen                                $73.77 per dozen
August                                            Average Price
9,015 dozen                                $50.85 per dozen
September                                     Average Price
5,542 dozen                                $41.23 per dozen 
October                                          Average Price
5,322 dozen                                $34.44 per dozen
November                                      Average Price
7,637 dozen                                $49.17 per dozen
December                                      Average Price
5,482 dozen                                $41.85 per dozen
2019 Total                       Average Price
77,684 dozen                              $43.19perdozen

Toothbrushes
January                                         Average Price  
15.8 million                                               49 cents
February                                       Average Price  
11.2 million                                               52 cents
March                                            Average Price
18.5 million                                               48 cents
April                                               Average Price
12.6 million                                               51 cents
May                                                Average Price
13.5 million                                               54 cents
June                                               Average Price
13.6 million                                               39 cents
July                                                Average Price
9.8 million                                                62 cents 
August                                            Average Price
13.9 million                                              53 cents 
September                                     Average Price
10.5 million                                              59 cents 
October                                          Average Price
10.3 million                                              69 cents 
November                                      Average Price
11.8 million                                              64 cents 
December                                      Average Price
9.5 million                                                77 cents 
2019 Total                       Average Price
151.1 million                                           55 cents
                                                                                

Shaving brushes
January                                         Average Price  
779,336                                                          $1.63
February                                       Average Price  
1.7 million                                                 97 cents
March                                            Average Price
827,720                                                          $1.74
April                                               Average Price
1.4 million                                                     $1.12
May                                                Average Price
1.4 million                                                     $1.24

June                                               Average Price
1.2 million                                                     $1.13
July                                                Average Price
1.1 million                                                    $1.52 
August                                            Average Price
3 million                                                   53 cents 
September                                     Average Price
1.7 million                                                68 cents 
October                                          Average Price
1.9 million                                                91 cents 
November                                      Average Price
2.2 million                                                60 cents 
December                                      Average Price
727,140                                                         $1.59 
2019 Total                       Average Price
18 million                                                98 cents
                                                                               

Artist brushes
January                                         Average Price  
633,203                                                          $3.47
February                                       Average Price  
574,590                                                          $4.19
March                                            Average Price
1.1 million                                                     $3.20
April                                               Average Price
525,632                                                          $3.97
May                                                Average Price
555,750                                                          $4.68
June                                               Average Price
881,976                                                          $3.84
July                                                Average Price
637,240                                                         $4.10 
August                                            Average Price
631,756                                                         $3.74 
September                                     Average Price
619,990                                                         $4.77 
October                                          Average Price
734,634                                                         $3.41 
November                                      Average Price
610,909                                                         $3.80 
December                                      Average Price
779,685                                                         $2.23 
2019 Total                       Average Price
8.3 million                                                    $3.71
                                                                               

Paintbrushes
January                                         Average Price  
97,529                                                            $9.24
February                                       Average Price  
307,185                                                          $4.97
March                                            Average Price
224,877                                                          $5.29
April                                               Average Price
256,103                                                          $4.36
May                                                Average Price
155,140                                                          $8.13
June                                               Average Price
168,543                                                          $8.14
July                                                Average Price
233,146                                                         $4.44 
August                                            Average Price
305,887                                                         $5.64 
September                                     Average Price
131,444                                                         $9.43 
October                                          Average Price
96,908                                                           $9.45 
November                                      Average Price
155,939                                                         $7.87 
December                                      Average Price
122,438                                                         $9.20 
2019 Total                       Average Price
2.3 million                                                    $6.49
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Borghi USA Remains Open
Borghi USA, Inc., located in Aberdeen, MD, provides spare parts and

technical support for machinery brands: Borghi, Osmas and Unimac to brush,
broom and mop manufacturing companies throughout the USA and Canada.
We have been deemed an “essential business” for which the Maryland

government order provides exception to the closure.
Our customers have also deemed us as a critical supplier, so they can

continue to produce their cleaning products — as they are essential
businesses that supply cleaning and sanitation products to hundreds of
thousands of other essential businesses, including hospitals and medical care
facilities, medical supply companies and the defense, aerospace, energy,
food processing and equipment industries and others in the supply chain.
Products from our industry keep hospitals and health care workers

clean, safe and protected against infection.
Borghi USA, Inc., will continue to remain open during this period of

nonessential business closures, as well as if the government issues a
“shelter at home” order. 
Unless the government closes essential businesses, we will continue to

support the brush industry to provide the goods and services that our
customers require, to help with the sanitation and protection of the public
health, and other important uses for brush industry products.
Furthermore, all of our people at Borghi USA have been instructed to

follow all of the new safety protocols issued by the CDC and OSHA, and
look forward to further guidance from local, state, and federal authorities
so we can maintain safe and secure operations while continuing to serve
the country and our customers in this time of great need.
We stand together in combating the COVID-19 pandemic.
For further information, contact Carlos Petzold by e-mail at

carlos@borghiusa.com.
Thank you, keep safe and keep up the important work you perform. 

Sincerely,
Carlos R. Petzold, president of Borghi USA, Inc.

Perlon® Production Is Still
Running At All Sites

Perlon®, a Serafin Group company, has announced
filament production continues at all five of its sites for
customers, despite the current challenging climate. 
“Production in China has been operating again as normal

since the beginning of March, after having to be
temporarily halted due to the spreading of COVID-19.
Production is now back to 100 percent,” according to a
Perlon news release.
Meanwhile, Perlon stated that production in the German

sites of Munderkingen (Baden-Wuerttemberg), Bobingen
(Bavaria) and Wald-Michelbach (Hesse), as well as in the
USA, are continuing without any constraints. 
“All sites are working to full capacity to fulfil all our

customer orders,” Perlon stated. “The company is doing
everything it can to fulfil its responsibility as an employer
and also as a business partner. Therefore, all hygiene
measures at our sites have been significantly increased.
There is hand sanitizer in every department, and all of our
production lines are disinfected several times a day. It has
been explained to employees what they should do in the
current climate in order to minimize risk. Where possible,
employees are working from home.” 
Perlon Managing Director Florian Kisling added, “Perlon®

is aware of its responsibility toward its employees and the
wider community. By continuing to produce, we are enabling
our important customers to continue their production. The
supply of raw materials has been safeguarded. Our company
has proactively planned and kept stocks high. Therefore, we
can offset possible temporary supply disruptions of any of our
suppliers as well as possible.” 
Visit www.perlon.com for more information. 

From Borghi Spa:
Restart Soon, It Is Best To Stop In Time

   Due to the persistence of the conditions that led the Italian Government
to issue the latest directives, at press time Borghi Spa had prolonged the
temporary suspension of all production activities in its Italian plants
through April 3, 2020. Please check the Borghi Spa website for updates.
   This decision was made in addition to the measures already adopted
over the past few weeks to protect health and the safety of its employees
against the coronavirus. Since the well-being of the employees is the
company's top priority, Borghi Spa wishes to adhere strictly to the
protocol issued by the Italian Government.
   Borghi Spa will continue to constantly monitor the evolution of the
situation, to react quickly and effectively. Any decisions and actions will
only be taken in accordance with the indications of the national and local
governmental authorities in charge. It is important to underline once again
that, at present, none of our employees have been infected, confirming the
effectiveness of the precautions taken.
   The supportive contacts of customers and friends give us strength and
courage, and are a special help in this difficult moment. The intent of this
action is to make us ready to be able to restart with energy and efficiency
as soon as conditions will allow.
Visit www.borghi.com for more information

Modularity in machine building offers fast solutions 
and scope for innovation

The modular kit structure of WÖHLER machines is already well
known to many. With this feature, WOHLER not only developed a
perfect solution for standard production, but also for allowing
innovative new projects to be realized economically. As opposed to
classic custom machine building, the basic demands can already be
met with the standardized modules. Customer specific requirements,
ideas and wishes can be developed and realizedon this basis. This
saves time, costs and increases flexibility in development.
The modular engineering experience, planned for

InterBrush from the WÖHLER World of strip and power
brushes, will now be made available to clients and
prospective buyers in the form of digital media, for an
expressive and persuasive presentation anytime.

Experience the full WÖHLER 
portfolio of street sweeper brushmaking machines

The machines for the production of street sweeper brushes
can be experienced in a very special manner thanks to virtual
reality. These impressive and true-to-detail giants of
brushmaking machines are definitely an opportunity not to be
missed: Using the latest technology, WÖHLER is able to make
a momentous impression worldwide.
Let yourself be inspired and discover the diversity of

possibilities at WÖHLER!

WÖHLER Continued from page 23




