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Comprehensive, Well Researched & Presented Industry Reports,
Popular speaker key very successful

National
Broom, Mop & Brush
Meeting
R

By Harrell Kerkhoff | Broom, Brush & Mop Editor

epresentatives of manufacturing and supply companies
involved in the cleaning tools industry once again met in St.
Louis, MO, for the annual National Broom, Mop & Brush
Meeting. This year’s event took place November 16 at the
Renaissance St. Louis (MO) Airport Hotel. Officials from various
mop, broom, brush, squeegee and related entities attended the
morning meeting, as well as a reception and dinner the previous night.
Industry reports, a guest speaker and networking opportunities
were all part of this year’s agenda. Co-chairpersons for the event
were Jan Haviland, of Haviland Corporation, in Linn, MO; and
Tim Morgan, of Morgan Consulting, in Hawthorn Woods, IL.
Morgan opened the meeting by welcoming attendees and
providing a brief U.S. business activity analysis.
“Since we last met (in November 2017), the U.S. economy has
continued to grow. If you look at the third quarter from a GDP
(Gross Domestic Product) perspective, the rate of growth has been
3.5 percent, which is pretty good based on historical averages,”
Morgan said. “If you look at the (ISM) Manufacturing Index, it’s
been as high as 61.3 points, which is a 14-year high. This is
usually a good indicator of how healthy the manufacturing side of
our economy has become.
“Most people I talk with, predominantly on the
manufacturing side, report robust order bookings and
improving backlogs.”
Morgan added that a major challenge these people have reported
PG 6

Co-chairpersons for this year’s meeting were
Jan Haviland and Tim Morgan.

to him concerns lead times.
“This really isn’t the result of a lack of available capacity
through their manufacturing systems. The real issue is a shortage
of employees. It’s a challenge, I hear on a consistent basis,
whether we are talking about raw material converting, the
manufacturing process or distribution. There is a real labor issue
— both attracting and retaining staff,” Morgan said. “It’s starting
BBM MAGAZINE | November/December 2018
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to inhibit the ability of some businesses to provide products and
services to their customers — when these customers need them.
There is also an issue of some wage inflation.”
Morgan said he learned, while attending a recent seminar, that
there are approximately 600,000 manufacturing openings in the
United States, an historical high.
“The forecast within the next 10 years is that this number could
grow to two million open manufacturing jobs. Therefore, just finding
people off the street to fill job openings is probably not going to solve
this issue. The ability to recruit and retain employees in the future
will be even more important,” Morgan said.
One problem, he noted, is the general public’s perception in the
United States about manufacturing jobs.
“A recent survey I read stated that 80 percent of Americans view
manufacturing as the backbone of our economy, but fewer than 50
percent of parents want their own kids to work in manufacturing;
and fewer than 30 percent of parents believe manufacturing
provides a strong career path,” Morgan said.
He noted that in the United States, there is great advocacy for a
four-year college degree. However, not every country is the same
in this regard.
“For example, I have spent some time in Germany, where there
is more support for students to receive technical training, as
opposed to attending a liberal arts school,” Morgan said. “It
should also be noted that 47 percent of the U.S. workforce is made
up of women, but only 27 percent of those women work in
manufacturing.

“We have a challenge, in all types of businesses, to
attract and retain workers. I believe it’s important to
begin thinking a little bit differently about the best way to
do that in the future.”

This year’s meeting once again focused on various industry
reports presented by suppliers who help support the production of
mops, brooms, brushes and other cleaning tools. Topics included:

M

JIM THOMAS
JONES FAMILY OF COMPANIES
MOP YARN REPORT

ost of today’s cotton mop yarn comes from textile mill
wastes and/or gin motes, rather than virgin cotton.
However, the current price and supply of cotton still
impacts the mop yarn industry. Mop yarn prices often move up or
down with cotton prices. Reporting on the status of cotton mop yarn
and the overall global cotton industry was Jim Thomas, of Jones
Family of Companies, in Humboldt, TN.
Thomas noted that the past 12 to 14 months have been full of
activity, challenges and opportunities for those people and companies
involved with the cotton and mop yarn industries. This has been
brought about, in part, by the widely reported U.S. tariff activity with
China, as well as overall demand and price fluctuations. He added that
many of these same issues could be prevalent in 2019.
“I appreciate the opportunity to talk to you today about the
various raw materials that go into mop yarns that are so critical to
our industry,” Thomas said. “I will discuss the two sides to mop
yarn — the cotton fiber and the manmade fiber markets.”
As we near the end of 2018, Thomas said the U.S. cotton market
seems to be searching for a direction.
“If our markets were allowed to operate under a true
PG 8

supply/demand scenario, it would be amazing how easy and
proper they would function. Unfortunately, when there is outside
intervention, it creates artificial highs and lows in the
marketplace,” Thomas said.
He noted that for much of 2017, U.S. cotton prices were very
stable, and there was an abundant supply of the product.
“Unfortunately, toward the end of 2017, the (U.S. cotton)
market started to be influenced by some outside factors. Foreign
buyers stepped into the marketplace and purchased a lot of U.S.
cotton fiber,” Thomas said. “This forced the cotton market up.
What often happens is, as the cotton market rises, people start to
look for alternatives that they can use in their products to help
reduce higher costs.”
Thomas reiterated that very little virgin cotton fiber is used in
the production of mop yarn today. Most cotton fiber in today’s
yarns comes from the byproducts market. These fiber byproducts
involve either the ginning process or textile mill waste.
“These (byproduct) raw materials are critical to the mop yarn trade.
What often happens is, as cotton prices increase, so do the prices
within the byproducts market. Therefore, over the past 12 to 14
months, we have seen significant double-digit price increases for
those byproducts,” Thomas said. “One thing that is a little different
with the current U.S. cotton market right now, even though cotton
demand has slowed as of late, demand within the byproducts market
has not been slowing.”
One possible cause, Thomas
speculated, has been the battle
over tariffs between the United
States and China.
“Due to the tariffs that were
imposed on China from the
United States, the Chinese
retaliated by placing a tariff of
their own on U.S. cotton fiber
arriving in China. This basically
eliminated Chinese demand for
U.S. cotton,” he said.
Thomas also outlined the
ups and downs of U.S. cotton
Jim Thomas
prices over the past 12 to 14
months. Pricing increased from around 68 cents per pound in
December 2017 to the mid-80 cents per pound this past summer.
“(The price of U.S. cotton) started to pull back at the
beginning of harvest, and it looked like we were going to get a
little relief,” Thomas said. “Unfortunately, foreign demand
pushed the market back up, topping at nearly 95 cents per pound.
We have now seen the market back off again, to around the 77
cent price range. The market continues to look for direction.
There is nothing to drive this price, higher or lower, despite the
fact that (U.S. cotton growers) lost an estimated 1.5 million bales
due to this year’s hurricane activity as well as drought conditions
in the western part of Texas. I think the lack of buying (U.S.

cotton) from China, due to the tariff situation, has
depressed the market.

“I would look for a major change in market direction, as far as
price is concerned, once we see something worked out with these
tariffs. I would be very attuned to what goes on.”
Thomas also reported on a recent USDA report showing a
deterioration in the quality of some U.S. cotton being ginned.
“About 6 to 8 percent of the market had been classified as
BBM MAGAZINE | November/December 2018
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being lower quality fiber, but this rate recently jumped to over
20 percent,” he said. “If this (percentage) continues to escalate,
it may drive the overall price of cotton as more people start
seeking higher quality product. If cotton prices move up, the
byproducts market could also move up, and other supporting
fibers may follow suit.”
He added that wet conditions have slowed some U.S.

cotton harvesting this year, which could also influence
future pricing.

Thomas also reported on the current state of man-made
polyester and rayon fiber production. These items are also often
used when making mop products.

“The polyester market has pretty much followed the
same pattern as the cotton market. Everything was fine,

there were very attractive prices for polyester fiber, the market had
abundant supply, and then three major U.S. producers filed a fine
count anti-dumping lawsuit against some major global polyester
manufacturers,” Thomas said. “What this did was draw greater
attention to the price of polyester, within the world market. When
the United States International Trade Commission accepted the
lawsuit, the market reacted almost overnight with increased
prices. This started an upward trend.
“There was also a low-melt polyester anti-dumping lawsuit
introduced. With these lawsuits, all of a sudden, prices increased for
fine denier polyester, low-melt polyester, and regular polyester.”
Thomas added that unlike polyester, the market for rayon
fiber had been firm for a long time, and this continues. It’s
commanding a premium price in the marketplace. Also, in the wake of
a recent anti-dumping lawsuit involving a specific type of rayon, this
has given added support for higher “regular” rayon fiber prices as well.
Thomas noted that rayon has been exempt from recent tariffs due
to a lack of domestic rayon fiber production in the United States.
Another subject that Thomas touched on was the recent trend of
higher U.S. transportation costs.
“While I don’t want to say that these higher costs are totally
attributed to the (recently mandated) electronic logging device (ELD)
rule (by the U.S. government for the trucking and bus industries), I
think this technology has had a significant impact in the
marketplace,” Thomas said. “I have seen (transportation) costs level
off as of late, while the availability of trucks has slightly increased.

According to his report:
n Canada, Mexico, the
European Union, Argentina,
Australia, Brazil and South
Korea were initially given
exemptions regarding the 25
percent tariffs;
n Exemptions expired for
Canada, Mexico and The
European Union on May 31;
n Argentina, Australia, Brazil
and South Korea were given
permanent exemptions; and,
n The four countries exempt
are limited by quotas. Year-toMark Maninfior
date, through September, they
have sent 5,431,451 metric tons — 22.9 percent of total exports into
the Untied States.
Once steel tariffs were announced in the early part of 2018,
Maninfior said domestic steel mills began announcing immediate
price increases. On average, steel prices increased 37 percent,
from the time the tariffs were announced through July. There is
also no noticeable change in domestic steel mill output, he said.
Maninfior also presented a chart from the World Steel
Association showing the share of world crude steel production as
of July 2018. The largest, by far, steel producer was China at 53
percent. In comparison, the Untied States was at 5 percent.
Another chart displayed by Maninfior detailed 2017 U.S. steel
imports, in metric tons, from various countries. It showed the
biggest sender of steel to the United States was Canada, followed
by Brazil, the European area and South Korea.
“What was interesting, this chart showed China provided just
2.15 percent of the steel that was sent to the United States in 2017.
Based on the rhetoric behind the tariffs, I would have thought that
number would have been much higher,” Maninfior said.
He added that his research showed U.S. domestic steel capacity
utilization, from January 2009 to July 2018, increased from 42.4
to 78.4 percent.
Looking ahead, Maninfior said that U.S. steel prices could

very well stabilize in the near future, but that this is far
“We really saw a shortage of trucks, and rapid increase from a certainty.
in freight costs, with the initial implementation and
KEVIN MONAHAN
enforcement (of ELDs) within the trucking industry. I
MONAHAN
PARTNERS
have also seen information indicating a possible 4 to 6
FIBERGLASS
HANDLE
REPORT
percent increase in trucking costs for 2019. I hope it can be

maintained at that level.”

H

MARK MANINFIOR
AMERICAN SELECT TUBING
METAL HANDLE REPORT

andles made of metal are quite common when it comes to
the production of various types of cleaning tools.
Compiling a report on metal handles was Mark
Maninfior, of American Select Tubing, in Mattoon, IL.
“Since steel makes up approximately 30 to 60 percent of the cost of
making metal handles, I largely focused this report on the impact the 25
percent tariffs, placed on some foreign steel, has had, and found some
interesting statistics,” Maninfior said.
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A

nother type of handle used for the production of different
kinds of cleaning tools is made from fiberglass. Providing
this report was Kevin Monahan, of Monahan Partners,
in Arcola, IL. He explained that fiberglass handles are produced
through a pultrusion process.
“Demand for fiberglass products is generally growing as they are
lightweight, durable and possess good life-cycle costs,” Monahan
said. “Handles make up a very small percentage of total fiberglass
pultrusion end-products. More abundant items include window
profiles, rebar, electrical pulleys, electrical insulators, sound barriers,
sporting goods, tool handles and ladder rails.
“For our industry, demand for fiberglass handles has

increased within the past decade, especially in the food
BBM MAGAZINE | November/December 2018

service segment. This is due
to fiberglass’ opposition to the
growth of bacteria, and its lack
of electrical conductivity.”
Fiberglass handles are
made from three key components: rovings, mat and
resin, Monahan added.
“Rovings and mat make up
about 60 percent of a
fiberglass handle, with resin
filling in the rest. Right now,
the price of rovings is
approximately 60 cents per
Kevin Monahan
pound, while fiberglass mat
configurations are a little over $3 per pound,” he said. “Fiberglass
handles are made in the United States, China, and Europe, with the
European handles generally more expensive.
“Domestically, the price for U.S. fiberglass handles has
been steady for some time. There is speculation of a
slight increase for 2019; if so, for no more than 5 percent,
and that would hold for the year.”
Monahan also reported that the fiberglass industry recently
received good news in that, as it relates to fiberglass pultrusion, there
is no need for possible cancer-causing chemical wording to be placed
on warning labels as it pertains to California’s Proposition 65.

M

BART PELTON
PELRAY INTERNATIONAL
NATURAL FIBER REPORT

any types of natural fibers are used to produce brooms
and brushes. This includes broom corn, bear grass (also
known as yucca fiber), African grass, tampico and
palmyra. Presenting this report was Bart Pelton, of PelRay
International, in San Antonio, TX.
Pelton said that a “fairly decent” broom corn crop was grown in
Mexico during 2018.
“Mexican broom corn was impacted by aphid infestation during
the past few years. Farmers (in Mexico) have now learned that if they
don’t spray their crops, they are not going to get any broom corn,”
Pelton said. “Prices have been higher, so these farmers can now afford
to spray. Therefore, they were successful in getting most of the broom
corn harvested this year.
“It’s also good to report that broom corn is being grown in more
regions of Mexico. This decreases the impact of drought, and
other bad weather events, that can take place in one specific area.”
Mexican broom corn growing regions currently include
Torreon, Apatzingan, Sinaloa, Sonora and Nayarit.
In other good news, Pelton said there is a fair amount of

carry-over broom corn available from the previous year,
helping to improve supply.

“There is not that much broom corn imported into the United
States anymore, but the price of broom corn will influence the cost
of finished brooms entering the United States,” he said. “One
thing impacting Mexican processed broom corn prices, however,
is the low number of processors left in the industry. There are only
PG 12

two big processors in Mexico right now, and they have
approximately 95 percent of the market.”
A large portion of today’s natural brooms, entering the United States
from Mexico, contain bear grass, which is grown and harvested in
parts of northern Mexico and the southwestern United States. As with
broom corn, there are just a few bear grass processors left in the
industry. Despite this, pricing of the material has been fairly stable.
“The concern is, if business slows down and a processor closes,
our supply could be in trouble,” Pelton said.
Another product that can be found in natural brooms is called
African grass, which originates from Lesotho, a small country
surrounded by South Africa. Pelton estimated that the Mexican
broom industry uses 60 to 80
tons of this material a month,
which takes pressure off the
broom corn market.
“African grass, which is 50
to 75 percent more dense than
broom corn, also sells for
about half the price of broom
corn,” he said.
Tampico fiber is made from
a wild cactus known as ixtle,
which only grows in the high
altitude deserts of Mexico.
The fiber is used to make
different types of natural
Bart Pelton
brushes.
“Tampico fiber is also dominated by just a few processors, and
has one of the most extreme boom and bust cycles that I have seen
among commodities used in our industry. The market seems to
constantly go from glut to shortage to glut to shortage,” Pelton
said. “ A year ago, we could hardly give tampico away, and

“Part of what is currently driving tampico fiber demand is that
it’s ideal for polishing glass found in smartphones. There is now a
big increase in tampico demand from China.”
Also used by certain brush and broom makers is palmyra, a
vegetable fiber grown in India. It comes from palm leaves.
“The palmyra market seems to be stable at the current time,”
Pelton said.

now we are in a shortage period again.

M

JIM MONAHAN
WHITLEY MONAHAN HANDLE CO.
WOOD HANDLE REPORT

any handles used in the production of brooms, mops and
other stick-good items are made of wood — most
notably from Brazil and Honduras. Presenting a current
rundown on the availability of wood and wood handles was Jim
Monahan, of Whitley Monahan Handle Co., in Midland, NC.
Monahan explained that there are four distinct areas in the
world that provide the raw material for wood handles.
“Brazil is the No. 1 source. It’s the gold standard for quality
and reliability. Tauari hardwood from Brazil has been used in the
handle market for several years. There continues to be good

supply and on-time delivery of Tauari while its quality
has been excellent. There are also some softwood pine

handles that come from Brazil, but in lesser volumes,” he said.
BBM MAGAZINE | November/December 2018
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“The main source for softwood
handles is Honduras. Softwood
is good for satisfying lighter
weight applications needed for
certain mops and brooms.
Honduras does have a rainy
season, similar to the hurricane
season of the United States,
running from September through
November. In that period, logs
are hard to get out of the forests
in Honduras, and tree cutting is
limited. Over the years, however,
the Hondurans have been very
successful in stock pilling raw
Jim Monahan
materials. Therefore, the rainy
season doesn’t have as much of an influence on supply anymore.”
The third source for wood handles that Monahan discussed is
Indonesia.
“Most of this wood now goes to China, and is often used to
make furniture,” he said. “The last area of supply is from wood
harvested in the United States. This includes pine softwood and
poplar hardwood.”
Monahan added that some domestic wood is increasing

stable pricing, and they are readily available. I see 2019 to be a

possible inflationary year for wood handle pricing, while
I expect raw material availability will remain plentiful.”

S

GARY LINK
VONCO PRODUCTS
PACKAGING REPORT

peaking on the current status of poly packaging and plastic
film, used in the broom and mop industries, was Gary Link,
of Vonco Products, in Trevor, WI.
Link said the main “pain point” for many people involved with
poly packaging and plastic film has to do with current pricing
issues, such as from raw materials.
“You can work to control service, delivery and product quality,
but it often boils down to the price of raw materials,” Link said.

“The fluctuating resin market (involved in the
production of poly packaging and plastic film) is
typically the No. 1 cost
driver, but is now overshadowed by the rising
in price, due to greater demand for wood products from labor costs and the very
the U.S. housing market.
tight labor market being
Also part of Monahan’s report was the availability and pricing of widely experienced.”

zinc die cast parts, often used with handles, such as threaded tips.
“These items historically come from China, and have been
influenced by increased tariffs. Pricing has gone up,” Monahan
said. “I have also seen ocean freight costs increase. This is due, in
part, to additional regulations placed on vessels in an effort to have
them burn cleaner fuel.
“Overall, wood handles have experienced three to four years of
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Link added that there
could be an increased focus
toward the development of
more bio-based plastics in
the near future. This could
further grow the plastics
industry.

Gary Link
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TIMOTHY KURTZ
THE INTERWIRE GROUP
WIRE ROD REPORT

he availability and pricing of wire rod, used by various
broom and mop producers, was discussed by Timothy
Kurtz, of The InterWire Group, in Lombard, IL.
Products include staple, fill and stem wire. He noted that
price increases have been common.
“There were two (industry-wide) price increases involving
wire in both 2016 and 2017. For 2018, that number grew to
five, the last being in June,”
Kurtz said.
A couple of drivers for
these increases, he added,
involve a flourishing U.S.
economy and the recent
tariffs.
“It’s hard to predict what
2019 will bring. There was an
historical gap between scrap
prices and the price of
finished goods, like wire,”
Kurtz said. “The feeling was
that the economy couldn’t
support this, and finished
Timothy Kurtz
goods pricing would come

PG 16

down. That is not what has happened. Instead, scrap prices have
come up a little, and we are in the midst of another price increase
(for wire).”
He added, however, that the overall supply of U.S. brush
wire is good.

A

NEW CHAIRS ARE ANNOUNCED

t the conclusion of this year’s meeting in St. Louis,
attendees thanked Jan Haviland and Tim Morgan for
their two years of service as the event’s co-chairs. It
was announced that the new co-chairs for the meeting will be
Jeremy Raines, of the Jones Family of Companies, in
Humboldt, TN; and Joel Hastings, of Nexstep Commercial
Products, in Paxton, IL.
“I have enjoyed coming to this meeting over the years. I
think it’s pretty unique in terms of an industry get-together.
To get this amount of information from most conferences
requires about three days,” Morgan said. “I would like to
thank Jan Haviland and Alice Andrews (both of Haviland
Corporation), for all of their hard work in helping put the
past two meetings together.
“I would also like to thank Jeremy Raines and Joel Hastings
for agreeing to be the 2019/2020 co-chairs. I would like to ask
everyone to find ways to help ensure that this meeting
continues and remains relevant. I know Jeremy and Joel
would appreciate your support.”
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Think Asia. Think DKSH.

Bart Pelton Analyzes Foreign Exchange Rates,
Commodity market trends
By Harrell Kerkhoff | Broom, Brush & Mop Editor

A

n European Euro: “After being strong earlier in the year, the
s he has done for several years, Bart Pelton, of PelRay
International, in San Antonio, TX, provided an in- Euro has weakened. In fact, it’s probably close to the low point
depth report on global monetary exchange rates and right now for the entire year,” Pelton said. “Our industry
commodity market trends during the recent 2018 National imports plastic fiber, brush machinery and metal handles from
Broom, Mop & Brush Meeting, in St. Louis, MO. The Europe. This may mean lower costs for many of these items.
exchange rates and commodities that Pelton discusses every Unfortunately, a lot of these savings could be offset by
year often influence raw materials used by broom, mop, brush increased ocean freight costs.”
n Canadian Dollar: Many U.S. companies involved in the
and related industries. By tracking changes, Pelton said, a
business can better ascertain what future pricing likely will be, broom, mop and brush trade conduct business “north of the
concerning a component or product.
border,” which means the Canadian Dollar is important to monitor.
Pelton presented charts at this year’s meeting that detailed
“Canadian manufacturers are having to constantly deal with a
activities of specific foreign currencies during certain time periods. fluctuating Canadian Dollar. At the moment, it’s a little weaker
This involved the European Euro, Mexican Peso,
than one year ago, but not by a tremendous
Canadian Dollar, Brazilian Real, Chinese Yuan,
amount,” Pelton said.
n Brazilian Real: “A lot of our handles come
Indian Rupee, and South African Rand. These
are currencies from countries where many
from Brazil. Due to political and economic
imported raw materials originate, and can impact
factors, the Real has weakened for most of the
the production of American-made mops, brooms,
year. A weaker Real reduces cost
brushes and other cleaning wares.
pressures on handles, helping to keep
“When the U.S. currency is strong, it’s a lot
prices more stable,” Pelton said. “However,
cheaper for (domestic companies) to buy raw
recently, the Real has started to strengthen quite
materials from abroad, but it also makes it easier
a bit. This can be attributed to the recent election
for foreign competitors to enter our
of a more conservative president (Jair Messias
marketplace,” Pelton said. “When the U.S.
Bolsonaro). He is also promising to reduce
dollar is weaker, many foreign companies are
crime and corruption.”
n Chinese Yuan: “For years, the Chinese
buying U.S. raw materials, driving up our
material costs. It’s always a two-way street.”
currency was stable. It usually strengthened
Bart Pelton
The currencies Pelton reported on in
marginally against the U.S. dollar, but this
November were:
year it’s been weakening. I think, to some
n Mexican Peso — “A lot of our products and raw materials
extent, the Chinese government is intentionally
(within the mop, broom and brush industries) come from allowing the Chinese currency to weaken to help offset
Mexico. The renegotiation of NAFTA has been a big news item the influences of import tariffs,” Pelton said. “If an
this year. Mexico also has a new president, Andrés Manuel agreement with China can be made to reduce, or
López Obrador, a former mayor of Mexico City. The people eliminate, current tariffs, I would think the Chinese
from Mexico, to whom I have spoken, feel he was a pretty currency would start to strengthen again.”
n South African Rand: “I put in the South African Rand
effective mayor, keeping crime relatively down in the city. They
think he will be pragmatic as president,” Pelton said. “He has this year just because more African grass is being used in
promised to reduce corruption and crime in Mexico. Even if he broom manufacturing, particularly brooms imported from
has limited success, that would be a real positive for doing Mexico,” he said. “As stated earlier, African grass comes
business in Mexico.”
from the small country of Lesotho, but it’s basically linked to
As far as the Mexican Peso itself, Pelton noted that the the Rand, which fluctuates unlike any other currency I have
currency hit a low mark in February 2017 after President Trump ever seen.”
n Indian Rupee: “Some of our cotton mop yarn is imported
took office. Since then, it first strengthened and eventually
started to fluctuate, often driven by speculation on how future from India. The Rupee has become a bit weaker over the past
trade relationships were going to go with the United States.
few years,” Pelton said.
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Another chart presented by Pelton followed the recent rise
and fall of Bitcoin.
“It has definitely cooled off from last year,” he said. “The
Bitcoin chart looks like the Eiffel Tower — a quick rise
followed by a steep fall.”
Pelton also discussed recent activities with the Dow Jones
Industrial Average. He noted that the stock market is often
considered a leading economic indicator.
“It was paradise last year (2017) if you were a stock trader.
The same can’t be said for 2018,” he said. “The stock market
has become more volatile, with a pretty big sell-off taking
place earlier (in 2018), and another one in (the fall).”
Meanwhile, the U.S. commodities Pelton highlighted
included crude oil, natural gas, lumber, corn, copper and gold.
n Crude Oil: “Many people have probably noticed that
gasoline prices have dropped over the past couple of weeks.
The U.S. energy industry has been very successful at
exploiting new technologies,” Pelton said. “Normally, I
would say this is going to bring freight prices down, but
there is still a shortage of drivers and trucks. What lower
(crude oil) prices will do is drive up profits for trucking
companies.”
n Natural Gas: “It’s been cooler than normal for many
areas of the country as of late, which has created a short-term
spike in natural gas prices. I don’t think this increase will
stay for long, but it could drive up heating costs for the
winter,” Pelton said. “Natural gas is also used as a feedstock
during the production of many plastics, so hopefully prices
will settle down.”
He added that the United States is starting to export more
natural gas, which should increase demand.
n Lumber: U.S. lumber price increases were experienced
during the first part of 2018, Pelton said. Since then, he feels
the U.S. housing market has slowed.
“The price of lumber is still fluctuating quite a bit, but it’s
well off its earlier peak in 2018,” he said. “In fact, a lot of
the charts I am showing indicate prices are off their peak,
and that could be a concern. That may be a symptom of an
economic slowdown.”
n Corn: “We don’t use corn in our industry, but it serves
as a proxy for a lot of other agricultural crops. If corn prices
are high, farmers in Mexico may plant less broom corn and
more of the other crops. If corn prices come down, it may
improve the amount of broom corn that is planted,” Pelton
said. “I think (the current decline is U.S. corn prices) is tariff
related, with China retaliating against U.S. tariffs.”
n Copper: “We also don’t use very much copper in our
industry, but people watch copper prices as the metal is a
widely-used industrial commodity. Strong copper prices
generally mean that there is an overall strong economy,” he
said. “A lot of copper is used in China, and the Chinese
economy appears to be weaker right now. This may be why
(copper prices) have settled.”
n Gold: “Gold is considered an inflation hedge. We
don’t have major issues with inflation right now in the
United States, and therefore there is not much going on
with the gold market,” he said.
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Dr. Sean Siebert
Returning Meeting Speaker Offers Advice & Thoughts ON

Attracting & Retaining Factory Employees

I

By Rick Mullen | Broom, Brush & Mop Associate Editor

n these times of low unemployment, many manufacturing the magnitude of the impact of the Great Recession.
companies are having a hard time attracting, hiring and
“I was promoting entrepreneurship and innovation that resonated
retaining employees.
with audiences, but I didn’t really understand what the Great
Dr. Sean Siebert addressed these, and other issues pertaining to Recession meant. I hadn’t really thought that through on a macro
manufacturers, during his presentation at the 2018 National scale. You (the audience) know exactly what I’m talking about,
Broom, Mop & Brush Meeting in St. Louis. Siebert, an because you had to survive the Great Recession.
entrepreneur himself, is the founder/CEO of the strategic
‘I realized, yes, I had innovative programs that were helping
management firm Invent Yourself, LLC, based in Cuba, MO. businesses, communities and people advance and grow in the 21st
He also created the “Adopt an Innovator” business model for rural century, but I failed to place that in the context of the Great
community re-development, and is involved
Recession. What I discovered, particularly from
with the Ideas & Innovation Summit, focusing
a community standpoint, is there are towns and
on education, innovation and economic
cities, by the thousands, that did not survive the
development in rural America. Participants of
Great Recession.”
the summit are mostly young people, and it has
While the U.S. economy, on the whole, has
been described as a generation-impacting event.
bounced back from the Great Recession to a
“He (Siebert) has developed a program in
certain extent, there are still many communities
Missouri that has really managed to tackle some
fighting for survival, Siebert said.
of the major labor issues that companies are
“Year after year, during the next two decades,
facing in this part of the world,” said Tim
we are going to see rural communities in this
Morgan, of Morgan Consulting, in Hawthorn
country literally die, primarily because they
Woods, IL, and outgoing co-chair of the
can’t afford the infrastructure,” Siebert said.
National Broom, Mop & Brush Meeting. “I
For example, Siebert explained, it is going to
don’t see anything he has been able to
cost a specific community $15 million to overhaul
accomplish in Missouri that can’t be replicated
its sewage system. Furthermore, the city also
Dr. Sean Siebert
in your local region, whether it’s a small town
owes $15 million — a recipe for disaster.
or major city.”
“We are literally going to see rural communities throughout
Siebert began his presentation by telling the audience, “The this country no longer exist because the infrastructure to support
state of Missouri is making a big push to be the best state in the them isn’t going to be there,” Siebert said. “However, that
Midwest, while focusing on the nationwide topic of ‘talent for doesn’t mean there are not things that we can do. The biggest
tomorrow.’ Right now, there are 600,000 U.S. jobs available in thing for me is recognizing that every one of us is here in 2018.
manufacturing, and we are looking at that number to triple.
All of you in this room made it through the Great Recession, and
“You (audience members) are out there everyday fighting the it wasn’t easy. We are here and how do we reposition ourselves
good fight, and have carved out a niche in your area. The reason that for the next 10 years?”
you carved out that niche is because you are, not only the best in the
One of the major ways Siebert outlined to the businessMidwest and the United States, but you are also the best in the oriented audience was to view the nation’s younger generations
world at what you do — and it is OK to think that way. It is not a as a vital and vibrant labor pool.
sign of weakness or a point of arrogance. It is true. You can say, ‘I’m
“It is a pretty sure bet to say children are our future,” Siebert said.
really good at this and I’m going to continue to get better.’”
“I think we realize, now more than ever, that we really have to pay
Siebert reflected on one topic he has grown to understand attention to them. We have to figure out ways to engage them, and
more fully since he spoke at the National Broom, Mop & Brush make what we do attractive to drive them into this industry.”
Meeting last year.
Siebert said one of the biggest myths that needs to be
“In the past 12 months, the biggest thing that happened to me debunked is that, in order to become a valuable
personally is, I knew what I was doing and what it meant to me
contributing member of society, a person must complete
and the relationships that I had with people, but I didn’t
understand what that meant macroscopically (relating to large- at least four years of college.
“That is an outright lie,” Siebert said. “Some will go on that road
scale or general analysis),” Siebert said. “Through that process
(college),
but, the idea that a person’s self-worth is diminished
of discovery, one of the things I failed to really understand was
BBM MAGAZINE | November/December 2018
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because going to college is not his/her path, is simply not true.”
Siebert said, those who choose to work in manufacturing could actually
be making higher wages after four years on the job, than a person who just
graduated from a four-year institution. Furthermore, dedicated, hardworking manufacturing employees who continue to advance in a company
could, ultimately, earn close to six figures after 10 or 15 years.
“That is the message young people need to hear,” Siebert said.
On the subject of attracting, hiring and retaining employees,
particularly those who are members of the younger generations, Siebert
spoke of how one company, LMI Aerospace, of St. Charles, MO,
changed its corporate culture.
“LMI has operations throughout the United States, and one of their
facilities is in my hometown of Cuba,” Siebert said. “I know that
manufacturer very well because it is the largest company in Cuba in
kilowatt usage. Our city business model is dependent on sales tax revenue,
real and personal property taxes. The city owns its own utility, so we
generate LMI’s revenue and they function off kilowatt construction.
“We must pay attention to LMI’s numbers and their processes, because
when they go up and down, Cuba goes up and down.”
Siebert said LMI now has a plant manager who helped turn around the
company’s culture.
“They brought in the right general manager, who established a new
mindset. He instilled what I call the 21st century mindset. He decided to
focus on people and get to know every one of his employees,” Siebert said.
The new manager made it a point to be a visible presence to
employees.
“One of the first things he did was organize a company-wide chili
cook-off,” Siebert said. “He bought one of those big wrestling champion
belts and put it on display. Everybody who came through the lobby on
the way back to the work area saw the belt. People rallied behind the
idea. He just didn’t stop at the chili cook-off, he started spending time on
the shop floor getting to know his employees. He can tell you the name
of everyone of his employees because he has a giant board on the wall
with their names and where they are stationed on the factory floor.
The new manager also made a concentrated effort to attract and retain
more young people into manufacturing.
“LMI cleaned up the Cuba facility. Committees were put together to
organize different events,” Siebert said. “He figured out spending time
with employees has helped him tremendously to connect with the
millennial generation. They need to know the meaning and value of the
work they perform every day.”
With this in mind, Siebert used his influence to help LMI officials tell
their story.
“I said, we are going to start with one school district. We are going to
get you (LMI) in front of those kids, while you tell them your story,”
Siebert said. “It is critically important they understand that, in Cuba, LMI
Aerospace makes a component that goes on every aircraft in the world.”
The idea was to show young people that a job in manufacturing has
meaning and value.

“Young workers need to see meaning, purpose and value in
the work they are doing, as opposed to just showing up,” Siebert

said. “They need to know what they do matters in this large world of 7
billion people, and that what they do every day of their lives in some
way, shape or form touches other people.
“If you want to attract them, if you want to retain them, they need to see
the purpose and value of what they do, even at the absolute lowest level.”
Siebert encouraged audience members to seek ways to engage with
community leaders to take advantage of a young workforce that is ripe
for harvest.
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“Let’s put companies in front of high school
students,” Siebert said. “Let them tell their story
about how meaningful the jobs are they have to
offer. If there is a way that your organization can be
the leader of engaging your school districts, locally
and regionally, do it, because it works.”

As a part of the effort to take rural Missouri from
“surviving to thriving,” Siebert tells municipality and
economic development leaders, “It is not about the startup, and it is not about recruiting the next distribution
center. The 200 jobs you want are already in your town.

community is being the best partner to you? How do we
engage and become good community partners?”
Siebert told the story of one of his friends, who coaches
high school baseball.
“One thing he stands by and tells people is something I
will never forget,” Siebert said. “He said to me, ‘Sean, I have
never actually won a high school baseball game as a coach.’
Keep in mind he has won seven conference championships
and four district championships. He is a very, very good
coach, but he said, ‘I have never actually won a game — the
other teams have lost.’
“He said, ‘It is never about me and winning, it is about the
other team losing. In high school baseball, it is not about the
team that gets the hits, it is about the team that makes the
errors. If my team makes fewer errors than their team, we will
win the ball game. I never win the game, the other team
always loses.’ In my world, very sadly, as I go from
community to community, it is the exact same thing.

www.woehlerbrushtech.com

the World
d of StripBrus
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“The most important thing I can tell you
(audience members) is make your story known. Ask
yourself, ‘Am I being the best partner to my
community?’ In return, it is OK to ask if your

“For communities that are thriving, particularly rural
communities, it is not necessarily that they are doing
things right, they are just not doing anything wrong.”

Siebert referenced a rural town that could not get along
with the only manufacturer in the community.
“What is going to happen is the manufacturer is eventually
going to leave that town, and when the company leaves, that
town will no longer exist,” Siebert said. “The factory is going
to be moved someplace else, and the reason is the community
leadership got ‘goofy.’ Those are my favorite three words to
tell people — ‘don’t be goofy.’”
Siebert said part of community development is helping
people to recognize the “silos” that exist in their
communities.
(Silo mentality is an attitude that occurs when several
departments or groups within an organization or
community do not want to share information or
knowledge with other individuals in the same organization
or community.)
“In Cuba, different ‘worlds’ exist, and those worlds do
not touch, unless they are mad at each other,” Siebert said.
He gave an example of two such “worlds” that would
benefit greatly if they would form a partnership — local
schools and manufacturing. In Cuba, the high school and
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middle school are across the highway from an industrial park.
“There are 1,000 kids in the school district, and across the
road are 26 manufacturers,” Siebert said. “On one side of the
road are the people with the jobs, and on the other side are
people who could fill those jobs.
“When was the last time the people on one side of the road
went to hang out with people on the other side? How do we
connect these people?”

M

FINDING QUALIFIED EMPLOYEES
IN A NON-TRADITIONAL PLACE

issouri has what it calls the CWRC (Certified Work
Ready Communities) initiative, which is a voluntary
effort to align the workforce and education to meet the
economic needs of the state and local communities. It is guided
by key community leaders (elected officials, economic
development, business leaders, chambers of commerce,
educators and workforce development) in each county.
Counties and communities can gain a National Career
Readiness Certificate by having individuals take and pass what
is called the “Workkeys” assessment.
“The state of Missouri was struggling to find people in the
transitional labor pool to take and pass the Workkeys test,”
Siebert said.
One idea was to have county jail inmates take the test. Siebert
said that was a bad idea unless prisoners were helped to
understand the meaning, value and purpose of how taking the
assessment would help them be able to connect with an
employer, get a job, get back with their families and become a
contributing member of society.
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“Why does this matter at the county jail level? Because with
state prisons and federal penitentiaries, most of those inmates
aren’t from the area where the prison is located,” Siebert said.
“When a person gets out of a county jail, however, he/she is
right back in that area. This is a very localized strategy.
“Since what I do is move people from A to B, I decided to hang
out with people in the county jail who were at the lowest point in
their lives. I got to know and understand the different types of
people who go through this — what they like and don’t like.
“I started to understand there are some people who need to be
in jail. They are truly the bad guys. On the other hand, how
many people in jail just had a bad Friday?”
While Siebert does not dismiss what people did to be put in
jail, he said the United States does a bad job of accepting former
prisoners back into society.
“The way our system is supposed to work is, you committed
a crime, the judge sentenced you, you did your time, and now it
is over,” Siebert said. “However, we keep records of their
offenses. We check on them, because we can’t have them
working next to regular people. We have created an entire
society of outcasts. There are probably 150 job openings in
Cuba. Know how many people are in the jail? — 150. Would
you want to hire them? I can’t answer ‘yes’ or ‘no,’ but part of
what I had to do is help people understand there are some smart,
talented people who deserve a second chance.”
Siebert referenced a Missouri company that was founded by a
convicted felon.
“The company won the Small Business of the Year award from
the state of Missouri, because its business model specializes in
hiring individuals with a criminal background,” Siebert said. “He
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has created a pretty substantial business by giving people a second
chance, helping them to reinvent themselves.”
As a result of Siebert’s work in the Crawford County jail
(Cuba is located in that county), 36 inmates took the Workkeys
assessment test.
“Those 36 people had a common denominator, which was the
majority of them did not graduate from high school. In fact, most
of them never made it through the eighth grade,” Siebert said.
In contrast, there were some people who were locked up who
had what would seem the necessary educational background to
avoid going to jail.
“One guy had an associate’s degree in industrial engineering. He
got a DWI,” Siebert said. “The problem with his DWI was he
wrecked his vehicle in somebody’s front yard. Because he
damaged property, he was charged with a felony. So, here is a
smart, very talented guy, who was in jail hanging out with felons.
I’m not dismissing what he did, but I started to understand who the
people are we’ve got to look at as potential employees versus the
people who need to remain locked up.”
He told of another woman who had earned a master’s degree.
She had spent her 20s addicted to heroin. She was in and out of
jail for an entire decade.
What happened to the 36 inmates who took the test?
“One of the amazing things that happened was the women in the
group were taking all the information I was giving them back to the
larger pod, where more than 40 females lived together, and were
teaching the material to their fellow inmates,” Siebert said. “The
amazing thing the sheriff saw was, during the five-week window
that I was there, the jail went from averaging one to two lockdowns

a day, to no lockdowns. The inmates found value in self-worth.”
Of the 36 people who took the test, 30 passed.
“We had a graduation day,” Siebert said. “I called out the 30
who passed one-by-one and gave them their certificates. There
were 80 people in the jail who were cheering, clapping and
celebrating their cellmates’ success.”
Of the six who didn’t pass, one inmate, after he witnessed the
enthusiasm displayed at the graduation ceremony, admitted to
Siebert he had just shrugged off the program.
“He said, ‘I really messed this up, didn’t I.’ I said, ‘Yes. We
gave you a chance,’” Siebert said.
However, because that particular inmate realized he blew an
opportunity, Siebert told him he still had a chance to be
successful when he got out of jail.
“Of the 30 who passed, 22 of them passed at the ‘silver’ level,
which means they are skilled and capable of doing more than 70
percent of the jobs available in our county,” Siebert said. “We
must figure out how to look at these people. I’m here to tell you,
this type of employee isn’t for everyone, but don’t get too picky.
I know them. I know where they are, and I know where they
have been. In terms of the re-incarceration rate, we had one
person return to jail. Everyone else is still out and has achieved
different levels of success.
“I tell people, life is not a linear path. So, if it is not a linear path
for you and I, why on earth would we put that expectation on other
people? They might bounce around to one or two jobs until they get
it figured out, but as long as they are still out here fighting the good
fight, we are winning. I can tell you there is value in these people.
“If you are thinking, ‘I really need to look extensively
whenever I need people,’ I’m saying this is a population that is
worth exploring.”
Siebert said hiring former inmates who have passed the
Workkeys test in Missouri can also be a boon to a company’s
bottom line when it comes to labor costs.
“In the state of Missouri, if you are willing to hire these
people, I can basically get you a free employee for six months,”
Siebert said. “For the first six weeks on the job, they are an
employee of the state of Missouri, and your intern. The state of
Missouri pays every single fee for them for 240 hours, which
means for the first six weeks, the state picks up the entire tab.
“At the end of that six weeks, if you like the person and bring
him/her on board, the state of Missouri will reimburse you up to
100 percent for a period of time, and then 50 percent of their
payable wages for six months.
“I have gone to companies and said, ‘Give this a shot, if you
want six months of free labor and if you want to find people who
can help you tremendously.”
At the end of Siebert’s presentation, Morgan said, “I will add
something (Siebert) said, which I completely concur with — and
that is manufacturing is the bedrock of most communities. This
is what seeds area growth and allows retailers and other service
industries to actually be in a town. So if you (as a local

company) are not actively engaged with city hall, and
with the county government, then I would figure out a
plan to get them (the different groups) engaged to help
you attract and retain workers. This could allow you (as a

company) to overcome one of today’s major challenges that we
all face as a businesses (that being today’s labor shortage.)”
PG 26
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Industry Well Represented At The

With the theme “360 Degrees of Immersion” serving as a backdrop,
the ISSA Show North America 2018 attracted attendees and exhibitors
from throughout the continent and world. The event — which included
many companies representing the brush, mop, broom, squeegee and
related industries — took place October 29 through November 1, at the
Kay Bailey Hutchison Convention Center, in Dallas, TX. It was the first
ISSA annual convention in the city since 1997.

Three tradeshow days, educational and networking
opportunities, several state-of-the-industry panel discussions and
evening roundtables, as well as three spotlight/keynote speakers
— including former President George W. Bush — were all part of
the program in Dallas.
The 2018 ISSA Show welcomed 14,019 registered
professionals from 61 countries, with more than 12 percent of
attendees hailing from outside the United States, according to an
ISSA press release. Notably, 52 percent of registered attendees had
PG 28

not previously attended the flagship annual ISSA event.
“We’re exceptionally pleased with how well this 2018
edition of the show performed,” ISSA Executive Director John
Barrett said. “We understood the inherent challenges associated
with holding this event during Halloween week, in a city that
last hosted us in 1997. That said, it was important to go to
Dallas, if only to enable new audiences to attend the show. Our
hunch was correct, evidenced by the volume of first-time
attendees. As important, there was a tremendously positive
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vibe all around—on the exhibit floor, in sessions and at our
networking events.”
The annual show included a large exhibition hall, with
exhibitors showcasing thousands of products and services. This
included innovations specifically designed for the
janitorial/sanitary industry.
Among the new programs at this year’s ISSA Show were: the
Topgolf Event — ISSA Charities Party for a Purpose, with
proceeds benefiting ISSA Charities; the ISSA Backlot Bash,
featuring live entertainment, free food and drinks; and the VIP
AT&T Stadium Tour, which is the home of the Dallas Cowboys.

E

GOLDIN INTRODUCED AS ISSA PRESIDENT
DURING GENERAL MEETING

very year the General Meeting of the ISSA Show includes
the introduction of new, and recognition of outgoing,
members of the ISSA board of directors. The 2019 board
includes new ISSA President Paul Goldin, of Avmor Ltd. The
president’s post is a one-year term. Goldin succeeds Ted Stark
III, of Dalco Enterprises, Inc., who now serves on the board as
Immediate Past President/International Director.
During his address at the General Meeting, Goldin noted how
welcoming and supportive Stark has always been to him (Goldin)
while seated on the ISSA board of directors, and that he is also
thrilled to carry on his company’s legacy of involvement with ISSA.
“What a privilege it is to stand before you as president of ISSA.
This honor is particularly special for me as it’s the continuation of
Avmor’s long participation in ISSA,” Goldin said.
He noted that current Avmor President & CEO Mattie Chinks
was president of ISSA in 2005.
“(Mattie) continues to emphasize the importance
of supporting this association, and the need to lead
by example when it comes to supporting the
overall (cleaning) industry. He has done this with
his long service and continual dedication. Mattie,
thank you for encouraging me to do the same,”
Goldin said.
He added that the cleaning industry has changed
significantly over the past decade, and will continue
to experience many new challenges as disruptions
within traditional channels continue.
“Each of these challenges presents opportunities for
ISSA. We (the association) need to continue to lead the
way to ensure the strength of the cleaning industry,”
Goldin said. “By establishing a stronger international
presence, and developing new programs for all
stakeholders, the association will continue to change
the way the world views cleaning.
“I am very happy to be part of this journey with
all of you.”
Outgoing ISSA President Ted Stark also addressed
attendees at the General Meeting. He spoke about his
early participation as an ISSA board member.
“In 2003, a member of the ISSA board of
directors, John Sullivan, asked me to consider
running for the board. I had attended many ISSA
shows, but really didn’t know much about the board
of directors, what they did and what was involved. I
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Pictured are outgoing ISSA President Ted Stark, left, with
new president Paul Goldin during the ISSA General Meeting.

Here’s The
Scoop
Swivel Cap For Easy Storage
Clip For Bro
Broom

MADE IN USA
Competitively Priced
Lightweight & Durable
Patented Locking Feature
Teeth For Broom Assist
Catch-All Rubber Ramp

kevin@monahanpartners.com
200 N. Oak, Arcola, IL 61910 | 217-268-5757

PG 29

questioned whether a person from a small distributorship in
Minnesota could bring much value to an international trade
association,” Stark said. “I received a lot of encouragement about
my participation, however, from many members of the ISSA
board at the time. Apparently, they saw something in me that I
didn’t see in myself.
“It was former ISSA President Bobby Cohen (2006) who was
the first person to encourage me to consider running for the ISSA
president’s position, and I’m very thankful. Bobby was my
champion, and every year he would keep encouraging and
coaching me until finally the time was right, and I decided to
accept the challenge.
“Webster defines ‘visionary’ as, ‘Having or marked by foresight
and imagination.’ I have found that this definition best describes
the ISSA board of directors. I am continously impressed by the
caliber of people who are willing to serve — all visionaries in my
mind. They are imaginative, intelligent and constantly thinking
about the greater cause ahead. Having a vision, purpose and cause
are critical elements for any organization, as well as in business
and in our personal lives.
“I have learned a great deal as an ISSA board member and
president. This association is so much more than a tradeshow. I
have seen it grown to where it’s now rocketing through the
atmosphere with momentum to reach across the entire globe.”
He noted that ISSA continues to expand its membership base.
Helping this goal has been recent mergers with other
organizations, including those located in Canada, the United
Kingdom, Australia, South Africa and South Korea.
“ISSA has also expanded a number of resources involving
analytics, government legislation and educational training,” Stark
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Debbie Sardone is shown receiving the Jack D. Ramaley Industry
Distinguished Service Award. Presenting the award is former ISSA
president Richard Rones.
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said. “The board sets the vision, but it’s the ISSA executive
director and staff members who provide the execution. Our
(ISSA) strategy and vision is working.”
Stark noted that one third of the ISSA board seats change every
year. This allows for the right amount of consistency in strategy to
be present, while also bringing in new ideas and insights.
“This (ISSA) board, and your association, will continue to
seek the talents, diversity and ideas of new people,” Stark said.
“If you know one of these people, or if you are one of these
people yourself, please contact ISSA. If you know one of these
people, encourage him/her to get involved and consider running
for the board of directors. Maybe you can be that person’s
champion. Maybe you see something in that person that he/she
doesn’t see in themselves.
“I am eternally grateful for my involvement in ISSA, and all of
those people who have helped and encouraged me. It’s been a
wonderful experience and opportunity.”
Barrett also spoke at the General Meeting. He discussed the
many ways the association has grown over the past few years in
the wake of new industry challenges.
“It’s very critical that our trade association remain responsive to
today’s new economy,” Barrett said. “This would not have been
possible over the past year without the full support of our board of
directors, and in particular, Ted Stark, who has shown unflinching
support for our (ISSA) strategy.”
Speaking as well was outgoing ISSA International Director &
Immediate Past President Richard Rones, of Americo Mfg., Co.
“It’s been a wonderful and phenomenal experience to serve on
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the ISSA board of directors. I will treasure it for the rest of my
life,” Rones said. “The association is in great hands, and it has an
incredible strategic vision going forward.
“I also want to thank Ted Stark for his long service to the
association, and welcome him as the next ISSA Immediate Past
President.”
Following these words, Rones presented Stark with the ISSA
Lifetime Membership Award.
It was also announced during the General Meeting that the ISSA
Foundation, the philanthropic arm of ISSA, will now be known as
ISSA Charities. Speaking about the name change and goals of
ISSA Charities was ISSA Foundation Board Chair Allen Soden.
“We really believe that ISSA Charities is a powerful new force
in the business of ISSA,” Soden said.
Since its inception in 1988, the ISSA Foundation has awarded
more than 1,000 scholarships, totaling more than $3 million. Each
year it provides more than 50 scholarships to students attending
public and private colleges and universities. The annual
scholarships awarded total more than $150,000.
Soden said the scholarship program will continue under
ISSA Charities, as well as support for the ISSA Hygieia
Network, which is committed to developing female professionals at all levels and experience within the global
cleaning community; and support for Cleaning For A Reason, a
program that provides free house cleaning services to women
battling cancer.
“Our (ISSA Charities) mission is to make the world a little
cleaner, healthier and a better place to live,” Soden said. “We want
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to raise more money. We need you (ISSA membership) to help us
to raise more money. We want to increase the size of our programs
so more people can make this world healthier, while also elevating
the stature of ISSA, throughout the world, as the cleaning
industry’s expert.”

T

SARDONE PRESENTED WITH
DISTINGUISHED SERVICE AWARD

he highest award bestowed by ISSA is the Jack D.
Ramaley Industry Distinguished Service Award, given to
an individual who has demonstrated outstanding service to
the cleaning and maintenance industry through his/her innovation,
professionalism, leadership, elevation of industry standards,
promotion of the association’s growth and development, unselfish
dedication without personal gain, and emulation of the ISSA Code
of Ethics. This year’s recipient was Debbie Sardone, CEO and
founder of Buckets & Bows Maid Service as well as the founder
of Cleaning For A Reason.
“I can’t think of anybody who not only meets the requirements
of this award, but exceeds them more than Debbie Sardone,”
Rones said, during the General Meeting. “Not only does she run
one of the largest maid cleaning services in the Dallas Metro area
(Buckets & Bows), she founded the national non-profit Cleaning
For A Reason in 2006. Debbie has created a highly effective and
tremendous charity with the support of over 1,200 residential
cleaning companies, helping over 30,000 women with cancer to
receive free home cleaning.

“As a recognized expert in the cleaning industry, Debbie also
serves as a consultant, where she provides seminars and advises
cleaning industry business owners.”
In accepting the award, Sardone said there was, “So much to
say, and so little time.
“I would like to thank the board of directors of ISSA and ISSA
Charities for having the vision to bring Cleaning For A Reason to
this amazing organization (ISSA),” Sardone said. “I was so
excited when John Barrett told me that ISSA wants to be a part of
this experience, helping Cleaning For A Reason serve more
families than ever before.”
Other award winners announced during this year’s General
Meeting were:
n Manufacturer Representatives’ Distinguished Service
Award — It recognizes a person within the industry who has had
a positive impact on the industry and the association, and who has
been supportive of manufacturer representatives. This award is
presented on behalf of all independent manufacturer
representatives.
This year’s recipient was Laddi Frisinger, who is in business
development for Angel/Cotton Associates, Inc.; and,
n ISSA Honorary Lifetime Achievement Award — It honors
an individual who, in the opinion of the ISSA board, deserves
recognition for substantial contributions to the advancement of the
industry and/or ISSA, over a significant period of time. The
recipient was Jerry Mitchell, formerly of Jerry Mitchell
Associates.

The 2018 ISSA trade show included a wide variety of educational sessions.
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COMPANIES RECEIVE
ISSA AWARDS

oward the end of the final day (November 1) of this year’s
ISSA Show North America, it was announced that the 2018
ISSA Innovation of the Year Award winner was EvoClean, by
Hydro Systems Co. EvoClean is a venturi-based, water-powered
laundry chemical dispenser for on-premise laundry applications.
Additionally, due to extremely close grading by the judges this
year, Honorable Mention Awards were presented to the following
four entries:
• Tork PeakServe Continuous™ Towel Refill and System, by
Essity Professional;
• KIRA B50 Intelligent Cleaning Robot, by Kärcher North
America;
• KOLO Smart Monitoring System, by GP PRO; and,
• Scotch-Brite™ Clean & Shine Pad, by 3M Commercial
Solutions Division.
Also presented at this year’s ISSA Show were ISSA Innovation
Category Awards. One winner was selected from each category by
way of online votes cast from cleaning industry professionals. The
2018 winners were:

• Cleaning Agents: Enviro-Solutions® Terrazzo and Concrete
Floor Care Program, by Charlotte Products Ltd.;
• Dispensers: The Complete Menstrual Care System for Your
Facility, by HOSPECO;
• Equipment: KIRA B50 Intelligent Cleaning Robot, by
Kärcher North America;
• Services and Technology: KOLO Smart Monitoring System,
by GP PRO; and,
• Supplies and Accessories: Unger Excella™, by Unger
Enterprises.
“Cheers to Hydro Systems for taking the top spot amidst so
many great entries,” Barrett said. “All of us at ISSA are proud to
recognize Hydro Systems, as well as this year’s Honorable
Mention and Category Award winners.
“We also want to recognize the fantastic achievements made by
all of the companies that entered products for this year’s entire
awards program. They are doing so much for the advancement of
our industry.”
The ISSA Show North America 2019 is scheduled for
November 18-21, in Las Vegas, NV.
— Broom, Brush & Mop Magazine Editor Harrell Kerkhoff
contributed to this article.
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haviland corporation
acs industries
ACS Industries, Inc., provides such items as hand scouring,
scrubber, sponge and grill cleaning products; floor
maintenance pads; mops; brooms; handles; squeegees
and accessories; brushes; sand screen discs; and steel
wool products.
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Haviland Corporation manufactures premium floor and window
squeegees; aftermarket replacement blades, gaskets and
splash guards for floor machines; paving and roofing tools;
waterbrooms; serrated squeegees and more. Celebrating the
Halloween holiday in their booth, left to right, are Randy
Wolfe, senior manager of operations, Replacement Parts
Division; Curtis Terry, IT/sales; Alice Andrews, executive vice
president; Joyce Dudenhoeffer, marketing director; Jan
Haviland, president and CEO; Alvin Green, sales
representative; and Bob Weyand, sales representative.
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nexstep commercial products

zephyr manufacturing co.

Nexstep Commercial Products, the exclusive licensee of
O-Cedar, provides a complete line of commercial-grade
sanitary maintenance items. This includes wet and dust mops,
mop sticks, mop buckets and wringers, janitor carts, waste
receptacles and dollies, floor sweeps, angle and corn brooms,
microfiber products and squeegees.

Zephyr Manufacturing Co., Inc., is a family-owned and operated
manufacturer. The company supplies cleaning products
including wet mops, dust mops, brooms, brushes, dusters and
handles. Shown, left to right, are company representatives
Sean Pence, national sales manager; Bob Schneider, vice
president of sales; and R.J. Lindstrom, president.

abco products corp.
ABCO Products Corp., manufactures and markets cleaning
products as well as HACCP-compliant color-coded tools for
the professional cleaning, food service, industrial, QSR floor
safety and food processing market segments.
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leading edge
Leading Edge Products, Inc., provides such items as microfiber
pads, dusters and cloths, as well as mop frames, handles,
brushes, buckets and waste receptacles.
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malish corporation
Malish Corporation manufactures and markets rotary and
disc brushes for commercial floor cleaning machines.
The company also markets a growing line of color-coded
and janitorial brushes. Shown, left to right, are Dave Sternad,
regional sales manager of the Food Service Division; Kim
Fiorello, senior customer service/inside sales rep; Fred
Lombardi, vice president of sales & marketing; Mike Powe,
marketing director; and, Dick Robbins, southeast regional
director of sales.

s.m. arnold, inc.
S.M. Arnold, Inc., offers cleaning maintenance accessories for
the professional, industrial and consumer markets. Products
include brushes, microfiber, brooms and dusters. Shown, left
to right, are company representatives Tracy Arnold, Kelly
Friederich and Shirley Arnold.
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briarwood products co.
Briarwood Products Co., supplies such items as Shank-free
correctional facility tools, Adjust-a-Turn surface cleaning tools,
wet mop holders, all-plastic floor squeegees, fiberglass
extension poles, dry dust mop frames and sweeping
equipment. Shown, left to right, are company representatives
Manfred Tomm, vice president; Dayna Piersa, marketing; and
Harry Tomm, sales.

milwaukee dustless brush
Milwaukee Dustless Brush, Gordon Brush Mfg., manufactures
janitorial cleaning tools including steel-backed floor brushes,
upright brooms and neoprene and moss rubber floor
squeegees. Shown are Arcie Lockett, marketing service
representative; and Alan Schechter, vice president, sales
and marketing.
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golden star inc.

m2 professional cleaning
products ltd.

Golden Star Inc., is a full-line, vertically integrated
manufacturer of professional surface cleaning tools, systems
and accessories. Products include wet and dust mops,
microfiber pads and cloths, dusters, bonnets, corn brooms,
push brooms and hardware.

M2 Professional Cleaning Products Ltd., supplies a variety of
cleaning items including different types of mops, brooms and
buckets. Shown, left to right, are company representatives
Gaston Dussault, John Martin, Franca Marino, Gabriel Marino,
Silvio Marino and Emilio Marino.

magnolia brush
manufacturers, ltd

dorden squeegees

Magnolia Brush Manufacturers, Ltd., offers many types of
brushes, brooms, mops, squeegees, buckets, handles,
microfiber items and dust pans for the janitorial supply trade.
Shown, left to right, are company representatives Kurt Fisk,
Greta Townes, Gary Townes and Scott Adams.
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Dorden Squeegees provides a variety of floor and window
squeegees to quickly move water, mud, spills, grease and
grime from windows, floors and all kinds of other surfaces.
The company’s products are professional janitorial quality.
Shown are Dorden Squeegees President Bruce Gale and booth
sales team member Terra Scott.
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the libman company
liberty brush mfg.
Liberty Brush Mfg., LLC, specializes in industrial and janitorial
replacement brushes, custom staple-set brushes, carpet
brushes, pad drivers, sand paper drivers and squeegees. Shown
are Melanie Hansen, managing director; and David Svoboda,
director of sales & development.

The Libman Company manufactures various types of brooms,
mops, brushes, squeegees and other cleaning-related
products. This includes items designed for janitorial, food
service, hospitality, health care and other segments. Shown,
left to right, are Greg Allen, Canadian sales director; Desi
Csoka, commercial sales; and, Brad Simmons, commercial
marketing & sales.

innovation
creation
Innovation Creation LP
provides such microfiber
products as mops, wet
pads, dust pads and
window cloths as well as
squeegees. Shown are
company representatives
Laura Wu and Tom
Saddler.

greenwood mop & broom
Greenwood Mop & Broom, Inc., provides such cleaning-related
products as mop heads, dust mops, handles, upright brooms,
push brooms, brushes, squeegees and various specialty items.
Shown is Benjamin Nelson, marketing.
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filmop usa

ettore products co.

Filmop USA is a manufacturer and distributor of tools and
systems for the cleaning professional. This includes touchfree microfiber mop systems, mop handles and mop frames.

Ettore Products Co., is a manufacturer of general and window
cleaning tools and accessories such as squeegees, dusters,
microfiber, floorcare applicators and extension poles.

remco products
Remco Products provides color-coded cleaning tools designed
specifically for the food, pharmaceutical, safety and material
handling industries. Products include brushes, brooms and
squeegees. Shown, left to right, are Rob Middendorf, business
development director; Nick Griffin, account manager; and
Dustin Milstead, director of national accounts.
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eurow & o’reilly corp.
Eurow & O’Reilly Corporation provides such cleaning-related
items as microfiber towels, cleaning mitts, sponges, dusters,
dry and wet mops and mop handles. Shown is company
representative Kori Simpson.
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carlisle sanitary
Carlisle Sanitary Maintenance Products provides a full line of
brooms, brushes, squeegees, mops and related cleaning tools and
programs for the jan/san, food processing, industrial/MRO and
heath care market segments.

continental commercial
products, llc
Continental Commercial Products, LLC, offers a complete
line of janitorial and sanitary maintenance items. This
includes different types of mops, brooms, brushes and
microfiber products.

rubbermaid
commercial
products
unger
enterprises
Unger Enterprises, Inc.,
supplies products for
professional window
cleaning, restroom
cleaning, floor
mopping, high-access
dusting, litter removal
as well as microfiber
cloth systems.
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Rubbermaid Commercial
Products, Inc., is a
manufacturer of various
types of cleaning-related
items for commercial and
institutional markets
worldwide. The company’s
products are used in the
food service, sanitary
maintenance, waste
handling, material
transport, away-from-home
washroom and safety
industries. Shown is
company representative
Logan Brown.
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lambskin specialties
Lambskin Specialties welcomed the company’s representatives to its booth during this year’s ISSA Show. The company specializes in
the duster category, featuring wool, feather, synthetic, microfiber and disposable dusters.

firstconcept
direct mop sales
Direct Mop Sales, Inc., provides such cleaning-related items as
microfiber, wet mops, dust mops, dusters, carpet bonnets,
window and floor squeegees and hardware. Shown, left to
right, are company representatives Mike Julo Jr., and Cole Julo.
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Firstconcept Inc., is an importer and distributor of custom
and standard industrial brooms, brushes, brush blocks
and handles. The company’s brooms and brushes are
made with natural palmyra, coco and tampico fiber, as well
as PVC. Shown is Achintha Kodituwakku, director of
sales & marketing.
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ADVERTORIAL

From Strip Brush To Spiral Brush – Simply Made With Fast And Flexible
Winding Systems From Wöhler

Wöhler offers various solutions for winding spiral brushes from strip – either as modules directly on or in-line with a strip brush machine,
or as a stand-alone solution. The greatest challenge to date has been the automatic cutting of the wound spirals. This generally required
stopping the process, which meant a loss in production. With the newly designed WAC 800, Wöhler has effectively solved this problem –
winding and cutting are made without stopping.
The great diversity in the world of brushes is always revealing new applications for the various different brush types. A large number of
applications is covered by spiral brushes: from cleaning, polishing, braking, stripping and pressing up to transporting – the applications are
found in just about all industrial areas. With the WAC 800, Wöhler is introducing a machine for spiral brush production, covering outer
diameters up to 270 mm, and inner diameters from 8 mm to 50 mm, and further expanding Wöhler’s already comprehensive range of strip
brush winding systems.

IDEAL COMPLEMENT
FOR EVERY STRIP BRUSH MACHINE
• As a self-contained machine, the WAC 800 is designed to
operate with manually fed cut-strip brush lengths. The full
potential, however, becomes obvious when operating the machine
in-line with any strip brush machine: In this case, the continuous
strip produced is fed directly into the WAC 800, where it is
automatically spirally wound, and cut to length.
• The change between producing spiral brushes and straight
strips is easily made.

Wöhler WAC 800 – spiral
brush winding and cutting
without stopping
production.

Spiral brush winding with the Wöhler WAC 800 – stand-alone or in-line
with a strip brush machine.

AUTOMATIC CUTTING
WITHOUT STOPPING PRODUCTION
• The cut edges are truly a quality hallmark of spiral brushes.
Whereas, up to now, difficult manual cutting was necessary
between the tightly laid wraps, the WAC 800 excels with an
inventive concept, which automatically cuts the spirally wound
brush to the required length.
• Neither is the production stopped, nor is manual cutting
required: the time and resources saved boost the overall efficiency
and also make the production process more flexible.
QUALITY ENHANCEMENT
OF SPIRAL BRUSHES – THE CUT DECIDES
• Opposed to manual cutting, which is both highly inaccurate
and time-consuming, the WAC 800 cuts directly during the
production process. Designing the machine, particular attention
was paid to ensuring a high-cut quality. This is significant for the
quality of the complete brush.
• An unclean cut leads to imbalance of the brush, and in the
worst case, even to material loss. Inferior quality brushes have no
place in the highly technological industrial sectors, making brush
quality a deciding factor for the future sustainability of every
brush producer.
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STRIP BRUSH PRODUCERS COUNT ON WÖHLER
• Successful strip brush producers value the advantages and quality
lead they get from Wöhler machines, and long since count on the
expertise of the German machine manufacturer – with great success.
• Wöhler offers strip brush machines with diverse modules and
add-ons for individualized production with highest demands on
quality and efficiency.
For more information, email s.glaser@woehler.com, or visit
www.woehlerbrushtech.com.
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Paul Miller, President Of The Mill-Rose Company, Dies At Age 72
Paul Miller, president of The Mill-Rose
Company, died at his home in Highland Heights,
OH, on Dec. 4, 2018. He was 72.
A native of Cleveland, OH, Miller was a graduate
of St. Ignatius High School and Ohio University. He
married Michelle Ross, and began work at The
Mill-Rose Company, serving in virtually every
facet of the brush manufacturing business.
Miller was a leading supporter of industry
associations, including the American Brush
Manufacturers Association. He took great pride in
hosting the annual Victor Miller Golf Tournament
and Brush Manufacturer’s luncheon, where
industry representatives gathered to network and

mix business with pleasure.
“My dad lived 1,000 years in the 72 calendar years
of his life,” his son, Greg Miller, said. “He loved and
enjoyed life more than anyone I’ve ever known, and
his love for family and friends was monumental.”
The death comes upon the threshold of The
Mill-Rose Company’s 100th anniversary. Paul
Miller’s grandfather, Victor Miller, founded the
company in 1919.
Miller is survived by Laura Dykes, his
girlfriend of 20 years; four children, Celeste
Miller, Greg Miller, Paul Miller, Jr., and Julie
Miller; and seven grandchildren. He was preceded
in death by his wife, Michelle.

Exhibits At German Exhibition

INDUSTRY NEWS

Perlon® Also Active In 3D Printing Filament Field

A world exhibition for additive manufacturing is held in Frankfurt am Main,
Germany, every year. With 26,919 visitors,
Mesago, organiser of Formnext in Frankfurt,
reported a new record, with numbers up 25
percent over the previous year.
This year, for the first time, Perlon® was
one of 632 exhibitors from 32 countries,
(represented by Pedex GmbH from WaldMichelbach), and was a co-exhibitor at a
stand/booth for companies from the
German region, Hesse (Hessen Trade and
Invest GmbH - HTAI).
“Some attendees were surprised that the
manufacturer of synthetic filaments is also
active in the 3D printing filament field,”
said Perlon.
According to Perlon, “The fact we
actually entered the market six years ago
was only known to a few experts in the
field. During that time, Pedex GmbH had
been producing a wide range of perform-
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ance filaments for a German 3D printer
manufacturer, who since then, has
distributed exclusively under its own
brand. The decision, to out ourselves as
producer and supplier was taken in the
summer of 2018. This new direction has
two main aims, first to establish ourselves
in the market as a manufacturer of Perlon®
3D printing filaments, producing both
small batches and high volume on an
industrial scale for professional applications, but secondly and most specifically, to continue along the path as a toll
manufacturing partner with long-term
contracts on an industrial scale.
“Partnering with universities/institutions
and as a member of various research
networks, we are close to the quickly
advancing developments in this field, which
is why we were really pleased to welcome
Dr. Andreas Baar and Dr. (Ing) Thomas
Neumeyer to our stand. They are both

members of RESOPT3D (Netzwerk für
resourcenoptimierten 3D-Druck), Germany’s strongest user network for 3D
technologies.”
According to a Perlon release, “Together
with Conspir3D in Rheinheim, Germany,
and its owner Jan Giebels, who, 10 years
ago, was a co-founder of the company
German RepRap, we were able to forge a
partnership to distribute Perlon 3D printing
filaments. With his support, we could
competently advise trade visitors about
filaments and 3D printing as a collective
proactive team.”
The 2019 Formnext will be held Nov.
19-22, in exhibition halls 11 and 12 at the
Exhibition Centre in Frankfurt am Main.
This will be a debut exhibition for the U.S.,
which will be exhibiting as a first-partner
country.
For more information, please visit
www.perlon.com.
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INDUSTRY NEWS

Jones Family Of Companies Names
Charles Davis New CEO

Jones Family of Companies, a manufacturer of sustainable
nonwoven and yarn solutions, has named Charles Davis as the
company’s new CEO.
“Davis comes to Jones with
over 30 years of business-building
experience across a broad range of
family-owned and operated textile
companies. He has held executive
assignments with companies in
both Jones’ nonwovens space, and
in the supply chain for mattress
manufacturing, which Jones
serves,” according to a press
release.
Executive Chairman Ralph
Jones welcomed Davis saying,
Charles Davis
“Charles embraces our company
values. He immediately brings a strong working knowledge of our
industry, a proven track record of strategy and execution and a
great passion for the long-term success of Jones. We know Jones
will be well suited for future growth with Charles as CEO.”
Davis said, “I am truly honored to be named Jones’ CEO. Jones
has a long history of success, working closely with its customers,
and developing innovative products. I look forward to carrying on
and expanding this tradition.”
The company was formed in 1936, through a partnership
between two brothers, and today is led by a third-generation
family member and senior leadership team. The company has two
divisions, Jones Yarn and Jones Nonwovens.
For more information, visit www.jonesfamilyco.com.

ABMA Joins Coalition For Accurate
Product Labels

“With California’s Proposition (Prop) 65’s new label warning
requirements, which took effect in August, the American Brush
Manufacturers Association (ABMA) joined more than 60
organizations as part of the Coalition for Accurate Product Labels
(CAPL), which advocates for consumers to have accurate and
clear science-based information about the products they buy and
use. CAPL-member organizations represent manufacturers,
chemists, farmers, small businesses, retailers and more,”
according to an ABMA press release.
CAPL supports the Accurate Labels Act, introduced in June
to amend the Fair Packaging and Labeling Act. In addition to
consumer access to clear, accurate and meaningful product
labels (with information that is risk-based) the Accurate
Labels Act calls for the establishment of science-based criteria
for all state and local labeling requirements that exceed
federal standards.
“According to the CAPL, in 2017 and 2018, there were 30
proposals in 11 different states that would require warning labels
or ingredient listings that go beyond the federal standards, and
that are not supported by the best available science. One of these
proposals is California’s Prop 65.
“Also known as California’s Safe Drinking Water and Toxic
PG 46

Wooster Adds New Firm Polyester
Paintbrush Line At Home Depot

The Wooster Brush Company has expanded its Wooster Pro
product offering at Home Depot with a new firm polyester
paintbrush line.
“The new Wooster Pro Firm Polyester paintbrushes offer
great finish quality, control and value. The line of brushes is a
recommended choice for painters of all skill levels because of
the price and performance,” said the company.
“The Pro Firm Polyester paintbrushes are made using a
unique, 100 percent CT™(chemically tipped) polyester
filament blend, and are recommended for use with all paints,
enamels, varnishes and polyurethanes. The filament blend is a
very soft, but firm
formulation. The softness of this blend
provides super-smooth
finishing capabilities,
while the added stiffness pushes paint farther
on the surface, and
provides excellent control to help produce
sharp, single-pass cuts.”
The new line offers
seven new SKUs that
include thin angle sash,
angle sash, semioval
angle sash and flat sash styles as well as a variety “3-pack.”
This is the first Wooster Pro paintbrush line to include the
semioval angle sash-style in Home Depot stores.
Established in 1851, and based in Wooster, OH, the privately
held company with 650 employees produces more than 2,000
products for both professional and DIY painters. Learn more at
woosterbrush.com.

Enforcement Act, Prop 65 requires businesses based in, or
providing products into California, to warn consumers about
potential exposures to its list of more than 900 chemicals that can
cause cancer, birth defects or other reproductive harm. Warnings
can include product labels, internet warnings and public or
distributed posts in the workplace.”
According to the CAPL, Prop 65 requires businesses to warn
consumers if they are exposed to any amount of a listed chemical,
even in some cases if the amount of exposure is safe and poses no
health risk.
David Parr, ABMA executive director, said, “Inaccurate
warning and label mandates are not only costly for the individuals
and businesses CAPL’s organizations represent, but also for the
consumer. In addition, they can cause confusion.
“CAPL’s position of advocating for science-based labeling
information aligns with ABMA’s. Through our work with the
coalition, our goal is to help further the conversation — on behalf
of our members and industry — regarding smart labeling that
provides real, pertinent information to the consumer.”
For
more
information
on
the
CAPL,
visit
accuratelabels.com. To learn more about Prop 65, visit
oehha.ca.gov/proposition-65.
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