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COMPREHENSIVE MATERIAL REPORTS PRESENTED AT

Broom, Mop & Brush Mting
By Harrell Kerkhoff | Broom, Brush & Mop Editor

Co-chairpersons for this year’s meeting were
Tim Morgan and Jan Haviland.

anufacturing and supply company representatives who are
involved in the cleaning tools industry once again met in St.
Louis, MO, for the annual National Broom, Mop & Brush
Meeting. This year’s event took place November 17 at the
Renaissance St. Louis (MO) Airport Hotel. Officials from various
mop, broom, brush, squeegee and related entities attended the
morning meeting, as well as a reception and dinner the previous night.
Industry reports, a guest speaker and networking opportunities
were all part of this year’s agenda. Co-chairpersons for the event
were Jan Haviland, of Haviland Corporation, in Linn, MO;
and Tim Morgan, an industry independent sales and marketing
executive.
This year’s meeting once again focused on various industry
reports presented by suppliers who help support the production of
mops, brooms, brushes and other cleaning items. Topics included:

M

lthough today’s cotton mop yarn comes from textile mill
wastes and/or gin motes rather than virgin cotton, the current
price of cotton still impacts the mop yarn industry. Mop yarn
prices often move up or down with cotton prices. Reporting on the
status of cotton mop yarn and the overall global cotton industry

A
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Mop Yarn

was Jeremy Raines, of the Jones Family of Companies, in
Humboldt, TN.
Raines began by discussing the global cotton market. He said
2017 started out with a bang, and not necessarily in a good way.
This was due to demand for cotton skyrocketing as a result, in
part, to a monetary issue in India toward the end of 2016. Higher
cotton prices followed suite.
It started when the Indian government pulled certain
denominations of the rupee out of circulation. This helped create
a shortage of currency in the Indian marketplace. For farmers in
India, who were taking their cotton to market and were used to
being paid in cash, that option was no longer available. Instead,
payment was made by check, according to Raines. However,
many of these farmers don’t have bank accounts, so they simply
stopped taking their cotton to market.
“The currency issue in India forced manufacturers from that country
to source cotton from the global market, which created a high demand
in an already tight market,” Raines said. “Once this past summer rolled
around, we began to see cotton prices ease a little along with demand,
but not to the levels prior to the initial increase.”
He added at the November meeting that the 2017 U.S. cotton

“I do not anticipate the pricing of
cotton byproducts to return to the
levels of a year ago. It seems that new
global connections have been made,
and standard demand for these byproducts has risen to a new level.”
~Jeremy Raines

harvest was in full swing, and it’s anticipated that the crop will
yield in excess of 20 million bales.
“This will be the largest U.S. crop in a number of years. Fiber
demand remains constant in both the export and domestic markets.
This continuation in demand, and relatively tight inventory levels,
are working to keep prices firm at the present time. However, it’s
anticipated as more cotton enters the supply chain, we will see
cotton prices continue to ease in the United States,” Raines said.
BBM MAGAZINE | November/December 2017
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“World cotton production is basically following the same
scenario. Every major cotton producing country in the world is
projecting a larger cotton crop this year. All of this cotton is not
quite harvested, but signs are pointing to an abundant supply of
fiber. This should put added pressure on cotton prices, as global
supply should be adequate to meet anticipated global demand.
“It’s important to note, however, that I do not anticipate the
pricing of cotton byproducts to return to the levels of a year ago.
It seems that new global connections have been made, and
standard demand for these byproducts has risen to a new level.”
Raines also reported on the current state of man-made polyester
and rayon fiber production. These are items also often used when
making mop products. He explained that the man-made fiber
market continues to grapple with anti-dumping lawsuits.
“Beginning in 2017, prices for polyester and rayon were at
very attractive levels. However, earlier this year, three U.S.
domestic producers of fine denier polyester filed an antidumping lawsuit against major producers exporting fiber into the
United States. They are insinuating that fiber producers from
five different countries are selling fiber at below fair market
value into the United States,” Raines said. “Polyester prices
increased shortly after the filing of the lawsuit, and additional
price increases took place in September and October. A
preliminary ruling has been issued, with duty assessment in
excess of 40 percent being imposed on several manufacturers.
This is not to say polyester prices will rise 40 percent, but it will
act as a catalyst for a future increase.
“Rayon prices, meanwhile, continue to be very strong. Demand
is providing strength to support current price levels, and there is
talk of price increases for the near future. Most man-made fiber
manufacturers are complaining of cost increases for the chemicals
used to produce their fiber. Raw input cost increases, plus strong
demand, will give rayon producers solid footing to attempt further
price hikes.”
When providing a 2018 outlook for both the cotton and manmade fiber markets, Raines said that, barring a major catastrophe
in one of the major cotton producing countries, and based on
current abundant supplies, cotton suppliers will have a hard time
further pushing prices.
“Cotton demand may increase and temper downward price
pressures, but the anticipated size of this year’s global cotton
supply will weigh heavy on the market. Again, a new demand level
and a new floor for cotton byproducts has been established.
Therefore, I do not anticipate (byproduct) prices to return to the
levels we saw at the end of 2016,” Raines said. “Regarding manmade fiber products, we do not see any price relief in the near
future. Polyester prices continue to be firm, with more price
increases on the horizon. Rayon prices will probably follow the same
path, as fiber markets tend to ride the coattails of similar markets
when price increases are announced. We fully expect to see this
again for the man-made fiber markets.
“Overall, the mop industry itself has remained stable in 2017.
This year’s hurricanes have definitely driven some business
toward the end of the year. Overall, the market has been stable,
with minimal growth.”
According to Raines, new uses in the cleaning industry continue
to be found for mops that are tailored for specific applications.
Despite being part of a commoditized market that seems to relish
a race to the bottom in price, there continues to be opportunities
for new product development.
PG 8

“Whether it is a disposable flat mop for healthcare or an
antistatic dust mop for clean room applications, opportunities do
exist. This is good news for 2018,” he said.
ood used to produce handles for brooms, mops and other
stick good items comes from different parts of the world
— most notably Brazil and Honduras. Presenting a current
rundown on the availability of wood and wood handles was Jim
Monahan, of Whitley Monahan Handle Co., in Midland, NC.

W

Wood Handles

“Overall, there continues to be a
sufficient worldwide supply of raw
material for wood handles. Pricing and
availability are good. It remains a
mature industry, however, with many
companies continuing to look for
innovative new products to produce.”
~Jim Monahan

“The major wood producing country for our industry remains
Brazil, due to its vast forests. Brazilian wood used in handle
production involves tauari hardwood. Tauari replaced ramin years
ago as the hardwood of choice for many companies. It’s the gold
standard used today when it comes to hardwood handles,” Monahan
said. “Tauari remains readily available from Brazil. The entire tauari
log is used for handle production, which is unique for our industry.
The price and supply of tauari remains stable despite concerns with
inflation in Brazil. Of course, ocean freight costs and surcharges must
also be considered when purchasing from overseas.”
He added there is a smaller supply of handles available from
Indonesia for U.S. consumption, featuring a mix of light hardwoods.
This supply is mainly available in the U.S. West Coast.
A major supplier of pine softwood handles for the industry,
meanwhile, remains the Central American country of Honduras.
Monahan said this wood is a good choice for manufacturers
wanting to produce items that need to be lighter in weight.
“China is also starting to export some laminated wood (for
handle production). Its gained a limited acceptance in the United
States,” Monahan said. “And, there remains some domestic wood
used to make handles for our industry. This involves southern
yellow pine and poplar.”
He added there remains an ebb and flow of domestic demand for
products that feature materials, such as wood handles, that originate
in the United States. This demand is often dictated by price.
“Overall, there continues to be a sufficient worldwide supply of raw
material for wood handles. Pricing and availability are good,” Monahan
said. “It remains a mature industry, however, with many companies
continuing to look for innovative new products to produce.”
any handles used for various types of cleaning tools are
also made from metal. Compiling a report on metal handle
supply and production was Mark Maninfior, of
American Select Tubing, in Mattoon, IL. Maninfior was not
able to attend this year’s meeting, but sent his report to cochairperson Tim Morgan, who read it to this year’s attendees.
According to Maninfior’s report:

M

Metal Handles
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n U.S. cold rolled steel prices have increased approximately 40
percent since January 2016, with the largest portion of the
increases taking place during the first half of 2016. Prices softened
in the late summer of 2016, and then rebounded after the
November election. The pace of the steel increases slowed in
2017; however, cold rolled prices are still approximately 10
percent higher than at the same period last year (in 2016);
n Chinese cold rolled steel prices have increased over 100
percent since January 2016, and are up 14 percent from the same
period last year;
n European price information for cold rolled steel was
unavailable, but will likely be in line with hot rolled steel
information. Hot rolled steel out of Europe is up 22 percent from
the same period last year;
n Steel price increases in the U.S. are largely due to legislation
intended to reduce imports;
n Since orders for steel are often placed several months in
advance, expect price increases in metal handles to range from 10
to 20 percent, depending on the steel content of the handle as steel
inventory costs increase; and,
n Recently, resin prices have increased approximately 10 to
12 percent, impacting the cost of powder paint and plastic
components. These price increases were largely due to supply
disruptions related to the 2017 hurricanes. Prices are expected
to soften somewhat, as supply and production resume a more
normal pattern.
nother type of handle used for the production of different
kinds of cleaning tools is made from fiberglass. Giving this
report was Kevin Monahan, of Monahan Partners, in
Arcola, IL. He noted that fiberglass handles are produced from a
pultrusion process.

A

Fiberglass Handles

“Prices have remained very stable
for rovings and mat, but have
increased for different resins —
specifically pigments and styrene.”
~Kevin Monahan

“Pultrusion products are generally lightweight, durable and possess
good life-cycle costs. Handles make up a very small percentage of
total pultrusion end-products. More abundant items include window
profiles, rebar, electrical pulleys, sound barriers, sporting goods and
ladder rails,” Monahan said. “For our industry, demand for fiberglass
handles has increased over the years, especially in the food service
segment. This is due to fiberglass’ opposition to the growth of bacteria
and its lack of electrical conductivity.”
He explained that fiberglass handles are made from three key
components: rovings, mat and resin.
“Rovings and mat make up about 60 percent of a fiberglass
handle, with resin filling in the rest. Right now, the price of
rovings is approximately 60 cents per pound, while some
fiberglass mat configurations can be as much as $3 per pound.
This is a couple of cents less compared to this time in 2016,”
PG 10

Monahan said. “Prices have remained very stable for rovings and
mat, but have increased for different resins — specifically
pigments and styrene.”
He added that overall fiberglass handle prices should remain
steady for 2018, with plenty of material available.
“Fiberglass handles are made in the United States as well as
China and Europe, with the European handles generally more
expensive,” Monahan said.
roviding a report on the supply of palmyra fiber and plastic
filament was Chris Monahan, of Brush Fibers, Inc., in
Arcola, IL. These materials are often filament choices when
producing different types of brushes and brooms.
He explained that palmyra is a vegetable fiber grown in India,
and comes from palm leaves.
“The supply of palmyra has been relatively stable over the past
few years. There were some concerns with drought conditions in
India, but enough rainfall has since arrived. Overall, supply
remains stable,” Monahan said.
He added that a bigger concern was the overall economy in
India, especially as it related to the Indian government pulling

P

Palmyra & Plastic Filament

“The supply of palmyra has been
relatively stable over the past few
years. There were some concerns
with drought conditions in India, but
enough rainfall has since arrived.
Overall, supply remains stable.”
~Chris Monahan

certain denominations of the rupee out of circulation, in hopes of
keeping residents of that country from hoarding cash.
Supplies also continue to be relatively stable for many types of
synthetic filaments used by brush and broom manufacturers,
according to Monahan. For the U.S. market, this includes
polypropylene, nylon, polyester, polystyrene and PET
(polyethylene terephthalate).
“As it pertains to plastic filaments, Hurricane Harvey had a major
impact on the resin market. This effected not only resin producers in
the (Houston) area, but ports in the region as well,” Monahan said.
“It’s been a long recovery, but (as of the middle of November)
virtually all of the resin plants effected by the hurricane are either
fully operational, or close to being 100 percent online.”
s he has done over the past few years, National Broom, Mop
& Brush Meeting co-chairperson Tim Morgan, an
independent sales and marketing executive, discussed the
current status of poly packaging and plastic film used in the broom
and mop industries.
Poly packaging is part of what is considered “flexible
packaging.” This includes such items as bags, broom sleeves,
envelopes, pouches and wraps made of such material as film, foil
and paper sheeting which, when filled and sealed, acquires pliable
shapes. This is opposite of “rigid packaging,” which includes
cups, bottles, pots and cans.

A

Packaging
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“There is expected to be 12,220
million metric tons of new (ethylene)
capacity. This is a significant increase,
of over 42 percent. However, it’s going
to take a while to see the benefits of
this new capacity.”
~Tim Morgan

Morgan discussed the packaging industry’s current market
overview, issues, visions and opportunities.
“There have recently been huge investments in derivatives that
are used in the production process of resins needed to make the
plastics for our industry,” Morgan said.
He outlined four key points related to the status of today’s
different chemicals used in the production of poly packaging and
plastic film. They are:
n U.S. chemical output is set to ramp up in late 2017, as three
major integrated ethylene and derivative projects near completion and
start-up. Producers expect the United States to remain a favored
location for future investment, due to low-cost natural gas and
feedstocks, despite escalating capital costs and a lower crude oil price.
“A lot of this investment, in terms of new capacity, is centered
in the U.S. Gulf Coast. Specifically, there is going to be continued
expansion of new capacity in the Houston metropolitan area,”
Morgan said;
n Outside of North America, there will be growing dependence
on naphtha (liquid hydrocarbon mixture) and LPG (liquefied
petroleum gas) feedstocks, compared with past years. In China,
there will be less dependence on coal as new rules come into
force. At $50/barrel, coal does not have any cost production

PG 12

advantage relative to naphtha, and it’s twice to three times more
expensive from the capital cost point of view;
n China remains the key growth market and absorbs more than
half of worldwide chemical exports. Within China, chemicals used
in making nondurable consumer products will show robust
demand and high profitability, while chemicals used for durable
products will show weaker activity, reflecting a slowdown in
infrastructure investment and its housing sector; and,
n India continues to show rapid expansion to meet strong domestic
demand. Several mega projects, such as OPal, have been
commissioned, and Reliance’s Jamnagar 3 is on the verge of
completion. Building off of this trend, state-owned oil companies in
the country — Indian Oil, Bharat Petroleum, and Hindustan
Petroleum — recently signed an agreement to build one of the world’s
largest integrated refinery petrochemical complexes, to be located in
the Maharashtra state (of western India.) The 60-million metric
tons/year (MMt/y) refinery complex will be built at an estimated cost
of $40 billion, and is expected to be commissioned by 2022.
Morgan also outlined the post-Hurricane Harvey status of
ethylene used in the plastics industry. He said there were threeplus weeks of business interruption, which impacted more than 50
percent of U.S. ethylene production.
“There was limited physical damage from hurricane winds to
the facilities that produce ethylene. The major problems came
from flooding,” Morgan said. “Excessive flooding in the Houston
area prevented many raw materials from being sent to chemical
producers, as well as finished products from leaving these
facilities. There were also some new project start-up delays by a
couple of months.”
He added there remains upward global price pressure for
ethylene derivatives. As of November, North American ethylene
inventories are at minimum levels.
“It’s going to take a while until industry levels get back to preHarvey conditions,” he said.
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“A major problem with the growing of this
year’s Mexican broom corn has been a widespread infestation of sorghum aphids. They
can destroy an entire crop.”
~Bart Pelton

Morgan also highlighted upcoming North American ethylene capacity
additions. He said there are no surprises as to what is coming. The question
centers on the timing of these ramp-ups.
“There is expected to be 12,220 million metric tons of new (ethylene)
capacity. This is a significant increase, of over 42 percent,” Morgan said.
“However, it’s going to take a while to see the benefits of this new capacity.”
Much of ethylene production goes toward the making of
polyethylene (PE), a widely used plastic. According to Morgan,
approximately 60 percent of U.S. PE capacity was affected
immediately following Hurricane Harvey. Logistical areas that were
most disrupted included ocean freight, rail and trucking. He added that
resin shortages pushed PE prices higher, starting in August. A shortage
of key raw materials, such as alpha olefins, further constrained
production. Meanwhile, some start-up production was delayed 30 days
on average, facing potential ethylene constraints.
These production constraints support higher prices through the balance
of 2017 in North America and globally, but should ease in 2018, Morgan
said. However, a delayed start of new capacity and a reduced ramp-up pace
support higher PE prices in international markets.
egarding the production of natural brooms and brushes, Bart Pelton,
of PelRay International, in San Antonio, TX, reported on the
current status of broom corn that is grown and processed in Mexico.
“Broom corn is one of the prime ingredients in the manufacture of
natural brooms, although there is not nearly as much broom corn put into
today’s brooms as compared to the past,” Pelton said. “A major problem
with the growing of this year’s Mexican broom corn has been a widespread
infestation of sorghum aphids. They can destroy an entire crop.
“Broom corn must now be sprayed repeatedly while it’s being grown in
Mexico, which is expensive. As a result, some (Mexican broom corn)
farmers are switching to other crops that don’t require spraying. This is
helping to keep (Mexican) broom corn prices high.”
Pelton added that a broom corn variety resistant to aphids does hold some
promise. It’s available from a seed company located in the Texas Panhandle.
“The company’s main business is selling sorghum seed, and broom corn
is a sorghum species. A program that involves using this aphid-resistant
seed for farmers is currently underway,” Pelton said.

R

Broom Corn

tradition during the National Broom, Mop & Brush Meeting is the
annual report on global monetary exchange rates and commodity
market trends, presented by Pelton. The exchange rates and
commodities that Pelton discusses every year often impact the cost of raw
materials used by broom, mop, brush and related industries. This review of
trends can help a business better plan for future price changes.
Pelton presented charts that detailed activities of specific foreign currencies
during much of 2017. This involved the European euro, Mexican peso,

A
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Foreign Exchange Report
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Canadian dollar, Brazilian real and Chinese yuan. These are
currencies from countries where many imported raw materials
originate, and can impact the production of American-made mops,
brooms, brushes and other cleaning wares.
“When the U.S. currency is strong, this makes it a lot cheaper
for (domestic companies) to buy raw materials from abroad, but it
also makes it easier for foreign competitors to enter our
marketplace,” Pelton said. “When the U.S. dollar is weaker, many
foreign companies are buying U.S. raw materials, driving up our
material costs. It’s always a two-way street.”
He added that 2017 was full of activity, influencing all kinds of
businesses.
“Among the notable events that had a disruptive effect on
economic activity in 2017 was Hurricane Harvey and the other
storms,” Pelton said. “The amazing thing is that the Houston area
has been able to bounce back rather fast. It’s amazing when
considering that over four feet of rain fell on parts of this
metropolitan area of 6.5 million people.”
Pelton also reported that the U.S. stock market has been on the
rise for most of 2017.
“The stock market tends to be a leading economic indicator. A
lot of people have money in investment and retirement accounts,”
Pelton said. “With the stock market doing so well, a lot of people
are feeling more prosperous as their net worth is up.”
The currencies that Pelton reported on in November were:
n European euro: “This currency took a hit last year (in 2016)
and the earlier part of this year (2017) after the Brexit vote (The
United Kingdom’s withdrawal from the European Union).
However, the euro has since strengthened,” Pelton said.
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He noted that from Europe, the North American broom, mop
and brush industries import such items as machinery, metal
handles, plastic fiber, brushes and angle brooms.
“The cost of these items tend to fluctuate with the value of the
euro,” he said.
n Mexican peso — The U.S. broom and brush industries rely
on Mexico for broom corn, yucca and tampico fiber, corn brooms
and some mop yarn and mop heads.
“The peso valuation can impact all of these items,” he said,
adding that there was a lot of activity with this currency in 2017.
However, the value of the peso returned to about the same level in
November as last year before President Trump was elected.
“At one point (in 2017), it looked like there was an excellent
shot of getting some relief on the price of broom corn and other
fibers and products from Mexico. And then the peso started
appreciating. The peso increased in value at about 27 percent.
It was huge, which led to prices increasing for Mexican
brooms, broom corn and tampico,” Pelton said. “Since then,
the value of the peso has eased off, reducing price pressures on
the market.”
n Canadian dollar: Since many U.S. companies involved in
the broom, mop and brush industries conduct business “north of
the border,” Pelton noted that the value of the Canadian dollar is
important to watch.
“A few years ago, both U.S. and Canadian currencies were at
parity,” Pelton said. “Right now (as of mid-November), the U.S.
dollar is valued at $1.25 to $1.30 to the Canadian dollar. This
affects our Canadian customers who are selling products into
retail. The retailers in Canada don’t want to pay extra.”
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EVOlutionary news
DKSH is the exclusive global distributor of SCM
mixing machines, who have re-invented the wheel
in the world of natural and synthetic filament
mixing. Their machine LUCY offers the possibility
to mix natural and synthetic filaments, whereas
the next generation LUCY EVO is perfect to mix
100% pure synthetic.

U. S. Distributor: BRUSH FIBERS ARCOLA
Please contact us for further information,
specifications and offers:
Reinhold Hoerz
Senior Sales Manager,
Brush Industry
Phone +41 44 386 7901, Fax +41 44 386 7911
Mobile +41 79 785 4657
reinhold.hoerz@dksh.com, www.dksh.ch/brush
Market Expansion Services for:

www.scm-automation.com
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GARELICK

TELESCOPIC POLES
Our Multipurpose Telescopic Extension Poles are ideal for
use with Brushes, Brooms, Bulb Changers, Paint Rollers,
Squeegees, Strip Washers, and countless other tools.

QUALITY FEATURES - REAL VALUE
• Lightweight High Tensile Drawn Aluminum
• Twist Lock Cams Securely Lock Pole at Any Length
• Rolled Tube Edges for Added Hand Comfort
• Clear Satin Anodized Finish
• ¾” Acme size Universal Screw Head
• Premium Vinyl Black Hand Grip
• Five Standard Sizes: 6’, 8’, 12’, 18’, 24’
• Custom Lengths available
• Made in the U. S. A.

LEARN MORE AT WWW.GARELICK.COM/POLES
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Pelton was asked, during his report, what has been driving value
fluctuations the most in 2017 between the U.S., Canadian and
Mexican currencies.
“I think discussions about possible NAFTA (North American Free
Trade Agreement) changes are driving some of these fluctuations,
along with current oil prices,” he said. “Canada and Mexico are both
oil exporters. There has been a lower amount of foreign exchange take
place as it pertains to their oil and gas exports.”
Pelton said he feels that the recent trend of lower global oil prices has
been good for much of the U.S. domestic economy, but has caused
some negative issues in Mexico and Canada. Currency fluctuations
between the United States and its two neighbors have resulted.
n Brazilian real: Since a lot of hardwood handles are imported
from Brazil, Pelton said it’s important to keep an eye on what is
happening with the Brazilian real.
“There has been a fair amount of fluctuation (involving the U.S.
dollar and real) in 2017, but it looks like the year may end at about
the same level as it began between these two currencies,” he said.
“At the moment, I don’t see Brazilian handle prices being driven
one way or the other.”
n Chinese yuan: Pelton noted that there has been very little activity
regarding the valuation of the yuan in 2017, which is typical.
“The line showing activity (on the yuan valuation chart) is pretty
level. This shows stability, which I think benefits China and a lot of
companies that import from China,” he said.
Pelton also discussed recent activities with the Dow Jones
Industrial Average. He noted that the stock market is often
considered a leading economic indicator, and as of the middle of
November, had been very robust for the majority of 2017.
“In all of the years that I have been giving this report, I have
never seen a stock market chart quite like the one for 2017. I keep
waiting for a dip, but it doesn’t come,” Pelton said. “If somebody
wants to know when the best time was to buy stocks in 2017, the
answer is, ‘Anytime during the year.’
“I think the robust stock market has helped drive growth in the
country.”
Meanwhile, the commodities Pelton highlighted were crude oil,
natural gas, cotton, corn, gold and copper:
Crude Oil: “There has been a lot of movement in oil price
activity (in 2017), although at the same time, (the valuation of
crude oil) is about at the same level (in November) as it was
during the start of 2017. The nice thing is, I feel the pricing power
of OPEC has disappeared,” Pelton said. “I believe it’s going to be
a long time before we see $100 a barrel oil again. OPEC has not
been able to manipulate oil prices as much. If OPEC tries to jack
up the price of oil much above $60 a barrel, then more oil
production begins to take place in the United States and around
the world. I think this is good news for everybody except those
involved with petro-economies.
“Stability in oil prices is good for the economy. It also helps to keep
freight costs reasonable.”
Natural gas: Looking at the chart showing the valuation of
natural gas for most of 2017, Pelton said a lot of fluctuation took
place, but it was fluctuation at a pretty low level.
“Compared to years passed, such as 2006 and 2007, this level of
activity is very reasonable,” Pelton said.
He noted that today’s advanced fracking technology adds to the
supply of this important commodity, one that not only heats
buildings, but helps companies make products.
“Natural gas is used as a feedstock for making plastic. Lower
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natural gas prices help to keep the cost of plastic reasonable. There
are more plants being built to manufacture plastic in the United
States. This is good news,” Pelton said. “There are also many
companies that heat their facilities with natural gas. Lower gas
prices help keep heating costs stable.”
Cotton: Just like many of the currency and commodity charts
that Pelton highlighted, there appeared to be plenty of activity in
2017 regarding the valuation of cotton. At the same time, the value
of cotton was very similar at the beginning of the year and toward
the end of 2017.
Pelton pointed to the chart when Hurricane Harvey struck the
Gulf Coast, as cotton prices increased.
“There was concern about how much of the U.S. cotton crop
would be effected by the hurricane. It struck close to the cotton
harvest time period in southern Texas,” he said. “Reassessments of
this crop took place after the hurricane, and cotton prices came
back down.”
n Corn: Pelton also showed a 2017 commodity chart that
indicated corn prices have been low for much of the year.
“During periods of low corn prices, this makes the planting of other
agricultural crops, such as broom corn and cotton, more attractive,
and helps with the pricing of these crops,” he said;
Gold: “Gold is considered an inflation hedge. We don’t have much
inflation right now in the United States, and therefore there is not
much going on with the gold market. Investors have been better off in
stocks during 2017,” Pelton said.
Copper: Viewed as an industrial metal, Pelton said copper is
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not used much in the broom, mop and brush industries, but it does
act as a proxy for worldwide economic activity.
“If copper prices are up, it’s a sign of good health for the overall
worldwide economy,” Pelton said, while showing a chart
indicating stable copper prices for 2017.
Outlook for 2018: Pelton highlighted three factors that he said
could influence 2018, either positively or negatively, from a
business standpoint. They are possible changes with NAFTA and
other trade policies, tax reform, and European nationalism.
“The people I do business with in Mexico are real
apprehensive with what changes may occur regarding NAFTA.
Mexico has had, what I consider, a pro-business, pro-American
government for a long time. I wouldn’t want to go back to the
1970s when there was a lot of anti-Americanism taking place
in Mexico. I would hate to see a nationalist Mexican
government elected. I think we risk this if major changes take
place in the future with NAFTA,” Pelton said. “It will also be
interesting to see how tax reform turns out. This may lower
business and corporate taxes, which could be good news for
overall business.”
He added that an increase in European nationalism could also
influence trade between Europe and other regions of the world,
including the United States.
At the conclusion of this year’s National Broom, Mop & Brush
Meeting, it was announced that Jan Haviland and Tim Morgan
will remain co-chairs for 2018. More information about next
year’s meeting will be announced at a later date.
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Speaker Was A Hit At

St. Louis Industry Meeting
By Harrell Kerkhoff | Broom, Brush & Mop Editor

perating a company is hard work. Helping that company
grow through new ideas, innovations and directions can be
even harder but also very rewarding — even life changing
— if successful.
Attendees of the 2017 National Broom, Mop & Brush Meeting,
in St. Louis, heard from guest speaker Dr. Sean Siebert, who has
had much success helping small business owners not only survive,
but thrive, in today’s changing business landscape.
Dr. Siebert, a longtime entrepreneur himself, is founder and
CEO of the strategic management firm Invent Yourself, LLC, and
is based in Cuba, MO. He is also the creator of the “Adopt An
Innovator” business model for rural community re-development,
and is involved with the
Ideas & Innovation Summit, focusing on education, innovation and
economic development in
rural America. The summit’s participants are
mainly young people, and
it has been described as a
generational-impacting
event.
The presentation by Dr.
Siebert, during this year’s
meeting, focused on
community innovation and
development. One of his
Dr. Sean Siebert
major goals, as a professional business consultant, is showing people how
entrepreneurship should be viewed as a “mindset,” rather than an
“occupation.”
Dr. Siebert, who holds a Ph.D., in management, concentrates on
decision-making theories. He not only has worked with a variety
of business leaders and companies over the years through the
implementation of specific business programs, but also authors a
publication, The Weekly Win, with an established reader base in
the thousands for each publication.
Through a presentation titled, “The First Time That Man Saw
Fire,” Dr. Siebert asked those in attendance at this year’s meeting
to imagine what it was like, thousands of years ago, when the very
first person actually saw fire.
“That person may have thought, ‘What is this? Can I touch it?
Can I put it in a box? What do I do with this?’” Dr. Siebert said,
adding that the same type of questions are often asked by people
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today, when learning about a new idea.
“Some people might not like your new idea. They may look at
that idea funny, as if they have just seen fire for the first time,” Dr.
Siebert said. “I travel into communities and help people, including
business owners, rethink what it means to exist in the 21st century,

“For many people at a certain stage in life,
it’s not so much about what they need to
‘learn,’ it’s more about what they need to
‘unlearn.’”
~Dr. Sean Siebert
and how to better take advantage of new ideas.”
This is done, he added, by attacking people’s established filters,
and helping them to “unlearn.”
“For many people at a certain stage in life, it’s not so much
about what they need to ‘learn,’ it’s more about what they need to
‘unlearn,’” Dr. Siebert said.
He added that, while running their companies, many established
business leaders may have certain key processes in place that have
been in existence for 20, 30, 40 or more years. The problem is,
these processes can actually keep companies from being
competitive in the 21st century. Thus, these business leaders often
must “unlearn” certain parts of the status quo.
Dr. Siebert also addressed the importance of the term “small bets,”
which relates to the process of how people look at growth strategies
and opportunities. He said often in life, there is no such thing as
success or failure, but rather it’s all about learning and adapting.
“The whole idea behind ‘small bets’ centers around the

“Often in life, there is no such thing as
success or failure, but rather it’s all about
learning and adapting.”
importance of constantly evaluating what you do, and trying new
things. Most people are not afraid to try something new if it’s
perceived to be ‘small,’ because they don’t care as much if it
works or doesn’t work. They just want to learn from it,
recognizing that knowing what is wrong about something is just as
BBM MAGAZINE | November/December 2017

“Knowing what not to do is equally as
valuable as knowing what to do.”
important as knowing what is right. Knowing what not to do is
equally as valuable as knowing what to do,” Dr. Siebert said.
“‘Small bets’ focuses on always learning, adapting and constantly
evaluating.”
And then there is the “Pleasantville Moment,” which simply
refers to that exact moment in time when a person, such as a
business owner, realizes the power of his or her good idea. The
phrase “Pleasantville Moment” refers to the 1998 film,
Pleasantville, where its characters are shown in black and white
until they have their own “Pleasantville Moment,” and instantly
are shown in color.
“I love to work with people and see when their ‘Pleasantville
Moment’ takes place,” Dr. Siebert said.

Good Ideas Can Be Game Changers

ne of several business-related programs focusing on innovation
and business growth that Dr. Siebert has been involved with
over the recent past, is an entrepreneurship program that
involves local community members, including small business owners.
Much of Dr. Siebert’s presentation highlighted the recent
success of several program participants who reside and/or work in
and around Cuba, MO, a town of approximately 3,400 people,
located 84 miles southwest of St. Louis.
Dr. Siebert shared the stories of these individuals and the
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lessons learned from their successes. Such examples were:
n The towing operator, who works as a municipal dump truck
operator and wanted to start a towing business on the side.
Through the entrepreneurship program, the man found that he
could find more business if he offered his towing services to all
types of vehicles and large items, not just stranded automobiles.
This included the towing of tractors, antique cars and non-mobile
objects, such as storage sheds and deep freezers;
n The golf & country club owner, who came to the realization
that there were many more opportunities available in the catering
end of her business than simply running a golf course. This change
in business focus led to the company’s revenues increasing by
approximately 500 percent;
n The local barber and bicycle enthusiast, who participated
in the entrepreneurship program so he could learn how to build a
new bike trail in the area. Instead, he found a better opportunity by
organizing a yearly bike race in the Cuba, MO, area. The race
recently attracted nearly 200 participants, and generated
approximately $30,000 in local business revenue;
n The doughnut maker, who was discouraged at first when he
was not able to rent a particular building to make his products, but
then had the idea to build his own doughnut food trailer. He has
since found much success by participating in local festivals, fairs
and other events to make and sell doughnuts. The man has also
been able to partner with the local school district, helping with
various fund-raising programs involving his doughnuts;
n The local woodworking company, which discovered “it’s
not about what you can make, it’s about what customers want to
buy,” and therefore started to widen its product line to include
such items as custom caskets;
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n The baseball glove doctor, who during his spare time has
found much success traveling to various baseball and softball
tournaments to fix gloves. He also provides customized work with
gloves, such as using color lacing to match a team’s uniforms. His
overall endeavor has become so successful that it may lead to a
full-time career;
n The local shoe store owner, who was able to greatly
improve his revenue base by expanding his store’s online
presence, as well as becoming a custom-order work boot provider
for various customers;
n The Osage Trail enthusiast, who was able to organize the
building of a large monument dedicated to the Osage Native
American tribe that once lived in Missouri. His efforts have led to
a revived relationship between the state of Missouri and the Osage
Nation, which is based in Oklahoma. It has also led to an offer by
leaders of the Osage Nation to build a casino in Cuba, which, if
agreed to, could include a $160 million capital investment in the
area and eventually 400 new jobs; and,
n The local winery, whose owner came to the realization that
its most requested items were not actually wine-related, but
instead were various pizzas that the company also sold, helping
refocus the winery’s business goals.
Other success stories that Dr. Siebert shared through his work with
local community members included the college student who, in her
spare time, paints different designs on canvas shoes, and has now
sold them to customers located on every continent, except
Antarctica. The net result is over $50,000 in sales. There is also the
local high school student, who went from making minimum wage at
a grocery store to operating his own power washing business. This

has allowed him to average $900 a week during the summer by
power washing houses, sidewalks, driveways and patios.
The summary to all of these success stories, according to Dr.
Siebert, is the ability of each person/company to “attack their filters,”
“unlearn” past ways of doing certain things, and taking advantage of
“small bets” — all leading to specific “Pleasantville Moments.”
“For many people and companies, I find it’s more difficult for
them to ‘unlearn’ something than it is if they were starting a
business from scratch. Many people don’t want to change. They
say, ‘We have been doing it this way for a long time, and have
been doing it well,’” Dr. Siebert said.
He added, however, it’s important to adapt to the 21st century,
and ask oneself, “What is inhibiting my future growth, and what
can be done to make the growth process easier?”

Searching For The Next Great Idea

key objective for every person who runs a company,
according to Dr. Siebert, should be to “constantly manage
new ideas.” These ideas often come from employees,
customers and/or a wide variety of other people.
“It’s easy to say, ‘Innovation should become the norm,’ but
often hard to follow through with this thought, particularly for
companies that don’t want to really change,” he said, adding that
meaningful change often only occurs when a company is trying to
get through a particular crisis.
“The question then becomes, ‘How does a company avoid
crisis moments in the first place?’ Well, if it can embrace the
importance of innovation and new ideas early on, hopefully, it
never gets to that crisis point,” he said. “We are all stubborn in
our own ways, and we all like to get comfortable. This is what
we see in the workforce every day. The problem is, many
employers are struggling to find out what makes their younger
workers tick.
“What I have found as the common denominator is ‘innovation.’
If you can embrace people’s ideas from any age group and
demographic, and from any socioeconomic status, it better locks
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“If you can embrace people’s ideas from
any age group and demographic, and
from any socioeconomic status, it better
locks employees into what you want to
accomplish, as a company.”
employees into what you want to accomplish, as a company.”
He added that there is a story and purpose behind every product
that a company has ever made. At some point, each product
originated from an idea. Understanding the process of “idea to
implementation” is important, particularly for the millennial
generation of employees.
“They (millennials) want to know that everything they do has
purpose, adds some type of value and is meaningful,” Dr. Siebert
said. “If you (as a business owner) can help them understand the
‘idea to implementation’ process better — and that it’s an
important part of their role with the company — this can lead to
‘the next big innovation.’”
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ISSA/INTERCLEAN® 2017
Exhibitors Donate Generously To Those In Need
ore than just cleaning was on the minds of many people
who attended the 2017 ISSA/INTERCLEAN® North
America Trade Show and Convention. The event —
which included many companies representing the brush, mop,
broom, squeegee and related industries — also provided an
opportunity to give back to people in need.
Attendees and exhibitors generously donated funds and supplies
to help those who were devastated by the string of hurricanes that
struck many parts the United States this year, as well as giving to
the Ronald McDonald House Charities of Greater Las Vegas, NV,
the City of Hope, and Cleaning for a Reason organizations.
According to ISSA, this year’s ISSA/INTERCLEAN® North
America, which took place on September 11-14 at the Las Vegas
Convention Center, assembled 16,212 registered visitors, with 15
percent of these people coming from outside the United States,
representing 76 countries.
There was an increase in the number of attendee companies for
the 2017 event — including 15 percent more distributor
businesses, an 11 percent increase in building service contractor
(BSC) companies, and a 22 percent boost with in-house service
provider organizations.
Of this year’s 757 exhibitors, 142 were new, and 18 percent
hailed from outside the United States, drawing from 24 countries.
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“We are so grateful for the exhibitors and members who
went over and above to make sure they attended this year’s
event,” ISSA Executive Director John Barrett said. “Our
hearts also truly go out to those members who wanted to be
here, but who could not due to the historic weather events that
the country has endured.
“ISSA remains committed to doing everything we can to
support our members in areas affected by the recent hurricanes.
Even amid these challenges, the industry came together to not
only support each other, but also to discover industry innovation
and advances, participate in cutting-edge education and join in
many networking opportunities.”
The 2017 trade show featured an expanded show floor, which
included an outdoor exhibits area, and showcased such facility
solutions as: smart technology; robotics; UV light; photocatalytics
(self-cleaning surfaces); infection control techniques; floor and
carpet care; power cleaning equipment and accessories; and
cleaning agents/supplies, chemicals and disinfectants
In addition to new products and services, this year’s show also
drew new audiences, including people who attended ISSA’s latest
co-located event, EPIC 2017, presented by office product dealer
groups TriMega and Independent Stationers.
EPIC joined the following returning co-located events: the
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Stark Introduced As New ISSA President

mong the highlights of each year’s General Meeting at
ISSA/INTERCLEAN® North America is the introduction
of new and recognition of outgoing members of the ISSA
board of directors. The 2018 board includes new ISSA President
Ted Stark III, of Dalco Enterprises, Inc. The president’s post is a
one-year term. Stark succeeds Richard Rones, of Americo
Manufacturing Co., Inc.
During an address at the General Meeting, Stark thanked Rones for
his year of service as ISSA president, calling 2017 an amazing time
for the association. Stark also noted that ISSA’s vision remains the
same in the wake of its recent growth — to be the leading resource
for information, education, networking and commercial opportunities
as well as the leading voice in government and communities for firms
within the cleaning industry worldwide.
To achieve this vision, Stark added, ISSA follows four key
mission points:
• To facilitate ongoing networking, communications and
commercial opportunities for members;
• Provide members with the highest quality, industry-specific,
relevant information;
• Be the most widely accepted resource for knowledge and
standards regarding professional business practices, and to make
the scientific connection between cleaning and health; and,
• Having the greatest impact on establishing a global cleaning
community.
Stark added that what matters most to ISSA is health and safety
for facilities around the world, and the success of its members.
“ISSA will remain committed to providing our members with
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Pictured are outgoing ISSA President Richard Rones, left, and new
President Ted Stark III during the ISSA General Meeting.

Building Service Contractors Association International (BSCAI)
Annual Convention, the Cleaning Equipment Trade Association
(CETA) Annual Convention and the IEHA Annual Convention.
Providing further opportunities for the cleaning industry to
converge was the show floor’s new Residential Pavilion, designed
to embrace the residential segment of the market, and inspired by
ISSA’s recent merger with the Association of Residential Cleaning
Services International (ARCSI), now a new division
of ISSA.
Other pavilions included the Italian, international,
first-time exhibitors, CETA, and Asia/Pacific.
This year’s ISSA/INTERCLEAN® North
Available on fiberglass,
berglass, metal or wood
od handles,
America also featured more than 60 educational
packed
ed
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your
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ons
seminars, training and certification workshops. Also
provided were first-time attendee orientation
sessions, show floor tours, a welcome networking
reception and evening roundtables.
This year’s ISSA/INTERCLEAN® North
America offered an array of additional programs
during its final day, on Thursday, September 14,
titled “Thurstay.” Highlights included:
• A State of the Economy Panel, with Frank
Luntz (moderator), Jim Messina, Karl Rove and
Brian Beaulieu, featuring an interactive discussion
of current events and a look into the future;
• The ISSA Innovation Award Ceremony and
Let Monahan Partn
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you
Reception, which recognized the 2017 ISSA
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es you special
Innovation Visitors’ Choice Awards and the overall
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ISSA Innovation of the Year Award. The event also
honored the ISSA Innovation Category winners,
which were announced earlier in the week; and,
• Specific State Of The Industry panels,
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featuring discussions from distributors, residential
200 N. O ak, A r c ola, IL 61910
cleaners, BSCs and in-house service providers.
217-268-5754
Panelists talked about various trends and pitfalls
facing today’s cleaning industry.
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relevant, useful, current information and data; education and training
resources; member interaction; networking opportunities for idea
sharing; and platforms to show members new innovations that other
members are creating,” he said. “All of this is done to help members
operate their businesses efficiently, grow and be successful. ISSA
works to change the way the world views cleaning.”
Stark noted a quote often attributed to Abraham Lincoln: “The
best thing about the future is that it happens one day at a time.”
“Recovering from (this year’s hurricanes) happens one day at a
time. Growing a business happens one day at a time. And
changing the way the world views cleaning happens one day at a
time,” Stark said. “I’m very honored and excited to be the next
president of ISSA, and will do everything I can to continue to
drive the vision and mission of this association.”
Outgoing ISSA President Richard Rones also addressed attendees
at the General Meeting. He spoke about the number of mergers and
acquisitions that have taken place at ISSA within the past year.
“While I would certainly like to take credit for these mergers
and acquisitions during a very busy 2017, the real credit and real
hard work belongs to ISSA Executive Director John Barrett, his
predecessor, John Garfinkel, as well as the entire ISSA staff,”
Rones said. “The acquisitions that we have made are a very good,
strategic fit for our association. They give us additional platforms
to reach different communities that are involved with cleaning
worldwide. We are very excited about these acquisitions, and what
our association will look like in the years to come.”
Also speaking at the General Meeting was ISSA Foundation
Board Chairman Allen Soden. He explained that the
foundation’s mission is to invest in tomorrow by using funds to
attract more young people to the cleaning industry. This is
accomplished several ways, including the awarding of college
scholarships based on academic achievement, leadership and
extracurricular activities. These scholarships are available to

employees of ISSA members and their families.
According to Soden, the ISSA Foundation awarded 62
scholarships in 2017, totalling nearly $200,000. An application for
these scholarships can be found at www.issafoundation.org.
Soden added that the ISSA Foundation is also involved in
helping to find interns for members; and works with various
charitable groups to provide funds and supplies for those people in
need, including this year’s hurricane victims.

Tomblin Presented With
Distinguished Service Award

he highest award bestowed by ISSA is the Jack D.
Ramaley Industry Distinguished Service Award, given
to an individual who has demonstrated outstanding service
to the cleaning and maintenance industry through his/her
innovation, professionalism, leadership, elevation of industry
standards, promotion of the association’s growth and
development, unselfish dedication without personal gain, and
emulation of the ISSA Code of Ethics. This year’s award recipient
was Alan Tomblin, president and CEO of Network Services, Inc.
“Alan was nominated for this award due, in part, to his decisive
leadership (while serving as ISSA president) during the
strategically important transition of the ISSA executive director
position in 2015,” David Sikes, also a former ISSA president, said
during his introduction of Tomblin at this year’s General Meeting.
“Alan led the ISSA search committee through the process of
interviewing candidates, and worked with the former and new
executive director to ensure a smooth transition.
“Alan set the pace for positive and meaningful contributions, and
served as a great example for the entire ISSA board of directors.”
In accepting the award, Tomblin said he was both honored
and humbled.
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ISSA reported that there were 757 exhibitors and 16,212 registerd attendees at this year’s event.
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“When I think of all the people who have preceded me in
receiving this honor, it’s very humbling. They are icons within
our industry,” he said. “The name on this award is significant as
well. Jack Ramaley has served our industry exceptionally well
for over 60 years.”
Also honored during this year’s General Meeting was Jim
Chittom Sr., who represents several janitorial supply companies
in Georgia. Chittom was presented with the ISSA Membership
Development Award. It’s granted to an individual who is
responsible for recruiting at least 25 members to join ISSA.
This year’s award was presented by Rones, who credited Chittom
for leading him years ago to become active in ISSA leadership.
“I can honestly say that, had it not been for a phone call from
Jim Chittom, I would likely not have become this involved with
ISSA, eventually leading to the president’s post,” Rones said. “Jim
has always been very passionate about this industry.”
In accepting the award, Chittom said, “I believe that service and
enlisting new members is one way we pay the debt to all of those
who have gone before us, and in recognition of what they have
done and left on our behalf.”
Other award winners announced during this year’s
ISSA/INTERCLEAN® North America event were:
n Manufacturer Representatives’ Distinguished Service
Award — It recognizes a person within the industry who has had
a positive impact on the industry and the association, and who has
been supportive of manufacturer representatives. This award is
presented on behalf of all independent manufacturer
representatives. The 2017 award recipient was Tony Chiefari, of
Claire Manufacturing Co.;
n ISSA Honorary Lifetime Achievement Award — This
award honors an individual who, in the opinion of the ISSA board,
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A large crowd attended the ISSA General Meeting in Las Vegas.

deserves recognition for substantial contributions to the
advancement of the industry and/or to ISSA over a significant time
period. This year’s recipient was Jerry Mitchell, formerly of
Jerry Mitchell Associates;
n Young Executive Society (YES) Industry Special
Achievement Award — It acknowledges an individual or
company who has made substantial contributions to the
advancement of the cleaning industry and ISSA, and who has
demonstrated strong support of YES. This year’s award recipient
was Michael Tighe, of Industrial Cleaning Products, Inc.; and,
n YES Rising Star Award in Honor of Jimmy Core — The
award recognizes emerging leaders who are helping to change the
way the world views cleaning, by making positive and innovative
contributions to their organizations and the overall cleaning
industry. This year’s recipient was Derrick Zenker, of KSS
Enterprises, Inc.
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the Year awards during the
September 14 Innovation Award
Ceremony and Reception, during this
year’s ISSA/ INTERCLEAN® North
America.
The ISSA Innovation of the Year
Award winner was Clorox® Total
360™ System, by Clorox Professional Products Company. The
Innovation Visitors’ Choice
Awards were presented to: i-mop
XXL, by i-team Global; Robotic
Vacuum, by Makita USA; Doodle
Skate, by Square Scrub; Spill Mop,
by Rubbermaid Commercial Products; and, Clorox® Total 360™
System, by Clorox Professional
Products Company.
The 2017 ISSA/INTERCLEAN® North America trade show
Four individuals and two
included a wide variety of educational sessions.
businesses instrumental in promoting
women in the cleaning industry were
Trophies Presented At 2017
also honored at ISSA/INTERCLEAN® North America. They
ISSA Innovation Awards
were recognized by the ISSA Hygieia Network.
Founded in 2015, the ISSA Hygieia Network is a women’s forum
his year’s ISSA Innovation Category, Innovation
Visitors’ Choice and overall Innovation of the Year dedicated to the advancement and retention of female professionals
awards were presented during the 2017 ISSA/ within the global cleaning community. Those people and companies
receiving awards from the ISSA Hygieia Network were:
INTERCLEAN® North America event.
n The Hygieia Member of the Year Award, which recognizes
The ISSA Innovation Award Program recognizes the cleaning
industry’s most innovative products and services as voted on by a member who has made an outstanding contribution to the
cleaning-industry distributors, building service contractors, in- cleaning industry, was awarded to Michelle Mercer, senior
director of business development supply chain for Aramark, for
house service providers and residential cleaners.
The Innovation Category program features new products and her work in promoting women in the workforce and within outside
services from manufacturers and suppliers throughout the cleaning organizations;
n The Rising Star of the Year Award, open to women aged 35
industry. Entries are organized into five categories: cleaning agents,
dispensers, equipment, services and technology, and supplies and and under who have demonstrated their commitment to further the
accessories. Winners were announced September 11, during the ideals and objectives of the ISSA Hygieia Network, was awarded
ISSA Lunch and Learn session at ISSA/INTERCLEAN North to Michelle Munvez, vice president of Chemcraft Industries, Inc.;
n The Man of the Year Award, open to a senior-level man who
America. Category awards are the result of online voting that took
place the two months prior to the event. One winner from each is dedicated to promoting the advancement of women in the
cleaning industry, was presented to Mark Oldaker, vice president
category took home a trophy. They are:
n Cleaning Agents — Stone Floor Protection System, by 3M of operations & finance – commercial cleaning, Midwest
Maintenance Group;
Commercial Solutions Division;
n The Employer of the Year Award was presented to Earth
n Dispensers — enMotion® Flex Paper Towel System, by GP PRO;
Friendly Products, for promoting women in the organization and
n Equipment — Doodle Skate, by Square Scrub;
n Services & Technology — Business Intelligence Software, building a community of mentorship and support that has led to a
dramatic increase of women in leadership positions in the
by CleanTelligent Software; and,
n Supplies & Accessories — Self-Cleaning Surfaces for Travel company;
n The Eidyia Award, which recognizes companies or
and Hospitality, by NanoTouch Materials.
Meanwhile, on-site voting at the ISSA Innovation Showcase individuals that lead efforts to reduce illiteracy rates within the
booth enabled show attendees to view products in person and cast cleaning industry’s workforce, was presented to Professional
votes for the Visitors’ Choice awards. Unlike the above Category Janitorial Services; and,
n The Special Honors Award, presented to Hao Dang
awards, the top five innovations from participating companies win
Visitors’ Choice awards, regardless of category. The Innovation of Tanascos, president of HAOskeeping, Inc., for her dedication to
the Year Award was selected by combining online and on-site diversity and inclusion within the industry.
The 2018 ISSA/INTERCLEAN® North America event is
voting results with scores submitted by a panel of judges. The
panel consisted of industry experts, media and ISSA member scheduled for October 29-November 1, in Dallas, TX.
representatives.
— Broom, Brush & Mop Magazine Editor Harrell Kerkhoff
Keynote speaker Howie Mandel, entertainer and TV host,
presented the ISSA Innovation Visitors’ Choice and Innovation of contributed to this article.
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haviland corporation
nexstep commercial products
Nexstep Commercial Products, the exclusive licensee of O-Cedar, provides
a complete line of commercial-grade sanitary maintenance items. This
includes wet and dust mops, mop sticks, mop buckets and wringers,
janitor carts, waste receptacles and dollies, floor sweeps, angle and corn
brooms, microfiber products and squeegees.

abco products corp.
ABCO Products Corp., is a vertically-integrated, Minority Owned Business
Enterprise. It manufactures and markets cleaning products as well as
HACCP-compliant color-coded tools for the professional cleaning, food
service, industrial, QSR floor safety and food processing market
segments. Shown, left to right, are Jennifer Rojas, customer service
manager; Carlos Albir, president; and Christopher Meaney, vice
president.
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Haviland Corporation manufactures premium floor and window
squeegees; aftermarket replacement blades, gaskets and splash guards
for floor machines; paving and roofing tools; waterbrooms; serrated
squeegees and more. Shown, left to right, are Joyce Dudenhoeffer,
marketing director; Alice Andrews, executive vice president; Jan
Haviland, president; and Randy Wolfe, senior manager/replacement
parts division.

zephyr manufacturing co.

Zephyr Manufacturing Co., Inc., is a family-owned and operated
manufacturer. The company supplies cleaning products including wet
mops, dust mops, brooms, brushes, dusters and handles. Zephyr
officials highlighted the company’s 90th anniversary while at
ISSA/INTERCLEAN®. Shown, left to right, are company
representatives Sean Pence, national sales manager; R.J. Lindstrom,
president; and Norm Zinck, plant manager.
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malish corporation

milwaukee dustless brush

Malish Corporation manufactures and markets rotary and disc brushes
for commercial floor cleaning machines. The company also markets a
growing line of color-coded and janitorial brushes. Shown, left to right,
are company representatives Dick Robbins, Kim Fiorello and
Christopher Shaw.

Milwaukee Dustless Brush, Gordon Brush Mfg., manufactures janitorial
cleaning tools including steel-backed floor brushes, upright brooms
and neoprene and moss rubber floor squeegees. Shown are Arcie
Lockett, marketing service representative; and Alan Schechter, vice
president, sales and marketing.

lambskin specialties
Lambskin Specialties welcomed the company’s representatives to its
booth during this year’s ISSA/INTERCLEAN®. A variety of new products
were presented at the show, eliciting great interest from distributors and
end-users alike. The company is a leader is the duster category, featuring
wool, feather, synthetic, microfiber and disposable dusters.
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briarwood products co.
Briarwood Products Co., supplies such items as Shank-free correctional
facility tools, Adjust-a-Turn surface cleaning tools, wet mop holders, allplastic floor squeegees, fiberglass extension poles, dry dust mop frames
and sweeping equipment. Shown, left to right, are company
representatives Manfred Tomm, vice president; Dayna Piersa, marketing;
and Harry Tomm, sales.
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golden star inc.
Golden Star Inc., is a full-line, vertically-integrated manufacturer of
professional surface cleaning tools, systems and accessories. Products
include wet and dust mops, microfiber pads and cloths, dusters,
bonnets, corn brooms, push brooms and hardware.

m2 professional cleaning
products ltd.
M2 Professional Cleaning Products Ltd., supplies a variety of
cleaning items including different types of mops, brooms and
buckets. Shown, left to right, are company representatives Silvio
Marino, office administrative; Franca Marino, office manager;
Gabriel Marino, vice president; John Martin, account manager;
and Gaston Dussault, account manager.

DordenSqueegee
magnolia brush
manufacturers, ltd
Magnolia Brush Manufacturers, Ltd., offers many types of brushes,
brooms, mops, squeegees, buckets, handles, microfiber items and dust
pans for the janitorial supply trade. Shown, left to right, are Gary
Townes, director of purchasing; Greta Townes, trade show coordinator;
and Glenn Guyette, national sales manager.
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DordenSqueegee reported a successful 2017 ISSA/INTERCLEAN®.
Shown are DordenSqueegee’s floor squeegees. Also pictured are
DordenSqueegee President Bruce Gale, in addition to booth sales team
member Stephanie Hibbert, and a special guest appearance by
DordenSqueegee’s sales team member from Belgium, Pepijn Carlier.
DordenSqueegee’s newest offerings are high-quality, German-crafted
window squeegees from Lewi.
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s.m. arnold, inc.
S.M. Arnold, Inc., offers cleaning maintenance accessories for the
professional, industrial and consumer markets. Products include
brushes, microfiber, brooms and dusters. Shown is company
representative Kelly Friederich.

acs industries
“Stronger Together” was the banner under which ACS Industries, ETC of
Henderson, and the Treleoni Group were presented at this year’s
ISSA/INTERCLEAN® exhibit. The announcement of ACS purchasing
ETC was made in June. Then, in September, the purchase of Treleoni
was announced, which has further strengthened the ACS Cleaning
Products Group.

the libman company
moerman americas
Moerman Americas manufactures a complete line of window squeegees
and other window washing tools, floor squeegees, extension handles and
additional cleaning products for industrial, food service and household
markets.
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The Libman Company manufactures various types of brooms, mops,
brushes, squeegees and other cleaning-related products. This includes
items designed for janitorial, food service, hospitality, health care and
other segments.
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filmop usa
Filmop USA is a manufacturer and distributor of tools and systems for
the cleaning professional. This includes touch-free microfiber mop
systems, mop handles and mop frames. .

ettore products co.
Ettore Products Co., is a manufacturer of general and window cleaning
tools and accessories such as squeegees, dusters, microfiber, floorcare
applicators and extension poles.

remco products

liberty brush mfg.

Remco Products provides color-coded cleaning tools designed specifically
for the food, pharmaceutical, safety and material handling industries.
Products include brushes, brooms and squeegees. Shown, left to right,
are Dustin Milstead, director of national accounts; Nick Griffin, account
manager; Carrie Fazio, account manager; and Paige Mummert,
marketing specialist.

Liberty Brush Mfg., LLC, specializes in industrial and janitorial
replacement brushes, custom staple-set brushes, carpet brushes, pad
drivers, sand paper drivers and squeegees. Shown are Melanie Hansen,
managing director; and David Svoboda, director of sales & development.
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carlisle sanitary
Carlisle Sanitary Maintenance Products provides a full line of brooms,
brushes, squeegees, mops and related cleaning tools and programs for
the jan/san, food processing, industrial/MRO and heath care market
segments.

unger
enterprises
Unger Enterprises, Inc.,
supplies products for
professional window
cleaning, restroom cleaning,
floor mopping, high-access
dusting, litter removal as well
as microfiber cloth systems.
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continental commercial
products, llc
Continental Commercial Products, LLC, offers a complete line of janitorial
and sanitary maintenance items. This includes different types of mops,
brooms, brushes and microfiber products.

rubbermaid
commercial
products
Rubbermaid Commercial
Products, Inc., is a
manufacturer of various
types of cleaning-related
items for commercial and
institutional markets
worldwide. The company’s
products are used in the
food service, sanitary
maintenance, waste
handling, material
transport, away-from-home
washroom and safety
industries. Shown is
company representative
Megan Murphy.
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firstconcept
Firstconcept, Inc., is an importer and distributor of custom and standard
industrial brooms, brushes, brush blocks and handles. The company’s
brooms and brushes are made with natural palmyra, coco and tampico
fiber, as well as PVC. Shown are Achintha Kodituwakku, director of
sales & marketing for Firstconcept; and Richard Shapiro, president of
Culicover & Shapiro Inc.

greenwood mop & broom
Greenwood Mop & Broom, Inc., provides such cleaning-related products
as mop heads, dust mops, handles, upright brooms, push brooms,
brushes, squeegees and various specialty items. Shown, left to right,
are James Street, vice president & general manager; and Benjamin
Nelson, marketing.

delamo manufacturing

eurow & o’reilly corp.

Delamo Manufacturing provides a wide variety of professional cleaning
products for the jan/san and other industries. This includes mops and
mop sticks, utility cans, janitor carts, wringer buckets, dust pans,
handles, trash cans and safety signs.

Eurow & O’Reilly Corporation provides such cleaning-related items as
microfiber towels, cleaning mitts, sponges, dusters, dry and wet mops
and mop handles. Shown are company representatives Kori Simpson and
Martin Mair.

BBM MAGAZINE | November/December 2017

PG 41

INDUSTRY NEWS

Boucherie India Celebrates 20th Anniversary

Twenty years ago, Machines Boucherie N.V. announced the
formation of Machines Boucherie India Pvt. Ltd., and S.M. Murali
was named manager. This was the first Boucherie foreign subsidiary.
According to Murali, "For my whole life, I have been
fascinated by machines and technology, and after graduating in
mechanical engineering from the BMS College of Engineering
in Bangalore, India, I found a job as a production manager for a
major toothbrush manufacturer. That was quite some years
before joining Boucherie. That job, and my love for these fast
running machines, brought me in touch with the Boucherie
company from Belgium, which was already a leading player in
the oral care and household brush market. Very quickly, there
was a good connection regarding the machinery and also on the
personal level. In 1997 my wife, Veena, and I decided to work 1997 Mr. Bart and Mr. Murali
for Boucherie. This was quite special because we were the first at the first office in Bangalore
2004, the new office in Bangalore
Boucherie office abroad. At first, it was just Veena and I in our
office located in Bangalore South. A year later we hired our first co-worker, Shubha Gunavant,
as the receptionist."
Veena Murali said, "I remember that when we started, it was just Murali and me. This was a
big change for us, and we had to get organized to give our customers the best possible service.
We built a small warehouse on the ground floor for a good supply of the most critical spare parts,
so Murali could provide not only machine
installation service and adequate technical
support but also assistance when a
customer was in urgent need of spare
November 2nd Celebrating Boucherie India
parts. This was certainly appreciated, and
we quickly had our hands full. In the early
years, after the opening of our Bangalore
office, we traveled a lot to explore the
Indian market more and more, trying to
understand the needs of the different
From the left: Mr. Arunachala, Mr. Ranganath, Mrs.
branches of the brush industry. Quite
Veena Murali, Mr. Ravi Shankar, Mrs. Veena Ravi,
quickly, Indian brush makers saw the
Mr. Aithal, Mr. Murali & Mr. Muthu Kumar
advantages of automatic machinery, and
several machines were installed, not only for toothbrushes, but also for broom manufacturing.”
Murali was often abroad, and soon more staff was required. Even though the number of
employees grew, the Muralis say that the family atmosphere created in the early years of the
Mr. and Mrs. Murali during the ceremony
business continues.
To gain additional space, in 2004, the office moved to a new location east of Bangalore. This allowed the expansion of the activities
to include refurbishing of toothbrush machinery, and storage for a wider range of spare parts.
Murali said, “We also looked over the borders, and visited brush makers in Sri Lanka, Indonesia, Vietnam, Bangladesh, Nepal,
Pakistan, Thailand, Malaysia, Myanmar and even East Africa with good success. With not only customers, but also friends in so many
countries of Southeast Asia gives us great satisfaction.”
To commemorate 20 years of presence in the Indian market, the Muralis organized a traditional Hindu ceremony.
Along with employees and clients, Bart Boucherie Jr., and
Annemie Boucherie participated in the event.

Thank You

My wife and I would like to thank all the people working with us with a
special thanks to Mrs. Veena Ravi dealing with spare parts and servicing, Mr.
Ravi Shankar, our accounting officer, and Mr. Aithal, our office assistant. And
all our technicians, especially Mr. Ranganath, Mr. Arunachala and Mr.
Muthukumar, who travel all the time to install and service machines in India
and neighboring countries, so that the customers get a fast and professional
response when this is needed. They have meanwhile acquired a high level of
experience with mechanical, electronic and programming matters and are in
constant contact with the main facility in Belgium for further training.
~S.M. Murali
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