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Welcome to the much anticipated 100th Annual Convention of the
American Brush Manufacturers Association (ABMA). I feel extremely fortunate to be
your association president for this centennial celebration. Your board of directors has been
hard at work over the past eight years to ensure that this will be a convention to remember.  

Now in my 24th year as an ABMA member, I can easily point to tangible (and profitable)
benefits that my company has derived through our membership. However, as an
individual, I have gained equally as much through the many friendships developed over
the years. If this is your first convention, 50th or somewhere in between, my
recommendation is to immerse yourself in the experience.  

As the saying goes, “The more you put into something, the more you get out of it.”
Attend the meetings, presentations and  mingle. On Thursday afternoon, join the rest of us
hackers out on the golf course, where there are always far more laughs than pars. Come
to the cookout on Thursday night to benefit the ABMA Foundation. Mingle some more.  

Friday morning is the always informative Suppliers Display. Come and learn about the
latest machine technologies and raw materials. Connect with all of the suppliers; you
might find a new business opportunity.  

Friday night is the big celebration; our 100th Gala Dinner!  Dress to the nines, grab your
popcorn and first enjoy our Documentary, “A Manufacturing Love Story.” This will be
followed by a great dinner, fellowship and dancing. Saturday has been left wide open for
you and your family to enjoy all that Orlando, FL, has to offer. 

When all is said and done, I am confident that you will leave with an enhanced sweet
spot for our industry, and lasting memories from what is sure to be the greatest convention
ever. Enjoy, and on behalf of all of your ABMA directors, thank you for your support of
our Association.  

Sincerely yours,
ABMA President Mark Fultz

ABMA PRESIDENT
Mark Fultz
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A century in the making, the American Brush Manufacturers
Association (ABMA) 100th Annual Convention is scheduled
for March 21-25, 2017, at The Hyatt Regency Grand Cypress

Resort & Spa, in Orlando, FL.
The special and long-planned ABMA event is billed as four days of

celebration, networking, education, fellowship and information sharing. 
The theme of this year’s convention is, “The Future Is Now.” It will

include a family cookout (new event) as well as such traditional offerings
as the Suppliers Display, the Suppliers Reception, divisional meetings,
guest speakers, golf tournament and many other events. (A complete
schedule accompanies this article.)

Convention Program Highlights

W ednesday, March 22, is the first full day of activities for the
100th ABMA Annual Convention. The Convention Committee
Breakfast Meeting is scheduled from 8 to 9:20 a.m., followed

by the Public Relations Committee Meeting from 9:30 to 10:20 a.m., and
the Membership Committee Meeting from 10:30 to 11:50 a.m. 
ABMA convention registration on Wednesday is scheduled from 11

a.m. to 6 p.m. A Statistical Committee Lunch Meeting is set for noon to
12:50 p.m. on Wednesday, followed by a Safety & Standards Committee
Meeting from 1 to 1:50 p.m.
This year’s ABMA Paint Applicator, Broom & Mop, Industrial

Maintenance and Suppliers divisional meetings are also slated for
Wednesday. ABMA divisional meetings are open to everyone who attends
the convention, and this year will be part of an All Divisional Meeting &
Educational Institute Program. The entire event is scheduled from 2 to 5
p.m. Guest speaker will be Robert Siciliano, who will give a presentation
titled, “Information/Computer Security and Privacy Protection: Defense
Against Hackers, Attackers, Thieves and Organized Criminals.” 
According to Siciliano, “There is a reason why we keep hearing about

data breaches involving millions of credit card and account numbers:
hacking is lucrative, with criminals making more in a day than most of us
make in a year. The bleeding will not stop anytime soon. The more time
you spend uninformed, the better your chances are of being targeted.”
Attendees of this session will learn that whether they are part of a large

or small business, there are certain fundamentals that can be followed to
protect vital data.

Also taking place Wednesday afternoon will be an
ABMA Leadership Development Meeting from 2 to 2:30
p.m.; and an ABMA Board of Directors Meeting from 2:30
to 5:30 p.m.
Wednesday’s events conclude with the New Members &

First Time Attendees Welcome Reception from 6 to 7 p.m.,
followed by the Welcoming Reception from 7 to 9 p.m. Dress
is business casual for both events. 
A day earlier, on Tuesday, March 21, the Directors

Finance Meeting will take place from 5 to 5:30 p.m., and
will be followed by the ABMA Foundation Board of
Directors Meeting from 5:30 to 6 p.m. The day will
conclude with the 100th Anniversary Task Force Meeting
from 7 to 9 p.m. 
The main program to kick off events for Thursday,

March 23, will be the Opening Business Session from 8 to
8:50 a.m. The session will include a welcome given by
ABMA President Mark Fultz, of the Abtex Corporation.
Prior to the opening event, a yoga session from instructor
Rachel Hack, of Epic Resins, will take place from 6:30 to
7:30 a.m., while a continental breakfast will be available
from 7 to 8:30 a.m. Registration will open at 7:30 a.m. and
remain active until 2 p.m. on Thursday.





Following the Opening Business Session will be an ABMA All-Attendee
Educational Institute. This is scheduled from 9 to 11 a.m. The event features
guest speaker Jack Uldrich, who will present a program titled, “Ten Game
Changing Technology Trends Transforming Tomorrow.” 

Uldrich is a futurist, speaker and author. He will discuss what the world
may look like in just a few years. Part of his presentation will include an
in-depth exploration of how the “Internet of Things,” “big data,” social
media, robotics, biotechnology, nanotechnology, artificial intelligence,
renewable energy and “collaborative consumption” will change everyday
life in the near future. 

The Suppliers Display setup time is scheduled from 11 a.m. to 5 p.m.
on Thursday, while the ABMA Golf Scramble Tournament will take place
from 1 to 6:30 p.m. at the Hyatt Grand Cypress Golf Club North/South
Course, in Orlando. 

Tournament cost includes greens fees, golf cart rental, range balls and
prizes. Participants are asked to make their own club rental arrangements
directly by calling the pro shop at 407-239-1909. Please specify men’s or
ladies left or right clubs.

A new ABMA Annual Convention event this year will be the Family
Cookout. It will take place at the Hyatt Grand Cypress Wilderness area,
from 5:30 to 9 p.m. on Thursday. 

The event is designed to benefit the ABMA Foundation. The cost is
children under 3: no charge; children ages 3 to 20 years: $50; adults 21
and over: $125. Proceeds will support ABMA’s charitable causes.
Attendees are urged to network by buying a table and inviting
customers, families and friends for a relaxed outdoor cookout,
family fun, games for young and old, entertainment and more.
Pricing for this event is all inclusive, which includes food,
drinks, activities and entertainment. Children’s games start at
5:30 p.m. and snacks will be available until dinner, which starts
at 7 p.m.

A full day of activities is planned for Friday, March 24,
starting with another yoga session with Rachel Hack from 6:30
to 7:30 a.m., and a continental breakfast from 7 to 8:30 a.m.
Registration is scheduled from 7:30 a.m. to noon. 

One of Friday’s highlights will be the ABMA Suppliers
Display, which will begin at 8 a.m. and run until noon. This
event provides a showcase for ABMA members to see the latest
products, ideas and components offered by exhibiting
suppliers. In addition, the event is another opportunity for

members to network. 
From 9 to 11 a.m., the ABMA Companion Program “Centerpiece

Construction” is scheduled. Attendees can help the 100th anniversary
celebration as they build centerpieces to be used for the evening’s gala
event. Materials and instruction will be provided.

A buffet lunch is slated for noon until 1 p.m. on Friday. This will be
followed by iFly Indoor Skydiving from 2 to 4:30 p.m. Price is $195 and
includes two rotations per guest, private group training, flight gear rental,
flight certificate and stunt demo. Visit www.abma.org to see a list of
participation restrictions. 

Friday evening’s featured event will be the Suppliers Reception, which
takes place from 7 to 10 p.m. This will be a 100th ABMA Anniversary Black
Tie Dinner Party, and will include food and dancing. Visit www.abma.org for
tuxedo and gown rental information. Dress is formal attire. 

A corresponding program to the black tie dinner party is the Childrens
Program and Childcare Drop Off, scheduled from 6 to 10 p.m. Children
will be provided with a variety of hands-on activities, interactive games,
exciting toys and creative art projects. The hotel has a professional team
of convention managers who will create and implement a customized,
safe and stress-free children’s program in an area near the gala dinner.
Visit www.abma.org for child care costs and other information. 

The final day of the convention is Saturday, March 25, beginning with
a continental breakfast from 7 to 8 a.m. The rest of Saturday has been set
aside for attendees to visit nearby Walt Disney World or other area theme
parks and sites. 

ABMA will provide transportation to Walt Disney World for its
convention attendees. Participants will be responsible for arranging return
transportation through the hotel or to make their own arrangements. Visit
www.abma.org to find information about ordering Disney theme park
tickets.

Hotel Registration, Dress And Weather Information

T he Hyatt Regency Grand Cypress Resort & Spa is located at One
Grand Cypress Blvd., Orlando, FL 32836. The phone number is
1-407-239-1234. The resort is 18 miles from the Orlando

International Airport. 
For ABMA events, comfortable and casual dress is appropriate.

Daytime attire is casual and sportswear is customary (golf shirts and
slacks or shorts for men; slacks, shorts or skirts/dresses for women).
Evening activities feature “nice” informal or daytime business casual
attire and may include sport coats for men; and pantsuits, slacks,
skirts/dresses for women. For this year’s convention, the Suppliers
Reception is a black tie/dresses formal event.

Located in central Florida, Orlando’s average daytime temperatures in
March are in the high 70s. Nighttime temperatures average in the high
50s. The area averages 3.80 inches of rain during the month.

Call 720-392-2262 or visit www.abma.org for additional information
about this year’s ABMA Annual Convention. 
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One of the five following nominees will be presented with the
William Cordes Innovation Excellence Award during the ABMA
Suppliers Reception/100th Anniversary Black Tie Dinner Party,

which takes place from 7 to 10 p.m. on Friday, March 24.
The award, which recognizes innovation of manufactured

products, components or services in the broom, brush, mop and
roller industry, is named after William Cordes, who served as

the first ABMA president from 1917-1928. This award serves as
a reminder that new and exciting endeavors have beginnings

that connect with real people. The 2017 candidates are:

The Boucherie Borghi Group’s OVALE
“The OVALE (which means “oval” in Italian as the machine works in an

oval layout) is a double-head, staple-set brush manufacturing machine for
manufacturing larger sized brushes. This includes household and janitorial
products. The OVALE is fully automatic (drill, fill, trim, flag and ejected
finished brushes) without stopping the drilling and filling process. 

“The OVALE features five axes of motion, continuously drilling and
filling for higher output, with no index
time on most brush models. It includes a
quick and easy-to-load brush/broom
block conveyor feeder that automatically
orients the blocks; robots for loading the
blocks into the carriages; electronic
trimming and flagging by means of
servomotors; and accessibility for change-
over and maintenance. This is all achieved
due to a design that allows brush carriages
that carry the brush/broom blocks to be
independent of one another as they run
around an oval track from one work
station to the next.

“The operator workspace is kept compact with a layout that adds to the
overall efficiency and safety of the machine. Running up to 600 RPM
continuously, the OVALE can reach a tufting speed of up to 1,200 tufts
per minute for larger sized broom and brush products.”

Freudenberg Household Products’            
O’Cedar EasyWring Spin Bucket & Mop

“The product features a new spin bucket and microfiber mop for deep
cleaning, easier wringing and quicker drying. A telescopic handle comes
with adjustable length, from 33 to 51 inches, making it compact and easy
to store. 

“Other benefits include: high quality foot pedal for spin wringing
activation; funnel device that acts as splash guard to avoid water splashes

while wringing; super absorbant
100 percent microfiber mop to
remove dirt and dust; mop is
machine washable up to 10 times;
triangular-shaped mop head is
designed for corner cleaning;
handle and flexible head are
designed to clean hard-to-reach
areas such as under furniture; and
works on all types of hard floor
surfaces, such as wood, tile,
laminate, marble and linoleum.”

The Malish Corporation’s Sonic Scrub 
“The patent-pending, rectangular, lightweight, deep cleaning brush is

specifically designed for oscillating floor machines. Sonic Scrub offers
significantly longer life expectancy than standard pads and are therefore more

cost-effective and efficient.
“Sonic Scrub is tufted with

polypropylene (.040-inch diameter)
and durable nylon (.016-inch
diameter) filament. The dual
filament construction combines to
create superior scrubbing action,
ideal for deep grout lines and
uneven floor surfaces on ceramic,

quarry, concrete and terrazzo floors. The universal design fits all 14-inch x 20-
inch oscillating floor machines that include stick, walk-behind and riders.
Installation and removal is easy due to a quick-change design.”

The Mill-Rose Company’s Power Deuce
“The plumbing industry has been rudimentary when it comes to cleaning

copper fittings and tubing for the purpose of soldering the joint. It traditionally
involves a process using tools like the twisted wire fitting brush, abrasive cloth,
abrasive pad, tube brush, etc., — all performed manually. This practice is time-
consuming and labor-intensive. 

“The Power Deuce is an all-in-one
solution that affords the plumber the
ability to clean the same diameter of the
fitting and the tube using a single tool. It
consists of two brushes: an inside brush
for cleaning the tube and an outside
brush for cleaning the fitting. Both are
encased in a durable ABS housing, with
an attached metal shank that chucks into
a cordless drill. The power of the drill
displaces the manual method and
eliminates the physicality of cleaning thousands of fittings and tube ends. The
Power Deuce can reduce labor time by more than 50 percent.”

Monahan Partners’ Freight Buster Handles
“Monahan Partners has a new, lower cost version of its Freight Buster

friction-fit, multi-piece handles — made from sections of metal handles. The
ability to pack cleaning tools in smaller boxes is a trend. Freight Buster handles
now enable customers of Monahan Partners to ride this trend. 

“Freight Buster handles ship in multiple pieces and are easily assembled by
putting the pieces
together and
tapping firmly on
the floor. Once
together, they will
not come apart in

normal usage. The potential freight savings is quite significant, along with
space savings in a warehouse. 

“For box size, the actual length of the individual pieces depends on the
assembled length and the number of pieces that the customer wishes. For
example, a two piece 48-inch assembled handle will be the total length
divided by 2 plus 1 3/4 inches for overlap — or 25 3/4 inches per piece.
And for a 60-inch total length three piece handle — divide by 3 and add
1 3/4 inches for overlap — or 21 3/4 inches per piece. Any length final
assembly can be made to fit into any size box. For example, a 60-inch
finished length handle can be made to fit into a 12-inch box.”
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100th Annual ABMA Convention

Schedule Of Events
March 21-25, 2017 •  The Hyatt Regency Grand Cypress Resort & Spa •  Orlando, FL

TUESDAY, MARCH 21
5 to 5:30 p.m. 
Directors Finance Meeting 
5:30 to 6 p.m.
ABMA Foundation Board Of Directors Meeting
7 to 9 p.m.
100th Anniversary Task Force Meeting

WEDNESDAY, MARCH 22
8 to 9:20 a.m. 
Convention Committee Breakfast Meeting 
9:30 to 10:20 a.m. 
Public Relations Committee Meeting 
10:30 to 11:50 a.m. 
Membership Committee Meeting 
11 a.m. to 6 p.m.
Registration / “Gathering Place” 
Noon to 12:50 p.m. 
Statistical Committee Lunch Meeting 
1 to 1:50 p.m.  
Safety & Standards Committee Meeting
2 to 5 p.m. 
All Divisional Meetings & Educational Institute Program
Speaker: Robert Siciliano
2 to 2:30 p.m. 
Leadership Development Meeting
2:30 to 5:30 p.m.
ABMA Board Of Directors Meeting
6 to 7 p.m.
New Members & First-Time Attendees 
Welcome Reception 
Dress: Business Casual
7 to 9 p.m.
Welcoming Reception 
Dress: Business Casual

THURSDAY, MARCH 23
6:30 to 7:30 a.m
Yoga session with Rachel Hack
7 to 8:30 a.m. 
Continental Breakfast
7:30 a.m. to 2 p.m. 
Registration / “Gathering Place” 

8 to 8:50 a.m.
Opening Business Session - President’s Welcome 
9 to 11 a.m.
ABMA All-Attendee Educational Institute 
Speaker: Jack Uldrich
11 a.m. to 5 p.m.  
Suppliers Display Setup 
11 a.m. to 12:30 p.m.
Lunch on Own
1 to 6 p.m.
Golf Scramble Tournament
5:30 to 9 p.m.
Family Cookout To Benefit ABMA Foundation

FRIDAY, MARCH 24
6:30 to 7:30 a.m
Yoga session with Rachel Hack
7 to 7:45 a.m.
Suppliers Display Setup 
7 to 8:30 a.m.
Continental Breakfast 
7:30 a.m. to Noon
Registration / “Gathering Place”

8 a.m. to Noon
ABMA Suppliers Display
9 to 11 a.m.
Companion Program — Centerpiece Construction
Noon to 1 p.m.
Buffet Lunch
2 to 4:30 p.m. 
iFly Indoor Skydiving
6 to 10 p.m.
Childrens Program And Child Care Drop Off
7 to 10 p.m.
Suppliers Reception / 100th Anniversary Black Tie Dinner Party 
& William Cordes Innovation Excellence Award Presentation
Dress: Formal Attire

SATURDAY, MARCH 25
7 to 8 a.m. 
Continental Breakfast
8 a.m.
Depart for Walt Disney World
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After years of planning, the American Brush
Manufacturers Association (ABMA) 100th Annual
Convention is near. The event is scheduled for March 21-

25, 2017 at the Hyatt Regency Grand Cypress Resort & Spa, in
Orlando, FL. It promises to be full of special events, surprises,
educational programs and endless networking opportunities. 
According to ABMA Executive Director David Parr, the

long-awaited event is expected to draw both familiar faces, retired
members from the past and extended family members — all to
celebrate an association that has 100 years of experience serving
the brush and related industries. 
“We often talk about (the brush) industry as being family-

oriented and full of family-operated companies. I feel this will be
evident during the upcoming convention,” Parr said. “My guess is
there will be more children and multiple-generation family
members at this event. We are seeing this among the event’s
registration. This will be an added bonus, especially for suppliers
who will not only be able to meet a brush maker, but possibly that
person’s children and/or parents. It’s an unique opportunity to
foster new relationships.”
Special convention scheduling for an added family presence is

in place this year. For example, from 5:30 to 9 p.m. on Thursday,
March 23, a family cookout is planned at the Hyatt Grand Cypress
Wilderness area to benefit the ABMA Foundation. 
“We purposely made changes to the convention’s scheduling to

make it a more family-friendly event. The picnic will not only
benefit the ABMA Foundation, but give families something else to
do on-site. The response for this new event has been very strong,”
Parr said. “Another change is that of condensing our traditional
convention schedule so that there are no formal events taking
place on Saturday, March 25. Instead, this is a day set aside for
groups of families — as well as suppliers, customers and friends
— to get together and visit the many sites available in the Orlando
area. I see it as a celebratory day. Many convention attendees
traditionally stay that Saturday anyway, so this gives them an
opportunity to network with other people, go to a theme park and
simply have fun.
“This is one of the reasons why we chose Orlando for the 100th

Annual Convention. It’s an area full of great air fares, reasonable
hotel rates and many theme parks.”
ABMA President Mark Fultz, of Abtex Corporation,

Dresden, NY, agreed with Parr that Orlando is a logical
destination for this type of event. 

“No. 1, Orlando is easy to get to, and, No. 2, it’s very family

oriented. Historically, ABMA has been a family-oriented association.
We are encouraging members to bring their children and/or other
extended family,” Fultz said. “There is a lot to do in Orlando.”

Years Of Planning Take Shape 

Abig event requires a lot of time and involvement in the
planning process. For the ABMA 100th Annual
Convention, planning started seven or so years ago. 

“There have been a lot of people who have served on the 100th
ABMA Anniversary Task Force over the years. Some have come,
some of gone and some of stayed during the entire duration,” Parr
said. “Because we are a voluntary trade association, there are several
people who have done a tremendous amount of ‘heavy lifting.’
“As executive director, it’s great to see the event finally come to

fruition for so many people who diligently worked on this project for
years. These are people who want to share with everybody the love
they have for this industry. It gives everyone a great opportunity to
pause and reflect on just how lucky we all are, how special this
industry is, and how cool it will be to celebrate in Orlando.”
Along with the 100th annual convention itself, a highly

anticipated documentary about the brush industry will be
showcased during the celebration. 
“One of the primary focuses of this milestone anniversary was

to create a video piece that celebrated the vibrancy, creativity,
health and staying power of the brush industry,” Parr said. “The
documentary is for ABMA members, their customers, their
employees and anybody from a wider audience who might have an
interest. There are few industries where companies come together
like we do; where competitors buy from each other and help in
times of need. This is a very special group, and we hope the
documentary conveys this message appropriately.
“The fund-raising task was started long ago to provide seed

money for the documentary. It has been well supported by ABMA
members and companies within the industry. In addition to the
documentary itself, we have collected a tremendous amount of
other footage that will be used during the 100th anniversary
celebration. There will be a lot of material left over from the
documentary that can be seen in Orlando.”
Chris Monahan, of Brush Fibers, Inc., in Arcola, IL, has

been chairman of the ABMA Production Committee in charge of
the documentary.  
“We wanted to give as many ABMA members as possible the

chance to be interviewed and share their stories,” Monahan said.
“Our committee has worked closely with documentary director

By Harrell Kerkhoff |  Broom, Brush & Mop Editor

David Parr
ABMA Executive Director
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Robin Christian Peters (of Dreamscape Design), as well as
David Parr, to oversee all aspects of the video.”  

The documentary is titled: “The Brush Industry: A
Manufacturing Love Story.”

Monahan, who also sits on the ABMA 100th Anniversary Task
Force, added the task force has greatly benefited from many
volunteers who share a high level of passion and sense of industry
history and family. 

Along with Monahan and other current and past task force
committee members, Parr gave a special “thank you” to Kristin
Draper, of Draper Knitting, Canton, MA, for her work every
year planing the annual Suppliers Reception. This year’s event,
scheduled for 7 to 10 p.m. on Friday, March 24, will feature a
black tie dinner party. 

Looking Back, Looking Ahead

Not only will the ABMA 100th Annual Convention be a
time to celebrate the past 10 decades of association and
industry activity, it will also highlight the importance of

looking ahead toward the next 100 years. 
“I see the event in Orlando as a way to celebrate who we are,

what we have today, and where we are heading.Above everything,
the upcoming convention will provide a wonderful opportunity to
create networking events that will be fun for people and help them
realize how special this industry has become for everybody
involved,” Parr said. “It’s important to not only capture our history,
but give people a sense of collectivity — that we share something
special. Hopefully, everyone will have plenty of fun along the way.
“It’s always important during an annual convention to give

attendees a balance between having enough things to do, while
also allowing plenty of time to network with other industry
professionals. It’s good to provide a forum for an exchange of
ideas, and then for us (at ABMA) to get out of the way and let
business happen.”

It’s not lost on Parr and many ABMA members just how special
and unique it is to be part of an association that is turning 100. Parr
said he reached out to officials at the National Association of
Manufacturers (NAM) to see if they had a list of trade associations
that are 100 or more years old. He was told NAM doesn’t have
such information.

“It’s my guess that there are so few that it doesn’t even pop up
on (the NAM) radar. I don’t really have a way to know how many
other trade associations are as old as ABMA. My sense is there are
a few but not many,” Parr said. 

While it’s unusual for a trade association, as well as a company,
to exist after 100 years, Fultz feels that ABMA’s longevity is tied
directly to how its members treat one another.

“It speaks to the friendship, camaraderie and special bond we all
feel within the association,” Fultz said. “Furthermore, the fact that
many members are part of the second, third or fourth generation
within their own businesses has also contributed to ABMA’s
longevity. Many members’ fathers, grandfathers and, perhaps, great-
grandfathers have been involved with this association. There is a
great spirit of commitment and the desire for this association to
continue. This seems to permeate from generation to generation. It
think this feeling, quite frankly, has led to the survival of ABMA.”

According to Parr, the North American brush industry itself has
also been prospering for a long time, a fact that is not always well
known to people outside of the industry. 

“The brush industry remains strong, and so are many of its
businesses. There are ABMA member companies well over 100
years old. They have shown great longevity. The history of this
industry is significant. For example, many brush companies, as
well as ABMA, were very active in the war effort during World
War II,” Parr said. “The 100th ABMA Annual Convention will
give people a chance to take some time and reflect on what has
taken place over these many years.”

Parr, who has been the ABMA executive director since 2002 and
was involved with the brush industry prior to being named to the
post, sees a bright future. 

“Many people associated with brush production understand
the importance of innovation and smart and effective
leadership. One of the great beauties of family-run companies
is that their executives can often take a broader and longer
view of business, while still keeping their shareholders on
board. This allows for smart, long-term decisions,” Parr said.
“That is not to say that other types of companies don’t do a
good job in this industry, but family-run operations are very
good at making long-term decisions. Overall, I feel this bodes
well for the brush business.

“Many domestic ABMA-member companies have branched out
all over the world in the past 20 years. There are also international
companies that are investing in the Untied States and becoming
ABMA members. This includes brush makers who are
headquartered outside of the United States, but have facilities in
this country and qualify as ABMA active members. The world is
getting smaller, and good companies are continuing to grow.”

He explained that when it comes to ABMA membership levels,
there is the constant interplay between consolidation decreasing
membership and new entrepreneurial firms adding to the
association’s growth. 

“Every year we find new companies that I have never heard of
making inquiries about ABMA membership. Many of them are
from the United States. It adds to the excitement,” Parr said.
“Companies in North America and the entire Western Hemisphere
have, over the years, done a good job of adapting to, and
managing, change. This has helped them remain competitive.”

As Orlando approaches, Parr reiterated that the ABMA 100th
Annual Convention is “not to be missed.”

“Considering we are going to have a very strong attendance,
with a lot of family representation, this year’s annual convention
will provide a great opportunity for people to come together, in a
relaxed environment, to meet, shake hands and get to better know
each other,” Parr said. “It’s going to be a superb networking
opportunity, and definitely time and money well spent.”

Fultz added: “For everyone out there still on the fence about
whether or not to attend the ABMA 100th Annual Convention,
know that you are going to miss a very special event if absent. We
are expecting a big turnout. It’s going to be a wonderful
opportunity where we can all get together to celebrate, enjoy each
other’s friendship, learn new things and have a great time.
“Regardless of how much a person knows about brushes,

he/she will walk away from this anniversary celebration with
a new found respect concerning the importance of these items
in almost every facet of our dailey lives.”

See more information about the ABMA 100th Annual
Convention and its schedule of events in the accompanying article
found in this issue of Broom, Brush & Mop Magazine. 
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As spring is not too far off, people will soon be cleaning
and repairing the damage caused by winter.

Professional and amateur painters alike will also be
participating in the effort to spruce up homes,

businesses and other properties.
Broom, Brush & Mop spoke recently with executives
from two paintbrush manufacturers who shared

information about some new products and innovations
that painters can look forward to, as well as how their

respective businesses fared in 2016.

F ollowing a strong year in 2015 at family owned and operated
Corona Brushes, Inc., of Tampa, FL, sales were also good in
2016, said Corona President Benjamin Waksman.

“We had a couple of spots when things seemed to slow down a little bit,
but overall it was a good year,” he said. “It started very strong. Some people
blamed a slowdown in the early fall on questions
about how the election would turn out. After that,
business really picked up and we finished the year
pretty well. We are never satisfied, but we are
grateful. We appreciate the business.”
Waksman and his brother, Albert, the company’s

vice president, are the third generation of leadership,
while younger family members involved in the
business represent the fourth generation.
Corona manufactures high-end professional

quality paintbrushes and rollers, as well as
home/maintenance, industrial, and promotional
brushes. Corona also produces paint roller kits and
trays, extension poles and accessories, marine
products, and more.
Known as an innovative company, Corona stays

on top of new developments in the paint and paint
applicator segment. In introducing new tools, the
company makes sure it is designed to help
professional painters do their jobs in the most
efficient way possible. Indeed, a network of
painters helps in the development and testing of
new applicator products.
“Whenever we come up with ideas, we make

sure we have had enough feedback from the field before we put a product
on the market,” Waksman said. “Of course, field experience is very
different from lab experience. The lab tells some basics, but painting tools
really need to be tested in the field under normal usage conditions.”
In the field, new paint applicator tools are tested using different

types of paint, under various climate conditions and with a number of
painters.
“Every painter has an idea what a good paintbrush and roller should

be, and they all will be glad to tell you what they think,” Waksman
said. “It is important that companies innovate, but we are very careful.
If we are going to come out with something on the market and ask
people to try it or pay attention to it, we want to make sure it is a
product that professional painters will use. We don’t develop tools just
for the sake of having something new. We are kind of old-fashioned in
that regard.”
As innovation is an ongoing commitment at Corona, there are some

new paint applicator products on the horizon.
“We are developing some new professional tools that we are planning

to introduce this spring,” Waksman said. “They will be mostly for exterior
use. They will be products designed to save the painter time by being able

Shown are the Waksman brothers and Corona office crew: Front, left to right, 
Benjamin Waksman and Albert Waksman. Second row: Peggy Perryman, Terry LaPoint,
Cassie Hankinson, Carmen Javage and Susan Waksman. Third row: Joyce McCarthy, 

Sandy Rich, Tammy Empperson and Michael Waksman.

By Rick Mullen
Broom, Brush & Mop Associate Editor



  
  



to load more paint per dip, so the painter can spend more time applying
the paint and less time having to go back and reload.”

One innovative product introduced a few years ago has had an
impact on the market and is still gaining strength, Waksman said. The
UltraFast™ paint roller cover line is made with a unique European
fabric.

“It is a very long-lasting roller cover. Painters comment that it gets
even better with use,” Waksman said. “It is definitely a product that has
developed a very strong following with professionals, and I think it is
going to continue to grow.”

Corona also recently introduced its AllAmerican™ paintbrush line,
with unique properties that make it different from any of the company’s
brushes, Waksman said. The AllAmerican™ brush is 100 percent made
with U.S. sourced materials, which differentiates it, as many components
used in brush making are imported.

In addition to being “Made in the USA,” AllAmerican™ brushes have
other unique characteristics. The brush is a lighter-weight product that
does not lose anything in performance, and has Solid-Round-Tapered

DuPont filaments.
“The AllAmerican™ brush is doing very well,” Waksman said. “With

most of our lines these days, growth is not an overnight type of explosion,
but it is very steady. We are helped much more by word of mouth from
painter to painter than just about anything else.”

While the U.S. and Canadian markets are alike in many ways, there are
differences in what professionals in each country like to use. Indeed,
within the United States, there are different likes and dislikes among
painters in each region, Waksman explained.

Corona also has a presence overseas as it is doing more exporting each
year. Tools developed for the overseas market must reflect what European
painters desire, which can be different than their U.S. and Canadian
counterparts.

“In England, where we conduct some business, there is very little
angular paintbrush use in comparison to the U.S.,” Waksman said. “In
addition, many European painters prefer thicker, smaller brushes. The
painting technique used by professionals there is a little different, as there
is a lot of detail work involved. 

“It is very interesting to deal in all these different markets, where there
are not only different regional preferences based on traditions, but also
various paint formulations and painting techniques. It certainly makes for
a very interesting trade.”

Most of the paints used today are water-based, as the usage of oil-
based paints has declined significantly over the past couple of
decades. Synthetic bristles work best with water-based paints, while
natural bristle brushes work best with oil-based paints, Waksman
explained. As a result, the lack of availability of high-end Chinese
bristles and their high cost has been an ongoing challenge for U.S.
brush makers.

“That situation is certainly not improving,” Waksman said. “The
biggest problem for us is the availability of good quality bristle, and, in

“The biggest problem for us is the
availability of good quality bristle, and,
in addition, costs are constantly going
up. We are doing our own boiling,
formulating and combing in-house, but
the material itself just doesn’t seem to
be available.”
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addition, costs are constantly going up. We are doing our own boiling,
formulating and combing in-house, but the material itself just doesn’t
seem to be available. Even though the usage of oil-based paint is
shrinking, there is still a market for China bristles, and there are painters
who want that and nothing else.”

There are a few tasks that are automated in making Corona’s brushes, but,
for the most part, they are made by hand. The company has between 50 and
100 employees, some with 40 or more years experience. While many in the
younger generation tend to shy away from hands-on manufacturing jobs,
Corona has been successful in bringing in younger employees, training them
to become accomplished brush makers, Waksman said.

“Most of our workforce, on the manufacturing side, is made up of
immigrants who have come to this country looking for opportunities,”
Waksman said. “Working with their hands is not something alien to their
cultures. We offer an opportunity for employment in our area, where
many industries have gone to other countries. In Tampa, we used to have
companies that made cigars, clothing and other products. They are gone,
but Corona is still here.”

Waksman is optimistic Corona will have another good year in 2017. 
“Everybody I have talked to is very hopeful it will be a good year,”

he said. “There are many things that have to happen to have a good
year in the paint business. This includes, not only a positive attitude
on the part of people regarding the economy, but also good weather,
especially in the spring and fall. Excessive rain or an extended cold
period will shut down  painters in the spring or fall. In addition, an
extremely hot summer can be a challenge. Paint stores and painters
rely on decent weather in which to do the work and repair the damage
of the winter.”

Corona’s journey from its origins, which date back to just after World
War I, to its current location in Tampa, in many ways, reads like a world
history lesson.

In post-World War I Russia, Jude Waksman, learned the trade of
processing hog bristle for paintbrush manufacturing. Seeking a better life for
his family, he fled Russia after the Bolsheviks seized power. At that time, U.S.
immigration quotas were such that he could not settle in the U.S. 

As a result, Jude Waksman and his wife and daughter made their new
home in Havana, Cuba, where another daughter and two sons were born.
As World War II disrupted the supply of Chinese and Russian bristle to
U.S. paintbrush manufacturers, he built a processing facility to supply the
United States with bristle from Cuban hogs. That plant eventually became
Corona Brushes. With help from sons, Gregory and David, the company
grew into a major supplier of brushes and rollers in the Caribbean.

Political events would, again, cause the Waksmans to seek a new home
after dictator Fidel Castro came to power in Cuba in 1959. Two years
later, the family came to the United States, where another Corona plant
was built from the ground up.

Under the leadership of Jude, David, and Gregory Waksman, the
company established a reputation for making quality handmade painting
tools. Benjamin and Albert Waksman are Gregory Waksman’s sons.

Contact: Corona Brushes Inc., 
5065 Savarese Circle, Tampa, FL 33634. 

Phone: 800-458-3483.
Email: info@coronabrushes.com.
Website: www.coronabrushes.com.

W hile 2015 was a good year for Torrington Brush Works, of  
Sarasota, FL, 2016 was on the down side, according to
owner Mary Fitzgerald. However, she said her company was

not alone, as other area businesses also struggled last year.
“We didn’t have a fantastic year, that’s for sure. I think that was pretty

much the same across the board for a lot of people in this area,” Fitzgerald
said. “I’ve met with other businesses, not just in the brush industry, and
went to many meetings because I was a little nervous.

“It could have been because of the election, or maybe other factors.
However, 2017 is a new year.”

Fitzgerald said she is optimistic about the rest of 2017, and, despite
business being down in 2016, she is happy that it was not necessary to lay
off employees.

Last year, Torrington Brush Work officials began a re-evaluation
effort to try different ways to cut costs to bring down pricing on many
of its brushes, including faux finishing brushes, Fitzgerald reported.
Part of the effort involved placing people where their knowledge and
experience is most needed. Many of the company’s employees have
logged 20-plus years of service. The re-evaluation remains ongoing
this year.

In addition to its main headquarters and manufacturing facility in
Sarasota, the company maintains a warehouse in Torrington, CT.

One employee, 96-year-old Frank Lauf, the shipping manager at the
Torrington facility, has been with the company for about four decades.

Producing a documentary about the brush industry for its 100th
birthday celebration this year, ABMA interviewed Lauf a couple of years
ago in Torrington. Fitzgerald is looking forward to attending ABMA’s
100th Annual Convention in March in Orlando, FL, to hopefully see Lauf
featured in the production, which is titled, “The Brush Industry: A
Manufacturing Love Story.”

“I’m excited. I’m anxious to see it,” she said.
Torrington Brush Works joined ABMA a couple of years ago, and

Fitzgerald thought it was “an impressive gesture” when she started
getting welcoming phone calls from other ABMA members.

Between its warehouse in Connecticut and the one in Sarasota,
Torrington Brush Works has more than 3 million brushes in stock for
immediate shipment.

The company’s product lineup includes paintbrushes; acid, dope and
flux brushes; artist brushes; auto cleaning and parts brushes; chimney
brushes; foam applicators; floor brushes and brooms; glue and cement
brushes; wire scratch brushes; wire wheel and cup brushes; faux-finishing
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brushes and more. Torrington Brush Works also offers many types of handles,
as well as paint roller products, including covers, roller kits, frames, cages and
accessories.

The company is in the process of designing some different types of handles
for its faux finishing brushes.

“We have enlisted a few companies that specialize in faux finishing,
including one we found here in Sarasota, to be our guinea pigs and try out the
handles,” Fitzgerald said.

One of the main ways Torrington Brush Works gets its products in front of
customers and potential customers is with its catalog. In 2016, Fitzgerald’s
son, General Manager Michael Grimaldi, took over the production and
revamping of the catalog in-house, which was a money-saver for the
company. With the effort to cut costs and be more efficient underway, it was
decided that the catalog would be downsized somewhat, and will be mailed
out a little later than in the past.

“We are also going to try some different ways to advertise. We still want to go
out there with something that is in front of our customers, but maybe on a smaller
scale,” Fitzgerald said. “Advertising is very expensive, but you still have to be
able to reach out and grab people. Many people have told me that catalogs are a
dying dinosaur, and that the Internet is the way to go, but I still see catalogs.

“Mailing our catalog is what puts our company in front the customer’s face,
but they are costly to produce — that’s the hard part.”

In addition, as a service to customers, the company will reach out to them
by asking such questions as, “Did your box arrive OK? How are the brushes?”

“Customer service is very important to everybody here,” Fitzgerald said.
An important part of customer service is quality control, another area the

company takes seriously.
“The lady who handles our shipping checks every box that goes out,

making sure everything is packed tight so nothing rattles,” Fitzgerald said. “It
might cost a few extra cents to do that, but it is important. Another woman in
quality control in our manufacturing department inspects the brushes before
they are packed in a box and brought to distribution, or shipped out. Customer
service is important, especially with new customers, to gain trust and to keep
them coming back.

“We get a lot of compliments, and I like that, especially for the employees.
I have no problem having a meeting and reading emails from customers
praising the people here. They all deserve to have a pat on the back.
Everybody works hard. To get that praise really feels pretty good.”

To further help the company grow while becoming more efficient and cost
effective, Grimaldi went to college to study marketing. He graduated in
December 2016 from the Sarasota campus of the University of Southern
Florida (USF), earning a bachelor’s degree.

“He is full-fledged ready to go out there and do some exciting things,”
Fitzgerald said. “He is doing a superb job. He is really working hard to cut
costs in different areas.”

Fitzgerald is a proponent of higher education, and tries to steer employees
in that direction. She also understands there is no substitute for gaining hands-
on experience in the workplace.

“When people are in school, they learn things from books, telling them this
is the way it should be; this is the way you do things. However, books don’t
alway reflect the realities of the workplace,” she said. “It is a process for
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here. They all deserve to have a pat on the
back. Everybody works hard. To get that
praise really feels pretty good.”





young people. They need to learn from the older generation, and I don’t
think that kind of knowledge is going to come from a book. Everyday it
is a learning process for young employees, as long as they are willing to
listen to older, more experienced staff members.”

In addition to her son, Fitzgerald’s daughter, Stephanie Grimaldi, now
works full time in the business.

“She graduated with a bachelor’s degree in health and science
administration from Florida Gulf Coast University,” Fitzgerald said. “She
came back from school and applied to a lot of different hospitals and
doctor organizations. She decided she didn’t want to sit at a desk making
appointments for people all day. I told her, ‘Why don’t you try working
for me for a year and see what happens.’ She’s been working here for over
a year now and she absolutely loves it.

“She’s in the training stage, learning everything in the office, such as
accounts receivable, etc. She loves it so much she started back to school
to become a CPA. She’s going to school full time and works full time.”

Fitgerald’s youngest son, Joshua, is a high school student.
“At this point we are trying to figure out where we can get the best

deals and the best pricing,” Fitzgerald said. “So far, we are OK and we are
very blessed to have the two companies helping us with importing.”

Torrington Brush Works sources its stainless steel ferrules domestically
and prices have been stable.

The biggest challenge moving ahead for Torrington Brush Works is
gaining back customers who put things on hold leading to the election.

“We have seen a few of them come back,” Fitzgerald said.
Torrington Brush Works was founded in the early 1900s in Torrington,

CT. The company’s scrub brushes and bench dusters were sold by
salesmen who rode horseback throughout the Naugatuck River Valley.
About 27 years ago, Fitzgerald and her late husband, Sid Fitzgerald,
purchased the manufacturing facility in Sarasota.

Contact: Torrington Brush Works, Inc., 
4377 Independence Court, Sarasota, FL 34234.

Phone: 800-262-7874.
Email: mail@torringtonbrushes.com.
Website: www.torringtonbrushes.com.

Torrington Brush Works owner Mary Fitzgerald, second from left, with
her children, Joshua Fitzgerald, far left, Stephanie Grimaldi and

Michael Grimaldi.
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Simply distinguishing a toothbrush with a different color handle
and/or filament is often not enough to attract customers in today’s
highly competitive retail marketplace. Many of today’s

toothbrushes are designed and marketed for individual groups, such as
children, senior citizens and those with disabilities. There are even
toothbrushes made for the pet care industry. The power toothbrush market
is also growing, as is a greater need for other oral care items such as
interdental brushes, dental floss and flossers and various types of tooth
whitening products.   
Broom, Brush & Mop Magazine recently talked with representatives

of companies supplying/manufacturing toothbrushes to learn more about
the state of this important industry and what trends are driving the oral
care market. 

Aglobal oral care supplier based in the United States, Ranir LLC
continues to experience growth in major market segments due to
its focus on product development, customer service and creative

employees. 
The company, with its headquarters and U.S. manufacturing facility

located in Grand Rapids, MI, competes in three main toothbrush
categories: manual, power and interdental. Ranir also supplies such oral
care items as teeth whitening wraps, trays, strips and kits; as well as
dental floss, flossers and picks.

“Ranir is a value-brand oral care
company. We are involved in
multiple categories within the oral
care segment, of which toothbrushes
is one piece of our product
portfolio,” Ranir Senior Vice
President of Global Innovation &
Technology Greg McCormick said. 

Along with North America,
McCormick added that Ranir has
found much success in the
European market as well as in such
global regions as Southeast Asia
and the Caribbean. 

The company was founded in
1979 by the late Dr. William K.
Najar, a Grand Rapids dentist who
invented prophy paste used in

dentistry to help clean teeth, according to McCormick. It eventually
expanded into a manual toothbrush manufacturer. Ranir is now owned by
a private equity group. 

“We are one of the fastest growing global businesses in the value-brand
oral care industry, and we take great pride in our international footprint,”
McCormick said. “Ranir’s foundation began with toothbrushes, but we
have since expanded our oral care product offering. The company is now

involved in almost every sub segment in this category.”
When it comes to toothbrush production, many of the company’s

products are made at its Grand Rapids manufacturing plant, where
whitening items and dental floss are also produced.

“To support our customers across the globe, Ranir owns a plant in
Germany that manufactures manual toothbrushes and interdental
brushes,” McCormick said. “And, we produce some of our power
toothbrush refill heads in both Grand Rapids and Germany.”

Additionally, some of Ranir’s products are produced at a company
plant in China; and Ranir also contracts with various third-party
manufacturers located overseas. 

“We definitely have a global footprint when it comes to
manufacturing,” McCormick said. “Ranir has approximately 750
employees, and most of the team works in Grand Rapids at our
headquarters and U.S. manufacturing plant, which are connected.

“We believe our employees are the critical piece to the success of
Ranir. Without their innovation, perseverance and the creativity, we
wouldn’t be successful. Over the past 18 months, we have stressed the
need to ‘bring millions of people affordable, healthy smiles’ and this
objective is what motivates us at work every day.”

With the company’s toothbrush side of the business, McCormick
explained that Ranir offers a wide variety of manual toothbrushes —
ranging from value-focused one and two piece products to more complex
four and five piece toothbrushes. On the power toothbrush side, Ranir’s
products compete with both sonic and oscillating toothbrush technology.

McCormick reported on three main trends he said are currently taking
place pertaining to oral care brush-related products from a global
perspective. 

“No 1, there is a transition in place among power toothbrush providers

Greg McCormick

Ranir LLC is headquartered in Grand Rapids, MI.

HOW TOOTHBRUSH MAKERS

IN COMPETITIVE RETAIL MARKET
SUCCEED

By Harrell Kerkhoff  |  Broom, Brush & Mop Editor
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to focus more on sonic technology. That has been directed by consumers.
In response, Ranir recently launched a product into that (sonic
technology) marketplace, with customer acceptance being extremely
positive,” McCormick said. 
“The second change we are seeing with tooth-

brushes has to do with staple-free bristle
technology. There is a lot of growth with staple-free
bristles in Europe, and it’s starting to build
momentum in the   United States. Traditional
technology uses staples to keep bristles in the brush
head. Staple-free technology allows Ranir to use
denser bristles, while also using different types of
bristle designs on the toothbrush head. This can
improve cleaning capabilities.”

The third trend McCormick discussed was the increased demand for
interdental brushes, where Europe is again leading the charge. These
products feature a different type of brush head and are very adept at cleaning
between bridges and braces, while also providing increased access in tight
spaces between teeth. This helps remove plaque and food debris.

“Wider gaps between teeth can also develop as a person ages, and an
interdental brush offers a better clean within these spaces,” McCormick
explained. “The overall interdental segment is experiencing double-digit
growth in Europe and high single-digit growth in the United States.”

McCormick called 2016 the most successful year ever for Ranir. This
growth was especially strong for the company’s power toothbrush segment.

“We grew an estimated five times the current rate of the overall power
brush category,” he said. “With manual toothbrushes, the overall category
is fairly stagnant. Our business was up 3
percent, so we still outpaced that category. We
also outpaced the overall interdental brush
category.”

Commenting on the success of Ranir in
2016, McCormick said that the company
focused hard on providing customized oral care
solutions for its key retail partners and their
end-user consumers. 

“We concentrated on consumer insights.
Ranir also finds how to best merchandize
products in a store to make them more relevant
for these consumers,” McCormick said. 

He added that this approach has helped
Ranir’s retail partners differentiate themselves
from their competition.

Advancement in automation during the
manufacturing process has also allowed the
company to grow and offer increased customer
service opportunities. 

“Not long ago, for example, we redesigned
one of our power toothbrush heads so that it
would be simpler to use without compromising
quality. In simplifying the product, we were
able to automate its production to a greater
level. This has allowed us to become more

competitive from a pricing standpoint,” McCormick said. “We installed a
new automated line in Grand Rapids for that product and did the same
thing at our German facility.”

He noted that such automation practices help the company to remain both a
U.S. and German manufacturer, as opposed to outsourcing all of its products.

“We are also excited about two 2016 acquisitions,” McCormick said.
“Ranir has purchased the Rembrandt® brand of whitening products from
Johnson & Johnson Consumer Inc. Whitening is a core capability for us,
and we see many opportunities with this acquisition.

“Ranir has also purchased BrushPoint, a Canadian company that
produces power and manual toothbrushes. This acquisition has provided
us with access to specific value toothbrush technology that we had not
been able to develop on our own. It also increased our access to more
power toothbrush consumers.”

He noted that competitive challenges remain in the oral care industry. 
“The competition is getting smarter and faster, so we have to meet these

challenges when it comes to how Ranir competes in the marketplace,”
McCormick said. “There is also the trend of more
consumers making purchases online, as opposed to
traditional brick and mortar stores. This is
particularly true with the millennial generation. It’s a
big challenge, so we are looking at how this is going to
impact our business, and how we follow such
consumers. I see changes coming in the marketplace, probably over the
next five or six years, that will greater address this issue.” 

Despite such challenges, McCormick and his colleagues at Ranir feel
the future is bright when it comes to the many oral care products and

segments available in today’s marketplace. 
“Almost everybody brushes his or her teeth.

There is 90 percent household penetration with
manual toothbrushes, and we expect the
growing trend for more power toothbrushes to
continue,” he said. “At Ranir, we want to
provide consumers with additional access to
power toothbrush technology as we feel this
delivers superior oral care and can lead to better
overall health.”
Contact: Ranir LLC, 4701 E. Paris Ave., SE,
Grand Rapids, MI 49512. Phone: 616-698-

8880; Website: www.ranir.com. 

Giving back to those in need remains a
key objective for Smile Squared, a
St. Louis, MO-based business that

sells two types of toothbrushes to North
American customers. For every one of its
toothbrushes sold, the company donates a
toothbrush to an underprivileged person. 

It’s the goal of Smile Squared to not only
remain a for-profit company, but help a large
domestic and international population who
simply cannot afford, or have access to, a
toothbrush. 
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Ranir uses advanced automation 
to produce its toothbrushes.

Ranir offers various types of toothbrush products as part of the company’s oral care lineup.

  

   



“People ask me if we are a not-for-profit business.
I tell them ‘no,’ one of our goals is to make a profit,”
Eric Cope, who founded the company several years ago, said. “We
don’t want to just beg and borrow for toothbrushes
because there is a need. I believe in free enterprise,

and the best way to create
something sustainable is
to follow a solid business
plan and provide  great
products.

“Our cornerstone, as a business,
is to remain a giving organization,
but we still have to make money. I
do consider ‘giving’ our primary
value.” 

Smile Squared supplies two types
of toothbrushes. Its original item
features a bamboo handle and comes
in child and adult sizes. This product
is produced in China. The company’s
other line of toothbrushes is called
the Colorful Collection. These are
plastic-handle adult toothbrushes

that feature different color options. They are made by a toothbrush
manufacturing company in the United States. 

A mission trip to the Central American country of Guatemala six years
ago led Eric Cope and his wife, Geri Cope, to delve into unknown
territory and begin a toothbrush company.

“When we started Smile Squared, we wanted something unique and
interesting, which led our company to the bamboo-handle toothbrush.
Sales remain very good. A lot of people like using natural products such
as bamboo. We want to provide products that are good for both people
and the earth,” Eric Cope said. “We have found success selling our

products over the Internet
and recently updated our
web page (www.smile-
squared.com). Our tooth-
brushes can also be found
in smaller grocery store
chains and boutiques,
natural food stores, and
with a few online comp-
anies that also have brick
and mortar facilities.”

Cope credits his wife
with greatly helping Smile
Squared get off the ground
and running. 

“This business could not
be possible without my
wife, Geri. She is a
financial adviser, and Smile
Squared certainly has her
DNA all over it as well,” Eric Cope said. “She has been instrumental by
providing key strategic initiatives, vision and business strategies.”

Although Eric Cope has long considered himself an entrepreneur and has
been involved with different businesses throughout his working life, it
wasn’t until Geri and Eric took that mission trip to Guatemala that the couple
fully realized the need for toothbrushes and greater oral health practices. 

“All four of our children are internationally adopted. Our oldest son is
from Guatemala. My wife and I fell in love with the country years ago
when we picked up our son. Later, we had an opportunity to participate in
a mission trip in the country, during which I volunteered at a dental
clinic,” Cope said. “I helped teach children at the clinic how they should
properly brush their teeth. I soon learned that many of these children
didn’t have a toothbrush at home, or had to share a single toothbrush with
their entire family. This, of course, can result in tooth decay. It’s a serious

health issue that continues to take place not only around the
world, but in the United States as well.”

Soon, Eric and Geri Cope were looking for ways to help,
which eventually led to the creation of Smile Squared. The
company officially began in November 2011. Since then, it has
been featured in such publications as O, The Oprah Magazine
as well as on NBCs The Today Show.  

Recently, new products have followed. As world
travelers, the Copes wanted to keep with the travel theme,
when it came to new product development. This led to the
creation of Zach’s Bags™ Travel Pouches, named after the
son of a family friend who died at a young age from a brain
tumor. Before the child’s death, Zach was able to visit Walt
Disney World with the help of a charitable organization. 

Today, 10 percent of the profits from the sale of these
bags, which come in different sizes and colors, will help
fund “wish trips” granted to children facing life threatening
medical conditions. The travel pouches are good for storing
items for a long trip, such as toothbrushes and iPads.
Proceeds from the Smile Squared Travel Journals (another
new product offering from the company) also help fund
these “wish trips.”

“We continue to be open to new types of products, all in
an effort to find different ways to do good,” Cope said. 

He added that the business philosophy surrounding Smile
Squared remains simple: “When a customer buys one of our
toothbrushes, we donate a toothbrush to a person in need.
We have established several relationships with non-profit
organizations that help us distribute the donated
toothbrushes. These toothbrushes have been sent to
communities in all 50 states as well as 26 countries.”
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Cope continues to work at building solid relationships with specific
organizations. 

“My family recently met 400 children in Guatemala, who each received a
toothbrush. I am very proud of what Smile Squared has been able to accomplish
thus far,” he said. “I have seen a shift in our customer base,
with more online sales taking place. We have also started
working with subscription box companies that have
immediate large distribution capabilities. This puts our
products in front of many new customers.

“A lot of our growth has also come from people reaching out through social
media, wanting to be a part of what we do. Business has been trending up during
the past year.”

As a supplier of toothbrushes, Cope said he doesn’t view large toothbrush
producers as competitors. He knows Smile Squared can’t compete against the
large marketing budgets of these companies. However, that is OK with him. 

“Smile Squared is based on the core value of giving. I feel a product like a
toothbrush makes perfect sense,” Cope said. “There is a continual need for
toothbrushes throughout this country and the world. This need helps our company
move forward.”

Contact: Smile Squared, P.O. Box 31183, 
St. Louis, MO 63131. Website: www.smilesquared.com.
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Smile Squared’s toothbrushes are reaching various parts 
of the United States and the world. 
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In a recent seminar for cleaning industry professionals, Sales and
Cleaning Consultant David Corker, president of Corker
Consulting LLC, contrasted the differences between millennials and

their older counterparts in the workplace.
In addition, during his presentation titled, “The Profit Margin Squeeze:

Millennials and the Internet,” Corker offered tips on training salespeople  to
increase sales to younger buyers in the changing marketplace.

“As some of you know, it is tough to sell to millennials,” said Corker,
who has been in the cleaning
industry for about 30 years, both
on the manufacturer’s side and in
distribution. “Millennials buy
differently and we are not sure
how to sell to them. The Internet
makes it easy to price shop. We
are also having a hard time when
it comes to making cold calls.
How do we combat these
issues?”

While the percentage of cold
calls that result in new business
has never been great, the success
rate is even lower today, as it has
become more and more difficult
for salespeople to get face-to-
face with decision-makers.

“When I started out in the
business, we called them ‘gate-
keepers,’” Corker said. “They

were the ones salespeople would see when they walked through the door
of a potential customer. He or she was the one to keep you from getting
to purchasing, or to the guy in the back doing the cleaning.

“The success rate for cold calls from 1940 to 1985 was about 18
percent. About two out of every 10 customers would open the door to
salespeople for new business. Today, you walk into a building and there’s
a phone sitting there. If you don’t know who to talk to, you are not going
to make a cold call that day. 

“As a result, today’s success rate for cold calls is 1.9 percent, which
means a salesperson will be successful in two out of every 100 places he
or she visits. That makes it kind of tough to get new business.”

The Generations In The Workplace

Before discussing the best way to reach and sell to millennial buyers,
Corker outlined some of the traits of the different age groups
working in today’s marketplace, and how they are best approached

by salespeople.
He explained that determining the time span for each generation varies

somewhat, depending on the source.

Baby boomers: The baby boomer generation was born from 1947
to 1964.

“Baby boomers thought they were grown up at 18 years old or when
they graduated from high school,” Corker said. “They were eager to live
on their own and do their own thing.”

Baby boomers tend to be hard workers and they are very loyal. Indeed,
their loyalty extends to the workplace, as they typically will work for just
one or two companies their entire careers, Corker said.

“They like ‘high touch’ over ‘high tech,’” Corker said. “For example,
if a baby boomer wants a new pair of pants, he will go to the store, find a
pair of Dockers, try them on to make sure they fit, and then he will wear
them for a little while. He wants to know how they feel and if they are the
right size. The next time he wants to buy pants, he will go online and see
if he can get a better price.”

Baby boomers also thrive on social interaction. They grew up in the old
neighborhoods where everyone knew and interacted with their neighbors.
They worked and played together and held such events as block parties,
Corker explained.

“Because of baby boomers’ desire for social
interaction, a salesperson better be prepared to ask good
questions and be social with them,” Corker said. “If
salespeople are not social with baby boomers, they will
not get their business.”

Baby Boomers are also not in to multitasking. To illustrate this point,
Corker told of a sales call he made early in his career that was an eye-
opener for him.

“I went out to make a sales call and I was running behind. While I was
talking to the customer, I glanced at my watch. He said to me, ‘Are you
in a hurry? Do you really want to talk to me?’” Corker remembered. “I

How To Make

Sales Calls
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By Rick Mullen  |  Broom, Brush & Mop Associate Editor

David Corker



walked out of the account, took my watch off, and I haven’t worn one
since. After that incident, I didn’t want to be distracted in front of a
customer or be rude.

“Baby boomers tend to have and appreciate good
manners. Don’t multitask in front of them. Don’t look at
your notes or your watch. Focus on them.”
Corker said a little empathy from a salesperson directed toward a baby

boomer can go a long way in establishing a relationship, which leads to
more sales.
“Empathize with them. When baby boomer purchasers started in the

business, their only job was to buy jan/san products,” Corker said. “With all
the downsizing today, they are ‘crushed and rushed.’ Today a purchaser will
buy in multiple segments, such as jan/san, office supplies, etc.
“A salesperson might say to a purchaser, ‘I understand. Everybody

needs help.’”
Alluding to his illustration of a baby boomer taking his time trying on

new pants to make sure they look and feel right, Corker said salespeople
must be able to effectively demonstrate products.
“Salespeople need to know what the product is about and how it works,

because when they get in front of a baby boomer, they will only get one
chance,” Corker said. “In addition, following the demonstration, don’t try
to sell them. Remember, baby boomers are social people. They want you
to interact with them. They want you to ask their opinion of the product
just demonstrated. Salespeople should take their time and think of good
questions such as, ‘Does this work in your facility? Can we try it in that
area?’”
After being successful in making a baby boomer a new customer, it is

essential to be able to train him or her in an “old school” classroom-type
setting, Corker said.

Generation X: Generation Xers were born from 1965 to 1980.
Typically, this demographic considers themselves “grown up” when they
graduate from college, Corker said.
“Most of them will work for three or four companies during their

lifetime, as they still have some of the loyalty traits that they learned from
their parents and grandparents,” Corker said.
When it comes to their buying habits, Corker said generation Xers want

a “Cadillac at Chevy prices.”
He added: “They want to buy the best quality products, but they the

want the best price they can get. Therefore, the salesperson better be
prepared to make a cost benefit proposition.”
For example, a cost benefit proposition could involve a salesperson

showing a customer why the quality of a particular product he or she is
selling is better than what the customer is currently using, and why it is
worth the extra money, Corker said. 

“Generation Xers don’t want a canned pitch. You must
be fluid and prepared to talk to them on many levels,”
Corker said. “They like new and exciting products.
Salespeople must grab their attention.”
Corker said salespeople are well-advised to keep in mind that

generation Xers especially like environmentally friendly products.
Therefore, salespeople should be well-versed in explaining to a
generation Xer why a product is eco-friendly.
“Remember, generation Xers are the ones who started the green

movement,” Corker said.
Millennials are often said to be more “tech savvy” than the older

generations. Corker disagrees with that common assessment.
“Everybody thinks the millennials are the tech savvy

ones. They are not. Generation Xers are the tech savvy
people. They are the ones who have developed the newer
technologies. They know how things work. They are the
ones writing the apps, etc.,” Corker said. 

Because they are tech savvy, Corker said generation Xers realize that
information disseminated on the Internet is not always true. As a result,
they tend to be on the cynical and skeptical side. They will test a
salesperson’s product knowledge.
“Because they are cynical and skeptical, it is imperative salespeople know

what they are talking about when dealing with generation Xers,” Corker
said. “The minute the salesperson walks out, an Xer will be on the Internet
to check out the product. Salespeople must earn their trust. Therefore, if you
tell them something, stick to it. Don’t change the sales plan.”
Like their baby boomer counterparts, Xers also like to be trained.
“Even though they paid a ‘Chevy’ price for their ‘Cadillac,’ they still

want to be taught,” Corker said.

Millennials:Millennials (also known as generation Y) were born from
1981 to 2000. They consider they have reached full adulthood at a later
age than baby boomers and generation Xers.
“They feel like they are grown up by the time they are 30,” Corker said.
Corker said millennials’ penchant for living with their parents until age

30, which often has baby boomers and generation Xers shaking their
heads in disbelief, has its benefits. For example, many baby boomers and
generation Xers, at about age 26 or 27, realized their parents weren’t as
dumb as they thought, and, as they got older, they relied more heavily on
their parents’ advice and knowledge about life.
In contrast, millennials remain under the influence and guidance of

their parents throughout their 20s, which has its benefits, Corker said.
“By living at home until they are 30, millennials can afford such things

as a downpayment on a home, which helps them get off on the right
track,” Corker said. “Therefore, it is easier if a salesperson
tries to be a ‘guiding light’ for millennials, like their parents.
Do not hard sell them — ‘If you buy today, I will give it to you
$20 cheaper.’ The minute you do that, you lose them.”
Corker said salespeople should be aware that millennials tend to have

short attention spans. Therefore, a salesperson should shorten his or her
sales pitch.
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“When in front of millennials, salespeople should make
sure their presentation is short and precise,” Corker said.
“Furthermore, don’t guess, fluff or exaggerate. When
making a sales pitch to them, salespeople must be accurate, because the
minute they walk out the door, millennials are going to Google the
product. They know how to Google things faster than any of us baby
boomers ever thought about doing. They are going to ask Siri, ‘What
about this machine. Tell me all about it.’

“Product information is at their fingertips. Millennials are going to look
at product reviews. They will try to connect with someone at another
facility that bought the same item to see how that company puts it to use.” 

Another trait of millennials is they tend to not carry cash.
“Millennials will use a debit or credit card to pay for a $1.25 item,”

Corker said. “Ask a baby boomer and most of them have somewhere
between $100 to $200 in their pocket everyday.”

Unlike their parents, millennials will work for multiple companies
during their lifetime.

“The reason for that is, Mom and Dad worked for a company for 30 years,
and when the downsize came, they were let go,” Corker said. “So, there’s
that trust factor. Millennials don’t want to work for a company all those years
and then end up like their parents. As a result, they have no loyalty toward
their employer. They will change jobs regularly and often.”

Corker said when dealing with millennials as buyers, it behooves
salespeople to respect their individuality.

“A millennial may have several tattoos and pink hair — how do I
connect with him or her?” Corker asked. “Accept the color of a
millennial’s hair, and realize that many times tattoos have a serious
meaning. A tattoo might commemorate a friend or relative who has died,
or some kind of stress or crisis in the millennial’s life. Therefore, an easy
way to start talking to millennials is to ask them about their tattoos, or ask
them about their lives. It will make it easier to connect with them, and it
will show respect, because you are not downplaying their tattoos, or what
they do with their hair.”

As he said earlier, millennials are not “tech savvy,” but they are,
however, what Corker calls “digitally dependent.” This is evidenced by
millennials constant need to text their friends.

“They want to connect with their friends everyday,” Corker said.
“When my daughter gets up in the morning, she texts her friends. I looked
at the texts. They don’t say anything.” 

Like baby boomers and gen Xers, millennials also like to be trained.
“They want to be trained because their parents have pounded into their

heads they must get a college degree,” Corker said. “Therefore, training
is important to them.  If a salesperson doesn’t know what he or she is
talking about when doing a training seminar, the millennial customer will
no longer do business with that company.”

Common Threads For Generational Buyers

While each generation differs from the one that came before or after,
salespeople should be aware there are some common threads to be
found. Below are some common threads Corker touched upon:

• Internet;
• Problem solving solutions;
• Demonstration of new products and procedures;
• Knowledgeable sales force; and,
• Train, train, train.

“Let’s talk about the Internet and social media,” Corker said.
“Facebook and LinkedIn help gain new customers. From 1980 to about
2000, less than 1 percent of new customers were from Facebook,
LinkedIn, etc. In 2016, it was up to nearly 80 percent, and it is growing
rapidly. If you don’t have an Internet presence, you are not growing, you
are not following up and you are going to lose customers.

“Millennials are going to go to a company’s website to research a
product before they call a salesman. They will read about it, and when
they call the company, they’re going to check to see if the salesperson
knows what he or she is talking about concerning that item.”

Corker said millennials also read blogs, which can be another way a
company can gain new business. If a millennial likes a company’s blog,
he or she will likely tell other millennials, including buyers, about it.

“A company’s blog can build credibility,” Corker said. “It lets people
know you are a leader.”

Corker said many salespeople in today’s business environment lack
presentation skills, training and creative demos. 

“I was talking with a friend who is a regional rep for a big box mover.
I said to her, ‘What kind of training program do you have for your sales
team?’ She said, ‘Our sales people learn on the fly.’ The customer will
train them,” Corker said. “That’s a problem, because what it does is create
a situation called ‘match and quote.’ For example, a salesperson goes out
and gets a list of all the products a customer is buying and takes it back
to the boss. The company quotes a price because that is the only way it is
going to get business — it is all based on price, and price is ‘hope.’  The
company is hoping to get that business. Hope is not a strategy.”

In talking about conducting sales demonstrations, Corker said,
“Presentation without demonstration is merely conversation.” He talked
about how he learned about presentation skills early in his sales career. 

When Corker first started out as a distributor salesman, he worked for
a company in Detroit, MI. When he came to work on his first day, he
noticed a toilet bowl swab sitting behind the boss’s desk.

“He said to me, ‘Dave, when you sell 100 of these you can go out and
sell anything else in my company.’ I was 22 or 23 at that time,” Corker
said. “I took that bowl swab and I went from place to place to place to
place, and I didn’t sell any.

“About 3 p.m. on the second day, I ran into a gatekeeper. She looked at
me and said, ‘It looks like you are having a bad day.’ I said, ‘I’m supposed
to sell 100 of these before I can sell anything else, and I haven’t been able
to sell any,’ She said, ‘Hang on for a second.’ She opened her desk drawer,
took her purse out from the desk, and handed me a dollar. She said, ‘How
much are they?’ I said, ‘75 cents.’ She said, ‘I’ll take one. I hope your day
gets better.’ I started to give her a quarter back and she said, ‘Keep it.
You’re having a bad day.’”

Puzzled as to why he was having such a hard time selling the toilet
bowl swabs, Corker went back to his boss and asked for help.

“My boss said, ‘Dave, you’re just trying to take orders — you are not
selling,’” Corker remembered.

Corker’s boss told him to get a bowl swab, a pair of gloves and some
toilet bowl cleaner.

“He said, ‘When you go into a facility, ask if you can clean the toilet. Back
in those days, there were a lot of smelly toilets,” Corker said. “He said, ‘As
you start your sales pitch, explain all the products.’”

With the boss’s instructions in mind, Corker hit the streets again. While
he cleaned potential customers’ toilets, he told them how the nitrile gloves
are chemical resistant. He showed them how the bowl swab holds the
cleaning chemical, as opposed to a brush that would let the chemical flow
through. He demonstrated how the bowl swab could protect the user from
getting chemical splashed in his or her face. He also pointed out how well
the toilet bowl cleaner worked and its pleasant fragrance.

“A day and a half later, I had sold 100 bowl swabs, 50 cases of toilet
bowl cleaner, and a number of pairs of gloves,” Corker said. 

Salespeople and manufacturers also need to know
where to sell a product and how it should be presented,
Corker said. He related an incident while he was a rep for a company that
sold a product designed to clean flooring tile in kitchens.

“The company had a sales contest and I sold 10,000 gallons in the first
three months,” Corker said. “I sold more than some of the company’s
regions did with all their salespeople.”

Corker’s boss was pleased and commented that he must have visited a
large number of restaurants to sell that much floor tile cleaner, and was
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surprised when Corker said he had not called on any restaurants.
“I went to General Motors and cleaned a kitchen floor and the

gentleman who was with me said, ‘Do you think that product would clean
the paint room floor?’” Corker said.

As it turned out, not only did the product work on the paint room floor, it
was also effective in cleaning drains that caught oil coming off machines.

“That facility bought 55-gallon drums of the cleaner,” Corker said.
“Furthermore, other (General Motors) plants heard about it and I sold
over 250 drums the first month.”

Corker said manufacturers and distribution companies
must do a better job in training their reps on how to
conduct effective demos. He emphasized the importance of
salespeople knowing what they are talking about when showing products.
He suggested a training program that focuses on core products.

“Focus on five core products. Change them quarterly or semi-annually.
Make sure salespeople are getting out there and showing them and that
they have a good demo,” Corker said. “If they don’t have a good demo,
your salespeople are going to be lost.”

Corker shared one way he has trained salespeople during his career.
“Split your sales force into groups,” he said. “Give them the features and

benefits of a product, and ask them what else belongs in the ‘package.’”
The package would be the product and related items, such as in the

example of the toilet bowl swab — the swab, gloves and cleaning chemical.
“Have a little competition between your sales groups. The group that

performs the best gets a night out at the movies with their wives,
boyfriends, girlfriends or whoever,” Corker said. “Salespeople, by nature,
are very competitive.”

Having the sales groups give their demonstrations in front of each other
allows an individual salesperson to see how others conduct a presentation.
The end result is taking the best parts of each group’s presentations to
develop an effective demonstration to be used by all the salespeople.

“Having your whole sales force presenting products the
same way will make a difference in your sales,” Corker
said. “When a salesperson can effectively demonstrate a
product, price becomes inconsequential.”

Corker also offered some suggestions on how to break in newly hired
salespeople.

“Some of you have a sales training program. You might give new hires
a day in the warehouse, a day on a delivery truck and a day in the office.
Afterwards, the sales manager gives the new salesperson a territory and a
price page,” Corker said. “It is survival of the fittest. You send them out
and say ‘good luck.’”

Corker suggested the following training program for new salespeople:

• Strip and lay finish with contractors (min 2 days w/2 different);
• Clean carpet with carpet cleaners (min 2 days w/2 different);
• General cleaning contractor (restrooms and offices w/ 2 different);
• Hospital contractor with housekeeper (min 2 days);
• Factory cleaning (min 2 days);
• Ride with delivery truck (list what they should focus on);
• IT to learn the company’s software capabilities (order entry,

backorders, etc.);
• Warehouse and logistics (min 1 day);
• Ride with best salesperson (make sure he or she is presenting

products);
• Ride with average salesperson (make sure he or she is

presenting products);
• Set up new hires with 10-20 accounts (put in a position to

succeed);
• Create selling opportunities and ride with them; and,

• Help them set the next appointment (2-3 weeks out).

“Give new hires a couple of days with a contractor, stripping and
laying finish on floors. Let them learn how to strip and rewax
floors. Let them see all the products the contractors use,” Corker
said. “Do the same  with carpet cleaners and a general contractor.
Have the salesperson shadow a housekeeper in a hospital. Let him
or her do some factory cleaning. Have the salesperson ride on a
truck. Explain the importance of delivery drivers, who are
extensions of the sales force. Don’t just send the new hire out to
ride along with the truck driver to help with deliveries. Teach the
salesperson to notice what products are in a customer’s facility and
how they are being used.

“Have him or her spend a day with the IT people to learn how to put
orders on a computer and how to backtrack an order. Tell the new
salesperson about the capabilities of the software your company uses.

“The new salesperson needs to spend time in the warehouse learning
about logistics — how products come in and how they go out.”

Corker also suggested having a new hire ride along with the company’s
best salesperson and, on another day, go with an average salesperson
while he or she is presenting products. This will give the new hire the
opportunity to compare the way the two veteran salespeople go about
their business.

“Set new salespeople up with 10 to 20 accounts,” Corker said.
“Sometimes, we bring in a new hires and send them out to make cold
calls. They are going to fail. Help them out. Take some small churches
and schools from your better salespeople. They will come up with more
accounts.

“Teach new hires how to set that next appointment. In addition, have a
manufacturer rep come in and teach about one new product a week.”

Corker reiterated the importance of making sure sales reps know what
they are talking about, especially when training customers. He told of a
recent visit he made to a hospital to visit a sick relative.

“I walked in and happened to recognize a salesman from another
company who was teaching the hospital staff how to strip and rewax the
floor,” Corker said. “Surprisingly, he didn’t know how to run a floor
machine. I know this person has been in the business almost 20 years. He
ran the machine into a wall while I was standing there. 

“Who is training your customers? Are they good at
talking in front of people? Are they good at engaging
customers? Make sure whoever you have conducting
training is qualified. Make sure seminars are designed to
sell the whole package.”

The goal is for the customer to retain what he or she has been taught,
Corker said. 

“If you say something three times during a
presentation, the likelihood of a person remembering
what you said is about 90 percent,” Corker said.

He also suggested a sales rep could ask the customer if he or she would
like to be tested on what was presented, to make sure the information has
been retained.

In closing, Corker offered the following summary:

• Constantly work on an Internet presence;

• Learn to sell across generations;

• Manufacturers need to create problem solving products;

• Train — Reps to make fluid presentations on core products;

• Train — New salespeople. Make the investment; and,

• Train — Customers.

Contact: Corker Consulting LLC, 
15535 Austin, Clinton Township, MI 48305.

Phone: 586-615-7818.
Email: corkerdj@yahoo.com.



   U.S. government trade figures for the first 10 months of 2016
indicated raw material imports were down in three categories outlined:
hog bristle, broom and mop handles and metal handles compared to

the first 10 months of 2015. For October 2016, three categories
outlined reported decreases: hog bristle, brush backs, and metal

handles, compared to October 2015.

Import totals for the first 10 months of 2016 were up in five finished
goods categories outlined: brooms of broom corn valued at more than

96 cents per broom, toothbrushes, paint rollers, paintbrushes and
upright brooms, compared to the first 10 months of 2015. In October

2016, four categories outlined recorded increases: brooms and
brushes of vegetable material, toothbrushes, paint rollers and

paintbrushes, compared to October 2015.

RAW MATERIAL IMPORTS
Hog Bristle

The United States imported 24,855 kilograms of hog bristle in October
2016, down 40 percent from 41,626 kilograms imported in October 2015.
During the first 10 months of 2016, 178,193 kilograms of hog bristle
were imported, down 25 percent from 237,342 kilograms imported
during the first 10 months of 2015.

China sent 178,015 kilograms of hog bristle to the United States during
the first 10 months of 2016.

The average price per kilogram for October 2016 was $28.49, up 153
percent from the average price per kilogram for October 2015 of $11.26.
The average price per kilogram for the first 10 months of 2016 was
$23.93, up 27 percent from the average price per kilogram of $18.91 for
the first 10 months of 2015.

Broom And Mop Handles
The import total of broom and mop handles during October 2016 was

1.3 million, up 18 percent from 1.1 million for October 2015. During the
first 10 months of 2016, 14.3 million broom and mop handles were
imported, down 6 percent from 15.2 million for the first 10 months of
2015.

During the first 10 months of 2016, the United States received 7
million broom and mop handles from Brazil, 4.4 million from Honduras
and 2 million from China.

The average price per handle for October 2016 was 82 cents, down 2
percent from the average for October 2015 of 84 cents. The average price
for the first 10 months of 2016 was 88 cents, down 7 percent from 95
cents for the first 10 months of 2015.

Brush Backs
October 2016 imports of brush backs totaled 658,895, up less than 1

percent from 654,201 for October 2015. During the first 10 months of
2016, 6 million brush backs were imported, up 2 percent from 5.9 million
for the first 10 months of 2015.

Sri Lanka sent 2.8 million brush backs to the United States during the
first 10 months of 2016, while Canada shipped 2.5 million.

The average price per brush back was 47 cents during October 2016,
up 12 percent from 42 cents for October 2015. For the first 10 months of
2016, the average price per brush back was 46 cents, up 1 cent from the
average price for the first 10 months of 2015.

Metal Handles
The import total of metal handles during October 2016 was 3.5 million,

up 59 percent from 2.2 million for October 2015. During the first 10
months of 2016, 22.4 million metal handles were imported, down 1
percent from 22.7 million for the first 10 months of 2015.

During the first 10 months of 2016, China exported 9.5 million metal
handles to the United States, while Spain sent 9 million and Italy shipped
2.7 million.

The average price per handle for October 2016 was 67 cents, down 19
percent from the average price for October 2015 of 83 cents. The average
price for the first 10 months of 2016 was 90 cents, down 8 percent from
the average price for the first 10 months of 2015 of 98 cents.

FINISHED GOODS IMPORTS
Brooms Of Broom Corn

Valued At More Than 96 Cents
The United States imported 541,855 brooms of broom corn valued at

more than 96 cents per broom during October 2016, down 24 percent
from 712,405 for October 2015. During the first 10 months of 2016, 6.4
million brooms of broom corn were imported, up 2 percent from 6.3
million for the first 10 months of 2015.

Mexico shipped 6.3 million brooms to the United States during the first
10 months of 2016.

The average price per broom for October 2016 was $2.40, down 1
percent from $2.43 for October 2015. The average price per broom for
the first 10 months of 2016 was $2.49, down 2 percent from the average
price for the first 10 months of 2015 of $2.53.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material during

October 2016 was 130,436, up 2 percent from 127,515 brooms and
brushes imported during October 2015. During the first 10 months of
2016, 2.9 million brooms and brushes were imported, down 42 percent
from 5 million for the first 10 months of 2015.

Sri Lanka exported 1.4 million brooms and brushes to the United
States during the first 10 months of 2016, while Canada sent 642,643. 

The average price per unit for October 2016 was $1.46, down 27
percent from the average price for October 2015 of $2. The average price
for the first 10 months of 2016 was $1.15, up 14 percent from $1.01 for
the first 10 months of 2015.

Toothbrushes
The United States imported 95.5 million toothbrushes in October 2016,

up 13 percent from 84.7 million imported in October 2015. During the
first 10 months of 2016, 917.4 million toothbrushes were imported, up 6
percent from 867.5 million imported during the first 10 months of 2015.

China sent 690 million toothbrushes to the United States during the
first 10 months of 2016. 

The average price per toothbrush for October 2016 was 20 cents, down
13 percent from the average price for October 2015 of 23 cents. The
average price for the first 10 months of 2016 was 22 cents, down 8
percent from the average price for the first 10 months of 2015 of 24 cents.

Hairbrushes
October 2016 imports of hairbrushes totaled 4.2 million, down 21

percent from 5.3 million for October 2015. During the first 10 months of
2016, 37.7 million hairbrushes were imported, down 2 percent from 38.5

Imports/Exports
IMPORTS TRENDING UP,
EXPORTS DOWN FOR FIRST
10 MONTHS OF 2016

By Rick Mullen |  Broom, Brush & Mop Associate Editor
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million for the first 10 months of 2015.
China shipped 37.3 million hairbrushes to the United States during the

first 10 months of 2016.
The average price per hairbrush was 25 cents during October 2016, up

14 percent from 22 cents for October 2015. For the first 10 months of
2016, the average price per hairbrush was 25 cents, the same as for the
first 10 months of 2015.

Shaving Brushes
The United States imported 6.6 million shaving brushes in October

2016, down 20 percent from 8.2 million imported in October 2015.
During the first 10 months of 2016, 66.1 million shaving brushes were
imported, down 9 percent from 72.8 million imported during the first 10
months of 2015.

China sent 44.6 million shaving brushes to the United States during the
first 10 months of 2016, while Italy shipped 7.2 million.

The average price per shaving brush for October 2016 was 10 cents,
down 17 percent from the average price for October 2015 of 12 cents. The
average price for the first 10 months of 2016 was 13 cents, up 18 percent
from 11 cents for the first 10 months of 2015.

Paint Rollers
The import total of paint rollers during October 2016 was 5.1 million,

up 6 percent from 4.8 million for October 2015. During the first 10
months of 2016, 58.7 million paint rollers were imported, up 2 percent
from 57.7 million during the first 10 months of 2015.

China sent 47.6 million paint rollers to the United States during the first
10 months of 2016, while Mexico shipped 3.7 million and Cambodia
exported 3.6 million. 

The average price per paint roller for October 2016 was 47 cents, down
13 percent from the average price for October 2015 of 54 cents. The
average price for the first 10 months of 2016 was 49 cents, down 6
percent from the average price for the first 10 months of 2015 of 52 cents.

Paintbrushes
U.S. companies imported 23.6 million paintbrushes during October

2016, up 37 percent from 17.2 million for October 2015. Paintbrush
imports for the first 10 months of 2016 were 214.5 million, up 2 percent
from 209.6 million for the first 10 months of 2015.

China shipped 202 million paintbrushes to the United States during the
first 10 months of 2016, while Indonesia sent 9.4 million.

The average price per paintbrush for October 2016 was 25 cents, down
31 percent from 36 cents October 2015. The average price for the first 10
months of 2016 was 30 cents, down 9 percent from 33 cents for the first
10 months of 2015.

Upright Brooms
The total import of upright brooms for October 2016 was 1.2 million,

down 8 percent from 1.3 million for October 2015. During the first 10
months of 2016, 13.9 million upright brooms were imported, up 8 percent
from 12.9 million imported during the first 10 months of 2015. 

China sent 12.1 million upright brooms to the United States during the
first 10 months of 2016, while Sri Lanka shipped 872,268.

The average price per broom for October 2016 was $1.23, down 19
percent from the average price for October 2015 of $1.51. The average
price per broom for the first 10 months of 2016 was $1.36, down 6
percent from $1.44 for the first 10 months of 2015.

EXPORTS
Export totals for the first 10 months of 2016 were down in three

categories outlined: brooms and brushes of vegetable materials, shaving
brushes and artist brushes, compared to the first 10 months of 2015.

In October 2016, three categories outlined reported decreases: brooms
and brushes of vegetable materials, toothbrushes and shaving brushes,
compared to October 2015. 

Brooms & Brushes Of Vegetable Materials
The United States exported 4,766 dozen brooms and brushes of

vegetable materials during October 2016, down 40 percent from the
October 2015 total of 7,910 dozen. Exports of brooms and brushes of
vegetable materials during the first 10 months of 2016 were 56,723 dozen,
down 24 percent from 75,028 dozen for the first 10 months of 2015.

The United States sent 24,366 dozen brooms and brushes to Canada
during the first 10 months of 2016, while Germany received 4,318 dozen. 

The average price per dozen brooms and brushes was $33.15 in
October 2016, down 12 percent from $39.77 for October 2015. The
average price per dozen brooms and brushes for the first 10 months of
2016 was $46.87, down 4 percent from $48.98 for the first 10 months
of 2015.

Toothbrushes
During October 2016, the United States exported 12.5 million

toothbrushes, down 22 percent from the total recorded in October 2015 of
16 million. During the first 10 months of 2016, 150.9 million
toothbrushes were exported, up 6 percent from 142.7 million exported
during the first 10 months of 2015.

The United States exported 59.6 million toothbrushes to Canada, 20.7
million to Germany and 18.2 million to Mexico, during the first 10
months of 2016.

The average price per toothbrush for October 2016 was 49 cents, up 11
percent from 44 cents for October 2015. The average price per toothbrush
for the first 10 months of 2016 was 46 cents, down 4 percent from 48
cents for the first 10 months of 2015.

Shaving Brushes
The United States exported 903,944 shaving brushes during October

2016, down 40 percent from 1.5 million for October 2015. During the
first 10 months of 2016, 14 million shaving brushes were exported, down
4 percent from 14.6 million for the first 10 months of 2015.

Brazil imported 5.8 million shaving brushes from the United States
during the first 10 months of 2016, while Canada received 3.1 million.

The average price per shaving brush for October 2016 was $1.85, up
73 percent from $1.07 for October 2015. The average price for the first 10
months of 2016 was $1.21, up 9 percent from $1.11 for the first 10
months of 2015.

Artist Brushes
October 2016 exports of artist brushes totaled 2.3 million, up 109

percent from 1.1 million for October 2015. During the first 10 months of
2016, 9.3 million artist brushes were exported, down 10 percent from
10.3 million for the first 10 months of 2015.

Canada received 5.3 million artist brushes from the United States
during the first 10 months of 2016, while Haiti imported 1.3 million.

The average price per artist brush was $1.85 during October 2016,
down 26 percent from the average price for October 2015 of $2.50. For
the first 10 months of 2016, the average price per artist brush was $3.60,
up 49 percent from the average price for the first 10 months of 2015 of
$2.42.

Paintbrushes
The export total of paintbrushes during October 2016 was 191,745, up

15 percent from 166,831 for October 2015. During the first 10 months of
2016, 2.7 million paintbrushes were exported, up 93 percent from 1.4
million for the first 10 months of 2015. 

Canada imported 1.4 million paintbrushes from the United States
during the first 10 months of 2016, while the United Kingdom received
429,438.

The average price per paintbrush for October 2016 was $7.96, down 32
percent from $11.71 for October 2015. The average price for the first 10
months of 2016 was $5.59, down 55 percent from $12.50 for the first 10
months of 2015.
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Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)
Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles
                            October                             Year To Date
Country           Net Q/Ton              Value           Net Q/Ton              Value
Canada                                                                               1              3,413
Mexico                                                                                 3            12,589
Nethlds                            1              4,085                          1              4,085
Germany                                                                             1              3,128
Taiwan                                                                                 1              6,673
TOTAL                            1              4,085                          7            29,888

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

                            October                             Year To Date                       
Country      Net Q/Dozen              Value      Net Q/Dozen              Value
Canada                    1,740            80,287                 24,366       1,051,561
Mexico                          96              3,672                   2,251            85,865
Guatmal                                                                            43              2,865
Hondura                                                                          171              5,606
C Rica                                                                             712            38,414
Panama                                                                           264            20,075
Bermuda                                                                      1,339            29,797
Bahamas                     120              4,661                   1,285            89,183
Cayman                                                                               2              3,120
Haiti                                                                                   96              7,207
Dom Rep                                                                         220              8,462
B Virgn                                                                                8              2,737
St K N                         100              2,746                      283            11,021
Antigua                                                                            197              3,843
S Lucia                        730              7,054                      948            16,874
S Vn Gr                       194              7,249                      332            12,664
Trinid                           450            12,096                   3,526            99,259
Curaco                                                                              95              3,276
Colomb                                                                                2              4,953
Peru                                                                             1,053            28,824
Chile                            255              7,347                      949            44,192
Norway                                                                              55              3,360
Finland                                                                              90              2,970
U King                                                                          1,405            65,971
Ireland                                                                             286            21,001
Nethlds                        204              6,715                   1,128            50,318
Belgium                                                                             89              2,932
France                                                                             176            18,296
Germany                     630            20,528                   4,318          150,086
Estonia                                                                                5              3,300
Poland                                                                             155              6,411
Russia                                                                             170            10,024
Lebanon                                                                              7              2,857
Israel                                                                                   9              3,400
Jordan                                                                               87              2,875
Kuwait                                                                               33            13,196
S Arab                                                                          1,534            79,489
Qatar                                                                                 45              8,420
Arab Em                                                                       1,168            38,480
India                                7              2,794                        13              5,588
Malaysa                                                                             12              6,908
Singapr                                                                            681           111,539
Phil R                                                                              158            12,383
China                                                                            1,331            43,419
Kor Rep                                                                             15            20,932
Hg Kong                      204              5,309                      863            42,586
Japan                            36              7,044                   1,806            65,980
Austral                                                                          2,872          289,508
Nigeria                                                                               50              2,894

Chad                                                                                 20              3,706
TOTAL                     4,766          167,502                 56,723       2,658,627

                                          9603210000 Toothbrushes
                            October                             Year To Date                       
Country           Net Q/No.              Value           Net Q/No.              Value
Canada             3,307,332       1,961,450          59,556,167     23,459,246
Mexico              1,460,482       1,015,397          18,185,411       8,407,879
Guatmal                                                                          108              5,772
Belize                       7,200              3,902                 28,894          105,196
Salvadr                                                                       12,237          130,963
Hondura                 10,872            11,199                 25,109            39,844
Nicarag                                                                       20,046            25,769
C Rica                                                                          1,583            12,764
Panama                   4,458            60,014            2,364,671       2,764,561
Bahamas                                                                      1,475            15,390
Jamaica                  11,875            50,235                 56,771            81,896
Cayman                                                                        1,230              9,600
Haiti                                                                            15,274            19,589
Dom Rep               56,946            71,264               554,696          476,637
Antigua                                                                       16,672            13,129
S Lucia                                                                       18,471            25,293
S Vn Gr                                                                             72              4,896
Barbado                   5,760              2,826                 21,720            27,197
Trinid                      40,896            27,476               652,306          658,997
S Maarte                       31              2,587                   5,762            13,138
Curaco                   35,568            14,089               491,975          193,258
Colomb                    2,840            19,024               375,072          269,707
Guyana                       237              8,788                 70,847            87,332
Surinam                                                                        6,765            14,441
Ecuador                                                                    527,460            94,128
Chile                         1,536              6,305                   7,833            52,535
Brazil                                                                          20,900            53,566
Paragua                                                                       8,760              6,868
Uruguay                 86,398            72,694               193,455          185,701
Argent                  470,124          127,692            3,779,339       1,370,655
Norway                                                                       10,435            22,218
Finland                                                                       13,184              7,512
U King                      6,319            56,018               242,048          476,037
Ireland                                                                   5,203,976       1,826,082
Nethlds                                                                       13,319          166,573
Belgium                    5,778              8,402                 26,664            30,724
France                    12,272          129,288               845,677       3,737,645
Germany           3,475,984          767,659          20,705,750       3,712,702
Czech                   628,596          302,183            6,236,666       2,997,479
Hungary                                                                   152,064            61,799
Switzld                                                                      331,676            46,682
Lithuan                     1,740              7,993                 10,187            30,452
Ukraine                                                                         5,256            15,234
Kyrgyzs                                                                        1,144            12,468
Turkmen                                                                          179            14,341
Spain                           390              4,836                 16,866            57,703
Italy                          3,400              5,287                   4,678            30,438
Greece                                                                       12,000            20,040
Romania                                                                       3,000              8,850
Turkey                                                                          8,016              9,539
Lebanon                      367            21,213                      367            21,213
Israel                                                                            2,945            35,878
Kuwait                                                                        26,014            48,462
S Arab                                                                          4,794            20,428
Qatar                        2,160              4,694                   2,160              4,694
Arab Em                 12,426            15,985               299,133           111,685
India                     954,000          316,872            8,079,221       2,925,537
Pakistn                                                                       19,958          182,256
Burma                                                                      166,560          257,150
Thailnd                     1,132            20,090               622,591          142,173
Vietnam                                                                           230              2,540
Malaysa                      313              5,250                   1,313            20,260
Singapr                                                                       19,020          103,517
Indnsia                                                                        11,040              4,051
Phil R                                                                         26,772          136,755
China                   447,572          264,895            6,301,611       3,719,432
Kor Rep               123,380          154,914            5,379,696       3,721,362
Hg Kong            1,098,321          460,183            7,205,132       4,580,481
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Taiwan                         100              3,705               190,060          118,641
Japan                   125,800            29,486            1,241,586          322,130
Austral                    49,068          113,686               349,831          484,787
N Zeal                                                                          1,441            18,538
Fr Poly                                                                             117              2,594
Rep Saf                                                                        3,845            57,655
Namibia                                                                      66,744            20,212
TOTAL            12,451,673       6,147,581        150,886,047     68,972,896

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

                            October                             Year To Date                       
Country           Net Q/No.              Value          Net Q./No.              Value
Canada                312,204          580,217            3,076,536       4,065,902
Mexico                    34,110          180,984               825,544       2,962,135
Guatmal                                                                     38,864            41,315
Belize                                                                                54              3,485
Salvadr                                                                         2,251            13,893
Hondura                                                                       4,081            37,607
Nicarag                                                                         2,832              4,525
C Rica                      2,814              5,740                   5,670            10,773
Panama                                                                      12,532            54,094
Bahamas                                                                         800              2,700
Jamaica                                                                           886            30,205
Cayman                 15,610            49,374                 20,684            55,461
Dom Rep                                                                    19,524            53,590
Antigua                                                                            277              2,536
S Lucia                                                                         1,540            26,795
Trinid                      52,596            65,164               225,809          268,020
S Maarte                                                                    11,616            15,642
Colomb                                                                     295,440          321,820
Venez                                                                           6,944            18,245
Ecuador                                                                      72,221          222,976
Peru                         1,144              9,124                   2,117            29,023
Chile                                                                             2,679            28,065
Brazil                    289,356            74,196            5,842,190       2,029,562
Uruguay                   1,176              2,871                   1,176              2,871
Argent                                                                      632,872          248,735

Iceland                                                                         4,176              7,205
Sweden                                                                        1,000              7,300
U King                    14,166            56,897               267,492          805,445
Nethlds                     2,212              8,990                 44,155          202,441
Belgium                                                                      12,815           114,115
France                                                                      202,156          643,629
Germany                  2,740            13,850               132,542          450,672
Switzld                        623              3,852                   9,394            63,207
Latvia                                                                           6,400            16,944
Lithuan                   62,784          123,621                 62,784          123,621
Russia                                                                          8,081            40,071
Spain                                                                          68,172          242,692
Italy                             429              3,920                 26,228            53,644
Greece                          57              3,583                      704              6,351
Romania                                                                       1,008              8,784
Turkey                                                                        20,486            43,535
Cyprus                                                                               48              2,732
Israel                                                                          17,046            89,940
Jordan                                                                          7,848              3,619
Kuwait                                                                          1,592            14,558
S Arab                                                                        13,226            57,255
Qatar                                                                            1,872              3,395
Arab Em                 20,238            51,672                 82,150          305,763
Oman                                                                              100              6,735
Burma                                                                        10,800            16,711
Thailnd                                                                         1,926            17,611
Singapr                  46,055          172,989               191,159          784,512
Phil R                          320              2,560                   6,008            75,387
China                       1,900              7,428               133,144          380,507
Kor Rep                 10,879            57,644                 55,938          273,672
Hg Kong                   7,776            47,631                 40,146          197,972
Taiwan                      9,209            76,816            1,201,330          534,990
Japan                       3,030            16,246                 38,094          188,626
Austral                      7,243            37,260               102,131          469,316
N Zeal                         868              9,291                   5,331            24,297
Angola                                                                          1,403              8,209
Rep Saf                    4,405              9,023                   9,460            44,942
TOTAL                 903,944       1,670,943          13,893,484     16,880,380
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9603300000 Artists Brushes, Writing Brushes and Similar Brushes
for the Application of Cosmetics

                            October                             Year To Date                       
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                654,382       2,352,583            5,334,637     15,306,491
Mexico                   31,241          217,099               394,691       2,312,208
Guatmal                   1,584              4,739                   7,846            25,756
Salvadr                        870              7,916                   1,144            21,675
Hondura                      320              3,972                      320              3,972
Nicarag                                                                       12,024            23,384
C Rica                      4,029            18,618                   4,533            21,521
Panama                                                                      22,687          106,300
Bermuda                                                                      1,196              3,253
Jamaica                                                                        1,800              2,884
Cayman                                                                           756              2,789
Haiti                   1,300,176            21,577            1,303,043            65,204
Dom Rep                                                                    45,010          103,470
B Virgn                                                                            467            14,709
Barbado                                                                       5,856              5,463
Trinid                        1,966            14,361                 10,016            38,039
S Maarte                                                                    13,285            51,094
Guadlpe                                                                              1              3,402
Martinq                                                                         8,452            91,891
Colomb                       215              4,954                 31,896          220,857
Venez                                                                           1,767            25,096
Ecuador                                                                        9,949            15,594
Peru                         3,452              6,390                 16,520            46,421
Chile                                                                             9,755            87,991
Brazil                        5,014            83,350                 85,700          642,781
Paragua                      800            11,982                   2,204            31,063
Uruguay                                                                       6,132            10,805
Iceland                     1,380              6,624                   5,448            36,610

Sweden                    8,471            65,293                 26,766          194,836
Norway                                                                       12,881          174,873
Finland                                                                         7,723            97,185
U King                  107,114          319,534               624,696       2,925,067
Ireland                             1              4,222                   2,170            38,057
Nethlds                     7,897            30,602               159,354          548,513
Belgium                                                                      13,480          638,244
France                    42,777          315,303                 79,638          899,126
Germany                14,674            32,013                 92,904          269,583
Czech                                                                           1,010            11,067
Hungary                                                                            12              5,457
Switzld                   15,591            79,968                 24,187          516,789
Estonia                          14            12,765                   2,247            18,711
Latvia                                                                           3,001            26,354
Lithuan                                                                            787              8,891
Poland                                                                          5,894            62,125
Russia                         400            19,015                   2,683            72,042
Spain                                                                            8,493            52,736
Portugl                                                                                 1              8,223
Italy                                                                            20,005          234,290
Slvenia                                                                              10              5,132
Greece                        210            16,436                   1,291            33,594
Turkey                      3,631            33,579                 27,491          644,491
Cyprus                                                                             759            13,260
Israel                                                                          44,038            65,952
Kuwait                             2              4,809                 15,620            98,016
S Arab                         986            14,000               178,081       1,356,653
Arab Em                   8,364            28,409                 51,916          655,791
Bahrain                       205              4,606                   5,235            74,629
India                                                                             1,500              3,765
Pakistn                                                                                1              2,962
Thailnd                     1,153            54,387                 26,858          290,624
Vietnam                                                                      11,993            55,707
Malaysa                                                                       1,263            21,405
Singapr                    7,498            49,555                 32,954          258,005
Indnsia                        822              6,068                 10,457          177,951
Phil R                                                                           8,034            22,537
China                       4,569            52,459                 58,171          653,986
Kor Rep                   1,658            17,357                 76,399          357,836
Hg Kong                   2,501            42,560                 27,298          523,488
Taiwan                                                                        14,552            81,023
Japan                          800            24,036                   7,558          281,769
Austral                   22,391          190,968               189,952       1,205,602
N Zeal                         600              2,501                 19,744            54,372
Moroc                                                                           1,766              7,541
Tunisia                                                                            302            25,711
Egypt                                                                            4,278              4,663
Maurit                                                                                  1              6,249
Rep Saf                       208              9,926                 14,636          237,717
TOTAL              2,257,966       4,184,536            9,257,225     33,343,323

9603402000 Paint Rollers
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                  68,496          172,983               754,380       1,667,590
Mexico                   48,637            77,139               353,283          721,385
Guatmal                                                                       4,194            18,062
Salvadr                                                                         1,031            13,610
Hondura                                                                       1,209            15,960
Nicarag                                                                        2,409            31,794
C Rica                                                                          2,144            18,475
Panama                   1,658            17,321                 56,718          158,929
Bermuda                  1,542              3,867                   8,690            22,835
Bahamas                                                                      1,692              3,293
Jamaica                                                                     21,524            18,902
Haiti                                                                              3,610            28,224
Dom Rep               58,047          766,220                 58,047          766,220
St K N                           86              5,460                        86              5,460
S Lucia                                                                         1,693              4,165
Grenada                                                                       2,160              3,142
Barbado                                                                            88              3,525
Trinid                        3,900              7,784                 33,559            88,380
S Maarte                                                                      1,764              3,689
Colomb                                                                           584            10,256
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Guyana                                                                           482              5,602
Surinam                                                                           579              7,649
Ecuador                                                                        3,873              5,676
Peru                                                                           17,502            38,521
Chile                                                                             5,730            10,660
Brazil                                                                               966            13,560
U King                         684              8,784                   7,314          105,878
Ireland                                                                          2,652              8,876
Belgium                       257              2,620                   7,577              8,482
France                         364              7,724                   2,316            13,538
Germany                  4,850              7,052                 57,967            88,999
Slovak                                                                               10              6,150
Lithuan                                                                         1,892              5,993
Poland                                                                          1,197            17,258
Russia                                                                          5,328              9,218
Italy                                                                              1,000              2,950
Lebanon                                                                          233              3,070
Israel                                                                            2,437            34,388
Kuwait                                                                          1,095              2,941
S Arab                    34,954            34,552               110,569          109,601
Arab Em                                                                       5,236            15,703
India                                                                           57,016          191,100
Thailnd                                                                            197            20,985
Vietnam                                                                           269              2,543
Malaysa                                                                        2,706            21,768
Singapr                                                                         2,919            11,221
China                          200              7,670                      429            13,552
Kor Rep                                                                        3,169            57,532
Hg Kong                                                                       1,632            31,011
Taiwan                                                                               50              3,860
Japan                                                                                  7              3,280
Austral                      4,400              4,287                 12,605            28,181
N Zeal                         553            12,199                   9,047            46,956
Fiji                                                                                8,620            11,056
Rep Saf                117,596            82,317               246,856          173,498
TOTAL                 346,224       1,217,979            1,890,342       4,735,152

9603404020 Paint Pads
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Mexico                        804              5,387                 40,671            67,869
Guatmal                      240              6,614                      964            14,004
Hondura                                                                          196              2,962
C Rica                                                                          1,001              3,535
Panama                                                                           144              2,660
Dom Rep                                                                         210              4,159
Venez                                                                           1,842              6,504
Brazil                                                                          16,333          105,099
Finland                                                                         2,000              3,320
U King                                                                          3,600            24,860
Germany                                                                         170              3,390
Singapr                                                                         2,520              6,276
China                                                                            2,427            30,948
Hg Kong                                                                       8,677            36,454
Austral                      9,956            12,125                 66,170            64,905
N Zeal                                                                          2,556              6,469
TOTAL                   11,000            24,126               149,481          383,414

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)

                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                  95,767          585,873            1,397,069       6,794,924
Mexico                     1,317            10,129                 29,588          262,939
Guatmal                                                                       1,417              3,733
Salvadr                                                                            601            15,526
Hondura                                                                     26,593          175,374
Nicarag                                                                         1,011            25,243
C Rica                         217              5,014                      928            22,399
Panama                   5,480              8,453                 20,131          221,157
Bermuda                                                                      7,087            19,699
Bahamas                                                                         654              9,142
Jamaica                                                                        8,614            87,370
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Cayman                                                                        7,814            35,700
Haiti                                                                              1,125            89,124
Dom Rep                                                                      3,675            76,600
B Virgn                                                                            345              3,323
Grenada                                                                       3,977              9,528
Barbado                                                                          272              6,273
Trinid                        3,133            77,664                   6,943          264,012
S Maarte                                                                      3,940            13,110
Curaco                                                                         1,640              2,685
Aruba                                                                              156            11,945
Martinq                        128              2,958                      128              2,958
Colomb                       207              4,784                   5,970            76,659
Venez                          195              4,500                      195              4,500
Ecuador                                                                        1,333            26,332
Peru                                                                             6,242            27,874
Chile                         1,620              3,467                   3,544            41,283
Brazil                                                                               675            17,965
Uruguay                                                                       2,232              9,157
Argent                                                                          3,581            82,714
Finland                                                                            623              9,717
Denmark                                                                         750            12,210
U King                    44,291          249,610               429,438       2,033,762
Ireland                                                                          2,051            18,551
Nethlds                     2,850              7,235                 40,248          152,982
France                                                                          3,787            62,906
Germany                  4,242            15,890                 44,753          161,996
Austria                                                                             468              3,407
Czech                                                                           2,374            58,750
Slovak                                                                          6,337            58,012
Lithuan                                                                         1,805            28,002
Poland                      7,218            31,477                 20,067            87,179
Russia                                                                          8,974            75,330
Spain                                                                                 13              2,516
Italy                                                                              2,646            15,973
Slvenia                          12              5,710                        25            11,420
Turkey                                                                          1,930            30,957
Israel                                                                            5,153            84,727
Kuwait                         388              8,961                      388              8,961
S Arab                           15              2,917                   6,055            37,604
Qatar                                                                               300              5,460
Arab Em                                                                       1,420              8,233
Bahrain                                                                            800              6,650
India                                                                             2,146            14,794
Thailnd                                                                            200            32,065
Vietnam                           3              4,790                          3              4,790
Malaysa                      735              4,098                      735              4,098
Singapr                       685            15,824                 10,057          121,624
Phil R                       4,478            40,779                   7,880            76,929
China                       4,992          122,215                 98,056          603,232
Kor Rep                   6,687          281,451               414,400       2,605,418
Hg Kong                                                                          664            10,193
Taiwan                                                                          1,043            37,068
Japan                       1,000              4,250                   3,923            36,207
Austral                             9              6,011                   5,362            41,940
N Zeal                      5,140            16,718                 49,665          182,026
Samoa                                                                             130              3,000
Microns                       936              4,847                   2,496            12,792
Nigeria                                                                          1,515            35,000
Angola                                                                             856              3,210
Tnzania                                                                           178              4,119
TOTAL                 191,745       1,525,625            2,727,194     15,243,058

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Greenld                                                                           150              3,791
Canada                151,388       2,571,758            1,759,687     29,834,550
Mexico                   41,399          612,619               327,008       4,288,675
Guatmal                      297            20,521                   4,144            70,115
Salvadr                        159              4,462                      954            17,680
Hondura                                                                            75            15,220
Nicarag                                                                            544              8,202

C Rica                      7,856            58,549                 22,731          239,936
Panama                   1,001            10,312                 11,519          155,717
Bermuda                                                                         521            17,305
Bahamas                  1,000            36,012                 10,316          172,533
Jamaica                                                                        1,648            25,953
Cayman                                                                           185            14,413
Haiti                             500              4,053                      650              9,819
Dom Rep                                                                      8,315            88,118
B Virgn                                                                            137              3,455
St K N                                                                          1,336              3,769
Antigua                                                                              33              2,543
S Lucia                        533              9,322                   5,262            30,025
S Vn Gr                    2,079            42,930                   2,895            45,556
Grenada                                                                          510            12,859
Barbado                   1,247              7,788                   1,761            15,887
Trinid                             62            16,481                   7,273          115,547
S Maarte                     598              3,103                      643            14,848
Curaco                                                                         2,698            42,171
Aruba                          655            16,502                   1,264            47,020
Colomb                    9,825            40,198                 25,468          277,938
Venez                                                                         76,811       1,348,398
Guyana                                                                               6              8,149
Surinam                                                                           215              3,481
Ecuador                      562              8,780                 14,734          105,608
Peru                            145              3,649                   6,605          141,569
Chile                         1,073            25,309                 22,589          516,615
Brazil                        7,161            67,432                 31,714          378,905
Paragua                                                                          815              5,624
Uruguay                      123              3,102                      769            16,473
Argent                                                                             845            24,904
Sweden                       269              9,805                   1,261            39,881
Norway                          12            11,476                 19,641          212,177
Finland                                                                         2,179            26,858
Denmark                     240              6,049                 32,404          398,421
U King                    10,968          170,650               158,070       1,818,279
Ireland                      1,050            30,835                   5,078          154,478
Nethlds                     6,441            26,451                 60,425          643,603
Belgium                    2,286            57,655                 33,188          692,521
Luxmbrg                                                                          537            16,330
France                         399            18,579                 34,553          656,671
Germany                  2,525            32,451                 51,240          832,981
Austria                                                                             675            20,922
Czech                                                                              591            29,545
Hungary                                                                            60              4,275
Switzld                        442            16,078                   2,732            65,336
Estonia                                                                            276              9,555
Latvia                                                                              736            10,161
Lithuan                                                                            186              4,685
Poland                                                                          3,588            62,869
Russia                                                                        14,375          125,595
Ukraine                                                                         1,158              8,478
Azerbjn                                                                              17              2,708
Georgia                                                                           625              6,872
Spain                                                                            5,952            54,839
Portugl                                                                             369            18,323
Italy                             902            30,267                 13,891          294,155
Croatia                                                                         1,225              2,853
Macedon                                                                         164              4,125
Greece                                                                            129              3,250
Bulgar                                                                              102              2,573
Turkey                                                                          1,031            21,072
Lebanon                                                                       1,284              9,937
Iraq                                  1              4,295                      377            28,663
Israel                           282              7,107                   5,631          182,614
Jordan                                                                             300              2,841
Kuwait                                                                          2,735            72,073
S Arab                      1,856            59,381                 58,552       1,070,640
Qatar                                                                            2,951            68,990
Arab Em                      497            12,531                 29,179          333,887
Oman                                                                                  4              6,370
Bahrain                       241              6,069                   5,622            45,355
Afghan                                                                          3,259            47,125
India                         1,706            24,059                   6,824          148,919
Bngldsh                                                                           434            18,500
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Thailnd                     1,327              9,873                   2,743            36,767
Vietnam                                                                        2,671            50,830
Cambod                                                                          105              2,650
Malaysa                   5,868            56,159                 17,469          214,895
Singapr                    2,441            61,535                 44,270          910,089
Indnsia                     1,000              3,780                 44,613          159,017
Phil R                       1,729            21,669                 14,075          271,275
China                       6,264          194,486                 78,993       1,180,363
Kor Rep                   3,964            33,870                 24,758          324,387
Hg Kong                   3,100            38,588                 26,644          787,124
Taiwan                         180              4,527                   4,312          107,469
Japan                     27,847          222,987               132,164       1,644,825
Austral                      7,205            77,201                 90,083       1,320,026
N Zeal                      1,218              8,874                 17,473          131,092
Tonga                                                                           3,424            50,218
Tunisia                                                                                1              8,259
Egypt                                                                            3,010            21,966
Eq Guin                                                                           307            16,344
Senegal                                                                        1,550            15,500
Guinea                                                                            850              8,500
Ghana                                                                               31              2,997
Togo                                                                                850              8,500
Nigeria                                                                          3,648            67,009
Gabon                                                                             120              3,427
Chad                                                                                   6            18,920
Burkina                                                                         1,700            17,000
Benin                                                                            2,064            20,640
Angola                                                                             168              8,971
Congo B                                                                          800              8,000
Rwanda                                                                        4,250            42,500
Tnzania                       850              8,466                   2,590            25,866
Rep Saf                    2,140            22,460                 16,253          196,806
Namibia                                                                        4,175            13,000

TOTAL                 322,913       4,851,095            3,462,610     54,098,908

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof

                            October                             Year To Date
Country           Net Q/KG              Value           Net Q/KG              Value
Thailnd                                                                            178            11,854
China                     24,855          708,070               178,015       4,252,766
TOTAL                   24,855          708,070               178,193       4,264,620

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

                            October                             Year To Date
Country          Net Q/KG              Value           Net Q/KG              Value
Canada                                                                           635              3,749
U King                             8              7,172                        25            18,833
Germany                                                                           56          145,200
Italy                                                                                     1              4,076
Thailnd                                                                         1,187            58,564
China                          382            18,801                 20,713          545,983
Japan                                                                                  7            15,494
TOTAL                        390            25,973                 22,624          791,899

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

                            October                             Year To Date
Country           Net Q/KG              Value           Net Q/KG              Value
Brazil                                                                                   2              2,079
Paragua                                                                     25,807          368,268
U King                                                                          1,797            14,138
Germany                                                                    17,870          202,544
China                       7,363          156,322               173,221       2,830,362
Austral                                                                               24            10,145
TOTAL                     7,363          156,322               218,721       3,427,536

1404903000 Istle Used Primarily In Brooms or In Brushes
Whether or Not In Hanks or Bundles

                            October                             Year To Date
Country          Net Q/KG              Value           Net Q/KG              Value
Mexico                   28,295          168,311               455,870       2,629,244
China                       8,795            45,771                 22,391          120,775
TOTAL                   37,090          214,082               478,261       2,750,019

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

                            October                             Year To Date
Country          Net Q/No.              Value           Net Q/No.              Value
Canada                                                                      16,183              7,435
Mexico                   48,762            28,320               225,012          115,646
Hondura               477,838          256,031            4,404,661       2,731,235
Colomb                                                                       93,900            26,978
Brazil                    542,377          672,637            7,025,583       8,148,410
Indnsia                   21,950            24,776               561,953          478,308
China                   213,035            92,967            1,990,803       1,158,870
Taiwan                                                                        18,792            14,878
TOTAL              1,303,962       1,074,731          14,336,887     12,681,760

4417004000 Paint Brush and Paint Roller Handles, Of Wood
                            October                             Year To Date
Country  Net Q/Variable              Value   Net Q/Variable              Value
Chile                                                                                                  52,797
Brazil                                                                                                  44,595
Germany                                                                                          103,328
Czech                                                                                              128,241
Lithuan                                                                                                 3,513
Poland                                           44,186                                       571,747
Italy                                              628,672                                    7,107,292
Thailnd                                           10,167                                       122,123
Malaysa                                                                                             37,770
Singapr                                                                                                3,440
Indnsia                                         150,831                                       854,898
China                                             52,188                                    2,492,034
TOTAL                                        886,044                                  11,521,778

4417006000 Brush Backs, Of Wood
                            October                             Year To Date
Country          Net Q/No.              Value           Net Q/No.              Value
Canada                231,134            94,837            2,543,415       1,007,175
Sri Lka                 252,863          160,688            2,788,906       1,459,044
Indnsia                 174,898            51,861               687,763          307,782
China                                                                            6,720              4,384
TOTAL                 658,895          307,386            6,026,804       2,778,385
                                          

4417008010 Tool Handles of Wood
                            October                             Year To Date
Country   Net Q/Variable              Value   Net Q/Variable              Value
Canada                                            7,461                                       166,902
Mexico                                           32,237                                       433,900
Hondura                                       179,995                                       892,645
Brazil                                            112,592                                    2,173,048
Germany                                                                                            33,816
Italy                                                62,870                                       615,656
Pakistn                                                                                               23,157
Vietnam                                         45,893                                       578,690
Indnsia                                                                                               21,981
China                                             76,613                                       817,340
Taiwan                                           45,435                                       568,543
Austral                                                                                                 2,264
TOTAL                                        563,096                                    6,327,942

4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood

                            October                             Year To Date
Country  Net Q/Variable              Value   Net Q/Variable              Value
Canada                                          62,852                                       325,562
Mexico                                             2,091                                         45,895
Colomb                                                                                              10,796
Chile                                            753,607                                    5,710,905
Brazil                                                                                                    9,798

imports
OCTOBER EXPORTS BY COUNTRY
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Sweden                                                                                                4,050
U King                                            20,983                                       103,752
France                                                                                               19,884
Germany                                        27,201                                       192,823
Austria                                                                                                 4,236
Czech                                              5,129                                           8,376
Spain                                               7,254                                         16,357
Italy                                                  2,669                                         80,621
Croatia                                                                                               12,597
Romania                                                                                            25,153
India                                             204,232                                    1,288,236
Sri Lka                                           53,100                                       452,370
Thailnd                                                                                               28,852
Malaysa                                          20,111                                         20,111
Indnsia                                                                                               43,170
China                                           451,853                                    6,195,128
Kor Rep                                                                                               8,418
Hg Kong                                                                                               2,278
Taiwan                                           40,339                                       127,009
Japan                                           200,307                                    2,199,400
TOTAL                                     1,851,728                                  16,935,777

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                                                                           480              2,724
Mexico                   94,488            33,650               552,104          268,039
Brazil                                                                        103,776            57,329
Sweden                    1,775            15,958                 20,148            69,983
Denmark                  1,485            18,651                   7,950            92,249
U King                             2              6,728                      215              8,968
Belgium                                                                             16              3,909
Germany                                                                      5,893            17,602
Czech                                                                           4,800              2,754
Spain                 2,006,160          746,590            9,077,304       3,445,649
Portugl                                                                        14,400              4,058
Italy                      486,276          522,917            2,699,868       5,703,922
China                   942,964       1,018,751            9,490,211     10,157,179
Hg Kong                                                                       2,000              2,109
Taiwan                                                                      387,306          235,904
TOTAL              3,533,150       2,363,245          22,366,471     20,072,378

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. 
Prior to Entryor Withdrawal for Consumption of 61,655 

Dozen In Calendar Year
                            October                             Year To Date
Country          Net Q/No.              Value           Net Q/No.              Value
Mexico                     6,456              3,681                   6,456              3,681
China                                                                          76,317            66,389
TOTAL                     6,456              3,681                 82,773            70,070

9603104000 Other Brooms, of Broomcorn, LT=.96 EA, 
At Entry or Withdrawal For Consumption of 

GT=121,478 Dozen in Calendar Year
                            October                             Year To Date
Country          Net Q/No.              Value           Net Q/No.              Value
Mexico                     4,536              3,043                 51,324            35,112
TOTAL                     4,536              3,043                 51,324            35,112

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, 
Prior to Entry or Withdrawal For Consumption of 

GT=121,478 Dozen in Calendar Year
                            October                             Year To Date
Country          Net Q/No.              Value           Net Q/No.              Value
Mexico                     4,260              3,015                   5,124              5,315
China                       8,500              6,740                   8,500              6,740
TOTAL                   12,760              9,755                 13,624            12,055

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
                            October                             Year To Date
Country          Net Q/No.              Value           Net Q/No.              Value
Mexico                 541,855       1,300,856            6,349,586     15,812,779
Indnsia                                                                         9,478            25,942
China                                                                          11,448            28,725
TOTAL                 541,855       1,300,856            6,370,512     15,867,446

9603109000 Brooms & Brushes, Consisting of Twigsor Other
Vegetable Materials Bound Together,With or Without Handles, NESOI
                            October                             Year To Date
Country          Net Q/No.              Value           Net Q/No.              Value
Canada                                                                    642,643          768,649
Mexico                     2,700            11,892                 83,906          149,889
Sweden                                                                           300              3,026
Finland                                                                            376             12,111
U King                                                                        24,369            18,506
Germany                     250              2,728                   2,636            20,559
Estonia                                                                            196              6,345
Spain                                                                               432              4,627
Italy                                                                            25,508            35,561
Greece                                                                            523              5,484
India                       17,225            19,641               113,910          133,924
Sri Lka                   75,297            92,676            1,441,521       1,499,371
Thailnd                   20,100            44,474                 76,600          127,964
Vietnam                  13,760            14,560               239,580          274,709
Phil R                          600              2,407                 53,339            89,124
China                          504              2,254               210,209          199,846
Kor Rep                                                                        2,580              9,725
Hg Kong                                                                       1,320              5,153
Taiwan                                                                             500              2,289
Japan                                                                           4,200              2,555
Austral                                                                               36              2,202
TOTAL                 130,436          190,632            2,924,684       3,371,619

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                  61,077            27,229               323,969          197,861
Mexico                 298,183          114,523            3,028,921       1,452,672
Guatmal            1,949,968          286,402          19,066,600       2,570,508
Curaco                                                                       40,680            58,690
Venez                            69              5,655                        69              5,655
Chile                                                                           42,048              6,063
Brazil                    237,528            63,662            1,025,280          300,594
Sweden                  13,052            29,961               162,912          339,802
U King                                                                        81,560            39,169
Ireland                  170,640          362,301            1,246,224       1,671,594
Nethlds                                                                     151,240            16,944
Germany           2,745,976       1,927,101          35,413,591     19,148,499
Hungary                      126              6,097                 89,478          135,156
Switzld              3,892,244       2,872,098          40,532,495     32,719,875
Italy                          6,608              6,621               580,978          518,001
Bulgar                                                                              680              4,155
Arab Em                                                                   229,800            54,875
India                  7,299,184          663,172          43,791,446       7,112,204
Thailnd                 326,520            96,268            4,604,352          617,840
Vietnam             6,149,771          499,366          60,937,511       4,334,626
Malaysa               320,400            25,632            1,426,356          195,061
Singapr                                                                         2,280              4,304
China              71,751,916     11,432,785        689,978,045   125,454,536
Kor Rep                 66,240            80,183            3,728,812       1,299,755
Hg Kong                                                                   256,232            43,353
Taiwan                  199,552          107,241            7,284,864       1,592,529
Japan                     24,950            93,391            3,340,276          836,878
Austral                                                                          5,000              3,284
Crist I                                                                         72,000            10,396
TOTAL            95,514,004     18,699,688        917,443,699   200,744,879



9603294010 Hairbrushes, Valued Not Over .40 Each
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Italy                                                                          420,000              3,314
China                 4,193,116       1,053,250          37,271,068       9,362,953
Taiwan                                                                        46,476            15,670
TOTAL              4,193,116       1,053,250          37,737,544       9,381,937

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person,

Valued Not Over .40 Each
                            October                             Year To Date
Country          Net Q/No.              Value           Net Q/No.              Value
Mexico                   64,475              6,944            1,509,396          210,515
C Rica                                                                        12,996              4,380
U King                                                                             720              3,654
France                  144,000            21,224               244,000            36,054
Germany                52,000              4,962            3,231,420          676,583
Italy                      252,848            15,768            7,206,282          211,603
Pakistn                                                                       20,000              4,575
Indnsia                                                                     217,000              8,928
China                5,953,897          624,363          44,576,344       6,535,927
Kor Rep                 26,000              8,058            5,799,453          234,691
Hg Kong               101,000              2,818            1,919,420          583,908
Taiwan                                                                   1,249,000          155,148
Japan                                                                         75,000            16,011
TOTAL              6,594,220          684,137          66,061,031       8,681,977

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Mexico                                                                   3,864,569          116,575
U King                                                                      209,462              5,521
France               3,654,400          131,072          37,226,400       1,308,206
Germany           1,190,000            41,482            7,317,400          227,326
Switzld            12,529,154          325,759          12,529,154          325,759
Italy                      960,000            17,804          59,115,969          816,656
India                     508,032              8,905          14,707,812          216,394
Thailnd                                                                       53,000              2,825
Vietnam             1,875,000            22,207          14,305,000          170,854
China              18,866,526          495,205        162,014,967       4,203,543
Kor Rep                                                               18,482,000          396,709
Hg Kong                                                                   362,880              9,786
Taiwan                  400,300              8,653            5,287,380          103,194
TOTAL            39,983,412       1,051,087        335,475,993       7,903,348

                                          
9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

                            October                             Year To Date
Country          Net Q/No.              Value           Net Q/No.              Value
Mexico              1,618,444          114,224          20,716,431       1,550,763
France                                                                      455,285            30,933
Germany           4,218,000          233,347          34,468,513       1,991,252
India                                                                         479,173            47,134
Sri Lka                   24,048              2,136                 24,048              2,136
Vietnam                  23,224              2,164                 23,224              2,164
Indnsia                                                                       93,120              6,216
China              15,546,148       1,157,069        124,535,703       9,624,730
Kor Rep               205,728            16,332               355,728            29,303
Hg Kong                                                                   360,000            25,375
Taiwan                  144,000            14,576               877,833            83,286
TOTAL            21,779,592       1,539,848        182,389,058     13,393,292

9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                                                                      18,548          128,291
Mexico            15,278,913       2,062,400        160,867,156     23,171,565
Dom Rep             164,945          232,131            1,712,759       2,068,809
B Virgn                                                                         2,000              4,875
Colomb                                                                         3,523          281,882

Sweden                       990              3,481                   4,970            19,419
U King                    63,266          153,864               664,419       1,295,803
Ireland                                                                               20              8,844
Belgium                  11,003            47,909                 11,003            47,909
France                    41,948          355,852               894,710       3,533,780
Germany              818,833          526,414            7,621,396       4,258,789
Austria                             5              4,073                        18              6,918
Czech                                                                           5,232              4,771
Hungary                                                                          800              8,351
Switzld                                                                        47,791          178,323
Poland                                                                        21,000            14,201
Russia                                                                          8,100              3,003
Spain                        9,948            33,649               146,853          527,678
Portugl                                                                             420              3,417
Italy                        38,727          168,631               746,321       1,278,194
Greece                                                                            277             11,211
Israel                                                                            1,128              9,135
India                     631,765          352,080            8,053,960       3,412,913
Sri Lka                 134,464          117,780            2,198,965       1,635,599
Thailnd                 172,927          100,506            2,798,458       1,391,512
Vietnam                109,505            60,954            6,968,204       2,682,443
Indnsia                                                                            480              8,268
China              45,671,299     32,238,021        383,965,625   298,089,560
Kor Rep               301,487          209,009            6,402,435       4,704,103
Hg Kong            1,229,385          466,580            4,512,710       3,788,096
Taiwan                  682,071           119,011            2,935,662          981,257
Japan                   186,627          688,724            2,428,123       9,061,830
Austral                      2,500              6,423                   8,628            42,536
N Zeal                                                                             600              6,095
Camroon                                                                    24,000              5,988
Maurit                     24,714          120,501               220,548       1,069,869
TOTAL            65,575,322     38,067,993        593,296,842   363,745,237

                                         9603402000 Paint Rollers
                            October                             Year To Date
Canada                    3,456              7,090               113,019          258,799
Mexico                  201,116          182,689            3,761,584       3,074,570
Brazil                                                                          43,824            43,788
Sweden                    3,935              9,861                 28,835            53,146
U King                    30,720            20,311               122,402            85,272
Nethlds                                                                         3,958            16,427
Germany                                                                  786,906          252,317
Czech                                                                    2,524,328          300,024
Spain                                                                            2,875              4,940
Israel                                                                               200              5,655
Cambod               662,702           111,523            3,662,542          792,252
China                4,237,186       2,101,233          47,613,392     23,648,383
Taiwan                                                                        15,076              9,135
TOTAL              5,139,115       2,432,707          58,678,941     28,544,708

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
                            October                             Year To Date
Country          Net Q/No.              Value           Net Q/No.              Value
Canada                                                                           760              4,033
Brazil                                                                          57,504            39,095
U King                  100,419            28,618               147,589            68,518
Germany                     220              2,168                      220              2,168
Pakistn                                                                       90,880            33,166
Cambod                                                                     12,360            21,900
China                1,613,798          360,857          13,564,065       5,291,614
Hg Kong                                                                     22,296            35,410
Taiwan                    44,160            18,073               402,112          232,523
TOTAL              1,758,597          409,716          14,297,786       5,728,427
                                          

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                  16,870            15,859               172,574          189,850
U King                                                                        96,615          168,480
Germany                     404              3,647                 14,268            63,091
Switzld                                                                                 3            11,983
Poland                    22,500            21,608                 41,500            36,729
Italy                                                                          165,450       1,146,178
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Turkey                                                                      178,592          672,802
Sri Lka                                                                          1,121              4,537
Thailnd                                                                       27,978              6,309
Indnsia              2,816,780          619,554          37,157,429       6,511,143
China                4,601,323          927,974          49,481,444       8,785,847
Kor Rep                                                                        6,000            28,516
Taiwan                      1,080              2,843                 87,960            30,222
Japan                          220              2,346                      290              4,782
TOTAL              7,459,177       1,593,831          87,431,224     17,660,469

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes
of Subheading 9603.30 NESOI

                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No. ValueCanada
Canada                164,920            49,358               194,659          115,973
Mexico                                                                      134,963            56,618
Dom Rep                                                                    13,700            19,358
Brazil                                                                            7,200              5,569
Sweden                       892              6,591               118,692            66,854
U King                         541              3,423               245,783          112,623
Nethlds                                                                       50,380              7,826
Belgium                                                                      39,036            10,972
Germany                  6,892            26,702               192,737          519,040
Czech                                                                         35,780          133,294
Switzld                            1              3,934                          2              7,868
Spain                        3,479            16,325                   4,847            21,218
Italy                          5,971            21,125               140,053            87,863
Greece                                                                            211              6,336
Romania                                                                          999              5,195
Turkey                                                                        61,740          234,378
Israel                                                                          15,388            22,084
Sri Lka                                                                          5,616            19,865
Thailnd                 157,658            40,966               557,013          136,778
Vietnam                                                                        6,658            21,176
Indnsia              1,230,288          269,314            9,388,700       2,211,977
Phil R                                                                           3,092            24,749
China              21,773,896       5,538,212        201,968,032     59,724,745
Kor Rep                                                                      23,300            14,886
Hg Kong                                                                   102,456            34,011
Taiwan                  250,000              7,895               397,662          120,472
Japan                                                                       570,139          660,680
Austral                                                                          1,800              6,905
Rep Saf                         50              4,134               177,129          186,462
TOTAL            23,594,588       5,987,979        214,457,767     64,595,775

9603908010 Wiskbrooms
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Mexico                                                                          5,000              4,853
Colomb                                                                         4,320              4,228
Ukraine                                                                         4,206              5,675
Sri Lka                                                                        20,798            46,845
Vietnam                                                                      16,380            13,837
China                     45,893            82,922            1,242,064       1,094,395
Hg Kong                                                                   145,392            69,219
Taiwan                                                                          4,608              5,447
TOTAL                   45,893            82,922            1,442,768       1,244,499

9603908020 Upright Brooms
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                                                                        1,296              5,153
Mexico                   44,418            86,652               258,684          470,512
Guatmal                 34,800            23,194               216,210          225,850
Colomb                                                                         3,600              3,330
Peru                                                                             3,132              6,831
Brazil                                                                          41,436          163,745
Sweden                                                                           200              5,345
Germany                                                                    23,695            89,949
Switzld                                                                          2,008              7,066
Poland                                                                        33,870          122,379
Spain                      10,800            15,029               102,552          154,000
Italy                                                                          155,319          674,787
India                                                                             2,779              7,849

Sri Lka                   85,626          184,467               872,268       2,129,369
Vietnam                                                                      22,500            25,225
China                1,006,477       1,142,763          12,147,911     14,715,255
Hg Kong                                                                            12            16,532
Taiwan                      1,000              4,946                 15,628            38,540
TOTAL              1,183,121       1,457,051          13,903,100     18,861,717
                                          

9603908030 Push Brooms, 41 CM or Less in Width
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                                                                        1,068            12,171
Mexico                                                                          9,924            36,884
Anglla                                                                         16,000              8,232
Switzld                                                                          5,000              3,086
Italy                                                                              9,348            19,250
Sri Lka                   79,612          225,244               793,448       2,226,912
China                     12,048            47,397               254,441          832,283
Taiwan                                                                             605            11,446
TOTAL                   91,660          272,641            1,089,834       3,150,264

9603908040 Other Brooms, NESOI
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                    6,912            74,632                 13,829          158,979
Mexico                 562,804       1,047,876            4,596,884       7,213,379
Guatmal                                                                       5,212            25,893
Salvadr                   13,165            32,039               258,157          304,317
Dom Rep                                                                      1,728            32,965
Colomb                  59,556            67,823               445,993          461,593
Venez                     13,272              8,361                 55,022            39,556
Brazil                      36,942            62,876               363,168          556,362
Denmark                                                                      3,338            29,226
U King                                                                        32,698            42,841
Belgium                                                                           600              4,615
Germany                                                                    12,224            34,482
Czech                     10,677              9,851               313,149          106,898
Poland                         366              2,674                   2,676              7,101
Spain                                                                          17,040            18,393
Portugl                                                                        25,640            48,099
Italy                        22,360            30,959               168,596          502,241
Turkey                                                                             150            23,779
Israel                        2,425              9,698                 16,292            52,848
India                            876            12,189                   3,067            24,842
Sri Lka                 148,692          290,557            1,079,155       2,081,698
Thailnd                     1,360              3,610                 91,169          141,050
Vietnam                  16,100            23,317               192,768          277,038
Phil R                       2,000              4,026                 13,000            16,251
China                   455,325          594,768            3,911,670       5,991,250
Kor Rep                                                                        7,160            35,343
Hg Kong                                                                     47,000            10,625
Taiwan                      5,640              9,934                 11,200            38,355
Japan                                                                              200              6,861
Austral                                                                             600              8,694
Kenya                                                                         53,916            29,958
TOTAL              1,358,472       2,285,190          11,743,301     18,325,532

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
                            October                             Year To Date
Country           Net Q/No.              Value           Net Q/No.              Value
Canada                                     1,757,821                                  18,637,910
Mexico                                      5,020,513                                  53,703,976
Guatmal                                                                                             23,955
Salvadr                                          26,271                                       307,072
Hondura                                    1,331,028                                  16,072,222
Dom Rep                                       35,171                                       374,411
Colomb                                          50,399                                       544,159
Venez                                              4,105                                         28,800
Brazil                                              72,011                                       425,796
Argent                                            39,292                                       285,787
Sweden                                         30,510                                         87,914
Finland                                                                                             242,034
Denmark                                      540,552                                    3,495,862
U King                                            31,415                                       594,471
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At InterBrush 2016 in Freiburg, Germany, the Boucherie Borghi Group introduced its new flagship
in the household brush machinery range. Ovale is a double-head machine, designed with the needs
of the brush makers in mind: high performance while still flexible and universal, easy to maintain
and ergonomical to operate.

Ovale is a revolutionary machine in so many aspects: very universal with 5 axis CNC control,
continuously drilling and filling for a higher output, a very quick and easy to fill handle feeding
conveyor, electronic trimming by means of servomotors, and excellent accessibility for change-over
and maintenance. The operator workspace is kept compact, with a well thought-out layout, which
adds to the overall efficiency and safety of the machine.

The core of the Ovale machine is the well-known carrousel
principle. However, Ovale is truly unique because the stations
are completely independent of each other, each with its own
motors and controls, which gives many advantages. 

Benefits include:
• More output: the drilling and filling stations can be

positioned close to each other, so that the drilling and filling
cycles seamlessly flow into each other, with continuously
running drills and filling tools and no index time on many brush
models. In combination with the high speed of up to 1,200 tufts
per minute, this results in a higher output, less energy
consumption and less wear and tear on the machine;
• More flexibility: the turret in the trimming station can

move independently, and the trimming shape is defined in the
CNC program of the machine. Furthermore, the trimming and
flagging units are very easily accessible for inspection and
maintenance;
• More efficiency: the turrets move through the trimming

station and the loading station independently, so that more time
can be spent trimming and flagging when less time is required
for loading new blocks;
• More versatility: Tuft flare of 90° in each direction is possible as a standard, so the extreme tuft angles can

be spread as much as 180° apart. These extreme tuft configurations are particularly interesting for the
manufacturers of modern design brushes, with special tuft layout features that were unheard of before now. A
platform broom (aka: push broom) version of Ovale is available, which will manufacture brooms up to 620 mm
(24”) end-to-end. Easy-to-change brush holders are also available for toilet brushes and dish brushes;
• More options for product design: On top of the tuft flare of 90° in each direction, Ovale is available with

double or triple fiber-boxes for more filament types in the product, or longer autonomy of the machine;
• More ergonomics: The layout of the machine is compact, with all work stations close together, so the

operator has to move less, and can keep up with the high through-put of the machine. Loading of the blocks is
quick because the conveyor has large bins that don’t require precise positioning of the blocks. The block loading

system has an automatic orientation and positioning feature;
• More durability: Ovale is built to last, and easy to maintain. The machine’s motors, wiring and motion guides are at the top of the oval turret, where

dirt and dust does not easily gather. This keeps the most dirt-sensitive parts of the machine clean for many years of trouble-free operation. The floor under
the tools and turrets is completely open and easily accessible for quick and easy cleaning; and,
• More user-friendliness: User-friendly programming software is available to program the

machine from an office computer, or to modify existing programs on the industrial PC
controller of the machine. In this way, production does not have to be interrupted for the
development of new products. This newly developed Windows-based software is easy
to use, allows quick changes of the hole-pattern and tuft angles, and will give the user a
three-dimensional “walk-around” preview of the product on the screen.

“With Ovale, the Boucherie Borghi Group sets new standards for household brush
manufacturing equipment. Continuous development to set the bar
higher for brush manufacturing technology is key for the
success of future brush manufacturing. Boucherie Borghi
Group... Giving More,” said the company.

Visit www.boucherie.com and www.borghi.com
for more information. 

From the Boucherie Borghi Group

Ovale: Setting New Standards For The
Production Of Household Brushes
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James Albert Pearson 
James Albert Pearson, former president of Crystal Lake Mfg.,

Inc., of Autaugaville, AL, died Dec. 9, 2016, at his home with his
wife by his side. He was 85. 
Pearson was a lifelong resident of Autaugaville, where he owned

and operated Crystal Lake Manufacturing Company. He was a
devoted member of the Autaugaville United Methodist Church.
Pearson was predeceased by his first wife, Sybil Simmons

Pearson, the mother of his children; his parents, Ercile Willette
and Edward Holmes Pearson; and his sister, Frances Pearson
Bowles. 
He is survived by his wife, Carol Wadsworth Pearson; his children, Theresa Pearson Dunn and

Edward Simmons Pearson, and his stepsons, Crawford Jones (and his wife Marsha) and Cooper
Jones (and his wife April). He is also survived by his grandson, Benjamin Dunn (and his wife
Lacey); step grandchildren Emeline, Fletcher, Jasper and Judson Jones; and a brother, Rufus
Pearson (and his wife Annabelle).
Memorials in Pearson’s honor may be made to the Autaugaville United Methodist Church,

207 N. Autauga St., Autaugaville, AL, 36003; or the First United Methodist Church, 100 E.
Fourth St., Prattville, AL 36067.

The number of incoming orders at the
ZAHORANSKY GROUP has continuously achieved
record levels over the past three years. In 2016, another
record was attained with an incoming order value of
approximtely 92m Euro compared to 82m and 85m in
the previous years,” according to the Zahoransky
Group.
“ZAHORANSKY Automation & Molds GmbH, as

well as the classic machine business for Broom &
Brush, dental hygiene and packaging, recorded a
significant rise in incoming orders. This is a result of
continuous expansion across six production sites in
total, and the systematic development of global sales
and service locations worldwide.”
With 760 employees – of which 60 are apprentices

– ZAHORANSKY is located at 10 sites: Germany,
Spain, Japan, China, India, Brazil and the United
States. The company is split into business divisions for
Mold Making and Automation as well as Mechanical
Engineering and Packaging Machines.
Besides injection molds for economical start-up solutions and complex

multi-component molds, the range of products includes a large selection
of brush machines. They range from machines for making tooth brushes,
small interdental brushes, hair and body care brushes and various
household brushes, all the way through to cylindrical brushes and other
technical brushes for the industrial sector.
In addition, the integration of packaging technology is offered. This

includes in-house production of blister packaging machines, handling
systems and robotics. The manufacturing of fully-automated, crosssystem
production and assembly facilities is part of the core business.
Focal points of automation include household and industrial brushes, as

well as oral care, cosmetics and medical devices.
Outlook 2017

“The outlook for 2017 is also very positive. A further increase in
order income is expected compared to 2016. Contributing factors
include the completed expansion of the production area in the
Spanish Logroño plant (La Rioja), as well as significant increase in
production capacity at the Indian plant in Tamil Nadu, southern
India,” said the company.
“The global marketing of product innovations through the newly

introduced strategy of direct sales in foreign markets and the development
of new business areas in automation and medical technology will
additionally contribute to the scheduled growth.”

ZAHORANSKY Reports Upswing In Demand

Zahoransky’s new plant in Logroño, Spain

Stephen M. Trudick Sr.
Stephen M. Trudick Sr., 86, owner of

The St. Nick Brush Co., a division of The
Hardwood Lumber Co., located in
Burton, OH, died on January 25, 2017.
Trudick was born on May 30, 1930, in

Cleveland, OH. He graduated from
Benedictine High School and John Carroll
University, and was a U.S. Army veteran.
Trudick was dedicated to his family and

church. He loved to travel, play golf and
participated in local men’s basketball
leagues for many years. He was also a
loving father, husband, grandfather and
friend.
The family suggests contributions be

made in Trudick’s name to The Shrine of
our Lady Mariapoch, 17486 Mumford
Rd., Burton, OH 44021.
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Woḧler Brush Tech Now Using 
More Social Media Platforms

Wöhler Brush is now active on various social media platforms: News
and information is no longer only posted on the company website, but
also on Facebook, Google+ and YouTube.

“Thanks to the possibility of
interlinking all online channels,
customers can be informed both more
quickly and more precisely of the latest
trends and innovations from Wöhler.
Photos and videos can be easily
incorporated, too,” said the company.

“Greater customer proximity means
advantages to both sides. This quick and easy exchange makes the basis for
Wöhler in offering a customized, sustainable solution.”

“Our expertise in brushmaking is found in all of our machines. Our
clients can rely on us taking their demands and wishes seriously, and doing
everything possible to develop a future-proof machine, which fulfills all
their requirements,” Wöhler Marketing Manager Sascha Glaser said.

Interested visitors can simply subscribe to the Wöhler News using the
hashtag #wohlerbrushtech on Facebook.

Visit Wöhler Brush Tech on Facebook:
http://www.facebook.com/wohlerbrushtech; and on YouTube:

https://www.youtube.com/channel/UCioDIvWrjYYNJjfLlxrNQCw.

Woḧler Receives Award For Its Support Of
Employees In Volunteer Firefighting/Rescue

The Wöhler company of Bad Wünnenberg, Germany, recently
received an award for its commitment, the Promotional Award of the
State of North Rhine-Westphalia (NRW) (honorary office in fire and
rescue services) by Ralf Jäger, home secretary of NRW.

“The jury selected 10 employers who have liberally enabled and
supported their employees in joining firefighting and rescue
operations or taking part in exercises and training courses for a
number of years,” said the company. 

“They make this voluntary commitment possible, which
contributes to the wellbeing of our society as a whole,” Jäger said in
presenting the award.

Wöhler has been supporting the voluntary fire service for over 80
years. The family business has 233 employees. Nine of these serve in
the voluntary fire service, one in the technical relief service, THW,
and two in the rescue service DLRG. 

The chief of the voluntary fire service in Bad Wünnenberg, Martin
Liebing, has been in the company for almost 25 years. “Those who
serve voluntarily in such unpredictable fields as firefighting and
rescue work have my greatest respect and it is immensely important
for me to support this,” Managing Director Dr. Katrin Wöhler said. 

All members of these named voluntary services are released from
their normal work for operations, exercises and training courses. Not
only are facilities provided for training courses, but also materials
and machines for necessary servicing and repair work.

Dr. Katrin Wöhler was presented personally with the award,
together with Martin Liebing. 

“It was an appreciative event in a small but festive setting and it
was clearly a matter of importance for the home secretary,” she said.
“This award means for us, as employer, that our natural view of social
responsibility has been both highlighted and honored. This is an
incentive for us to continue in this way.”

Congratulations came also from the Town Mayor Christoph
Rüther, who accompanied the duo to Düsseldorf. 

The 2017 International Home + 
Housewares Show Opens March 18

The 2017 International Home + Housewares Show begins at 10 a.m.
on Saturday, March 18 and closes at 3 p.m. on Tuesday, March 21.

The show will host more than 2,200 exhibitors from around the world,
including 400 new companies exhibiting for the first time.

The show will feature a special emphasis on the smart home and
connected products with the new IHA Smart Home Pavilion, educational
seminars and exhibitor Smart Home signage. Also new this year is the
Excellence in Booth Design Award honoring exhibitors for booth
presentation. 

The Discover Design Expo will feature nearly 200 companies and
brands from all show categories, along with Design Debut, which allows
11 new-to-the-show exhibitors whose product demonstrates high-design
and innovation, to experience the show without having to create an entire
display. Visit www.housewares.org for more information.

The ownership and management
of Greenwood Mop & Broom, Inc.,
have hired Joy Smith as national
sales manager. 

Smith has a background in the
cleaning industry with emphasis in
foodservice, jan/san and hospitality,
specializing in distributor sales and
marketing. She has served in
numerous sales and marketing
capacities within the cleaning industry
for over 20 years. 

Smith can be contacted at
JoySmith@greenwoodmopandbroom.com.

Pictured is NRW Home Secretary Ralf Jäger (left) presenting the award
to Wöhler Managing Director Dr. Katrin Wöhler. Also shown is Martin

Liebling, chief of the voluntary fire service in Bad Wünnenberg.

News From The Woḧler Company 

Joy Smith Is New Sales Manager 
For Greenwood Mop & Broom



    

Raw Supply And Pricing Of 
Tauari Remains Stable 
Into February

Material Report
By Harrell Kerkhoff |  Broom, Brush & Mop Editor

The supply and pricing of Tauari hardwood handles from Brazil
for the North American marketplace remains stable heading
into February 2017, according to Michael Grossmann, of

Northeast-Brazil, LLC, based in both Sao Paulo, Brazil and New
York, NY. 
Northeast-Brazil (www.www.northeast-brazil.com) provides

FSC (Forest Stewardship Council) and non-FSC wooden handles.
Many of these items are imported into the United States and used
in mop and broom production. 
“We are a large supplier of Tauari hardwood handles, which is

currently the standard species of hardwood from Brazil for the
North American broom and mop marketplace,” Grossmann said.
“Our customers are typically original equipment manufacturers
(OEMs). These companies add their broom and/or mop heads,
etc., to the handles that we supply. We also provide handles to
distributors.”
According to Grossmann, Tauari has been the hardwood of

choice in the North American broom and mop marketplace for
many years. He added that Tauari is known for its strength,
appearance and price. Prior to Tauari, the most popular hardwood
for the U.S. wooden handle market was Ramin, grown in
Southeast Asia, until it became hard to get due to environmental
restrictions. 
The Brazilian rainy season normally runs from November through

April or May. This can be problematic to loggers who have to
navigate muddy roads and wet conditions to get wood out of the
tropical rain forests. To guard against delays in obtaining wood
during this time period, Northeast-Brazil and Malinski, another

company in Brazil that Grossmann represents, have invested in a
large inventory of wood. 
“Malinski has become a very large handle supplier in South

America. I have been working with this company for about 18
years. (Malinski) logs and manufactures the handles. Enough
wood is stocked during the main harvest season, which usually
runs from May to October, to satisfy our customers,” Grossmann
said. “Because Malinski has multi-year logging contracts in place,
the availability of Tauari is fixed for years to come. These logging
contracts typically run 25 to 30 years. 
“Legal Tauari is logged through government-sponsored

management projects in Brazil. Therefore, we are optimistic about
the supply side of this wood pertaining to handle production.”
He added that by the end of 2017, a new Malinski factory in

Brazil is expected to start production, helping strengthen the
supply of its Brazilian handles for the future. 
Working in an emerging market country such as Brazil,

Grossmann noted that there is always a possibility of currency
fluxation and/or political change. Despite these challenges, he
said the supply of wooden handles from Brazil to North American
purchasers has always continued. 
Competing against exported Chinese handles is another

challenge, one which Grossmann said is compounded by China’s
tight governmental control over its currency. 
“Overall, business is OK,” he added. “One unknown challenge

for the future concerns the level of consolidation that has, and may
take place, among various companies within the North American
marketplace. We will have to see how this all plays out.”

Michael Grossmann
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Czech                                                                                                73,650
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Hungary                                                                                               2,105
Switzld                                           24,769                                       211,611
Estonia                                                                                               23,511
Latvia                                                                                                   6,100
Lithuan                                                                                             319,561
Poland                                           10,939                                       342,097
Ukraine                                            2,521                                           2,521
Spain                                           160,381                                    1,135,170
Italy                                              230,697                                    2,460,673
Slvenia                                                                                                 7,381
Serbia                                                                                                  5,832
Romania                                        20,817                                         25,040
Turkey                                                                                                82,306
Israel                                              32,814                                       694,200
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India                                               24,577                                       393,580
Pakistn                                         417,440                                    4,765,484
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Cambod                                       157,069                                       784,983
Malaysa                                         92,486                                       912,262
Singapr                                            2,975                                         44,412
Indnsia                                         193,921                                       846,059
China                                      42,402,160                                403,514,931
Kor Rep                                         93,471                                    1,861,807
Hg Kong                                   1,060,633                                    5,974,012
Taiwan                                         956,780                                  12,244,846
Japan                                               9,871                                       520,280
Austral                                           89,909                                       711,566
N Zeal                                          126,706                                       712,899
Egypt                                                                                               185,941
TOTAL                                   56,358,177                                  545,191,31
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