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“There are some people trying to use this to push polyester prices
upward, but so far they have not achieved much traction. I don’t
anticipate this being a major issue,” Raines said. 

Regarding the current state of rayon, he added that demand is up on
a global scale, and there remains a limited number of suppliers. 

“There are only a certain number of rayon producers in the world
market. We have seen some push for rayon price increases toward the
end of 2016 heading into 2017. With demand and supply being as it is,
we do anticipate a small increase in rayon prices for 2017,” Raines said.
“There is some new production coming online, but this will probably
take another year or two before it makes much of an impact on the
rayon market.”

Overall, Raines said he is very optimistic about the overall state of
the mop industry heading into 2017. 

“I had a chance to visit with several customers and suppliers from the
mop industry during the recent ISSA/INTERCLEAN® tradeshow in
Chicago. Many of these people reported on a good and stable 2016, and
are looking forward to 2017. I would say 2016 has been good for the
mop industry,” he said. 

Raines also stated that strong demand continues for mops
made of microfiber. He estimated that 20 to 25 percent of the
total mop market now includes this material. 

“It seems (microfiber mop producers) have found specific
niches that perform very well. I think this will continue.
Another advantage is microfiber’s decreased environmental
footprint,” Raines said. 

He also reported on a trend taking place in Europe for
higher-end mops, made of higher quality mop fiber. 

“It will be interesting to see if this trend eventually takes
hold in the United States,” Raines said. 

Wood Handles

Providing a rundown of the supply of wood used to produce broom
and mop handles was Jim Monahan, of Whitley Monahan
Handle Co., inMidland, NC.Monahan reported that wood used

to make handles for stick-good items produced in North America
comes from around the world, most notablely Brazil and Honduras.
The major provider remains Brazil, due to this country’s vast region of
forests. Brazilian wood used in handle production involves tauari
hardwood.

“Tauari is the most used hardwood in the United States, and it
remains readily available from Brazil. Entire tauari hardwood logs are
cut into dowels. Supply is plentiful and pricing remains stable,”
Monahan said. “There are challenges with both the exchange rate
between the Brazil real and the U.S. dollar, as well as the Brazilian
economy. The South American country has issues with high inflation
and government instability.”

A major supplier of pine softwood handles, meanwhile, remains the
Central American country of Honduras. 

“The supply of handles is very good in Honduras, and prices have

been stable throughout the past year. I feel this will continue  through
the first half of 2017, and probably the entire year,” Monahan said.
“There is also a smaller supply of handles coming from Indonesia,
featuring a mix of light hardwoods. They are not as readily available as
the Brazilian tauari and Honduras pine.”

Monahan added that an increase in laminated wood supply from
China for handle production has also taken place within the past one to
two years. This is becoming a growing factor within the U.S.
marketplace.

“Overall, the supply of wood is plentiful throughout the world as
reforestation is happening in all the areas where wood handles are
produced,” Monahan said. “Wood remains a renewable resource.”

Metal Handles

Handles used for various types of cleaning tools can also be made
of metal. Providing a report on metal handle production was
Mark Maninfior, of American Select Tubing, inMattoon, IL. 

Maninfior began his report with a summary of metal handle import

totals over parts of the past two years. For example, from January through
June 2016, there were 14 million metal handles imported into the United
States, with an average price of 92 cents per handle. This was an increase
from the previous year, when 13.5 million handles were imported from
January through June 2015, at an average price of 97 cents per handle.
Most of the handles imported both years came from Spain, China and
Italy. 

He noted that no discussion would be complete regarding metal
handles without talking about the steel market, as steel is the key
ingredient for such handles. Metal handles are made from cold-rolled
steel material. 

According to Maninfior, steel imports have played a key factor in the
current state of metal handle production and pricing. In particular,
growing imports from China and Japan triggered the U.S. Department
of Commerce to announce, in May 2016, anti-dumping margins being
placed on China (at 265.79 percent) and Japan (at 71.35 percent). 

“As a result, this has decreased steel imports from these two
countries,” Maninfior said. “There have also been similar actions taken
to curve steel imports from such countries as Brazil, India, South
Korea, Russia, and the United Kingdom. However, these dumping
margins and subsidy rates were considerably lower compared to China
and Japan.”

Maninfior also presented a chart showing a 41 percent reduction in
2016 imports of cold-rolled steel from the previous year. 

“As a result, U.S. steel mills have announced several price increases
beginning in early 2016. These announcements slowed during the
summer, but have picked up in the past month. In addition, there are
U.S. steel mills idling capacity in order to reduce supply,” he said. “The
current price for U.S. cold-rolled steel is up approximately 40 percent
from this time last year.

“Steel prices were as low as they had been for some time in late
2015, and then peaked in July 2016 before coming down again. It’s

“U.S. steel mills have announced several
price increases beginning in early 2016. These
announcements slowed during the summer,
but have picked up in the past month ... It’s hard
to know where steel prices are heading for the
future. (U.S. steel mills) are trying to get their
prices up, but demand might not support this
move.”

~Mark Maninfior

“There are challenges with both the
exchange rate between the Brazil real
and the U.S. dollar, as well as the
Brazilian economy. The South
American country has issues with
high inflation and government
instability.”

~Jim Monahan
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hard to know where steel prices are heading for the future. (U.S. steel
mills) are trying to get their prices up, but demand might not support
this move. Obviously, when steel prices increase, this can translate to
higher prices for metal handles.”

Maninfior added that imported steel from China has been reduced,
but that there is an increase in steel imports from neighboring Vietnam.
There is speculation that Chinese steel is being sent to Vietnam, and
then redirected to the United States. As a result, anti-dumping cases
have now been filed against Vietnam.

Fiberglass Handles

Yet another material used in handle production is fiberglass. Giving
this report was Kevin Monahan, of Monahan Partners, in
Arcola, IL. His focus was on fiberglass made through the

pultrusion process.
“The pultrusion industry is looking at a 4.6 percent annual growth

rate over the next four years. The includes the production of window
profiles, electric insolators, sound barriers, sporting goods and tool
handles,” Monahan said. “Positive attributes for fiberglass handles
include being lightweight, durable and can withstand high
temperatures. This material continues to increase in popularity for
our industry when it comes to handles. Many companies involved in

food service are interested in fiberglasss handles due to this
material’s opposition to bacteria growth and electrical conductivity.”

He explained that fiberglass handles are made from three key
components: rovings, mat and resin. 

“Rovings and mat make up about 60 percent of fiberglass handle, with
resin filling in the rest. Right now, the price of rovings is approximately 60
cents a pound, while some fiberglass mat configurations can be as much as
$3 a pound,” Monahan said.

He added these figures have remained stable over the past year. 
“Fiberglass handles are made in the United States as well as China and

Europe, although the European handles are generally more expensive,”
Monahan said. “Overall, prices are steady, and I don’t foresee any major
increases taking place in the near future. Meanwhile, the material used to
produce fiberglass handles is plentiful.”

Wire Rod

The availability and pricing of wire rod used by various broom and
mop producers was discussed by Timothy Kurtz, of The
InterWire Group, in Lombard, IL. He noted that the oversupply

of steel, due to increased capacity and slow demand in recent years, has
led to a steady supply of wire rod for the North American marketplace.

“Generally speaking, wire rod is readily available and lead times are
steady. Prices are depressed, and we are
seeing levels not experienced since the
1990s. I do not expect to see much
tightening or significant price increases
until demand in key markets improve. It
is worth noting that many mills are
operating at a loss, or at a very small
profit, and have been for awhile due to
the low price levels,” Kurtz said. “Many
economists expect to see more mill
closures and consolidation in the industry
over the next 12 months, leading to

potential supply disruption. 
“There will be some short-term price spikes based on scrap trading

activity as well as isolated events. In fact, there is an increase underway
on carbon wire that will impact the market in Q1.”

He added that thus far, there has been no recent tariffs placed on
imported finished wire.

“We can all agree that it’s important to keep an eye on the president-
elect’s (Donald Trump) foreign trade policies to see what, if any,
changes will occur in the future,” Kurtz said.  

Tampico, Palmyra & Plastic Filament

Akey word for the supply of  tampico, palmyra and plastic filament
is “stability,” according to Chris Monahan, of Brush Fibers,
Inc., in Arcola, IL. He discussed the current status of these

materials, which are often used as filament when producing different
types of brushes and brooms. 

Tampico possesses several industry-essential qualities. This includes
a “good memory,” meaning the fiber will bounce back to its original
shape after being bent. Other benefits include a long life, good
absorption and abrasive features, and being able to withstand high
temperatures.

Tampico is a fiber made from a wild cactus known as lxtle that
only grows in certain high altitude areas of Mexico. This is the only
place in the world where it’s found, and the only way to get the
tampico is to go to remote Mexican mountains and harvest it by
hand.

It was reported two years ago during the National Broom, Mop And
Brush Meeting that tampico production was down by approximately 80
percent. There was a worldwide shortage that was getting worse by the
day, while lead times were increasing exponentially. 

Improvements in tampico supply, however, have been made since
that report, according to Monahan. 

“Tampico inventories are better today. One issue now is oversupply.
During those lean times, when tampico was hard to get, a natural
reaction from a lot of companies was to over purchase the material,” he
said. 

He added that tampico supply is often at the mercy of weather and
finding enough labor to process the material. Government trade
agreements also come into play, especially during this time of
uncertainity with a new U.S. president taking office in 2017. 

“The pultrusion industry is looking at a 4.6 percent annual
growth rate over the next four years ... The material used to
produce fiberglass handles is plentiful.”

~Kevin Monahan

“Generally speaking, wire rod is
readily available and lead times are
steady. Prices are depressed, and we
are seeing levels not experienced
since the 1990s. I do not expect to see
much tightening or significant price
increases until demand in key markets
improve.”

~Timothy Kurtz

“Tampico inventories are better today. One issue now is
oversupply ... Supplies also continue to be relatively stable for
many types of synthetic filaments used by brush and broom
manufacturers. For the U.S. market, this includes
polypropylene, nylon, polyester and PET (polyethylene
terephthalate) ... We are seeing more PET becoming available
as North American recycling rates increase. The price is also
dropping.”

~Chris Monahan
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Monahan also discussed the status of palmyra fiber, which is grown in India
and comes from palm leaves. Like tampico, the processing of palmyra is labor
intensive. 

“The supply of palmyra was very stable in 2016. One of the things that can
influence palmyra supply is weather, specifically monsoons that are known to
strike India,” he said. “We have been very fortunate during the past few years
that the palmyra growing area has been devoid of major weather issues.”

Supplies also continue to be relatively stable for many types of synthetic
filaments used by brush and broom manufacturers, according to Monahan. For
the U.S. market, this includes polypropylene, nylon, polyester and PET
(polyethylene terephthalate).

“Of all of these materials, polypropylene is most directly tied to the oil
market. There is no major supply increases anticipated in 2017 for
polypropylene, with just a relatively modest increase in demand expected,” he
said. 

He noted that the supply of nylon and polyester filament has also been stable
over the past few years for brush producers, with no current signs of change in
the forseeable future. 

“We are seeing more imports of resins into the United States, at least on the
filament side. The quality of these resins has greatly improved, along with
greater consistency. This has put added pressure on U.S. resin producers.” 

Monahan finished his report by discussing PET, which is a polyester
derivative. Its supply often comes from recycled plastic bottles. 

“We are seeing more PET becoming available as North American recycling
rates increase. The price is also dropping,” he said. 

Broom Corn & Yucca Fiber

Aegarding the production of natural brooms and brushes, Bart Pelton, of
PelRay International, in San Antonio, TX, reported on the current
status of broom corn and yucca fiber.

Much of the material that Pelton addressed comes from various areas in northern,
western and southern Mexico. Unfortunately, these areas have been plagued by

drug cartel violence in recent years.
This violence, or the threat thereof,
have had a major impact among
U.S. suppliers and manufacturers
trying to find out exactly how much
broom corn, yucca fiber and tampico
is available for consumption in the
United States.  

“There are still places in Mexico
that are not safe to travel due to
problems with drug-related cartels,”
Pelton said. “You have to be
careful.” 

Besides the threat of violence,
there are aphids. Pelton said the
latter destroyed 90 percent of the
planted Mexican broom corn crop
in 2015. 

“They are still having serious
problems in Mexico with aphids

attacking the broom corn and other sorghum crops. This year farmers, who could
afford to, were spraying their crops against aphids. The broom corn needs to be
sprayed every two weeks during the growing season. It has helped,” Pelton said.

He showed two slides of broom corn fields. One field was sprayed against
aphids and one was not. The difference was stark. 

It was also reported by Pelton that broom corn grown in 2016 came from many
regions inside Mexico. In past years, the majority of the crop was planted in the
Torreon area of northern Mexico. Torreon broom corn (both the early and late
planting) is expected to account for approximately 37 percent of the Mexican crop
for 2016. However, 37 percent of the crop was also grown in the Sinaloa area, 23
percent in the Apatzingan region and 3 percent was “local” broom corn. 

Bart Pelton showcased several types
of natural brooms.
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Having a variety of broom corn growing regions available in Mexico
is a good thing, according to Pelton. 

“Apatzingan, located in southern Mexico, is where the winter broom
corn is grown. It’s in a frost-free zone. Farmers will plant in November
and December, with the harvest taking place in  February and March,”
he said. “With broom corn supplies tight in 2015, farmers aggressively
planted in Apatzingan. As a result, approximately 600 short tons of raw
broom corn came from this region in 2016. This was huge compared to
recent years, and was key to keeping enough supply of broom corn
available during the year.”

One negative in this year’s Apatzingan harvest was that truck drivers
carrying broom corn were accosted by drug cartels. 

According to Pelton’s estimates, approximately 1,080 short tons of
Mexican processed broom corn can be expected in 2016. This figure is
up from 900 short tons in 2015. The 2016 figure is still low, however,
compared to the recent past. For example, 2,870 short tons of Mexican
processed broom corn was available in 2010. 

An additional material often used to make natural brooms is yucca
fiber, also known as “bear grass.” The material is harvested in remote
parts of northern Mexico and the southwestern United States. 

“I would estimate that 90 percent of the natural broom market is now
comprised of mixed fiber brooms, involving broom corn, yucca fiber
and/or some other material,” Pelton said. “A lot of the mixed fiber
brooms only consist of 10 to 20 percent broom corn.”

Pelton noted that over the past several years, the number
of yucca fiber producers has dropped. Despite this, the
yucca fiber market has remained fairly stable through the
efforts of several reliable and good suppliers. 

A healthy yucca fiber market is important as Mexican
broom corn prices continue to skyrocket.

“In terms of Mexican pesos, the price of broom corn
grown in the country is at an all-time high. So, to offset
this, broom makers are changing their fiber mix, which
includes adding more yucca fiber and using less broom
corn — or in some cases, no broom corn at all,” he said.
“Once a broom is over 80 percent yucca fiber, taking
out the rest of the broom corn really doesn’t affect its
sweeping ability.”

To make his point, Pelton showed several natural brooms made of
different levels of material. This included a 100 percent broom corn
broom, and a broom made of African grass placed on the outside of the
broom head and broom corn placed in the inside of the head. Like its
name applies, African grass is a fiber grown in Africa. 

“The African grass broom sweeps pretty much like an all-broom corn
broom. The problem is, with the grass outsides, you can’t call it an all-
corn broom and receive a premium price. If you notice, these two
brooms don’t look all that much different,” Pelton said. 

He noted that African grass is becoming increasingly popular among
Mexican broom makers as a substitute for Mexican broom corn hurl. 

“African grass is selling for approximately 66 percent less than hurl;
while yucca fiber sells for about 66 percent less than broom corn

insides. This is how some broom
manufacturers are controlling their
costs during these times of high
broom corn prices,” Pelton said.
“With these high Mexican broom
corn prices, I also expect more
broom corn will be grown next
year (2017) in Mexico.”

Pelton also followed up on Chris
Monahan’s tampico report. 

“Tampico went from a large
shortage to a large surplus over the

past year. As a result, the industry is going through a tremendous
inventory adjustment,” Pelton said. “A lot of brush makers over ordered
during the shortage. We are probably looking at another six months or
so before a more normal market for tampico takes place.”

Packaging

Areport on poly packaging and plastic film, such as that used in the
broom and mop industries, was presented by Tim Morgan, of
Vonco Products, LLC, in Lake Villa, IL. Morgan showcased

the packaging industry’s current market overview, issues, vision and
opportunities. 

Poly packaging is part of what is considered “flexible packaging.”
This includes such items as bags, broom sleeves, envelopes, pouches
and wraps made of such material as film, foil and paper sheeting which,
when filled and sealed, acquires pliable shapes. This is opposite of
“rigid packaging,” which includes cups, bottles, pots and cans.

Morgan showed several slides focusing on the current status of
polyethylene (PE) and polypropylene (PP) availability. These are key
resins used in the production of packaging and film.

“Resin supply drives the cost of the films used to manufacture
flexible packaging. There are expected to be some capacity issues with
resins in 2017. This will exceed the predicted demand for these types of
products,” he said.  “Secondly, operating rates for these resins peaked
in 2016, and are expected to bottom out in 2018 due to new capacity.”

When specifically addressing the PE market in the United States,
Morgan said near capacity additions have put pressure on resin pricing.
Furthermore, more capacity additions brought on by ExxonMobil,
Dow, and CP Chemical are expected in 2017. These new North
American PE projects are expected to equal 15 million tons of new
capacity, which is quite significant for the PE marketplace. 

“This is going to put some pressure on resin prices, and accordingly
the price for PE film,” Morgan said. “The only main obstacle to this is
if there are delays with these capacity additions. Obviously, delays
could mean the market may not experience softer resin prices.” 

Morgan also discussed additions to PP capacity, which he projected
to be much smaller compared to PE. 

“There are far fewer new plant capacity additions planned for PP.
Current margins do support such reinvestments, however, in capacity

“They are still having serious problems in Mexico with aphids
attacking the broom corn and other sorghum crops ... African grass is
selling for approximately 66 percent less than hurl; while yucca fiber
sells for about 66 percent less than broom corn insides. This is how
some broom manufacturers are controlling their costs during these
times of high broom corn prices ... Tampico went from a large shortage
to a large surplus over the past year. As a result, the industry is going
through a tremendous inventory adjustment.” 

~Bart Pelton

“There are expected to be some capacity issues
with resins in 2017. This will exceed the predicted
demand for these types of products. Secondly,
operating rates for these resins peaked in 2016, and
are expected to bottom out in 2018 due to new
capacity ... I feel that wherever you go and look at
packaging today, you will see a migration from rigid
to flexible packaging alternatives.”

~Tim Morgan
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additions,” Morgan said. 
He noted that high 2015 margins for PP resin manufacturers slid in

2016, but that PP demand growth for 2017 is expected to be strong at
near 4.5 percent, then may level off a bit through 2021.

Morgan also discussed trends in packaging from a survey conducted
by the Flexible Packaging Association. The survey addressed feedback
from consumers when asked what they are looking for in packaging.
The top three packaging attributes rated by consumers, according to the
survey, are: easy to store, ability to reseal and easy-to-open.

The survey also showed that 60 percent of consumers are willing to
pay more for packaging that offers easy storability, the ability to reseal,
is easy opening and has an extended shelf life. 

According to Morgan, many brand owners value flexible packaging for
enhancing business operations, performance and consumer appeal. Brand
owners who switched to using more flexible packaging during the last five
years also saw strong business results, he added. This included lowered
production costs, increased transportation/supply chain efficiencies,
increased sales, and improved competitive positioning. 

“I feel that wherever you go and look at packaging today, you will see a
migration from rigid to flexible packaging alternatives. This trend is most
common within retail, medical and industrial segments,” Morgan said. 

Foreign Exchange Report

As he has done for several years, Bart Pelton, of PelRay
International, provided an in-depth report on global monetary
exchange rates and commodity market trends during the 2016

National Broom, Mop And Brush Meeting. The exchange rates and
commodities that Pelton discusses every year often influence raw
materials used by broom, mop, brush and related industries. By
tracking changes, Pelton said, a business can better ascertain what
future pricing likely will be concerning a component or product. 

Pelton presented charts at this year’s meeting that detailed activities
of specific foreign currencies during certain time periods. This involved
the European euro, Mexican peso, Canadian dollar, Brazilian real,
Chinese yuan and British pound. These are currencies from countries
where many imported raw materials originate, and can impact the
production of American-made mops, brooms, brushes and other
cleaning wares. 

“When the U.S. currency is strong, this makes it a lot cheaper for
(domestic companies) to buy raw materials from abroad, but it also
makes it easier for foreign competitors to enter our marketplace,”
Pelton said. “When the U.S. dollar is weaker, many foreign companies
are buying U.S. raw materials, driving up our material costs. It’s always
a two-way street.” 

The currencies Pelton reported on in November were:
n Mexican peso — The U.S. broom and brush industries rely on

Mexico for broom corn, yucca and tampico fiber, as well as corn
brooms and some mop yarn and mops. Pelton said the past year’s chart
on the peso’s activity reminded him of a seismograph chart,
corresponding with the U.S. presidential election. 

“You could use the peso the last few months as a proxy to see how
Donald Trump was faring in the election. Every time Trump was doing
well, the peso dropped, and every time he was doing poorly, the peso
rallied. The peso is now really down,” Pelton said, a week after the
presidential election. “One good thing about the weakening peso is that
as Mexican broom corn prices go up, these increases are offset by the
weaker peso.”

n Canadian dollar — “A lot of us (in the broom, mop and brush
industries) do business with Canada. Our Canadian customers are
suffering from the fact that their currency is not buying as many U.S.
dollars as in the past,” Pelton said. “Part of the reason the Canadian
currency is weak is due to overall weakness in certain commodity
markets including oil. At the moment, it takes about $1.35 in Canadian
currency to buy one U.S. dollar.”

n Brazilian real — Pelton noted that many handles are imported
from Brazil. The South American country had a very tumultuous 2016,
which included the impeachment of the country’s president. High
inflation has also been a problem. 

Despite these factors, Pelton said to his surprise, the Brazilian real
had a relatively strong showing in 2016. 

n Chinese yuan — Pelton reported that the Chinese currency had
weakened throughout 2016. 

“This may make Chinese imports a little more competitive, although
problems with higher costs in China could offset the weaker yuan,” he
said; and,

n European Euro — From Europe, the North American broom,

Attendees are shown during this year’s National Broom, Mop and Brush Meeting in St. Louis. 
Pictured top center is guest speaker Brad Jones of the National Federation of Independent Business. 
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mop and brush industries import such items as machinery, brushes,
brush fiber and metal handles. 

Pelton said uncertainty with Brexit (The United Kingdom’s
withdrawal from the European Union) looms over the euro as well as
the British pound. 

Pelton also discussed recent activities with the Dow Jones Industrial
Average. He noted that the stock market is often considered a leading
economic indicator, and as of the middle of November, was rather robust.

Meanwhile, the commodities Pelton highlighted included crude oil
and natural gas, cotton, corn and copper: 

n Crude Oil & Natural Gas — “The trading range for crude oil has
been around $40 to $50 dollars a barrel. This basically means stable
energy prices, helping costs stay down for those people running
factories. There is also freight transportation costs in everything we use.
As long as energy stays cheaper, many costs remain under control. This
is great news,” Pelton said.

He added that the overall warm weather experienced in late 2016 for
many regions of North America has helped natural gas prices stay
lower. This is good news for manufacturers that use natural gas for
heating, as well as during the production of plastics. 

n Corn: Pelton showed a 2016 commodity chart that indicated corn
prices have been low for much of the year.

“When you see low corn prices, this makes the planting of other
agricultural crops, such as broom corn and cotton, more attractive, and
helps with pricing,” he said. 

n Cotton: Even though virgin cotton isn’t used in manufacturing
mops, the price of cotton will influence the price of textile mill waste.
Generally, the lower the cost of cotton, the lower the cost of yarn.

“Currently, cotton prices are looking good. They are fairly stable,”
Pelton said; and,

n Copper — “Some people call copper the ‘commodity with a
degree in economics,’ because it tends to move up and down with the
economy,” Pelton said. “There looks to be some optimism right now in
the copper market after viewing its recent activity.”

Attendees of this year’s National Broom, Mop And Brush Meeting
also heard from Bruce Gale, of Michigan Brush, in Detroit, MI, who
invited everyone to attend the American Brush Manufacturers
Association (ABMA) 2017 Annual Convention, scheduled for March
22-25, at the Hyatt Regency Grand Cypress Resort & Spa, in Orlando,
FL. ABMA will officially celebrate its 100th anniversary at this
expanded event. 

New Chairs Are Announced

At the conclusion of this year’s meeting in St. Louis, attendees
thanked Don Leventhal and Kevin Monahan for their two years
of service as the event’s co-chairs. It was also announced that

new co-chairs for the meeting will be Tim Morgan, of Vonco
Products, LLC, in Lake Villa, IL, and Jan Haviland, of Haviland
Corporation, in Linn, MO. 

“This is my fourth time attending this meeting, and I feel its format
is unique. Although we are only together for less than 20 hours (over
two days), I believe those people who attend receive a really good feel
for how our industry is performing. This is due to key industry reports
that are presented and many networking opportunities. It helps us all to
become better informed on what to expect for the future,” Morgan said.
“The more people who engage in this meeting, both formally and
informally, the more success attendees will receive as a result.

“I feel very robust about the future of our group, and the industries
that we share. Jan (Haviland) and I would like to receive your input,
so that these meetings will continue to be successful and hold value.”
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Bethany Hearn

Running a business is hard. Keeping that business in operation from
one generation to the next is much harder. Addressing this
challenge during the 2016 National Broom, Mop And Brush

Meeting in St. Louis was guest speaker Bethany Hearn. She has 27 years
of public accounting experience, the last 17 focused on valuation and
forensic accounting services for owners of privately-held companies. 
Hearn, who is a principal at CliftonLarsonAllen, in Champaign, IL,

titled her presentation, “Succession Planning: Start Early.” To make her
point on the importance of proper and early succession planning, Hearn
gave two real-life examples of company owners wanting to hand down
the family business to the next generation. One has a happy ending, while
the other does not. 
The first company Hearn discussed was in its second generation of

ownership and was transitioning to the third generation. This company
did not have a business or written growth plan in place. When the third
generation took over management, it was an abrupt change. Members of
the third generation decided that the company’s current building needed
to be expanded. A state-of-the-art facility was built, with the anticipation
that new business would follow. 
“Unfortunately, that new business never came. Within two years of

building a beautiful facility, the company went bankrupt,” Hearn said. 
The second company Hearn discussed featured a founder who

wanted to transition the business to the second generation. He had a
business and succession plan. He also knew the true value of his
business, identified key members of management and had a
management succession plan in place. The founder transitioned 100
percent of his ownership to his two sons, who were working in the
business. A management team, however, which did not include the two
sons, took over the actual running of the company. 
“Now, the founder’s two sons still own 100 percent of the business, but

they are not actually running the company at this time. The company is
growing and successful, and those two sons will eventually move into
positions that they are most qualified for,” Hearn said. “What is the
difference in these two stories besides one company failing and one
company succeeding in the succession process? The difference is in the
amount of planning that took place, and understanding the goals, abilities
and dreams of the next generation.
“The owner of the first company wanted to transition everything to the

next generation, but didn’t bother to figure out if the next generation was
ready, or qualified, to take over the business. The second story was
completely different. The founder had outside advisors and a clear plan
and direction.”

What Is Succession Planning?

According to Hearn, succession planning is different from what a
lot of people think. Some may equate succession planning to
estate planning, but it’s much more than getting something

when someone dies. It’s also more than just thinking about retirement
or selling a business. 
“In fact, you can actually retire from running your business and still

maintain ownership. This gives you flexibility and options to still control
the business and oversee the strategic direction of the company, while
allowing management to take care of day-to-day operations,” Hearn said.
“It also gives you a security net to step back into, if necessary. It’s
important to always have flexibility and options. You don’t want to be tied
to just one succession plan or one path.”
She noted that CliftonLarsonAllen conducts surveys involving

manufacturing companies related to different business challenges. One
recent survey showed that 40 percent of business owners plan to have a
leadership transition take place at their company within the next five years.
Although just 20 percent of these people said they were totally prepared
for the change, 62 percent said they had confidence in their management
team; and 39 percent stated they were concerned about finding and/or
retaining employees during, and after, the transition process.
“There is a problem here. It shows a significant disconnect between

those who say they have confidence in their management team, and yet
are not ready for change. They may also need new management, but are
concerned about where to find qualified people to run the business,”
Hearn said. “We also looked at ownership transition. Again, there were a
significant number of businesses in our survey that were going to change
ownership within the next five years. The majority of these company
leaders foresaw transitioning to family members. There were a few
looking at a strategic acquisition situation, and a few looking at possibly
selling the company to a management te  am or to a private equity group.”
Unfortunately, Hearn said, statistics show that the survival rate of

businesses from one generation of family members to the next greatly
decreases over time. By the fourth generation, only 1 percent of family
companies survive.
“It’s important to understand why this happens. Why do businesses

fail when they go to the next generation? It’s often due to a lack of
planning and lack of clear goals,” Hearn said. “There are different
interest groups that all need to be considered with a transition, and the
goals need to be identified for each group. Planning is very important.
Having your eyes open, and being realistic in expectations, is also
important. 
“I have three sons. Not one of them is me and has the same passions as

I have. They are all different. Having an understanding of the strengths
and weaknesses of the next generation, what their goals are, and really
giving them choices, are all very important steps to take. Sometimes, I
find a business owner assuming that his/her children want to be part of the
family business, but that is not always the case.”
She added that exit strategies for business owners should not be

narrowed to one or two options. In fact, there are several options available
and often used. This includes: retire and retain ownership; transfer or sell

Succession Planning
How To Best Plan For The 
Future Of Your Business
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to the next family generation; sell or transfer to a management group; sell
to an ESOP; or sell to a third party. 
“Business owners should not feel like they are stuck in one situation or

one exit opportunity,” Hearn said. “Each transition option has unique
advantages and disadvantages. Understanding each one, and what works
best for a particular business and particular goals, is essential.”
There are three main interest groups involved in every closely-held

family business, Hearn added. This includes the family of the owners, the
actual owner or owners, and the company and its management team. These
are the interested parties that need to be considered, and planned for, during
a succession event. 
“The concerns, desires and goals of all three groups need to be evaluated

and weighed in order to receive the full ‘buy-in’ from all sides when it
comes to succession,” she said. “This is vital as all businesses either
transition at some point or cease to exist. Change is inevitable.”
She noted that there can be real differences between these three interest

groups. They are not all going to have the exact concerns, but there is some
overlap. 
“It’s important to identify the overlap, how to best accommodate it, and

then understand how all the plans, goals and dreams of each interest group
can work together,” Hearn said. 

Shareholder Agreements Are Critical

For any company with one or more shareholders, it’s not only critical
that a shareholder agreement is written by a professional, but also
understood by all parties, according to Hearn. 

“If you are part of an LLC business, the terms of a shareholder agreement
can be incorporated into the company’s operating agreement,” Hearn said.
“And don’t just put the shareholder agreement in a drawer and forget about
it. It’s important to understand the terms of that agreement, and what will
happen if there is a triggering event at your company.”
She added the companies with no shareholder agreements can face

devastating consequences. This is especially true in the wake of a sudden
death within ownership, or if an owner wants to retire, but still retain full
control of his/her company’s direction after retirement. 
“You don’t want to find out what could happen to your company

without a shareholder agreement in hand. Attorneys write these
agreements, and your CPA and/or other financial advisors can help as
well,” Hearn said. 
Properly planning for a family also includes figuring out how much

wealth is tied up in the family business. Sometimes its 75 percent or more.
However, there are ways to get wealth out of the business, without hurting
the value of that company.

“It takes careful planning, understanding cash flow
and where the company is heading,” Hearn said.
Referring back to the management of a company during the succession

process, Hearn said it’s important to
keep members of the management
team up-to-date regarding the
company’s future direction.
“If you are not honest with

management, you may lose them.
You want to keep your management
team together and engage. It all starts
with a plan of how to best handle this
type of situation,” she added.
Once there is a succession plan in

place for owners, family and
management, Hearn said it’s essential
to continually re-evaluate the plan.
Updates and changes may be necessary. The company’s value may also
change over time. 
To help business owners better understand the true value of their

individual companies, Hearn said professionals at CliftonLarsonAllen have

Value Triangle©
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designed the “Value Triangle©.” It features four key areas of value. These
are: the financial engine, the leadership team engine, the growth engine,
and the execution engine. 

“All four of these areas need to be strong. If you have one weak
triangle, you end up with a lopsided pyramid,” Hearn said. 

She added that keeping each of the four “engines” in balance leads to
greater enterprise value and better options for succession.
“A key limiting factor that I see in most businesses

involves a concentration risk, such as relying on too
few suppliers and/or customers for growth,” Hearn said.
“Such concentration risk can hurt the value of a business when it comes
time for succession.”

When To Start Thinking About Succession

How early does a business owner need to start planning for a
management or ownership succession event? According to Hearn,
it’s never too early. 

“This doesn’t mean that everything you planned will eventually
happen. You may have to revise that plan over and over again, but you
should start early. It helps mitigate unrealistic expectations,” Hearn said.
“There may be children of an owner who automatically think they are
guaranteed to run the business one day. A business owner can clear the
picture early by having a good plan in place. That owner can also free
his/her kids to do what they are passionate about, if they do not wish to
work for the family company their entire lives.

“Smooth succession planning is also about keeping your management
team engaged, and helping to make sure they understand the direction of
the company. This also helps prevent employee turnover. It’s always good

to not lose employees due to a lack of clarity or direction.”
Early succession planning also helps business owners have a better

idea of how much money will be needed for their retirement, and where
this money will come from. 

“I was working with a business owner who told me he wanted to
build the value of his business so that he could sell it to his
management team and retire by Jan. 1, 2020. I asked, ‘Can they afford
to buy you out?’ He responded, ‘No.’ So, I asked, ‘Do you have to wait
to Jan. 1, 2020, to start the selling process of your business?’ He asked,
‘What other option do I have?’ I then said, ‘You can develop a plan to
get a certain percentage of company ownership in the hands of
management prior to that date. This will allow them to have collateral
for a loan to buy you out by Jan. 1, 2020,’” Hearn said. “That is the
advantage of planning early.” 

She added that early conversations about succession with family, and
other interested parties, is a good first step to take when thinking about
the future. 

“These conversations can be with your management team, other
owners in the company, and family. Find out their expectations. You can
also establish an exit date which can always change,” Hearn said. “It’s
good to be flexible and know your weaknessess. Nobody is good at
everything. Succession planning is no different. Don’t do this alone. Get
other people involved. By getting help, you are actually showing your
strength as a leader. 

“Build a team that includes those from outside of your business and
outside of your family. This team should consist of professionals who will
walk alongside you and be honest.”

Contact Bethany Hearn at bethany.hearn@claconnect.com 
for more information. 



By Harrell Kerkhoff
Broom, Brush & Mop Editor 

The 2016 U.S. national elections took center stage for a large
majority of Americans throughout the year, not to mention many
people living in other countries. With so much at stake for so many,

it was hard to not turn on the TV or read a newspaper or online chat
without the topic coming up — time and time again. 
Elections were held November 8 for president and vice president of the

United States, as well as all 435 voting-member seats in the U.S. House
of Representatives. Also up for election were 34 of the 100 seats in the
U.S. Senate, 12 state governorships and numerous state and local offices. 
With the Republican Party winning the White House, while remaining

in power in the U.S. House and Senate, what does this all mean for the
average person owning and/or running a small to medium size business
during the next two to four years?
To help answer this and other related questions, National Federation

of Independent Business (NFIB) Missouri State Director Brad Jones
addressed attendees during the 2016 National Broom, Mop And Brush
Meeting, in St. Louis. NFIB (www.nfib.com) is a small business
association working to promote and protect the rights of members to own,
operate and grow their individual businesses.
As part of his duties, Jones is responsible for keeping members

informed about various business-related topics during election years. He
represents 8,200-plus NFIB members in Missouri, and has been with the
organization for 23 years. Nationally, NFIB has approximately 350,000
members, and will celebrate its 75th anniversary in 2018. 
“I love this job, because I love who I represent. It’s wonderful to

represent small business people. They truly wear the ‘white hats,’” Jones
said. “NFIB works from the grassroots up. We send ballots to members,
asking them what they think about certain issues. Hopefully, something
good happens as a result.
“I recently told my colleagues that I was going to talk with members of

the broom, mop and brush industry in St. Louis. Someone responded,
‘Now there is an organization that could literally clean up Washington.’”
Jones said it’s been an interesting couple of weeks heading into this

year’s election. He reflected on being a political science major at the
University of Missouri, and how this type of election was never
considered in class.
“I guarantee you that in my campaign classes, there was no time when

we said, ‘Let’s study a scenario where the two main presidential
candidates have the highest negatives of any two candidates we have ever
seen. Then add the media, where most of its members have already picked
who is going to win. Don’t forget the people involved with polling, who
will have one of the worst nights in the history of American electorate
politics,’” Jones said. “After shaking this real-life scenario up, Donald

Trump is our next president. This is not a scenario that we followed in
political science class.” 
He compared the recent presidential election to the United Kingdom’s

withdrawal from the European Union in June 2016, commonly known as
Brexit. In that vote, 52 percent of those who participated favored leaving
the EU. 
“There are a lot of analogies between the two votes (for U.S. president

and Brexit). I feel a lot of ‘experts’ grossly under-estimated the pent-up
aggravation of a lot of people. This included many members of a silent
voting block representing the small business community,” Jones said. 
He noted that approximately 90 percent of small business owners are

considered regular voters. However, this voting group often does not
receive a lot of attention on a national scale. 
“It’s important to remember, however, that small business owners have

a very high rating among those in the electorate. There was a Gallup poll
conducted a few years ago which asked, ‘Who are the most influential
people in your community?’ Members of the clergy came in first, with
small business owners next. I get that,” Jones said. “Small business
owners are the people sponsoring Little League uniforms and 5ks, while
working with the local Chamber of Commerce. These people play
important roles in their communities, but they still don’t get a lot of
mention when it comes to elections. However, I think small business
people can make a huge difference in election results.” 

The Results Are In

Along with the election of Donald Trump, the Republican Party
experienced major victories on November 8 in other areas of
government. The U.S. Senate and House of Representatives

remained in GOP control, and Republicans also did quite well in many
state elections.
“Not since 1922 has the Republican Party held more legislative

chambers in this country — 68 of the 99 are now controlled by the
GOP. More dramatic than that, 24 states now have a Republican
trifecta. This means the party controls the governorship, house and
senate of a specific state. There are just 6 states that have a Democrat
trifecta. The others states are split in various ways,” Jones said. “When
looking at public policy, and whether or not it’s possible to push a pro-
business agenda, we now have an interesting set of dynamics in place
from this election.”
So what does it all mean for small and medium business owners?

According to Jones, the election many bring profound results, starting
with a reduction of government regulations. 
“The regulations that have come out of Washington, D.C., in the last

year and a half, in my opinion, have been unbelieveable. It’s like trying to
drink out of a fire hydrant,” Jones said. “The question is, as we look at the
new administration, what does this change in leadership mean for the
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small business community?” 
Jones discussed several specific topics that could affect small to

medium size business owners in the near future; and how the outcome of
the recent national elections may change the direction of these topics.
This includes:

n Labor Issues — According to Jones, the U.S. Department of
Labor recently introduced a regulation that stated a small business
facing a union campaign could not get legal counsel unless the cost
of that legal counsel, as well as specific information involving that
campaign, was reported to the Department of Labor. 

“I don’t think there are a lot of attorneys who would want to take
on these kinds of cases on behalf of small business owners if they
knew such  privileged information was available to the Department
of Labor,” Jones said. “NFIB was one of the plaintiffs that joined the
Texas Association of Business & Industry to fight this regulation; and
we succeeded. The U.S. District Court of the Northern District of
Texas shot the regulation down. We will see if it is appealed.

“A lot of similar rules have, or are currently, being challenged in
court, and this is one that we managed to win for the small business
community;”

n  Overtime Rule Delayed — A U.S. Department of Labor
overtime rule that was supposed to take effect on Dec. 1, 2016, and
has been challenged by various representatives of the small business
community, has been delayed due to a federal district court’s decision
in November to grant an injunction against the rule. 

“We are hoping for a delay of at least six months. Many small
business people were not ready to implement this rule by the
December 1 deadline. And then there is the question of whether the

U.S. Department of Labor, during the current lame duck period, was
actually going to enforce this measure,” Jones said. 

According to NFIB, the overtime regulation will double the salary
threshold below which employees are eligible for mandatory
overtime. NFIB research shows 44 percent of small businesses
employ at least one person who will be eligible under the rule.

In September, NFIB and a number of business groups filed suit in
the U.S. District Court for the Eastern District of Texas to block
implementation of the rule. A coalition of 21 state attorney generals
filed a separate action in the same jurisdiction. The court, which
combined the cases, granted the states’ petition for an injunction. Its
next decision will focus on NFIB’s motion for summary judgement,
in which the legality of the overtime rule will be decided.

The overtime rule was announced by the U.S. Department of
Labor in March. 

Jones also spoke of the Congressional Review Act, also known as
the Small Business Regulatory Enforcement Fairness Act of 1996.
The law empowers Congress to review, by means of an expedited
legislative process, new federal regulations issued by government
agencies and, by passage of a joint resolution, to overrule certain
regulations. For the regulation to be invalidated, the Congressional
resolution of disapproval either must be signed by the president, or
must be passed over the president’s veto by two-thirds of both houses
of Congress.

Jones estimated that there could be several regulations overturned
in early 2017 through the use of this act.;

n  Health Care Challenges — Long before the Affordable Care
Act, otherwise known as Obamacare, was debated and eventually
approved, health care insurance long dominated conversations
among many small business owners. 

“NFIB has conduced its ‘Problems and Priorities Survey’ over the
past 30 years. We do it every four years. It ranks problems business
owners have, from 1 to 75. For as long as I  have been with NFIB,
the No. 1 issue among small business owners participating in this
survey has been the cost of health care. This remains a problem,”
Jones said. “Unfortunately, we (small business owners) still do not
have a handle on this No. 1 problem. We will see what happens
within the next four years;” 

n  Civil Justice & Tort Reform — Jones also discussed several
issues related to the civil justice system, including tort reform, that
could have an impact on small business owners. This includes what
Jones called a new modus operandi of the trial bar, requiring large
amounts of documents for discovery prior to a trial. 

“There was one instance of a company that had over four million
pieces of paper on file for a discovery. This often requires a huge
amount of time and money, forcing many small business owners to
settle a case out of court,” Jones said. “This has become an epidemic
with the trial bar, and it’s something small business owners must be
aware of in the future.”

Jones said that “deep pocket jurisprudence” is another issue
important to many small business owners who are concerned with the
lack of tort reform. 

“Believe it or not, there are lawyers who see every single one of
your companies as being a multi-billion dollar enterprise. If sued,
you might only be 5 percent at fault, but paying 100 percent of the
settlement,” Jones said. “It’s therefore important to pay close
attention to the changing civil justice climate of your state.”

He added that tort reform measures have taken place in Missouri,
and that time will tell if other states follow suit. Jones noted that tort
reform could curve the growth of defensive medicine, helping reduce
medical costs.





Brush Research’s Flexible Hone Tool
Plays Role In Raising The Costa Concordia

“The Flex-Hone Tool, from Brush Research Mfg. Co., Inc., of Los
Angeles, CA, characterized by the small, abrasive globules that are
permanently mounted to flexible filaments, has long been used for
everything from automated metal finishing to maintenance and repair
operations,” said the company. 
Recently, the Flex-Hone  played a role in the raising of the shipwrecked

Costa Concordia.
“The endeavor to raise the Costa Concordia enough to move it,

involved a series of complex steps, several of which had not been
attempted in decades.”
The first step was to secure the hull to the land using steel cables to prevent

the ship from slipping into deeper water.  A horizontal underwater platform
was then built just below the ship’s position, to hold the ship once it was raised.  
“Hollow, watertight tanks, called sponsons, were then attached to the

exposed port side of the ship.  When sponsons are flooded with seawater,
they exert a downward pull on that side of the ship. With the assistance of
winches attached to the platform, a process called parbuckling, the ship
was pulled into an upright position on top of the underwater platform.”
Once the ship was vertical, water-filled sponsons were also attached to the

starboard side. Then, both sponsons were emptied of water to create the
required buoyancy to raise the ship enough so it could be towed to port.

The challenge for was to find a way to attach 15 massive steel sponsons
to each side of the ship. The 30 sponsons weighed 11,500 tons, combined.  
“The plan was to weld the steel sponsons to the hull of the ship, but also

to join them together to form ‘one single, robust, stable body,’ similar to one
integral floating chamber. To remove the excess material from the welds as
they were created — both on the interior and exterior of the tubing — a tool
was required that could worked on an industrial hand-held drill.
“The Flex-Hone, from

Los Angeles-based Brush
Research Manufacturing,
was selected. It works well
when hand-held because
the design is automatically
self-centering. Using the
tool, parts such as carbide
bushings, bore sleeves, hydraulic and pneumatic cylinders and other
cylindrical cavities, can be surface finished on the production line or
resurfaced in the field using a relatively inexpensive tool that requires little
set-up time.”
The Flex-Hone also smoothed the way for the hydraulic pistons that

were introduced into the tubes.  
“The Costa Concordia project is now complete, and the Flex-Hone

remains a go-to tool for overhaul and repair for marine applications,”
according to Brush Research Company. “The tool is used for cylinder
refinishing of big bore (up to 40-inch diameter) diesel main engines of
large vessels, as well as smaller diesel generators. The tool can also be
used for cleaning pipe bores for pipes or other cylindrical bores, such as
valves on some pump designs.” 

Visit www.brushresearch.com for more information. 
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During K 2016, a trade fair for the plastics and rubber industry held in October, in Dusseldorf, Germany,
Zahoransky exhibited automation system solutions. 
Based on examples from three different areas — automation, mold making and brush production —

Zahoransky representatives said the company showcased how unit costs could be reduced through
economical production processes. 
Zahoransky’s newly developed Z.LODOS, an intelligent, modular palletizing system for a wide range of

tray loader and unloader applications, was presented for the first time. With this tray loader, parts can be
removed, stored and transported, as needed for further production.
With short changeover times, the tray loader can be used for all palletizing tasks. It is particularly suited

for the plastics and pharmaceutical industries, medical technologies, cosmetics and consumer goods industries. 
Also new is the Z.VAMP 3 toothbrush machine. On this system, plastic plates without metal anchors can be filled with filaments using 3D-Tuft

technology, and complete toothbrushes can subsequently be produced. Different colors, shapes and diameters of filaments within one head plate (Tuft-
in-Tuft) can be made with the Z.VAMP 3.

As an injection mold for “Ready-to-fill Pre-Filled Syringes” (PFS) out of COC/COP, officials at Zahoransky
also exhibited the company’s patented stack-mold. Special features of this system include two parting lines,
allowing cannulas to be inserted while removing finished, overmolded cannulas (COC/COP ready-to-fill PFS)
at the same time. 
“Due to the plastics material (COC/COP) to be processed, the cavity inserts are heated, while the rest of the

mold is cooled. To do so, the inserts are thermally separated from the mold in order to minimize energy loss,”
said Zahoransky.
“As a system supplier for so-called ‘Drug Delivery Systems,’ Zahoransky

offers the Z.BLIZZARD system for the glueless production of ‘ready-to-fill
PFS.’”
The Z.BLIZZARD combines the complete needle isolation system, the

injection mold and the automation into a single unit for a fully integrated
production system for “Ready-to-fill PFS” syringes, while being exclusively
based on modular components. Zahoransky’s modular system also offers further
downstream automation, including blister packaging — all from a single source.

Visit www.zahoransky.com for more information. 

Zahoransky Exhibits Automation Solutions At Recent K 2016 Trade Fair

Z.LODOS

Stack-Mold
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Attendees and exhibitors came together for the 2016
ISSA/INTERCLEAN® North America tradeshow and
convention, living up to the event’s theme: “Unleashing the

industry’s untamed potential.” 
The event took place on October 25-28, at McCormick Place, South

Hall, in Chicago, IL, and included many companies representing the
brush, mop, broom, squeegee and related industries. 

This year’s buyer and exhibitor turnout was strong, with both
categories seeing increases over 2015, for a total of 16,637 visitors
from 74 countries. On the buyer side, distributors represented much
of the increase, accounting for 42 percent of the buyers, ISSA said in
the press release. It added that end-user turnout was strong as well; of
the total buyers at the show, 36 percent were building service
contractors and in-house service providers. Of this year’s 740
exhibitors, 132 were new, and 20 percent hailed from outside the
United States, drawing from 28 countries. 

In addition, four industry groups held their annual conventions in
conjunction with ISSA/INTERCLEAN: the Association of
Residential Cleaning Services International (ARCSI), Building
Service Contractors Association International (BSCAI), Cleaning
Trade Equipment Association (CETA), and IEHA. Many supporting
associations throughout Europe, Africa and Asia-Pacific also
participated in this year’s show, and there was a strong showing from
top janitorial buying groups and their key members.

Many buyers at this year’s event cited their desire to meet with
exhibitors and find innovative products and ideas, according to ISSA.

“We attended to see what’s in the pipeline, and what’s going to be
released in the next year,” says Rusty Turner, vice president of
business development, Rutherford Supply Corp. “It’s a great time to
see everybody and many products under one roof.”

Another big draw for attendees was the various educational
opportunities. This year’s revised format included more than 60
seminars and hands-on training workshops, many of which included
certifications. 

This year’s ISSA/INTERCLEAN also provided attendees more
reasons to stay the entire week, including a Soldier Field Facility
Tour, and an ISSA Keynote Address featuring Apple Co-Founder
Steve Wozniak, both on October 28.

Wozniak was also on hand to announce winners of the 2016 ISSA
Innovation Program Visitors’ Choice Award and the ISSA Innovation
of the Year Award. The 2016 ISSA Innovation Program Category
Award winners were announced during another ISSA Keynote

Address, this one from former Navy SEAL Rob O’Neill, on October
26. Rounding out the 2016 ISSA Keynote Address lineup was Dennis
Miller on October 27. 

People unable to attend the 2016 ISSA/INTERCLEAN can watch
backstage interviews and other show highlights at www.issa.com/live. 

ISSA Award Winners Recognized

This year’s ISSA Innovation Award program featured more than
50 products and services from cleaning manufacturers and
service providers. Participants were entered in one of five

categories: Cleaning Agents, Dispensers, Equipment, Services &
Technology, and Supplies & Accessories.

Individuals representing distributors, wholesalers and facility
service providers throughout the industry placed their votes at
www.issa.com/vote between August 1 and October 21 to determine
the online category winners.

Exhibiting entries were on display at the Innovation Showcase area
of this year’s ISSA/INTERCLEAN. Tradeshow attendees voted to
determine Visitors’ Choice award winners. Below is a listing of this
year’s ISSA Innovation of the Year and category award winners:

n 2016 ISSA Innovation of the Year Award — Autonomy, by
Brain Corp.;

n Cleaning Agents — NanoSeptic Self-Cleaning Surfaces, by
NanoTouch Materials;

n Dispensers — Tork Image Design Line featuring Tork
EasyCube Intelligent Restroom System, by SCA;

n Equipment — Doodle Scrub EBG-9, by Square Scrub;
n Services & Technology — Autonomy, by Brain Corp.; and,
n Supplies & Accessories — Stingray, by Unger Enterprises LLC. 
The Visitors’ Choice Award winners were: i-suit, by i-team;

eForce Scrubber, by NSS Enterprises; Tork Image Design Line
featuring Tork EasyCube Intelligent Restroom System, by SCA;
Doodle Scrub EBG-9, by Square Scrub; and, Force, by
MotorScrubber.

Award winners were also announced at the ISSA Hygieia Network
(IHN) ceremony, which took place at the Hyatt Regency McCormick
Place Hotel, on October 26, during the 2016 ISSA/INTERCLEAN®
North America tradeshow and convention.

Recognizing the contributions she has made to the advancement
and retention of women within the cleaning industry, the IHN
presented Janelle Bruland with its Member of the Year Award. 



Bruland is president and CEO of Management Services Northwest,
a regional facility management company offering services from
janitorial to complete facility management. 
The Eidyia Award, which recognizes companies or individuals

leading efforts to reduce illiteracy rates within the cleaning industry’s
workforce, was presented to the Asian-American Hotel Owners
Association (AAHOA). Founded in 1989, AAHOA is dedicated to
promoting and protecting the interests of its members through
programs and initiatives in advocacy, industry leadership,
professional development and community involvement.
The Rising Star of the Year Award, which is open to women age 35

and under who have demonstrated their commitment to further the ideals
and objectives of the ISSA Hygieia Network, was awarded to Paige Horn,
chief operating officer of Dixie Paper Co., and Dixie Packaging. 

While all categories had a record number of nominees, the Man of
the Year Award category was especially popular, with Michel
Landel, CEO of Sodexo, from Paris, France, named as the winner
for his commitment and support of gender diversity and inclusion in
the cleaning industry.
Sodexo, meanwhile, was named Employer of the Year, presented

to the company that best promotes women’s interests and gender
equality in the professional cleaning sector.

At the ceremony, special awards were also presented to the following
individuals or organizations in recognition of their outstanding work in
promoting the mission of IHN: Jeff Roberts, of Waxie Sanitary Supply;
Laurie Sewell, of Servicon Systems, Inc.; and GOJO.

The ISSA Hygieia Network is an international community
dedicated to the advancement and retention of women in all branches,
and at all levels, of the global cleaning industry.

Visit www.hygieianetwork.org for more information. 

Garfinkel Honored With Jack D. Ramaley 
Industry Distinguished Service Award

After a 50-year career serving people involved in
cleaning and jan/san supply, 25 as a former ISSA
executive director, ISSA officials recognized

John Garfinkel with one of the association’s highest
honors — the Jack D. Ramaley Industry Distinguished
Service Award.

The ceremony took place during the ISSA General
Meeting, held on the final day of the 2016
ISSA/INTERCLEAN® North America tradeshow and
convention.

The award honors an individual who has demonstrated
outstanding service to the cleaning and maintenance
industry through innovation, professionalism, leadership,
elevation of industry standards, promotion of the
association’s growth and development, unselfish dedication
without personal gain, and emulation of the ISSA code of
ethics. 

Jack D. Ramaley was in attendance during this year’s
General Meeting, and like Garfinkel, is a former ISSA
executive director. 

In presenting the award, Alan Tomblin, of Proctor &
Gamble Professional, a former ISSA president, said that
Garfinkel, who currently holds the title ISSA executive
vice president of corporate development, played a key
role in helping ISSA attain its current stature in the
worldwide cleaning industry. 

“John (Garfinkel) helped open our association
membership to building service contractors and in-house
service providers, which at the time, was a big risk. There
were many people totally against this move, but John
knew, in his heart, that it was right. We are now a much

better association because of his leadership,” Tomblin said. “John saw
a more inclusive, comprehensive and complete trade association in
our future.”

In his acceptance, Garfinkel reflected on what an honor it was for
him to receive an award named after a mentor — Jack D. Ramaley. 

“While executive director, I had the privilege to present 25 Jack D.
Ramaley Industry Distinguished Service Awards. To be standing here
and receiving this award myself is a surprise that I have known about
only for a few weeks, and it’s a huge honor,” Garfinkel said. “For
those younger people in this room who may not know, Jack Ramaley
is the man who built ISSA. He built this house (the association) that
made it possible to endure all kinds of weather. If it wasn’t for the
work that Jack did, we wouldn’t be here today.”

Garfinkel also spoke highly of his successor, current ISSA
Executive Director John Barrett, who he called “the future of the
association.”
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“He is a visionary. He will take ISSA to levels that we are not even
thinking about today,” Garfinkel said. “There will be people sitting in
a room like this, years from now, wondering how something good
happened, and John, through his leadership, will be the one who made
it happen. You will be very proud of this association (in the future). It
will be both strong and different. This is how change occurs, and it’s
driven by the marketplace.”

Garfinkel added that he has had the good fortune to enjoy two
careers in the cleaning-related marketplace. The first 25 years were
spent in the private sector, while a second quarter-century involved
ISSA leadership.

“Those first 25 years were wonderful, but nothing was quite like the
following years (at ISSA). It’s been personally rewarding,” he said. 

Garfinkel listed three specific areas that he feels have led to ISSA’s
success over the past 25-plus years, especially in the wake of other
trade association failures.

“No. 1, I have seen, with the turnover of each ISSA board, new
board members showing great respect to those who proceeded them
in office. How many times have you seen companies change
management, leadership or its brand, only to create confusion, and
even chaos, for customers and employees? At ISSA, change works
because of that respect from one board to another,” Garfinkel said.
“No. 2, the great support that I (as executive director) received from
every one of those past 25 ISSA presidents, and all of the past board
members, helped the association keep its continuity and consistency. 

“I feel the third aspect of our association’s success is always having
a sound strategic plan in place that we could build on for a better
future — and then have the guts to make some tough changes. A lot
of trade association boards become like fraternities, not wanting to
make necessary changes. At ISSA, we have not been afraid to make
some dramatic changes.”

As he concluded his remarks, Garfinkel reflected on one tough
decision that was made soon after the terrorist attacks on 9/11. The
issue was whether or not to hold ISSA’s annual convention the
following October in Orlando, FL. 

“While attendance was down for that event, the comradeship
exhibited by members of this industry in Orlando was remarkable,”
Garfinkel said. “Other conventions were being canceled, but we stuck
together and held our convention. I love this industry, and it’s been
personally rewarding.” 

Three Mergers Approved 

Attendees at this year’s ISSA General Meeting officially
welcomed three cleaning-related trade associations to the
ISSA family. They are: ARCSI (the Association of

Residential Cleaning Services International), IEHA (Uniting Facility
Managers Worldwide), and Australia’s NCSA (National Cleaning
Suppliers Association). ISSA members who were present at the
General Meeting voted to approve the mergers of these three
organizations into ISSA.

“There are generally some very good business motives for mergers
and acquisitions. In the case of ISSA and these other three
associations, there were many reasons for coming together,” Barrett
said. “No. 1, these moves didn’t cost money. We (ISSA) didn’t have
to spend money to complete these acquisitions. However, they really
aren’t acquisitions in the traditional sense. These venerable
organizations are merging into ISSA, and they are significant. 

“In the case of ARCSI, its members are residential cleaning
contractors in North America. It’s an organization that has been a co-
location partner with ISSA for several years, and its potential is huge.
There are thousands of residential contractors who need to be part of
our trade association and part of our show. Also significant is IEHA,
which is comprised of men and women who head housekeeping at
hospitals, hotels, schools, etc., in North America. This move brings

approximately 1,500 new members to ISSA. IEHA also represents
hundreds of thousands of global opportunities. 

“And finally, there is NCSA. We have found the leading trade
association in Australia, and (its members) voted unanimously to
become part of ISSA. It’s extraordinary what is possible through these
three organizations (ARCSI, IEHA and NCSA). However, unlike a
traditional acquisition, they remain in place and in charge of their own
destinies. That is really key, because their individual brands, identities
and communities remain important.”

Rones Introduced As New ISSA President

Among the highlights of each year’s General Meeting is the
introduction of new and outgoing ISSA board of directors. The
2016 board includes new ISSA President Richard Rones, of

Americo Manufacturing Company. The president’s post is a one-year
term. Rones succeeds David Sikes, of Sikes Paper Company. 

“I want to thank David (Sikes) for his leadership, guidance and
contributions to ISSA. If it weren’t for him, I would not be standing
here today as ISSA president,” Rones said, during his address at the
General Meeting. “David got me involved with the ISSA board, and
it’s been a phenomenal experience. I appreciate that very much.” 

This is the third time Rones has served on the ISSA board of
directors. 

“It’s been an incredible experience to get to know and work with
some of the brightest and sharpest minds in our industry,” Rones said.
“The first time I served on the ISSA board, in 2004, the realities (for
ISSA) were stark and dim. Membership in our trade association was
declining as was attendance at our tradeshow. In fact, tradeshows
around the world were declining, and some were going out of
business. It was a difficult period, but due to the hard work, vision and
risk taking of people like John Garfinkel — as well as past ISSA
presidents, board members and staff — some very difficult decisions
were made. The time literally called for us to either adapt or die —
and we adapted.

“We made decisions that opened membership, and created ‘WOW’
in our tradeshow. The rulebook on how to govern exhibitors at the
show was torn up. ISSA also invested in many regulatory, educational
and training programs and certifications for its members. Our
association was turned upside down, and as a result today, ISSA is not
only growing, but thriving. This is an absolutely amazing
accomplishment.”

Pictured are outgoing ISSA President David Sikes, left, with new 
President Richard Rones, during the ISSA General Meeting.



Rones added that today’s ISSA is quite different from 5, 10 and 20
years ago. 

“At the end of the day, it’s about one thing: delivering value to our
members,” he said. “If we don’t do that, we don’t survive. And I think
we all recognize that fact. 

“The budding of ISSA’s brand helps us deliver value to members. I
am enthused with the direction we are heading.”

Outgoing ISSA President David Sikes also addressed attendees of
the General Meeting, speaking about the importance of having a
positive attitude not only in business, but life as well. 

Sikes shared the story of the late Sam Berns, who inspired many
people despite having a rare disease called progeria, which
accelerates the aging process. 

Sikes said that before his death at the age of 17, Berns wanted the
world to know that he had a very happy life. Berns also shared his
four key steps for others to follow. They are: No. 1 — Be OK with
what you can’t do, because there is so much more that you can do; No.
2 — Surround yourself with high quality people who provide a
positive influence, and try to be the same kind of positive influence
for others; No. 3 — Keep moving forward, and always keep a forward
thinking frame of mind; and, No. 4 — Never miss a party. 

“So let’s leave here this morning renewed by the spirit that Sam
showed,” Sikes said. “Go forward with a positive attitude, which
reminds me of another great quote. ‘Attitudes are contagious, is
your’s worth catching?’”

Sikes added that he was thrilled to have served as ISSA president
both before, and after, two great friends — Alan Tomblin and Richard
Rones.

Before Sikes’ address at the General Meeting, Tomblin stated that
Sikes played a critical role in helping with the ISSA executive
director’s transition process. 

“David did an outstanding job in working with the ISSA board and
staff regarding the executive director’s position change,” Tomblin

said. “Our association is better off because of his efforts.”
Also speaking at the General Meeting was ISSA Foundation

Board Chairman Allen Soden. He explained that the foundation’s
mission is to invest in tomorrow by using funds to attract more young
people to the cleaning industry. This is accomplished several ways,
including the awarding of scholarships based on academic
achievement and leadership traits. These scholarships are available to
employees of ISSA members and their families.

The ISSA Foundation awarded 64 scholarships in 2016, totalling
$175,000. Applications for scholarships can be found at
www.issafoundation.org.

“Our foundation board members volunteered their time this year,
without compensation, to evaluate a record 400 applicants. They
looked at grades, essays, community service and involvement as well
as family stories,” Soden said. “During the time we spent together, it
was not unusual to see a foundation board member sit in awe,
sometimes with a tear in his/her eye, while reading and discussing
different amazing stories from student applications.”

He added that the ISSA Foundation helps member companies in
other ways, such as through internship programs. 

“Many small- and medium-size companies ca   n benefit from the
talents of young people through internships. We have a program to
help,” Soden said. “Part of the ISSA Foundation mission is to attract
the best and brightest to our great industry. It’s an industry that I feel
is the best kept secret in America.”
— Broom, Brush & Mop Magazine Editor Harrell Kerkhoff

contributed to this article. 
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U.S. government trade figures for the first eight months of 2016
indicated raw material imports were down in three categories outlined:
hog bristle, broom and mop handles and metal handles compared to

the first eight months of 2015. For August 2016, two categories
outlined reported increases: hog bristle and metal handles, compared

to August 2015.

Import totals for the first eight months of 2016 were up in four
finished goods categories outlined: brooms of broom corn valued at

more than 96 cents per broom, toothbrushes, paint rollers and upright
brooms, compared to the first eight months of 2015. In August 2016,
four categories outlined recorded decreases: brooms and brushes of
vegetable material, toothbrushes, paint rollers and paintbrushes,

compared to August 2015.

RAW MATERIAL IMPORTS
Hog Bristle

The United States imported 17,232 kilograms of hog bristle in August
2016, up 60 percent from 10,785 kilograms imported in August 2015.
During the first eight months of 2016, 147,963 kilograms of hog bristle
were imported, down 7 percent from 158,945 kilograms imported during
the first eight months of 2015.
China sent 147,785 kilograms of hog bristle to the United States during

the first eight months of 2016.
The average price per kilogram for August 2016 was $29.17, up 7

percent from the average price per kilogram for August 2015 of $27.24.
The average price per kilogram for the first eight months of 2016 was
$22.84, up 18 percent from the average price per kilogram of $19.40 for
the first eight months of 2015.

Broom And Mop Handles
The import total of broom and mop handles during August 2016 was

1.8 million, the same as for August 2015. During the first eight months of
2016, 11.5 million broom and mop handles were imported, down 9
percent from 12.7 million for the first eight months of 2015.
During the first eight months of 2016, the United States received 5.8

million broom and mop handles from Brazil, 3.6 million from Honduras
and 1.3 million from China.
The average price per handle for August 2016 was 86 cents, down 17

percent from the average for August 2015 of $1.03. The average price for
the first eight months of 2016 was 90 cents, down 6 percent from 96 cents
for the first eight months of 2015.

Brush Backs
August 2016 imports of brush backs totaled 394,317, down 27 percent

from 537,041 for August 2015. During the first eight months of 2016, 4.7
million brush backs were imported, up 4 percent from 4.5 million for the
first eight months of 2015.

Sri Lanka sent 2.3 million brush backs to the United States during the

first eight months of 2016, while Canada shipped 2.1 million.
The average price per brush back was 52 cents during August 2016, up

37 percent from 38 cents for August 2015. For the first eight months of
2016, the average price per brush back was 46 cents, the same as the
average price for the first eight months of 2015.

Metal Handles
The import total of metal handles during August 2016 was 2.2 million,

up 10 percent from 2 million for August 2015. During the first eight
months of 2016, 17.5 million metal handles were imported, down 2
percent from 17.9 million for the first eight months of 2015.
During the first eight months of 2016, China exported 7.8 million

metal handles to the United States, while Spain sent 6.7 million and Italy
shipped 2.1 million.
The average price per handle for August 2016 was 88 cents, down 24

percent from the average price for August 2015 of $1.16. The average
price for the first eight months of 2016 was 93 cents, down 8 percent from
the average price for the first eight months of 2015 of $1.01.

FINISHED GOODS IMPORTS
Brooms Of Broom Corn

Valued At More Than 96 Cents
The United States imported 847,076 brooms of broom corn valued at

more than 96 cents per broom during August 2016, up 37 percent from
619,896 for August 2015. During the first eight months of 2016, 5.2
million brooms of broom corn were imported, up 4 percent from 5
million for the first eight months of 2015.
Mexico shipped 5.1 million brooms to the United States during the first

eight months of 2016.
The average price per broom for August 2016 was $2.44, down 3

percent from $2.52 for August 2015. The average price per broom for the
first eight months of 2016 was $2.51, down 2 percent from the average
price for the first eight months of 2015 of $2.56.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material during

August 2016 was 413,791, down 12 percent from 468,182 brooms and
brushes imported during August 2015. During the first eight months of
2016, 2.6 million brooms and brushes were imported, down 38 percent
from 4.2 million for the first eight months of 2015.
Sri Lanka exported 1.3 million brooms and brushes to the United

States during the first eight months of 2016, while Canada sent 642,643. 
The average price per unit for August 2016 was $1.15, up 6 percent

from the average price for August 2015 of $1.08. The average price for
the first eight months of 2016 was $1.14, up 15 percent from 99 cents for
the first eight months of 2015.

Toothbrushes
The United States imported 91.2 million toothbrushes in August 2016,

down 8 percent from 99.6 million imported in August 2015. During the
first eight months of 2016, 737.9 million toothbrushes were imported, up
6 percent from 695.7 million imported during the first eight months of
2015.
China sent 553.1 million toothbrushes to the United States during the

first eight months of 2016. 
The average price per toothbrush for August 2016 was 23 cents, up 1

cent from the average price for August 2015. The average price for the
first eight months of 2016 was 22 cents, down 8 percent from the average
price for the first eight months of 2015 of 24 cents.

Hairbrushes
August 2016 imports of hairbrushes totaled 4.1 million, the same as for

August 2015. During the first eight months of 2016, 29.2 million
hairbrushes were imported, down less than 1 percent from 29.3 million

Imports/Exports
RAW MATERIAL IMPORTS MIXED,
WHILE FINISHED GOODS IMPORTS 
AND EXPORTS TRENDING UP

By Rick Mullen |  Broom, Brush & Mop Associate Editor
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for the first eight months of 2015.
China shipped 28.8 million hairbrushes to the United States during the

first eight months of 2016.
The average price per hairbrush was 26 cents during August 2016, up

1 cent from August 2015. For the first eight months of 2016, the average
price per hairbrush was 24 cents, down 1 cent from the first eight months
of 2015.

Shaving Brushes
The United States imported 10 million shaving brushes in August 2016,

up 28 percent from 7.8 million imported in August 2015. During the first
eight months of 2016, 51.5 million shaving brushes were imported, down
10 percent from 57 million imported during the first eight months of
2015.

China sent 34.4 million shaving brushes to the United States during the
first eight months of 2016.

The average price per shaving brush for August 2016 was 7 cents,
down 30 percent from the average price for August 2015 of 10 cents. The
average price for the first eight months of 2016 was 14 cents, up 27
percent from 11 cents for the first eight months of 2015.

Paint Rollers
The import total of paint rollers during August 2016 was 4.6 million,

down 28 percent from 6.4 million for August 2015. During the first eight
months of 2016, 49.1 million paint rollers were imported, up 3 percent
from 47.8 million during the first eight months of 2015.

China sent 39.5 million paint rollers to the United States during the first
eight months of 2016, while Mexico shipped 3.2 million. 

The average price per paint roller for August 2016 was 47 cents, down
20 percent from the average price for August 2015 of 59 cents. The average
price for the first eight months of 2016 was 48 cents, down 6 percent from
the average price for the first eight months of 2015 of 51 cents.

Paintbrushes
U.S. companies imported 21.3 million paintbrushes during August

2016, down 20 percent from 26.7 million for August 2015. Paintbrush
imports for the first eight months of 2016 were 172.3 million, the same as
for the first eight months of 2015.

China shipped 162.6 million paintbrushes to the United States during
the first eight months of 2016.

The average price per paintbrush for August 2016 was 28 cents,
down 1 cent from August 2015. The average price for the first eight
months of 2016 was 30 cents, down 9 percent from 33 cents for the first
eight months of 2015.

Upright Brooms
The total import of upright brooms for August 2016 was 1.2 million,

the same as for August 2015. During the first eight months of 2016, 11.1
million upright brooms were imported, up 8 percent from 10.2 million
imported during the first eight months of 2015. 

China sent 9.8 million upright brooms to the United States during the
first eight months of 2016.

The average price per broom for August 2016 was $1.55, up 11 percent
from the average price for August 2015 of $1.40. The average price per
broom for the first eight months of 2016 was $1.38, down 3 percent from
$1.42 for the first eight months of 2015.

EXPORTS
Export totals for the first eight months of 2016 were up in three

categories outlined: toothbrushes, shaving brushes and paintbrushes,
compared to the first eight months of 2015.

In August 2016, four categories outlined reported decreases: broom and
brushes of vegetable materials, toothbrushes, shaving brushes and artist
brushes, compared to August 2015. 

Brooms & Brushes Of Vegetable Materials
The United States exported 3,734 dozen brooms and brushes of

vegetable materials during August 2016, down 60 percent from the
August 2015 total of 9,284 dozen. Exports of brooms and brushes of
vegetable materials during the first eight months of 2016 were
43,727 dozen, down 26 percent from 58,981 dozen for the first eight
months of 2015.

The United States sent 20,245 dozen brooms and brushes to Canada
during the first eight months of 2016. 

The average price per dozen brooms and brushes was $51.92 in August
2016, down 12 percent from $59.29 for August 2015. The average price
per dozen brooms and brushes for the first eight months of 2016 was
$50.58, up 2 percent from $49.44 for the first eight months of 2015.

Toothbrushes
During August 2016, the United States exported 12.3 million

toothbrushes, down 20 percent from the total recorded in August 2015 of
15.4 million. During the first eight months of 2016, 126.6 million
toothbrushes were exported, up 12 percent from 113.3 million exported
during the first eight months of 2015.

The United States exported 52.8 million toothbrushes to Canada, 15.5
million to Mexico and 15.4 million to Germany, during the first eight
months of 2016.

The average price per toothbrush for August 2016 was 56 cents, up 19
percent from 47 cents for August 2015. The average price per toothbrush
for the first eight months of 2016 was 45 cents, down 6 percent from 48
cents for the first eight months of 2015.

Shaving Brushes
The United States exported 1.1 million shaving brushes during August

2016, down 48 percent from 2.1 million for August 2015. During the first
eight months of 2016, 12.2 million shaving brushes were exported, up 7
percent from 11.4 million for the first eight months of 2015.

Brazil imported 5.5 million shaving brushes from the United States
during the first eight months of 2016, while Canada received 2.5
million.

The average price per shaving brush for August 2016 was $1.19, up 13
percent from $1.05 for August 2015. The average price for the first eight
months of 2016 was $1.14, up 2 percent from $1.12 for the first eight
months of 2015.

Artist Brushes
August 2016 exports of artist brushes totaled 733,678, down 39 percent

from 1.2 million for August 2015. During the first eight months of 2016,
6.1 million artist brushes were exported, down 26 percent from 8.2
million for the first eight months of 2015.

Canada received 4.1 million artist brushes from the United States
during the first eight months of 2016.

The average price per artist brush was $7.09 during August 2016, up
249 percent from the average price for August 2015 of $2.03. For the first
eight months of 2016, the average price per artist brush was $4.04, up 68
percent from the average price for the first eight months of 2015 of $2.41.

Paintbrushes
The export total of paintbrushes during August 2016 was 240,163, up

126 percent from 106,331 for August 2015. During the first eight months
of 2016, 2.2 million paintbrushes were exported, up 100 percent from 1.1
million for the first eight months of 2015.

Canada imported 1.2 million paintbrushes from the United States
during the first eight months of 2016, while the United Kingdom
imported 368,269.

The average price per paintbrush for August 2016 was $6.71, down 51
percent from $13.80 for August 2015. The average price for the first eight
months of 2016 was $5.42, down 57 percent from $12.50 for the first
eight months of 2015.



Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)
Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles
                             August                              Year To Date
Country           Net Q/Ton              Value           Net Q/Ton              Value
Mexico                             1               4,669                           3             12,589
Germany                                                                              1               3,128
TOTAL                            1               4,669                           4             15,717

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

                             August                              Year To Date                        
Country       Net Q/Dozen              Value       Net Q/Dozen              Value
Canada                     2,470           106,906                  20,245           876,372
Mexico                             2               3,325                    1,435             56,091
Guatmal                                                                             43               2,865
Hondura                                                                           171               5,606
C Rica                                                                              712             38,414
Panama                                                                           264             20,075
Bermuda                        14               4,700                       459               9,721
Bahamas                                                                      1,165             84,522
Cayman                                                                               2               3,120
Haiti                                                                                   96               7,207
Dom Rep                                                                         220               8,462
B Virgn                                                                                 8               2,737
St K N                                                                              183               8,275
Antigua                                                                            197               3,843
S Lucia                                                                            218               9,820
S Vn Gr                                                                            138               5,415
Trinid                            406             13,622                    2,376             68,349
Curaco                                                                               95               3,276
Colomb                                                                                2               4,953
Peru                             135               3,613                    1,053             28,824
Chile                              42               7,318                       694             36,845
Norway                                                                              55               3,360
Finland                                                                               90               2,970
U King                                                                           1,405             65,971
Ireland                                                                              286             21,001
Nethlds                        398             18,360                       924             43,603
Belgium                                                                             89               2,932
France                                                                             176             18,296
Germany                                                                          146             12,772
Estonia                            5               3,300                           5               3,300
Poland                                                                             155               6,411
Russia                                                                              170             10,024
Israel                                                                                    9               3,400
Jordan                                                                                87               2,875
Kuwait                                                                                33             13,196
S Arab                                                                           1,534             79,489
Qatar                                                                                  45               8,420
Arab Em                                                                       1,168             38,480
India                                                                                     6               2,794
Malaysa                                                                             12               6,908
Singapr                                                                            681           111,539
Phil R                                                                               158             12,383
China                                                                            1,331             43,419
Kor Rep                           6               4,200                         15             20,932
Hg Kong                                                                          659             37,277
Japan                                                                            1,770             58,936
Austral                         256             28,508                    2,872           289,508
Nigeria                                                                               50               2,894
Chad                                                                                  20               3,706
TOTAL                     3,734           193,852                  43,727        2,211,588

                                          9603210000 Toothbrushes
                             August                              Year To Date                        
Country            Net Q/No.              Value            Net Q/No.              Value
Canada              3,355,488        2,268,344           52,752,059       19,111,119
Mexico               2,301,552        1,383,200           15,471,583        6,747,887
Guatmal                       108               5,772                       108               5,772
Belize                      14,400               6,193                  21,694           101,294
Salvadr                     4,682             46,535                  12,237           130,963
Hondura                    5,404             11,105                  14,237             28,645
Nicarag                                                                         1,674             18,828
C Rica                                                                           1,583             12,764
Panama                    6,842             84,462             2,352,469        2,606,304
Bahamas                     104               3,823                    1,475             15,390
Jamaica                    8,784               3,071                  35,680             25,214
Haiti                                                                            15,274             19,589
Dom Rep              122,156             85,975                418,662           333,888
Antigua                                                                       16,672             13,129
S Lucia                                                                       18,471             25,293
Barbado                                                                      15,960             24,371
Trinid                       73,968             71,568                511,420           570,680
S Maarte                                                                       5,731             10,551
Curaco                                                                      365,543           146,172
Colomb                   34,332             26,657                372,232           250,683
Guyana                        864             12,260                  70,575             75,283
Surinam                                                                        6,765             14,441
Ecuador                                                                    157,272             68,782
Chile                                                                             5,797             43,280
Brazil                                                                           20,900             53,566
Uruguay                                                                    107,057           113,007
Argent                   128,016             37,321             2,732,711        1,123,783
Norway                                                                       10,435             22,218
Finland                                                                        13,184               7,512
U King                    40,635             69,240                219,933           387,525
Ireland                  648,000           211,680             4,890,776        1,728,990
Nethlds                        230             19,263                  13,319           166,573
Belgium                    1,296               2,592                  20,886             22,322
France                  132,267           336,670                795,783        3,224,933
Germany            2,069,600           336,177           15,359,002        2,566,249
Czech                   621,208           300,879             5,054,282        2,422,219
Hungary                                                                    152,064             61,799
Switzld                                                                      331,676             46,682
Lithuan                                                                          7,296             14,769
Ukraine                                                                         5,256             15,234
Kyrgyzs                                                                         1,144             12,468
Turkmen                                                                          179             14,341
Spain                                                                          13,491             45,914
Italy                                                                               1,228             21,101
Greece                                                                        12,000             20,040
Romania                                                                       3,000               8,850
Israel                                                                             2,931             32,822
Kuwait                                                                         15,958             32,322
S Arab                                                                           4,794             20,428
Arab Em                 58,560             16,415                286,707             95,700
India                   1,029,384           358,646             5,993,381        2,221,593
Pakistn                                                                        19,958           182,256
Burma                   114,240           176,265                166,560           257,150
Thailnd                    11,892             27,522                474,771             98,212
Malaysa                    1,000             15,010                    1,000             15,010
Singapr                                                                         4,026             38,045
Indnsia                                                                        11,040               4,051
Phil R                                                                          16,106           103,288
China                    183,072           138,236             5,447,474        3,164,661
Kor Rep                242,802           137,108             4,994,031        3,397,308
Hg Kong               775,182           531,551             5,097,090        3,487,752
Taiwan                      3,696               7,689                188,502           102,395
Japan                    193,950             82,698             1,115,786           292,644
Austral                    84,328             36,882                285,236           302,625
N Zeal                                                                           1,033               7,833
Fr Poly                                                                             117               2,594
Rep Saf                                                                        3,013             32,030
Namibia                                                                      66,744             20,212
TOTAL            12,268,042        6,850,809         126,607,033      56,411,348

exports
AUGUST EXPORTS BY COUNTRY
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9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

                             August                              Year To Date                        
Country            Net Q/No.              Value           Net Q./No.              Value
Canada                 324,888           506,676             2,465,724        3,136,537
Mexico                  152,138           231,684                695,055        2,605,468
Guatmal                                                                      38,864             41,315
Belize                                                                                 54               3,485
Salvadr                                                                         2,251             13,893
Hondura                                                                        4,081             37,607
C Rica                                                                           2,856               5,033
Panama                       208               9,964                  12,532             54,094
Jamaica                                                                           886             30,205
Cayman                                                                        5,074               6,087
Dom Rep                     864               3,656                  19,524             53,590
Antigua                                                                            277               2,536
Trinid                       37,080             41,397                154,325           181,820
S Maarte                                                                     11,616             15,642
Colomb                        590               5,402                295,145           319,119
Venez                       6,576             14,876                    6,944             18,245
Ecuador                    6,660             10,665                  68,444           160,642
Peru                                                                                 973             19,899
Chile                                                                             2,679             28,065
Brazil                     462,110           169,487             5,347,349        1,872,628
Argent                     67,639             30,063                631,263           234,020
Iceland                                                                          4,176               7,205
Sweden                                                                         1,000               7,300
U King                    10,686             28,381                223,364           639,102
Nethlds                        116               4,936                  38,013           177,389
Belgium                       601               5,493                  12,538           111,580
France                      3,166             12,921                183,159           570,917
Germany                   3,423             13,686                106,419           377,734
Switzld                      4,101             37,500                    5,891             53,869
Latvia                                                                            6,400             16,944
Russia                                                                           8,081             40,071
Spain                                                                          68,172           242,692
Italy                              513               4,695                  25,799             49,724
Greece                                                                             647               2,768
Turkey                                                                         20,486             43,535
Israel                                                                           15,858             84,000
Jordan                                                                           7,848               3,619
Kuwait                                                                           1,592             14,558
S Arab                                                                         13,226             57,255
Qatar                                                                             1,872               3,395
Arab Em                   7,724             20,250                  61,912           254,091
Oman                             50               3,367                       100               6,735
Burma                                                                         10,800             16,711
Thailnd                                                                          1,926             17,611
Singapr                   10,993             69,744                119,184           594,680
Phil R                                                                            3,672             38,555
China                                                                        129,455           288,083
Kor Rep                    3,742             17,326                  40,581           170,554
Hg Kong                   2,825             11,422                  25,680           119,205
Taiwan                      8,571             38,875             1,189,185           421,959
Japan                                                                          33,251           162,749
Austral                    14,315             42,968                  90,713           414,293
N Zeal                                                                           4,463             15,006
Angola                                                                          1,403               8,209
Rep Saf                       577             11,256                    4,230             33,013
TOTAL              1,130,156        1,346,690           12,227,012      13,905,041

9603300000 Artists Brushes, Writing Brushes and Similar Brushes
for the Application of Cosmetics

                             August                              Year To Date                        
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                 536,234        1,487,704             4,125,486      11,042,289
Mexico                    32,747           338,313                329,130        1,827,526
Guatmal                       960               2,949                    6,262             21,017
Salvadr                                                                            274             13,759
Nicarag                     2,772               5,551                    8,208             16,636
C Rica                                                                              504               2,903
Panama                       266               7,331                  21,201             77,762
Bermuda                                                                       1,196               3,253
Jamaica                    1,800               2,884                    1,800               2,884
Cayman                                                                           756               2,789

Haiti                                                                              2,867             43,627
Dom Rep                                                                    45,010           103,470
B Virgn                                                                             467             14,709
Barbado                                                                        5,856               5,463
Trinid                                                                                114               3,676
S Maarte                                                                     13,285             51,094
Guadlpe                                                                               1               3,402
Martinq                                                                          8,452             91,891
Colomb                     7,829             39,811                  31,680           212,791
Ecuador                                                                               1               5,456
Peru                                                                            13,068             40,031
Chile                              83             33,326                    9,531             82,827
Brazil                      32,544           114,052                  77,150           401,902
Paragua                    1,404             19,081                    1,404             19,081
Uruguay                                                                        6,132             10,805
Iceland                                                                          3,243             18,272
Sweden                                                                       17,765           126,493
Norway                     3,447             47,811                  11,054           148,932
Finland                                                                          7,723             97,185
U King                      9,043           598,056                456,538        2,463,228
Ireland                                                                           2,168             24,106
Nethlds                   24,505           177,655                147,450           492,850
Belgium                    1,536           504,173                  10,723           605,511
France                         180             17,856                  25,841           417,434
Germany                                                                     64,199           206,972
Czech                                                                           1,010             11,067
Hungary                                                                             12               5,457
Switzld                         915           397,140                    8,596           436,821
Estonia                                                                                 1               2,512
Latvia                                                                            3,001             26,354
Poland                                                                          5,883             48,956
Russia                         240             15,939                    2,283             53,027
Spain                                                                            8,493             52,736
Portugl                                                                                 1               8,223
Italy                           2,453             39,545                  19,494           227,040
Slvenia                                                                               10               5,132
Greece                             1               3,265                    1,081             17,158
Turkey                      2,050           109,196                  23,860           610,912
Cyprus                             2               2,508                       759             13,260
Israel                       13,368             26,281                  22,552             44,809
Kuwait                                                                         15,618             93,207
S Arab                                                                         41,726           533,657
Arab Em                   1,975             28,050                  18,105           120,096
Bahrain                     2,982             48,734                    5,030             70,023
India                          1,500               3,765                    1,500               3,765
Pakistn                                                                                 1               2,962
Thailnd                      4,297             39,331                  25,106           219,631
Vietnam                       427               6,059                  11,993             55,707
Malaysa                                                                        1,263             21,405
Singapr                     4,844             75,708                  23,360           164,957
Indnsia                      1,215           124,906                    9,635           171,883
China                      14,572           104,399                  53,059           554,213
Kor Rep                    3,445             59,379                  74,740           334,259
Hg Kong                   6,146           211,818                  24,313           450,243
Taiwan                      3,196             27,574                  13,961             73,727
Japan                        3,548           228,880                    6,758           257,733
Austral                     11,133           247,167                150,470           854,140
N Zeal                                                                         19,141             47,679
Moroc                                                                            1,766               7,541
Tunisia                                                                             302             25,711
Maurit                                                                                   1               6,249
Rep Saf                         19               7,950                  10,690           169,007
TOTAL                 733,678        5,204,147             6,062,113      24,503,285

9603402000 Paint Rollers
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   90,276           171,895                618,976        1,335,929
Mexico                    97,986           121,229                244,368           512,947
Guatmal                                                                        3,513             11,950
Salvadr                                                                         1,031             13,610
Hondura                                                                        1,209             15,960
Nicarag                                                                         2,409             31,794
C Rica                                                                           2,144             18,475
Panama                    7,814             79,744                  55,060           141,608
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Bermuda                                                                       7,148             18,968
Jamaica                    1,292               2,546                  21,524             18,902
Haiti                                                                              3,610             28,224
S Lucia                                                                         1,693               4,165
Grenada                                                                        2,160               3,142
Barbado                                                                             88               3,525
Trinid                                                                           23,937             66,525
S Maarte                                                                       1,764               3,689
Colomb                                                                            584             10,256
Guyana                                                                            482               5,602
Surinam                                                                           579               7,649
Ecuador                                                                        3,873               5,676
Peru                                                                            17,502             38,521
Chile                                                                             4,722               5,400
Brazil                                                                                566             10,720
U King                      4,152             67,284                    6,619             94,570
Ireland                      1,368               5,043                    2,652               8,876
Belgium                                                                        7,320               5,862
France                                                                          1,952               5,814
Germany                   9,173             15,749                  50,625             77,770
Slovak                            10               6,150                         10               6,150
Lithuan                      1,016               3,468                    1,892               5,993
Poland                                                                          1,197             17,258
Russia                                                                           5,328               9,218
Italy                                                                               1,000               2,950
Israel                                                                             2,437             34,388
Kuwait                                                                           1,095               2,941
S Arab                                                                         75,615             75,049
Arab Em                                                                       2,935             12,518
India                          8,192             16,915                  47,786           152,995
Thailnd                           50               5,750                       197             20,985
Vietnam                                                                           269               2,543
Malaysa                                                                        1,706             16,958
Singapr                                                                            217               4,224
China                               6               2,935                       229               5,882
Kor Rep                                                                        2,942             54,018
Hg Kong                                                                       1,471             21,280
Taiwan                                                                               50               3,860
Japan                                                                                   7               3,280
Austral                           28               2,797                    8,205             23,894
N Zeal                       1,529               7,556                    8,494             34,757
Fiji                                                                                 8,620             11,056
Rep Saf                                                                    129,260             91,181
TOTAL                 222,892           509,061             1,389,072        3,119,507

                                          9603404020 Paint Pads
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                      1,320               8,844                  39,257             58,082
Guatmal                       260               3,297                       724               7,390
Hondura                                                                           196               2,962
C Rica                                                                           1,001               3,535
Panama                                                                           144               2,660
Dom Rep                                                                         210               4,159
Brazil                                                                           16,333           105,099
Finland                                                                          2,000               3,320
U King                                                                           3,600             24,860
Germany                                                                          170               3,390
Singapr                                                                         2,520               6,276
China                                                                            2,427             30,948
Hg Kong                                                                       8,677             36,454
Austral                                                                        56,214             52,780
N Zeal                                                                           2,556               6,469
TOTAL                     1,580             12,141                136,029           348,384

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)

                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                 113,708           732,308             1,213,293        5,594,927
Mexico                      4,934             57,248                  25,449           223,173
Guatmal                                                                        1,417               3,733
Salvadr                                                                            601             15,526
Hondura                                                                      26,593           175,374
Nicarag                                                                         1,011             25,243

C Rica                                                                              711             17,385
Panama                                                                      14,651           212,704
Bermuda                                                                       5,135             15,116
Bahamas                                                                         366               5,708
Jamaica                                                                        8,614             87,370
Cayman                       724             14,833                    7,814             35,700
Haiti                             260               6,000                    1,125             89,124
Dom Rep                                                                      3,675             76,600
B Virgn                                                                             345               3,323
Grenada                                                                        3,816               5,798
Barbado                                                                           272               6,273
Trinid                         1,440             93,585                    2,929           149,563
S Maarte                                                                       3,940             13,110
Curaco                                                                          1,640               2,685
Aruba                                                                                   4               8,183
Colomb                        121               2,787                    3,563             46,245
Ecuador                       395               4,675                    1,333             26,332
Peru                                                                              6,242             27,874
Chile                            872             20,140                    1,924             37,816
Brazil                             16               3,590                       675             17,965
Uruguay                                                                        2,232               9,157
Argent                                                                           3,581             82,714
Finland                                                                             500               2,935
Denmark                                                                          750             12,210
U King                    10,817             45,790                368,269        1,685,017
Ireland                         564               3,356                    1,289             14,845
Nethlds                     9,124             38,666                  37,398           145,747
France                         500               5,466                    2,809             40,308
Germany                   3,819               8,732                  35,817           126,044
Austria                                                                             468               3,407
Czech                          155               3,450                    2,374             58,750
Slovak                                                                           6,337             58,012
Lithuan                      1,805             28,002                    1,805             28,002
Poland                      1,825               7,665                  12,849             55,702
Russia                      2,710             62,612                    8,974             75,330
Spain                                                                                 13               2,516
Italy                                                                               2,646             15,973
Slvenia                                                                               13               5,710
Turkey                                                                           1,902             23,167
Israel                                                                             2,542             47,849
S Arab                         800               7,763                    6,040             34,687
Qatar                                                                                300               5,460
Arab Em                      360               2,567                    1,420               8,233
Bahrain                                                                            800               6,650
India                                                                              2,146             14,794
Thailnd                                                                             198             29,029
Singapr                        636               5,135                    9,369           101,456
Phil R                                                                            3,402             36,150
China                           328             81,000                  56,421           369,578
Kor Rep                  82,350           365,799                290,469        1,860,765
Hg Kong                                                                          664             10,193
Taiwan                                                                             943             16,782
Japan                        1,044               8,214                    2,923             31,957
Austral                                                                          5,353             35,929
N Zeal                                                                         29,664           126,150
Samoa                                                                             130               3,000
Microns                                                                         1,560               7,945
Nigeria                                                                          1,515             35,000
Angola                         856               3,210                       856               3,210
Tnzania                                                                            178               4,119
TOTAL                 240,163        1,612,593             2,244,057      12,157,332

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Greenld                                                                            150               3,791
Canada                 178,173        2,808,714             1,456,769      24,285,034
Mexico                    48,282           525,704                256,672        3,307,839
Guatmal                                                                        2,586             37,093
Salvadr                            4               4,600                       795             13,218
Hondura                         12               4,335                         75             15,220
Nicarag                                                                            544               8,202
C Rica                      1,760             17,494                  10,251           155,270
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Panama                    1,378             14,443                    9,012           126,254
Bermuda                                                                          521             17,305
Bahamas                  4,839             79,096                    9,311           132,950
Jamaica                       230               5,788                    1,648             25,953
Cayman                       158               4,655                       185             14,413
Haiti                                                                                 150               5,766
Dom Rep                     862             14,380                    8,315             88,118
B Virgn                                                                             137               3,455
St K N                                                                           1,336               3,769
Antigua                                                                              33               2,543
S Lucia                     1,308               2,603                    4,729             20,703
S Vn Gr                                                                            816               2,626
Grenada                                                                           510             12,859
Barbado                                                                           514               8,099
Trinid                                                                             4,858             86,171
S Maarte                                                                            45             11,745
Curaco                         852             21,470                    2,698             42,171
Aruba                                                                               609             30,518
Colomb                     2,771             61,990                  14,384           221,152
Venez                                                                          76,775        1,283,209
Guyana                                                                                6               8,149
Surinam                                                                           215               3,481
Ecuador                    5,121             33,954                  13,907             87,967
Peru                             699             16,706                    5,369             97,508
Chile                         2,179             54,921                  19,775           445,235
Brazil                        1,599             32,634                  22,004           265,150
Paragua                                                                           815               5,624
Uruguay                                                                           646             13,371
Argent                                                                              845             24,904
Sweden                                                                            992             30,076
Norway                                                                       18,828           190,177
Finland                                                                          2,179             26,858
Denmark                      488             12,310                  14,164           337,798
U King                      3,404           125,808                137,397        1,483,046
Ireland                         198             13,448                    4,003           116,794
Nethlds                     2,256             58,297                  31,614           563,102
Belgium                    3,628             93,763                  29,325           595,097
Luxmbrg                                                                           390             12,620
France                      2,899             76,949                  32,736           575,209
Germany                   3,647             77,827                  42,548           701,579
Austria                                                                             675             20,922
Czech                          362             20,211                       402             24,771
Hungary                                                                             60               4,275
Switzld                         319               8,053                    1,264             29,251
Estonia                                                                             276               9,555
Latvia                           600               6,720                       600               6,720
Lithuan                                                                             186               4,685
Poland                                                                          3,588             62,869
Russia                      5,389             32,225                  14,173           105,958
Azerbjn                          17               2,708                         17               2,708
Georgia                        120               3,426                       625               6,872
Spain                           100               4,908                    4,862             43,651
Portugl                           16               9,410                       369             18,323
Italy                           1,182             29,800                  11,609           240,274
Croatia                                                                          1,225               2,853
Macedon                                                                          164               4,125
Greece                                                                             129               3,250
Bulgar                                                                              102               2,573
Turkey                                                                           1,031             21,072
Lebanon                                                                        1,284               9,937
Iraq                                85               2,843                       374             11,222
Israel                              76             16,346                    5,113           135,085
Kuwait                                                                           2,595             68,531
S Arab                       1,011             38,876                  51,313           908,654
Qatar                                                                             2,205             62,081
Arab Em                      561             14,794                  25,256           286,106
Oman                                                                                   4               6,370
Bahrain                                                                         2,708             22,166
Afghan                                                                          3,259             47,125
India                                                                              5,118           124,860
Bngldsh                                                                            434             18,500
Thailnd                                                                          1,216             23,458

Vietnam                                                                        2,671             50,830
Cambod                                                                           105               2,650
Malaysa                    2,851             42,900                  10,578           146,690
Singapr                     2,512             65,869                  34,255           655,137
Indnsia                      1,579             14,223                  43,613           155,237
Phil R                        2,895             72,992                    9,559           194,411
China                        3,644           131,206                  66,320           905,080
Kor Rep                    1,180             31,880                  17,021           246,138
Hg Kong                   1,694             36,911                  21,716           710,209
Taiwan                                                                          3,826             95,247
Japan                        3,828             62,207                  81,913        1,244,326
Austral                       5,114           133,004                  72,532        1,066,617
N Zeal                       3,008             15,062                  15,182           106,374
Tunisia                             1               8,259                           1               8,259
Egypt                                                                            3,010             21,966
Eq Guin                                                                           307             16,344
Senegal                                                                        1,550             15,500
Guinea                                                                             850               8,500
Ghana                                                                                31               2,997
Togo                                                                                 850               8,500
Nigeria                                                                          3,648             67,009
Gabon                          120               3,427                       120               3,427
Chad                                                                                    6             18,920
Burkina                                                                         1,700             17,000
Benin                                                                            2,064             20,640
Angola                                                                                 3               2,774
Congo B                                                                          800               8,000
Rwanda                                                                        4,250             42,500
Tnzania                                                                         1,740             17,400
Rep Saf                    1,020             25,716                  12,439           150,137
Namibia                                                                        4,175             13,000
TOTAL                 306,031        4,995,865             2,801,257      43,909,812

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof

                             August                              Year To Date
Country           Net Q/KG              Value           Net Q/KG              Value
Thailnd                                                                             178             11,854
China                      17,232           502,721                147,785        3,366,883
TOTAL                   17,232           502,721                147,963        3,378,737

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

                             August                              Year To Date
Country          Net Q/KG              Value           Net Q/KG              Value
U King                                                                                17             11,661
Germany                                                                            56           145,200
Italy                                                                                      1               4,076
Thailnd                                                                          1,187             58,564
China                        2,469             60,645                  20,268           523,255
Japan                                                                                   7             15,494
TOTAL                     2,469             60,645                  21,536           758,250

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

                             August                              Year To Date
Country           Net Q/KG              Value           Net Q/KG              Value
Brazil                                                                                    2               2,079
Paragua                                                                      25,807           368,268
U King                                                                                17               8,123
Germany                                                                     17,870           202,544
China                        8,936           191,068                151,583        2,477,900
Austral                                                                               24             10,145
TOTAL                     8,936           191,068                195,303        3,069,059

PG 36                                                                                                                                                                                                                 BBM MAGAZINE  |  November/December 2016

imports
AUGUST EXPORTS BY COUNTRY



1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles

                             August                              Year To Date
Country          Net Q/KG              Value           Net Q/KG              Value
Mexico                    65,120           374,667                386,356        2,213,427
China                           164               4,818                  13,408             63,589
TOTAL                   65,284           379,485                399,764        2,277,016

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

                             August                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                                                                       16,183               7,435
Mexico                    28,500             20,917                146,250             78,861
Hondura                741,252           439,005             3,602,324        2,228,600
Colomb                                                                       93,900             26,978
Brazil                    884,581           959,619             5,845,331        6,752,440
Indnsia                    19,098             22,087                499,527           393,049
China                      73,976             57,112             1,308,190           861,479
Taiwan                      9,288               7,351                  18,792             14,878
TOTAL              1,756,695        1,506,091           11,530,497      10,363,720

4417004000 Paint Brush and Paint Roller Handles, Of Wood
                             August                              Year To Date
Country   Net Q/Variable              Value    Net Q/Variable              Value
Chile                                                                                                   52,797
Brazil                                                                                                  44,595
Germany                                        66,949                                       103,328
Czech                                             19,916                                       128,241
Lithuan                                             3,513                                           3,513
Poland                                            95,731                                       438,991
Italy                                              877,912                                    6,042,908
Thailnd                                              6,511                                        111,956
Malaysa                                                                                              37,770
Singapr                                                                                                 3,440
Indnsia                                          118,885                                       653,851
China                                            230,155                                    2,305,091
TOTAL                                      1,419,572                                    9,926,481

4417006000 Brush Backs, Of Wood
                             August                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                   93,848             32,717             2,103,592           823,417
Sri Lka                  300,469           172,239             2,267,142        1,147,023
Indnsia                                                                      359,291           207,029
China                                                                            6,720               4,384
TOTAL                 394,317           204,956             4,736,745        2,181,853
                                          

4417008010 Tool Handles of Wood
                             August                              Year To Date
Country    Net Q/Variable              Value    Net Q/Variable              Value
Canada                                          31,712                                       141,894
Mexico                                            56,316                                       348,944
Hondura                                                                                           606,442
Brazil                                            214,403                                    1,913,520
Germany                                          3,839                                         33,816
Italy                                                 63,390                                       492,418
Pakistn                                                                                               23,157
Vietnam                                          91,779                                       419,131
Indnsia                                           21,981                                         21,981
China                                            157,528                                       697,077
Taiwan                                            45,238                                       452,779
Austral                                                                                                  2,264
TOTAL                                         686,186                                    5,153,423

4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood

                             August                              Year To Date
Country   Net Q/Variable              Value    Net Q/Variable              Value
Canada                                          31,655                                       239,012
Mexico                                                                                                41,589
Colomb                                                                                               10,796
Chile                                             520,128                                    4,319,690
Sweden                                                                                                4,050

U King                                            12,516                                         82,769
France                                                                                                19,884
Germany                                        28,247                                       101,754
Austria                                                                                                  4,236
Czech                                                                                                   3,247
Spain                                                                                                    9,103
Italy                                                                                                     73,253
Croatia                                             3,914                                         12,597
Romania                                           4,532                                         25,153
India                                             160,894                                       887,576
Sri Lka                                            50,658                                       367,906
Thailnd                                                                                               28,852
Indnsia                                                                                                43,170
China                                            866,387                                    5,072,028
Kor Rep                                                                                                8,418
Hg Kong                                                                                               2,278
Taiwan                                                                                                86,670
Japan                                             46,554                                    1,899,929
TOTAL                                      1,725,485                                  13,343,960

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                                                            480               2,724
Mexico                    97,856             51,069                403,592           211,773
Brazil                      12,864               6,840                  91,080             50,304
Sweden                                                                       17,602             43,960
Denmark                      735               8,157                    5,215             61,901
U King                                                                              213               2,240
Belgium                                                                             16               3,909
Germany                                                                       5,893             17,602
Czech                                                                           4,800               2,754
Spain                    957,840           349,225             6,748,584        2,578,204
Italy                       237,545           529,136             2,063,941        4,731,659
China                    942,350        1,034,034             7,755,074        8,341,464
Hg Kong                                                                       2,000               2,109
Taiwan                                                                      387,306           235,904
TOTAL              2,249,190        1,978,461           17,485,796      16,286,507

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to Entry
or Withdrawal for Consumption of 61,655 Dozen In Calendar Year
                             August                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
China                                                                          76,317             66,389
TOTAL                                                                       76,317             66,389

9603104000 Other Brooms, of Broomcorn, LT=.96 EA, At Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year
                             August                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                      3,240               2,220                  38,892             26,722
TOTAL                     3,240               2,220                  38,892             26,722

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, Prior to Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year
                             August                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                                                                             864               2,300
TOTAL                                                                            864               2,300

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
                             August                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                  847,076        2,065,854             5,192,644      13,010,481
Indnsia                                                                          9,478             25,942
China                                                                          11,448             28,725
TOTAL                 847,076        2,065,854             5,213,570      13,065,148

9603109000 Brooms & Brushes, Consisting of Twigs
or Other Vegetable Materials Bound Together,

With or Without Handles, NESOI
                             August                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                                                                     642,643           768,649
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Mexico                      4,680             20,617                  40,956           118,288
Sweden                                                                            300               3,026
Finland                                                                             376             12,111
U King                                                                         23,919             15,672
Germany                                                                          650             10,112
Estonia                                                                             196               6,345
Spain                                                                               432               4,627
Italy                                                                             25,508             35,561
Greece                                                                             523               5,484
India                        24,000             20,506                  85,435           104,932
Sri Lka                  260,165           333,898             1,300,967        1,328,993
Thailnd                      9,500             16,744                  51,500             77,720
Vietnam                  21,572             27,853                211,220           245,207
Phil R                        9,300             16,278                  46,239             74,750
China                      84,574             41,966                186,528           173,194
Kor Rep                                                                        2,580               9,725
Hg Kong                                                                       1,320               5,153
Taiwan                                                                             500               2,289
Japan                                                                            4,200               2,555
Austral                                                                               36               2,202
TOTAL                 413,791           477,862             2,626,028        3,006,595

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   57,497             16,706                258,640           157,521
Mexico                  389,320           135,750             2,554,580        1,248,311
Guatmal             1,794,912           242,030           15,040,728        2,003,106
Curaco                                                                        40,680             58,690
Chile                                                                           42,048               6,063
Brazil                    144,576             34,309                787,752           236,932
Sweden                   12,112             30,485                117,010           233,578
U King                                                                         81,560             39,169
Ireland                    48,960             73,119                996,792        1,120,700
Nethlds                                                                     151,240             16,944
Germany            4,672,922        2,282,368           28,286,531      14,483,892
Hungary                    4,704               8,434                  80,712           120,319
Switzld               3,448,628        3,119,206           32,497,606      26,163,374
Italy                       166,292           238,455                574,370           511,380
Bulgar                                                                              680               4,155
Arab Em                                                                   229,800             54,875
India                   3,688,672           739,456           33,637,092        5,881,696
Thailnd                  319,608             89,659             4,248,672           516,582
Vietnam             3,594,686           417,507           50,309,327        3,428,204
Malaysa                  70,272             11,072             1,002,708           143,234
Singapr                                                                         2,280               4,304
China               71,719,012      13,296,622         553,058,149    100,716,211
Kor Rep             1,008,720           155,025             3,502,112        1,159,648
Hg Kong                   3,000               3,030                246,232             41,019
Taiwan                    13,824             21,369             6,858,892        1,388,166
Japan                      10,000             27,478             3,223,746           543,435
Austral                                                                          5,000               3,284
Crist I                                                                          72,000             10,396
TOTAL            91,167,717      20,942,080         737,906,939    160,295,188

9603294010 Hairbrushes, Valued Not Over .40 Each
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Italy                                                                           420,000               3,314
China                 4,100,791        1,067,028           28,770,223        7,130,001
Taiwan                                                                        46,476             15,670
TOTAL              4,100,791        1,067,028           29,236,699        7,148,985

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person,

Valued Not Over .40 Each
                             August                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                    90,400             10,179             1,419,700           199,292
C Rica                                                                         12,996               4,380
U King                                                                              720               3,654
France                                                                      100,000             14,830
Germany               178,100             29,947             2,827,420           594,580
Italy                    2,516,000             37,591             3,840,234           149,600
Pakistn                                                                        20,000               4,575
Indnsia                                                                      217,000               8,928

China                 7,126,567           622,923           34,358,339        5,239,831
Kor Rep                  14,500               3,182             5,667,453           196,626
Hg Kong                                                                1,808,420           578,169
Taiwan                    62,000               9,648             1,179,000           135,640
Japan                      25,000               6,975                  75,000             16,011
TOTAL            10,012,567           720,445           51,526,282        7,146,116

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                  872,075             42,100             3,608,569           104,068
U King                                                                       209,462               5,521
France               4,015,000           139,219           29,322,000        1,050,924
Germany               453,000             17,444             4,695,400           138,191
Italy                  12,090,000           147,835           54,118,069           747,263
India                   1,326,000             16,702           11,773,280           173,481
Thailnd                                                                        53,000               2,825
Vietnam             2,250,000             26,458           10,930,000           131,001
China               20,959,284           534,428         122,819,957        3,145,232
Kor Rep             2,808,000             84,864           18,332,000           393,577
Hg Kong                                                                   362,880               9,786
Taiwan                  817,800             17,679             4,786,780             92,206
TOTAL            45,591,159        1,026,729         261,011,397        5,994,075
                                          
9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

                             August                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico               1,949,980           150,831           16,990,216        1,277,343
France                  155,285             11,724                355,285             24,137
Germany            3,218,500           177,954           26,457,513        1,550,049
India                                                                          479,173             47,134
Indnsia                                                                        93,120               6,216
China               13,340,418        1,072,292           96,922,881        7,577,364
Kor Rep                                                                    150,000             12,971
Hg Kong                                                                   360,000             25,375
Taiwan                  330,391             32,605                733,833             68,710
TOTAL            18,994,574        1,445,406         142,542,021      10,589,299

9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                     1,209             23,662                  16,598           121,574
Mexico             17,960,035        2,663,393         131,603,207      19,136,605
Dom Rep              158,040           218,336             1,325,486        1,665,445
B Virgn                                                                          2,000               4,875
Colomb                                                                         3,523           281,882
Sweden                    1,370               4,302                    3,980             15,938
U King                    44,179           115,519                532,056        1,043,349
Ireland                                                                                10               5,315
France                    71,766           484,857                814,193        2,955,548
Germany               724,745           496,013             5,649,272        3,088,675
Austria                           13               2,845                         13               2,845
Czech                                                                           5,232               4,771
Hungary                                                                           800               8,351
Switzld                      3,550             35,435                  26,391           148,573
Poland                      3,000               2,190                  21,000             14,201
Russia                                                                           8,100               3,003
Spain                        6,880             25,180                128,049           478,287
Portugl                                                                             420               3,417
Italy                         25,200           274,581                678,532           964,861
Greece                           20               6,215                       277             11,211
Israel                                                                             1,128               9,135
India                      989,058           441,830             6,311,390        2,622,992
Sri Lka                  180,891           104,295             1,892,559        1,326,049
Thailnd                  294,491           176,854             2,274,655        1,173,353
Vietnam             1,197,060           384,847             6,655,590        2,459,212
Indnsia                                                                             480               8,268
China               43,799,852      31,208,413         297,398,379    228,936,866
Kor Rep                841,897           397,713             5,583,150        4,158,942
Hg Kong               383,745           459,347             2,899,923        2,863,292
Taiwan                  486,106           211,211             1,935,551           811,915
Japan                    170,013           935,075             2,040,561        7,489,829
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Austral                         652               3,931                    5,948             33,452
N Zeal                                                                              600               6,095
Camroon                                                                     24,000               5,988
Maurit                     28,596           123,372                183,674           885,836
TOTAL            67,372,368      38,799,416         468,026,727    282,749,950

                                         9603402000 Paint Rollers
                             August                              Year To Date
Canada                   22,914             54,845                  99,907           228,658
Mexico                  317,440           294,531             3,193,689        2,444,080
Brazil                        9,012             10,562                  43,824             43,788
Sweden                                                                       24,900             43,285
U King                    30,720             19,554                  91,682             64,961
Nethlds                                                                         3,958             16,427
Germany                 59,008             21,011                611,322           200,713
Czech                   133,312             25,954             2,508,328           296,728
Spain                                                                            2,875               4,940
Israel                                                                                200               5,655
Cambod                350,244           113,786             2,999,840           680,729
China                 3,659,906        1,616,275           39,456,902      19,632,100
Taiwan                                                                        15,026               5,910
TOTAL              4,582,556        2,156,518           49,052,453      23,667,974

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
                             August                              Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                                                                            760               4,033
Brazil                      57,504             39,095                  57,504             39,095
U King                                                                         29,100             23,386
Pakistn                                                                        90,880             33,166
Cambod                                                                        6,144             10,892
China                 1,344,484           468,160           11,163,220        4,499,669
Hg Kong                                                                     16,080             26,889
Taiwan                    18,104             12,593                234,592           174,813
TOTAL              1,420,092           519,848           11,598,280        4,811,943
                                          

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   17,976             21,439                138,267           158,072
U King                      7,050             11,535                  96,615           168,480
Germany                      534               4,620                  13,591             55,572
Switzld                                                                                 3             11,983
Poland                                                                        19,000             15,121
Italy                         26,784           242,419                160,008        1,126,768
Turkey                    18,988             79,845                  95,624           365,197
Sri Lka                                                                          1,121               4,537
Thailnd                    27,978               6,309                  27,978               6,309
Indnsia               2,763,603           569,649           29,728,629        5,149,353
China                 5,175,585           629,219           41,463,477        7,158,603
Taiwan                                                                        86,880             27,379
Japan                                                                                 70               2,436
TOTAL              8,038,498        1,565,035           71,831,263      14,249,810

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes
of Subheading 9603.30 NESOI

                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.  ValueCanada
Canada                     3,756               3,540                  25,458             56,392
Mexico                           24               2,266                134,963             56,618
Dom Rep                                                                      3,400               2,928
Brazil                                                                             7,200               5,569
Sweden                  39,600             11,098                  86,010             48,551
U King                                                                       244,767           106,916
Nethlds                                                                       50,380               7,826
Belgium                                                                      39,036             10,972
Germany                   6,745             23,632                181,482           479,095
Czech                                                                         35,780           133,294
Switzld                                                                                 1               3,934
Spain                                                                            1,368               4,893
Italy                              818               7,763                  75,862             50,444
Greece                                                                             211               6,336
Romania                                                                          501               2,621
Turkey                      7,648             35,417                  57,692           210,973

Israel                         1,800               3,072                  15,388             22,084
Sri Lka                                                                          5,616             19,865
Thailnd                  252,527             75,350                252,527             75,350
Vietnam                       440               2,686                    4,856             14,772
Indnsia                  520,512           127,549             7,541,516        1,755,059
Phil R                                                                            3,092             24,749
China               20,286,226        5,528,532         162,627,245      48,465,449
Kor Rep                                                                      23,300             14,886
Hg Kong                 39,744             10,329                102,456             34,011
Taiwan                    28,656             27,633                147,662           112,577
Japan                      73,500             72,024                489,139           583,934
Austral                                                                          1,800               6,905
Rep Saf                                                                    177,079           182,328
TOTAL            21,261,996        5,930,891         172,335,787      52,499,331

9603908010 Wiskbrooms
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                      1,520               2,511                    5,000               4,853
Ukraine                                                                         4,206               5,675
Sri Lka                                                                        20,798             46,845
Vietnam                  16,380             13,837                  16,380             13,837
China                      47,184             57,971             1,105,228           895,120
Hg Kong                   9,864             14,928                145,392             69,219
Taiwan                                                                          4,608               5,447
TOTAL                   74,948             89,247             1,301,612        1,040,996

9603908020 Upright Brooms
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                                                         1,296               5,153
Mexico                    28,626             61,673                161,911           296,922
Guatmal                  53,600             48,028                145,410           179,144
Colomb                                                                         3,600               3,330
Peru                                                                              3,132               6,831
Brazil                        1,705               5,848                  41,436           163,745
Sweden                                                                            200               5,345
Germany                   1,675               5,942                  21,835             83,242
Switzld                                                                          2,008               7,066
Poland                    14,430             35,569                  33,870           122,379
Spain                      17,040             22,904                  91,440           134,760
Italy                         35,312             63,396                155,319           674,787
India                                                                              2,779               7,849
Sri Lka                    92,364           260,787                685,626        1,734,028
Vietnam                                                                      10,000             12,630
China                 1,003,956        1,433,416             9,762,034      11,896,645
Hg Kong                                                                            12             16,532
Taiwan                                                                        14,124             31,052
TOTAL              1,248,708        1,937,563           11,136,032      15,381,440
                                         

9603908030 Push Brooms, 41 CM or Less in Width
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                                                         1,068             12,171
Mexico                      9,001             28,164                    9,924             36,884
Anglla                                                                          16,000               8,232
Switzld                                                                          5,000               3,086
Italy                           9,348             19,250                    9,348             19,250
Sri Lka                    97,310           244,561                642,336        1,806,593
China                      11,583           109,494                233,697           760,152
Taiwan                                                                             605             11,446
TOTAL                 127,242           401,469                917,978        2,657,814

9603908040 Other Brooms, NESOI
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                            2               3,479                    6,917             84,347
Mexico                  409,305           550,757             3,432,936        5,202,248
Guatmal                                                                        5,212             25,893
Salvadr                   18,600             21,048                192,168           212,283
Dom Rep                                                                      1,728             32,965
Colomb                   23,666             53,948                336,181           371,714
Venez                                                                          27,470             22,603
Brazil                      77,280           124,059                306,126           458,723
Denmark                                                                       3,230             25,976



Monahan Partners Updates Website

Monahan Partners, of Arcola, IL, recently updated its
company website.  

“It allows our customers to speak the same product
language, and gives current and future customers a clear
picture (literally) of our vast product offerings,” said
Monahan Partners President Kevin Monahan.  

Pat Monahan added, “The website includes a ‘bargains
page’ that some of our customers will be anxious to see. We now offer a new website with the
same reliable and friendly service and high standards.  This goes with our motto, ‘We’re In This
Together.’” Visit www.monahanpartners.com for more information. 

Surhold Brush Handle Sleeve Protects Finishes 
  
Shurhold Industries' new Handle Mate PFD

protects RV surfaces from scratches, dings and
other blemishes that can be caused by
unintentional slips.

“The Handle Mate PFD is a durable black
neoprene sleeve that fits securely over the company's 5-foot, 6-
foot and and 9-foot handles. Easily installed, the patented device provides a soft,
cushioned grip while protecting an RV's paint. If ever used on a boat or near the water, an
included foam insert slides inside the hollow handle for additional flotation.

“The device increases the functionality of Shurhold's One Handle Does It All system. Now
mops, brooms, squeegees and any of the company's other handle attachments can be used without
damaging the finish,” according to the company.

Contact Shurhold at 800-962-6241 or visit www.shurhold.com/rv.

U King                    23,536             20,508                  24,718             34,627
Belgium                                                                           600               4,615
Germany                   1,620               5,415                  12,224             34,482
Czech                       9,000               2,487                267,552             84,072
Poland                                                                          2,310               4,427
Spain                                                                          17,040             18,393
Portugl                                                                        24,240             31,030
Italy                           7,746             17,458                117,436           449,969
Turkey                         150             23,779                       150             23,779
Israel                         2,502               9,725                  13,867             43,150
India                                                                              2,191             12,653
Sri Lka                  112,258           217,841                844,381        1,581,919
Thailnd                    11,375             16,971                  80,394           125,505
Vietnam                  43,482             61,114                158,092           207,991
Phil R                                                                          11,000             12,225
China                    529,794           836,574             3,150,658        4,979,919
Kor Rep                                                                        7,160             35,343
Hg Kong                                                                     47,000             10,625
Taiwan                                                                          5,200             21,498
Japan                           200               6,861                       200               6,861
Austral                         600               8,694                       600               8,694
Kenya                                                                         53,916             29,958
TOTAL              1,271,116        1,980,718             9,152,897      14,198,487

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
                             August                              Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                     2,839,499                                  14,178,718
Mexico                                       5,749,990                                  43,682,622
Guatmal                                                                                              23,955
Salvadr                                             2,951                                       236,156
Hondura                                    2,078,993                                  13,162,050
Dom Rep                                        39,613                                       280,161
Colomb                                         110,114                                       465,915
Venez                                                                                                 20,878
Brazil                                              67,094                                       259,901
Argent                                             52,434                                       209,847
Sweden                                            2,519                                         55,135
Finland                                           41,968                                       134,274
Denmark                                      349,318                                    2,521,451

U King                                            79,837                                       528,952
Nethlds                                           33,963                                       264,358
Belgium                                        102,676                                    1,252,349
France                                            38,590                                       226,041
Germany                                      478,320                                    2,585,825
Czech                                             10,299                                         73,650
Slovak                                                                                                12,409
Hungary                                                                                                2,105
Switzld                                            29,257                                       171,855
Estonia                                             5,717                                          23,511
Latvia                                                                                                    6,100
Lithuan                                           13,760                                       235,069
Poland                                            22,321                                       306,949
Spain                                              85,234                                       887,372
Italy                                              236,224                                    2,098,234
Serbia                                                                                                   5,832
Romania                                                                                               4,223
Turkey                                            41,776                                         78,294
Israel                                              46,948                                       626,812
Arab Em                                                                                             73,688
India                                               86,669                                       304,816
Pakistn                                         443,757                                    3,855,143
Bngldsh                                                                                              65,962
Sri Lka                                          229,454                                    2,202,027
Thailnd                                         296,780                                    1,774,088
Vietnam                                        141,004                                       535,167
Cambod                                       334,696                                       485,370
Malaysa                                        100,772                                       709,340
Singapr                                                                                               31,819
Indnsia                                         149,626                                       599,295
China                                       39,101,729                                326,208,060
Kor Rep                                        110,681                                    1,702,129
Hg Kong                                       513,177                                    4,458,658
Taiwan                                       1,455,336                                  10,206,271
Japan                                           104,692                                       464,274
Austral                                            43,467                                       492,102
N Zeal                                            66,796                                       552,413
Egypt                                              22,146                                       185,941
TOTAL                                    55,760,197                                439,527,566

Haviland Corporation President Jan Haviland 
is shown with a plaque, presented by ISSA,
honoring the company for its 70 years of

exhibiting at the ISSA show. Haviland
manufactures premium floor and window

squeegees; aftermarket replacement blades,
gaskets and splash guards for floor machines;

paving and roofing tools; waterbrooms; serrated
squeegees; and crack-fillers.
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In the spring of this year, 16 years after AFT technology was introduced, Boucherie
presented its new PTt technology at the InterBrush trade fair, in Freiburg, Germany. So
many years ago, AFT was the first commercially available anchorless technology on the

market, and it successfully opened a multitude of options for new toothbrush designs.
With the new PTt technology, the manufacturing of anchorless toothbrushes becomes

simpler, and offers a wide range of design options and manufacturing advantages. The way
the technology fixes the tufts in the brush head is totally different from anything else. For
example: 

n Filaments are end-rounded and arranged in a tuft pattern;
n The individual filaments are melted together to form tufts that have a mushroom-shaped end;
n The tufts are inserted in pre-cored holes of a toothbrush handle; and,
n By applying pressure (P) and  heat (T) during a certain time (t), the surface of the brush

head shapes itself to enclose the mushroom-shaped ends of the tufts, holding them firmly.
Just like a conventional toothbrush machine, the PTt works with standard toothbrush

handles with pre-cored holes. There is only one mold, and there is only one handle
component to process. There is no welding, clicking or assembly, as is the case with head
plate technology.

PTt works with pre-cut filament pucks. A fiber box with an in-line end-rounding feature
ensures excellent product quality for each filament type. Any kind of filament, with no
special coatings and in any packaging, can be processed with the AFT style tuft picking
technology, using integrated pre-endrounding.

Tuft fusing is possible by means of radiation heat, with no contact
between die and filaments.

The PTt is available as a manually-loaded machine, or with all possible
automation to reduce operator labor. Depending on the number of stations
and the exact configuration, there are PTt machines available with
outputs from 22 to 48 brushes per minute.

Next to simplifying the manufacturing process, the PTt anchorless
technology brings entirely new design possibilities. Because there are no
head plates and no anchors, PTt technology allows a very narrow space
between the tufts and the edge of the head.

TPE (rubber) cleaning elements between the tufts, on either the outside or
on the back of the head (tongue cleaner), are possible. The widest range of
handle materials can be used, including transparent materials. Angled tufts
are also possible, in length, width or a combined direction.

The toothbrush head can be very thin, typically at least one millimeter
thinner than a conventional toothbrush, which makes for a very
ergonomic toothbrush head.

The tuft topography can be complex, with extreme length differences,
without any additional complexity or cost. There are no hard-to-maintain
profiled trimming devices and no spreading systems. Tufts of the most
varied sizes and shapes can be combined.

Excellent and consistent tuft retention is now available. With no voids
in the head, the handle material now tightly hugs the filaments. The pre-
endrounding system is integrated with the fiber box, just like the AFT
machine. Pre-cut filaments are put in the fiber box of the machine,
automatically or manually, after which they are end-rounded before being
picked and tufted. 

A 5-color fiber box allows for the use of a wide variety of bristle types
in the product, and each filament type has its own end-rounding device.
In other words, the end-rounding process can be optimized, depending
upon thickness, texture and/or color of the filaments. All bristles of the
same type are end-rounded in the same conditions, so that all bristle tips
will later show an identical end-rounding quality, no matter where they
are inserted in the brush.

Presented as Boucherie’s most recent technological innovation for the
production of anchorless brushes, participants at the 58th FEIBP Congress,
which took place in Edinburgh, Scotland, named the company’s PTt
technology as the winner of the event’s Innovation Award.

Visit www.boucherie.com for more information. 

PTt From Boucherie:  
A Revolution In Anchorless Brushmaking

Filaments are pre-endrounded, and

arranged in the tuft pattern. 

The filaments are pushed into the

correct topography, and are fused

together into tufts.

The tufts are placed into the blind

holes of the brush head. Heat and

pressure are applied on the surface

of the brush head. The plastic of the

holes closes around the fused ends

of the tufts, holding them firmly.

The brush head cools down and the

brush is finished. 
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ABCO Products Corp., is a vertically integrated, Minority Owned Business Enterprise. It
manufactures and markets cleaning products as well as HACCP-compliant color-coded
tools for the professional cleaning, food service, industrial, QSR floor safety and food
processing market segments. Shown, left to right, are company representatives Kurt
Wangeman, Claudia Silva, Jennifer Rojas and Christopher Meaney. 

Haviland Corporation manufactures premium floor and window squeegees;
aftermarket replacement blades, gaskets and splash guards for floor machines; paving
and roofing tools; waterbrooms; serrated squeegees; and crack-fillers in the United
States. Shown, left to right, are company representatives Randy Wolfe, manager; Alice
Andrews, executive vice president; Jan Haviland, president; and Joyce Dudenhoeffer,
marketing director. Haviland was honored at this year’s ISSA/INTERCLEAN® for being an
exhibitor at the event for 70 years. 

Nexstep Commercial Products provides a complete line of commercial-grade
sanitary maintenance items. This includes wet and dust mops, mop sticks, mop buckets
and wringers, janitor carts, waste receptacles and dollies, floor sweeps, angle and corn
brooms, microfiber products and squeegees. The company is the exclusive licensee of O-
Cedar.

Zephyr Manufacturing Co., Inc., is a family-owned and operated manufacturer. The
company supplies cleaning products including wet mops, dust mops, brooms, brushes,
dusters and handles. Shown, left to right, are company representatives Bob Schneider,
vice president of sales; R.J. Lindstrom, president; and Sean Pence, national sales
manager. 

Leading companies involved in the world’s janitorial/sanitary cleaning marketplace met in Chicago, IL,
during the 2016 ISSA/INTERCLEAN® North America tradeshow, held October 25-28.

The year’s event again featured many exhibitors of brooms, brushes, mops, squeegees and related
cleaning products, including those companies shown in the following photo gallery. 
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Briarwood Products Co., supplies such items as Shank-free correctional facility
tools, Adjust-a-Turn surface cleaning tools, wet mop holders, all-plastic floor
squeegees, fiberglass extension poles, dry dust mop frames and sweeping equipment.
Shown, left to right, are company representatives Manfred Tomm and Larry
Stephenson.

Malish Corporation manufactures and markets rotary and disc brushes for
commercial floor cleaning machines. The company also markets a growing line of color-
coded and janitorial brushes. Shown, left to right, are company representatives Fred
Lombardi, vice president of sales & marketing; Bob DiVito, Western regional director of
sales - distributor products; Kim Fiorello, senior inside sales representative; and Jeff
Malish, president & CEO. 

Milwaukee Dustless
Brush, Gordon Brush Mfg.,

manufactures janitorial
cleaning tools including steel-
backed floor brushes, upright
brooms and neoprene and

moss rubber floor squeegees.
Shown are company

representatives Arcie Lockett
and Alan Schechter.

Lambskin Specialties welcomed the company’s representatives to its booth during the
2016 ISSA/INTERCLEAN tradeshow in Chicago, IL. A variety of new products were
presented at the show, eliciting great interest from distributors and end-users alike. The
company is a leader is the duster category, featuring wool, feather, synthetic, microfiber
and disposable dusters. 

Magnolia Brush Manufacturers, Ltd., offers many types of brushes, brooms, mops,
squeegees, buckets, handles, microfiber items and dust pans for the janitorial supply
trade. Pictured, left to right, are company representatives Glenn Guyette, Greta Moore and
Gary Townes Jr.
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Dorden & Co., Inc., is an American manufacturer and factory direct distributor of
Belgian moss squeegees. Programs are available for manufacturers, distributors and
master distributors. Shown are company representative Bridget Froelich and Dorden
Managing Director Bruce Gale. 



Golden Star Inc., is a full-line, vertically integrated manufacturer of professional
surface cleaning tools, systems and accessories. Products include wet and dust mops,
microfiber pads and cloths, dusters, bonnets, corn brooms, push brooms and hardware. 

The Libman Company
manufactures various types of

brooms, mops, brushes,
squeegees and other cleaning-
related products. This includes
items designed for janitorial,
food service, hospitality, health

care and other segments.
Pictured, left to right, are

company representatives Desi
Csoka and Brad Simmons. 

Quickie Manufacturing Corporation supplies the cleaning industry with various
products such as brooms, brushes, mops, scrubbers and squeegees. The company
recently introduced its commercial product line. 

S.M. Arnold, Inc., offers cleaning maintenance accessories for the professional,
industrial and consumer markets. Products include brushes, microfiber, brooms and
dusters. Shown is company representative Kelly Friederich.

M2 Professional Cleaning Products Ltd., supplies a variety of cleaning items
including different types of mops, brooms and buckets. Pictured, left to right in the front
row, are company representatives Giulio Greco, Gabriel Marino and Franca Marino. In the
back row, left to right, are Gaston Dussault and John Martin.

Moerman Americas manufactures a complete line of window squeegees and other
window washing tools, floor squeegees, extension handles and additional cleaning
products for industrial, food service and household markets. 
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Liberty Brush Mfg., LLC, specializes in industrial and janitorial replacement brushes,
custom staple-set brushes, carpet brushes, pad drivers, sand paper drivers and
squeegees. Shown are Melanie Hansen, managing director; and David Svoboda, director
of sales & development. 

Filmop USA is a manufacturer and distributor of tools and systems for the cleaning
professional. This includes touch-free microfiber mop systems, mop handles and mop
frames. 

Ettore Products Co., is a manufacturer of general and window cleaning tools and
accessories such as squeegees, dusters, microfiber, floorcare applicators and extension
poles.

ETC of Henderson, Inc., provides such products as synthetic and natural fiber floor
pads, wet and dust mops, carpet bonnets and hand pads.

Remco Products provides color-coded cleaning tools designed specifically for the food,
pharmaceutical, safety and material handling industries. Products include brushes,
brooms and squeegees. Shown, left to right, are Nick Griffin, account manager; Rob
Middendorf, business development director; and Paige Mummert, marketing specialist. 

ACS Cleaning Products Div., is a full-line, vertically-integrated manufacturer of
foodservice and janitorial  cleaning disposables, mops, brooms and brushes for
commercial and institutional markets. It also provides a comprehensive floor
maintenance program including non-woven floor pads in round, octagon and rectangular
shapes; Cyclone-D diamond floor pads; steel wool pads; screens; bonnets; and a wide
assortment of specialty floor pads.
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Carlisle Sanitary Maintenance
Products provides a full line of
brooms, brushes, squeegees, mops
and related cleaning tools and
programs for the jan/san, food
processing, industrial/MRO and
heath care market segments. 

Continental Commercial
Products, LLC, offers a

complete line of janitorial and
sanitary maintenance items. This
includes various types of mops,
brooms, brushes and microfiber

products.

Unger Enterprises, Inc.,
supplies products for

professional window cleaning,
restroom cleaning, floor

mopping, high-access dusting,
litter removal as well as
microfiber cloth systems.

Harper Brush produces a wide variety of cleaning-related items. This includes brooms,
mops, brushes, squeegees, buckets, dustpans and miscellaneous items. 

Tuway American Group offers a product line that includes wet and dust mops, mop
handles and frames, carpet bonnets, cleaning tools and accessories. These products are
used in commercial, institutional and industrial segments, including office buildings,
retail stores, hospital and other health care facilities, schools and universities. 
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Rubbermaid Commercial Products, Inc., is a manufacturer of various types of
cleaning-related items for commercial and institutional markets worldwide. The
company’s products are used in the food service, sanitary maintenance, waste handling,
material transport, away-from-home washroom and safety industries. 





          




