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It’s an age-old question in business: How does a

company continue to prosper from year-to-year,

decade-to-decade and generation -to-generation?

Although there are no clear-cut answers, officials at

Braun Brush, headquartered in Albertson, NY, have been

working off a blueprint of success that now spans

four generations of ownership, and 141 years. 
“A company must constantly reinvent itself and adapt to change. If a

company is trying to do business the way it did 20 years ago, it may
already be too late. We at Braun Brush are constantly looking at what is
coming down the pike, and then deciding how we will fit in and thrive,”
Braun Brush President & CEO Lance Cheney said. 
Cheney’s great-grandfather, Emanuel Braun, started the company in

1875 by making handmade wire-wound bottle cleaning brushes in the
basement of his Brooklyn, NY, home to service a growing diary industry.
The same sense of curiosity and innovation that brought Braun to this
country during the middle of the 19th century is still present and driving
the business well over 100 years later. 
Today, products made by Braun Brush have been used throughout the

world — and even on Mars — for a variety of applications and industries.
It’s this growth that would have made Emanuel Braun very proud,
according to his great-grandson.

Braun Brush manufactures custom brush products for industrial and
household needs, including scrub, car wash, artist, cosmetic, foodservice,
paint and janitorial brushes. This includes staple-set, twisted-in-wire,
wire-wound cylinder, epoxy-set and high temperature fused brushes. The
company is also a leading source for strand-set brushes, where each
individual strand or brush fiber is set in a block.
“Our company basically operates from three main areas of focus. The

core business, which has been a part of Braun Brush for the past 140-plus

years, is the production of industrial brushes designed for specific
industries that require high-quality products. This includes the food
processing, dairy, pharmaceutical and sanitation industries,” Cheney said.
“A lot of custom work is involved. I would say more than half of the
brushes we manufacture are custom-made to specific customer
requirements.”
The second area of focus for Braun Brush that Cheney highlighted

concerns the company’s product line designed for automotive detailing. 
“This has become an area where we have seen wonderful growth and

product development,” he said. “Those people who use our detailing
brush line are very passionate about keeping their cars clean.
“We have made high-end boars hair car wash brushes for decades, but

have now also worked on a new method of making brushes that involves
very fine polypropylene fiber. It’s almost like microfiber, and is welded to
a polypropylene rod. This is a unique process that allows us to produce
brushes that can be used to clean car wheels. These are very dense brushes
that will clean car wheels without scratching. We continue to develop new
products around this core automotive product line.”
Braun Brush’s third main focus area involves common and exotic

brush fibers and other materials used in architectural settings such as
walls, ceilings and company signage. Its Brush Tile (www.brushtile.com)

141 Years Of Success & Still EVOLVING141 Years Of Success & Still EVOLVING

By Harrel Kerkhoff |  Broom, Brush & Mop Editor

We at Braun Brush are constantly looking at what

is coming down the pike, and then deciding how we will

fit in and thrive.

Braun Brush President & CEO Lance Cheney

- Lance Cheney”
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division has expanded over 100
years of brush making knowledge
into architecture and design,
proving that unusual alliances can
produce beneficial solutions. 
Brush Tile creates color and

composition that provides an
impact on how people become
more connected within the space
they work, learn and live in,
according to the division’s
website. 
“This is an area of our business

that I initially thought would
involve just a few projects, but
continues to flourish in new
directions. It’s been a lot of fun.
We have done approximately 75
projects for companies such as Google, Microsoft and Amazon, to name
a few,” Cheney said. “Many of the materials used in architecture today —
such as glass, stone, polished aluminum, etc. — are cold and hard. They
are not warm and comfortable. When we began Brush Tile about five
years ago, it was at a time when many designers and architectural
professionals were looking for materials that provided a more human
touch and greater texture. They also wanted materials that provided
acoustic properties and were fun. 
“We started with a project for an art museum where we covered the

front of a desk with horse hair. People loved it, and we then did a project
for a hotel. We can now carve into the fiber to make different shapes. All
of Brush Tile’s material is produced in-house.”
Through Brush Tile, Cheney has been able to conduct business with

some of the world’s best known companies. 
“I would see business publications come across my desk with articles

about large tech companies such as Microsoft and Oracle. I would then
ask myself, ‘How can I sell brushes to such companies?’” Cheney said.
“Today, the architectural materials we make, such as brush walls, can be
found in the lobbies of some of the largest companies in the world. For
example, we just finished a project with a large advertising agency. As
you walk into the company’s New York office, you see an entire wall that
is comprised of one gigantic red brush. We manufactured that product.” 
Brush Tile is an offshoot of work Braun Brush did with the late Richard

Artschwager, a well-known painter, illustrator and sculptor, whose
modern art is displayed throughout the world. 
“We fabricated over 70 sculptures for him that were made with brush

fiber. It was a great association,” Cheney said. 
These sculptures have been shown in such New York art meccas as the

Museum of Modern Art (commonly known as the MoMA), The
Guggenheim Museum and the Whitney Museum of American Art. 
Cheney, a sculptor himself, said Artschwager, who died in 2013 at the

age of 89, was a great personal mentor and inspiration.
“He gave us (at Braun Brush) one of his sculptures about a year or two

before he died, which was an amazing gift,” Cheney said. “It was very
special to work with him on over 70 sculptures. There are pictures of these
sculptures at our work stations and employee lockers at Braun Brush.
These sculptures have provided a tremendous sense of pride among our
workforce. We have made products that are part of Richard Artschwager’s
work, seen in major museums around the world.
“Next to the brushes we made for NASA that were part of a Mars rover,

working on these sculptures was a very impressive accomplishment for all
of us at Braun Brush.”
Cheney added that Artschwager encouraged him to continue pursuing

the architectural side of business, which led to the Brush Tile division. 
“I’m grateful to him for that inspiration. He was a great mentor,”

Cheney said. “I also try to find time on one of our machines to work on
my own sculptures, but it’s hard because we are so busy.” 

A Family Of Brush Makers

As with many well-established companies today, Braun Brush
started from humble beginnings, hard work and plenty of
ingenuity. Emanuel Braun was a German immigrant who arrived

in the United States in the 1860s at the age of 16. 
Braun spent his time learning the language and focusing on the training

he received as a brush maker’s apprentice in his native town of
Roschbach, Germany. With this knowledge, he settled on the dairy
industry as the place to make his start.  
In 1875, milk and dairy products were delivered in glass bottles by

horse-drawn carts to doorsteps. There were thousands of refillable
bottles, all of which needed to be washed every day. From his Brooklyn
home, Emanuel Braun started making handmade wire-wou nd bottle
brushes to service this growing business segment in metropolitan New
York.  
As his business ex panded, so did his family. Eventually, a two-story

brick factory was built behind Emanuel Braun’s house, and four of his
sons joined the firm. After Emanuel Braun’s death, one of his sons, Albert
Braun, continued the company. He had been a production supervisor
under his father, and had a great love for the processes and materials
needed for brush making. 
According to Cheney, Albert Braun was one of the first brush makers

to use nylon fibers in place of naturally grown fibers or whale bone.
Albert Braun’s knowledge of this process served him well as he built his
own machinery to advance the art of brush making. 
Despite the temptation to transition into longer runs of low-cost

brushes, he remained true to the company’s tradition of making high
quality products for specific
industries. Cheney said this
strategy remains in place today at
Braun Brush. 
As Albert Braun looked to retire,

he had to go no further than his son-
in-law, Max Cheney, to find a
capable and willing leader of the
firm. Cheney was serving as an
assistant superintendent of schools
in Nassau County, NY. A Ph.D.
candidate, he had taught industrial
arts and technology at the high
school and college levels. Max
Cheney brought both administrative
and manufacturing know-how with
him when he began work at Braun
Brush. 
“One of his greatest contributions

to the company was his ability to utilize new methods of marketing to reach a
broader audience,” Lance Cheney said, of his father. “By taking the material
specification cards for each brush, of which there were over 12,000, and
breaking them down by industry, my dad was able to put together catalogs by
specific markets. He used direct mail and telemarketing techniques to reach
new customers in these industries. Although these are common marketing
practices today, they were groundbreaking in the late 1960s.”
Max Cheney was joined by his son, Lance, in the mid-1980s.  Father

and son worked side-by-side until Max’s death in 2003. Under Lance
Cheney’s leadership, the company entered the computer age, first helping
to automate the Braun Brush office administration, and gradually
expanding computer technology to the shop floor. 
“When I started working here, my dad had things pretty well under

control, so I often felt like a third wheel. Eventually, however, I found my
niche. It was helping the company automate in different areas,” Lance
Cheney said. “We eventually built our first 3-axes CNC machine to bore
brush blocks. Automation was a big part of this success, and it was an area
where I could best help.”

Max Cheney

Emanuel Braun
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Early Internet Entry Proves Beneficial

Like his father before him, Lance Cheney has long recognized the
power of marketing. An example of this is the early entry of Braun
Brush into the Internet age. Cheney was instrumental in getting a

familiar website address for the company (www.brush.com) that is still in
use today. He admits, however, that in the early 1990s he wasn’t quite
sure what a domain website address was — or its true value. It also wasn’t
his main marketing objective at the time. 

“My dad was really into marketing. It was one of his strengths. He was
involved with a lot of direct mail and telemarketing projects. He really
wanted the phone number 1-800-Brushes for our company, so I said to
myself, ‘I’m going to get that number for Dad.’ I used to call every
Monday to find out if that number was available, and I kept getting the
response that it was not available. This process went on for over a year.
Finally, one Monday I called and was told the number had just been
issued the Friday before (to another company),” Cheney said, with a
laugh. “It couldn’t have been more than a month later, however, when I
received a call from a person who said, ‘You can buy the domain name
www.brush.com for $50.’ I responded, ‘That is great, but what is a domain
name?’ This was 1991. The man said, ‘It’s going to be your address on the
Internet. That is how everybody is going to find you.’ And I said, ‘Really,

for $50 I can’t go wrong. I will take four domain names, including
www.brush.com and www.braunbrush.com.’”
These website addresses, still in use today by the company, have helped

Braun Brush representatives reach customers across the globe. 
“The Internet has certainly made the world a smaller place, and our

website capabilities have improved our reach to customers who would
have otherwise not known we existed,” Cheney said. “This has been a big
part of our company. We built our first website in-house, and I couldn’t
believe that within four hours of it being launched, we received an order.
My Dad thought it was the most incredible thing he had ever seen. 
“From there, we have continued to evolve our different websites, and

have always had a hand in their development. I believe it’s a technology
that you must be savvy with, as it changes so rapidly.”
Braun Brush representatives work with many different types of social

media marketing today, including blogs, Twitter and Pinterest. In fact,
Cheney said the company’s recent automotive market focus has largely
been built through social media, as has its emphasis on architectural-
related products. 
“Our customer focus changes based on the markets we are going after.

Each segment has its own ‘sweet spot’ when it comes to marketing,”
Cheney said. 

Craftsmen Remain Important Part Of Workforce

Although the company’s roots run deep in the New York City
metropolitan area, Braun Brush now operates two facilities,
located on both U.S. coasts. Its headquarters remain in Albertson,

a city on the western edge of Long Island just 18 miles from where

Our customer focus changes based on the markets

we are going after. Each segment has its own ‘sweet

spot’ when it comes to marketing.

Officials at Brush Tile, a division of Braun Brush, have brought over 100 years 
of brush making experience to the fields of architecture and design. 

”
“
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Emanuel Braun started the company in 1875. The other facility,
established in 2012, is located in Brentwood, CA, in the San Francisco
Bay Area. 
“Our metal-free brushes for the automotive and pharmaceutical

industries are produced at the California location,” Cheney said. “Randy
Peña, who runs that facility for us, has been instrumental in developing
the unique method of manufacturing for our metel-free brushes. We
started the California operation out of his garage, and it’s grown. We now
have a 5,000-square-foot facility, with seven employees, in California.
We are looking to further grow this operation.”
Expansion is also expected in the future for the company’s New York

operation. 
“Braun Brush was started in Brooklyn, later moved to Queens and was

moved again in the late 1970s to Long Island. We are now planning a
building expansion at our Albertson location due to further growth. It’s
certainly good news,” Cheney said. 
He added that having facilities on both sides of the United States does

come with advantages. 
“It’s interesting, because California and New York are probably two of

the most expensive states to manufacture products in, but there are good
things about these areas as well,” Cheney said. “For example, a lot of
employment programs are available in California. This includes work-
training opportunities. 
“Also, our manufacturing process in California is a little more

automated due to the type of brushes we make at that location. It is an
easier manufacturing method for employees to learn. Therefore, we can
bring new employees in and get them up-to-speed fairly quickly, where as
most of the work done at our New York facility is more technical in
nature. It requires an apprenticeship-type of training. I consider our
workforce in New York to be very diversified craftsmen.”
Braun Brush has benefited over its long history with finding people

who are willing to dedicate their careers to the fine art of high-quality
custom brush making. Several of the company’s brush types produced in

New York are made by hand, due to the nature of these products. 
“When it comes to manufacturing, we produce each type of brush

depending on what makes the most economic sense. We also strive to use
the method that produces the best type of brush,” Cheney said. 
For example, when making a specialty item such as a mahogany-

handle window washing brush, Cheney explained that a more traditional
manufacturing method is required. A lot has to do with preferences from
certain customer groups. Many professional window cleaners who use
mahogany-handle brushes come to expect a certain type of high quality. 
“These are guys working from scaffolding hundreds of feet in the air.

They are not very interested in change. They want exactly the same brush
every time. If that is what they want from us, that is what they will get,”
Cheney said. 
Many of the employees at the company’s New York facility have been

with Braun Brush for years, if not decades. 
“Most of our employee candidates come by word-of-mouth. Our

employees will recommend friends or family members who they feel will

be a good fit for the type of work we do,” Cheney said. “We have had
many second-generation workers here, as well as employees who have
worked at Braun Brush for as long as 60 years. 
“We have been fortunate with our employees, and try to provide

fulfilling careers in brush making. We want to fulfill our employees’
goals.” 
Most of the brush manufacturing conducted at the New York location

is considered custom work. This requires expertise in not only production,
but planning as well. Challenges can be many, but Cheney doesn’t
consider this necessarily a bad thing.  
“This is where we like to focus, to put our heads together and come up

with a brush solution that will meet a customer’s expectations and
requirements. That is fun for us at Braun Brush, and I feel it’s what we
specialize in as a company,” Cheney said. “Having staff members in place
for such so long time, comprised of employees who are very craftsman-
minded, allows us to take on these kinds of projects. A strong focus on
brush customization has been part of our company since my great-
grandfather was in charge. He enjoyed the custom work, as did my
grandfather and father. 
“We always had a desire to be problem solvers. It’s not in our nature at

Braun Brush to take an existing product on the market and try to make it
cheaper, but rather come up with a solution that is unique where we can
help customers solve problems. I’m not interested in just making brushes
cheaper, but instead providing customers with better products that save
them money over the long run. It’s a focus we will continue in the future.”
Due to the company’s focus on customized brush projects, a strong

demand is placed on Braun Brush representatives when it comes to
working with customers.
“Customer service is everything when you work with customization,”

Cheney said. “Most of the time, when a customer comes to us, he/she
already has a problem. There is already a need in place. We have to draw
on our experience as brush makers to help that company. Being able to
carefully listen to what the problem is can help us provide a more positive
outcome. It’s up to our experience and craftsmanship to solve the
problem. 
“Sometimes, the solution that presents itself is not something that is

already in our tool bag. Sometimes, something new must be created.”
Although hand craftsmanship is a valued trait at Braun Brush, this is

We always had a desire to be problem solvers. It’s

not in our nature at Braun Brush to take an existing

product on the market and try to make it cheaper, but

rather come up with a solution that is unique where

we can help customers solve problems.

Products manufactured at Braun Brush include the company’s
automotive detailing items. 

”

“
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not to say that the company is opposed to automation and advanced
technology. Cheney said many of today’s machinery manufacturers in the
brush industry have embraced new technology, helping make advanced
automation within their newer equipment more flexible. 
“In the past, if you had a cam-operated machine, you didn’t want to

change the setup of that machine because of the time factor involved. You

wanted to keep that machine running,” he said. “With flexible
automation, however, the change-over steps are a lot quicker. You can
now run a piece of automated equipment for much shorter runs, and still
be very economical. This has allowed us to buy a piece of equipment that
has all the ‘bells and whistles’ because it’s still a really flexible tool.”
He added that advanced automation makes the most sense in the

manufacturing process for Braun Brush when a certain quantity level of
products is needed, and if these products are repetitive in nature. Using a
3D printer on certain projects is also now part of the Braun Brush
production process. 
“We can get a very accurate 3D print for certain short runs and

prototypes. These are jobs that were previously unavailable to us without
sending some of the work out to other companies,” Cheney said. “We can
now use our 3D printer in relation to our CAD software, which to me is
incredible. We can also print metallic-filled fiber, and the tolerance
associated with the 3D process is great. I wish my forefathers could see
this technology. They would truly be amazed. I’m still amazed.”
As for future advances in manufacturing technology, Cheney feels that

even the sky may not be the limit.
“Technology is developing so fast that I don’t think anyone really

knows for sure what is coming down the road. We are going to see things
that will continue to amaze us, and as a brush manufacturer, this is really
exciting,” he said. 

The Need For Brushes Continues To Grow

To the surprise of many individuals not involved in this industry,
brushes can be found everywhere — and in every shape and size
imaginable. Cheney enjoys sharing this fact to people who are not

directly involved with brushes. 
“It amazes a lot of people when I tell them all of the types of products

that require brushes — either when producing that product or in the actual
item itself,” Cheney said. 
The continual need for brushes has helped not only the industry prosper

itself, but Braun Brush as well. 
“Business has been great. We had a record year in 2015, and 2016 is

starting with a lot of work on the books. I anticipate another record year,”
he said. “A major reason for this success is that we, as a company, have
hit our stride in all three of our major focus areas. This has allowed us to
take in work that best fits our company profile. It’s kept us busy.”

He also credits members of the company’s loyal and talented
workforce who are very good at solving challenging problems for
customers. 

Business has been great. We had a record year in

2015, and 2016 is starting with a lot of work on the

books. I anticipate another record year. 

Our goal is also to always find and work with the

right people at each company — all in an effort to

solve specific problems at hand.

”
“

”
“
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“Our people continue to show great commitment to their work. They
help Braun Brush provide quality products and service. These people
constantly amaze me with the ways they solve problems,” Cheney said. 
As 2015 has given way to 2016, Cheney also discussed continued

trends he is noticing in the brush marketplace. This includes more
customers seeking quality products over low-price items. 
“I see a general return to quality in the marketplace. Many people have

seen the commoditization of brushes take place over the years, driving
prices down, but at the expense of quality. They have had enough,”
Cheney said. “There are customers in the market segment today who want
higher quality items. This has benefited Braun Brush as our company
never left the philosophy that quality is critical.”

As the customer base for Braun Brush continues to be broad,  company
officials work with distributors whenever possible. 
“Our goal is also to always find and work with the right people at each

company — all in an effort to solve specific problems at hand,” Cheney said. 
He added that the overall pace of business continues to speed up due to

the influence of the electronic age. Therefore, the need to respond to
customer demands as quickly as possible grows. 
“In today’s business climate, if you don’t respond to a customer’s needs

immediately, then you may lose out. That customer will likely not wait
around very long. There are just too many other opportunities and
avenues available right now,” he said. “The pace of business has
quickened, and companies really need to stay on top of this faster way of
life.
“It’s also interesting to see how much a factor today’s global economy

is in everybody’s business. For example, the price of the euro can
influence our company in either a positive or negative way.”
This can include the price and availability of certain raw materials that

are critical to brush manufacturing. Cheney said Braun Brush uses just
about very type of brush making material available in the marketplace.
This can present the company with both great opportunities and many
challenges.  
“Our challenges with raw materials are the same as many other brush

makers. There are shortages and price matters to watch. For example,

tampico fiber was in short supply for
awhile, now that issue seems to have
straightened out,” Cheney said. “We
also use a lot of boar and horse hair
when making certain brushes. Getting
natural hair from China and South
America can be challenging, especially
finding the longer-length hair.
However, when it comes to today’s
synthetic fiber, this market seems to
have stabilized due to the lower price of
today’s oil.”
He explained that it often takes a

perfect type of raw material to make a
perfect type of brush. Therefore, raw
material quality is vital. 
Looking toward the rest of 2016 and

beyond, Cheney sees the need for
continued innovation. This involves
using the company’s existing equipment
in new ways, finding different methods
to making brushes, utilizing advanced

technology, seeking improved raw materials and always looking for better
brush applications.  
“There is also a need to foster stronger relationships with customers,

vendors, employees and fellow brush makers,” he said. “It’s important to
not only be a mentor, but to find a mentor as well.
“When it comes to the brush business, I have seen industries that were

once great moneymakers fade away, while other industries that had never
been on our radar before suddenly appear and fill the void. Throughout it
all has been a continued desire for brushes. Industries and needs will
change — the key is to be flexible and to always look over the horizon for
new opportunities. A company gets into trouble when it becomes
complacent.”
One thing that does not change, however, is Cheney’s love for the

global brush industry.  
“We are involved in a very unique industry. There is a wonderful

camaraderie in place among different brush makers and suppliers,”
Cheney said. “It’s full of strong and long-standing friendships that I don’t
think you see in many other industries.”
Contact: Braun Brush Co., 43 Albertson Ave., Albertson, NY 11507.

Phone: 800-645-4111. Website: www.brush.com.

Industries and needs will change — the key is to be

flexible and to always look over the horizon for new

opportunities. A company gets into trouble when it

becomes complacent.

Lance Cheney, front center, and his staff are shown holding some of the products
that have been produced by Braun Brush over the years. 

Among Braun Brush employees working at the company's Brentwood,
CA, facility are, left to right, Randy Peña, Cody Martinez, 

Devina Blanco, Dre Green and Jackie Zumwalt.
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Since slowly climbing out of the recession of a few years ago,
indications are many people and businesses are launching
more projects that require the use of paint applicator tools.

Broom, Brush & Mop Magazine recently spoke with
executives representing four paintbrush manufacturers about

this and other issues pertaining to the industry. 

This year, The Wooster Brush Company, of Wooster, OH, is
celebrating 165 years as a paint applicator manufacturer. Adam
Foss founded the company in 1851. He sold his handmade brushes

door-to-door in Wooster, where the company headquarters is still located.
“Today, Wooster Brush encompasses more than 888,000 square feet of

manufacturing, shipping, administrative and warehousing facilities,” said
Wooster Purchasing Manager Steve Workman. “Each year, we design
thoughtful new products for professional and DIY painters. Over 200 SKUs
have been added to Wooster’s catalog since 2011. No Wooster product could
have been successful without the company’s great people and patrons.”
Wooster Brush is a privately held manufacturer of paintbrushes, paint

rollers and painting accessories. Examples of Wooster brands include
Super/Fab® and Pro/Doo-Z® roller covers, Ultra/Pro® and Alpha™
paintbrushes, Sherlock® extension poles and roller frames, and Jumbo-
Koter® mini rollers.

“Business continues to be strong. Customers today have an
appreciation for products made in the USA,” Workman said. “Whether
it is the quality of the product, innovative filament mixes, or the
availability of finished goods, we are seeing strengthening levels of
business. Product innovation and high levels of customer service will
continue to be key focal points for Wooster Brush.”
In sourcing its raw materials, Wooster Brush has a broad base of

suppliers in the United States, Europe and Asia, Workman said.
“We have not encountered any difficulty in sourcing materials. We

balance our purchases based on the time of year, availability of
labor, potential disruptions in the logistics chain, and suppliers
maintaining material quality and timely shipping schedules,” he
said. “We do not follow the business model of just-in-time inventory.
Rather, we choose to keep adequate inventories to meet customer
requirements throughout the year, which is part of our customer service
effort.”
The company employs 550 people. Workman describes the culture and

working environment at Wooster Brush as “a large family.”
“We truly are a large family operation, albeit a very sophisticated

family operation,” Workman said. “We have a number of employees with

multiple family members working in the organization. The average length
of service for all employees is 16 years. I think these things speak highly
of the confidence the employees have in the company.”
Wooster officials and its workforce are also conscious of helping

protect the environment. The company does its part with programs in
place to recycle or reclaim scrap material, corrugated stock, packaging
films, metal products, pallets and many other items.
“We hire good people who want to work at Wooster Brush for the long

term. Conversely, the company makes it an easy decision for the
employees to stay, and to encourage family and friends to seek
employment at Wooster Brush,” Workman said.
He added automation is one of the key elements that allows Wooster

Brush to continue to be an American manufacturer. 
“Every department in the company is challenged to increase

productivity, year after year,” he said. “We have a talented engineering
group that drives this effort.

“With the increased automation comes the need for tighter
material specifications and the need for higher levels of technical
expertise to maintain the equipment. Training programs have been
instituted to ensure we have the correct levels of awareness and
accuracy.
“I think the fact that employees embrace automation, and are willing to

learn new ways to make products, shows commitment to the success of
the company.”
Workman said Wooster Brush has seen pricing variability in raw

materials tied specifically to petroleum and polypropylene resins. 
“Prices seem to have stabilized as resin producers have reduced

excess capacity and minimized inventory,” he said. “The unknown is
what quantity of polypropylene will be brought in from Asia during
the downturn in its economies.”

Report Strong Sales In 2015

PAINTBRUSHPAINTBRUSH
MANUFACTURERSMANUFACTURERS
PAINTBRUSH
MANUFACTURERS

By Rick Mullen |  Broom, Brush & Mop Associate Editor

Steve Workman
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ACS Industries Introduce 
Pro Quality 

Microfiber Mop Line
The Cleaning Products Division of ACS Industries, Inc., a producer of

hand pads, floor pads, mops, brooms, brushes, steel wool and screen disks,
introduces its Pro Quality Microfiber mop line.
This product line is made up of three types: dry, wet and fringe mop

pads; and they come in two sizes — 18- and 24-inches.  
“Made of the proper blend of polyamide and polyester, these flat mops

will withstand hundreds of launderings and dry quickly,” said ACS.
“Aluminum frame with hook and loop strips secures pads firmly while
allowing for easy changes.  All pads and frames come in a trapezoid shape
for improved edge and corner cleaning. An aluminum ergonomic handle is
lightweight and a perfect fit.”

Call 800-222-2880
visit www.acs-cp.com for more information.
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A BRUSH
 WITH 

EXCELLEN
CE.

STANDARD ALLOYS
Stainless and Nickel Alloys

Phosper Bronze
Brass

Nickel Silver
High Carbon Steel
Low Carbon Steel

**additional alloys available upon request

www.jewelwire.com 800.533.5667 sales@jewelwire.com

Many companies offer a great product or a great service.
At Loos and Company Jewel Wire Division, both are mandatory.

With over 60 years of experience, why trust anyone else?

Workman also reported that natural bristle is in short supply and prices
for certain lengths and grades have risen. 
“Metal pricing is stable, although plating and anodizing costs

continue to rise as there are fewer companies in the business of
finishing metals,” he said. “Wooster Brush takes pride in long-term
supplier relationships. We want the business to be mutually beneficial. We
focus on quality and on-time supplier deliveries. Equally important is
understanding the business of our suppliers — what drives them, what
can be done to drive costs down — without impacting the quality or
delivery of the materials.
“We experience the same challenges as any company that has chosen to

be a U.S. manufacturer. More importantly is the confidence with which we
face these challenges. We try to do it with an eye to the bigger picture, not
just short-term gain. This is the advantage of being a privately held
company — all of the decision-making processes happen in Wooster, OH.”
Workman said not following industry trends is one of the keys to the

company’s sustained success.
“We have grown domestic manufacturing when many companies were

fleeing the U.S. for low-cost manufacturing countries. To ensure the
ability to meet customer demand, we have been willing to carry both
finished goods and raw material inventories,” Workman said. “We
continue to pay our suppliers in a timely fashion, within the terms of our
agreements. These are just a few of the things that contribute to our
success.
“We ask ourselves, ‘Are we doing the right thing?,’ not only in

reviewing our manufacturing processes, but also how we treat our
suppliers, our customers and our employees. You don’t see that
taught in the business schools today, but that has been the mantra
of Wooster Brush for 165 years.
“The velocity of business is increasing, while the time from product

inception to commercialization is decreasing rapidly. Recognizing
changes in paint and coating chemistries, and designing products that
work well with the new formulations, will be important to continued
success in the market.”

Contact: The Wooster Brush Company, 
604 Madison Ave, Wooster, OH 44691

Phone: 330-264-4440.
Website: www.woosterbrush.com.

Family owned and operated, Corona Brushes, Inc., of Tampa, FL,
manufactures high-quality paintbrushes and paint rollers to meet
the needs of professional painters. The company’s products are

available through independent paint dealers and are distributed in the
United States and Canada, as well as international markets.
Brothers Benjamin and Albert Waksman, the company’s president

and vice president respectively, are the third generation of leadership at
the family-owned business, while younger family members involved in
the business represent the fourth generation.
“We used to say we are a third generation company, but now we say we

are a fourth generation family company,” Benjamin Waksman said. 
In addition to high-end professional paintbrushes and rollers, Corona

also offers high quality home/maintenance, industrial, and promotional
brushes. Corona also produces paint roller kits and trays, extension poles
and accessories, marine products, and more.
“I think for Corona, and the paint industry as a whole, business

throughout most of 2015 was very strong,” Waksman said. “In
December, it slowed down a bit, but that was probably to be
expected. Most of the year, with both paint store sales and new
business, it was a strong year for Corona.”
One of the company’s long suits is its ability to innovate and develop
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GARELICK
TELESCOPIC POLES

QUALITY FEATURES - REAL VALUE
   • Lightweight High Tensile Drawn Aluminum
   • Twist Lock Cams Securely Lock Pole at Any Length
   • Rolled Tube Edges for Added Hand Comfort
   • Clear Satin Anodized Finish
   • ¾” Acme size Universal Screw Head
   • Premium Vinyl Black Hand Grip
   • Five Standard Sizes: 6’, 8’, 12’, 18’, 24’
   • Custom Lengths available
   • Made in the U. S. A. 

Our Multipurpose Telescopic Extension Poles are ideal for 
use with Brushes, Brooms, Bulb Changers, Paint Rollers, 
Squeegees, Strip Washers, and countless other tools.

LEARN MORE AT WWW.GARELICK.COM/POLES

644 SECOND STREET, P.O. BOX 8, ST. PAUL PARK, MN 55071
TOLL FREE : 1.800.457.9795

SKY
TOUCH THE products, primarily for the

professional market. Part of
the reason the company is able
to accomplish developing
new tools is its commitment to
stay on top of new
developments in the paint and
paint applicator segment.
One example was the

introduction, a few years
ago, of a new roller cover
line made with a unique
European fabric.
“This line continues to

do very well,” Waksman
said. “Its acceptability,
overall sales and the usage
are all very strong.”
Another recently intro-

duced line called the AllAmerican™ brush is 100 percent made with U.S.
sourced materials.
“The AllAmerican™ is different because many of the components used

in brush making these days are brought from overseas,” Waksman said.
“This product is finding its niche in the marketplace.”
In addition to being “Made in the USA,” AllAmerican™ brushes have

other characteristics that make them unique among Corona’s offerings. The
AllAmerican™ brush is a lighter-weight product that does not lose anything
in performance, and has Solid-Round-Tapered DuPont filaments. The All-
American™ is different from any other Corona product, Waksman said.
“We are always working on new ideas and new formulations, but until we

have really tested a product thoroughly, we will not add it to our line,”
Waksman said. “We don’t want to go to our customers with new ideas
just for the sake of new. We want a new item to be something that
offers superior performance or some features that are not available in
another product we make.
“Our philosophy is, you have to try new ideas, but if you are going to

bring something new to the market, make sure it is worthwhile. We are a bit
slower when we introduce something, because we really go through a very
thorough field testing process. We don’t just rely on our own ‘feel’ or ideas.
Once we have the idea and start to produce it, we want to make sure it is
something of benefit to our customers and their customers.”
The company has a network of professional painters who have helped

Corona develop and test new products over the years.
Corona also maintains a presence overseas, which is growing as the

company is exporting more every year, Waksman said. One issue Corona
deals with while doing business in Europe is the difference in the types of
paint applicator tools European professionals prefer versus what is popular
among U.S. painters.
“In the U.K., and other western European countries with strong

economies, painters can afford to use U.S.-made brushes,” Waksman said.
“The problem is the styles of typical U.S. brushes are not compatible with
what they are using overseas. The question is are they willing to change to
use the U.S.-made brushes? For example, angular brushes, which are
popular in the U.S. and Canada, are not quite as popular in Europe. They are
used to some degree, but not to the degree they are used in the U.S. and
Canada. In addition, other styles that are favored here are not well known
there. Hopefully, painters overseas are developing a liking for the products
we sell here. We are developing new products specifically for overseas
markets.”
When it comes to the availability and pricing of raw materials, natural

bristle, particularly high-end Chinese bristle, has been an ongoing thorn in
the side of paintbrush makers, Waksman said.
“The natural materials continue to increase in price, especially the

Chinese bristle, in addition to tightening availability,” Waksman said.

Benjamin Waksman (left) and Albert Waksman
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“Every year natural bristles seem to get costlier and less is available. A
large part of the reason is usage of natural bristle is declining, and has
declined significantly over the past 20 years, as synthetics have taken
over most of the paint application business. Most of the paints today are
water-based and synthetic bristles work better with water-based paints.
The natural bristle brushes are better for oil-based paints, which are a
diminishing portion of the market.”
Corona employs between 50 and 100 people. While the company has

long-time employees, some with 40 or more years experience, it has
been successful in bringing in younger employees and, over time,
training them to become accomplished brush makers. While there are a
few tasks that are automated, for the most part, Corona brushes are
made by hand.
“We are always training new people,” Waksman said. “The

training program takes time. There are people who like working with
their hands and we are fortunate enough to find them. Many people today
expect to work in an office — they are not looking to go into
manufacturing. But, some people don’t like to sit behind a desk. They like
to be active and work with their hands. When we find people who
prefer to work with their hands, we like to bring them in, get them
well trained and make them part of the Corona family.”
For some employees who have reached retirement age, Corona offers

incentives to keep them active in the business in order to take advantage
of their years of experience and knowledge.
“We offer them packages to stay on, at least on a part-time basis, even

if it is just in a consulting role,” Waksman said.
Corona’s origins go back to when Jude Waksman, in post-World War

I Russia, learned the trade of processing hog bristle for paintbrush
manufacturing.
After the Bolsheviks seized power in Russia, he left his homeland

searching for a better life for his family. At that time, U.S. immigration
quotas were such that he could not settle in the U.S. He was, however,

able to make a new home for his family, which included his wife and
daughter, in Havana, Cuba. After reuniting with his family in Cuba, two
sons and another daughter were born into to the family. 
During World War II, Jude Waksman started his own business. The war

disrupted the supply of Chinese and Russian bristle to U.S. paintbrush
manufacturers. To fill that void, he built a processing facility to supply the
United States with bristle from Cuban hogs. That bristle processing plant
eventually became Corona Brushes. With help from his sons, Gregory
and David, the company grew into a major supplier of brushes and rollers
in the Caribbean.
When Cuban dictator Fidel Castro came into power in 1959, the

Waksman family once again sought a new home. Two years later, the
family moved to the United States.
After building a plant in America, essentially from the ground up,

Corona continued to grow. Under the leadership of Jude, David, and
Gregory Waksman, the company established a reputation for making
quality painting tools. Benjamin and Albert Waksman are Gregory
Waksman’s sons.
While looking ahead, Benjamin Waksman thinks about some of the

challenges facing the United States and other countries, such as changes
in the climate and international affairs.
“We have faith in this country,” he said. “There are many people who

want to maintain and beautify their residences or businesses. In the U.S.,
Canada and other countries around the world, there is a lot of painting
going on to maintain properties, and we are part of the process by
supplying the tools. Most of our brushes and rollers are used by
professional painters. However, there are non-professionals wanting a
good quality tool who will step up and buy a Corona. 
“There is always renovation and maintenance work being done. For

example, we see various restaurant chains right now that are renovating,
and not only painting, but they are also changing the actual design of their
buildings.”
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Corona also has expansion plans for the near future concerning
its manufacturing facility.
“We are very tight on space and we are looking at different expansion

plans for our offices and manufacturing,” Waksman said. “We hope to
complete that project in 2016. We continue to plan for the future. We are
committed to making quality products to continue to build a reputation based
on the quality of our tools, as well as service to our customers. We think it is a
bright future, and we plan to stay at it for a long time to come.”

Contact: Corona Brushes Inc., 
5065 Savarese Circle, Tampa, FL 33634. 

Phone: 800-458-3483.
Email: info@coronabrushes.com.
Website: www.coronabrushes.com.

Founded in the early 1900s in Torrington, CT, Torrington Brush
Works manufactured scrub brushes and bench dusters that were
sold by salesmen who rode horseback throughout the Naugatuck

River Valley. About 26 years ago, the company’s current owner, Mary
Fitzgerald, and her late husband, Sid Fitzgerald, who owned the
business at that time, bought a manufacturing facility in Sarasota, FL.
While its main headquarters and manufacturing facility are now

located in Sarasota, the company still maintains a warehouse in 
Torrington. Between the warehouse in Connecticut and the one in
Sarasota, Torrington Brush Works has more than 3 million brushes in
stock for immediate shipment.
“While there are little dips here and there, business has been

really good,” Fitzgerald said.
The company’s product lineup includes paintbrushes; finger print

brushes; acid, dope and flux brushes; artist brushes; auto cleaning and
parts brushes; chimney brushes; foam applicators; floor brushes and
brooms; glue and cement brushes; wire scratch brushes; wire wheel and

cup brushes; faux-
finishing brushes and
more. Torrington also
offers many types of
handles, as well as
paint roller products,
including covers, roller
kits, frames, cages and
accessories.
Introduced a few

years ago, Torrington
Brush Work’s faux
finishing brushes made
with high quality
natural bristle quickly
became a popular pro-
duct line.
“We are still making them, but manufacturing faux finishing brushes

has become very competitive,” Fitzgerald said. “There are now other
manufacturers in the United State competing in the faux finishing market.
“Our labor costs are probably a little higher than most

companies, because a lot of our employees have been here 20-plus
years.
“We are re-evaluating this year. We are going to try to figure out

different ways to cut costs to bring down pricing on many of our
brushes, especially our faux finishing brushes. We want to again become
competitive in the faux finishing market.
“One of our objectives this year is to reconstruct our

manufacturing end and to get our labor costs down. We would like
to hire some of our local high school kids to come in the afternoon to do
some of the finishing work, which will cut our labor costs down a little.”

Mary Fitzgerald and Michael Grimaldi
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506 Sanford Street
Decorah, Iowa 52101

Visit Our Web Site At: www.decoprod.com
email / jraptes@decoprod.com

Our Facility is
9001 : 2000

Registered Keeping
Deco A Leader In

The Field

WHEN YOUR 
BROOMS & MOPS 
NEED TO BE 
STREET TOUGH

As they say "The Market 
Is Tough" and so are 
Deco's Mop & Broom 
Tips, Extensions & 
Adaptors.

With Deco you have the 
right connection on the 
street with which to 
attach your handles.

Deco's quality tips, 
extensions and adaptors 
are die cast from certified 
zinc alloy, one of nature's 
most impact resistant 
metals. You can order 
standard ACME or your 
own custom threading in 
a wide range of tapers, 
shapes and styles.

So when you need a 
tough connection on the 
end of your handle get in 
the ring with Deco. 
Custom or standard tips 
for brooms and mops. 
Deco gives you clout.

With Modified
3/4 - 5 Standard
ACME Thread
OD .937 - ID .812
Length 2.562

80245252
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Still made by hand, Torrington’s brushes are manufactured using both natural
and synthetic bristles. While the company diligently seeks to source products
and raw materials onshore as much as possible, it does purchase some raw
materials from overseas, including wooden handles and natural bristle,
Fitzgerald said.
Torrington Brush Works imports natural bristle from overseas through a third-

party. The company also maintains a large inventory of synthetic bristles.
A couple of years ago, Torrington Brush Works General Manager Michael

Grimaldi, Fitzgerald’s son, traveled to China to learn about, and see first-hand, how
raw materials are processed in that country.
In the past, there were shortages of tampico fiber, but now that it is more readily

available, Fitzgerald said there have been no further problems with the availability
of the raw materials the company uses. In addition, pricing of raw materials has
been consistent, which is a benefit to brush makers.
Torrington Brush Works gets its stainless steel ferrules domestically. Fitzgerald

said there have been no issues lately with the pricing of the ferrules.
“Consistent raw material prices have benefited everyone,” she said. “When

the price of the bristle goes up, then, unfortunately, we have to raise the price of the
brushes. We recently completed our revamped catalog, and we did not have to raise
a lot of our prices, which I was thrilled about. It can be a hard game tying to make
sure we have the correct pricing so customers will buy from us. It is not like we are
the only show out there. There is a lot of competition for products we carry related
to the brush industry.”
Fitzgerald praised Grimaldi for taking over the production of the revamped

catalog, as doing it in-house is a money-saver for the company.
“He has done an amazing job. He does all the catalog photo shoots, designs the

cover, and lays out all the inside pages,” Fitzgerald said.
By producing the catalog in-house and spending less in other areas of the

business this past year, Fitzgerald was able to give her employees a bonus.
“This year I was able to give back to our employees,” she said. “Kindness

goes a long way. I concentrate on whatever we can do to help someone, as
far as giving back to the community. I am a firm believer in education. I just
know how important it is for children to get an education. I don’t mind hiring
a young person, but if he/she just has a high school diploma, I really kind of push
that person to take courses to earn an associate’s degree. 
“It is important to me that employees understand the importance of getting an

education. Not just for their sake, but for when they get married and have
children.”
One of the foundational principles at Torrington Brush Works is that every

customer is to be given the best customer service the company has to offer. 
“A gentleman called me recently and said, ‘ I have only had this broom for two

years, and it is falling apart,’” Fitzgerald said. “I knew we had imported the broom
he bought two years ago from China. I told him, ‘I’m going to stand behind that
broom.’ He said he would pay for a new broom. I said, ‘Absolutely not.’ He actually
picked up the shipping cost because he just couldn’t see me giving him a new
broom.”
Torrington Brush Works had been purchasing that broom from a U.S. company.

Unbeknown to Torrington officials, the company had decided to have the brooms
manufactured in China, which went against Fitzgerald’s commitment to deal with
U.S. companies when possible.
“That type of broom is a big seller,” Fitzgerald said. “It was our fault for not

paying attention, but we rectified the situation quickly. We now have a great
gentleman who makes them for us and everybody is back to being very happy with
the brooms.”
Torrington also does not have any limits on orders.
“A gentleman called me one morning recently and said, ‘I only want one brush.

Can I order just one?’ I said, ‘Of course you can.’ We have no set limits on anything.
We know our customer service efforts are appreciated when customers come back
and place another order.”
While Torrington purchases some items from other suppliers, such as brooms,

etc., it manufactures some of the brushes in the catalog. Not in the catalog are the
custom brushes the company makes for people with a need for a particular
application. One of Fitzgerald’s goals for the company moving forward is to expand
sales in the custom brush market.
“Another challenge we face is to be able to compete with all the other brush





companies out there,” Fitzgerald said.
While there are many new companies in the brush industry these days,

according to Fitzgerald, she laments the passing of other companies that
have been in the industry for many years. 
“It is unfortunate when families who have owned brush companies for

generations come to a point where the next generation does not want to
carry on in the industry,” she said. “It is sad to see companies being sold
or just closing their doors because the owners have reached the point
where they can’t do it anymore, and there are no younger family members
interested in taking over.”
As for Torrington Brush Works, Fitzgerald said the company will

remain in the family as her son is already in a leadership position. In
addition, her younger son, Joshua, who is 13, is looking forward to being
involved full time with the company, after he finishes high school and
college.
“Torrington Brush Works is an old company,” Fitzgerald said.

“Fortunately, we have a lot of young blood behind it. My two sons will
definitely be ready to take over the helm when I’m ready to say, ‘I can’t
do it anymore.’”

Contact: Torrington Brush Works, Inc., 
4377 Independence Court, 
Sarasota, FLY 34234.
Phone: 800-262-7874.

Email: mail@torrentfulness.com.
Website: wow.torrentfulness.com.

Purdy Corporation’s history in Portland, OR, began in 1925
when Desmond Purdy began making paintbrushes in a converted
two-car garage. Today, Purdy remains in Portland, where it grew

from its humble beginnings to become a leading manufacturer of
premium painting tools.
“Since its beginnings in 1925, the art of making premium painting

tools has always been at the heart of the Purdy story,” said Purdy
Brand Manager Katie Lovett. “Today, the company remains
committed to creating the best in painting experiences by
manufacturing the highest quality
professional painting tools. We have
new products launching this year that
will help the professional painter and
quality-minded DIYer get the job
done easier, better and faster.
“With the economy in recovery, DIYers and paint professionals are

seeing an increase in home improvement and new construction projects,
as people are spending more of their discretionary budget on home
improvement. As a result, there is more painting and decorating going
on.”
In addition to paintbrushes, Purdy’s product lineup includes roller

covers, mini-rollers, scrapers, putty knives, poles, wire brushes and
buckets.
To maintain its status as a manufacturer of quality painting tools, Purdy

has a history of developing innovative products, which also requires
keeping a close eye on market trends and the ever-changing needs of end-
users.
“Innovations in coatings — such as new, zero VOC paints, water-based

stains and clear finishes — have led the way for applicator development,”
Lovett said. “Our job as an applicator manufacturer is to keep up
with new finishes. During the past 20 years, we’ve introduced more
than six new families of paintbrushes, and an equal amount of new
roller covers to the market. 
“One advantage of being part of a much larger organization is that we

find out about new finishes in the developmental stage and can design the
correct applicator in parallel to the finish. We work with the paint side of
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BEFORE

5 SECONDS
LATER

AFTER

FREIGHT BUSTER

Drone Delivery?

kevin@monahanpartnerskevin@monahanpartners

200 N. Oak, Arcola, IL 61910200 N. Oak, Arcola, IL 61910

888-268-5757888-268-5757

Not yet - But the ability to ship a long mopstick in a short 
box is here. Our multi-piece friction Þt aluminum handle 
assembles easily and permanently. Just assemble - tap 

Þrmly on ßoor - your new handle will stay together.
Patent Pending

Monahan Partners Introduces 
Multi-Piece Friction Fit
Aluminum Handle

Shipping long boxes is expensive. Display space in
stores is expensive. Storage space is expensive. Monahan
Partners has come up with a unique way to easily
combine sections of handles to form any length handle —
and to join the long handle in such a way that it is nearly
impossible to separate.
They call their aluminum handle “the freight buster,”

and are now showing it around after applying for a patent.  
“There is no question that there is a national trend to

ship direct to consumers — and with this new technology,
a major stumbling block has been eliminated,” says Pat
Monahan, head of new product development. 
Kevin Monahan, president, adds, “We are very proud

to have come up with this innovation, and look forward
to showing it to our industry ‘Partners’ soon. We
noticed the success of ‘Swiffer,’ and think the same
advantages of their small boxes can help our customers
compete.”
Monahan Partners expects versions to be packaged

with lobby dust pans, with any number of different
mopsticks, and with brushes — making compact
shipping, storage and display of these products possible. 
Monahan Partners can be reached at 888-268-5757 or

Kevin@monahanpartners.com. The company’s headquarters
is located at 202 N. Oak St., in Arcola, IL 61910.

Continued on page 32
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April 27th to April 
29th 2016

MESSE FREIBURG

International Trade Fair of Machines and Accessories for 
the Brush, Paintbrush, Paintroller and Mop Industries

www.interbrush.com
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From Borghi: 
Borghi Names Leonardo Juarez To Support Team

  
Borghi USA has added Leonardo Juarez to

its support team. Juarez is in training to
become Borghi USA’s spare parts manager.  
Leonardo Juarez is the younger brother of

Eric Juarez, who works in technical support at
Borghi USA.  
Visit www.borghiusa.com for more

information. 

the business in the testing and validation stages to ensure we have the
correct applicator for all finishes.”
Offering the best in customer service is a tradition at Purdy. The

company interacts with customers by telephone, with its Facebook page
and website, Purdy.com, which supplies product information, how-to
videos, product ratings and reviews.
“Purdy’s customer service and product support departments continue to

do what works best for our resellers and end-users,” Lovett said. “By
providing excellent service, we strive to have any order, comment or issue
resolved as quickly as possible. Because of the quality checks we have in
place, we’ve been able to dramatically improve our customer experience
since only the best products find their way onto the store shelf.”
Purdy’s paintbrushes are made by hand by highly skilled employees,

who take pride in their work, including taking ownership of each brush
they make.
“While many industries are looking to automate with machinery, that’s
not the case for our brushes,” Lovett said. “We still make our paint
brushes by hand, which is one of the things that distinguish Purdy
brushes. Each brush maker ‘signs’ the brush he or she finishes with
a personalized sticker — it’s a stamp of pride that promises
exceptional quality and finish.
“Purdy employees are extremely important to our success. Without

the employees, and their high attention to detail to the tools they
produce, we would be just another tool manufacturer.  We have a strong
sense of pride among our employees, with two and three generations of
the same family working side-by-side, creating the finest applicators
and paint sundries.”
Portland is located at the confluence of the Willamette and Columbia

rivers, and is 70 miles east of the Pacific Ocean at the northern end of
Oregon’s most populated region, the Willamette Valley. Taking care of the
environment in the Pacific Northwest is an important aspect of Purdy’s
manufacturing processes.

“Purdy is proud to incorporate sustainable elements into its
products and processes,” Lovett said. “The Purdy manufacturing
facility is a zero-waste facility, meaning nothing is thrown away.
Everything is reused or recycled.  Purdy has always been in the
business of reducing and eventually eliminating waste. We take our
responsibility to the environment very seriously, so we translated
that commitment to our product development process, and will
continue to do so.”
Lovett attributed the company’s ongoing success to its ability to

consistently produce high quality paint application products.
“Our customers have come to expect only the best, when it comes to

our tools,” she said. “A professional painter knows what works and feels
right in his or her hand. A homeowner or DIY customer knows that our
tools will make the prep and painting process less aggravating, and give
professional-looking results.
“Our goal is to always provide the end-user with piece of mind that if

he or she is using a Purdy tool, it will provide the same level of high
performance they have come to expect from our applicators. We want to
continue developing and testing our new products to ensure that we’re
providing the highest quality finish in the market. 
“We will continue to raise the bar high with our innovation in paint

applicators. Purdy continues to create new and improved tools that
offer our resellers and end-users a wide selection of high-quality
products.  We know that paint formulas are constantly changing, and
have learned to adjust our tools and create new tools to work well with
changes in finishes.”

Contact: The Sherwin-Williams Company, 
101 Prospect Ave. NW, 
Cleveland, OH 44115.
Phone: 800-547-0780.
Website: www.purdy.com.
E-mail: info@purdy.com.  
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For over 60 years, Vonco Products has built the capability to offer small and 

medium brand owners affordable custom flexible packaging. Features include: 

 Shapes, spouts, closures and fitments
 Leak proof, barrier, puncture-resistant and extremely high pressure   

   resistant packaging
Our in-house capabilities include:

 Flexo printing on unsupported or laminated structures
Graphic design, engineering, package design and machine design

All creating differentiation, lower costs and speed to market. 

vonco.com  T: 1-800-323-9077  E: sales@vonco.com

2014 Inspected
Vonco Products, LLC

Lake Villa, IL  May 9, 2014

®

food  industrial  medical  retail

affordable packaging differentiation

Purdy continued from page 30

Nexstep Commercial Products Now Offers
12-inch Plastic Window Squeegee

New from Nexstep Commercial Products is its 12-inch plastic
window squeegee.
Some of the squeegee’s

features include: lightweight
polypro plastic that withstands
heat, chemicals, water and
cleaning solutions; durable
aluminum handle; precision cut
straight rubber blades; and it can
be used with a threaded or
tapered handle.
Nexstep is the exclusive licensee of O-Cedar.
Visit www.ocedarcommercial.com for more information. 
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DEADLINE IS JULY 1, 2016

COMPANY PROFILE

BROOM, BRUSH & MOP MAGAZINE

SUBMITTED BY:

COMPANY NAME:

ADDRESS:

CITY:  STATE: ZIP: COUNTRY:

TELEPHONE: FAX:

EMAIL: WEBSITE:

COMPANY OFFICERS:

PRODUCTS:

The following form will be used to compile a company profile to be included in 
Suppliers 2016, an international suppliers directory that will be read all year 
long by broom, brush and mop manufacturers.
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ABMA To Hold 99th Annual Convention 
At Hyatt Regency Coconut Point Resort & Spa

The 99th American Brush Manufacturers Association (ABMA)
Annual Convention is scheduled for March 2-5 at The Hyatt
Regency Coconut Point Resort & Spa, in Bonita Springs, FL.

The ABMA event is billed as four days of networking, fellowship and
information sharing. The theme of this year’s convention is “Building A
Better Organization.” This year’s ABMA Annual Convention will also

include the Suppliers Display, divisional meetings, guest speakers,
receptions and other key events. (A complete schedule accompanies this
article.)

Convention Program Highlights

Wednesday, March 2, is the first full day of activities for the 99th
ABMA Annual Convention. The Convention Committee
Breakfast Meeting is scheduled from 8 to 9:20 a.m., followed

by the Public Relations Committee Meeting from 9:30 to 10:20 a.m., and
then the Membership Committee Meeting from 10:30 to 11:50 a.m. 
ABMA convention registration on Wednesday is scheduled from 11

a.m. to 6 p.m. A Statistical Committee Lunch Meeting is set for noon to
12:50 p.m. on Wednesday, followed by a Safety & Standards Committee
Meeting from 1 to 1:50 p.m.
This year’s ABMA Paint Applicator, Broom & Mop, Industrial

Maintenance and Suppliers Divisional Meetings are also slated for
Wednesday. All four meetings will take place from 2 to 3 p.m. ABMA
divisional meetings are open to everyone who attends the convention. 
Following the divisional meetings will be an ABMA Educational

Institute Technical Presentation titled “Using Assessment Tools To Build
A Better, More Aligned Workforce.” It’s scheduled for 3 to 4:30 p.m. and
will be presented by Bill Napolitano, a professional in the training and
development field.
Wednesday’s events conclude with the New Members & First Time

Attendees Welcome Reception from 6 to 7 p.m., followed by the
Welcoming Reception from 7 to 9 p.m. Dress is business casual for both
events. 
A day earlier, on Tuesday, March 1, the Directors Finance Meeting will

take place from 5 to 6 p.m., and will be followed by the ABMA 100th
Anniversary Task Force Meeting from 7 to 9 p.m. 
The main program to start Thursday, March 3, will be the Opening

Business Session from 8 to 8:50 a.m. The event will include a welcome
given by ABMA President Mark Fultz, of the Abtex Corporation. Prior to
the Opening Business Session, a continental breakfast will be available to
all attendees from 7 to 8:30 a.m. Registration will open at 7:30 a.m. and
remain active until 2 p.m. 
Following the Opening Business Session will be an ABMA All-

Attendee Educational Institute. This is scheduled from 9 to 11 a.m. The
event features guest speaker Steve McClatchy, who will present a
program titled, “Leading Relationships: Communicate Effectively,
Resolve Conflict And Build A Culture Of High Trust.” McClatchy is a
speaker, trainer, consultant, author and entrepreneur.



The Suppliers Display setup time is scheduled from 11 a.m. to 5 p.m.
on Thursday, while the ABMA Golf Scramble Tournament will take place
from 1 to 6 p.m. at Raptor Bay Golf Club (www.raptorbaygolfclub.com)
in Bonita Springs. Tournament cost includes greens fees, golf cart rental,
range balls and prizes. Transportation to the course will start at 11 a.m.
Participants are asked to make their own club rental arrangements directly
by calling the pro shop at 239-390-4600. 
Thursday’s Mid-Convention Reception is slated for 6:30 to 7:30 p.m.

Lunch and dinner on Thursday are open. 
A full day of activities are planned for Friday, March 4, starting with a

continental breakfast from 7 to 8:30 a.m. Registration is scheduled from
7:30 a.m. to noon. 
One highlight will be the ABMA Suppliers Display, which will begin at

8 a.m. and run until noon. This event provides a showcase for ABMA
members to see the latest products, ideas and components offered by
exhibiting suppliers. In addition, the event is another opportunity for
members to network. 
From 8 to 11:30 a.m., meanwhile, the ABMA Companion Program

“Edison And Ford Winter Estates Tour” is scheduled. Participants will
take a “Tour Through History” at the 14-acre riverfront estate that
includes original furnishings and architecture as well as Edison’s
laboratory and a botanical gardens. This activity is free for attendees and
their companions.
A buffet lunch is slated for noon until 1 p.m. on Friday. This will be

followed by a “Backwater Fishing” excursion from 2 to 5:30 p.m. Drinks
will be provided. Participants are asked to bring layers of clothing, rubber
soled or boat shoes, and sunscreen. The tour will depart from the front of
the hotel.
Friday evening’s featured event will be the Suppliers Reception, which

takes place from 7 to 10 p.m. The theme is “Pirate Party.” The event will
include food, music and dancing. Attendees are urged to come dressed in

pirate attire. 
The final day of the convention is Saturday, March 5, beginning with a

continental breakfast from 7:30 to 9 a.m., and followed by the Closing
Business Session and the William Cordes Innovation Excellence Award
presentation. This all takes place from 8:30 to 9:30 a.m. 
Saturday’s ABMA All-Attendee Educational Institute is scheduled

from 9:30 to 10:30 a.m. with guest speaker John Kennedy presenting
“Vision, Values And Volition.” Kennedy is an international speaker,
strategist and author. 
From 11 a.m. to 2:30 p.m. on Saturday, the ABMA Board of Directors

Luncheon and Meeting is scheduled. The final events of the 2016 ABMA
Annual Convention will be the Board of Directors Reception from 6:30 to
7 p.m., followed by a dinner. 

Hotel Registration, Dress And Weather Information

The Hyatt Regency Coconut Point Resort & Spa is located at 5001
Coconut Rd., Bonita Springs, FL, 34134. The phone number is 1-
239-444-1234. The resort is 15.5 miles southwest of the

Southwest Florida International Airport (RSW) in Fort Myers, FL. 
For ABMA events, comfortable and casual dress is appropriate.

Daytime attire is casual and sportswear is customary (golf shirts and
slacks or shorts for men; slacks, shorts or skirts/dresses for women).
Evening activities feature “nice” informal or daytime business casual
attire and may include sport coats for men; and pantsuits, slacks,
skirts/dresses for women. 
Located on the Gulf of Mexico, Bonita Springs’ average daytime

temperatures in March are in the 70s. Nighttime temperatures average in
the 60s. The area averages 3.75 inches of rain during the month.
Call 720-392-2262 or visit www.abma.org for additional information

about this year’s ABMA Annual Convention.    
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99th Annual ABMA Convention

Schedule Of Events
March 2-5, 2016 |  Hyatt Regency Coconut Point Resort & Spa | Bonita Springs, FL

Tuesday, March 1
5 to 6 p.m. 
Directors Finance Meeting 
7 to 9 p.m.
100th Anniversary Task Force Meeting

Wednesday, March 2
8 to 9:20 a.m.
Convention Committee Breakfast Meeting 
9:30 to 10:20 a.m. 
Public Relations Committee Meeting 
10:30 to 11:50 a.m. 
Membership Committee Meeting 
11 a.m. to 6 p.m.
Registration / “Gathering Place” 
Noon to 12:50 p.m. 
Statistical Committee Lunch Meeting 
1 to 1:50 p.m.
Safety & Standards Committee Meeting
2 to 3 p.m. 
Paint Applicator Division Meeting
2 to 3 p.m.   
Broom & Mop Division Meeting 
2 to 3 p.m. 
Industrial Maintenance Division Meeting
2 to 3 p.m.  
Suppliers Division Meeting 
3 to 4:30 p.m.
ABMA All-Attendee Educational Institute
Technical Presentation: Using Assessment Tools To
Build A Better, More Aligned Workforce
Speaker: Bill Napolitano
6 to 7 p.m.
New Members & First-Time Attendees 
Welcome Reception 
Dress: Business Casual
7 to 9 p.m.
Welcoming Reception 
Dress: Business Casual

Thursday, March 3
7 to 8:30 a.m. 
Continental Breakfast
7:30 a.m. to 2 p.m. 
Registration / “Gathering Place” 
8 to 8:50 a.m.
Opening Business Session - President’s Welcome 
9 to 11 a.m.
ABMA All-Attendee Educational Institute 
Presentation: Leading Relationships—Communicate Effectively,

Resolve Conflict And Build A Culture Of High Trust
Speaker: Steve McClatchy
11 a.m. to 5 p.m.  
Suppliers Display Setup 
11 a.m. to 12:30 p.m.
Lunch on Own
1 to 6 p.m.
Golf Scramble Tournament
6:30 to 7:30 p.m.
Mid-Convention Reception
7:30 p.m.
Dinner on Own

Friday, March 4
7 to 7:45 a.m.
Suppliers Display Setup 
7 to 8:30 a.m.
Continental Breakfast 
7:30 a.m. to Noon
Registration / “Gathering Place”

8 a.m. to Noon
ABMA Suppliers Display
8 to 11:30 a.m.
Companion Program — Edison/Ford Winter Estates Tour
Noon to 1 p.m.
Buffet Lunch
2 to 5:30 p.m. 
Backwater Fishing Excursion
7 to 10 p.m.
Suppliers Reception 
Theme: Pirate Party
Dress: Business Casual

Saturday, March 5
7:30 to 9 a.m. 
Continental Breakfast
8:30 to 9:30 a.m. 
Closing Business Session
& Innovation Award Presentation
9:30 to 10:30 a.m.
ABMA All-Attendee Educational Institute
Presentation: Vision, Values & Volition
Speaker: John Kennedy
11 a.m. to 2:30 p.m. 
Board of Directors Luncheon & Meeting  
6:30 to 7 p.m.
Board of Directors Reception
7 to 9:30 p.m. 
Board of Directors Dinner



From The Mil l-Rose Company: 
Blue Monster® Products Has

New Website
“Blue Monster® high-performance brushes,

thread sealants, abrasives and specialty tools
designed for professional contractors, has a new
website using responsive technologies. 
“BlueMonsterProducts.com provides access to

a selection of tools used by plumbing, heating and
cooling contractors and do-it-yourselfers. The
website includes product photographs,
applications, testimonials, and simplifies viewing
on tablets and smart phones, as well as laptops and
desktop computers.
Instructions and videos
for more effective use of
Blue Monster products in
plumbing, heating, air
conditioning and refrig-
eration applications are
also offered,” said Greg Miller, Clean-Fit Products
general manager.
Blue Monster is the exclusive brand of

Clean-Fit Products, a division of The Mill-Rose
Company, a U.S. supplier of PTFE thread
sealants and manufacturer of twisted-in-wire
brushes.
Blue Monster products are available to

professional contractors through P/H/C supply
houses and DIY home center stores. 

Kevin Pearson, New Territory Sales Manager For Osborn
Osborn, a supplier of industrial brushes, polishing compounds and buffs, has hired Kevin

Pearson as a territory sales manager for the Tennessee, Mississippi and Alabama territories.
As a technical sales manager, Pearson’s responsibilities include growing and servicing technical

sales within his territory. Although new to the brush industry, Pearson has more than 20 years of sales
experience in the southeast region of the United States, selling products
for the extrusion, injection molding, stamping and casting industries on
the distributor, aftermarket and OEM levels. 
Pearson also has experience in vendor management of MRO and

industrial products.
Pearson lives in Tullahoma, TN, with his wife and children. He

holds a bachelor’s degree in business management with an emphasis
in engineering from Middle Tennessee State University. 
Visit www.osborn.com for more information. 

TDSHANGHAI JIASHENG PRODUCTS CO.,L   L
and g  

with competitive prices 
professiona    

The one stop source for high quality 

 good service.
 mpetitive prices 

al cleaning products 
   source for high qual        ity 

E.jiashengco.com   wwweb:W

  +86-21-50890483Fax:

   +86-21-50890438|508   el:T

  33 Lane 555 Huanqiao     Add:

 info@jiashengco.commail:

   890439|50898448  

     o Rd, Pudong Shanghai 201315, Ch          hina
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Weiler Corporation Acquires 
SWATYCOMET From Avtotehna
Weiler Corporation, a provider of power

brushes, abrasives and maintenance products
for surface conditioning, has acquired
SWATYCOMET d.o.o. (SWATYCOMET), a
European manufacturer of bonded abrasives. 
“The acquisition expands Weiler’s global

reach into the bonded abrasives segment. It will
enable Weiler to offer a comprehensive solution
to the welding, metalworking and general
industrial markets. Through the transaction,
Weiler adds a range of cut-off and grinding
wheels and technical fabrics to serve industrial

markets,” according to a press release.
SWATYCOMET, headquartered in Maribor,

Slovenia, dates to 1879 and provides abrasive
products. 

SWATYCOMET has recently made
investments in customer-driven innovations,
grinding and cutting applications.
“The complementary nature of our products,

geographies and company cultures makes this a
great fit. Weiler customers will see immediate
benefit as we expand our Tiger™ brand into the
bonded abrasive category,” Weiler Corporation
CEO Chris Weiler said.
Visit www.weilercorp.com for more

information. 



U.S. government trade figures for the first 10 months of 2015 indicate raw
material imports were up in two categories outlined: hog bristle and brush
backs, compared to the first 10 months of 2014. For October 2015, three

categories outlined reported decreases, broom and mop handles, brush backs
and metal handles, compared to October 2014.

Import totals for the first 10 months of 2015 were up in six finished goods
categories outlined: brooms and brushes of vegetable materials, toothbrushes,

hairbrushes, paint rollers, paintbrushes and upright brooms, compared to the first
10 months of 2014. In October 2015, six categories outlined recorded decreases:
brooms and brushes of vegetable materials, toothbrushes, shaving brushes, paint

rollers, paintbrushes and upright brooms, compared to October 2014.

RAW MATERIAL IMPORTS
Hog Bristle

The United States imported 41,625 kilograms of hog bristle in October
2015, up 60 percent from 26,032 kilograms imported in October 2014.
During the first 10 months of 2015, 237,342 kilograms of hog bristle
were imported, up 8 percent from 219,575 kilograms imported during the
first 10 months of 2014.
China sent 233,749 kilograms of hog bristle to the United States during

the first 10 months of 2015.
The average price per kilogram for October 2015 was $11.26, down 46

percent from the average price per kilogram for October 2014 of $20.69.
The average price per kilogram for the first 10 months of 2015 was
$18.91, up 24 percent from the average price per kilogram of $15.29 for
the first 10 months of 2014.

Broom And Mop Handles
The import total of broom and mop handles during October 2015 was

1.1 million, down 45 percent from 2 million for October 2014. During the
first 10 months of 2015, 15.2 million broom and mop handles were
imported, down less than 1 percent from 15.3 million for the first 10
months of 2014.
During the first 10 months of 2015, the United States received 8.5

million broom and mop handles from Brazil, 3.7 million from Honduras
and 2.1 million from China.
The average price per handle for October 2015 was 84 cents, down 8

percent from the average for October 2014 of 91 cents. The average price
for the first 10 months of 2015 was 95 cents, up 3 percent from 92 cents
for the first 10 months of 2014.

Brush Backs
October 2015 imports of brush backs totaled 654,201, down less than

1 percent from 658,247 for October 2014. During the first 10 months of
2015, 5.9 million brush backs were imported, up 9 percent from 5.4
million for the first 10 months of 2014.
Canada sent 2.9 million brush backs to the United States during the

first 10 months of 2015, while Sri Lanka shipped 2.1 million.
The average price per brush back was 42 cents during October 2015,

the same as the average price for October 2014. For the first 10 months
of 2015, the average price per brush back was 45 cents, up 1 cent from
the average price for the first 10 months of 2014.

Metal Handles
The import total of metal handles during October 2015 was 2.2

million, down 19 percent from 2.7 million for October 2014. During the
first 10 months of 2015, 22.7 million metal handles were imported, down
12 percent from 25.8 million for the first 10 months of 2014.
During the first 10 months of 2015, Spain exported 10.5 million metal

handles to the United States, while China sent 9.2 million and Italy
shipped 2.2 million.
The average price per handle for October 2015 was 83 cents, down 14

percent from 96 cents for October 2014. The average price for the first 10
months of 2015 was 98 cents, up 14 percent from the average price for
the first 10 months of 2014 of 86 cents.

FINISHED GOODS IMPORTS
Brooms Of Broom Corn

Valued At More Than 96 Cents
The United States imported 712,405 brooms of broom corn valued at

more than 96 cents per broom during October 2015, up 5 percent from
678,057 for October 2014. During the first 10 months of 2015, 6.3
million brooms of broom corn were imported, down 7 percent from 6.8
million for the first 10 months of 2014.
Mexico shipped 6.2 million brooms to the United States during the

first 10 months of 2015.
The average price per broom for October 2015 was $2.43,  down 2

percent from $2.47 for October 2014. The average price per broom for
the first 10 months of 2015 was $2.53, up 1 percent from the average
price for the first 10 months of 2014 of $2.50.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material during

October 2015 was 127,515, down 45 percent from 232,402 brooms and
brushes imported during October 2014. During the first 10 months of
2015, 5 million brooms and brushes were imported, up 138 percent from
2.1 million for the first 10 months of 2014.
Sri Lanka exported 1.7 million brooms and brushes to the United

States during the first 10 months of 2015, while Canada sent 1.3 million
and China shipped 1.2 million.
The average price per unit for October 2015 was $2, up 31 percent

from the average price for October 2014 of $1.53. The average price for
the first 10 months of 2015 was $1.01, down 30 percent from the average
price for the first 10 months of 2014 of $1.44.

Toothbrushes
The United States imported 84.7 million toothbrushes in October

2015, down 9 percent from 93 million imported in October 2014. During
the first 10 months of 2015, 867.5 million toothbrushes were imported,
up 2 percent from 850.1 million imported during the first 10 months of
2014.
China sent 662.8 million toothbrushes to the United States during the

first 10 months of 2015. 
The average price per toothbrush for October 2015 was 23 cents, the

same as the average price for October 2014. The average price for the
first 10 months of 2015 was 24 cents, the same as the average price for
the first 10 months of 2014.

Hairbrushes
October 2015 imports of hairbrushes totaled 5.3 million, up 56 percent

from 3.4 million for October 2014. During the first 10 months of 2015,
38.5 million hairbrushes were imported, up 31 percent from 29.4 million
for the first 10 months of 2014.
China shipped 38.4 million hairbrushes to the United States during the

first 10 months of 2015.
The average price per hairbrush was 22 cents during October 2015,

down 27 percent from 30 cents for October 2014. For the first 10 months

Imports/Exports
RAW MATERIAL AND FINISHED GOODS
IMPORTS MIXED BAG, EXPORTS
TRENDING UP

By Rick Mullen |  Broom, Brush & Mop Associate Editor
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of 2015, the average price per hairbrush was 25 cents, down 11 percent
from the average price for the first 10 months of 2014 of 28 cents.

Shaving Brushes
The United States imported 8.2 million shaving brushes in October

2015, down 20 percent from 10.2 million imported in October 2014.
During the first 10 months of 2015, 72.8 million shaving brushes were
imported, down 23 percent from 94.5 million imported during the first 10
months of 2014.
China sent 42 million shaving brushes to the United States during the

first 10 months of 2015, while Germany shipped 23.1 million.
The average price per shaving brush for October 2015 was 12 cents, up

1 cent from the average price for October 2014. The average price for the
first 10 months of 2015 was 11 cents, up 1 cent from the average price for
the first 10 months of 2014.

Paint Rollers
The import total of paint rollers during October 2015 was 4.8 million,

down 2 percent from 4.9 million for October 2014. During the first 10
months of 2015, 57.7 million paint rollers were imported, up 28 percent
from 45.2 million during the first 10 months of 2014.
China sent 47.5 million paint rollers to the United States during the first

10 months of 2015, while Mexico exported 5.4 million.
The average price per paint roller for October 2015 was 54 cents, up 20

percent from the average price for October 2014 of 45 cents. The average
price for the first 10 months of 2015 was 52 cents, up 4 percent from the
average price for the first 10 months of 2014 of 50 cents.

Paintbrushes
U.S. companies imported 17.2 million paintbrushes during October

2015, down 9 percent from 18.9 million paintbrushes imported during
October 2014. Paintbrush imports for the first 10 months of 2015 were
209.6 million, up 10 percent from 190.1 million recorded for the first 10
months of 2014.
China shipped 198.5 million paintbrushes to the United States during

the first 10 months of 2015.
The average price per paintbrush for October 2015 was 36 cents, up 24

percent from the average price for October 2014 of 29 cents. The average
price for the first 10 months of 2015 was 33 cents, up 10 percent from 30
cents for the first 10 months of 2014.

Upright Brooms
The total import of upright brooms for October 2015 was 1.3 million,

down 13 percent from 1.5 million for October 2014. During the first 10
months of 2015, 12.9 million upright brooms were imported, up 2 percent
from 12.6 million imported during the first 10 months of 2014. 
China sent 10.9 million upright brooms to the United States during the

first 10 months of 2015.
The average price per broom for October 2015 was $1.51, up 2 percent

from the average price for October 2014 of $1.48. The average price per
broom for the first 10 months of 2015 was $1.44, down 6 percent from
$1.54 for the first 10 months of 2014.

EXPORTS
Export totals for the first 10 months of 2015 were up in four categories

outlined: brooms and brushes of vegetable materials, toothbrushes,
shaving brushes and artist brushes, compared to the first 10 months of
2014.
In October 2015, two categories outlined reported increases: brooms

and brushes of vegetable materials and toothbrushes, compared to
October 2014. 

Brooms & Brushes Of Vegetable Materials
The United States exported 7,190 dozen brooms and brushes of

vegetable materials during October 2015, up 17 percent from the

October 2014 total of 6,138 dozen. Exports of brooms and brushes of
vegetable materials during the first 10 months of 2015 were 75,028
dozen, up 34 percent from 55,908 dozen for the first 10 months of
2014.
The United States sent 24,555 dozen brooms and brushes to Canada

during the first 10 months of 2015.  
The average price per dozen brooms and brushes was $39.77 in

October 2015, down 4 percent from $41.23 for October 2014. The
average price per dozen brooms and brushes for the first 10 months of
2015 was $48.98, up 21 percent from $40.54 for the average price per
dozen for the first 10 months of 2014.

Toothbrushes
During October 2015, the United States exported 16 million

toothbrushes, up 26 percent from the total recorded in October 2014 of
12.7 million. During the first 10 months of 2015, 142.7 million
toothbrushes were exported, up 1 percent from 140.7 million exported
during the first 10 months of 2014.
The United States exported 36.3 million toothbrushes to Canada, 29

million to Germany and 27.4 million to Mexico, during the first 10
months of 2015.
The average price per toothbrush for October 2015 was 44 cents, down

19 percent from 54 cents for October 2014. The average price per
toothbrush for the first 10 months of 2015 was 48 cents, up 9 percent from
44 cents for the first 10 months of 2014.

Shaving Brushes
The United States exported 1.5 million shaving brushes during October

2015, down 32 percent from 2.2 million shaving brushes exported for
October 2014. During the first 10 months of 2015, 14.6 million shaving
brushes were exported, up 13 percent from 12.9 million for the first 10
months of 2014.
Brazil imported 4.4 million shaving brushes from the United States

during the first 10 months of 2015, while Canada received 4.3 million and
Mexico imported 2.2 million.
The average price per shaving brush for October 2015 was $1.07, up

20 percent from the average price for October 2014 of 89 cents. The
average price for the first 10 months of 2015 was $1.11, down 13 percent
from $1.28 for the first 10 months of 2014.

Artist Brushes
October 2015 exports of artist brushes totaled 1.1 million, the same as

for October 2014. During the first 10 months of 2015, 10.3 million artist
brushes were exported, up 11 percent from 9.3 million for the first 10
months of 2014.
Canada received 6.5 million artist brushes from the United States

during the first 10 months of 2015, while the United Kingdom imported
682,293.
The average price per artist brush was $2.50 during October 2015,

down 9 percent from the average price for October 2014 of $2.76. For the
first 10 months of 2015, the average price per artist brush was $2.42,
down 6 percent from the average price for the first 10 months of 2014 of
$2.58.

Paintbrushes
The export total of paintbrushes during October 2015 was 166,831,

down 3 percent from 172,096 for October 2014. During the first 10
months of 2015, 1.4 million paintbrushes were exported, the same as the
first 10 months of 2014.
Canada imported 605,044 paintbrushes from the United States during

the first 10 months of 2015, while the United Kingdom received 274,010.
The average price per paintbrush for October 2015 was $11.71, down

21 percent from $14.84 for October 2014. The average price for the first
10 months of 2015 was $12.50, down 22 percent from $15.99 recorded
for the first 10 months of 2014.
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Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)
Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles
                            October                               Year To Date                        
Country            Net Q/Ton              Value            Net Q/Ton              Value
St K N                                                                                  1               3,784
U King                             3             10,944                           3             10,944
France                                                                                 4             14,688
TOTAL                             3             10,944                           8             29,416

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

                            October                               Year To Date                        
Country       Net Q/Dozen              Value       Net Q/Dozen              Value
Canada                     2,276           115,013                  24,555        1,081,947
Mexico                         286             27,081                    3,020           127,171
Guatmal                                                                             89               2,950
Hondura                                                                           106               3,500
C Rica                                                                           2,317             55,735
Panama                                                                             96               2,659
Bermuda                                                                       3,693           128,517
Bahamas                                                                      1,413             92,127
Jamaica                                                                             16               5,476
Turk Is                                                                                97               3,208
Cayman                                                                             49               3,069
Haiti                                                                                  118               3,891
St K N                          120               3,456                       693             13,997
Dominca                                                                          304               6,242
S Lucia                          70               2,604                       987             13,687
Trinid                            700             19,932                    1,200             34,200
S Maarte                        88               2,716                         88               2,716
Curaco                                                                             329             10,731
Guadlpe                                                                           150             10,047
Colomb                                                                         1,144             20,957
Venez                                                                               151               2,812
Ecuador                                                                           106             16,266
Peru                             100               2,874                       230               6,475
Chile                            969             34,443                    1,011             44,055
Brazil                                                                             1,143             18,489
Argent                                                                              625             21,786
U King                         163             14,413                    4,181           213,371
Ireland                         136               4,500                       229             18,000
Germany                                                                          657             28,204
Poland                                                                             135               9,768
Spain                           255               7,375                       797             21,259
Israel                                                                                    9               3,400
Kuwait                                                                              583           151,306
S Arab                                                                           2,814           141,700
Qatar                                                                                    6               2,808
Oman                           355             11,700                       355             11,700
India                                                                                   10               4,190
Singapr                                                                         1,873           130,161
Phil R                                                                            1,128             75,085
China                                                                            7,927           331,270
Kor Rep                                                                        1,059             44,652
Hg Kong                                                                       1,934             50,680
Japan                           555             18,300                    1,744             58,267
Austral                      1,837             50,174                    4,908           584,884
Egypt                                                                               697             29,662
Nigeria                                                                             150               9,504
Rep Saf                                                                           102             22,472
TOTAL                      7,910           314,581                  75,028        3,675,053

                                          9603210000 Toothbrushes
                            October                               Year To Date                        
Country            Net Q/No.              Value            Net Q/No.              Value
Canada              5,676,294        2,722,610           36,291,718      26,697,193

Mexico               2,787,672           931,513           27,357,881        9,053,144
Guatmal                    3,500               6,712                    5,979             34,927
Belize                      13,464               5,225                  13,464               5,225
Salvadr                     3,166             47,977                  19,350           167,055
Hondura                                                                      10,666             33,174
Nicarag                                                                         6,085             15,965
C Rica                                                                           1,164             10,122
Panama                487,058           263,853             3,706,216        2,155,166
Bermuda                      692             23,088                    2,100             31,087
Bahamas                       57               3,339                         57               3,339
Jamaica                    8,280               3,129                  65,939             78,194
Cayman                                                                        2,643             27,040
Haiti                                                                            16,627             12,172
Dom Rep                13,434             26,222                514,727           438,369
B Virgn                                                                             771               7,884
Antigua                     4,680               4,125                  14,989             17,592
S Lucia                                                                       21,237             23,046
Barbado                    9,360               3,829                  12,475             35,582
Trinid                       49,769           179,838                778,894        1,159,104
S Maarte                                                                          859               7,056
Curaco                                                                      477,385           180,472
Aruba                             88               2,546                  25,390             21,127
Martinq                                                                             212               6,223
Colomb                   74,933           113,132                625,650           557,671
Venez                       1,414               6,906                    1,414               6,906
Guyana                                                                       44,323           135,331
Surinam                                                                        1,930               6,471
Ecuador                                                                        4,536             39,338
Peru                                                                              1,820             11,850
Chile                                                                           35,841             78,235
Brazil                                                                           31,322           179,698
Paragua                                                                        2,627             26,875
Uruguay                                                                    107,584           187,408
Argent                          704             12,397             4,307,615        1,168,544
Iceland                                                                             276               2,725
Denmark                                                                       3,024               4,418
U King                    10,248               9,238                165,622           191,893
Ireland                         500               4,105             2,245,411           857,427
Nethlds                     3,840               7,142                114,101           495,332
Belgium                    7,344             10,865             2,065,746           386,349
Andorra                                                                            146               5,633
France                           58               6,160                  23,550             50,261
Germany            3,480,724           506,402           29,014,077        4,814,692
Czech                1,447,494           675,172             7,842,339        3,568,679
Hungary                                                                    148,032             76,522
Switzld                                                                      997,913           168,474
Lithuan                      6,816             13,667                  20,948             53,843
Poland                                                                             425               4,350
Russia                                                                           5,100             15,252
Armenia                                                                        1,383               3,561
Turkmen                                                                          315               3,221
Spain                                                                               720               8,928
Italy                                                                             35,117             44,872
Slvenia                                                                             697               7,129
Greece                                                                             362               3,705
Cyprus                                                                          1,487               6,175
Israel                                                                             4,408             27,743
Kuwait                                                                           6,768             27,613
S Arab                                                                           5,760               6,552
Arab Em                 74,675             23,455                288,607           159,565
India                          9,537             64,049             2,489,113        1,035,799
Burma                                                                           6,000               9,228
Thailnd                  108,936             25,734                426,161           118,914
Malaysa                                                                        2,823             12,545
Singapr                                                                       15,624             27,354
Indnsia                                                                      123,642             46,479
Phil R                        4,704               3,245                  40,622             59,656
China                    438,826           455,556             6,010,605        3,954,580
Kor Rep                787,829           477,714             8,024,871        4,857,209
Hg Kong               381,816           367,221             5,968,460        3,145,256
Taiwan                    51,444             24,606                458,516           330,783
Japan                      14,700               4,380             1,332,186           383,692
Austral                    60,868             30,622                322,642           198,492
Libya                                                                                  80               2,880

exports
OCTOBER EXPORTS BY COUNTRY
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Rep Saf                                                                           473               4,838
TOTAL             16,024,924        7,065,774         142,725,642      67,801,204

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

                            October                               Year To Date                        
Country            Net Q/No.              Value           Net Q./No.              Value
Canada                 605,978           489,818             4,262,473        3,988,278
Mexico                  284,547           406,830             2,157,707        3,160,568
Guatmal                    6,984               9,874                  12,537             33,992
Belize                                                                            1,198             64,017
Salvadr                     8,256             25,982                    8,256             25,982
Hondura                                                                             88               3,260
C Rica                      1,500               5,249                  38,275             62,569
Panama                    5,257             57,137                  31,010           113,398
Bahamas                                                                         405               3,705
Dom Rep                                                                    10,375             35,826
Trinid                       27,414             37,162                201,725           315,276
S Maarte                                                                       1,920               4,584
Curaco                                                                          4,160               2,813
Colomb                                                                       12,843             26,496
Venez                                                                          10,318             19,990
Surinam                                                                        6,440               8,125
Ecuador                                                                    173,428           194,706
Peru                                                                              3,632             32,981
Chile                              91               9,104                  35,757             69,613
Brazil                                                                      4,449,419        1,472,323
Paragua                                                                      13,393             55,814
Uruguay                       864             10,786                       864             10,786
Argent                          886               8,103                731,575           334,188
Norway                                                                            141               5,970
Finland                                                                             603               5,514
U King                    12,794             43,484                246,881           730,979
Ireland                                                                         33,872           106,932
Nethlds                     4,500               8,939                  30,859           379,076
Belgium                    9,969             90,608                  20,903           175,571
France                    24,511             74,497                192,619           526,369
Germany                 32,332             54,628                143,897           423,728
Austria                                                                             100               8,690

Czech                          460               4,209                       460               4,209
Switzld                      1,403             12,832                    6,698             61,250
Poland                                                                          1,023               9,354
Russia                                                                         14,133             36,349
Spain                                                                           11,048             18,718
Portugl                                                                          1,195               3,824
Italy                                                                               1,483             16,762
Turkey                                                                         72,011           135,215
Cyprus                                                                          1,008               2,851
Israel                                                                             1,368               3,067
Jordan                                                                           8,391               2,932
Kuwait                                                                           5,439             51,012
S Arab                                                                         10,573             40,257
Arab Em                   1,528               8,328                  32,873           131,484
India                                                                              3,061             32,648
Thailnd                                                                          5,736               4,886
Singapr                     2,000               8,260                174,128           618,784
Phil R                        1,279             11,700                    1,650             42,677
China                                                                        684,061           795,749
Kor Rep                    6,950             24,610                  65,954           316,522
Hg Kong                   3,597             32,897                  40,873           243,473
Taiwan                  442,672           101,811                480,006           243,018
Japan                                                                          38,428           298,192
Austral                      3,570             43,000                  97,332           581,319
N Zeal                                                                           6,788             10,914
Nigeria                                                                               68               7,500
Angola                           76               5,445                         76               5,445
Congo C                                                                          200               5,473
Rep Saf                    5,778             22,036                    7,706             41,425
TOTAL               1,495,196        1,607,329           14,611,443      16,167,428

9603300000 Artists Brushes, Writing Brushes and Similar Brushes
for the Application of Cosmetics

                            October                               Year To Date                        
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                 699,954        1,101,145             6,534,168      11,921,281
Mexico                    62,769           332,437                490,551        1,618,096
Guatmal                                                                           196               3,173
Salvadr                     4,896             18,065                    5,040             25,491

Royal Paint Roller

Royal Paint Roller — a name known in the industry for over
45 years for top quality products, fine service and competitive prices.

Manufacturer of paint rollers in ALL SIZES—from Slim Jim to Jumbo 21 4”
I.D. in VARIETY OF FABRICS—including lambskin, kodel, lambswool,
synthetic blends & “Lint Free” woven line.

Also a complete line of frames, trays, paint brushes & painting accessories for
the professional and Do-It-Yourself markets.

Specializing in private labeling at competitive prices.

ROYAL PAINT ROLLER
248 Wyandanch Avenue

West Babylon, N.Y. 11704
Tel: (631) 643-8012  •   Fax: (631) 253-9428
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Nicarag                                                                         2,856             13,448
C Rica                                                                         26,562           115,713
Panama                                                                        4,059             25,899
Jamaica                                                                        3,296             12,160
Cayman                                                                        1,969               7,265
Haiti                                                                              3,288             43,304
Dom Rep                                                                    38,791             47,509
B Virgn                                                                             111               4,243
Barbado                                                                        6,433             11,041
Trinid                                                                             1,695             26,410
Guadlpe                                                                           729               2,691
Martinq                     1,974               7,285                    5,054             18,650
Colomb                                                                       34,593           212,935
Venez                                                                            6,982             15,179
Surinam                                                                        2,365             14,698
Ecuador                                                                      60,301           211,773
Peru                                                                            21,680             78,270
Chile                       11,900             18,503                  33,747             59,535
Brazil                      12,652             48,287                217,915           812,166
Paragua                    2,766             10,208                  25,005           140,321
Uruguay                                                                        2,363               8,717
Argent                                                                           1,738             15,247
Iceland                                                                        11,673             43,071
Sweden                       740               4,445                  19,019             79,140
Norway                     1,100             12,123                  60,243           255,583
Finland                      2,738             10,104                    5,615             23,386
Denmark                                                                            86               4,764
U King                    64,076           178,342                682,293        2,183,492
Ireland                      1,233               4,550                  17,819             52,886
Nethlds                     1,577               5,821                  94,700           358,349
Belgium                    4,972             18,344                  42,691           157,510
France                    32,944           213,077                116,998           537,917

Germany                 15,016             51,877                122,564           463,923
Hungary                                                                      13,581             44,206
Switzld                                                                        10,230             50,383
Estonia                                                                             860               3,174
Latvia                        3,674             13,557                  14,457             53,345
Lithuan                                                                          2,000               4,860
Poland                                                                          5,465             20,166
Russia                      7,972             23,012                  12,620             50,024
Spain                                                                          19,692             79,341
Italy                           1,653               6,098                  24,924             97,221
Slvenia                                                                          5,593             23,268
Greece                      1,746               6,441                    1,940               8,991
Turkey                    70,402           262,867                277,116        1,029,786
Cyprus                      4,982             18,381                    4,982             18,381
Lebanon                                                                        1,329               4,903
Iraq                                                                               1,086               6,262
Israel                                                                           39,363             95,196
Jordan                                                                              692               2,554
Kuwait                                                                           6,619             36,746
S Arab                      4,294             15,843                  29,634           170,406
Qatar                                                                                288               2,700
Arab Em                      480               8,109                  15,675           134,680
Bahrain                                                                         1,118               4,124
India                                                                              3,905             31,678
Thailnd                      4,450             26,186                  59,492           231,077
Vietnam                                                                      13,180             48,631
Malaysa                                                                      36,772           140,878
Singapr                     1,373               7,477                    5,461             38,790
Indnsia                                                                          2,512               9,268
Phil R                        4,650               8,255                    6,720             15,891
China                        8,706             34,532                119,176           478,961
Kor Rep                  15,940             45,954                  75,759           317,194
Hg Kong                   5,710             51,918                360,371           587,056
Taiwan                                                                          7,077             41,560
Japan                                                                          93,644           348,773
Austral                    47,959           185,575                221,662           787,143
N Zeal                       1,084               4,000                  18,361             70,150
Fiji                                                                                 8,313             13,150
Tunisia                      3,179             11,730                    3,179             11,730
Sier Ln                                                                             112               3,575
Nigeria                         500               9,500                    3,272             24,294
Uganda                                                                            955               6,540
Rep Saf                                                                      32,131             51,895
TOTAL               1,110,061        2,774,048           10,266,506      24,824,187

9603402000 Paint Rollers
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   89,792           200,782             1,024,880        2,083,045
Mexico                    28,764             46,497                182,269           373,679
Hondura                                                                      17,215             33,916
C Rica                                                                         19,280           113,604
Panama                    7,640             19,050                  82,812           250,457
Bermuda                                                                       5,710             13,690
Bahamas                  9,122             24,661                  20,577             98,254
Jamaica                    8,000             14,221                  10,940             22,330
Cayman                                                                        1,060             13,741
Dom Rep                                                                    45,272           148,309
Trinid                         1,872               4,100                  30,074             71,794
Colomb                                                                         2,785             48,879
Peru                             182               3,199                    8,556             17,759
Chile                                                                                395               2,657
Brazil                        1,788               4,828                    5,967             16,461
Finland                                                                             147               2,580
U King                         188               3,295                    1,517             33,795
Ireland                                                                           2,856             11,582
Nethlds                                                                              46               3,663
Belgium                                                                             10               2,571
France                                                                             227               3,984
Germany                                                                     36,803             95,796
Czech                                                                                42             11,280
Slovak                          299               5,250                       299               5,250
Hungary                                                                           151               2,650
Lithuan                                                                          4,114             16,195
Poland                         840               2,597                       840               2,597
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Italy                                                                               1,248             12,135
Bulgar                                                                                72               7,579
Turkey                                                                                73               6,934
Israel                                                                                774             13,584
S Arab                                                                       108,000             88,632
Oman                                                                               600               3,216
India                          9,120             14,003                  31,028           111,220
Thailnd                           30               3,000                       143             16,067
Malaysa                                                                        7,507             38,446
Singapr                     2,504               5,435                    3,508               8,735
China                                                                               560               6,597
Kor Rep                                                                      34,684           118,848
Hg Kong                      491             31,850                    1,311             81,950
Taiwan                                                                               20               2,552
Japan                        6,020               9,269                    6,020               9,269
Austral                         484               8,496                  23,212           117,917
New Gui                                                                           690               5,200
N Zeal                                                                         12,584             45,749
Fiji                                                                                 5,250               6,850
Ghana                                                                           2,000               3,134
Rep Saf                                                                    241,024           173,770
TOTAL                  167,136           400,533             1,985,152        4,378,902

                                          9603404020 Paint Pads
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                      2,116             15,018                  95,579           203,392
Nicarag                                                                         5,353             38,000
Panama                                                                           309               9,332
Dom Rep                                                                         418               2,965
Trinid                         5,700               7,590                    6,738             14,945
Colomb                                                                         1,620               3,090
Peru                                                                              1,476               5,766
Chile                                                                                141               3,339

Brazil                           658             32,471                  22,448           164,024
Argent                                                                           1,440               5,387
Falk Is                                                                           6,283             44,603
Finland                                                                          6,000             12,360
Denmark                   1,314               4,475                    1,314               4,475
U King                                                                         15,972             71,151
Slovak                                                                                10               2,699
Spain                                                                               399               2,832
Malaysa                                                                        1,320               3,744
Singapr                                                                         3,026             14,351
China                        8,720             19,703                    8,720             19,703
Japan                                                                            1,200               2,844
Austral                      4,819               4,430                  20,777             48,340
Nigeria                                                                             434               3,080
TOTAL                    23,327             83,687                200,977           680,422

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)

                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   49,772           584,798                605,044        7,894,242
Mexico                      2,071             24,789                  27,494           391,322
Guatmal                    3,134             65,000                    6,670             92,145
Salvadr                                                                         1,281             29,124
Hondura                       781             16,200                  13,653             79,617
Nicarag                                                                            667               9,716
C Rica                         502             12,300                    1,790             43,590
Panama                    3,718             76,818                  16,107           310,857
Bermuda                      928               6,593                    1,434             17,099
Bahamas                     198               4,105                    2,504             62,243
Jamaica                                                                        1,315             27,288
Cayman                                                                           132               2,744
Haiti                                                                              1,031             14,171
Dom Rep                                                                      1,020               5,385



B Virgn                         187               3,880                    1,247             30,405
S Lucia                                                                            133               2,751
S Vn Gr                    5,169             55,611                    5,449             61,410
Grenada                                                                           391             12,151
Barbado                                                                        1,411             23,198
Trinid                         3,470             76,580                    8,285           126,465
Aruba                           180               3,726                       180               3,726
Colomb                                                                         2,025             42,014
Venez                                                                               357               7,403
Ecuador                                                                        4,607           131,888
Chile                                                                             1,476             24,706
Brazil                                                                             6,030           132,578
Argent                       1,984             41,151                    6,651           137,943
Finland                         103               5,438                       763             28,595
Denmark                                                                          398               8,262
U King                    34,083           131,148                274,010        1,998,725
Ireland                           36               3,921                    1,025             31,800
Nethlds                     4,776             27,097                  12,647             93,363
Luxmbrg                                                                             63               5,330
France                         310               6,420                    3,448             58,117
Germany                      640             16,791                  15,033           206,193
Czech                                                                              310               6,420
Slovak                       2,000             11,930                    2,702             26,485
Switzld                                                                             278               5,768
Lithuan                                                                          1,958             40,337
Poland                         164               6,852                    1,915             32,082
Russia                                                                           7,779           161,349
Spain                                                                                 56               7,799
Italy                                                                               1,582             12,803
Slvenia                                                                             275               5,710
Turkey                    10,000             35,500                  28,882           138,314
Lebanon                                                                        1,506             41,592
Iraq                              780             10,345                    1,080             14,324
Israel                                                                             2,451             50,847
S Arab                         750               3,975                    7,041             59,651
Arab Em                                                                          977             15,999
India                                                                                 151               3,135
Pakistn                                                                               40               3,560
Thailnd                                                                             648               4,655
Malaysa                                                                        2,591             33,197
Singapr                        604             12,515                  11,094           172,823
Phil R                           259               5,369                    4,468             38,540
China                        3,756             90,435                  16,125           338,389
Kor Rep                  20,649           428,306                161,351        2,757,760
Hg Kong                                                                     20,065           265,004
Taiwan                                                                          3,558             40,242
Japan                             68               6,849                    3,153             45,337
Austral                    13,906           153,262                  58,528           640,993
New Gui                                                                           313               6,500
N Zeal                       1,526             19,382                  26,838           261,714
Samoa                                                                          1,213             12,497
Egypt                                                                               209               4,341
W Sahar                                                                          217               4,500
Nigeria                                                                          5,262             98,093
Gabon                                                                              480               9,950
Chad                                                                                480               7,603
Rep Saf                       327               6,790                       475               9,860
TOTAL                  166,831        1,953,876             1,401,822      17,524,739

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Greenld                                                                            335               2,592
Canada                 264,460        3,112,467             2,346,394      28,868,907
Mexico                    50,716           470,890                438,231        4,966,139
Guatmal                    2,716             44,053                    7,682           107,901
Belize                                                                               690               5,808
Salvadr                                                                         2,695             47,188
Hondura                    1,060             10,974                  17,569           141,079
Nicarag                        100               3,025                    1,451             16,299
C Rica                    10,000             75,981                  45,737           424,760
Panama                    1,091             14,940                  14,774           179,867
Bermuda                      601               9,740                       919             14,904

Bahamas                  1,056               7,978                  11,091             84,085
Jamaica                       180               3,527                    2,547             34,306
Cayman                                                                        2,941             31,610
Haiti                             181               2,937                    1,232             13,309
Dom Rep                     627             10,149                    6,652           108,866
B Virgn                                                                             211               3,776
St K N                                                                           1,080               3,153
S Lucia                                                                         1,320               4,225
Grenada                                                                        1,177               2,715
Barbado                                                                           211               8,997
Trinid                            164               2,668                    4,436             85,393
Curaco                                                                          1,029             15,546
Aruba                                                                               636               6,051
Martinq                         311               5,041                    2,574             41,741
Colomb                        243               3,935                  12,114           226,996
Venez                     46,720           521,337                154,072        1,715,375
Guyana                                                                            542               6,205
Ecuador                    4,931             15,476                  19,861             99,278
Peru                          8,332           136,251                  23,898           383,986
Bolivia                                                                           3,419             74,821
Chile                         4,379           100,748                  16,395           319,643
Brazil                        4,764             85,713                  58,112           717,037
Paragua                       340               5,515                  11,777             42,014
Uruguay                                                                        5,079             80,325
Argent                                                                           6,670             76,675
Iceland                                                                          1,112             22,414
Sweden                         95               8,394                    3,062             70,731
Norway                                                                        11,187           108,154
Finland                                                                          1,188             25,259
Denmark                   3,310             43,202                  31,744           277,912
U King                    14,193           132,296                184,155        1,454,862
Ireland                      1,194             17,717                    7,212           170,769
Nethlds                        284               4,614                  69,018           550,371
Belgium                    4,581             74,299                  61,930           666,104
Luxmbrg                        52               3,128                       872             42,895
France                      1,258             55,472                  13,231           356,697
Germany                   7,162           112,580                  47,294           679,019
Austria                      1,232               8,041                    1,232               8,041
Czech                                                                              530             10,151
Hungary                                                                        1,511             26,296
Switzld                                                                          4,647             68,422
Estonia                                                                             550               3,111
Latvia                                                                            4,244             49,267
Lithuan                                                                             527               8,545
Poland                      1,037               3,017                    8,943             71,658
Russia                         535               8,678                  13,907             97,364
Azerbjn                                                                            400               3,087
Kazakhs                                                                           300               4,858
Spain                        1,740             19,651                    7,148             80,814
Portugl                                                                          3,713             54,664
Gibralt                                                                                33               5,914
Italy                              498               6,408                  14,993           226,933
Bosnia                                                                           1,824               7,973
Greece                                                                          1,721             27,908
Romania                                                                       1,200               3,312
Turkey                                                                           4,623             46,532
Lebanon                                                                        1,090             10,400
Iraq                              519               8,415                       682             11,785
Israel                         1,227             19,900                    9,601           132,280
Jordan                                                                           1,332             21,600
Kuwait                          745             12,447                    8,352           128,898
S Arab                      6,245           117,383                  77,180        1,147,094
Qatar                        2,730             44,282                    6,810           108,378
Arab Em                   2,694             35,383                  36,581           368,499
Bahrain                                                                         1,437               7,038
Afghan                         157               2,552                    1,884             29,695
India                          3,818             40,131                  26,890           378,817
Pakistn                                                                             428               5,116
Sri Lka                                                                               80               3,799
Thailnd                           30               3,000                    3,153             58,060
Vietnam                       998             18,400                    3,977             74,722
Cambod                                                                           330               2,969
Malaysa                         30               8,400                    9,733           169,603
Singapr                     6,373             86,039                  52,242           707,089
Indnsia                                                                          1,554             12,392
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Phil R                           129               4,361                  17,065           243,667
Macau                                                                              455               7,386
Maldive                                                                              85               4,362
China                        3,579             36,433                  82,524           833,578
Kor Rep                    1,096             15,658                  34,585           457,475
Hg Kong                 26,014           423,168                188,617        2,956,596
Taiwan                         620             10,060                    9,552           172,097
Japan                      14,109           169,515                346,988        5,069,257
Austral                      8,652             84,453                104,172        1,024,663
N Zeal                       2,299             29,610                  19,951           184,026
Fiji                                                                                    802             13,010
Moroc                                                                               975               6,435
Algeria                         356               7,821                       356               7,821
Egypt                                                                            3,312             20,808
Ghana                          164               2,657                       164               2,657
Togo                                                                                 850             15,360
Nigeria                                                                        12,830           281,402
Gabon                                                                           2,310             37,462
Burkina                                                                            650               6,500
Angola                                                                          1,106             20,267
Liberia                          247               4,000                       247               4,000
Djibuti                                                                            1,984             32,170
Tnzania                                                                              68               4,101
Madagas                                                                          500             12,805
Rep Saf                       468               8,212                  18,783           152,401
TOTAL                  523,442        6,333,122             4,821,871      59,140,149

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof

                            October                               Year To Date
Country           Net Q/KG              Value           Net Q/KG              Value
Germany                                                                          518             20,604
Thailnd                                                                          1,325             29,772
China                      41,625           468,588                233,749        4,417,635
Kor Rep                                                                        1,750             19,115
TOTAL                    41,625           468,588                237,342        4,487,126

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

                            October                               Year To Date
Country          Net Q/KG              Value           Net Q/KG              Value
U King                           69               4,956                         69               4,956
Germany                        51           148,593                         51           148,593
Thailnd                         311             10,174                    4,289           170,541
China                        5,987           141,085                  19,774           551,782
Japan                                                                                   5             15,494
TOTAL                      6,418           304,808                  24,188           891,366

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

                            October                               Year To Date
Country           Net Q/KG              Value           Net Q/KG              Value
Brazil                                                                                    2               5,240
Paragua                                                                      42,271           544,744
Germany                   6,000             70,663                  24,975           239,402
China                        7,568           181,263                196,735        3,014,428
Austral                                                                                 4               5,461
TOTAL                    13,568           251,926                263,987        3,809,275
                                          

1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles

                            October                               Year To Date
Country          Net Q/KG              Value           Net Q/KG              Value
Mexico                    50,765           291,322                380,992        2,094,807
China                      14,531             76,023                  15,116           108,161
TOTAL                    65,296           367,345                396,108        2,202,968

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                                                                        46,110             45,874
Salvadr                                                                         7,800               2,345
Hondura                534,254           301,886             3,676,752        2,157,320
Dom Rep                                                                    49,068             64,186
Colomb                     5,400               2,831                  38,268             19,110
Brazil                    334,412           456,637             8,453,346        9,744,298
Sri Lka                                                                          4,800               8,339
Indnsia                    99,823           131,433                807,937           905,940
China                    158,606             62,376             2,062,639        1,497,249
Hg Kong                                                                       2,808               7,342
Taiwan                                                                          7,416               5,905
TOTAL               1,132,495           955,163           15,156,944      14,457,908

4417004000 Paint Brush and Paint Roller Handles, Of Wood
                            October                               Year To Date
Country   Net Q/Variable              Value    Net Q/Variable              Value
Germany                                                                                            71,629
Czech                                               8,392                                         73,660
Poland                                                                                              383,140
Italy                                              943,461                                    7,315,007
Thailnd                                           47,486                                       150,987
Indnsia                                         171,773                                    1,363,621
China                                            157,630                                    1,633,186
Hg Kong                                                                                               4,475
Taiwan                                                                                                  3,051
TOTAL                                      1,328,742                                  10,998,756

4417006000 Brush Backs, Of Wood
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                 366,701           156,660             2,918,937        1,213,822

• Galvanized & tinned wire for 
brush - broom - mop production

 
• Processed Broom Corn & Yucca

• Wood Broom - Mop - Brush Handles
 

• Craft Broom Corn And Supplies
 

• Other Materials - Broom Twine, 
Broom Nails, Mop Hardware

Supplier of Raw Materials to 
Manufacture Brooms, 
Mops, and Brushes

P.O. Box 14634  •  Greensboro, NC 27415

336-273-3609  800-213-9224  
Fax: 336-378-6047 

E-mail: sales@recaddy.com

We ship by pup or truck load direct from Mexico, 
or LTL/ UPS from our Greensboro warehouse.

imports
OCTOBER EXPORTS BY COUNTRY
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Mexico                                                                          3,708             14,115
Hondura                                                                    310,660           144,556
India                                                                              3,936               4,460
Sri Lka                  240,394           100,987             2,145,679        1,098,310
Indnsia                    47,106             16,983                428,249           121,360
China                                                                          99,691             38,957
TOTAL                  654,201           274,630             5,910,860        2,635,580
                                          

4417008010 Tool Handles of Wood
                            October                               Year To Date
Country    Net Q/Variable              Value    Net Q/Variable              Value
Canada                                          10,814                                       212,572
Mexico                                            54,266                                       571,827
Guatmal                                                                                              75,149
Hondura                                       120,460                                       566,376
Brazil                                            167,295                                    1,972,577
Nethlds                                                                                                 7,588
Germany                                                                                            13,192
Czech                                                                                                 36,839
Switzld                                                                                                  2,297
Spain                                                                                                  62,709
Italy                                              102,986                                       505,249
India                                                                                                   34,905
Vietnam                                          65,415                                       447,602
Indnsia                                                                                                96,394
China                                            128,576                                       829,950
Taiwan                                            65,602                                        678,011
TOTAL                                         715,414                                    6,113,237

4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood

                            October                               Year To Date
Country   Net Q/Variable              Value    Net Q/Variable              Value
Canada                                          50,296                                       283,494
Mexico                                            10,764                                       129,766
Hondura                                                                                               6,915
C Rica                                                                                                  2,606
Chile                                             353,550                                    6,321,087
Brazil                                                4,347                                       499,239
Denmark                                                                                               5,104
U King                                            13,236                                       170,709
France                                                                                                67,842
Germany                                         11,074                                       147,476
Austria                                                                                                41,742
Switzld                                                                                                42,340
Spain                                                                                                  19,938
Italy                                                   7,435                                        113,068
Croatia                                                                                                  4,376
Romania                                                                                               4,857
India                                             153,521                                    1,573,130
Pakistn                                                                                                 3,161
Sri Lka                                                                                              593,779
Thailnd                                                                                               26,505
Vietnam                                                                                             111,252
Indnsia                                                                                                95,100
China                                            547,989                                    4,722,265
Kor Rep                                                                                                4,875
Hg Kong                                                                                             39,236
Taiwan                                                                                              119,812
Japan                                           394,289                                    2,691,314
TOTAL                                      1,546,501                                  17,840,988

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                                                              25             10,300
Mexico                  175,008             72,541                551,829           208,988
Cayman                                                                               1               7,250
Brazil                        7,836               4,486                113,940             70,025
Sweden                                                                         1,130             26,670
Denmark                      390               6,898                    2,205             37,638
Germany                                                                       1,206               9,132
Spain                 1,146,744           498,902           10,472,476        4,490,364
Italy                       337,980           463,854             2,206,146        5,738,863
Israel                                                                             3,480               2,667

China                    568,893           801,200             9,176,552      11,438,995
Kor Rep                                                                             32             11,500
Hg Kong                                                                     15,500             19,313
Taiwan                                                                      151,220             91,652
TOTAL               2,236,851        1,847,881           22,695,742      22,163,357

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to Entry
or Withdrawal for Consumption of 61,655 Dozen In Calendar Year

                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                      4,800               3,231                    4,800               3,231
China                                                                          61,392             53,964
TOTAL                      4,800               3,231                  66,192             57,195

9603104000 Other Brooms, of Broomcorn, LT=.96 EA, At Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                      3,096               2,204                  86,292             65,658
TOTAL                      3,096               2,204                  86,292             65,658

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, Prior to Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                                                                          5,130               5,113
TOTAL                                                                          5,130               5,113

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                  712,405        1,730,634             6,245,449      15,842,026
Hondura                                                                        5,232             11,877
China                                                                          40,672             86,439
Japan                                                                                   1               3,039
TOTAL                  712,405        1,730,634             6,291,354      15,943,381

9603109000 Brooms & Brushes, Consisting of Twigs
or Other Vegetable Materials Bound Together,

With or Without Handles, NESOI
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                   25,920             33,389             1,298,744        1,683,006
Mexico                      6,804             20,128                  44,904           136,472
C Rica                                                                           3,240               4,690
Colomb                                                                         3,600               2,990
Brazil                             15               5,384                         15               5,384
Sweden                                                                            550               9,766
U King                                                                                36               2,895
France                                                                             510               3,952
Germany                                                                       2,370             24,620
Switzld                                                                               12               3,968
Estonia                        180               5,201                    1,688             56,171
Italy                                                                             53,243             77,207
Israel                                                                                900               4,619
India                          2,100               3,279                166,680           125,693
Pakistn                                                                          7,150               6,029
Sri Lka                    41,318             97,484             1,714,997        1,645,183
Thailnd                    11,416             25,942                  57,591           111,700
Vietnam                  25,700             27,751                286,400           283,766
Phil R                      11,200             24,299                  42,360             85,216
China                           450               4,335             1,249,893           692,502
Kor Rep                                                                        1,974               8,015
Taiwan                      2,412               7,773                    2,412               7,773
Japan                                                                          13,271             14,268
TOTAL                  127,515           254,965             4,952,540        4,995,885

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   57,906             22,257                366,274           199,380
Mexico                  180,893             93,209             2,278,722        1,342,271
Guatmal                566,784             68,589           10,616,504        2,345,173
Brazil                    256,896             58,730             1,140,912           330,646
Sweden                  68,050             39,930                360,338           317,973
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U King                                                                           1,865               8,154
Ireland                  704,160           229,110             5,757,904        2,694,409
Nethlds                                                                     186,008             39,763
France                                                                          8,000               6,386
Germany            3,637,920        2,523,463           27,280,138      18,940,817
Hungary                  35,952             41,729                174,360           204,648
Switzld               3,466,540        2,736,119           40,477,059      30,613,217
Italy                                                                           125,556           604,902
India                   3,341,888           866,686           37,876,138        7,465,744
Thailnd                  331,752             96,575             1,548,324           442,680
Vietnam             5,443,185           460,201           50,547,973        4,289,689
Malaysa                                                                 2,197,528           253,708
Indnsia                                                                      226,980             86,965
China               65,566,276      11,786,336         662,847,133    132,238,078
Kor Rep                309,490           119,251             3,352,976        1,021,687
Hg Kong                 21,900               2,807                229,266             69,505
Taiwan                  738,900           306,660           16,180,761        3,816,454
Japan                      10,580             13,577             3,757,753           881,860
TOTAL             84,739,072      19,465,229         867,538,472    208,214,109

9603294010 Hairbrushes, Valued Not Over .40 Each
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Italy                                                                             50,252             14,939
China                 5,255,280        1,138,238           38,402,721        9,575,149
Hg Kong                                                                     22,010               8,333
Taiwan                                                                        48,204             17,880
TOTAL               5,255,280        1,138,238           38,523,187        9,616,301

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person,

Valued Not Over .40 Each
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                                                                      564,665             93,549
Nethlds                                                                       67,076               4,101
Germany               208,900             46,239           23,069,510        2,009,507
Italy                       464,900             11,480             4,648,972             98,639
India                                                                          376,320             10,903
Thailnd                                                                        89,122             17,203
China                 7,388,138           919,605           41,998,245        5,534,618
Kor Rep                115,000               6,788                639,812             50,191
Hg Kong                                                                   130,240             31,517
Taiwan                                                                      802,452           177,367
Japan                      50,000               8,417                400,144             69,063
TOTAL               8,226,938           992,529           72,786,558        8,096,658

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                                                     150,000               5,118
Mexico                  445,600             21,653             3,985,400           133,575
Dom Rep                                                                  109,846               3,068
France               2,731,000             98,478           30,408,000           937,575
Germany            4,605,000           144,295           30,239,346           907,023
Italy                    4,097,200             59,129           50,853,900           599,766
India                      718,400             11,833             8,205,824           200,975
Thailnd                                                                      316,115               8,360
Vietnam                                                               13,165,000           167,713
China               12,282,404           449,583         165,294,987        5,427,206
Kor Rep                720,000             16,524           18,559,776           450,651
Taiwan               1,237,860             24,634             7,872,321           125,189
Japan                                                                        400,000             13,017
TOTAL             26,837,464           826,129         329,560,515        8,979,236
                                          
9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                                                                     100,000               5,754
Mexico               1,428,437           109,033           29,427,300        2,237,689
Dom Rep                                                                    74,331               5,764
U King                                                                         36,570               2,800
France                  285,000             19,113                477,000             32,440

Germany            1,492,708             96,701             9,104,708           632,781
Italy                                                                           419,920             35,164
India                                                                       1,158,336             82,122
Vietnam                                                                      75,000               6,042
China               11,278,970           945,603         119,702,385        9,590,291
Kor Rep                  50,000               3,787             1,319,842           117,970
Hg Kong                                                                   800,000             56,350
Taiwan                                                                      837,334             70,638
TOTAL             14,535,115        1,174,237         163,532,726      12,875,805

9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                        324               2,268                  23,368             60,519
Mexico             16,888,323        2,401,293         142,406,000      22,090,978
Dom Rep              220,119           298,579                833,792        1,403,092
B Virgn                                                                          1,000               5,125
Colomb                                                                         1,100             10,303
U King                    36,184             74,873                378,724        1,004,334
Ireland                           10               7,242                         10               7,242
Belgium                                                                           156               9,064
France                    72,158           384,877                795,843        3,975,087
Germany               478,947           220,452             1,215,338        1,992,164
Austria                                                                             800               2,675
Switzld                         243               2,278                    8,430             44,027
Poland                         470               3,235                       701               9,726
Spain                        6,184             33,834                152,340           645,542
Italy                         14,137             95,725                555,393        1,239,985
Slvenia                                                                             117               5,536
Greece                                                                             562             16,196
Turkey                      4,363             12,649                    4,363             12,649
Israel                                                                             4,503             18,238
India                   1,368,688           423,005             8,195,557        3,127,766
Sri Lka                  179,501           140,269             2,250,866        1,799,219
Thailnd                  284,016           170,891             3,085,543        1,501,478
Vietnam                191,400           187,092             5,227,984        2,040,901
Singapr                                                                     500,000           103,500
Indnsia                      4,000               8,223                    4,012             12,330
Phil R                                                                               144             12,489
China               31,362,023      26,402,775         322,539,499    250,774,574
Kor Rep                349,570           411,627             3,038,184        3,053,764
Hg Kong               301,519           465,443             4,802,113        3,816,937
Taiwan                  340,685             75,372             2,041,665        1,042,755
Japan                    286,236           891,997             2,448,401      11,212,976
Austral                         222               2,886                    2,781             55,909
Mauritn                                                                          3,327             20,633
Maurit                      29,110           153,168                327,174        1,792,688
TOTAL             52,418,432      32,870,053         500,849,790    312,920,401

                                         9603402000 Paint Rollers
                            October                               Year To Date
Canada                     7,168             19,235                  98,859           242,906
Mexico                  213,288           193,205             5,414,478        2,987,599
Sweden                                                                       30,270             73,809
U King                      5,200               2,576                200,860           134,957
Nethlds                                                                         2,000               3,609
Germany                 92,800             14,594             1,220,138           270,175
Czech                     12,000             11,426                278,260             94,417
Spain                                                                                 10               2,545
Greece                                                                      426,459           121,874
Vietnam                                                                        8,660               2,477
Cambod                244,888             36,563             1,864,774           371,468
Indnsia                  407,928             69,871                621,304           175,467
China                 3,790,427        2,214,415           47,487,578      25,351,116
Taiwan                                                                             660               7,701
Japan                                                                          23,587             19,261
Rep Saf                                                                           168             17,712
TOTAL               4,773,699        2,561,885           57,678,065      29,877,093

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
U King                                                                       211,454           110,896
Pakistn                    48,000               4,876                236,000             24,600
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China                 1,156,762           449,463           14,332,535        6,413,137
Hg Kong                                                                     15,264             14,788
Taiwan                                                                      405,999           187,031
TOTAL               1,204,762           454,339           15,201,252        6,750,452
                                          

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   11,112             12,622                130,312           150,453
Sweden                                                                            340               7,454
Denmark                                                                          122               2,463
U King                      3,864               5,639                140,112           297,524
Nethlds                                                                         5,045             17,975
Germany                      674               7,896                  11,842             95,077
Poland                    10,000               5,940                103,560             85,776
Spain                                                                                   5               5,442
Italy                         12,024             76,362                146,728        1,089,035
Turkey                                                                         62,384           237,445
India                                                                              5,000               7,598
Thailnd                                                                          8,487             47,587
Indnsia               4,508,760           889,379           48,698,146        8,228,796
China                 5,237,569           856,125           59,558,683      10,734,994
Hg Kong                                                                       2,400               3,357
Taiwan                                                                      727,858           147,945
Japan                                                                               140               3,494
TOTAL               9,784,003        1,853,963         109,601,164      21,162,415

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes of
Subheading 9603.30 NESOI

                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.  ValueCanada
Canada                                                                       67,021           101,854
Guatmal                  49,800             43,402                109,920             89,464
Dom Rep                                                                           14               8,495
Colomb                                                                         3,744               2,342
Sweden                       100               4,389                162,600             64,901
U King                    52,750             33,033                298,115           176,283
Ireland                                                                              941               4,589
Nethlds                                                                       25,675             60,875
Belgium                         50               2,328                    5,276             15,185
France                                                                          2,544               6,752
Germany                   5,450             14,919                226,984           508,741
Switzld                                                                               40               4,884
Italy                                                                               6,026             17,810
Slvenia                                                                          8,100             17,493
Turkey                                                                       132,924           445,059
Israel                                                                                240               3,571
India                             630               2,498                  25,630               6,809
Sri Lka                                                                          3,367             15,826
Thailnd                                                                        12,630               8,790
Vietnam                                                                        2,160               8,486
Cambod                189,584             40,085                189,584             40,085
Indnsia                  222,336             69,469             8,862,192        2,129,886
Phil R                                                                            2,075               8,073
China               16,621,139        5,930,284         198,454,706      65,267,641
Kor Rep                                                                      47,483             14,885
Hg Kong                                                                     62,252             32,762
Taiwan                    44,160             11,700                175,865             94,864
Japan                      22,663             26,080                209,070           244,647
Austral                                                                        19,000               3,960
Rep Saf                       224               7,640                471,911           213,182
TOTAL             17,208,886        6,185,827         209,588,089      69,618,194

9603908010 Wiskbrooms
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                                                                             650               2,216
Colomb                     3,360               3,272                    7,680               7,561
U King                    10,224             19,642                  10,224             19,642
Italy                                                                                  200               4,165
China                    153,381           104,550             1,503,253        1,087,877
Hg Kong                                                                     68,076             81,852
Taiwan                                                                          3,792               7,223
TOTAL                  166,965           127,464             1,593,875        1,210,536

9603908020 Upright Brooms
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                                                         1,800               6,315
Mexico                    13,706             27,987                226,170           426,665
Guatmal                  22,592             66,232                107,687           294,866
Hondura                                                                        8,000             17,474
Colomb                     5,772               4,903                  20,844             18,219
Brazil                           333               8,197                  63,387           395,497
Argent                                                                           4,704             11,102
Germany                   1,600               5,746                    7,935             31,263
Switzld                                                                          6,600             21,942
Spain                      25,200             38,922                180,960           320,501
Portugl                         400               6,127                       610               8,848
Italy                           3,667             62,508                585,314           985,341
Turkey                      2,328               5,286                    2,328               5,286
India                          5,112               6,488                    8,262             14,275
Sri Lka                    98,832           160,864                735,249        1,412,983
Vietnam                  21,000             24,030                  21,000             24,030
Cambod                    4,200             32,100                    4,200             32,100
Phil R                                                                            1,200               2,685
China                 1,125,703        1,551,354           10,887,035      14,514,273
Kor Rep                                                                           303               3,610
Hg Kong                                                                       1,800               3,966
Taiwan                         804               3,685                       804               3,685
TOTAL               1,331,249        2,004,429           12,876,192      18,554,926
                                          

9603908030 Push Brooms, 41 CM or Less in Width
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                                                         2,101             11,771
Mexico                         635               4,239                    1,066               8,829
Switzld                                                                          5,000               3,088
Sri Lka                    51,604           197,628                649,880        2,246,314
China                      43,546             59,785                402,761        1,059,371
Taiwan                                                                             535             10,741
TOTAL                    95,785           261,652             1,061,343        3,340,114

9603908040 Other Brooms, NESOI
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                     7,436             93,501                  72,601           592,612
Mexico                  327,824           481,094             4,007,777        5,539,620
Guatmal                                                                      44,856             44,097
Salvadr                     1,602             19,277                328,291           367,177
Dom Rep                                                                      8,580             11,253
Colomb                   51,024             73,859                294,470           430,190
Venez                                                                          10,154             28,434
Brazil                      36,837             63,449                333,885           513,492
U King                          411               3,917                    2,458             20,403
Nethlds                                                                            128               8,605
France                           40               3,315                         40               3,315
Germany                                                                          860             12,369
Czech                                                                       616,560           192,250
Spain                                                                          40,248             32,643
Portugl                                                                          4,800               7,500
Italy                         18,573             54,488                147,454           503,087
Israel                            110               4,032                    9,440             29,953
India                                                                              4,508             24,250
Sri Lka                  107,936           217,142                914,431        1,711,596
Thailnd                      2,000               3,366                  30,475             67,617
Vietnam                  40,460             44,752                192,579           266,448
China                    292,240           420,670             4,261,382        5,848,580
Hg Kong                 10,404             14,877                  12,484             31,547
Taiwan                      4,484               6,257                  19,228             38,117
Austral                                                                             550           115,942
TOTAL                  901,381        1,503,996           11,358,239      16,441,097

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                     2,891,873                                  21,365,864
Mexico                                       5,735,933                                   50,301,711
Salvadr                                             6,197                                       279,569
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Hondura                                    1,550,916                                  16,284,050
Dom Rep                                        90,050                                       354,587
Dominca                                                                                               2,138
Colomb                                         101,963                                       743,666
Venez                                                                                                   3,614
Brazil                                              19,534                                       463,995
Argent                                                                                               105,936
Sweden                                          10,363                                       149,474
Norway                                                                                                 3,191
Finland                                           65,904                                       168,284
Denmark                                      288,760                                    2,707,427
U King                                            30,297                                       779,942
Nethlds                                           42,678                                       353,737
Belgium                                          88,580                                    1,001,974
France                                            34,928                                       279,731
Germany                                      277,152                                    3,492,438
Austria                                                                                                11,574
Czech                                                                                                 73,343
Hungary                                                                                              11,960
Lichten                                                                                                  2,214
Switzld                                            12,645                                       182,418
Estonia                                                                                               32,707
Latvia                                                                                                  10,657
Lithuan                                           30,963                                       394,345
Poland                                            32,788                                        311,928
Spain                                              81,920                                    1,157,872
Italy                                               118,578                                    2,261,940

Slvenia                                                                                                 4,314
Romania                                                                                               3,130
Turkey                                            19,348                                         56,798
Israel                                             101,011                                     1,116,035
Jordan                                                                                                  3,618
Arab Em                                                                                             41,877
India                                               71,283                                       309,153
Pakistn                                         561,034                                    5,173,378
Bngldsh                                          11,888                                       190,817
Sri Lka                                          212,726                                    2,104,199
Thailnd                                         255,401                                    2,135,515
Vietnam                                          54,866                                       515,245
Cambod                                         69,332                                       325,064
Malaysa                                        419,376                                    1,656,545
Singapr                                             2,426                                         14,387
Indnsia                                           72,640                                       912,161
China                                       36,301,741                                389,797,496
Kor Rep                                          98,244                                    2,471,716
Hg Kong                                       501,735                                    4,417,443
Taiwan                                       1,483,935                                  15,616,461
Japan                                             63,324                                       618,817
Austral                                            89,226                                    1,195,053
N Zeal                                            14,047                                       339,881
Egypt                                              44,719                                       320,540
Sier Ln                                                                                                  7,736
Rep Saf                                                                                              96,453
TOTAL                                    51,960,324                                532,736,118

2016 International Home + Housewares Show
March 5-8 In Chicago

The 2016 International Home + Housewares Show, located in Chicago’s McCormick Place,
opens at 10 a.m. on Saturday, March 5, and closes at 3 p.m. on Tuesday, March 8.
The show will host more than 2,100 exhibitors from around the world, including 400 new

companies exhibiting for the first time.
The 2016 show will feature new branding focusing on the “It’s SMART” theme, which combines business

decisions directly with the art used to design, create and market products. Show signage and visuals will reflect
the theme. Also new this year, the Discover Design category has been expanded to an expo, and moved to a
new location in the north building. The Discover Design Expo will feature nearly 200 companies and brands
from all show categories.  Design Debut allows 10 new-to-the-show exhibitors, whose product demonstrates
high-design and innovation, to experience the show without having to create an entire display.

Adjacent to Discover Design will be The Aisle of Style featuring high-design focused exhibitors
from the Clean + Contain Expo. 

Other highlights include the New Exhibitor Preview on Saturday morning, before the show formally opens;
the Hall of Global Innovation featuring special exhibits, including Pantone ColorWatch, IHA Global
Innovation Awards and the IHA Student Design Competition; the Innovation Theater with 20 presentations
exploring issues including the Internet of Things, global shoppers and millennials; and educational seminars. 
Visit www.housewares.org for more information. 

Abtex Corp. Named One Of
Top 100 Rochester, NY-Area
Companies; Expands Facility 

Abtex Corp., formed in 1980, was recently
named 45th of the Rochester, NY, Top 100
program, presented by the Rochester Business
Alliance Inc. and KPMG LLP. 
“The program recognizes the fastest-growing

private companies
in Greater Roch-
ester. To be eligible
for the Rochester
Top 100, businesses
must be privately
held, headquartered
in the nine-county
Rochester region,
and have earned at
least $1 million in
revenue in each of
the three most
recent fiscal years,”

according to a release.
“Abtex is completing a 66-percent expansion

of its production facilities in Dresden, NY.  The
additional space will expand the company’s
brush manufacturing capacity in response to
increasing marketplace demand.” 
Mark Fultz, president of Abtex, credits the

award to the hard work of employees and the
loyalty of customers.
Abtex Corporation supplies abrasive filament

brushes and custom-designed deburring
machines for machined-part, aluminum-
extrusion, fine-blanked, and powdered-metal
applications.  
Visit www.abtex.com for more information. 

Malish Corp. Introduces 
The Sonic Scrub Deep 

Cleaning Brush
The Malish Corporation has introduced its

Sonic Scrub.
“This patent-pending, rectangular,

lightweight, deep cleaning brush is
specifically designed for oscillating floor
machines. Sonic Scrub (Part # 702420) is
tufted with polypropylene (.040” diameter)
and durable nylon (.016” diameter) filament.
The dual filament construction combines to
create scrubbing action ideal for deep grout
lines and uneven floor surfaces on ceramic,
quarry, concrete and terrazzo floors. The
universal design fits all 14” x 20” oscillating

floor machines: stick, walk-behind and
riders,” according to the company.
“Installation and removal is easy due to

the quick-change design. One simply needs
to align and press the hook-and-loop
backed brush on to the machine's drive
plate engaging the hook-and-loop material.
Removal only
requires pulling
the pre-molded
brush tabs,” said
Fred Lombardi,
Malish vice
president.
Sonic Scrub will be available in spring of

2016. 
Visit www.malish.com/sonicscrub for more

information.

Mark Fultz



Raw
Material Report
By Harrell Kerkhoff |  Broom, Brush & Mop Editor
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Raw materials remain key underlying components to the production of
different types of mops, brushes, brooms and other cleaning tools. The
growth of these tools is dependent on a healthy availability and stable
price of raw materials. 
Discussing the supply of cotton and other fibers as they relate to the

U.S. mop industry was Jones Companies Vice President of Sales
Andrew Dailey. Located in Humboldt, TN, Jones Companies, Ltd.,
supplies a large variety of yarns specifically engineered to meet
performance requirements of the floor care industry. 
According to Dailey, primary raw materials that the company uses for yarn

production include “waste” byproducts from the textile industry. The
byproducts arrive from a variety of places within the supply stream. This
includes cotton gins, textile mills and processors. Jones Companies also uses
synthetic raw materials for yarn production, such as rayon and polyester. 
Although today’s cotton mop yarn comes from textile mill waste or gin

motes, rather than virgin cotton, the current price and supply of raw
cotton still impacts the mop yarn industry. Mop yarn prices often move up
and down with cotton prices. 
Dailey reported that global cotton prices and supply have remained

steady for most of 2015 and the early part of 2016. Part of this
stability is associated with a large cotton harvest that took place in
many areas of the southern United States in 2015. 
“There was a long U.S. cotton growing season (in 2015), which was

very beneficial. It’s interesting to see how last year’s production of
cotton varied within the different U.S. growing regions. This, of course,
was influenced by weather factors, such as rain, sunshine and heat, as
well as the planting date in each region during the growing season,”
Dailey said. “There were some big swings in cotton productivity per
acre in 2015, depending on what part of the south the cotton was grown.
For example, in some states, such as Tennessee, Mississippi and
Arkansas, there were farmers harvesting well over 1,000 pounds of
cotton per acre. In other states, such as North Carolina, South Carolina
and Georgia, numbers were lower for the year, to around 700 to 800
pounds of cotton per acre.”

Overall, there is plenty of cotton on the global stage to keep
supplies and prices on a steady course for the time being, Dailey
added.
“Globally, there are supplies of carry-over cotton available from

2015’s crop. Part of this is due to the demand for cotton not being
as high as in previous years,” Dailey said. “The level of U.S. cotton
exports has been down. Mexico and China have traditionally been big
importers of U.S. cotton. Right now, there is greater demand to export
yarn to China than cotton.”
He added that the Chinese government in 2015 opened significant

cotton fiber reserves that the country had been holding the last several
years.
“When China opened these reserves, the global market for cotton

became somewhat depressed,” Dailey said. “Also, in the United States,
we are waiting on estimates concerning the size of this year’s cotton

planting. The crop’s size can help determine cotton prices and
availability toward the end of 2016.
“As for right now, we see a very stable cotton marketplace pertaining

to price and supply.”
He noted the cotton fiber competes with such synthetic materials as

rayon and polyester, although rayon is actually made from wood
pulp. 
“Cotton, rayon and polyester all compete for marketshare in what I call

the greater textile industry, otherwise known as the  apparel industry. This
can have an impact on the mop industry from the standpoint of
availability,” Dailey said. “Right now, due to lower oil and cotton prices,
everybody is scrambling for that marketshare. This is helping provide
stability in the supply and price of rayon and polyester.
“Hopefully, U.S. mop manufacturers can put themselves in a good

position to move forward and become more aggressive in 2016 with
today’s stability in cotton and other fibers.”
Dailey also reported during last November’s National Broom, Mop &

Brush Meeting in St. Louis on added investments taking place in the United
States concerning new spinning mill operations. This should add to the
current supply of textile mill waste needed for mop yarn production. 
“It’s a positive step toward making sure an adequate supply of textile

mill waste will be available in the future,” he said. 
Along with different yarn varieties, Jones Companies also supplies the

mop industry with mop tape, headband mesh and sewing thread; and
provides such allied products as floor pads, microfiber mops and
microfiber towels.
Reporting on the supply of pine handles from the Central American

country of Honduras was Amerwood Division Manager Wayne
Pringle, located in Evant, TX. These handles are used for such items as
brooms, mops, sanitary supply products and paint rollers. 

Partly due to lighter rainy seasons in Honduras over the past two
years, Pringle reported that the supply and pricing of pine handles
from the country have been very good. 
“The rainy season in Honduras takes place from June to November,

which coincides with the U.S. hurricane season. There is always rain
in Central America as it’s located in the tropics, but we haven’t seen
any long lasting rains lately that traditionally have influenced lumber
supply from Honduras,” Pringle said. “This is good. I don’t know if
you can blame it on El Niño or not, but a lot of the rainy weather in
the Northern Hemisphere lately has shifted north of Central
America.” 
He did report that there could be some added competition for

larger-size pine handles in late 2016. This includes 54- and 60-inch
handles. So far, he added, all sizes are available. 
According to Pringle, the main obstacle he sees right now is selling in

what he called a slow U.S. economy. 
“The challenge is getting handle orders and competing for sales. There

has been a little spurt of buying taking place as 2016 begins,” Pringle
said. “We hope this continues.”

Wayne PringleAndrew Dailey
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