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Family and friendships run deep in the North American brush industry. Even
among competitors, there is a strong rapport which may not exist in other
industries. There is truly something about making brushes that can bring
families and companies together. 

Case-in-point is Tanis, Inc., a custom-engineered brush manufacturer
located in the southeastern Wisconsin community of Delafield. Led by
President Scott Tanis, the company is well known in the brush industry for
its family ties, knowledgeable staff and brush-making capabilities. 

“In general, we are a custom brush maker. We will pretty much take on any
challenge, when it comes to manufacturing and supply,” Tanis said. “Our main
focus includes metal back strip, staple set and twisted-in-wire brushes. We also
provide composite brushes that feature abrasives in many shapes and sizes.

“Tanis, Inc., has always been able to produce different types of
miscellaneous brushes, including hand-drawn. We cover the gamut, and
continue to seek new and different brushes to make.” 

Although Tanis, Inc., does sell different types of standard brushes, with
many parts stocked for next-day shipment, its focus remains on
customization. 

“We like it when current and potential customers ask, ‘Can you
help us solve this problem?’” Tanis said. “We try to find work
where other companies may shy away, and promote ourselves in
this light. It’s all about offering unique products while serving as a custom
manufacturer.”

Like Father, Like Son
The headquarters of Tanis, Inc., are located in a modern facility less than
five minutes from an I-94 off-ramp in Delafield. It’s a town of
approximately 7,000 people located on the very western edge of the
Milwaukee, WI, metropolitan area. Southeastern Wisconsin has a rich
history of brush making, which led Scott Tanis and, before him, his late
father Charles “Chuck” Tanis, to this line of work. 

“My father and I started Tanis, Inc., in 1987. He always had a dream
that we would go into business together. As I got older, it became my
dream as well,” Scott Tanis said. “We discussed different options and
possibilities. We both had worked in the brush industry. Our goal was not
necessarily to start a brush company, but it made the most sense. We gave
it a shot in 1987. My father was 60 and I was 33.”

Many years prior to 1987, Chuck Tanis worked as a manufacturer’s
rep, selling such items as lubricants, cutting compounds and coolants
used by different types of manufacturers. However, it was by coincidence
that Chuck, and later son Scott, were led to brush making. 

“I’ve told this story many times. Our next door neighbor, when I was
a kid, was Don Schaefer, of Schaefer Brush (located in Waukesha, WI),”
Tanis said. “My dad and Don became friends, and eventually my dad
began selling brushes as an independent rep. This was the beginning of
his brush experience. As time went by, Dad started selling more brushes. 
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TANIS FATHER & SON 
FOLLOWED DREAM TO START 
BRUSH COMPANY TOGETHER
By Harrell Kerkhoff | Broom, Brush & Mop Editor

Scott Tanis is shown
next to some of his
company’s brush
products. Tanis, Inc.,
is a custom-
engineered brush
manufacturer.



“We are still using the ZAHORANSKY 
machines that were purchased more 

than 30 years ago. They are simply indestructible. Although the machines are 
continuously being further developed, adapting them to match our increasing 
requirements is quite simple. This is a big relief for us as manufacturers of the 
OEM products as well as for our own brands Victory® and Arrow®, targeting the 
Asian market.”

Kit Tae, The First Thai Brush Co., Ltd., Thailand www.zahoransky.com
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“Meanwhile, when I was in high school, I followed the brush making
path and began working in the Schaefer Brush factory. I also worked
there while in college. After college, I was offered a job in sales at
Schaefer Brush, which I took. I learned a lot about the brush business
from the Schaefer family, as well as from my dad.” 

Eventually, the father and son team decided it was time to pursue their
dream of starting a company. Tanis, Inc., began in a two-room rented
office in Waukesha as a distributorship/rep type of company. This led to
manufacturing.

“We started to develop good contacts in the industry that allowed us to
buy and sell brushes. As we grew, we started to purchase manufacturing
equipment,” Tanis said. “Eventually, we moved into a building down the
road from where we are today in Delafield, and then outgrew that
facility.”

As years went on, Chuck Tanis retired and the company was relocated
again, this time in 2007 to its current site. 

“We now have approximately 12,000 square feet of office space and
38,000 square feet dedicated to manufacturing and warehousing. We also
own the property next to us in case there is a need to expand,” Tanis said.  

Chuck Tanis died in 2010 and left not only a wealth of business
knowledge to his son, but a large collection of warm memories. 

“When I was a kid, our motto was, ‘Pals Forever.’ We got along well,”
Scott Tanis said of his father. 

A House Full Of Knowledge
Brushes produced by Tanis, Inc., can be found in such business segments
as industrial, agriculture, automotive, construction, data centers, food
processing, metal fabrication, medical, oil and gas, military, aerospace,
packaging, printing and transportation. 

“We cross a lot of markets, and work with OEMs of all kinds. Many
of our customers are working on products that feature new
designs. They seek our help,” Tanis said. “We are always looking
for new markets. It’s important for us to cover a lot of ground, and seek
new pathways where specific brushes can be used.”

Even after all his years in the industry, Tanis said he continues to be
amazed by the number of different business segments that rely on brushes
of some type. 

“It’s funny that when we hire people who are new to the brush industry,

after awhile they often make the comment, ‘I now see brushes
everywhere,’” Tanis said. 

Company officials mainly focus on customers located in North
America, although Tanis said the Internet age has brought leads from
throughout the globe. 

“We do sell to companies from around the world, mainly because they
have found us through our website. Sometimes this business comes from
a North American company that also has a location abroad,” Tanis said.
“Our main focus, however, remains North America.”

A major resource for Tanis, Inc., became available in 2011 with the
acquisition of Regal Manufacturing Co., of Fond du Lac, WI, which is
located approximately 50 miles north of Delafield. 

At the time of the acquisition, Regal Manufacturing specialized in
producing a wide variety of products found in food processing, dairy,
animal grooming, industrial, OEM and special machining applications. 

“The acquisition of Regal has gone very well,” Tanis said. “We
are making a good team. Greg Furhman, former owner of Regal,

has remained. This is important. The deal
was contingent on Greg staying
onboard. He knows the brush industry
very well, and I think the world of him.

“Regal has been a good fit for our
company, but the best part about it is that
Greg is now with Tanis. With his brush
acumen, and our ability at Tanis in sales and
marketing, this has proven to be a good mix.
Our two companies enjoyed a very long and
good relationship over the years, and it just
made sense to eventually become one
entity.”

The Fond du Lac facility remains in
operation for Tanis, Inc., under the direction
of Fuhrman. 

“It is there our twisted-in-wire brushes are
produced.  Meanwhile, such items as staple
set, metal back and composite brushes are
produced at our Delafield facility,” Tanis
said. 

Overall, approximately 80 people are
employed at Tanis, Inc. This staff includes
engineers, sales people, office personnel and
manufacturing technicians.  

“Although we employ a number of people
Tanis, Inc., is located in Delafield, WI, on the western edge 

of the Milwaukee Metropolitan area. 

Scott Tanis and his late father, Chuck Tanis, 
started Tanis, Inc., in 1987. 





with engineering degrees, we have a lot more employees who also really
know a lot about brush production. These are people with years, and even
decades, of brush history behind them,” Tanis said. “Our employees are
the lifeblood of the company. Their work ethic, knowledge, experience,
can-do attitude and desire to succeed are what drives us forward. I also
feel they truly enjoy their work. 

“I think very highly of these people. Challenges come with every job, but
they continue to work hard and help our company grow. We don’t have a
lot of employee turnover. Many of our people stay for a very long time.”

Tanis added, however, that attracting members of the younger
generation to brush manufacturing can be a challenge. There is also a
need for on-the-job training once hired.

“When making brushes, it’s not like you can just flip on a switch and
the machine does all the work. It’s important to learn how to run
machinery, and also understand the proper way to make brushes,” he said.

“Brushes are not as simple to make as what
some people may think. There is a technical
side that many who are outside of our
industry don’t alway see. Our challenge has
been to transfer the art form of brush
manufacturing and knowledge to new
employees, as well as implement the
application of new technologies. 

“There are a lot of ‘nuances’ involved with
brush making. Trying to pass this on to new
people, while blending in new technologies,
is challenging but workable.” 

Providing proper employment incentives
and benefits is just part of the reason Tanis feels his company’s
employees tend to stay put. 

“We try to make our workplace a good place to be, and I think, for the
most part, we have succeeded,” Tanis said. 

Striving to perfect the company’s focus on customer service is also
essential for continued growth. This not only involves working with new
and potential customers and their ideas, but being able to introduce the
various engineering platforms that make Tanis, Inc., so valuable. 

In fact, it’s stated in the company’s mission statement that Tanis, Inc.,
will: “Create value for our customers by providing innovative, quality-
engineered solutions for their applications.” 

Meanwhile, the company’s vision statement reads: “We will use
engineered solutions to advance our technology platforms, drawing on
the expertise of these platforms to advance our growth in the
marketplace.” 

“We take our customers very seriously and understand that they are
what drives our organization, along with our employees,” Tanis said.
“Our company is willing to take on challenges. In fact, we are always
looking for such challenges.

“The business philosophy at Tanis, Inc., centers around the belief
that you have to, ‘Give customers what they want.’ I don’t know
how else to say it besides what’s already stated in our mission and vision
statements.”

Along with depending on a quality workforce, officials at Tanis, Inc.,
also see the need to keep up with automation in the manufacturing
process. 

“Like most industries, technology seems to be moving very rapidly in
brush making. Automation is important to us and often comes internally.
We have people here who can transform their ideas into ways to make our
automated manufacturing processes better. We also rely on our
equipment manufacturers,” Tanis said. “It’s interesting that with brushes,
there remains the full gamut of manufacturing still very much in place —
from the latest and greatest machinery and technology at one end of the
spectrum to the continual need for hand-drawn brushes at the other end.
We have all of the above in place at Tanis, Inc.”

One relatively new piece of technology that is entering many different
areas of manufacturing is that of 3-D printing. Although Tanis, Inc., does

not have a 3-D printer in place at its own facility, the company does work
with other businesses that do. 

“We have hired companies from time-to-time that provide 3-D
printing. There are many such businesses that offer this type of service,”
Tanis said. “It seems almost all injection molders can now make 3-D
models for us, and this technology continues to move forward at a very
fast pace. I have a feeling that as time goes on, we will be using more
outside 3-D printing services.” 

Looking Ahead With Optimism
As 2015 enters its second month, officials at Tanis, Inc., feel confident,
not only about the future of their own company, but the general brush
business overall. That is not to say, however, the challenges won’t
remain. 

“Business has been good,” Tanis said. “Last year (2014) was solid for
us, and we are looking ahead for good things to continue. Overall, I feel
business is getting better for a lot of U.S. companies. There seems to be
a little tail wind in place, although there are certainly questions in place
about the U.S. economy. 

“There does seem to be more confidence, ever since 2009. I believe
general business is moving in the right direction. For us in particular,
business has progressively improved year-after-year for some time.”

In the wake of this optimism, officials at Tanis, Inc., have recently
purchased new stapling equipment in addition to launching new products,
including its CeramiX® line of abrasive filaments. 

“The CeramiX® line is a perfect example of company expansion at

Tanis, Inc., produces such products as metal back strip, 
staple set and twisted-in-wire brushes. 

Jason Godfrey 
Staple Set Division

Manager

Shown, left to right, are Kurt Kramber, Kat Jakel 
and Bob Jones, engineering; Wendy Wittig, buyer; 

and Ryan Vanselow, engineering supervisor.
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Tanis, Inc. It has taken awhile to kickoff the line, but we are starting to
see momentum,” Tanis said. “We also have some new equipment coming
online that will help us move forward. 

“We don’t really develop a lot of new products specifically for Tanis,
Inc., because we are more of a custom brush manufacturer. We are,
however, taking the CeramiX® product line to market.”

Tanis added that to
some degree, the lev -
el of success at Tanis,
Inc., does fol low the
health of the overall
U.S. and wo rld eco -
nomies. 

“A bad economy
will influence our
business. You can’t
escape this to some
degree, but being
involved in a wide
variety of business

segments helps,” he said. “Since we are largely a custom brush
manufacturer, we don’t rely on the commodity type of sale when it comes
to brushes. We may receive orders in January from a company and not see
any more business from that company for awhile, but we keep adding to
our custom brush customer list and build that way.”

Tanis said his company should continue to experience growth ahead
and plans on adding more employees and equipment in the near future. 

“In short of the world falling apart, we will continue to grow,” he said.
“I do see more overall manufacturing starting to come back to the United
States. ‘Reshoring’ is indeed taking place. In the past, when many people
said they wanted to see more of the ‘Made In America’ label, this was just
empty rhetoric. Now, we are seeing people truly wanting to make sure a
product they are purchasing is Made in America. Hopefully, this trend
will continue. 

“The dynamics of U.S. manufacturing growth influences everything.
It’s like those who say the proposed Keystone Pipeline would only bring
about an ‘X’ number of jobs. They forget to account for all the outside
jobs that could occur if that pipeline is built, such as the construction of
new U.S. oil refineries.”

He added that some of the factors in place helping bring more

Shown, left to right, are
Randy Jendrusiak, sales
manager; and Collin Klink,
customer service. 

Ed Ghaly
Quality Assurance 

Manager

Bill Durkin
Sales

Representative 

Todd Lien
Senior Project 

Engineer

Dave Schill
National Sales 

Manager

Gary Phelps
Purchasing 
Manager

Patrick Hilton
Inventory &

Logistics Manager
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metal threads, Hex threads with 
steel core, winding plugs, Swivel caps
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Wood Grain Plastic Coated
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manufacturing back to the United States revolve around technology,
freight costs and lack of quality issues by some manufacturers abroad.

“When importing, if there is a quality issue, whatever money a
company might have saved just went out the window,” Tanis said.  

A steady and reliable flow of raw materials, both domestically and
from overseas, is also vital to U.S. producers. For its brush manufacturing
process, Tanis, Inc., uses such raw materials as stainless steel, brass,
polyester, nylon, polypropylene and horsehair. 

“We use a large range of wire fills, natural fibers and synthetic
filaments. Pricing for most of these materials has been steady, and the
supply chain has been decent,” Tanis said. “It seems like there are always
some hiccups along the way when getting raw materials, but for the most

part it’s all been stable.”
When it comes to marketing, Tanis, Inc., officials work on getting the

company’s products and services in front of current and potential customers
via trade show participation, sales calls and through the Internet. 

“We work a lot of trade shows. In fact, we recently exhibited at
ISSA/INTERCLEAN®, in Orlando, FL, for the first time. Although we
are not looking to enter the janitorial supply world (which ISSA caters
to), we are interested in finding new customers who are seeking custom
brushes as well as OEM business that would fit our strengths,” Tanis said.
“The purpose of attending trade shows is to explore new and unique
opportunities. We are often successful at these events.”

As the company moves forward, Tanis said it’s important for his
business to keep up with technology and continue to employ quality
people. 

“For me, this says it all. You have to have good people driving the
company forward,” he said. “I also feel strong about the industries that
we are involved with on a regular basis. U.S. manufacturing seems to be
getting stronger. We are always looking for leads.”

For Tanis, being involved in the U.S. brush industry also means being
able to work with good people. This includes employees and customers
as well as representatives from other brush companies. 

“I have always found this to be a fun industry. There are a lot of nice
people who make brushes. Even if you compete against these people at
times, they still remain good friends. The same can be said about our
suppliers,” Tanis said. “For myself, this positive experience has made the
decision years ago to enter the brush business even more enjoyable and
satisfying.”

Contact: Tanis Brush Incorporated, 
3660 Kettle Court East, Delafield, WI 53018.

Phone: 262-646-9000.
Website: www.tanisbrush.com.

Scott Tanis is shown with his daughter, Haley Tanis, 
who is marketing assistant at Tanis, Inc.
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HARD WORK, 
DIVERSITY DRIVE 
INCREASED 
BRUSH SALES
By Harrell Kerkhoff | Broom, Brush & Mop Editor

How is business? This is a question many
company officials field on a continual basis.
Interest in the opportunities and challenges
that today’s business climate brings remains
strong for people involved in commerce,
including those in the brush industry.

Broom, Brush & Mop Magazine recently
interviewed two company executives in the
industrial/maintenance brush sector to gain
better insights into the various trends, shifts,
chal lenges and opport unities that are being
exp erienced by companies that make brushes
and related products.

Reporting on a strong conclusion to 2014 for his company was
The Malish Corporation President and CEO Jeff Malish.
He stated that low double-digit growth in sales has been the

norm as of late, and that much of this success can be attributed to the
hard work of the company’s sales team.  

“They were ‘pounding the pavement’ quite hard in 2014 and are
continuing at this pace. A strong investment in people has paid off well
for us, and will continue in the future,” Malish said. “We recently hired
Jon Love as product development manager to help our engineering
department develop new and innovative products. We are also looking
to hire an additional sales person to help with a new business segment. 

“I truly believe in hiring great talent. One person doesn’t make
or break a company. It’s the team that matters. Working together
as a team, setting goals and achieving these goals are all critical
to success. When everybody is aware of what each other’s goals are,
this then helps people strive for success.”

Malish added that the fine art of finding quality employees remains
a challenge. He uses a local network of business associates to help
locate possible quality hires.

“I have always said that I will never hire a friend, but I use
friends to help locate people who might be good fits for our
company. I think highly of employee referrals.”

The Malish Corporation, with a history that dates to 1948, is
headquartered and has a manufacturing facility in Willoughby, OH. It
produces commercial and industrial floor machine brushes as well as a
full range of rotary, foodservice/color-coded and janitorial brushes and
related products. The company also maintains a manufacturing facility in
China as well as a logistics facility in The Netherlands. Malish Plastics,
meanwhile, specializes in providing custom thermoplastic extrusions.

Malish said that as the U.S. workforce ages, it remains a challenge
to attract younger people to manufacturing. 

“I believe this remains a major problem throughout the country. When
I look at our own manufacturing operation, the average age of our
employees is well over 50, and we have people who are in their 70s still
working,” Malish said. “Therefore, we are going to see a loss of
incredible skill sets within the next 5 to 10 years, and need to continually
backfill those positions with new people. Many people don’t have the
required skills when first hired, thus the need for training. 

“Unfortunately, there isn’t a school to teach people specific brush
making skills. It’s possible to find people who are very skilled
machinists, and there are education programs available to teach
welding, etc., that can transfer to what we need. The fact remains,
however, that once hired, there remains a need to train people
concerning our manufacturing processes.”

Compensation at The Malish Corporation ties directly to a person’s
skills and his/her ability to be cross-trained, Malish added.

Dealing with an aging workforce is just one challenge for many U.S.
business owners. Other concerns revolve around ongoing health care
issues as well as proposed government programs and regulations. 

“Regardless of what top
government officials have said
they are trying to do, I’m
convinced that we (at The Malish
Corporation) will have a
substantial increase in our health
care costs again this year,”
Malish said. “These costs just
seem to keep rising.”

He also noted President
Obama’s recent discussion about
the possibility of providing free
community college tuition in the
United States, and increasing the
mandatory sick days that
businesses would be required to
provide. 

“I think these are very
commendable goals to work
toward, but they come with costs. My concern is how all of this would
be paid for, and how it would add to the cost for our company to
conduct business. Any cost increases concern me,” Malish said. “We
need to see what ultimately happens with such issues and what the
government truly implements. If these things are voted into law, then
obviously business owners will need to address them.”

Another issue that has been in the news lately is cyber security. As a
business owner, Malish said this is a growing concern that must be

Jeff Malish
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taken seriously. 
“Our IT department works hard to keep abreast of different matters.

Meanwhile, The Malish Corporation’s computer servers are housed
off-site, and we work with a company that provides additional firewall
protection. These firewalls are much more state-of-the-art than the type
of security we could provide on our own. There is a cost to this, but
there is also true value in protection,” Malish said. 

As a U.S. manufacturer, there is also great value in finding and using
improved automation. The need for greater speed and efficiency
continues to grow for The Malish Corporation and other brush makers.    

“We always look at ways to make our existing equipment and
processes faster. Speed wins in today’s environment,” Malish said.
“It’s very difficult to pass on price increases to customers, and with our
own costs increasing it’s important to find better ways to maintain
margins. This can be done through new capital equipment, improving
manufacturing throughput and eliminating bottlenecks in production. A
manufacturer will not be successful if such steps are missing.”

Among new technology being embraced by officials at The Malish
Corporation is 3-D printing. The company now has an in-house 3-D
printer for its engineering department.

Malish explained that his business produces many different
prototypes and samples for customers with the help of a 3-D printer. 

“Our engineers can develop a proposed product on a computer and
then provide a hands-on version of that item thanks to the 3-D printer.
People can then see and touch that prototype,” Malish said. “Our
engineers do this on a regular basis.”

Innovation comes two basic ways at The Malish Corporation. For a
lot of new products, innovation is tied directly to customer requests. 

“We often work with our customers’ engineers to develop a specific
product. It’s not necessarily our product that is being made, but we
assist in the engineering efforts,” Malish said. “As mentioned, The
Malish Corporation has also hired a product development manager to

assist in developing our own new products. We are working on a
number of different things. Growth is a critical element to our
success, and it remains a major focus.”

Maintaining solid relationships with both customers and suppliers is
another key reason why The Malish Corporation continues to grow.
This is an area that Malish said he is very proud of, when it comes to
his company. 

“Hiring good people is the most critical element to developing solid
relationships. Our staff does a fantastic job. This includes salespeople
who keep in touch with current customers while looking for new
people to do business with, our purchasing staff and our material
management team,” Malish said. “We also work with some incredible
long-term suppliers who are more like friends and family than just
suppliers. We are very fortunate to have a solid base and foundation in
place with both customers and suppliers. This has allowed us to remain
successful.”

As a brush maker, officials at The Malish Corporation work with
many types of synthetic and natural fibers. Malish said the supply and

The Malish Corporation’s corporate office is in Willoughby, OH.
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cost of most synthetic materials right now
have been stable, particularly during this time
of lower oil prices. Oil is a major ingredient
of synthetic material. 

On the natural fiber side, supply has
become an issue with tampico, which is
grown in Mexico. However, Malish said his
company does not use a large amount of this
material. Therefore, this shortage is more of a
nuisance for The Malish Corporation. 

Keeping an eye toward the environment is
another key objective for officials at The
Malish Corporation. Although Malish said the
goal of “zero to the landfill” may never be
entirely achieveable, his company has made
great strides in reducing waste. 

Over the years, officials have put together a
recycling program where scrap material is
sorted and picked up for recycling. This
includes boxes and plastic items. 

“We recycle anything we can. There used to
be several dumpsters at our facility that were
picked up multiple times during the week.
Now, I think we are down to one dumpster,
and it doesn’t even get picked up weekly,”
Malish said. “Regarding scrap metal, it costs
us more money to collect and sort this
material than what we get paid from the
recycler. But, just like all our recycling
efforts, it’s the right thing to do.”

Getting the word out about The Malish
Corporation’s products and services is also
very important. The company does  this
through press releases, work with trade
magazines, attending trade shows and
becoming involved with social media. 

In looking ahead toward the remainder of
2015 and beyond, Malish is optimistic while
still seeing the need for his company, and its
employees, to continuously improve. 

“This is imperative for anyone in
manufacturing, and business in general. We
promote — whether through seminars,
association events, and/or courses at
community colleges — continuous learning
and improvement opportunities for all of our
employees,” Malish said. “This includes
myself. For example, I have attended
executive leadership programs that have
helped me improve as a business person. It’s
important to learn every single day.

“It’s also important to have good advisors
in place, whether they are board members,
accountants, insurance providers, etc. Young
people must realize that they are not going to
know everything. Therefore, it’s good to find
people with specific skill sets and rely on
them for help.”

Malish is projecting double-digit growth of
10 to 15 percent for all of his company’s

business units moving forward. 
“Unfortunately, we are not projecting the

U.S. economy to grow at the same level. We
are still projecting very slow growth for the
overall U.S. economy, and remain concerned
about Europe,” Malish said. “The European
market looks like it’s heading into another
recession, although it never really came out of
its Great Recession. I feel some negative
issues will remain in Europe. The value of the
euro has dropped dramatically. This makes
(The Malish Corporation’s) exported items
more expensive to Europeans. It’s a challenge
we will have to face.”

Malish said he does not have the same
concerns about Asia, particularly China.

“The Chinese currency has appreciated,
which makes our products more competitive
over there, and makes their products less
competitive in the U.S. marketplace. When it
comes to the global market, The Malish
Corporation continues to work hard at moving
into different business segments.”

Malish is also the current president of the
American Brush Manufacturers Association,
and said he remains excited about ABMA’s
future. He noted that the association will
celebrate its 100th anniversary in 2017, and
continues to provide value for its members
and various related industries. 
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Producing custom industrial brushes requires a great attention to detail
and the ability to work well with customers. These objectives remain
important for officials and employees at The Precision Brush

Company, located in Solon, OH. 
“Last year (2014) was a good year for us with increased sales. There were

questions heading into the year, but it turned out better than expected,”
Precis ion Brush President Jim Benjamin said. “It’s always hard to fore cast
the need for custom industrial br u  s hes. We can pro vide fairly short lead times,
and fortunately sell to a number of different industries. I also think the general
business climate improved throughout 2014. 

“We are seeing more customers wait until the last minute to place orders.
It’s harder to get customer commitments today for blanket orders and long-
term contracts. However, 2014 was a decent year based on short lead-time
orders. I feel the same will hold true for 2015. We don’t have a lot of long-
term contracts in place, but are expecting a similar year to 2014, based on an
improved business climate.”

Precision Brush specializes in manufacturing custom metal channel strip
brushes. This includes straight strips, cylinder brushes and formed shapes.
The products are used for a wide variety of applications, from door seals to
products used by the military. 

“We sell into a number of markets and are very diversified. I think the
biggest industry we work with accounts for only 7 to 8 percent of our sales.
The good thing about this diversity is that if business is slow in one or two
of our industries, we are still in good shape as a company,” Benjamin said.

For Jim Benjamin and The Precision Brush Company, keeping up with automation and
new technology remains vital for growth.
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“For example, we work with the oil and gas industry, which has been
slowing. However, I don’t think this will hurt us too much as the
industry accounts for a fairly small percentage of our overall business.”

One of the challenges that Benjamin reported on for his company
concerns the maintaining of a quality workforce. The company currently
employs approximately 20 people, and has made recent changes in an
effort to make sure new hires will likely succeed with the business in the
years ahead. 

“We spent the past couple of years hiring some new people. This is
always a challenge, but it seems to be working out very well. It’s been
worth the effort,” Benjamin said. “This is one of those areas, when
running a company, that is easy to push off for another day, but we made
the commitment a little over a year ago. We let some newer
employees go, who we felt were not going to work out over
the long term, and also let some more experienced employees
go as well. We felt they weren’t willing to ‘get with the
program.’ 

“As a company, Precision Brush is now getting more product
out the door with the same number of employees, and the
general attitude in the shop is much better. The challenge is
helping our newer employees acquire the talent they need to produce
products,” Benjamin said. “There is also a challenge of getting younger
people attracted to manufacturing. With today’s technology, more
members of the younger generation seem eager to make a quick buck,
rather than looking toward manufacturing as a career goal.”

To help the company make the right hiring decisions, Precision Brush
officials now have in place three types of employment tests. These tests
monitor behavior, personality and whether or not a person will be a good
fit with the company. 

“Previously, we would just conduct an interview and look at a résumé
to see what a person has done in the past. However, this process alone
didn’t provide a good way to judge a person’s likelihood of success with
our company,” Benjamin said. “The testing program now in place has
helped us find people who can become a good fit for Precision Brush.
We use a lot of custom machinery when making our products, so there
is no specific manual or place to send new employees for training.
Therefore, these new hires serve apprenticeships at our company. 

“One of our hiring tests monitors mechanical aptitude. The goal is to
find people who are above average in mechanical skills. If hired, they
then work alongside our experienced people. Some new hires pick up
things fairly quickly, some are a little slower and some never pick up
what we are trying to do. If it’s not going to work out, we try to be very
open early on. It’s important that our employees are happy with what
they are doing. If they are struggling, they probably aren’t going to be
happy here.”

According to Benjamin, Precision Brush provides a relaxed work
atmosphere. Employees get along and help each other out. 

“Not everybody works well in a small shop setting, but again this is
where our testing helps us find the right type of hire. Some people need
guidance in such settings, while others work well on their own. Knowing
this, off the bat, helps us put our resources where they need to be to
improve the odds of hiring success,” Benjamin said. 

One of the main issues that has faced employers and employees alike
recently concerns health care. For Benjamin and Precision Brush, the
past several years have been very eventful when it comes to this subject.
A major change, however, has taken place with the start of ObamaCare. 

“As a company, we are now out of the health care business. Instead,
we gave our employees the money that was being used for their health
insurance and let them enroll for health care on their own,” Benjamin
said. “It has been a big change for many of our employees, and taken the
burden off our company. We do try to help our employees quote their
own insurance and figure it all out.”

Another issue that has been in the news lately concerns the Keystone
Pipeline, and how much it may or may not help U.S. manufacturing if
approved. 

“I’m sure there would be more business with brushes if the Keystone
Pipeline was approved. It would be a big help,” Benjamin said.
“Precision Brush produced brushes that were used during the production
of the Trans-Alaska Pipeline (in the 1970s.) It was a nice piece of
business. There was a lot that went into welding and the manufacture of
tubing. Brushes played a big part in this work, and I feel the proposed
Keystone Pipeline would offer similar benefits to today’s brush
industry.” 

When it comes to manufacturing at Precision Brush, keeping up with
automation and new technology remains vital for continued growth.
Benjamin said the company continues to spend time, effort and money
toward automating specific manufacturing processes when it comes to
metal channel strip brush production. 

“However, it’s not a completely automated process with robotics,” he
explained. “We automate where we can with faster machinery.
We have rebuilt a lot of our machinery, and will probably
replace a few of the older pieces again this year. It will not be
long before every machine in our shop has been rebuilt. It’s
important to focus on maintenance, improving efficiency and
having the spare parts on hand. This has always been our
goal.”

Although the company does not own a 3-D printer, it does work with
certain customers who produce specific items with such technology.
These items are then brought to Precision Brush to complete a project. 

A lot of the innovation that shows up in the products produced at
Precision Brush stem from working relationships between the company
and its customers. 

“We receive a lot of customer requests for specific products.  With
metal channel strip brushs, sizes and shapes are pretty much endless and
can include many different types of materials. Precision Brush provides
different trim, shape, length and material options.  Most of this is driven
by customers,” Benjamin said. “A lot of times a customer will come to
us with a design in mind. If not, we provide the design ourselves. A
metal channel strip brush can be a very versatile product.

“We keep in touch with customers on a regular basis. This helps
Precision Brush provide high quality products with very few returns. We
have a good system in place when it comes to double-checking our
order-entry information and quality.”

Successfully working with long-term suppliers is also critical for the
company, according to Benjamin.

“There are not a lot of new suppliers in this industry, but we have
always maintained a good relationship with our current suppliers. We try
to visit them on a regular basis to find out what is changing in their
worlds that may influence what we are doing as a brush manufacturer,”
he said. “This helps us make changes accordingly, whether it’s with lead
times or the way we place orders.”

Among the raw materials used by Precision Brush are synthetic
filaments, such as polypropylene and nylon, as well as natural filaments,
including tampico and horsehair. To a lesser extent, the company also

The Precision Brush Company is located in Solon, OH.

Continued On Page 35
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Doing business in today’s highly competitive
and ever-changing paint applicator and related
products marketplace presents many chal -
lenges. Broom, Brush & Mop Magazine
recently spoke with two top executives of
companies in the paint applicator field who
talked about how their respective com panies
have met these challenges.
In addition, the executives offered their

thoughts on some of the “hot-button” issues
of the day that impact both the business world
and the private sector.

Catering to the professional marketplace, family-owned Corona
Brushes, Inc., of Tampa, FL, manufactures high-quality
hand made paintbrushes and paint rollers. The company’s

products are distributed throughout the United States and Canada, as
well as internationally, and have been traditionally available through
indep endent paint dealers.

In addition to high-end professional paintbrushes and rollers,
Corona offers high quality home/maintenance, industrial, and
promotional brushes. Corona also produces paint roller kits and trays,
extension poles and accessories, marine products, and more.

“Last year was a strong year, and hopefully 2015 will be strong as
well,” said Corona President Benjamin Waksman. “While we are
best known for our brushes, we have also had some nice growth with
our paint rollers. We have some unique fabrics that are getting good
response from painters.”

Developing a reputation for unique and innovative products is
something Corona has accomplished throughout its history. Part of this
effort includes staying on the cutting edge of new developments in the
paint and paint applicator segments.

“In the professional field, whenever a new product or a new
brand is introduced, it must be a tool that works,” Waksman
said. “Professionals don’t go for gimmicks.”

After a new product or brand is introduced, it sometimes takes time

before it is widely accepted.
“When professional painters are accustomed to working with a

particular tool, even if it is a Corona product, it can take awhile to get
enough painters to try something new and be swayed to change from
what they used in the past,” Waksman said.

Corona’s efforts to bring new ideas into fruition begin the old-
fashion way.

“We still start with a blank piece of paper and a pencil. Ideas are
transmitted to that paper and we go from there,” Waksman said. “After
we do in-house testing on a new product, we have painters from around
the country test the new products to help us develop our ideas and also
discard bad ideas, which is very important.”

These networks of painters, who have helped Corona over the years
in developing new ideas, are customers of the company’s retail outlets.

“We try to stay ahead of new developments,” Waksman said. “For
example, if paint formulations are changed, we must develop or
change the formulation of our brushes and/or rollers accordingly or
add new products.

“As far as new products are concerned, we don’t want to saddle our
dealers with them, just for the sake of having new products. We always
try to develop something that is meaningful.

“For example, five years ago, we introduced a new roller cover
series with a very unique fabric. Durability and speed of application
are what make these roller covers unique. It wasn’t just a ‘me too’ type
development or to just have something new. We did not have a product
like this in our lines — a true synthetic lambskin roller.

“Also, a few years ago, we created a new line of stain brushes, in
both synthetic and natural bristle, that was at a level we had not offered
previously, and the line has been successful.”

Taking ‘Made In The USA’ 
To A New Level

One of Corona’s latest new product introductions took place in
late 2014. With this product, the company took “Made in the
USA” very seriously.

“Last year, we introduced a new line of brushes, which is called the
‘AllAmerican™.’ We only went to U.S. sources for raw materials,
rather than sourcing handles from Europe or ferrules from overseas,”

Innovation Spurs
Growth For Paintbrush
Manufacturers

By Rick Mullen |  Broom, Brush & Mop Associate Editor
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Waksman said. “All the components are ‘born and raised’ in the United States
and the brushes are handmade in Tampa. This series was born from the concept
to promote materials sourced domestically. 

For our other lines, we are proud to hand form our brushes and rollers with
materials from all over the world as needed, as long as they are top quality. 

“For the AllAmerican™ line, we were very specific that stainless steel ferrules
were not only to be made in the United States, but also the steel was to be sourced
here. In addition, the lumber for the hardwood handles and the handles themselves
had to be sourced in the United States.”

In addition to being totally sourced and “Made in the USA,” AllAmerican™
brushes have other characteristics that make them unique among Corona’s
offerings.

“The idea is to offer something different to the painter,” Waksman said. “The
AllAmerican™ brush is a lighter-weight brush that still gives ‘full stock’
performance. It uses solid round-tapered DuPont filaments, with a new blend
that is different than any other we make.

“AllAmerican™ brushes are a Corona-branded product, with slightly different
packaging to make these painting tools stand out from the rest of our offerings.
The brushes are going over well and gaining acceptance.”

The pricing and availability of most of the raw materials Corona uses, whether
sourced domestically or overseas, is stable. There is, however, one exception.

“The quality and the availability of high-end Chinese bristle is a big
challenge, and you can capitalize all three letters of ‘BIG,’” Waksman
said. “With the Chinese bristle, it is not a matter of pricing, it is that
the availability of the better quality material and certain lengths is
very tight.”

Corona officials are not sure exactly what is going on with the Chinese bristle.
They speculate that maybe hogs are being slaughtered so quickly for meat that
they are not living long enough to grow a length of bristle. The upside is,
Waksman explained, there is less demand for natural bristle.  

“Hopefully the sources of synthetic filaments will continue to be available and
will offer the quality and quantities that they are currently providing,” Waksman
said. “There are some interesting trends in the paint and paint applicator market.
In addition to shrinkage in the use of natural bristles, there is a movement away
from alkyd paints to water-based paints.

“Also, we are seeing the usage of Asian chemically tipped filaments by some
manufacturers becoming more popular. We think these filaments look nice, but
we prefer the ones we are using.

“We also see in our future more exporting as our brand gets better known
overseas and American style of brushes are accepted. As the rest of the world
starts using more synthetic filament brushes, this will be a big plus.”

Traditionally, the higher cost of quality American-made painting tools has
prohibited many painters overseas, working in countries with struggling
economies, from using U.S.-made brushes,” Waksman said. 

Corona Vice President Albert Waksman checks roller production at the company’s
manufacturing facility in Tampa, FL.
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“As economies overseas improve and painters there develop a taste
for quality brushes, I think American brush makers will have
opportunities to sell in new markets. I’m sure these possibilities will
continue to develop, as the world keeps getting smaller.”

Corona takes advantage of its membership in the American Brush
Manufacturers Association (ABMA) for information about trends, new
technologies and products available throughout the industry.

“We also attend the (InterBrush) trade show in Germany every four
years,” Waksman said. “We know about the technologies that are
common to the industry, but we create a lot of our own techniques and
equipment to bring our ideas and innovations into fruition.”

As modern-day businesses throughout the world have embraced
online technologies to communicate and do business, cyber security
has become a major concern for many.

“The more advanced the world becomes electronically, the more
prone companies are to being invaded,” Waksman said. “We are very
careful about our communications. Most of our business is in the
United Sates and Canada, and we know our paint dealer customers.
Our export business is with people who we either know or can
investigate pretty quickly before we share information.

“The typical Corona customer is a retailer who caters to the
professional trade. We also have some national brands that cater to the
professional contractor. One of the ways we market our products is by
advertising through retailers. We also advertise to the contractor to
drive the painter to the paint store to find our products.”

Corona employs between 50 to 100 people. Much of the brush
making process is done by hand; however, automation does play a role.

“If you go from electric typewriters to computers, there are still
people who do the typing,” Waksman said. “I doubt that Corona will
ever be fully automated. There is equipment that helps brush
makers dispense epoxy and process bristles. Our people don’t
nail by hand, as there is equipment to accomplish that task. We
have equipment we use, but it is still a very hands-on production
process.”

As a large chunk of the population has or is reaching retirement age,
many companies, including Corona, are seeking younger workers to
hire and train.

“We have people who have been with us 40 years who are going to
be retiring, so we are hiring new people all the time,” Waksman said.
“New employees must be trained, not only in the traditional brush and
roller making techniques, but also in some of the new techniques that
have been developed.

“The world changes. Not everybody is going to college to become a
doctor or lawyer. Some people like to work with their hands and enjoy
the technical aspects of manufacturing. We are confident that we will
be successful going forward and always have a good pool of talent.”

Waksman said the company has not had a hard time recruiting good
people in the Tampa area.

“There is a filtering process,” Waksman said. “Not everyone is
going to like working with their hands. Others may not be well-suited
for manufacturing.”

Corona employees are given the opportunity to learn new skills
beyond their primary work responsibilities.

“We like to cross-train,” Waksman said. “As individuals,
people are going to be very talented at certain things and less
talented at other things. We cross-train to ensure our people
can do many things well.”

Some of the hot-button issues concerning the economy and the
business world recently have included the minimum wage at state and
local levels, healthcare and government regulations. Corona offers a
competitive wage and benefit package, including health care,
Waksman said.

Since the 1970s, Corona has offered a health insurance package to
full-time employees.

“Over the years, as health insurance plans have become more
expensive, it has been a challenge,” Waksman said. 

As a company, Corona is committed to doing what it can to protect
the environment, as well as the health and safety of its customers and
employees.

“Any logical government regulation, as far as environmental or
anything else is concerned, we observe religiously,” Waksman said. “In
fact, we are probably more strict than government regulations. We want
a clean environment. We want a safe and clean manufacturing plant. Any
regulation that helps in that direction is fine. We don’t mind.

“We maintain a very, very clean facility with a minimum of waste,
which involves the proper disposal of all epoxies, solvents, and so
forth. I don’t think we have yet seen any evidence of problems in
those areas.”

Corona is in its 53rd year of operation in the United States, but its
origins began with Jude Waksman in post-Word War 1 Russia when
he learned the trade of processing hog bristles for paintbrush
manufacturing.

After the Bolsheviks seized power in Russia, Jude Waksman left his
homeland searching for a better life for his family. At that time, United
States immigration quotas were such that he could not settle there. He
was, however, able to make a new home for his family, which included
his wife and daughter, in Havana, Cuba. After reuniting in Cuba, two
sons and another daughter were added to the family. 

During World War II, Jude Waksman started his own business. The
war disrupted the supply of Chinese and Russian bristle to U.S.
paintbrush manufacturers. To fill that void, he built a processing
facility to supply the United States with bristle from Cuban hogs. That
bristle processing plant eventually became Corona Brushes. With help
from his sons, Gregory and David, the company grew into a major
supplier of brushes and rollers in the Caribbean.

When Cuban dictator Fidel Castro came into power in 1959, the
Waksman family once again sought a new home. Two years later, the
family moved to the United States.

After being rebuilt in America, essentially from the ground up,
Corona continued to grow. Under the leadership of Jude, David, and
Gregory Waksman, the company established a reputation for making
quality painting tools. 

Today, Gregory Waksman’s sons, Benjamin and Albert Waksman
(the company’s vice president), now lead the business. 

“Corona is a family company. My brother and I are third
generation,” Benjamin Waksman said. “There are also other family
members here who are fourth generation in the business. 

Corona President Benjamin Waksman works alongside 
Brush Making Supervisor Tania Abreu.
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“Every member of the Corona workforce is very important. Our
people take pride in the fine quality tools they create with their hands.
It is not a boring job.”

Contact: Corona Brushes Inc., 5065 Savarese Circle, 
Tampa, FL 33634.  Phone: 800-458-3483. 

Email: info@coronabrushes.com. Website: www.coronabrushes.com.

Linzer Products Corp., headquartered in West Babylon, NY,
with facilities in Kankakee, IL, and San Fernando, CA, as well
as globally, specializes in the manufacture of paintbrushes,

roller covers and painting accessories, including roller frames, tapes,
abrasives, and more.

“The primary business of Linzer and our group of companies is
making products for the preparation and application of paint,” said
Linzer President Brent Swenson. “We enjoyed a healthy 2014 with
growth from each of our companies. For the remainder of 2015, we are
forecasting unit sales increases of high single-digit to low double-digit
percentage.

“A very large percentage of Linzer’s business is in private label
products. We try to be very supportive of the private label customer’s
particular marketing needs and requirements.”

One of the important and effective ways Linzer maintains its
competitive edge in today’s tough global marketplace is its ability to
develop innovative products.

‘“Innovation’ seems to be the buzzword these days,” Swenson said.
“Linzer is fortunate to be in the forefront of new fabrics and filaments
that greatly improve the painting experience.

“Every Linzer customer wants to see innovative items. Our
innovation is not in new gadgets, but more behind the scenes. For
example, our new fabrics and filaments really do make a difference.

With these products, the customer
experiences better performance with
the new and very different paints in
use today.”

One of the ways some manu -
facturers bring their innovative ideas
into fruition is by using a technology
that has been garnering headlines.
Indeed, 3-D printing has caught the
imagination of many in both the
manufacturing and the private sector.

“Linzer used 3-D printing for
our two most recent products
that are now in development,”
Swenson said. “It is a very
inexpensive way to see the real functionality of a product
before incurring the cost of molds. I see it continuing to be
very important as we move to future ideas.”

While making painting tools has traditionally involved hands-on
tasks, Linzer embraces technologies, such as 3-D printing and
automation, that aid in producing high-end items.

“Advancements in automation have resulted in the ability to produce
a better, high quality painting tool, in many cases,” Swenson said.
“While we are still very much a ‘made by hand’ industry, we do
automate whenever we find real benefits to the quality of any given
product.”

Another of Linzer’s recent innovations, in addition to its new fabrics
and filaments, is its Blue Dolphin line of tapes and abrasives. This
product offering includes sanding sponges, disc sanders and the newest
addition to the abrasive line, The Dust Hugger.

“The Dust Hugger makes smaller sanding projects cleaner and easier

Brent Swenson
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to complete, resulting in an almost dust-free working environment,”
Swenson said. “The majority of our tapes are made using a very unique
latex adhesive that is the most eco-friendly adhesive in the tape industry.
Unlike standard duct tapes, Linzer’s are made without rubber glues and
fillers, so we are able to provide, in most cases, a higher quality tape
without the same heavy mil thickness. Within the brand are a number of
specialty tapes that are very innovative and provide very different uses
than standard tapes.”

Getting Linzer’s ideas and products to market would not be possible
without its highly trained and skilled workforce. While Linzer also has
operations globally, its North American employee count is about 500
people, according to Swenson.

“Due simply to the size of our organization, we have amazing ideas
passed along to management on almost a daily basis,” Swenson said.
“We also look for acquisition opportunities where we can take
advantage of new company management skills and ideas to grow our
business.”

Producing the company’s products requires such raw materials as
plastics, wood handles, special synthetic filaments, natural animal hair
and fibers, according to Swenson.

“Probably the most difficult challenge today is finding high quality
hog hair for our natural bristle brushes,” he said. “As with other
manufacturers, pricing and availability of our raw materials is all about
supply and demand.”

Recruiting Younger Employees 
Through Networking

Like many companies in other fields, manufacturers in the brush,
broom and mop segments are dealing with an aging workforce as
the Baby Boomer generation is at, or approaching, retirement.

For Linzer’s group of companies, recruiting younger workers through
networking has been successful, Swenson said.

“Our experience using ‘head hunting’ companies hasn’t always
resulted in finding the person that best fits our close family of
employees,” he said. “We have a very diverse skilled, as well as
unskilled, workforce today. Our younger generation is very quick to
learn what is required of them, and they bring new and different ideas
and technologies to the table.”

Linzer offers special incentives to employees depending on their skill
level and their contribution to the company, Swenson said.

The political debate concerning raising the minimum wage at both
the federal and state levels has been a hot topic in the news media, as
of late.

“The minimum wage is such a sensitive issue. We worry, as
management, about employees not being able to make a livable
income,” Swenson said. “However, raising the minimum wage never
just affects the company’s entry level employees. With a hike in the
minimum wage, nearly the entire factory workforce is then in need of an
increase. 

“Most retail customers today are not so interested in price
increases, which means we must automate more, or ask more
of fewer employees in order to stay competitive.”

An important aspect of Linzer’s ongoing effort to remain competitive
is in offering the best in customer service. 

“It is very important to have people in the customer service
department who are not only courteous, but also understand Linzer
products and can communicate their uses to our very diverse customer
base,” Swenson said. “We have a great customer service department and
caring management team.”

The company’s commitment to taking care of customers also extends
to taking care of the environment.

“Linzer takes environmental issues very seriously,” Swenson said.
“Our San Fernando, CA, factory is now solar. We work very closely with

our raw material suppliers to obtain only recycled or recyclable products
whenever possible.”

Another issue on the national scene, which has garnered much debate
both pro and con, is the Affordable Care Act, commonly know as
ObamaCare. 

“We have always had health insurance programs available for our
employees, so we are probably not affected by ObamaCare as much as
other manufacturers,” Swenson said. “What we are not seeing is the
lowering of insurance costs, which was promised as part of
ObamaCare.”

When speaking of challenges facing private businesses in today’s
marketplace, Swenson put tax laws and competition from overseas at the
top of the list.  

“Complicated tax laws, in addition to difficult municipal, state
and federal restrictions, are probably the biggest challenges for a
private company,” Swenson said. “Also, competition from outside
the United States makes it difficult to maintain a stable domestic
workforce. 

“As far as the regulations and tax laws are concerned, we have very
little control. Regarding offshore competition, we choose to acquire, or
have joint ventures in other countries, where possible. It is very
important to control the quality and cost of goods as much as we can.

“Right now, one of our biggest concerns deals with the inaction of the
federal government in dealing with striking dock workers.”

The International Longshore and Warehouse Union is currently in
contract talks with West Coast shippers. The labor dispute has clogged
freight traffic moving through ports.

According to Swenson, the port situation could cripple many
businesses that import and export. This would probably not be the case
with Linzer’s businesses, as the company has factories throughout North
America where it can receive containers. However, a large backup of
goods at West Coast ports is building.

“The company is fortunate to have multiple locations in the United
States. We can occasionally ship to the other factories, but then
overland freight costs eat up our opportunity to maximize gross
profits,” Swenson said.

In this age of computers and sophisticated electronic communication
platforms, such as the Internet, cyber security has also made headlines
recently as large-scale computer hacking events have been in the news.

“Cyber security is always a concern, but mostly in protecting
corporate information,” Swenson said. “We prefer to sell products only
through our direct accounts, dealers, two-step distribution and larger
retailers. As a result, we do not have the common credit card issues that
other companies might have.”

While employee training and education at Linzer is an ongoing
process, Swenson, as the company’s top management official, also
continues to learn how to be a better leader and how to make sure
the company continues on the road to success it has enjoyed over
the years.

“I enjoy networking and I try to read books about business weekly,”
he said. “I enjoy books about leadership and corporate failure. I attend,
and I encourage our people to attend, a number of leadership seminars
that directly and indirectly affect our business. One of my favorite
sayings was spoken by John F. Kennedy: ‘Leadership and learning are
indispensable to each other.’”

Swenson is currently the vice chair of the American Brush
Manufacturers Association’s (ABMA) Paint Applicator Division. The
ABMA’s 2015 98th Annual Convention is scheduled for March 18-21 in
St. Petersburg, FL.

Contact: Linzer Products Corp., 
248 Wyandanch Ave., West Babylon, NY 11704. 

Phone: 800-221-0787.
Email: info@linzerproducts.com.
Website: www.linzerproducts.net.
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From WOMA:
Professional Sales And Skilled Technicians

WOMA Wood Machinery was founded in April 2008 by owner Daniel
Koehler, who along with his wife, sales manager Maria Koehler,
specialize in machinery for the production of wooden handles, sticks and
milled parts.

Today, the company has 10 employees. Seven technicians are
employed in the company’s workshop where second-hand machines are
cleaned, inspected and repaired. Complete overhauls are also available. 

WOMA also supplies machinery for the manufacture of brooms and
brushes for household applications, such as drilling and filling machines,
trimmers and hank cutters.  Simple mechanical designs to fully automatic
CNC-controlled machinery are available.

The company’s product range includes special machines for the
production of industrial brushes, interdental brushes, toothbrushes,
paintbrushes, paint rollers and mops.

Approximately 100 machines leave the WOMA warehouse or are sold
directly from site-to-site every year. Sales manager, Maria Koehler
handles worldwide sales and has 10 years experience importing and
exporting products. 

“WOMA was moved into a new company facility in 2009. At 450
square meters, a modern warehouse offers ideal conditions for trade and
the overhauling of used machines. The building is located on an estate of
2.500 qm, where expansion of stock space is available. The location
provides good traffic connections, and is located in a developed business
park. A meeting room and two modern workplaces were added to the
office department in November 2014,” said representatives.

Contact: WOMA Wood Machinery, Im Gewerbepark 10, 
36457 Stadtlengsfeld, Germany. 
Phone: +49 (0)36965 80916-0; 
Fax: +49 (0)369655 80916-9. 
Email: info@woma-brush.com.
Website: www.woma-brush.com.

Wöhler Bohemia Acquires Roll Pin
Division Of MBK Machinery

“Wöhler Bohemia s.r.o., based in Pelhrimov in the Czech Republic,
has further expanded its machinery program for paintbrush and roller
production and has acquired the roll pin division of MBK Machinery, of
Kisslegg, Germany,” according to a news release from Wöhler Bohemia.

Wöhler Bohemia was founded in 1994 as a subsidiary of the German-
based Wöhler Group companies, and has further developed over the
years. Apart from commissioned work for the German parent companies,
Wöhler Bohemia has increased the turnover made with its own products
to over 80 percent of the total. 

With the acquisition of  the roll pin division, which comprises not only
production machinery for paintbrushes and rollers, but also mixing,
metering and dispensing systems, Wöhler Bohemia further expands its
existing machinery program.

“MBK Maschinenbau GmbH has been one of the global market
leaders in welding machinery for wire reinforcements in the concrete and
construction industry for many years, and has decided to set its focus
solely on this core competence in the future. 

“This strategic move will further strengthen Wöhler’s market position,
while increasing its scope for innovative developments. A manufacturer
of production machinery for paintbrushes as well as industrial and
domestic brushes, Wöhler not only acquires new expertise but also
mixing, metering and dispensing systems. This makes Wöhler a supplier
of machinery and solutions optimally tailored to the individual needs and
desires of the customer.”

Albert and Mario Pfender, managing directors of MBK Maschinenbau
GmbH, said they feel Wöhler Bohemia was the right buyer for their roll
pin division. They said Wöhler’s experience and expertise will guarantee
their customers first-class service in the future. 

Jaroslav Markvart, managing director of Wöhler Bohemia s.r.o., said
“Customers can rely on being in good hands with Wöhler Bohemia.” 

Customers working with MBK Machinery can reach a new service
contact at Wöhler via email: machinery@woehler.cz.

Pictured, left to right, are Jaroslav Markvart, managing director of Wöhler
Bohemia S.R.O.; Dr. Katrin Wöhler, of Wöhler Holding GmbH; and Albert

Pfender and Mario Pfender, managing directors of MBK Maschinenbau GmbH.

Shown are WOMA owner Daniel Koehler and his wife, 
sales manager Maria Koehler. 

Industry News
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uses various types of wire. This includes stainless steel, brass and
phosphorus bronze. 

Benjamin reported that pricing and availability regarding many types
of raw materials used by his company have been stable as of late.

“We prefer to purchase from U.S. suppliers if we can. I feel it’s
important to maintain U.S. sources,” Benjamin said. “We haven’t had
too many issues with delivery of these materials. There are occasional
random issues. 

“Right now a big news item in manufacturing concerns
supply slowdowns (due to labor disputes) involving containers
entering the United States through West Coast ports. This
hasn’t influenced our company too much, but it remains a
concern, especially if it involves materials that our suppliers
need. This could influence manufacturing for months to
come.”

Benjamin also addressed another concern as of late by many business
owners, that of cyber security. To help counter this threat, fiber optic
cables will be installed at the Precision Brush facility in the near future.
Company officials are also looking at implementing more off-site
computer backups.

“We have a pretty robust firewall in place. Our IT guys do a good job
at making sure we are as safe as possible,” Benjamin said. “I am more
concerned about this issue on the larger scale beyond our own company,
such as major breaches that could take place at large data centers and in
banking.”

Despite such challenges, Benjamin remains optimistic about the
future of business in general, and the brush industry in particular. He also
realizes the importance of continual learning. 

“I have been involved with an entrepreneurial organization
that helps me look toward the future. It’s a global group of
people who share experiences and help each other in a
confidential manner,” Benjamin said. “One of the reasons we began

employment testing at Precision Brush stems from information I gained
from this group. I talked to a number of other company leaders who were
successful with this type of testing. I have also learned more about
workers’ compensation issues through this group. 

“It’s important to continually improve processess within a company.
At Precision Brush, we have picked out a couple of long-term
projects to work on. We do this each year. If you don’t
continue to improve, then your company will become
stagnate.”

Precision Brush began in 1951 and currently has customers in both
North America and abroad. 

“We are exporting more products, including into China which is nice.
Precision Brush is growing into that market,” Benjamin said. “We also
have good relationships in place with other brush companies. It’s nice to
be part of an industry that works so well together. There probably are not
a lot of other industries where you see such close ties among competitors
as well as customers. 

“We have been able to help other brush companies over the years, and
have received help from them as well, which is greatly appreciative. It
usually takes people who are new to this industry six months to a year to
really appreciate and understand how this cohesiveness is even possible.
It’s a pleasure to work in this type of environment. It’s also good to
participate in the ABMA Annual Convention where we can see what is
new in the industry, while maintaining friendships that have been
developed over the years.”

Benjamin remains very involved in the ABMA, and currently serves
as secretary of the association’s Industrial & Maintenance Division.  

Contact: Precision Brush, 
6700 Parkland Blvd., Solon, OH 44139. 

Phone: 440-542-9600.
Website:www.precisionbrush.com.

Brush Sales: Continued From Page 24
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The 98th American Brush Manufacturers Association
(ABMA) Annual Convention is scheduled for March 18-21
at The Renaissance Vinoy Resort & Spa, in St.
Petersburg, FL.
The ABMA event is billed as four days of networking,

fellowship and information sharing. The theme of this
year’s convention is “Reshoring.” According to ABMA, the
goal of reshoring is to bring good, well paying
manufacturing jobs back to North America. The topic of
reshoring will be discussed by Harry Moser during the
ABMA All-Attendee Educational Institute, scheduled for
Thursday, March 19.
This year’s ABMA Annual Convention will also include

the Suppliers Display, divisional meetings, guest
speakers, receptions and other key events. (A complete
schedule accompanies this article.)

Convention Program Highlights
Wednesday, March 18, is the first full day of activities for the 98th

ABMA Annual Convention. The Convention Committee Breakfast
Meeting is scheduled from 8 to 9:20 a.m., followed by the Public
Relations Committee Meeting from 9:30 to 10:20 a.m., and then the
Membership Committee Meeting from 10:30 to 11:50 a.m. 

ABMA convention registration on Wednesday is scheduled from 11
a.m. to 6 p.m. A Statistical Committee Lunch Meeting is set for noon
to 12:50 p.m. on Wednesday, followed by a Safety & Standards
Committee Meeting from 1 to 1:50 p.m.

This year’s ABMA Paint Applicator, Broom & Mop, Industrial
Maintenance and Suppliers Divisional Meetings are also slated for
Wednesday. All four meetings will take place from 2 to 3 p.m. ABMA
divisional meetings are open to everyone who attends the convention. 

Following the divisional meetings will be an ABMA Educational
Institute Technical Presentation titled “Understanding California Prop
65.” It’s scheduled for 3 to 4:30 p.m. and will be given by Bruce Nye,
a California trial lawyer. 

According to ABMA, California Prop 65 is a “right to know”
initiative, whereby the State of California has identified approximately
880 chemicals that are “known to cause cancer or birth defects or other
reproductive harm.” Any product sold in California that contains one
of the identified chemicals must provide a “clear and reasonable”
warning to consumers. ABMA was recently approached about
modifying the association’s safety slips to add warning information

relative to California Prop 65.
Wednesday’s events conclude with the New Members & First Time

Attendees Welcome Reception from 6 to 7 p.m., followed by the
Welcoming Reception from 7 to 9 p.m. Dress is business casual for
both events. 

A day earlier, on Tuesday, March 17, the Directors Finance Meeting
will take place from 5 to 6 p.m., and will be followed by the ABMA
100th Anniversary Task Force Meeting from 7 to 9 p.m. 

The main program to start Thursday, March 19, will be the Opening
Business Session from 8 to 8:50 a.m. The event will include a welcome
given by ABMA President Jeff Malish, of The Malish Corporation.
Prior to the Opening Business Session, a continental breakfast will be
available from 7 to 8:30 a.m. Registration will open at 7:30 a.m. and
remain active until 2 p.m. 

Following the Opening Business Session will be an ABMA All-
Attendee Educational Institute. This is scheduled from 9 to 11 a.m. The
event features guest speaker Harry Moser, who will present a program
titled, “Reshoring.” The reshoring initiative, founded by Moser in
2010, is an industry-led effort to bring manufacturing jobs back to the
United States. According to the ABMA, the initiative works with U.S.
manufacturers to help them recognize their profit potential with
reshoring, as well as the critical role they play in strengthening the
economy by utilizing local sourcing and production.

The Suppliers Display setup time is scheduled from 11 a.m. to 5
p.m. on Thursday, while the ABMA Golf Scramble Tournament will
take place from 1 to 6 p.m. at The Vinoy Golf Club, located in St.
Petersburg. The tournament cost includes greens fees, golf cart rental,
range balls and prizes. Transportation to the course will be provided
beginning at 11 a.m. Participants are asked to make their own club
rental arrangements directly by calling the pro shop at 727-896-8000.

Participants can also reserve golf clubs via email at:
tania.merrell@renaissancehotels.com.

Thursday’s Mid-Convention Reception is slated for 6:30 to 7:30
p.m. Lunch and dinner on Thursday are open. 

A full day of activities are planned for Friday, March 20, starting
with a continental breakfast from 7 to 8:30 a.m. Registration is
scheduled from 7:30 a.m. to noon. 

One highlight will be the ABMA Suppliers Display, which will
begin at 8 a.m. and run until noon. This event provides a showcase for
ABMA members to see the latest products, ideas and components
offered by exhibiting suppliers. In addition, the event is another
opportunity for members to network. 

ABMA To Hold
98th Annual
Convention: 
St. Petersburg,
Florida
Renaissance Vinoy Resort & Spa

Continued On Page 40

By Harrell Kerkhoff | 
Broom, Brush & Mop Editor





98th Annual ABMA Convention

Schedule Of Events
Tuesday, March 17

5 to 6 p.m. 
Directors Finance Meeting 
7 to 9 p.m.
100th Anniversary Task Force Meeting 

Wednesday, March 18
8 to 9:20 a.m. 
Convention Committee Breakfast Meeting 
9:30 to 10:20 a.m. 
Public Relations Committee Meeting 
10:30 to 11:50 a.m. 
Membership Committee Meeting 
11 a.m. to 6 p.m.
Registration / “Gathering Place” 
Noon to 12:50 p.m. 
Statistical Committee Lunch Meeting 
1 to 1:50 p.m.  
Safety & Standards Committee Meeting
2 to 3 p.m. 
Paint Applicator Division Meeting
2 to 3 p.m.   
Broom & Mop Division Meeting 
2 to 3 p.m. 
Industrial Maintenance Division Meeting
2 to 3 p.m.   
Suppliers Division Meeting 
3 to 4:30 p.m.
ABMA All-Attendee Educational Institute
Technical Presentation: Understanding Prop 65
Speaker: Bruce Nye
6 to 7 p.m.
New Members & First-Time Attendees 
Welcome Reception 
Dress: Business Casual
7 to 9 p.m.
Welcoming Reception 
Dress: Business Casual

Thursday, March 19
7 to 8:30 a.m. 
Continental Breakfast
7:30 a.m. to 2 p.m. 
Registration / “Gathering Place” 
8 to 8:50 a.m.
Opening Business Session - President’s Welcome 
9 to 11 a.m.
ABMA All-Attendee Educational Institute 

Presentation: Reshoring
Speaker: Harry Moser
11 a.m. to 5 p.m.  
Suppliers Display Setup 
11 a.m. to 12:30 p.m.
Lunch on Own
1 to 6 p.m.
Golf Scramble Tournament
6:30 to 7:30 p.m.
Mid-Convention Reception
7:30 p.m.
Dinner on Own

Friday, March 20
7 to 7:45 a.m.
Suppliers Display Setup 
7 to 8:30 a.m.
Continental Breakfast 
7:30 a.m. to Noon
Registration / “Gathering Place”

8 a.m. to Noon
ABMA Suppliers Display
9 to 10:30 a.m.
Companion Program — History Tour Of The Vinoy
Noon to 1 p.m.
Buffet Lunch
2 to 5:30 p.m. 
Sailing Regatta Tour
7 to 10 p.m.
Suppliers Reception 
Theme: Margaritaville Parrot Head Night
Dress: Business Casual

Saturday, March 21
7:30 to 9 a.m. 
Continental Breakfast
8:30 to 9:30 a.m. 
Closing Business Session 
9:30 to 10:30 a.m.
ABMA All-Attendee Educational Institute
Presentation: Manage Change Using Creativity
Speaker: Mark Mayfield
11 a.m. to 2:30 p.m. 
Board of Directors Luncheon & Meeting  
6:30 to 9:30 p.m.
Board of Directors Dinner 

March 18-21, 2015 |  Renaissance Vinoy Resort & Spa |  St. Petersburg, FL 
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From 9 to 10:30 a.m.,
meanwhile, the ABMA
Companion Program “Hi -
s   tory of the Vinoy Walk”
is scheduled. Part icipants
will take a history wal -
king tour of The Ren -
aissance Vinoy Resort &
Spa that includes the
facility’s historic building
and gardens. The tour will
depart from the Navigator
desk. 

A buffet lunch is slated
for noon until 1 p.m. on
Friday. This will be
followed by a Sailing

Regatta Tour from 2 to 5:30 p.m. Participants will assemble in the
lobby at 1 p.m. to meet the captain and be assigned a boat. There will
be approximately 5 to 6 people per boat. Teams will learn basic sailing
skills and then participate in a competition while rotating through
different shipboard roles. Participants should bring layers of clothing,
rubber soled shoes and sunscreen.

Friday evening’s featured event will be the Suppliers Reception,
which takes place from 7 to 10 p.m. The theme is “Margaritaville
Parrot Head Night.” The event is dedicated to the music of Jimmy
Buffett with dancing available. Attendees are urged to come dressed in
Jimmy Buffett parrot head attire. 

The final day of the convention is Saturday, March 21, beginning
with a continental breakfast from 7:30 to 9 a.m., and followed by the
Closing Business Session from 8:30 to 9:30 a.m. 

Saturday’s ABMA All-Attendee Educational Institute is scheduled
from 9:30 to 10:30 a.m. with guest speaker Mark Mayfield presenting
“Manage Change Using Creativity.” Mayfield merges his background
as a corporate lobbyist and nightclub performer to create a unique
presentation style. 

From 11 a.m. to 2:30 p.m. on Saturday, the ABMA Board of
Directors Luncheon and Meeting is scheduled. The final event of the
2015 ABMA Annual Convention will be the Board of Directors Dinner
from 6:30 to 9:30 p.m. 
Hotel Registration, Dress 
And Weather Information

The Renaissance Vinoy Resort & Spa is located at 501 5th Ave., NE,
in St. Petersburg, FL 33701. The phone number for reservations is 727-
894-1000. There is no group code for this year’s ABMA Annual
Convention. Attendees, however, can reference “ABMA” when
making hotel reservations. The resort is located 19.5 miles southwest
of the Tampa International Airport (TPA) and 12 miles northwest of the
St. Petersburg/Clearwater International Airport (PIE). 

For ABMA events, comfortable and casual dress is appropriate.
Daytime attire is casual and sportswear is customary (golf shirts and
slacks or shorts for men; slacks, shorts or skirts/dresses for women).
Evening activities feature “nice” informal or daytime business casual
attire and may include sport coats for men; pantsuits, slacks,
skirts/dresses for women. 

Located on the Gulf of Mexico, St. Petersburg’s average daytime
temperatures in March are in the 70s. Nighttime temperatures average
in the low- to mid-60s. The area averages 3.75 inches of rain during the
month.

Call 720-392-2262 or visit www.abma.org for additional
information about this year’s ABMA Annual Convention.

ABMA 98th Annual Convention: Continued From Page 36

The Renaissance Vinoy Resort & Spa includes
a renovated lobby and other new features.





U.S. government trade figures for the first 10 months of 2014
indicate raw material imports were up in three categories outlined:
broom and mop handles, brush backs and metal handles, compared to
the first 10 months of 2013. For October 2014, raw material imports
were up in two categories outlined: broom and mop handles and brush
backs.
Import totals for the first 10 months of 2014 were up in five finished

goods categories outlined: brooms of broom corn valued at more than
96 cents, brooms and brushes of vegetable material, shaving brushes,
paint rollers and upright brooms, compared to the first 10 months of
2013. In October 2014, seven categories outlined recorded increases:
brooms of broom corn valued at more than 96 cents, brooms and
brushes of vegetable material, toothbrushes, shaving brushes, paint
rollers, paintbrushes and upright brooms.

Raw Material Imports
Hog Bristle

The United States imported 26,032 kilograms of hog bristle in October
2014, down 42 percent from 44,644 kilograms imported in October 2013.
During the first 10 months of 2014, 219,575 kilograms of hog bristle
were imported, down 12 percent from 249,901 kilograms imported
during the first 10 months of 2013.

China sent 218,894 kilograms of hog bristle to the United States during
the first 10 months of 2014.

The average price per kilogram for October 2014 was $20.69, up 69
percent from the average price per kilogram for October 2013 of $12.25.
The average price per kilogram for the first 10 months of 2014 was
$15.29, up 3 percent from the average price per kilogram of $14.87 for
the first 10 months of 2013.

Broom And Mop Handles
The import total of broom and mop handles during October 2014 was

2 million, up 25 percent from 1.6 million for October 2013. During the
first 10 months of 2014, 15.3 million broom and mop handles were
imported, up 20 percent from 12.8 million for the first 10 months of
2013.

During the first 10 months of 2014, the United States received 8.8
million broom and mop handles from Brazil, 3.1 million from Honduras
and 2.2 million from China.

The average price per handle for October 2014 was 91 cents, up 8
percent from 84 cents for October 2013. The average price for the first 10
months of 2014 was 92 cents, up 7 percent from 86 cents for the first 10
months of 2013.

Brush Backs
October 2014 imports of brush backs totaled 658,247, up 45 percent

from 454,761 for October 2013. During the first 10 months of 2014, 5.4
million brush backs were imported, up 13 percent from 4.8 million for
the first 10 months of 2013.

Canada sent 2.6 million brush backs to the United States during the
first 10 months of 2014, while Sri Lanka shipped 2.2 million.

The average price per brush back was 42 cents during October 2014,
down 21 percent from 53 cents for October 2013. For the first 10 months
of 2014, the average price per brush back was 44 cents, down 6 percent
from the average price for the first 10 months of 2013 of 47 cents.

Metal Handles
The import total of metal handles during October 2014 was 2.7

million, down 16 percent from 3.2 million for October 2013. During the
first 10 months of 2014, 25.8 million metal handles were imported, up 23
percent from 21 million for the first 10 months of 2013.

During the first 10 months of 2014, Spain exported 10.4 million metal
handles to the United States, while both Italy and China shipped 7.2
million.

The average price per handle for October 2014 was 96 cents, up 45
percent from 66 cents for October 2013. The average price for the first 10
months of 2014 was 86 cents, up 21 percent from the average price for
the first 10 months of 2013 of 71 cents.

Finished Goods Imports
Brooms Of Broom Corn

Valued At More Than 96 Cents
The United States imported 678,057 brooms of broom corn valued at

more than 96 cents per broom during October 2014, up slightly from
673,660 for October 2013. During the first 10 months of 2014, 6.8
million brooms of broom corn were imported, up 3 percent from 6.6
million for the first 10 months of 2013.

Mexico shipped nearly all of the brooms to the United States during
the first 10 months of 2014.

The average price per broom for October 2014 was $2.47, up 3 percent
from the average price for October 2013 of $2.40. The average price per
broom for the first 10 months of 2014 was $2.50, up 5 percent from $2.37
for the first 10 months of 2013.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material during

October 2014 was 232,402, up 16 percent from 200,557 brooms and
brushes imported during October 2013. During the first 10 months of
2014, 2.1 million brooms and brushes were imported, up 24 percent from
1.7 million for the first 10 months of 2013.

Sri Lanka exported 1.2 million brooms and brushes to the United
States during the first 10 months of 2014.

The average price per unit for October 2014 was $1.53, up 20 percent
from $1.27 for October 2013. The average price for the first 10 months
of 2014 was $1.44, up 12 percent from the average price recorded for the
first 10 months of 2013 of $1.29.

Toothbrushes
The United States imported 93 million toothbrushes in October 2014,

up 11 percent from 83.6 million imported in October 2013. During the
first 10 months of 2014, 850.1 million toothbrushes were imported, down
5 percent from 894.3 million imported during the first 10 months of
2013.

China sent 650.1 million toothbrushes to the United States during the
first 10 months of 2014, while Vietnam shipped 49.4 million, Switzerland
sent 46.4 million and India exported 43.3 million. 

The average price per toothbrush for October 2014 was 23 cents, the
same as for October 2013. The average price for the first 10 months of
2014 was 24 cents, up 1 cent from the average price for the first 10
months of 2013.

Hairbrushes
October 2014 imports of hairbrushes totaled 3.4 million, down 17

percent from 4.1 million for October 2013. During the first 10 months of
2014, 29.4 million hairbrushes were imported, down 24 percent from
38.8 million for the first 10 months of 2013.

Imports/Exports
Imports Up, Exports Down 
For First 10 Months 
Of 2014

By Rick Mullen |  Broom, Brush & Mop Associate Editor
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China shipped 29.2 million hairbrushes to the United States during the
first 10 months of 2014.

The average price per hairbrush was 30 cents during October 2014, up
1 cent from the average price for October 2013. For the first 10 months
of 2014, the average price per hairbrush was 28 cents, also up 1 cent from
the average price for the first 10 months of 2013.

Shaving Brushes
The United States imported 10.1 million shaving brushes in October

2014, up 146 percent from 4.1 million imported in October 2013. During
the first 10 months of 2014, 94.5 million shaving brushes were imported,
up 98 percent from 47.7 million imported during the first 10 months of
2013.

Germany sent 44.4 million shaving brushes to the United States during
the first 10 months of 2014, while China shipped 35.6 million.

The average price per shaving brush for October 2014 was 11 cents,
down 45 percent from the average price for October 2013 of 20 cents. The
average price for the first 10 months of 2014 was 10 cents, down 33
percent from the average price for the first 10 months of 2013 of 15 cents.

Paint Rollers
The import total of paint rollers during October 2014 was 4.9 million,

up 9 percent from 4.5 million recorded for October 2013. During the first
10 months of 2014, 45.2 million paint rollers were imported, up 2 percent
from 44.5 million during the first 10 months of 2013.

China sent 34.7 million paint rollers to the United States during the first
10 months of 2014, while Mexico exported 7.6 million and Germany
shipped 1.6 million.

The average price per paint roller for October 2014 was 45 cents, down
10 percent from the average price for October 2013 of 50 cents. The
average price for the first 10 months of 2014 was 50 cents, down 6
percent from the average price of 53 cents for the first 10 months of 2013.

Paintbrushes
U.S. companies imported 18.9 million paintbrushes during October

2014, up 12 percent from 16.9 million paintbrushes imported during
October 2013. Paintbrush imports for the first 10 months of 2014 were
190.1 million, down 7 percent from 205.1 million recorded for the first 10
months of 2013.

China shipped 171.9 million paintbrushes to the United States during
the first 10 months of 2014, while Indonesia sent 14.2 million.

The average price per paintbrush for October 2014 was 29 cents, up 12
percent from 26 cents for October 2013. The average price for the first 10
months of 2014 was 30 cents, up 15 percent from 26 cents for the first 10
months of 2013.

Upright Brooms
The total import of upright brooms for October 2014 was 1.5 million,

up 36 percent from 1.1 million for October 2013. During the first 10
months of 2014, 12.6 million upright brooms were imported, up 6 percent
from 11.9 million imported during the first 10 months of 2013. 

China sent 10.7 million upright brooms to the United States during the
first 10 months of 2014.

The average price per broom for October 2014 was $1.48, down 4
percent from the average price for October 2013 of $1.54. The average
price per broom for the first 10 months of 2014 was $1.54, up 1 percent
from $1.52 for the first 10 months of 2013.

Exports
Export totals for the first 10 months of 2014 were down in three

categories outlined: brooms and brushes of vegetable materials,
toothbrushes, and shaving brushes.
In October 2014, three categories outlined reported increases:

shaving brushes, artist brushes and paintbrushes, compared to October
2013.

Brooms & Brushes Of Vegetable Materials
The United States exported 6,138 dozen brooms and brushes of

vegetable materials during October 2014, down 9 percent from the
October 2013 total of 6,742 dozen. Exports of brooms and brushes of
vegetable materials during the first 10 months of 2014 were 55,908 dozen,
down 26 percent from 75,948 dozen for the first 10 months of 2013.

The United States sent 26,916 dozen brooms and brushes to Canada
during the first 10 months of 2014.  

The average price per dozen brooms and brushes was $41.23 in October
2014, down 4 percent from $43.09 for October 2013. The average price
per dozen brooms and brushes for the first 10 months of 2014 was $40.54,
down 5 percent from $42.48 for the average price per dozen for the first
10 months of 2013.

Toothbrushes
During October 2014, the United States exported 12.7 million

toothbrushes, the same as the total recorded in October 2013. During the
first 10 months of 2014, 140.7 million toothbrushes were exported, down
8 percent from 152.8 million exported during the first 10 months of 2013.

The United States exported 47.5 million toothbrushes to Canada during
the first 10 months of 2014, while sending 25.2 million toothbrushes to
Mexico and 22.3 million to Germany.

The average price per toothbrush for October 2014 was 54 cents, up 17
percent from 46 cents for October 2013. The average price per toothbrush
for the first 10 months of 2014 was 44 cents, the same as for the first 10
months of 2013.

Shaving Brushes
The United States exported 2.2 million shaving brushes during October

2014, up 57 percent from 1.4 million shaving brushes exported for October
2013. During the first 10 months of 2014, 12.9 million shaving brushes
were exported, down 5 percent from 13.6 million during the first 10
months of 2013.

Both Mexico and Brazil imported 3.4 million shaving brushes from the United
States during the first 10 months of 2014, while Canada received 3 million.

The average price per shaving brush for October 2014 was 89 cents,
down 28 percent from the average price for October 2013 of $1.23. The
average price for the first 10 months of 2014 was $1.28, up 35 percent
from 95 cents recorded for the first 10 months of 2013.

Artist Brushes
October 2014 exports of artist brushes totaled 1.1 million, up 23

percent from the October 2013 total of 896,617 artist brushes. During the
first 10 months of 2014, 9.4 million artist brushes were exported, up 19
percent from 7.9 million for the first 10 months of 2013.

Canada received 5.7 million artist brushes from the United States
during the first 10 months of 2014, while the United Kingdom imported
470,156.

The average price per artist brush was $2.76 during October 2014,
down 5 percent from the average price for October 2013 of $2.92. For the
first 10 months of 2014, the average price per artist brush was $2.58,
down slightly from the average price for the first 10 months of 2013 of
$2.60.

Paintbrushes
The export total of paintbrushes during October 2014 was 172,096, up

46 percent from 118,121 for October 2013. During the first 10 months of
2014, 1.4 million paintbrushes were exported, up 27 percent from 1.1
million during the first 10 months of 2013.

Canada imported 548,525 paintbrushes from the United States during
the first 10 months of 2014.

The average price per paintbrush for October 2014 was $14.84, down
16 percent from $17.59 for October 2013. The average price for the first
10 months of 2014 was $15.99, down 9 percent from $17.65  recorded for
the first 10 months of 2013.
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Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)
Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles
                            October                               Year To Date                        
Country            Net Q/Ton              Value            Net Q/Ton              Value
France                                                                               12             46,656
Germany                                                                              1               4,397
Sri Lka                                                                                 1               2,601
China                             20             75,465                         28           104,865
Taiwan                                                                                 1               8,914
TOTAL                           20             75,465                         43           167,433

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

                            October                               Year To Date                        
Country       Net Q/Dozen              Value       Net Q/Dozen              Value
Canada                     3,619           135,532                  26,916        1,038,745
Mexico                         714             12,760                    1,414             41,941
C Rica                                                                              528             10,989
Panama                                                                           100               5,000
Bermuda                                                                          278               9,706
Bahamas                         6               2,764                    2,197           153,972
Jamaica                                                                             25               4,383
Cayman                                                                             12               3,110
St K N                                                                              100               2,760
S Lucia                                                                              17               6,602
S Vn Gr                                                                            220               8,094
Trinid                                                                             1,620             25,000
Colomb                                                                         1,024             22,866
Venez                                                                               217               7,376
Ecuador                                                                             26               8,380
Chile                                                                                186             32,570
Brazil                                                                                333               3,440
Uruguay                                                                               6               9,430
Argent                            17               2,896                    1,101             38,639
U King                         483             27,786                    3,814           183,512
Ireland                                                                                83             12,000
Nethlds                                                                            732             12,122
Belgium                                                                            111               3,654
France                                                                             101               3,320
Germany                                                                          721             36,663
Czech                            27               3,178                         27               3,178
Poland                                                                             124               6,920
Kazakhs                                                                             14               7,916
Lebanon                                                                               9               2,969
Kuwait                                                                                58               3,563
S Arab                         758             49,964                    1,832           100,332
Arab Em                      229               7,558                       362             34,412
Thailnd                                                                               98             10,300
Singapr                          40               3,039                       847           128,861
China                                                                               959             55,457
Kor Rep                                                                        1,395             24,291
Hg Kong                                                                       4,213             93,336
Taiwan                                                                             270               8,914
Japan                           195               4,680                    1,187             30,944
Austral                                                                             560             21,756
N Zeal                                                                           1,348             21,589
Samoa                                                                             156               3,624
Nigeria                           50               2,895                       496             17,595

Rep Saf                                                                             71               6,086
TOTAL                      6,138           253,052                  55,908        2,266,317

                                          9603210000 Toothbrushes
                            October                               Year To Date                        
Country            Net Q/No.              Value            Net Q/No.              Value
Canada              4,377,069        3,349,802           47,463,223      25,230,884
Mexico               2,279,243           711,353           25,195,826        8,204,002
Guatmal                                                                      29,568               7,602
Belize                                                                            8,815             11,239
Salvadr                                                                         7,794             79,972
Hondura                                                                      34,082             64,911
Nicarag                                                                         7,308               7,935
C Rica                                                                         39,848             65,246
Panama                225,504           132,269             3,703,347        2,023,741
Bahamas                                                                      1,754             22,063
Jamaica                    9,168               3,324                  82,920             29,832
Cayman                                                                        6,000               4,740
Haiti                                                                            44,432             15,605
Dom Rep                40,956             24,482                470,536           264,687
Antigua                                                                       16,488             15,892
S Lucia                     7,920               4,094                  16,936             24,063
Barbado                  15,768               5,666                  74,501             37,387
Trinid                       35,825             29,632                368,544           418,943
S Maarte                                                                       1,235             11,343
Curaco                    39,600             14,868                212,760             82,123
Aruba                           365               3,733                  16,655             16,089
Colomb                   96,472             77,336                607,235           445,282
Guyana                     6,550               3,638                  16,479             26,857
Ecuador                    2,533             25,917                  99,386           100,066
Peru                                                                            45,128             78,690
Chile                            633               6,480                  98,263             45,498
Brazil                        9,320             56,080                  15,377           117,963
Paragua                                                                        2,534             25,929
Uruguay                    2,638             26,991                  71,577           132,500
Argent                   808,104           191,109             3,204,794        1,143,015
Sweden                                                                         5,492               7,955
Finland                                                                        48,384             65,318
Denmark                                                                       2,448               3,874
U King                    42,480             20,408                212,896           388,329
Ireland                  216,000             73,656             1,630,800           543,675
Nethlds                                                                       24,096             95,366
Belgium                                                                      16,651             32,143
France                    11,663             18,034                  38,058             71,584
Germany            1,690,278           304,646           22,306,667        3,787,556
Czech                     24,161           247,195             3,607,452        2,998,368
Hungary                    8,712               5,152                    8,712               5,152
Switzld                      1,488               2,623             1,582,471           229,667
Lithuan                      1,344               4,252                    2,711             12,142
Poland                                                                          7,806             31,685
Ukraine                                                                         3,888             11,217
Italy                           2,346             24,000                118,777           144,511
Slvenia                                                                          1,248               4,413
Greece                                                                          5,112               7,412
Turkey                                                                           1,000               7,959
Lebanon                                                                           977             10,000
Iraq                                                                               2,232               3,598
Israel                                                                             1,704               3,658
Kuwait                       2,400               8,621                    4,567             30,786
S Arab                                                                           5,904               5,531
Qatar                                                                                624               2,801
Arab Em                      400               3,180                108,858           148,435
India                      170,187           193,406             1,022,559        1,039,030
Pakistn                                                                          6,300               9,450
Thailnd                      3,684             13,218                508,271           114,796
Singapr                                                                         7,704               8,299
Indnsia                    68,192             27,056                170,264             62,619
Phil R                                                                          16,451             81,589
China                    786,498           455,652             5,904,883        3,669,191

exports
OCTOBER EXPORTS BY COUNTRY
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Kor Rep             1,250,277           576,588             9,856,135        5,894,245
Hg Kong               329,142           133,567             9,953,529        3,226,895
Taiwan                    45,792             25,846                298,192           227,419
Japan                    121,690             46,001             1,020,638           312,701
Austral                         908               2,763                181,499           210,479
N Zeal                                                                         14,152             15,768
Rep Saf                                                                      39,338           109,146
TOTAL             12,735,310        6,852,638         140,712,795      62,388,861

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

                            October                               Year To Date                        
Country            Net Q/No.              Value           Net Q./No.              Value
Canada                 263,844           419,374             3,016,884        3,814,883
Mexico                  220,211           117,531             3,360,415        1,628,275
Guatmal                       296               4,604                    3,303             20,194
Belize                                                                            3,000               2,750
Salvadr                                                                         4,225             26,296
Hondura                       591             16,337                    2,713             23,940
Nicarag                     1,824               2,625                    1,824               2,625
C Rica                                                                         13,658             75,935
Panama                         50               2,600                  10,602             63,201
Dom Rep                                                                    11,000             20,690
Trinid                         3,946             46,183                  47,266           489,367
S Maarte                                                                       2,012             10,732
Aruba                        2,256               2,884                    2,533               5,413
Colomb                 307,200             70,469                339,683           166,435
Venez                       5,146             47,059                156,153           420,108
Ecuador                  62,552             83,523                111,200           192,361
Peru                             255               4,333                    4,039             34,376
Chile                                                                           58,752           122,456
Brazil                 1,140,073           493,496             3,422,666        1,968,939
Paragua                                                                        5,946             24,709
Uruguay                    3,766             12,115                  17,134             47,543

Argent                     66,288             25,046                538,626           336,763
Iceland                                                                             200               4,320
Sweden                                                                         1,064             26,952
Finland                                                                          3,528               8,259
Denmark                                                                       4,735             43,295
U King                    50,924           159,379                262,546           833,538
Nethlds                                                                       18,495           381,150
Belgium                    2,099               9,252                  15,583           159,527
France                      1,330               3,152                209,285           637,894
Germany                 15,720             36,214                193,875           813,489
Czech                                                                              760               3,760
Switzld                                                                          1,278             11,742
Poland                                                                          1,973               5,248
Russia                      1,388               9,385                    6,642             78,182
Ukraine                                                                            984               3,456
Spain                        1,088               9,954                  27,049             93,287
Portugl                                                                          5,184             13,216
Italy                                                                               3,260             46,522
Serbia                                                                           2,592               5,856
Turkey                    15,245             35,686                  82,302           169,142
Israel                                                                             2,832             27,669
Kuwait                       1,700             15,550                  16,020           136,223
S Arab                                                                           3,550             44,647
Qatar                                                                                263               4,249
Arab Em                   7,430             60,001                  30,357           400,787
Oman                                                                                 41               6,302
India                                                                            13,380               5,673
Thailnd                      5,184               5,167                  66,082           138,889
Malaysa                                                                           897               8,197
Singapr                     4,477             23,229                130,874           517,089
Indnsia                                                                        27,912             46,063
Phil R                             70               3,960                  85,196           120,873
China                      15,644             70,261                197,981           707,659
Kor Rep                    8,402             58,613                  74,440           315,168



Hg Kong                 13,590             56,595                  64,290           260,393
Taiwan                    12,218             49,628                  55,117           241,175
Japan                      10,132             13,613                  66,087           359,172
Austral                      1,978             17,760                  71,016           302,322
N Zeal                          770               4,019                       770               4,019
Egypt                                                                               375             21,409
Rep Saf                       545               4,983                    2,327             35,420
Malawi                                                                             200               3,524
TOTAL               2,248,232        1,994,580           12,884,976      16,543,748

9603300000 Artists Brushes, Writing Brushes and Similar Brushes
for the Application of Cosmetics

                            October                               Year To Date                        
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                 702,118        1,444,433             5,735,241      10,912,383
Mexico                    32,226           146,193                371,152        1,389,238
Hondura                                                                        1,377               5,080
C Rica                                                                           5,681             37,187
Panama                    7,785             28,725                  36,439           135,871
Bahamas                                                                    13,051             48,154
Jamaica                       319               8,877                    1,343             12,655
Haiti                                                                              4,181             62,435
Dom Rep                                                                  118,401           148,198
B Virgn                                                                             702               2,590
Barbado                                                                      13,953             24,354
Trinid                                                                             7,879             26,932
Martinq                                                                          1,412               5,210
Colomb                     4,190             21,760                101,758           421,343
Venez                       6,144             23,011                141,440           344,489
Ecuador                                                                        3,713             36,321
Peru                                                                              9,267             37,587
Bolivia                                                                           3,479             12,838
Chile                                                                           17,927             48,226

Brazil                      25,390             93,679                324,131        1,043,674
Paragua                                                                      35,041           129,291
Argent                                                                           5,280               8,955
Sweden                    3,422             23,862                  34,902           185,382
Norway                     6,438             27,492                  42,496           172,446
Finland                      2,674               9,867                  28,489           101,302
Denmark                                                                     20,678             81,982
U King                    43,535           176,532                470,156        1,845,100
Ireland                      4,470               8,421                  31,179           102,353
Nethlds                     2,194             11,940                  20,788           184,836
Belgium                                                                      44,644           168,939
France                    25,905           159,904                131,932           559,586
Germany                   5,844             19,552                  50,348           190,911
Czech                          396               2,809                       396               2,809
Hungary                                                                           906               3,342
Switzld                    70,903           261,609                190,141           660,988
Latvia                                                                            7,619             21,164
Lithuan                                                                          1,547               5,706
Poland                      4,119             13,903                  23,083             81,081
Russia                                                                           2,597             15,368
Spain                                                                            6,639             26,066
Italy                           3,384             25,479                  37,044           163,114
Slvenia                         417               3,706                    4,561             15,651
Serbia                                                                         19,069             37,443
Greece                                                                          4,327             10,208
Turkey                    24,371             92,755                128,479           489,730
Israel                         4,383               7,244                  35,182           120,764
Jordan                                                                           1,730               6,197
Kuwait                                                                         14,170             52,286
Arab Em                                                                       7,809             38,295
Pakistn                                                                             693               2,558
Bngldsh                                                                       22,094             81,520
Sri Lka                      5,846             21,568                    5,846             21,568
Thailnd                      5,827             23,762                  27,002           148,700
Vietnam                                                                        4,338             16,005
Malaysa                    1,594               5,882                    8,135             30,016
Singapr                        500               4,634                  22,417             85,497
Phil R                                                                            1,859               6,861
Macau                                                                              826               3,046
China                        4,807             17,737                210,051           635,220
Kor Rep                    5,064             22,693                127,485           327,768
Hg Kong                      300               4,650                111,055           746,758
Taiwan                         996               9,889                       996               9,889
Japan                      12,802             49,205                  67,591           314,409
Austral                    35,087           127,797                315,722        1,095,500
N Zeal                                                                         33,920             74,169
Tunisia                                                                          9,253               9,606
Nigeria                      1,582               8,253                  19,220             72,054
Rep Saf                                                                      45,417           181,131
TOTAL               1,055,032        2,907,823             9,347,679      24,098,335

9603402000 Paint Rollers
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                 122,736           206,951                632,779        1,892,896
Mexico                    25,761             61,367                187,388           502,695
Guatmal                                                                        4,644               3,239
Salvadr                                                                              28               4,008
Hondura                                                                        5,460               8,737
Nicarag                                                                              80               3,077
C Rica                         450               8,728                  15,442             64,902
Panama                    2,424               7,241                  20,687           207,305
Bermuda                      520               3,503                    7,514             25,196
Bahamas                  2,120               7,460                    8,811             36,217
Jamaica                    5,448             14,166                    5,448             14,166
Haiti                                                                              3,850             10,878
Dom Rep                  4,500               5,462                171,882           337,168
Anglla                                                                                 17               3,320
B Virgn                                                                          6,535               5,578
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Antigua                                                                            947               2,738
Barbado                                                                           496               8,699
Trinid                         1,698             29,550                    8,610             66,810
S Maarte                                                                            10               2,775
Curaco                                                                             757             13,279
Aruba                                                                            1,539               7,743
Colomb                                                                            571               2,660
Peru                                                                            23,281             30,468
Brazil                        8,549             16,299                    8,549             16,299
Sweden                         45               4,501                         45               4,501
U King                         147               6,919                    4,836             40,677
Ireland                                                                           1,385             12,832
Nethlds                                                                            206               6,471
Belgium                                                                           805             26,060
France                                                                               48               5,850
Germany                   1,820               2,955                  55,816           113,539
Czech                                                                                20               5,410
Switzld                                                                             910             15,980
Estonia                        560               3,842                       560               3,842
Poland                                                                               50               2,983
Spain                                                                            2,134               2,928
Turkey                                                                              383               6,714
Israel                                                                                891             15,637
S Arab                                                                       112,956           104,719
Arab Em                                                                     10,838               9,945
India                                                                              8,725             56,879
Thailnd                                                                             329             19,716
Vietnam                                                                             80               8,898
Malaysa                       284               4,976                    1,984             25,608
Singapr                                                                         1,300               3,252
China                                                                               148               6,277
Kor Rep                    2,060             36,153                  38,640             91,990
Hg Kong                                                                       1,400               6,146
Taiwan                                                                               15               3,000
Japan                                                                            1,008               3,286
Austral                                                                        63,476           217,098

N Zeal                                                                         23,107             73,632
Fiji                                                                               38,778             46,617
Gabon                                                                              790               2,537
Rep Saf                                                                    243,022           177,017
TOTAL                  179,122           420,073             1,730,010        4,390,894

                                          9603404020 Paint Pads
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                         600               3,960                  23,103             93,560
Salvadr                                                                         8,320             59,055
Nicarag                                                                         6,551             46,500
Panama                                                                        4,096               8,945
Dom Rep                                                                         414               2,940
Trinid                                                                                200               5,683
Colomb                     1,620               4,491                    3,658             10,120
Venez                                                                               181               4,540
Chile                                                                                996               3,260
Argent                          924               3,373                       924               3,373
Falk Is                                                                           3,945             28,000
Sweden                                                                         1,200               4,128
Finland                                                                        24,080             46,704
Denmark                                                                          516               3,663
U King                         517               3,672                    6,275             27,106
Ireland                                                                              431               3,060
France                                                                             174               6,745
Spain                                                                               941               5,908
Greece                                                                               67               2,977
Israel                                                                                  66             11,653
Thailnd                                                                             743               5,272
Singapr                                                                         2,520               6,961
Brunei                                                                                30               8,189
Kor Rep                                                                           720               3,789
Austral                                                                        24,628             42,509
N Zeal                       1,500               4,260                    1,500               4,260
TOTAL                      5,161             19,756                116,279           448,900

Royal Paint Roller

Royal Paint Roller — a name known in the industry for over
45 years for top quality products, fine service and competitive prices.

Manufacturer of paint rollers in ALL SIZES—from Slim Jim to Jumbo 21 4”
I.D. in VARIETY OF FABRICS—including lambskin, kodel, lambswool,
synthetic blends & “Lint Free” woven line.

Also a complete line of frames, trays, paint brushes & painting accessories for
the professional and Do-It-Yourself markets.

Specializing in private labeling at competitive prices.

ROYAL PAINT ROLLER
248 Wyandanch Avenue

West Babylon, N.Y. 11704
Tel: (631) 643-8012  •   Fax: (631) 253-9428
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9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)

                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   74,696        1,179,566                548,525        7,783,468
Mexico                      1,960             15,290                  17,938           295,735
Guatmal                    3,400             25,917                    3,629             35,632
Hondura                    4,500             16,200                  19,618           154,050
Nicarag                                                                         1,401             29,557
C Rica                                                                         10,411           116,143
Panama                    3,812             34,394                  19,002           338,669
Bermuda                                                                       1,439             27,844
Bahamas                                                                      1,790             19,026
Jamaica                       359               7,451                       635             13,169
Cayman                                                                        2,233             25,868
Haiti                                                                                 285               5,018
Dom Rep                  2,698             36,291                    5,382             91,973
B Virgn                           29               7,083                    1,882             45,510
St K N                          165               3,420                       165               3,420
S Lucia                                                                            152               3,155
Barbado                       194               4,032                       337             12,867
Trinid                         2,657             55,095                    5,659           122,643
Aruba                                                                            1,085             14,199
Colomb                     1,343             27,862                    9,800           203,273
Venez                                                                               971             25,590
Guyana                                                                            696             20,393
Ecuador                    1,561             32,388                  29,452           222,895
Bolivia                                                                                55               8,325
Chile                                                                             3,582             77,147
Brazil                                                                             1,172             25,669
Argent                       1,239             46,676                    4,802           120,578
Norway                                                                            108               3,337
Finland                           65               3,699                       337             13,802
U King                      5,818             65,433                148,160        2,519,731
Ireland                      1,296               7,278                    3,790             44,273
Nethlds                     6,624             29,776                141,663        3,687,504
France                         389             11,766                    3,949             72,978
Germany                   1,202             28,428                  10,147           170,923
Czech                       2,000             11,280                    2,000             11,280
Lithuan                           96               4,701                    2,589             48,768
Poland                         481               9,980                    5,175             60,438
Spain                                                                                 12               2,516
Italy                                                                               1,458             13,065
Turkey                      1,200               6,432                    3,379             29,297
Israel                                                                             1,803             42,530
S Arab                      2,020             22,225                    2,713             42,602
Arab Em                   1,662             63,305                    2,022             65,871
Thailnd                                                                             264               2,718
Vietnam                                                                        3,257             67,547
Malaysa                                                                        2,254             16,445
Singapr                     2,071             23,016                  14,682           203,245
Phil R                        3,526             39,994                  15,642           183,770
China                        1,144             25,747                  12,373           286,336
Kor Rep                  20,222           419,465                  82,693        1,765,431
Hg Kong                      143               2,971                  43,227           896,632
Taiwan                                                                          2,585             46,834
Japan                           120               3,041                    4,113             50,409
Austral                    19,848           202,525                128,074        1,253,626
N Zeal                       3,223             75,075                  28,293           284,748
Samoa                         202               4,185                       202               4,185
Libya                                                                                174               4,216
Eq Guin                                                                           384               8,970
Guinea                         131               2,709                    1,031               5,865
Nigeria                                                                          2,360             39,151
Angola                                                                              110               3,846
TOTAL                  172,096        2,554,696             1,363,121      21,794,705

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                 216,198        2,881,143             2,264,160      26,592,767
Mexico                    80,399           951,178                685,395        8,629,480
Guatmal                                                                        1,995             35,224
Salvadr                                                                         1,092             23,279
Hondura                       166               3,999                    7,962             54,472
Nicarag                                                                            825             23,572
C Rica                      2,844             25,710                  18,759           196,302
Panama                    3,915             52,870                  16,603           182,391
Bermuda                      113               2,546                    4,650             66,261
Bahamas                  3,075             14,344                  13,557           117,175
Jamaica                       250               4,437                       450               7,987
Turk Is                                                                           1,000               9,000
Cayman                       634               3,779                    2,288             16,933
Haiti                                                                               1,118             16,911
Dom Rep                                                                      2,822             43,225
Dominca                                                                          197               3,198
S Lucia                                                                         2,441             12,103
Barbado                       350               5,803                       500             11,747
Trinid                            226               3,671                    5,184             55,405
S Maarte                                                                          150               2,550
Curaco                                                                             373               8,511
Aruba                           670             10,871                    1,516             24,587
Colomb                        620             10,072                  16,052           268,503
Venez                          100               7,785                    6,790           116,309
Ecuador                  12,197             51,210                  30,862           172,221
Peru                          3,189             60,368                  32,429           495,933
Chile                         2,527             46,583                  22,098           402,854
Brazil                        4,554             74,165                  68,790           724,438
Uruguay                                                                        4,145             26,288
Argent                                                                           2,589             41,544
Falk Is                                                                                40               2,530
Iceland                                                                          2,260               6,736
Sweden                        411               6,665                    5,134             80,039
Norway                     3,900             33,111                    9,337           107,148
Finland                         209               3,394                    7,476             60,227
Denmark                      253               4,101                  10,556           221,925
U King                      6,317             80,984                  88,301        1,019,718
Ireland                      1,655             26,844                  11,280           182,312
Nethlds                          20               3,038                  22,965           184,346
Belgium                    7,560           128,134                  63,478           608,798
Luxmbrg                      100               5,146                       967             47,580
France                         132               8,604                  12,177           248,839
Germany                   1,755             18,413                  48,367           567,947
Austria                                                                             630             10,217
Czech                          409               6,663                    5,876           100,118
Hungary                                                                           376               6,105
Switzld                                                                          4,890             52,930
Estonia                        201               3,261                       201               3,261
Latvia                        2,747             44,562                    5,017             78,278
Lithuan                                                                          3,178             51,531
Poland                                                                          2,493             36,641
Russia                                                                         22,807           273,240
Ukraine                                                                         8,412             49,386
Azerbjn                                                                            618             10,017
Georgia                                                                         1,050               7,998
Kazakhs                                                                           412               6,680
Spain                        1,253             18,514                    8,384           116,092
Portugl                                                                          6,764             52,588
Malta                                                                             1,260               7,534
Italy                              276             13,043                  11,408           183,857
Turkey                                                                           3,561             50,984
Lebanon                                                                        2,212             14,995
Iraq                                                                                  454               7,361
Israel                            282               4,873                  10,040           174,383
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Jordan                                                                              986             16,000
Kuwait                                                                           1,227             10,667
S Arab                      7,649             93,910                102,230        1,241,039
Qatar                             80               3,532                    1,258             20,684
Arab Em                   5,520             20,660                  51,186           375,325
Oman                                                                               140               3,655
Bahrain                                                                         6,130             42,841
Afghan                                                                          4,344             70,471
India                          2,441             43,869                  16,655           250,141
Pakistn                                                                             224               6,966
Nepal                                                                               375               3,619
Burma                                                                                59               3,360
Thailnd                                                                          2,680             60,709
Vietnam                         30               2,850                    2,226             48,522
Malaysa                    1,235             22,625                    7,833           154,122
Singapr                     4,212             86,972                  45,280           573,971
Indnsia                                                                        26,865           175,997
Phil R                        4,599             69,651                  17,058           248,576
China                        6,989           115,876                  70,729        1,053,668
Kor Rep                    1,126             18,273                  17,551           277,237
Hg Kong                 22,729           303,631                  85,388        1,354,570
Taiwan                      1,333             25,170                  11,090           217,992
Japan                      10,826           102,154                  96,042        1,103,118
Austral                    10,688           127,865                  98,899        1,226,387
New Gui                                                                           642               6,475
N Zeal                       2,776             30,987                  15,751           125,051
Moroc                                                                               230               3,727
Algeria                                                                             499               8,100
Libya                                                                                400               5,636
Egypt                                                                                 40               4,052
Eq Guin                       100               3,107                       480             12,243
Niger                            850             15,538                       850             15,538
Nigeria                                                                             176               2,850
Burkina                        850             15,359                    1,700             30,719
Angola                                                                          1,717             45,438
Congo B                                                                          800             14,624
Uganda                                                                            389             15,015
Rep Saf                    4,834             75,250                  10,049           136,741
Botswan                                                                           560               9,088
Zmbabwe                     180               2,925                       180               2,925
TOTAL                  448,554        5,800,088             4,300,091      51,991,370

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof

                            October                               Year To Date
Country           Net Q/KG              Value           Net Q/KG              Value
Germany                                                                          642             25,389
Thailnd                                                                               39               4,771
China                      26,032           538,674                218,894        3,327,133
TOTAL                    26,032           538,674                219,575        3,357,293

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

                            October                               Year To Date
Country          Net Q/KG              Value           Net Q/KG              Value
U King                                                                                32               2,795
Germany                          5               4,337                       193           451,086
Thailnd                                                                          2,920           108,171
China                        5,809           143,649                  37,406           892,003
Japan                                                                                 13             38,286
TOTAL                      5,814           147,986                  40,564        1,492,341

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

                            October                               Year To Date
Country           Net Q/KG              Value           Net Q/KG              Value
Paragua                                                                      32,330           400,103
France                                                                                 1               2,330
Germany                                                                       4,730             44,368
China                      19,182           207,174                151,830        1,943,569
N Zeal                                                                                46             10,685
TOTAL                    19,182           207,174                188,937        2,401,055
                                          

1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles

                            October                               Year To Date
Country          Net Q/KG              Value           Net Q/KG              Value
Mexico                    23,720           140,026                238,327        1,257,841
China                      20,857             82,266                  42,363           139,474
TOTAL                    44,577           222,292                280,690        1,397,315

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                    23,952               9,534                217,827           212,186
Hondura                477,742           296,231             3,066,836        1,667,672
Dom Rep                                                                    92,820             59,226
Colomb                                                                       80,820             40,469
Brazil                     930,113        1,136,076             8,794,785        9,813,899
Indnsia                    96,652           135,057                860,913           997,442
China                    435,234           212,033             2,187,426        1,250,379
Taiwan                                                                        15,336             15,859
TOTAL               1,963,693        1,788,931           15,316,763      14,057,132

• Galvanized & tinned wire for 
brush - broom - mop production

 
• Processed Broom Corn & Yucca

• Wood Broom - Mop - Brush Handles
 

• Craft Broom Corn And Supplies
 

• Other Materials - Broom Twine, 
Broom Nails, Mop Hardware

Supplier of Raw Materials to 
Manufacture Brooms, 
Mops, and Brushes

P.O. Box 14634  •  Greensboro, NC 27415

336-273-3609  800-213-9224  
Fax: 336-378-6047 

E-mail: sales@recaddy.com

We ship by pup or truck load direct from Mexico, 
or LTL/ UPS from our Greensboro warehouse.
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4417004000 Paint Brush and Paint Roller Handles, Of Wood
                            October                               Year To Date
Country   Net Q/Variable              Value    Net Q/Variable              Value
Germany                                        22,904                                         57,426
Czech                                                                                                 78,714
Poland                                            31,379                                       277,043
Italy                                              425,725                                    5,767,428
India                                                                                                     3,582
Thailnd                                           21,603                                       210,495
Indnsia                                         134,777                                       667,179
China                                            210,334                                    2,159,535
Taiwan                                            12,261                                         16,141
TOTAL                                         858,983                                    9,237,543

4417006000 Brush Backs, Of Wood
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                 348,003           135,490             2,637,493        1,029,943
Hondura                108,864             49,073                566,928           170,182
Germany                                                                              7               5,875
Slvenia                                                                          3,000               5,785
Sri Lka                  201,380             89,556             2,212,499        1,183,561
Vietnam                                                                      25,424             25,992
TOTAL                  658,247           274,119             5,445,351        2,421,338
                                          

4417008010 Tool Handles of Wood
                            October                               Year To Date
Country    Net Q/Variable              Value    Net Q/Variable              Value
Canada                                          30,102                                       256,569
Mexico                                            72,764                                       513,457
Guatmal                                          28,949                                         56,307
Hondura                                         40,654                                       596,818
Brazil                                            628,782                                     4,511,725
Sweden                                                                                                2,450
U King                                                                                                10,484
Nethlds                                                                                                 8,642
Germany                                                                                            17,965
Switzld                                                                                                  5,375
Spain                                                                                                  79,665
Italy                                                 65,982                                       368,778
India                                                                                                   18,314
Pakistn                                                                                                 6,710
Vietnam                                          79,263                                       515,173
Indnsia                                                                                                66,280
China                                              43,424                                       738,255
Taiwan                                            66,215                                       478,380
TOTAL                                      1,056,135                                    8,251,347

4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood

                            October                               Year To Date
Country   Net Q/Variable              Value    Net Q/Variable              Value
Canada                                         117,252                                       782,253
Mexico                                            27,832                                       128,864
Guatmal                                                                                              16,489
Dom Rep                                                                                              2,510
Chile                                             775,194                                    6,021,481
Brazil                                              92,881                                       750,283
Sweden                                                                                              17,395
U King                                            36,692                                       191,609
France                                            15,330                                         55,590
Germany                                                                                          148,572
Switzld                                                                                                  3,257
Russia                                                                                                  3,959
Spain                                                                                                  14,505
Italy                                                 33,282                                       128,177
Croatia                                                                                                  3,111
Romania                                                                                               4,924
Israel                                                                                                     2,920

India                                             267,136                                    1,602,003
Pakistn                                                                                                 2,986
Sri Lka                                                                                              586,754
Thailnd                                                                                               61,547
Vietnam                                          20,216                                       200,719
Indnsia                                                                                                19,342
China                                            733,839                                    4,153,592
Kor Rep                                                                                                9,882
Taiwan                                            15,124                                        128,118
Japan                                           132,307                                    3,359,032
TOTAL                                      2,267,085                                  18,399,874

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                          72               3,868                         72               3,868
Mexico                    27,216             10,928                807,662           301,038
Colomb                                                                       12,000               6,104
Brazil                        7,668               4,389                  75,873             49,925
Sweden                                                                            103               2,124
Denmark                   1,785             18,847                    8,156           102,233
U King                             1               3,160                  13,961             74,856
Nethlds                                                                            340               7,266
France                                                                          2,932               8,010
Germany                                                                       5,984             20,836
Switzld                                                                          1,680               3,029
Spain                 1,433,376           660,733           10,411,392        5,134,573
Italy                       402,079        1,024,792             7,180,994        7,910,462
Turkey                                                                           2,000               6,275
Sri Lka                                                                        16,536             16,487
Thailnd                                                                             340               5,177
China                    777,001           802,397             7,234,458        8,488,678
Hg Kong                   2,500               2,595                  11,500             15,832
Taiwan                      4,200             17,673                  45,984             49,446
TOTAL               2,655,898        2,549,382           25,831,967      22,206,219

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to Entry
or Withdrawal for Consumption of 61,655 Dozen In Calendar Year

                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                      2,784               2,575                  40,720             37,019
China                                                                          67,440             60,109
TOTAL                      2,784               2,575                108,160             97,128

9603104000 Other Brooms, of Broomcorn, LT=.96 EA, Prior to Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                    13,992             12,613                  74,988             61,276
China                                                                            6,048               6,206
TOTAL                    13,992             12,613                  81,036             67,482

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, at Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                                                                        70,524             20,172
TOTAL                                                                        70,524             20,172

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                                                                         1,482             15,876
Mexico                  661,789        1,633,559             6,750,582      16,908,556
Hondura                    6,336             15,369                  28,596             64,797
Italy                                                                               6,620             19,161
Indnsia                         350               4,475                       350               4,475
China                        9,582             21,494                  31,345             59,545
TOTAL                  678,057        1,674,897             6,818,975      17,072,410
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9603109000 Brooms & Brushes, Consisting of Twigs
or Other Vegetable Materials Bound Together,

With or Without Handles, NESOI
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                   75,650           107,276                  76,100           110,746
Mexico                      4,948             19,434                  17,705             67,496
Colomb                                                                       41,760             70,298
Brazil                                                                             1,600               3,037
Sweden                       300               3,297                       300               3,297
Norway                                                                              25               5,356
U King                                                                                  1               2,785
France                                                                             108               7,358
Germany                      250               2,454                  11,265             22,985
Estonia                                                                        24,058             48,835
Italy                                                                               1,324             11,674
Israel                                                                           16,848             12,101
India                        10,500             15,292                  49,895             53,391
Pakistn                                                                        36,840             37,542
Sri Lka                    19,620             38,682             1,238,852        1,697,073
Thailnd                      4,500               8,432                  62,015             87,779
Vietnam                  38,230             40,358                240,830           257,731
Indnsia                                                                             650               7,025
Phil R                        4,600             12,432                  37,511             62,385
China                      72,778             97,807                187,308           372,130
Kor Rep                    1,000               2,261                    3,700               9,551
Taiwan                                                                          6,960               5,997
Japan                             26               7,820                    2,706             16,882
TOTAL                  232,402           355,545             2,058,361        2,973,454

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   70,802             23,120                577,815           253,188
Mexico                  384,792           187,525             3,099,003        1,284,713
Guatmal             1,535,040           220,327             3,346,112           513,296
Brazil                    149,184             50,634             1,480,368           496,286
Sweden                                                                     188,288           239,196
U King                    30,108             38,704                118,158             75,493
Ireland                  703,440           258,031             7,768,513        3,921,460
Nethlds                                                                     344,151             53,457
Germany            2,660,380        2,123,477           25,619,794      18,814,555
Hungary                  10,656             13,817                163,632           235,168
Switzld               4,536,344        3,059,606           46,350,583      32,131,397
Italy                                                                             45,024           304,784
Greece                                                                             121               2,818
Israel                                                                           20,000               4,700
India                   4,296,078           613,900           43,292,657        6,201,767
Thailnd                  173,880             50,962             1,757,816           450,597
Vietnam             4,828,986           372,187           49,438,396        3,961,144
Malaysa                  63,360             10,312             1,873,809           189,852
Indnsia                                                                        99,536             32,945
China               72,744,594      14,283,861         650,082,830    133,348,553
Kor Rep                  33,160             34,200             2,643,282           873,019
Hg Kong                   3,000             18,410                447,845           215,364
Taiwan                  797,712           142,166             7,318,236        1,529,854
Japan                        7,610               9,619             3,996,218           548,214
Austral                                                                          1,008               2,102
TOTAL             93,029,126      21,510,858         850,073,195    205,683,922

9603294010 Hairbrushes, Valued Not Over .40 Each
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Vietnam                                                                      10,000               3,046
Indnsia                                                                        10,000               4,731
China                 3,390,737        1,008,372           29,216,310        8,104,504
Hg Kong                                                                    112,992             21,222
Taiwan                                                                        24,192               7,205
TOTAL               3,390,737        1,008,372           29,373,494        8,140,708

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person,

Valued Not Over .40 Each
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico                    82,625             11,202             3,964,583           574,938
U King                                                                         37,958             15,001
France                                                                        60,000               2,930
Germany            5,764,620           480,932           44,359,728        3,262,983
Switzld                                                                      152,800               4,671
Portugl                                                                        22,116               3,115
Italy                       127,500               4,794                392,132             31,261
India                                                                            83,800               9,725
Thailnd                                                                        92,766             23,774
China                 2,497,272           526,523           35,626,953        5,337,247
Kor Rep                200,000               5,494             7,285,510           206,628
Hg Kong                                                                     35,710             11,448
Taiwan               1,377,775             42,134             1,715,215             75,196
Japan                    100,300             21,421                714,900           195,334
TOTAL             10,150,092        1,092,500           94,544,171        9,754,251

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                                                     147,500               4,666
Mexico               1,291,600             44,795             8,622,524           233,397
France               3,169,615           109,002           23,718,815           913,390
Germany                                                              33,243,564           914,201
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Italy                       644,000               9,595           53,616,100           628,154
India                   3,110,400             64,386             8,842,000           245,205
Vietnam                                                                 9,255,000           119,676
China               13,219,188           339,634         115,355,453        3,773,503
Kor Rep                396,000               8,536           23,236,368           512,145
Hg Kong                                                                   201,600               4,732
Taiwan                                                                   7,281,233           124,119
TOTAL             21,830,803           575,948         283,520,157        7,473,188
                                          
9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Mexico               5,320,312           382,085           51,123,742        3,934,438
France                                                                      310,000             22,068
Germany               340,000             30,801             6,824,000           605,345
Italy                                                                             35,900               3,313
India                      180,576             13,289                916,072             67,586
Indnsia                                                                        92,900               6,836
China               15,318,795        1,176,110         135,685,096      10,500,369
Kor Rep                385,000             35,020             2,515,860           218,142
Hg Kong                 81,825               4,387             1,745,825           121,567
Taiwan                    82,656               7,691             2,150,782           167,889
TOTAL             21,709,164        1,649,383         201,400,177      15,647,553

9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                        677             21,886                  15,790           233,780
Mexico             11,727,179        1,993,200         131,711,231      23,489,565
Dom Rep              167,341           243,240             1,068,759        1,315,463
Sweden                                                                         5,004               8,757
U King                    79,831           258,376                603,712        1,356,606
Ireland                                                                           2,554             10,238
Nethlds                                                                       28,000             42,494
Monaco                        756             81,701                       756             81,701
France                    63,797           352,824                947,154        4,735,418
Germany                 71,175           223,586             1,275,865        2,072,059
Switzld                                                                          3,612             78,192
Poland                      8,323             42,256                  30,593             61,562
Spain                      21,378             68,083                116,774           596,280
Italy                         10,165             74,225                837,608           827,668
Greece                                                                             192               2,659
Turkey                      1,000               3,025                    4,060             10,503
Israel                                                                             5,645             22,084
India                      586,619           178,732             6,356,721        2,878,251
Pakistn                                                                        20,160             13,456
Sri Lka                  162,535           121,606             2,229,345        1,691,398
Thailnd                  205,608             65,663             2,967,352        1,362,190
Vietnam                109,000           130,302             2,413,928           943,355
Singapr                                                                       58,200             15,726
Indnsia                         800             14,892                581,487           165,820
Phil R                                                                            7,560               4,097
China               31,596,840      25,692,679         254,722,865    203,655,861
Kor Rep                187,855           265,479             2,355,885        1,880,976
Hg Kong                 34,494           116,621             2,164,208        2,716,053
Taiwan                  165,890             52,054             3,320,742        1,241,825
Japan                    238,353        1,091,048             2,313,489      11,831,416
Mauritn                     7,358             27,762                  70,571           312,483
Maurit                       8,318             52,277                159,417           972,171
TOTAL             45,455,292      31,171,517         416,399,239    264,630,107
                                         

9603402000 Paint Rollers
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                     3,974             11,611                126,160           215,589
Mexico                  737,596           262,006             7,570,717        2,696,721
Brazil                                                                             5,538               8,485
Sweden                    6,400             10,904                    9,047             28,136

U King                                                                         12,000               5,896
Germany                 82,016             28,772             1,639,773           373,207
Czech                       4,400               5,852                145,290             43,188
Poland                                                                          1,444               2,100
India                                                                            47,304             10,360
Cambod                219,492             40,735                834,844           157,510
Indnsia                                                                      105,106             22,549
China                 3,875,663        1,851,970           34,681,589      18,817,721
Hg Kong                                                                          432             11,048
Taiwan                                                                        17,664             11,532
TOTAL               4,929,541        2,211,850           45,196,908      22,404,042

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
                            October                               Year To Date
Country           Net Q/No.              Value            Net Q/No.              Value
Canada                                                                       14,200             10,345
U King                    21,448               3,468                163,915             60,490
Pakistn                                                                      232,800             24,555
China                    784,475           395,309           21,524,034        6,218,724
Taiwan                                                                        32,697             24,632
TOTAL                  805,923           398,777           21,967,646        6,338,746
                                          

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   14,466             16,882                164,606           193,543
Mexico                                                                          1,000               2,358
Guatmal                                                                        9,936               7,572
Sweden                                                                            750               3,259
U King                    12,075             23,900                  87,428           198,104
Germany                   1,850             21,930                  14,110           112,807
Switzld                                                                                 1               4,657
Italy                         15,048           109,583                156,400        1,240,040
Greece                      2,000               3,150                    2,000               3,150
Turkey                     11,104             45,799                  67,816           265,688
India                          3,615               4,538             3,755,588           407,313
Sri Lka                      2,088               4,103                    2,088               4,103
Vietnam                       388               3,398                349,503             48,998
Indnsia               6,793,208        1,117,493           47,079,781        8,030,074
China                 3,939,197           757,498           42,322,546        8,127,830
Kor Rep                                                                           650               4,325
Taiwan                                                                      166,654           113,130
Austral                                                                             150               7,905
TOTAL             10,795,039        2,108,274           94,181,007      18,774,856

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes
of Subheading 9603.30 NESOI

                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                     1,122               4,708                  72,646           147,830
Dom Rep                                                                    10,612             25,943
Sweden                    7,920               3,333                237,601           116,277
Denmark                                                                     62,591             32,628
U King                    50,208             42,588                282,076           218,418
Nethlds                                                                     408,798             73,635
France                                                                             999             15,444
Germany                 45,697             31,475                259,953           499,670
Switzld                             8               9,900                         20             26,508
Italy                                                                               3,857             13,243
Turkey                    14,472             46,735                  55,992           202,602
India                                                                          427,012             20,798
Vietnam                    1,199               3,042                    3,165             11,366
Cambod                                                                    215,640             39,909
Indnsia               1,167,996           323,696           14,154,664        3,060,993
Phil R                           394               2,971             1,213,894             20,636
China               17,566,933        5,025,656         171,935,120      51,215,287
Kor Rep                    3,560               2,423                  36,519             16,661
Hg Kong                                                                   106,160             25,375
Taiwan                    61,056             33,581                473,074           267,155
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Japan                      16,200             22,370                104,869           141,452
TOTAL             18,936,765        5,552,478         190,065,262      56,191,830

9603908010 Wiskbrooms
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Mexico                      2,171             13,885                    5,092             22,427
Italy                                                                             27,528             44,597
China                    109,780             82,954             1,211,291           863,968
Taiwan                                                                          2,016               5,628
TOTAL                  111,951             96,839             1,245,927           936,620

9603908020 Upright Brooms
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                                                         9,102             39,121
Mexico                    17,135             69,092                222,468           515,140
Guatmal                                                                      54,858           231,353
Salvadr                                                                        11,436               2,559
Hondura                                                                        7,890             18,572
Colomb                                                                       16,500             14,240
Venez                                                                          20,400             33,459
Brazil                                                                           64,717           326,638
Argent                                                                           3,104               8,599
U King                                                                           3,096             11,479
Germany                                                                     30,111           194,984
Switzld                                                                          7,444             33,905
Spain                      10,920             23,563                  50,040           107,548
Italy                         75,885           187,966                750,437        1,504,448
Sri Lka                    38,820             70,405                609,376        1,133,501
Thailnd                                                                          1,002               5,726
Vietnam                                                                      21,500             22,415
China                 1,380,160        1,894,286           10,713,025      15,219,280
Taiwan                      1,500               8,422                    1,500               8,422
TOTAL               1,524,420        2,253,734           12,598,006      19,431,389
                                          

9603908030 Push Brooms, 41 CM or Less in Width
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                        214               2,862                    4,957             15,442
Mexico                                                                          2,934               9,166
Salvadr                     6,220               9,234                  77,896             52,723
Italy                                                                               9,162             22,063
Pakistn                                                                          2,500               2,402
Sri Lka                    78,040           274,319                601,640        2,076,737
China                      39,822           126,759                306,217           853,217
Taiwan                         420               3,563                       840               7,151
TOTAL                  124,716           416,737             1,006,146        3,038,901

9603908040 Other Brooms, NESOI
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                   58,859           890,985             1,108,902        4,889,712
Mexico                  468,390           643,612             4,629,784        6,822,594
Guatmal                  28,056             24,333                  93,312             80,239
Salvadr                   35,700             35,735                310,948           345,725
Hondura                                                                      64,800             24,323
C Rica                                                                           9,060             12,384
Colomb                     9,456             31,149                301,355           456,938
Venez                     20,640             11,363                  38,695             35,918
Brazil                      22,484             36,207                262,897           453,634
U King                                                                           1,331             14,611
Nethlds                                                                             311               3,547
France                                                                             105               4,509
Germany                                                                       1,050             12,054
Czech                                                                       420,336           281,405
Switzld                                                                          3,400             18,362
Spain                                                                          62,320           131,656
Italy                         25,733           102,583                149,859           637,414
Israel                                                                             1,212               9,298

India                                                                            20,666             28,175
Sri Lka                    76,172           136,023                772,712        1,507,634
Thailnd                      7,582             18,418                  60,227           118,604
Vietnam                    7,500             12,494                  98,142           155,252
Phil R                           290               8,329                    4,290             13,064
China                    481,146           516,437             4,958,612        7,122,263
Kor Rep                                                                    200,000             18,880
Hg Kong                                                                       7,896             42,678
Taiwan                                                                        15,423             51,811
TOTAL               1,242,008        2,467,668           13,597,645      23,292,684

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
                            October                               Year To Date
Country            Net Q/No.              Value            Net Q/No.              Value
Canada                                     1,121,534                                  15,292,206
Mexico                                       4,878,977                                  51,658,951
Guatmal                                                                                              52,327
Salvadr                                           44,925                                       204,087
Hondura                                    1,384,431                                  15,053,375
C Rica                                                                                                 11,425
Dom Rep                                                                                          336,972
Colomb                                           25,964                                       583,134
Venez                                                                                                   8,400
Brazil                                              20,414                                       549,732
Argent                                                                                               224,134
Sweden                                          33,366                                       144,662
Finland                                           88,579                                       192,863
Denmark                                      507,782                                    2,833,031
U King                                            33,404                                       807,645
Nethlds                                           39,648                                       372,989
Belgium                                        190,838                                    1,360,385
France                                              3,353                                         72,873
Germany                                      243,427                                    3,741,062
Austria                                                                                                23,132
Czech                                             29,417                                       412,763
Slovak                                                                                                34,747
Hungary                                                                                              47,141
Lichten                                                                                                55,544
Switzld                                            21,663                                       222,091
Estonia                                           24,167                                          64,611
Latvia                                                                                                    5,208
Lithuan                                                                                             224,607
Poland                                            39,451                                       892,874
Spain                                            161,467                                    1,217,190
Italy                                              249,751                                     3,097,116
Slvenia                                                                                                 5,130
Romania                                                                                             12,733
Turkey                                              4,616                                        110,018
Lebanon                                                                                               2,914
Israel                                              82,393                                       689,538
Arab Em                                                                                             22,757
India                                             280,672                                       964,236
Pakistn                                         518,976                                    4,531,279
Bngldsh                                          12,963                                       149,850
Sri Lka                                            46,746                                    1,919,251
Thailnd                                         227,966                                    2,102,220
Vietnam                                          15,446                                       840,951
Cambod                                                                                              50,142
Malaysa                                          92,334                                    1,246,391
Indnsia                                             5,281                                       476,067
China                                       34,751,892                                372,815,922
Kor Rep                                        183,154                                    2,447,594
Hg Kong                                       576,512                                    5,459,145
Taiwan                                       1,208,243                                  12,770,076
Japan                                             26,696                                       573,605
Austral                                                                                           1,078,912
N Zeal                                            53,763                                       247,251
Egypt                                                                                                244,470
Sier Ln                                            35,086                                         35,086
TOTAL                                    47,265,297                                508,592,815
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Raw
Material Report

By Rick Mullen |  Broom, Brush & Mop Associate Editor

There are many raw materials used in the manufacture of mops, brushes
and brooms. Broom, Brush & Mop Magazine recently spoke with
executives from two suppliers to the industry about availability and
pricing of hard and soft woods, as well as various fibers.

During the National Broom & Mop meeting in October 2014 in St.
Louis, MO, Ray LeBlanc, of PelRay International, LLC, spoke of a
worldwide shortage of tampico fiber. At that time, he reported tampico

combing factories in Mexico, the only country in the world where tampico
grows, were operating at 20 percent capacity.

The good news is the crisis has bottomed out, and while there remains a
shortage, manufacturers are receiving more tampico than what was available
last year, according to LeBlanc.

Tampico is used in the production of such cleaning tools as scrub brushes
and push brooms. The fiber has a “good memory,” meaning it will return to its
original position after being bent. Other characteristics include good
absorption, a long life, is abrasive and has the ability to withstand high
temperatures.

“I would say the supply is probably only about 50 percent short of where we
were a year ago,” LeBlanc said. “Nonetheless, lead times on orders of tampico
can be upwards of six months to one year. In addition, prices have
skyrocketed.”

The tampico issue has not been caused by a shortage of the plant themselves,
LeBlanc said, but is tied to the people who harvest the plant.

“Tampico is a cactus-type plant that grows in high mountain desert areas,”
LeBlanc said. “The plant is usually harvested by people who live in the small
villages up in the mountains where it grows. 

“When we first started to have shortages about a year ago, we are being told
there wasn’t any tampico because of the long drought. Then we were told all
the harvesters had taken other jobs harvesting other products and working in
factories, etc.”

After further investigating the situation, PelRay staff learned there had been
rain finally in the mountains. Furthermore, the company discovered that herbs
grow in the same region.The herbs are easier to harvest and bring more money
for the harvesters than tampico. When the price of tampico began to soar, the
people  returned to harvesting tampico.

“We still have a shortage of harvesters, but not at the level that we had a year
ago,” LeBlanc said.

In addition to tampico, PelRay also supplies yucca fiber, mop yarn and
handles to the broom, mop and brush industry.

“There is plenty of broom corn available today. Prices are down dramatically
from last spring,” LeBlanc said. “We are still waiting to see what happens this
spring.”

Broom corn is grown in Mexico and is harvested in several regions of the
country at different times throughout the year.

“The first harvest is in the Apatzingan region in March and April,” LeBlanc
said. “Then there is a harvest in Sinaloa, in what we call the ‘local area,’ mostly
in May into early June. In July the main Torreon region crop is harvested,
which is usually the biggest crop in the country. In September through
November, there is a late harvest in Torreon, which is sometimes bigger than
the first crop.

“We were projecting maybe 1,000 to 1,300 tons for the most recent late
Torreon crop, but we probably received fewer than 100 tons. An insect pest got

into the broom corn and destroyed a good portion of the late harvest in the local
area and the late Torreon crop. 

“Unfortunately, if demand stays where it has been, unless we get a really
nice-sized Apatzingan crop in March, we are going to run out of broom corn,
or come very close to it, before the Torreon crop. This would cause a price hike
in the springtime that could be very substantial. What we are hearing from
Apatzingan is nobody planted anything down there. If that is true, or close to
true, there will likely be a very small Apatzingan crop. The size of that crop will
determine if we will have enough broom corn to make it through June and July. 

“My guess is we will be short of broom corn and there will be a price
increase before the new Torreon crop is harvested. The good news is, if the
price hike comes early enough, it will encourage more planting in Torreon.

“As far as yucca fiber, it is relatively stable. Yucca fiber only grows at
relatively high altitudes in the mountain desert areas. A lot of it is harvested on
U.S. government land in Arizona. There are often harvesting issues during the
winter or during heavy rains.” 

Michael Grossmann, of Northeast-Brazil, reports there are no issues in the
availability of softwood or hardwood handles the company supplies.
Northeast-Brazil is based in both Sao Paulo, Brazil, and the United States. The
company provides FSC (Forest Stewardship Council) and non-FSC wooden
handles, many of which are imported into the United States and used in mop
and broom production. 

“When it comes to pine, it is reforested wood, so there is no issue there,”
Grossmann said. “The availability of Tauari is also not an issue for Malinski,
the factory in Brazil I represent, as they have multi-year logging contracts.
These are typically government contracts that run for 20 to 30 years. Therefore,
availability is not really an issue with us from year to year.”

Legal Tauari is logged through government-sponsored management
projects.

What is an issue, Grossmann said, is the seasonal nature of logging. The
rainy season in Brazil typically runs from about November through May and
into June. The wood harvest usually begins the latter part of May and continues
through October or November. When the rains come, muddy roads make it
difficult to get the wood out of the tropical rain forests where it grows.

Northeast-Brazil and Malinski have invested heavily in inventory to ensure
continuity of delivery during the rainy season.

“It has taken a huge amount of time, energy and money to maintain full
inventory during the rainy season,” Grossmann said.

The exchange rate between the U.S. dollar and Brazilian real is also a factor
when conducting business between the two countries. The exchange rate can
be “very much of a roller coaster,” Grossmann said.

Grossmann reported business has been “steadily progressing from year to year.”
He added: “Northeast-Brazil’s projections are positive. This is a very mature

market. It is not like there is going to be a major increase in usage of wooden
handles. Therefore, what a company must do is fight for market share to realize
significant improvements in sales.

“There is a certain amount of resistance to anything but wooden handles,
especially in the janitorial/sanitation industry. In the retail market, there are a
certain number of handles that will always be wood and a certain number of
handles that will always be metal.

“For us to vastly increase our market share, we would have to become
competitive in relation to metal handles.” 

Ray LeBlanc

Tampico, 
Broom Corn, 
Yucca Fiber,
Softwood &

Hardwood Handles
Michael Grossmann
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