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Unveiling new products, strengthening supply chains and helping
customers save time and money have been the key focus points
for 56 years at Brush Research Manufacturing (BRM). The

Los Angeles, CA, industrial brush manufacturer has largely built its
product and service repertoire by solving surface finishing challenges
with innovative brushing technologies.
Since 1958, the third-generation, family-owned ISO 9001 company is

perhaps best known for inventing the Flex-Hone® finishing tool and
building it into a global brand. Strong product innovation remains
paramount at BRM. As company founder, the late Steve Rands, once
said, “Keep an open mind. Experiment. Nothing improves until
someone stops and questions an accepted assumption.” 
Today, BRM officials work to remain true to Rands’ vision by offering

continued innovation. This includes new generations of the Flex-Hone
and other specialty brushes.
“Brush Research Manufacturing is a full-line manufacturer of

industrial brushes. This includes standard and custom twisted-in-wire and
power brushes. This is our specialty,” BRM Vice President of
Marketing Heather Jones said. “Our products are used in a wide variety
of industries such as automotive, industrial, aerospace, defense ... the list
goes on and on. Anything is possible. That is one of the challenges when
it comes to marketing our products. Where do you start?”
Jones, along with her brother, BRM Vice President of Business

Development Grant Fowlie, represent the third-generation of family
members helping to run the company. Their grandfather was Rands, who
died in 1983, while their father, BRM COO Robert Fowlie, and aunt,
BRM CEO Tara Rands, are the company’s current owners.
“There are a lot of people who wear many hats at our company. For

example, my brother handles customer relations and business
development, while I take care of marketing and advertising. We market
the company through the Internet, print and by exhibiting at tradeshows,”
Jones said. “The challenge is, how do you gain the most exposure to the
variety of industries out there that use brush applications? 
“I personally think the diverse approach is always best. Using a

combination of different media seems to work for us.”
Brush Research Manufacturing was purchased by Rands in 1958 for

$19,000. At the time, the company was located in a 600-square-foot
facility in Los Angeles and employed 2 people. It specialized in making
twisted-in-wire miniature brushes for the aerospace industry, a market
that was booming in California at the time. Rands added more twisted-in-
wire products and came up with a diesel brush line.  
“He soon focused his efforts on inventing bigger and better brushes,

using cobalt material and started the company’s DEB flare brush series,”
Jones said. “The concept of putting something more rugged on the end of
a brush started my grandfather down the path of inventing the Flex-
Hone.”
A Canadian immigrant and an entrepreneur, Jones said her grandfather

was involved with several businesses prior to purchasing Brush Research
Manufacturing, and had experience as a production/plant manager in
other industries.
“He was looking to purchase a local company that had potential, which

led him to BRM,” Jones said. 
After a few years, the business was moved to its current location on

Floral Drive in eastern Los Angeles. The company’s complex, which now
includes three main facilities, has been enlarged several times. This
includes major building expansions  in 1980 and 1990. 
Further expansion is a possibility in the years ahead at BRM, according

to Jones.
“Our company has been in business for 56 years. There is a natural

inclination to look for more land and bigger facilities. It’s always
something we consider,” Jones said. “Everything we produce is
manufactured in Los Angeles. Our current facilities are used in the whole
production process, along with providing office space and warehousing. 

“We have always stressed the importance of keeping our
manufacturing in the United States. By doing so, we can ensure
that our processes are followed exactly to specifications. We also
take pride in supporting our local communities.”

The Flex-Hone And Brush Innovation

The signature product for years at BRM has been the Flex-Hone
finishing tool, built with a stiff metal stem and flexible abrasive
filaments. When in use, the BRM Flex-Hone can remove cut, torn

and/or folded metal, while leaving the base metal of an item undisturbed. 
Designed for versatility and easy operation, Jones said the Flex-Hone

works well for edge blending, plateau honing, polishing and for chamfer
operations. It can be used with a handheld electric drill or in automated
production equipment. The Flex-Hone is available in a variety of sizes,

By Harrell Kerkhoff | Broom, Brush & Mop Editor

ABOVE: Brush Research Manufacturing (BRM) is located in Los Angeles,
CA. A family owned and operated business since 1958, BRM specializes
in standard and custom industrial brushes for surface finishing, deburring
and cleaning.
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abrasives and grits.
Other areas where BRM excels include its

twisted-in-wire, solid end brushes and copper
centers. 
“We manufacture miniature brushes for bores

as small as 0.024 inch in nylon, carbon steel,
stainless steel and brass.  Abrasive filled nylon
miniatures can contain silicon carbide,
aluminum oxide or diamond abrasive,” said
Jones.  
BRM’s manufacturing of miniature brushes

has been a business constant in the company’s
history.  Business is still strong. In recent years,
the company has made significant investments
in capital equipment to increase efficiencies and
competitively supply private branded products
for other manufacturers.

BRM’s 6 Pillars Of Success

There is more to BRM, however, than its
flagship product and other brush
technologies. Building on a successful

56-year history, company
officials have adopted a new
focus centered on “six pillars
of success.” They are: value,
education, partner support,
quality, character and
innovation.  
“For the company, these

characteristics are more than
words; they represent a
commitment to provide add -
ed value for products that
otherwise might be viewed
as commodity items,” Jones
said. 
“Within those six pillars

are attributes that set our
organization apart, and will
allow us to continue to
succeed,”  BRM Director of
Sales, North America, Jon -
athan Borden said.
Borden’s understanding of

the company’s product lines
and internal business prac -
tices is derived from his experience over the
past 10 years with BRM’s customization
program, inventory, shipping, marketing and
technical services. 
According to Borden, the first pillar – value

– represents the company’s focus on providing
added-value to both distributors and end-users.
By offering flexible shipping options, along
with high-quality products and creative
solutions, BRM is proving that the company
values long-term relationships, he said. 

“Stock-outs aren’t an option for
manufacturers who need industrial brushes
to keep production lines moving. We, at
BRM, understand what’s at stake,” Borden
said. 
Jones added: “If a brush supplier can’t

deliver on time and on short demand, it’s the

brush distributor who takes the blame. That’s
not fair to the distributor. BRM keeps 98
percent of its catalog items in stock, and we
offer flexible shipping options. This lets
distributors reduce inventory-carrying costs and
invest their capital in other business
opportunities.”
To support its global distributor network,

BRM offers same-day or next-day shipping.
Jones said this ensures the customer is receiving
the maximum value for his/her application. 
“Because our facilities are consolidated

within a single Los Angeles location, we can
coordinate orders with efficiency and offer a
quick turnaround,” Grant Fowlie added. 
Education is another area in which BRM

officials strive to excel. The company offers a
full electronic library of resource guides that
include case studies, high-resolution photo -
graphy and video content.  
In addition, company officials seek surface

finishing needs by monitoring social media
channels and sharing solutions via Facebook,

YouTube, Twitter and LinkedIn. They also post
regular blog entries and press releases, and are
planning a mobile application to aid customers
with product selection.  
“Manufacturers can also visit BRM’s

website, where the literature menu offers easy
access to free technical books, case studies, and
safety and engineering guides,” Jones said.
“There’s even a downloadable Tech Lab
Request Form for specialized applications.
After reviewing all of a customer’s
specifications, we may suggest a standard brush
tool or offer to design a custom brush.”  
The Brush Research Manufacturing website

also provides instructional videos with titles
such as, “How to Use a Flex-Hone,” “How to
Automate Deburring and Surface Finishing
with NamPower™ Abrasive Brushes,” and,

“How To Use the Flex-Hone for Firearms.” The
latter subject references the company’s gun
cleaning tools used by some of today’s largest
firearm manufacturers.
“Although much of this material is designed

to assist manufacturers and end-users, it’s also a
critical component of our company’s ‘partner
support’ pillar,” Jones said. “BRM partners
have access to all of these materials, along with
field support, high-resolution photography, and
ongoing training and education.”

Manufacturing And Quality
Improvements

One of the biggest changes for BRM,
over the years, has been in its
manufacturing processes, many of

which are proprietary. Since the days, almost 50
years ago, when many of the brushes were
made by hand, the company has continued to
invest heavily in automation and quality control
systems to improve manufacturing accuracy

and efficiency.  
“We can better control

the manufacturing process
due to advanced tech -
nologies and quality man -
agement systems. This is
where many of our adv -
ancements have taken
place: smaller brushes,
tighter tolerances and
continuously improved
product quality,” Borden
said. 
In addition to delivering

a broad array of models
and sizes, BRM offers
engineering assistance. At
its surface finishing lab -
oratory in Los Angeles,
firm specialists analyze
customer parts that require
finishing, then select and
test the tools that will
provide the best solutions,
according to customer

operating parameters.
The results can include everything from a

customized brush with a tapered configuration,
to a stepped-tapered shape of a certain length
and material.
“Whatever the parameters, we’ll design a

brush tool to meet the specific application in the
most affordable manner,” Borden said.
The surface finishing laboratory at BRM

includes the latest state-of-the-art measuring
equipment, borescopes, microscopes and
deburring machinery. 
“(The laboratory) is a big part of our

business, and helps us take out the guesswork
for our customers. Developing applications is
important. This can include custom tooling. We
are more than happy to design custom solutions
for customers,” Jones added. “Another

Brush Research Manufacturing officials shown, left to right, are Tara Rands, CEO; Bob
Fowlie, COO; Heather (Fowlie) Jones, vice president of marketing; and, Grant Fowlie, vice
president of business development. 



“We are still using the ZAHORANSKY 
machines that were purchased more 

than 30 years ago. They are simply indestructible. Although the machines are 
continuously being further developed, adapting them to match our increasing 
requirements is quite simple. This is a big relief for us as manufacturers of the 
OEM products as well as for our own brands Victory® and Arrow®, targeting the 
Asian market.”

Kit Tae, The First Thai Brush Co., Ltd., Thailand www.zahoransky.com
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important asset is our warehouse, which is full
of deburring and finishing products. We can
offer several approaches, if necessary, to make
sure the best tool is chosen for each job.
“We consider ourselves, ‘A finishing

solutions provider.’ This is our specialty.
Therefore, we encourage customers to send us
parts that we will evaluate and come up with
finishing solutions. We will provide all the
necessary parameters and information on which
tools they should use (for proper finishing). Our
first, and foremost, priority is to assist each
customer with finding solutions to different
challenges.”
The Flex-Hone itself has evolved over the

years.  In 2012, the company introduced the
Diamond Flex-Hone, which uses diamond
crystals laminated to the ends of flexible
filaments. The product is used to achieve

smooth surface finishing of cylindrical parts
composed of hard materials, such as ceramic,
carbide and hardened tool steel.
“Innovation will always remain an important

‘pillar’ to us,” Borden said. “We are continually
developing specialty abrasives that are tailored
to specific applications to help optimize those
applications.”

Brushes For The 
Global Marketplace

Brush products produced by BRM are
distributed all over the world, to every
industrialized country. This global reach

is nothing new for the Southern California
business. 
“We have been a global company from the

start. My grandfather spent a lot of time abroad,
picking up distribution,” Jones said. 
Keeping tabs on a wide network of

distribution does come with challenges as
company officials work with an extensive list of
both domestic and foreign distributors.
“An interesting evolution is taking place,

when it comes to changes in distribution,”
Jones said. “Distributor consolidation has
become a way of life. Also, our products have
been in the market long enough that we face a
continual challenge to re-train and re-focus our
distributors as their personnel continues to
change.

“We also work with excellent suppliers that
provide all the standard raw materials that any
industrial brush manufacturer would need. This
includes galvanized wire as well as steel, nylon
and brass filaments. There have not been any
recent issues with availability, while price
pressure remains a reality. This forces us to be
more innovative in our manufacturing methods,
to ensure that we remain competitive.”
Providing quality customer service

programs, along with a strong employee
workforce, have been other key ingredients in

A Brush Research Manufacturing innovation from
Steve Rands, the Flex-Hone®, is a surface finish -
ing and deburring tool that complements the com -
pany’s industrial brush offering.

As a full-line manufacturer of industrial brushes,
Brush Research Manufacturing excels in twisted
in wire and power brushes. Copper center wheels
are available in diameters from 1 to 4 inches.





the company’s success over the past 56 years. 
“Part of our ISO 9001 commitment is to provide timely service and

product availability. This extends our customer service offering,” Jones
said. “We want to make it very easy for customers to do business
with us. This includes having products on the shelf, ready for
immediate delivery. Our service department is in the business of
partnering with customers to ensure they feel valued and accurately
receive orders.

“We continually improve systems through the implementation of our
ISO quality program. Customer service and tech support are always
available to help distributors and end-users around the world. It’s vital
that we have our clientele’s best interests at heart. Providing American-
made products is also of great importance to many of the industries that
we have targeted.”
Contributing as well to BRM’s success over the years, is the

company’s workforce. Many of these employees have been with BRM
since its early days. 
“They are the most important part of our success. There are longtime

employees who remember when my grandfather was here,” Jones said.
“We have a good combination in place of experienced employees as well
as younger people. Both types of employees are important. They all play
a large part in our success, and they encourage us to continuously
improve our processes and products. It’s also essential to provide good,
old-fashioned craftsmanship. These are all cornerstones of our
company.”
When hiring, company officials seek candidates who show a positive

attitude and appear eager to learn. Experience is not always a necessity.
“We can train people once they are hired. We have training programs

in place to provide employees with the skills they need to develop quality
products,” Jones said. “Being ISO-certified has also refined our training
metrics. 
“In the final analysis, the only real asset a company has is the

strength of its people.”
Employed positions at BRM include product engineering, production

and plant management and machinery operation. Despite the title and job
function, there is one task each new employee at BRM becomes familiar
with, early on.
“The most recent hire at Brush Research is responsible for raising and

lowering the American flag at our facility. It’s been a tradition at our
company since the very beginning,” Jones said. 
Becoming involved with the overall brush industry is also important at

BRM. For example, company representatives have served in different
capacities with the American Brush Manufacturers Association (ABMA)
over the years. In fact, Robert Fowlie served a term as ABMA president
in 1999-2001. 
“As ABMA draws near its 100th anniversary (in 2017), the association

continues to drive home the fact that brushes have been around for a very
long time and are used in many different industries,” Jones said. “We
have found this to be true in our own business. BRM produces standard
products while also designing custom solutions for customers. 
“Innovation has always been the cornerstone of our business. BRM

services many industries and is always adding more. As one type of
application fades, another comes to the forefront.”
In looking ahead toward the remainder of 2014 and beyond, Jones said

that those involved with BRM continue to see a positive and bright future. 
“The need for the type of brushes that we provide remains strong. We

are all pleased with what has been accomplished at this company,” Jones
said. “As a third-generation member of a family-owned and operated
company, I am proud to be a part of BRM, and I know my brother feels
the same way. We recognize that none of our company’s success would
be possible without the hard work of its employees and leadership.
“For 56 years, BRM has been given the opportunity to help customers

with their polishing, metal surface finishing and deburring needs. At
Brush Research, we understand that quality and performance are
essential. These are goals that we work toward everyday, with the primary
focus being happy customers.”

Contact: Brush Research Mfg. Co., Inc., 
4642 E. Floral Drive, 

Los Angeles, CA 90022. 
Phone: 323-261-2193.

Email: info@brushresearch.com.
Website: www.brushresearch.com. 
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Continued From Page <None>

Brush Research Manufacturing produces a complete line of miniature twisted
in wire brushes. Wire brushes are available in diameters as small as 0.024
inch and abrasive nylon brushes as small as 0.032 inch.
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Wooden Handles:

QQuuaalliittyy  aanndd  SSuussttaaiinnaabbiilliittyy

Malinski Cabos de Madeira makes top-notch wooden dowels
for brooms, mops, rakes, shovels, pole hole diggers, and more.
Without sacrificing quality or efficiency, the firm takes care to
respect the environment and the people involved in its production
process. That extends beyond employees to the communities in
the Amazon rainforests where Malinski extracts its wood in a
responsible manner.

Paulo Malinski founded the company in 1994 in Curitibanos, a
town in the southern Brazilian state of Santa Catarina. He is
joined in the business by his wife Magali. The husband-and-wife
team oversees saw mills near the sources of their raw material in
the northern Brazilian states Pará and Rondônia. Those plants
produce dowels that are sent to headquarters for finishing,
packing and shipping. At its three sites, Malinksi boasts a
permanent workforce of over 250. True to its entrepreneurial
roots, Malinski is developing plans to produce handles for use in
agriculture and construction. It is also modernizing its plant to
provide its 200-plus customers at home and abroad with even
greater quality, speed and flexibility.

NNoorrtthheeaasstt--BBrraazziill::  
SSeerrvviinngg  tthhee  GGlloobbaall  MMaarrkkeett

Northeast-Brazil acts as the sales arm for Malinski Wooden Handles, as
the Brazilian firm is known in English.

Michael Grossmann co-founded Northeast-Brazil in the 1980s in São
Paulo, Brazil’s business hub.

His partner set his initial sights on developing factories in Brazil to
make picture frames, marking the fledgling firm’s foray into the wood
products segment, that would become its forté.

Michael brought valuable experience from his time with Primex
International, a South American trading company run by Ernest Paul, the
man Michael calls his mentor. At first Michael applied that background at
Northeast-Brazil to act as the buying agent for major U.S. and Canadian
retailers.

When opportunities emerged in the brush block industry, Michael
developed a Brazilian resource. Northeast-Brazil rose to be the primary
supplier for two major companies in the United States. But as plastic
blocks became more popular, demand for wooden blocks declined.
Michael decided it was time for a sabbatical to pursue other interests.

Once back on the job at Northeast-Brazil, Michael found a block
supplier in Curitibanos, a town in the southern Brazilian state of Santa
Catarina. When that firm had trouble meeting its commitments, Michael
cast a wider net to find more reliable partners. And that led to Malinski.

Magali Malinski, Michael Grossmann and Paulo Malinski

Celebrating 20 Years
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TThhee  MMaalliinnsskkii  EEddggee::  PPrroodduuccttss  aanndd  PPrraaccttiicceess

Imagine a sunny afternoon on Rio de Janeiro’s famous Ipanema beach. Scantily
clad bodies lolling on the sand. When the sun gets too hot, people dive under the
shade of an umbrella. See those dowels holding them up? Made by Malinski, in all
likelihood.
Ever been to one of those all-you-can-eat Brazilian steakhouses, called

churrascarias, which are popping up around the world? Waiters stride straight from
the barbeque pit to your table with skewers to slice off a choice cut of meat. How
about the wooden handle on that skewer? Probably from Malinski, too.
But most Malinski products wind up facilitating more mundane, albeit equally

important, tasks. Cleaning implements and tools represent its two most important
segments. 
When Malinski started out, it sold exclusively to the European market. With its

improved quality control and dependability, the company can now place its
products anywhere. The United States has become its largest single market. Now
Malinski can claim to be Brazil’s – if not the world’s – largest exporter of long
wooden handles. 
Getting there wasn’t easy. Malinski’s dedication is reflected in its attention to

detail and willingness to innovate. Take, for instance, the implementation of a
specific kiln drying procedure for a hardwood called Tauarí. Malinski has made
numerous upgrades at its plants over the last two decades. 
The company’s main plant occupies over 100,000 square feet (10,000 square

meters) in a modern industrial park. With all that room, it can afford the luxury of
maintaining a large inventory of dowels. That, in turn, helps guarantee timely
deliveries. Malinski also prides itself as a socially responsible company. It backs
several community projects and ensures a healthy and pleasant workplace for its
associates. Employee benefits include medical and dental treatment at the plant.

MMaalliinnsskkii  aanndd  NNoorrtthheeaasstt--BBrraazziill::  
AAnn  UUnnbbeeaattaabbllee  OOnnee--TTwwoo  CCoommbboo

Turning a dowel or making a handle doesn’t seem like a big deal. The industry’s
barrier to entry is relatively low. Which begs the question, “How do you stand out
in such a crowded market?”
The Malinskis and Michael Grossmann found an answer 15 years ago. They

joined forces.
In his search for a reliable wooden handle and block supplier, Michael visited 18

factories in the Curitibanos region. Malinski seemed to have something special.
Northeast-Brazil and Malinski nurtured their relationship, starting slowing and
building trust before moving on to bigger and better things. Soon Malinski’s high
quality merchandise and Grossmann’s sales prowess became an unbeatable one-two
combo. Malinski and Northeast-Brazil started planning their futures together.
According to a June 16, 2014 article on Vox.com, Brazil's recent fight against

deforestation has been a huge success.
As in all emerging markets, Brazil was competing on price alone two decades

ago. That strategy was further stimulated by official foreign currency exchange rate
(FX) controls designed to keep the Brazilian Real undervalued. Eventually FX
controls were eased. The Real appreciated. And salaries also increased (by over 750
percent just in the last five years).
Efficiency has become paramount, meaning hefty investments in automation.

The partnership between Malinski and Northeast-Brazil will continue to evolve to
meet these new challenges.
   

MMiicchhaaeell’’ss  KKeeyy
PPeerrssoonnnneell  IInn  TThhee
NNoorrtthheeaasstt--BBrraazziill
OOffffiiccee  AArree::

Elaine Kimoto is the
general manager. Since
July 2008, she has been
responsible for overall
planning and coordinat -
ion, as well as day-to-day
operations. Elaine joined
Northeast-Brazil in 2002
and worked her way up
the ranks. In college, she
majored in Publishing/
Communication. She now
liv es in São Paulo wi th her
husband and daughter.
Isabela Zanini has

been part of the North -
east-Brazil team since
August 2008. As office
manager, she provides sa -
les and shipping sup port
services for Malinski to ensure customer sat -
isfaction. Isabela also works closely with Elaine
Kimoto. She is a graduate of the Universidade
Paulista in International Business Trade. She lives in
São Paulo.

MMiissssiioonn
Malinski’s mission is to manufacture handles of

the highest quality; efficiently supplying all
segments of the market: cleaning, lawn and garden,
agricultural, construction and industry; prioritizing
social, ecological and economical sustainability.

VVaalluueess  iinn  wwhhiicchh  MMaalliinnsskkii  bbeelliieevveess::
Customer satisfaction;
Quality, agility and thorough knowledge of our

products;
Entrepreneurship and technology;
Social, ecological and economical sustainability.

VViissiioonn
Malinski Madeiras: The worldwide reference for

wooden dowels and handles.

Elaine Kimoto

Isabela Zanini
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MMeeeett  tthhee  MMaalliinnsskkiiss

Paulo Vicente Malinski and Magali Marlene Scur Malinski, founders
of Malinski Cabos de Madeiras, were born in southern Brazil in 1965
and 1969, respectively. They are both of mixed Polish and Italian
ancestry.
The youngest of nine children, Paulo worked on the family farm as

a youngster. As a teenager, he spent three years at boarding school,
studying agriculture. Afterward, he returned to the farm. 
As a girl, Magali focused on her studies. One of three children, she

eventually earned a degree in accounting. 
In 1988, at the age of 22, Paulo’s brothers invited him to work at a

saw mill they had established in the Amazon region of northern Brazil.
That experience served as an apprenticeship for Paulo, teaching him

the intricacies
of the various
tree species. 
Paulo and

Magali met in
their home st -
a  te of Santa
Catarina in
the 1980s.
They held

their wedding
there in 1990,
but work led
them back to
northern Bra -
zil.

Yet, they always wanted to return to their native South. 
In 1992, Paulo opened his own company, selling wood in Brazil and

abroad. That meant constant travel in northern Brazil. As a fringe
benefit, he improved his business acumen and understanding of the
Amazon. 
At the time, factories in Curitibanos still made their handles out of

Paraná pine (Araucária Angustifolia), also known as Brazilian Pine, a
species native to the region. Widely used, it earned a spot on the
endangered species list. Logging was banned. 
During one of their visits to Curitibanos, the couple came up with

the idea of making handles out of Tauarí, a hardwood from the
Amazon. Paulo just happened to be a pioneer in the use of Tauarí. 
In 1994, the Malinskis were able to raise enough money, including

loans from their families, to found Malinski Madeiras Ltda. With a
company based in Curitibanos, they had finally realized their dream to
return home. There they remain.
As their business has grown, so has the Malinski family. Paulo and

Magali have two daughters: Vitória, 15, and Isabela, 11. The family is
active in the local community, helping local charities. They are
volunteers of APAE, an association that assists 250 children with
disabilities and their families. It has become a time-consuming hobby
— especially for Paulo. Magali also plays the piano and is a member,
along with her father, of her church’s choral group.

MMeeeett  MMiicchhaaeell  GGrroossssmmaannnn

Born in New York and raised there and in
Rio de Janeiro, Brazil, Michael Grossmann
is truly bilingual and bicultural. That
provided the basis of his professional
education — that, plus three years in the
U.S. Army.
After his military service, when he was

based mostly in Korea, Michael returned to
New York City to enroll at Columbia
University. About the time he graduated,
the Brazilian government began to promote
export-led growth. He founded a company
in Brazil to sell products to Africa.
Following the oil crisis of the 1970s,
everything collapsed. 
That led to his being a New York City taxi driver, for the second

time. The first one had helped him get through college. Now it bought
time to find another place in international business. Soon Michael
signed on as a minority partner in Primex International, which would
emerge as the South American buying agent for major American and
Canadian retailers, such as FW Woolworth, Montgomery Ward and
Pier One. 
Michael’s job was to open branch offices throughout South America.

The first was in São Paulo, but he traveled throughout the continent.
He had to learn the ins-and-outs of sundry products: shotguns, beer
mugs, handicrafts and women’s clothing, etc. He had to learn how to
hire the right people, and teach employees how to deal with North
American markets. 
The ultimate goal was, of course, to sell. But that meant earning the

trust of manufacturers. It meant guaranteeing not only quality
products, but also high standards for client relations and customer
service, including after-sales follow-up.
Michael left Primex in the 1980s to join Northeast-Brazil as a

partner, acting at first as an independent buying agent. At Northeast-
Brazil, he started exporting wooden brush blocks to the United States
and making contacts in the cleaning industry. After a sabbatical as a
music producer, creating a distinct fusion of U.S. and Brazilian sounds,
he returned to Northeast-Brazil and the wooden brush block business.
That drew him to Curitibanos, Santa Catarina, and eventually, the
partnership with Malinski.
-----------------------------------------------------------------------------------------

Article provided by Northeast-Brazil and Malinski Wooden Handles.

Michael Grossmann

Magali Malinski and Paulo Malinski

       

Celebrating 20 Years

Northeast-Brazil (New York)
144 West 27th Street
Suite 2F
New York, NY 10001
917-842-5062
michaelg@northeast-brazil.com
www.northeast-brazil.com

Northeast-Brazil 
Rua Lisboa, 453
Sao Paulo S.P. 05413-000
BRAZIL
55 11 3085 4955
michaelg@northeast-brazil.com
www.northeast-brazil.com
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Magali Malinski, Michael Grossmann and Paulo Malinski

Anticipating the Challenges and Opportunities of the Future.

√  Handles of the highest quality

√  Quality, agility and thorough knowledge of products

√  Ecological and economical sustainability

144 West 27th Street, Suite 2F, New York, NY 10001
917-842-5062

michaelg@northeast-brazil.com

Rua Lisboa, 453, Sao Paulo S.P. 05413-000  BRAZIL
55 11 3085 4955

www.northeast-brazil.com
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PelRay International

HOW’S BUSINESS?
Broom, Brush & Mop Interviews Key
Fiber & Filament Suppliers
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When discussing demand for
the major types of synthetic
filaments used in the brush

industry, DuPont Filaments Mark -
eting & Sales Director Tom Vichich
said there is plenty of stability in the
global marketplace.
“This is one of the first years in a

long time where no single type of
filament has greatly been more popular
than any other filament. They all seem
to be doing well right now when it
comes to demand,” Vichich said. 
Pertaining to the brush industry,

DuPont Filaments supplies synthetic filaments for toothbrushes,
cosmetic brushes, paintbrushes as well as abrasive filaments used for
deburring, floor finishing, and stone and marble polishing.
Vichich said the supply of raw materials used to produce these

filaments is also very stable. 
“There appears to be a stabilization taking place all throughout the

industry on the filament supply side as well as the brush makers side,”

he said. “This is possibly due, in part, to overall growth in the
marketplace after the recent economic recession.
“We have focused on executing our strategies that were outlined in

2013 by DuPont Filaments. This includes emphasizing the quality of our
filament products being offered to the market.”
As a global company, Vichich added that officials at DuPont

Filaments continue to keep close watch on the fluctuation of various
exchange rates and the health of economies throughout the world. 
“One example right now would be Brazil, one of many countries

where DuPont Filaments does business. The Brazilian economy has
experienced some recent problems,” Vichich said. “We keep a close
watch on such global economies.
“Our customer service is highlighted by the fact that we have sales

people in all regions of the world. They are supported by customer
service personnel. We use very little distribution. Rather, we strive to
control the entire supply chain.”
Vichich remains optimistic about the future of supplying filaments to

various types of brush makers. He also feels that brush makers
themselves have a solid future. 
“It helps that our customers, in all segments, continue to innovate,” he

said. “Innovation helps make the entire pie bigger rather than everyone
trying to get a bigger slice out of the same pie. Everyone enjoys the fruits
of product innovation.
“I also feel DuPont Filaments’ membership in the American Brush

Manufacturers Association is a strength for our company, and we look

Tom Vichich

DuPont Filaments

No brush or broom is complete without some type of natural fiber and/or synthetic filament.
These materials come in different types, sizes, colors and qualities, and are often mixed
together to make a better or more unique product. For this reason, demand for fibers and
filaments is usually high throughout many regions of the global marketplace. 
Broom, Brush & Mop Magazine recently interviewed several well-known suppliers/
producers of fibers and filaments to learn more about their businesses as well as projections for the
rest of 2014 and beyond.

By Harrell Kerkhoff | Broom, Brush & Mop Editor
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forward to exhibiting again at the InterBrush 2016 trade fair (April 27-
29, 2016 in Freiburg, Germany.)”

Contact: DuPont Filaments - Americas, LLC, 
Washington Works Plant, 8480 DuPont Road, Bldg. 158,

Washington, WV 26181. Phone: 1-800-635-9695.
Website: www.dupont.com/filaments.

With an industry history of over 100 years, PelRay
International, of San Antonio, TX, has evolved from a
broom corn trading company into a full-line natural and

synthetic fiber/filament supplier. Natural fibers provided include broom
corn and yucca fiber used in broom production as well as palmyra and
tampico fiber that is mostly found in various types of brushes. Palmyra
is imported from India, while tampico and most broom corn and yucca
fiber arrives from Mexico. 
“We provide both natural and dyed tampico fiber, along with a union

fiber mix consisting of tampico and palmyra. With palmyra, we also sell
stalks and oiled fiber,” PelRay International Sales Manager David
McGee said. 
PelRay International also imports

plastic filament — such as PVC and
polypropylene — used in many types
of cleaning-related products. Accor -
ding to McGee, a popular plastic
filament the company supplies is PVC
from Italy. This includes grey double-
flagged PVC.
“We keep the most popular lengths

that customers seem to run out of the
most, and can bundle PVC fiber with
other items to save customers money
when it comes to their orders,” McGee
said. 
A major focus at PelRay International, however, remains natural fiber.

One challenge this year for the industry has been the supply of tampico. 
“There have been difficulties getting raw tampico material, which is

harvested in the mountains of Mexico. It’s been a big issue so far this
year,” McGee said. “The shortage is due to a ‘perfect storm,’ stemming
from a long drought and a shortage of labor to harvest the material.”
He added that recent rainfall has helped ease a five- to seven-year

drought in the tampico growing regions. The shortage of labor to harvest
the crop, however, remains an issue. 
According the McGee, a new government policy in Mexico that

provides funding to certain citizens is taking away an incentive for some
to harvest the labor-intensive tampico. 
“The price of raw tampico, however, has gone up. This has generated

more interest on the part of the labor force to start harvesting again,”
McGee said. “Therefore, we are beginning to see a little more raw
material become available.”
Tampico is unique to Mexico. McGee said it can be used to make the

type of brushes where many other materials fall short, such as scrub
brushes designed for extremely hot water. 
“Tampico is used as well to produce masonry brushes for applying

stucco and special finishes on walls, etc. It’s an excellent fiber for this
type of application,” McGee said. 
Tampico, typically the black dyed variety, is also good for making

soft-fiber push brooms. 
“Soft tampico push brooms are excellent for keeping such surfaces as

polished concrete in warehouses clean. Roofing brushes also use a lot of
tampico. These brushes are used by roofers to spread hot tar,” McGee
said. “They are usually only used for one roof and then thrown away.
These are the type of brushes that companies love to sell, and thus buy a
lot of fiber in order to make new brushes.”
McGee added that PelRay International Chief Operations Officer

Ray LeBlanc has been hard at work helping to improve the flow of
tampico to processing factories.
The supply of palmyra fiber from India, meanwhile, has proven to be

much less stressful in 2014. McGee said lead times have been running
60 to 75 days after a palmyra order has been placed. This is consistent
with lead times of past years. 
The palmyra is available in various lengths, with the 18-inch variety

a popular size for certain types of stiff railroad and mill brooms, and is
often used with broom corn. Meanwhile, other lengths of palmyra are
used to make different kinds of brushes as well as push and whisk
brooms.
The supply of PVC fiber has also been steady for PelRay

International. The company receives this material from Italy. McGee
said the main challenge with PVC fiber concerns exchange rate
fluctuations between the U.S. dollar and the euro. This can cause prices
to increase from time to time. On the flip side, prices also sometimes
decrease due to the exchange rate. 
“The price of the PVC fiber itself has been stable. The change with

this pricing often is due to the exchange rate,” McGee said.
PelRay International’s roots, however, run deepest with broom corn. 
“We supply anything that our customers must have in order to make a

broom. This, of course, includes broom corn and yucca fiber,” McGee
said. 
PelRay International President & CFO Bart Pelton added that

2014 broom corn sales thus far for the company have been consistent
with activity in 2013. 
“U.S. broom corn consumption has been stable, at least for the time

being,” Pelton said. 
Just about all broom corn imported into the United States today is

grown in various regions of Mexico, the majority of which comes from
the Torreon area located in northern Mexico. 
Pelton said in early July that the first main broom corn harvest in

Torreon was about to begin, and that there are some encouraging signs
taking place regarding this crop. 
“At the moment, (Mexican broom corn) prices have been declining

slightly. Every time we purchase broom corn it seems like the price is
either the same, or a bit lower,” Pelton said. “The Sinaloa broom corn
crop located on the west coast of Mexico has already been harvested.
This broom corn usually heads to market pretty slowly. Broom corn is
being grown as well this year in the Mexican state of Nayarit, which is
also located on the west coast. It’s a fairly small crop.”
Another broom corn growing region still active in Mexico, he added,

is the ‘local’ area near Cadereyta.
Unlike a year or so ago, Pelton said there remains a fair amount of

carry-over broom corn in Mexico from last year. 
“We (at PelRay International) figure

there are about 7,000 bales of processed
broom corn currently in Mexico. This
works out to 350 short tons. This broom
corn will be used in the United States as
well as Mexico, where consumption is a
lot greater. As a result of this carry-
over, there is really no upward pressure
on prices right now,” Pelton said. 
Other factors are also putting a more

positive spin with the supply of
Mexican broom corn. Pelton said the
excessively dry conditions that have

David McGee

Bart Pelton

PelRay International
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plagued parts of Mexico over the past several years have lessened. 
“In addition, prices for other crops that Mexican farmers often plant,

such as cotton and sweet corn, have not been as strong as of late. This
has reduced the competition these crops can provide compared to the
planting of broom corn,” Pelton said. “The net result is we are expecting
a fairly decent size first crop this year from Torreon. It could be as large
as 1,000 tons on a raw corn basis, which is a good size crop these days.”
Pelton expects much of the early first Torreon crop to be heavy to

insides. He feels more hurl will become available as the harvest
continues. 
“Having a lot of insides available right now is not a bad thing. Many

American broom factories are purchasing more insides relative to hurl
compared to what demand is in Mexico,” Pelton said. “There is certainly
good news coming from the first Torreon crop for U.S. broom makers.
They should be looking at stable broom corn prices for a while.”
Pelton also sees no real issues with quality regarding this year’s

Mexican broom corn.
“Quality often depends on the growing region. What is arriving from

Torreon thus far is mostly No. 1 broom corn. The broom corn from the
‘local’ crop, meanwhile, tends to be at the No. 2 grade. This is also true
for the crops grown on the west coast of Mexico,” he said. 
One negative issue concerning Mexican broom corn continues to be

the lack of security in several regions. Drug cartel activity, especially in
northern Mexico, has greatly reduced travel by broom corn dealers and
processors to many areas such as Torreon. 
“It’s now safer in many of these areas compared to the past several

years, but it’s still dangerous,” Pelton said. “Some broom corn
processors and broom shops are getting a little bit more comfortable
sending buyers to the growing regions. They are not only there to
purchase broom corn, but also to promote the crop. The safety factor has
improved, but it’s still not great.”
Pelton also reported on the supply of yucca fiber, which is grown in

the southwestern United States and northern Mexico and used in some
natural broom production. 
“Yucca fiber lead times had been stretched due to rainy conditions.

The weather slowed harvesting and processing. I think we are beyond
that now, and lead times are closer to normal,” he said. “Even though
rain slowed production, these plants needed the rain. (The yucca plant)
grows in an arid part of the continent. It’s where wet spells take place
between droughts.”
Pelton stated in early July that yucca fiber prices had stabilized,

although they were starting to slowly increase. This trend may continue.
“Freight costs are up, and there are not as many yucca fiber processors

in business. This means less competition to drive prices down,” Pelton
said. 
Along with natural and synthetic fiber and filament, PelRay

International also carries other supplies including a large stock of metal
push broom handles. These handles come with both metal as well as
plastic hex steel reinforced threads. Labeling and other specifications
can be done to the handles to satisfy customer requests.
“More product offerings allow our customers to better combine their

shipments. This helps them save money on freight. It’s important to offer
a lot of different products that our customers need in order to help
improve their bottom lines,” McGee said. “We also keep them up-to-date
on where their orders stand. Customer service is very important. We take
pride in being able to react quickly and keep customers informed.”
McGee believes brooms and brushes will remain very important tools

for both the home and industry. 
“For example, I believe those brush factories that produce specialty

brushes will experience increasing business as U.S. manufacturing
continues to make a comeback. This is great for everyone in the
industry,” he said. “Our customers have been very good at coming up

with new ways to make better products, such as improved brushes. This
helps overall manufacturing become more productive and keeps homes
cleaner and safer.”

Contact: PelRay International, LLC, 
4511 Macro Dr., San Antonio, TX 78218.

Phone: 210-757-4640.
Web site: www.pelray.com. 

Located in the heart of Mexico City, Mexico, PMM (Proveedora
Mexicana de Monofilamentos) specializes in the production of
synthetic-engineered plastic monofilaments. These are made of

nylons (nylon 6.12, nylon 6.6, nylon 6 plus and nylon 6), polyester PBT,
polyethylene and polypropylene. They are available in a wide range of
calipers, profiles and colors.

The company’s materials are mainly used for toothbrushes, interdental
and cosmetic brushes and for industrial brush applications. PMM Sales
Manager Dennise Silva said that the company’s product line continues
to grow and develop. This is due, in part, to its flexibility when adapting
to customer specifications. 
She added that PMM also has a specific sales policy in place that

enhances its operation.  
“Punctual deliveries and service are key factors to our success,” she

said. “Even though PMM was founded in 1976, the company is full of
young people, who bring new ideas and have helped us evolve into an

PMM

The PMM Customer Service team includes, left to right, Dennise Silva,
Enrique Mejía and Nora Bravo. Pictured below are sales team members

Icela Muciño (left) and Paulina Licona.
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innovative and creativity center. Included is an impeccable sense of
quality and an international perspective.”
A key element in PMM’s corporate culture, Silva added, is the drive

for joint achievement with customers.
“This is the ‘secret ingredient’ that transforms good into outstanding,”

she said. “PMM has demonstrated to our customers that they can trust
us. We are here to help with their R&D projects, and to support them
everyday with a smile, consistent service and the quality of our
products.”

Contact: Proveedora Mexicana de Monofilamentos (PMM) 
Phone: (United States and Canada) 

1-877-202-9320. 
E-mail: pmm@pmm-mex.com.

Website: www.pmmbrightline.com.

Providing natural fibers for brush and broom production continues
to be the main focus for Brush Fibers, Inc., an Arcola, IL,-based
supplier of tampico, palmyra, sherbro, coco, arenga, bassine, rice

root, hog bristle and horsehair. Brush Fibers also supplies foam and solid
plastic brush blocks as well as stapling wire. 
The company has multiple warehousing facilities in North America

and a centralized headquarters in Arcola, which is located in Central
Illinois. In addition, Brush Fibers has its own fleet of trucks and can
combine orders with sister company Monahan Filaments (also located
in Arcola) to reduce shipping costs for customers. 
“We provide one-stop shopping opportunities with both companies.

Brush Fibers supplies all natural fibers and brush blocks, while Monahan

Filaments produces synthetic filaments,” Brush Fibers President Chris
Monahan said. “In the past, Brush Fibers also offered polypropylene,
polystyrene, PVC and PET synthetic filaments. These items are now
supplied by Monahan Filaments.
“Warehouse space has been increased for both Brush Fibers and

Monahan Filaments in Arcola to better hold blanket orders. Extrusion is
a continuous process, so the lowest pricing and costs come from larger
volumes. We are able to pass along these savings to customers, and give
them the ability to place larger blanket orders that we’ll hold
domestically for release.”
Monahan added that this helps customers better compete against

foreign competition.
Brush Fibers’ product lineup includes hog bristle. The company is the

exclusive North American distributor of this bristle for DKSH Brush &
Apparel Ltd., of Zurich, Switzerland. 
“Hog bristle is mainly used to make paintbrushes and some specialty

items. We have a warehouse in New
Jersey for this bristle,” Monahan said.
“Hog bristle fits in well with Brush
Fibers’ current lineup, and DKSH has
decades of experience sourcing bristle
from the very best facilities in China.” 
The various natural fiber materials

provided by Brush Fibers are used to
make brush and broom products found
in different markets, such as retail,
household, janitorial/sanitary and
industrial. These products include
angle and push brooms as well as car
wash and industrial brushes.
“Business at Brush Fibers has been

steady. Natural fibers is a mature market, however, and under pressure
from imported finished brushes,” Monahan said. “One
particular challenge right now is with the supply of
tampico fiber. This is due to drought conditions in
Mexico, where tampico is grown. It doesn’t look like
there is going to be enough supply of tampico fiber right
now to meet demand. These plants just need to keep
growing, which can take time.”
Monahan added that “recycling” and “green”

continue to be important buzzwords among many
customers. Brush Fibers helps satisfy those seeking
environmentally friendly products through its supply of
various types of natural fibers and recycled materials.
Natural fibers are considered a renewable resource,
while synthetic PET, which is now provided by
Monahan Filaments, can be made from recycled plastic
bottles.
Along with satisfying greater demands for

environmentally friendly products, officials at Brush
Fibers also remain committed to customer service. 
“A consistent policy of efficiently shipping products

within 24 hours, and keeping a large stock of inventory
at competitive prices, provides many opportunities at
our company,” Monahan  explained. “Customers
appreciate this effort, which includes our ability at
Brush Fibers to place quite a few different orders in one
shipment to save on freight costs. Customers are also
able to call us at anytime with questions or service
needs. We quickly work to solve problems.”
As a domestic fiber supplier, Monahan said he sees

encouraging signs taking place within the industry. This
is partly due to certain U.S. manufacturers focusing
more on purchasing raw materials “at home.” 

pat@monahanpartners.com
200 N. Oak, Arcola, IL 61910
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“The gap between the United States and overseas is getting smaller,” Monahan
said. “I feel the U.S. business climate is improving. 
“There continue to be challenges, such as finished brushes arriving in the

United States from overseas, but hopefully brighter days are ahead for
everybody. The growth of our company mostly tracks the U.S. brush
manufacturing industry. U.S. brush companies seem to be more than holding
their own against foreign competition, and the economy is improving. ‘Made in
the USA’ is popular again.”

Contact: Brush Fibers, Inc., 
202 N. Oak St., 

Arcola, IL 61910. 
Phone: 217-268-3012. 

E-mail: chris@brushfibers.com.
Website: www.brushfibers.com.

Also experiencing solid demand over a broad spectrum of markets is
Monahan Filaments, ofArcola, IL, according to Chris Monahan, who
serves as director of sales & marketing for the synthetic filament

producer. 
Among the items provided by Monahan Filaments are nylon 6, nylon 6.6,

nylon 6.12, PBT, PET, PPS, polyethylene, polypropylene and polystyrene. These
products are used in brush and non-brush applications for industrial, oral care,
construction, foodservice, paint, agricultural, automotive, janitorial and cosmetic
markets. 
“Our sales efforts are backed by solid customer service and quality assurance

departments, as well as a strong production workforce in Arcola,” Monahan said. 
Monahan Filaments began operations in 2007 with the acquisition of assets

from Specialty Filaments, of Middlebury, VT. The Middlebury plant was closed
in November 2009, and now the complete focus is on operations in Arcola with
cooperation from partners in Canada and Asia. 
Like its sister company Brush Fibers, customers of Monahan Filaments can

benefit from one-stop shopping and combined shipping opportunities that are
available from the two Arcola-based businesses. 
“Combining orders is very beneficial. This can further save on freight costs,

which continues to be important,” Monahan said. “We also have made great
strides at the Monahan Filaments’ production facility in Arcola. Production
officials here continually keep a close eye on quality control.”
Officials at Monahan Filaments are also looking at increased recycling

avenues. For instance, the company regrinds its own product waste. Meanwhile,
such filaments as PET are made from recycled plastic bottles. 
“We all benefit from improved U.S. recycling rates. This can open more

avenues of growth for a company such as ours,” Monahan said. “Of course, at
the end of the day, especially at the retail level, a lot of business is driven by
price. This is especially true in the very competitive high volume world.
“Overall, it’s been a good year thus far for both Brush Fibers and Monahan

Filaments. There have been upswings for both companies over year-to-date
figures from 2013. We see a continued shift to more U.S. manufacturing, and a
general improvement in the economy.” 
Looking ahead, Monahan added that the global business community continues

to become more connected each year. Various types of global challenges also
remain, especially from Europe and Asia. 
“There does seem to be a greater push by people to do more business in the

United States. This is a positive. Monahan Filaments can produce quick
production lead times, especially compared to foreign competition that has to
deal with ocean shipping and delays at ports,” Monahan said. “It’s important that
we, at Brush Fibers and Monahan Filaments, continue to watch our levels of
production, product quality and customer service. 
“Additionally, we have been successful in helping our customers manage their

own filament inventories. It helps there is an excellent workforce available in

Monahan Filaments
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Arcola, one that shows true Midwestern values and work ethic. As a
company, Monahan Filaments has become very experienced and
knowledgeable in the past few years since the business was moved to
Arcola.”
Monahan added that there are certain parts to conducting business

today that can’t easily be controlled. This includes the cost of raw
materials such as resin as well as cost increases associated with
employee health care, worker’s compensation insurance, taxes, etc. 
“Right now, for example, the price of petroleum has been somewhat

stable,” he said. “As we have learned in the past, this can change on a
dime. Therefore, it’s important to remain concentrated on those parts of
our business that we can better control.” 

Contact: Monahan Filaments, LLC, 
215 Egyptian Trail, Arcola, IL 61910. 

Toll free: 888-833-1097; Phone: 217-268-4957.
Email: info@monahanfilaments.com. Website:

www.monahanfilaments.com.

Aprivately-held company, Hahl-Pedex Inc., features three
manufacturing plants. This
includes Hahl Inc., located in

Columbia, SC; and Hahl-Pedex, with
two plants in Europe, located in
Munderkingen and Affalterbach,
Germany. 
All three facilities produce for the

brush industry the following products:
synthetic bristle, nylon (6, 6.6, 6.10,
6.12), polyester (PBT and PET),
PEEK, PPS, polypropylene; and
abrasive fiber Abrafil (nylon 6.12) and
Hahlbrasif (nylon 6) with grit fillers
AO, SC, ceramic and diamond.
“We, at Hahl-Pedex, are always looking for ways to expand our

business through product innovation, custom stock programs and
competitive pricing,” Hahl Sales Manager for North America Terry
Hogan said. “We are continuing to grow, and are focused on developing
products that meet different market requirements. This strategy has
helped the Hahl Group become a leader in technical/industrial
applications for bristle and abrasive products around the world.
“Our products are used for many applications in the brush market.

These brushes are predominantly found within the technical brush
segment as well as the professional cleaning market. Our company
carries products that meet the challenges found in a wide range of
application requirements.”
These requirements include high heat, anti-static, conductivity, metal

detectable, and hot/wet/alkaline properties; solvent resistance; and
deburring, finishing and polishing capabilities.
“These are just a few of the solutions that we can provide for brush

applications,” Hogan said. 
He added that Hahl Inc., meets many customer needs with a generic

list of stock items. For individual orders from this stock program, the
company can sell as little as one box (50 pounds) or an entire stock
quantity (up to 2,000 pounds).
“In addition to our generic stock items, Hahl Inc., manages many

custom stock programs for individual customers. This enables our
company to offer shorter lead times and improve manufacturing
efficiencies,” Hogan said. “Our customers are then able to better meet
the delivery requirements of their own customers, without increasing the

value of raw materials.”
According to Hogan, the primary markets for Hahl Inc., are

commercial, industrial and technical in nature.
“These markets have been very busy thus far in 2014 for our

business,” Hogan said. “As always, product quality, service and price
will remain the most important requirements for Hahl Inc., in 2014 and
the future.” 

Contact: Hahl Inc., 126 Glassmaster Rd., Columbia, SC 29072. 
Phone: 803-359-0706.

E-mail: customerservice@hahl-pedex.com. 
Website: www.hahl-pedex.com. 

Fibers and filaments for the production of various types of brushes
and brooms comes in numerous forms, many of which are
supplied by Distribuidora Perfect, S.A. de C.V., of Mexico.

Along with natural fiber tampico and palmyra, the company continues to
provide such fiber/filament material as polypropylene, rice root
(Zacatón), horsehair, and union fiber. Also provided are various types of
fiber that are bleached or colored.
Distribuidora Perfect was founded in 1946 as a brush maker for the

Mexican market. It remains a specialist in producing such products as
paintbrushes, paint rollers, power brushes and scrub brushes. The
company began processing tampico fiber, which is grown in Mexico,
approximately 32 years ago, and started selling the material to other
companies 13 years ago.
Today, Distribuidora Perfect supplies both natural color and dyed

tampico. The company can also combine this fiber with other materials
such as palmyra, bassine, rice root and polypropylene.
Distribuidora Perfect’s Jorge Samuel Ripstein, owner of the

company, feels tampico fiber possesses several essential qualities. This
includes having a “good memory,” meaning the fiber will bounce back
to its original shape after being bent. Other benefits include a long life,
good absorption and abrasive features, and being able to withstand high
temperatures.
“We have seen good demand for tampico fiber, rice root and union

fiber. I feel this is because of the high level of quality that is present with
these materials,” Ripstein said.
Distribuidora Perfect’s various fiber/filament offerings can be found

in brushes that are designed for a variety of uses such as polishing,
washing, scrubbing, water proofing, painting and other chores.
Ripstein added that Distribuidora Perfect has experienced strong

demand thus far in 2014 for the various products it supplies. Company
representatives also continue to work on delivering shorter lead times
along with quality customer service. This includes attending trade
shows, visiting clients and providing samples.
“We spend a lot of time talking with clients and checking on their

needs,” he said. “It’s also important for
us to use new machinery and
technology as well as expand our
product offering. For example, we now
supply wood blocks for a global
marketplace.”
These wood blocks can be stapled

with natural fiber including tampico. 
“It’s our goal to supply wood blocks

to manufacturers around the world. We
see many opportunities to reach
markets in different continents,”
Ripstein said. Jorge Ripstein

Terry Hogan

Hahl Inc.

Distribuidora Perfect
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He added that by offering different and new products, Distribuidora
Perfect will continue to benefit from a healthy list of customers.
“I also feel the future is very good for all natural fibers, in particular,

since the world has placed a greater awareness on the environment,”
Ripstein said.
These type of fibers, he added, naturally decompose over time once

their productive lives are finished.
Despite current challenges found in certain parts of the world,

Ripstein remains optimistic about the future. 
“Part of this optimism is due to the large amount of fiber/filament

material currently available in Mexico. This allows us to extend our
market reach,” he said. 

Contact: Fabrica de Brochas Perfect SA 
de CV, Calle Cuatro 

# 32 Fracc Ind Alce Blanco 
Naucalpan Estado de México, 

C.P 53370 México. 
Phone: 5255 55762444 Ext. 514.

E-mail: rrk@brochasperfect.com.mx.
Websites: www.brochasperfect.com.mx,

www.perfectfiber.com.mx.

Providing natural fiber material for the production of U.S.
commercial/retail and craft brooms is an important part of
business for R.E. Caddy & Co., of Greensboro, NC. Such fiber

includes hurl, insides and raw broom corn as well as palmyra and yucca
fiber. 

Speaking on the importance and current demand for each of these
fiber types was R.E. Caddy President Richard Caddy, whose father,
the late Richard Earl “Tip” Caddy Sr., started the business in 1958. 
“I have seen a steady demand for palmyra. This includes commercial

customers who require palmyra on a year-round basis to produce heavy-
duty cleaning brooms,” Caddy said. “The palmyra fiber that we sell is
used either as a filling material during the production of heavy-duty corn
brooms or to make various types of push brooms. This palmyra is coarse
and comes from India. It’s the kind of fiber found in such products as
snow, roofing and barn brooms. These products call for a stiff fiber that
can be mixed with broom corn.”
When discussing broom corn, Caddy explained there are three main

types of this material imported into the United States for broom
production — insides, hurl and raw broom corn. Sales of broom corn at
R.E. Caddy & Co., have been steady as of late, but not at the same level
as 25 to 30 years ago, when there were many more U.S. commercial
broom producers in business. 
“I would estimate that 75 percent of broom corn sales at R.E. Caddy

are associated with the U.S. commercial broom industry, while the
remaining 25 percent of our tonnage are used by craft broom makers,”
he said. “Processed broom corn used for commercial applications is
precut to length and sorted between hurl and insides. Meanwhile, the
craft broom makers use unsorted raw broom corn. Many times they
prefer to have the whole plant, not just the fiber.”
Just about all of today’s broom corn imported into the United States is

grown in Mexico. The largest crop comes from the Torreon region of
northern Mexico. Unfortunately, this area has been plagued in recent
years by drug-related gang violence. This has caused many longtime
broom and broom corn professionals to avoid visiting the area due to
safety concerns. 
“It’s currently dangerous enough that my broom corn processors don’t

travel into Torreon. They will make business deals by telephone or

R.E. Caddy & Co.



email, but no longer in person,” Caddy
said.
These safety concerns make it harder

to promote broom corn production in
northern Mexico, he added, since face-
to-face contact with farmers in the area
is greatly reduced. 
“Many things can be done today

with Websites and social media, but it’s
still good for broom corn processors
and dealers to get down there once in a
while and talk with farmers. It’s good
to let them know what our projections
are for broom corn usage while

promoting the product,” Caddy said. “This is much harder today due to
security issues.” 
Other challenges that have been experienced over the past few years

with Mexican broom corn production include drought conditions as well
as higher prices many Mexican farmers have been able to earn by
planting competing crops such as corn and cotton. 
“There has been rainfall in certain broom corn growing regions as of

late. This has helped ease the drought,” Caddy said. “I don’t think the
drought is as bad compared to the past three to four years.”
He added that very little broom corn grown in other parts of the world

is being imported into the United States. This makes it difficult for those
involved with the U.S. broom corn broom industry when supply issues
take place in Mexico. 
“I enjoy working with my Mexican suppliers. They are very good

people and do a great job. However, when there is an issue, such as a
drought or too much rain, this influences the size of the Mexican crop.

There is no backup supply in place that can take the pressure off of
Mexican broom corn issues,” Caddy said. 
He has been pleased with the overall quality of broom corn available

from Mexico, starting with last year’s crops. 
“Both the overall color and fiber quality have been decent. Even the

No. 2 quality fiber shows a little bit of green,” Caddy said. “It’s also been
processed with a minimum amount of shorts. 
“If you look at the broom corn we, as an industry, receive now versus

the quality 15 to 20 years ago, there is probably no way to say that (the
2013 crop) was as good as back during that earlier time period. This is
due to the absence of certified seed being used. However, the overall
2013 crop was still pretty good.”
Caddy said in late June that he expects to soon receive new crop 2014

broom corn harvested in Torreon. He will then be able to compare the
quality of this year’s first main crop with what was grown in 2013. He
added that the carry-over broom corn from 2013 that he possesses has
good quality characteristics. 
“I’m not sure yet how large of yield to expect from the overall 2014

broom corn crop in Mexico. Information is sketchy because it’s still so
dangerous to travel in many of the Mexican broom corn areas,” Caddy
said. “I think there may be more (Mexican) broom corn available in 2014
compared to 2013, but it’s too early to tell. Therefore, I’m planning for
the 2014 supply to be at the same level as 2013.”
The third type of fiber supplied by R.E. Caddy & Co., for broom

producers is yucca fiber, sometimes referred to in the industry as “grass.”
This fiber is harvested in the southwestern United States and northern
Mexico. It’s primarily used as a fill material for commercial brooms.
“I do have some craft broom making customers, however, who buy

yucca fiber to produce handmade brooms,” Caddy said. “Most yucca
fiber is found in retail brooms as it’s blended with broom corn.”

He added that U.S. yucca fiber demand has not been
as great  compared to past years. This may be due to
more blended brooms being produced in Mexico.
“We still have some fairly good sales with yucca

fiber, but it’s not as strong as it used to be. The tonnage
of yucca fiber that we have sold over the past 10 years
has slowly gone down,” Caddy said. “I have not had
any recent trouble getting yucca fiber from Mexico. We
work within a three- to four-week time frame. The
quality has been pretty decent, even during the past
winter. 
“Yucca fiber is more expensive than it used to be,

although it’s still cheaper per pound than broom corn.
Because the quality of yucca fiber has been pretty good,
it remains an adequate substitute for (broom corn)
insides.”
Along with fiber, officials at R.E. Caddy provide

other items to help customers produce various types of
brooms — as well as brushes and mops. This includes
steel wire, which is used either to wind brooms and
mops, or under special applications, to staple-set
brushes. Other supplies are nails, either for nail
machines or to be used when making brooms by hand;
polyethylene sewing twine for stitching brooms; broom
knives and a variety of other tools used in the craft
broom industry. 
“Those in the craft trade like a variety of knives,

hand sewing needles and all kinds of threads and
twines. It’s quite a variety of supplies,” Caddy said.
“The bulk of our sales comes from commercial
factories, however, so for those customers it’s mostly
confined to broom corn, yucca and palmyra fiber, wood
handles, steel wire, nails — these are the main
components that we supply.”
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He added that no matter the type of customer, it’s important that R.E.
Caddy keeps an adequate inventory of fiber and other supplies. With
larger accounts, this means working with customers to anticipate what
their demand will be during an upcoming 30- to 90-day period.
“The main idea is to stay in communication with customers, so if

somebody needs material we will have it available — either here in
Greensboro for direct shipment from our warehouse or from one of our
supplier locations,” Caddy said. “I’m optimistic about the future.
Business remains pretty good, and we have work to do everyday.”

Contact: R.E. Caddy & Co., Inc., 
P.O. Box 14634, Greensboro, NC 27415. 

Phone: 336-273-3609.
Website: www.recaddy.com.

Reporting that business has been strong within most business
segments during the first half of 2014 was Brian Crawford,
who established Carolina Filaments, located at Mt. Pleasant,

SC, at the beginning of 2012. 
Crawford’s company provides such filament material as nylon 6, 6.6,

6.10, and 6.12-PBT; PET including RPET filaments; PEX; PP; PS; and
abrasive nylon filaments. These materials are used in such markets as
industrial, paint, oral care, agricultural and automotive.
“Carolina Filaments continues to grow, and our list of customers

grows with us,” Crawford said. “The company’s objective is to listen to
customers and partners, and back this up with whatever is necessary for
their success.

“It’s important to stress personal
service while meeting the needs of
customers by way of quality and
competitiveness.”
He added that Carolina Filaments

will continue with its mission of
bringing filament solutions to the
industry.  
“With the benefit of having many

years of experience in brush making
and materials, we at Carolina Filaments
readily understand the challenges faced
by our customers. Our people work to
bring solutions from leading suppliers
of filaments located around the world,” Crawford said. 
New products provided by Carolina Filaments include: a complete

line of x-shaped profiles in nylon and polyester, high heat
polypropylene, high performance eco-friendly nylon as well as abrasive
nylon that comes with diamond and ceramic fills. 
“The challenges at Carolina Filaments are the same as for others in the

industry — to remain competitive and develop solutions to meet
customer requirements,” Crawford said. “I feel the future is bright for
the American brush industry. Innovation will assist its continued
growth.”

Contact: Carolina Filaments, 
LLC, 2150 Cheswick Lane, 
Mt. Pleasant, SC 29466. 
Phone: 888-738-5520.

Email: brian@carolinafilaments.com. 
Website: www.carolinafilaments.com.

Brian Crawford

Carolina Filaments
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R.E. Caddy & Company, of Greensboro, NC, celebrating 56
years in business this year, has been an exclusive sales
representative for Southern Steel & Wire for more than 30

years, providing wire to companies that wind mops and brooms and
that staple set brushes.
Reporting that business lately has been “up and down,” R.E. Caddy

& Co. President Richard Caddy added, “Currently, we are selling
more brush stapling wire to companies that staple set items, such as
push brooms and scrub brushes.
“Brush stapling wire is a galvanized product and has some different

characteristics than broom and mop winding wire. This particular type
of wire has slightly different specifications and tensile ranges than
tinned broom wire and diameter tolerances are pretty tight. However,
these are routine issues and nothing that is difficult for Southern Steel
& Wire to accomplish.”
R.E. Caddy & Company was founded by the late Richard Earl

“Tip” Caddy Sr. in 1958, and also supplies processed broom corn,
palmyra and yucca fiber; wood broom, brush and mop handles; wet
mop hardware and handles; polyethylene broom sewing twine; nails,
knives and other supplies.
Steel prices and availability are critical to R.E. Caddy’s operation

and in the recent past prices have fluctuated.
“We haven’t had any pricing issues in the past year, and I don’t see

any indication that we are going to have any kind of increase in steel
rod in the near term,” Caddy said. “In addition, availability of raw
materials has been good.”
In addition, the quality of raw materials is important. According to

Caddy, a durable finish resistant to corrosion is critical with staple
stetting. Also, for broom and mop manufacturers, tensile strengths on
wire used in these products are relatively high compared to brush
staple wire. Wire used by broom and mop manufacturers must also
have a nice finish because it is visible to the consumer.
Although they fluctuate somewhat, Caddy said freight costs remain

higher than they were three or four years ago.
“Some months container prices are really high and some months it

looks like they have calmed down,” he said. “Fuel costs have gone up
and, depending on the economies overseas, there may or may not be an

over-supply of containers that we want to
bring to the United States.”
In recent years, as companies doing

business overseas have dealt with
unpredictable lead times, higher freight
costs and product quality issues, the allure
of importing has abated somewhat. This has
gradually led to more manufacturing
moving back onshore, as has been reported
in some manufacturing segments.
“Some of our customers who buy

reasonable quantities of wire still have
overseas manufacturing, but many of them have brought more of it
back to the United States,” Caddy said. “I don’t know of any
companies that have completely quit importing, but they are making
more brooms and mops here. The difference in labor costs between

domestic and overseas operations is not quite as great as it used to be.
There are delays in shipping. It could be that there are not enough
containers coming this way, or maybe the containers are a lot more

Wire Companies Optimistic
About Future
By Rick Mullen |  Broom, Brush & Mop Associate Editor

Richard Caddy

“We haven’t had any pricing issues in

the past year, and I don’t see any

indication that we are going to have any

kind of increase in steel rod in the near

term. In addition, availability of raw

materials has been good.”
— Richard Caddy, R.E. Caddy & Co.

Executives from three suppliers of wire products for the cleaning market shared with Broom, Brush & Mop
Magazine recently how their companies are faring as today’s economy has shown improvement while still
recovering from the recessionary years.
All three executives reported business in the broom, brush and mop sectors as being fair to strong, and they
are all optimistic about the future.
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expensive. Therefore, it becomes less advantageous to import. 
“It is always more difficult to maintain an operation half-way around

the world. People must be sent over to constantly monitor and look at
things. By manufacturing in the United States, companies can control
business a little better.
“Nonetheless, domestic manufacturers remain challenged not to

import because manufacturing stateside is not as easy as in the past.
There are very few, if any, new companies popping up to make brushes
and brooms.”
When it comes to customer service, Caddy explained, since its

inception more than a half century ago, R.E. Caddy has emphasized
communicating with customers to remain current on their operations
and their needs.
“We establish relationships with customers to know what kind of

materials they require, and to anticipate when they are going to need to
order,” Caddy said. “Some people like to work plans with us in terms
of blanket purchase orders. For others, we have ready inventory where
we can ship fairly close to any date that an order is given — if not same
day. We pay attention to our quality because that is important no matter
what the application. We just try to treat our customers the best we
can.”
Whether meeting customers’ needs with blanket orders or delivering

orders in a timely manner, a certain amount of product must be
available on demand. According to Caddy, in 35 years as acting as a
sales rep for Southern Steel & Wire, there has never been a negative
issue with product availability. Southern Steel & Wire is located in
Madison, NC, just north of Greensboro.
In addition to offering wire for winding broom corn brooms, R.E.

Caddy also supplies processed broom corn. Nearly all the broom corn
imported into the United States comes from Mexico. In recent years,
drug violence and drought in the Torreon region of Mexico, the main
broom corn growing area of the country, have presented challenges for
importers.
“We have had a little easier time during the past 12 months getting

the material and the quality we want, than what we experienced in 2011
and 2012,” Caddy said. “The 2013 crop was pretty decent. Even the
material we received toward the end of the 2013 inventory was still
pretty nice broom corn. About this time last year, it was kind of dicey
whether or not we would have broom corn in adequate supply.
“It is still unsafe to travel to the growing regions, but it is probably

not as wild as it was last year and the year before.
“Also, the drought conditions are not as bad. There has been some

rain in other parts of Mexico other than the main growing region in
Torreon. We have been able to get broom corn from those areas, which
helps with the supply.”
Caddy expressed optimism about the future of his company and the

market segments it serves.
“We will continue serving our customers as long as there are people

out there making brushes, brooms and mops,” he said.

Contact: R.E. Caddy & Company, Inc., 
P.O. Box 14634, Greensboro, NC 27415. 

Phone: 336-273-3609.
E-mail: sales@recaddy.com.
Website: www.recaddy.com.

Ralph Rosenbaum, president of Stainless Steel Products, a
division of RMR International Co., Inc., of Deer Park, NY,
said the company is on its way to having one of its best years

of sales in its history.
“Since 2009, business has been better every year than the year

before,” Rosenbaum said. 
SSP specializes in the sale of wire and value-added wire products to

North and South American manufacturers and distributors. 

Since 1996, SSP has been manufacturing wire to customers’
specifications, while it stocks and distributes products for quick
shipments and just-in-time deliveries.
The company offers high-fatigue resistant wire, including brush fills,

staple wire, scratch brush wire, power brush wire, crimped wire,
retaining wire, straightened and cut-to-length wire, winding wire,
stranded wire and flat wire.
The company’s wire products are used in such applications as power

brushes, scratch brushes, crimped and crimped wheel brushes, strip
brushes and twisted-in-wire brushes. SSP also offers stainless steel and
galvanized strip.
In addition to the brush industry, SSP also services many other

segments, including the manufacturers of cable, chains, custom
specialty products, dental products, filters, flexible metal hose,
jewelry, medical products, pool safety
cover hardware, springs, staples, wire for
thread and yarn, wire braid and wire
cloth.
As it has for the past couple of years or

so, sales of crimped filament brush wire
have been a plus for SSP, according to
Rosenbaum.
“We also sell to the heating element

industry. These customers use a lot of our
nickel chrome wire, nickel wire, and other
wires as opposed to just stainless steel,” he
said. “Sales of other more ‘exotic’ alloys have been helping us as well.
As far as brush wire, many of our customers are doing the same, if not
slightly better, than last year, and we have also acquired new brush
customers.
“Many customers have come to us for stainless, and even some

for carbon steel, but mostly stainless steel. We are trying to
improve our capabilities for wires cut to length. This is an area in
which we are focusing some productivity improvements. We
anticipate that within the next month or two, capacity should pretty
much double. We have a new machine coming online that is semi-
automated. It is not going to be the end of the story, but it is going
to be a good start for keeping up with our orders and improving our
productivity.
Along with new machinery, SSP is planning to add one or two staff

members during the third quarter of the year, Rosenbaum said.
On the raw material front, Rosenbaum said stainless steel pricing

went through a period of large increases, but have stabilized
recently.
“Prices were going up all year pretty much until the middle of May,”

he said. “Prices have been stabilizing. I don’t see any problems with
raw materials at this time and there is plenty of supply.”
An important part of SSP’s value-added customer service is its

Ralph Rosenbaum

“Prices were going up all year pretty

much until the middle of May. Prices have

been stabilizing. I don’t see any problems

with raw materials at this time and there is

plenty of supply.”
— Ralph Rosenbaum, Stainless Steel Products.
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efforts with prototyping, innovations and working with customers to
develop new products.
“We are involved in application engineering for many different

industries,” Rosenbaum said. “As a company, we want to emphasize
our Application Engineering Services™. With our knowledge, access
to resources and metallurgy expertise in working on special projects
for custom applications, we can accomplish a lot in this area. For
example, I’m working with a surgeon in Canada who wants to
reinvent the stent to minimize infections. He has his ideas how to do
it, and I know the materials and structure of what he is looking for in
order to accomplish the task.  We will see what develops.
“We do a lot with high-temperature alloys and application

engineering for this field, as well. This is definitely something we
want to continue to do, because, many times, it is difficult to replicate
custom solutions, which makes it good business for everybody.
“We want customers and potential customers to know we are

interested in promoting our Application Engineering Services™ and
providing working solutions.”
As for the future, Rosenbaum is optimistic.
“I am really looking forward to the next 18 months,” he said.  “As

long as the economy holds up, I think we should be able to deliver on
increased demand with added capacity, and maintain our quality. It
looks pretty good for us. But our focus is always to help our customers
make their futures better, too.”

Contact: Stainless Steel Products, 
561-T Acorn St., Deer Park, NY 11729. 

Phone: 631-243-1500.
Website: www.stainlesswires.com.
E-mail: sales@stainlesswires.com.

Offering more than 150 sizes of wire, WCJ Pilgrim Wire, of
Glendale, WI, is a manufacturer and distributor of wire used
in the manufacturing of brushes, brooms and related products.

One of the company’s important commitments to customers is to be
nearby to meet their needs. In this vein, WCJ, in addition to its
headquarters and a warehouse in the Milwaukee metro area, operates
facilities throughout North America.
Facilities in the United States, Canada and Mexico are located in

Montreal, QC; Toronto, ON; Vancouver, BC; Shelbyville, KY;
Houston, TX; Laredo, TX; Los Angeles, CA; Seattle, WA; and Torreon,
Mexico City and Monterey in Mexico.
In addition, WCJ Worldwide, The Wire Specialists, a Division of

WCJ Wire, operates warehouses in Waterford, Ireland; West Yorkshire,
The United Kingdom; Radom, Poland;
Alicante, Spain; Bogota, Columbia;
Buenos Aires, Argentina; Lima, Peru;
Santiago, Chile; Cairo, Egypt; Shanghai,
China; and Hong Kong.
WCJ Sales Manager Kristopher Shaw

said business has been steady, as consumer
confidence seems to be on the rise.
“However, our customers are not

ordering in the amounts that they were in
the past, and they are giving us less lead
time,” Shaw said. “Our strategy is to be
where the customers are, and try to plan

ahead and use our software and order information the best we can.
There are more buyers thinking about the bottom line, and it is one of
those challenges we must face.”
WCJ Pilgrim Wire’s products are designed for every type of brush,

broom or mop application on the market, according to the company.
The company’s offerings include galvanized high and low carbon,
stainless steel, nickel silver, brass coated, regular tempered,

untempered steel, high fatigue and annealed wires.
The company packages wire in straight hanks, crimped in hanks,

crimped in coils or spools, straight in coils or spools, straight and
crimped multi-stranded, and on stems and reels.
WCJ also offers stitching and baling wire products, and also sells

raw materials for applications such as paper clips, industrial clamps,
wire cables, clothes pins, bicycle spokes, springs, rivets, welding,
weaving and more.
According to Shaw, raw materials the company uses include

stainless, low carbon and high carbon steel. Currently, there are no
issues with the availability of the steel the company needs. WCJ
sources from U.S. rod. Some rod material also comes from overseas.
“Pricing is up and down, but it is currently more on the higher side,”

he said. “We have seen that some of the wire rod companies are
actually increasing rates. We will just have to see if we can get through
it safely and smartly, and see what we can do to keep our customers
happy. We will try not to raise prices too much and go from there.
“Basically, what we are trying to do is to help companies’

efficiencies by providing them with large size spools that will cut down
on   changeover costs. We have a new technology called the Smart Pull
Wire System that utilizes the 800- and 1,600-pound wire spools. 
“The concept is the spool always stays on its skid, so people aren’t

reaching over picking something out and getting over-extended. The
system reduces the amount of down time for wire changeovers by
increasing efficiency. Also, it involves a new winding technique,
resulting in a straighter wire. This means the wire will no longer have
to be straightened when it goes into a machine. As a result, the machine
doesn’t have to pull as hard to use the wire. What that does is cut down
on maintenance costs and reduces parts wear. It is designed for medium
to larger scale operations.”
Because customers are demanding shorter lead times, which WCJ’s

stocking capabilities are able to facilitate, and other issues, such as
higher freight costs and lack of quality control, Shaw is seeing more
business coming back to the United States from overseas.
“There is always competition and the idea that a company can

sometimes do things better overseas,” he said. “However, I think we
are getting back in a situation where jobs are coming home, and that is
a good thing. It is an ever-changing world, so one never really knows
how things will play out, but we at WCJ feel good now, and we are
looking forward to the challenges the future might bring.”

Contact: WCJ Pilgrim Wire, 
4180 N. Port Washington Road, 

Glendale, WI 53212. 
Phone: 414-291-9566. 
Toll free: 888-672-2503.

Website: www.wcjwire.com.

Kristopher Shaw

“Customers are not ordering in the

amounts that they were in the past, and

they are giving us less lead time... There

are more buyers thinking about the bottom

line, and it is one of those challenges we

must face.”
— Kristopher Shaw, WCJ Pilgrim Wire
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Stan Koschnick Retires
From Nexstep Commercial Products

After A 53-Year Career
After 53 years of service, Stan Koschnick retired on June 30 from

Nexstep Commercial Products, a manufacturer of various types of
cleaning tools. Koschnick has been with the company since its origin as
Vining Broom Company, holding many positions along the way. 
“I started with the company dyeing corn brooms. I told my mother that

if I had to do this for the rest of my life for $1.15 an hour, I was going to
quit. She told me, ‘Don’t quit until you find a better job,’ and I guess I
never did. From there I went to shipping, assistant plant manager and
general manager,” Koschnick said.
Known to many in the industry as “Stan the Broom Man,” Koschnick

said he’s had this moniker for at least 30 years. 
“That’s how some people know me. I still get calls to our answering

service asking for, ‘Stan the Broom Man,’” Koschnick said. 
Over the past five decades, Koschnick has seen many changes take

place in the cleaning goods industry. 

“We used to process all the
broom corn ourselves. Then we
went to processed broom corn,” he
said. “I don’t know how many
brooms we used to wind in a day.
Then synthetic brooms came
along, and the corn broom business
slowed. Another big change came
with NAFTA (North American
Free Trade Agreement established
in 1994). There were no more
duties and a lot of production (in
the industry) moved to Mexico,
due to lower labor costs.”
Koschnick spoke about the

many trips he took to Mexico over the years, in relation to his job. 
“The objective, years ago, was to see what the market was doing and

to check on the quality of the broom corn,” he said. “When NAFTA
started, and the duties were taken away, we began purchasing more from
Mexico. We would go down to look for suppliers and check on

BBM Industry News

Stan Koschnick





production.”
When asked what he enjoyed the most during his time with the

company, Koschnick said it was meeting his wife, Shelley.
“We’ve been married over 25 years, but it just seems like yesterday. We

met when she came to work at the factory,” Koschnick said. “I have also
worked for, and with, a lot of other great people. (Former employer) Fred
Leventhal has been like a father to me. Not a lot of people know this, but
my father died when I was two weeks old. My mother never remarried.
Fred taught me so much, and he was someone I could talk to about
personal things, too. I am a better person for knowing Fred. The whole
Leventhal family has been super to me.”
Koschnick said he looks forward to having more time for outdoor

activities such as fishing and golfing. 
“It will be a change to not come to the same place every work day as I

have for 50-plus years,” he said. “I’ll have to adapt to not waking up at
3:30 every morning. I normally go to sleep around 9 p.m., so I have
missed a lot of television shows. Maybe now I can adjust my schedule.”
Koschnick said, “Follow your dreams, and really show care in your

work and in your company. This will lead to positive things. It’s also
important for a person to find something he/she can enjoy, and to not just
work for a paycheck. Don’t be afraid to do extra. I believe there’s still
great opportunity in this world.”

New Vice President Of Operations 
Named At PFERD

PFERD INC., recently named Peter Skaalen vice president of
operations. Skaalen is based at the PFERD facility in Milwaukee, WI,
where he is responsible for directing all manufacturing and distribution
operations for PFERD ADVANCE in the United States.   

The company is a brush
designer and manufacturer.  Its
production equipment and
inventory have been moved to a
100,000-square-foot facility in
Milwaukee.
Skaalen came to PFERD from

Waukesha Metal Products, where
he served five years as operations
manager. At PFERD,  he reports
directly to company president,
Gene Huegin.
Skaalen previously was also

general manager of Slinger Man -
ufacturing, director of oper ations
for Huffy Sports, and plant eng -

ineer for John Deere. He holds a Bachelor of Science degree in
manufacturing engineering from the University of Wisconsin, Stout.  
Skaalen is a member of PMA and holds a manufacturing process patent

for leather products. He is originally from Richfield, WI, but now resides
in Hubertus, WI, with his wife, Diana, and their two children.
PFERD INC., is the U.S. subsidiary of August Rüggeberg GmbH &

Co., of Marienheide, Germany, a 215-year-old designer and manufacturer
of abrasive products, cutting tools, industrial and maintenance brushes
and power tools. ADVANCE BRUSH is a subsidiary of PFERD INC.,
and is an ISO 9001-2008 registered company.

Arcola, IL, 
Rotary Club Names 

Tim Monahan
Citizen Of The Year

For 1:1 
Digital Learning

Initiative
Longtime broom, mop and

brush industry professional Tim
Monahan, of The Thomas Mona -
han Company, Arcola, IL, was
recently honored by his home town. Monahan was selected the 2014
Citizen of the Year by the Arcola Sunrise Rotary Club. 
A lifelong resident and supporter of the community, Monahan continues

to be an area businessman and civic leader. He was honored during a
brunch/reception in June. 
A letter nominating Monahan for the award referred to his continual

commitment to growing and promoting the central Illinois community. 
The letter stated, in part, “(Monahan’s) latest idea and commitment is

to put an iPad in the hands of every student in the Arcola school system.
That idea has grown into a paradigm shift at the school district with the
new 1:1 Digital Learning Initiative that will fundamentally improve the
way Arcola students receive an education.”
According to a news release, “iPads and 1:1 Digital Learning are

coming to K-12 students in Arcola. Efforts are underway that will make
the Arcola School District the first in the state of Illinois to bring iPads and
digital learning to students spanning kindergarten through high school.
Every student will have daily access to his/her iPad at school and at
home.”
Monahan rallied a number of individuals and organizations to help the

school make this change. To date, over $620,000 has been raised to
implement and support the project. 
A total of 11 individuals and groups were nominated for the 2014 award. 

• Galvanized & tinned wire for 
brush - broom - mop production

 
• Processed Broom Corn & Yucca

• Wood Broom - Mop - Brush Handles
 

• Craft Broom Corn And Supplies
 

• Other Materials - Broom Twine, 
Broom Nails, Mop Hardware

Supplier of Raw Materials to 
Manufacture Brooms, 
Mops, and Brushes

P.O. Box 14634  •  Greensboro, NC 27415

336-273-3609  800-213-9224  
Fax: 336-378-6047 

E-mail: sales@recaddy.com

We ship by pup or truck load direct from Mexico, 
or LTL/ UPS from our Greensboro warehouse.
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Royal Paint Roller
Royal Paint Roller — a name known in the industry for over
35 years for top quality products, fine service and competitive prices.

Manufacturer of paint rollers in ALL SIZES—from Slim Jim to Jumbo 21⁄4”
I.D. in VARIETY OF FABRICS—including lambskin, kodel, lambswool,
synthetic blends & “Lint Free” woven line.

Also a complete line of frames, trays, paint brushes & painting accessories for
the professional and Do-It-Yourself markets.

Specializing in private labeling at competitive prices.

ROYAL PAINT ROLLER
248 Wyandanch Avenue 
West Babylon, N.Y. 11704

Tel: (631) 643-8012  •   Fax: (631) 253-9428

Arcola, IL, Again To Host National
Craft Broom Competition During 

2014 Broom Corn Festival
Last year, Monahan Partners, of Arcola, IL, sponsored the second

annual National Craft Broom Competition during the Arcola Broom
Corn Festival. The competition drew interesting examples of craft broom
makers’ art from around the country. Cash prices were awarded and the
entries were on display in the festival’s broom tent. 
Monahan Partners is again sponsoring the craft broom competition

during the 2014 Arcola Broom Corn Festival, scheduled for September
5-7. A total of $1,000 in prize money will be awarded for the top three
finishers —$500 for first place, $300 for second place and $200 for third
place. Broom, Brush & Mop Magazine will provide results of the event. 
Brooms will be judged on aesthetics and craftsmanship related to wall

hanging, fireplaces, etc. The brooms must be made with 100 percent
broom corn. The brooms must also be functional. All brooms will be
displayed again at the broom tent during the festival, and many will be
for sale. The winners will be announced during the festival. These
handmade brooms provide good examples of a 100-year-old craft that is
still in use today.
Contact Pat Monahan at pat@monahanpartners.com or call 217-268-

5754 for more information.

Housewares Association 
To Target End-users

The International Housewares Association (IHA) has announced that
this fall it will launch a new consumer initiative, called Inspired Home,
designed to directly market its members’ housewares products to
consumers.

“Since its beginnings in 1938, IHA has
played a key role as a business‐to‐business
organization connecting housewares companies
and brands to retailers, primarily through its
annual International Home + Housewares
Show. While these efforts will continue to be a
main focus for the organization, IHA is now
embarking on a new direction: connecting its
housewares expertise to consumers.
“Our goal is to elevate the housewares

industry in the eyes of the consumer to drive
product visibility and industry credibility, benefitting both members and
retailers,” Derek Miller, IHA’s vice president, global marketing, said.
“Inspired Home gives us the opportunity to interact and engage directly
with consumers all year round, providing resources and inspirational
content that will inform their purchasing decisions and ultimately drive
housewares sales.”
IHA will be showcasing its members’ products through marketing

and public relations elements. This includes a new website
(www.IHAInspiredhome.org), social media, media relations and
strategic partnerships.
Content across all of these channels will include:
n Lifestyle articles and videos on topics such as cooking & baking,

dining & entertaining, home organization, cleaning, personal care &
wellness and more;

n Photo profiles of the latest products for seasonal or holiday
occasions;

n Seasonal recipe ideas and inspiration;
n Education and guidance on how to make housewares purchasing

decisions; and,
n News on global color trends from Pantone.
Each exhibiting IHA Member company will also have its own profile

page on www.IHAInspiredhome.org with up to 50 product images for

IHA’s new Inspired 
Home logo.
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consumers to access, along with links to the member’s website and social
media platforms. 

IHAInspiredhome.org is scheduled to launch this fall along with
corresponding social media channels: 

Facebook at facebook.com/IHAInspiredhome, 
Pinterest at pinterest.com/IHAInspiredhome, 
Instagram at Instagram.com/IHAInspiredhome, 
Twitter at @IHAInspiredhome,
and YouTube at youtube.com/IHAInspiredhome.

Bundle Cutters For
Variety Of Jobs

Article provided by 
Wöhler Brush Tech

Wöhler Brush Tech offers various
types of bundle cutters for a variety of
cutting tasks from the manual hand stock
cutters, to high-performance cutting
machines with automatic magazine for
precision. 

Special Design For 
Higher Performance 
All stock cutters from Wöhler Brush Tech use

the special designed round knife. This design of
the knife can make the cutting easier and
improve performance, but also distributes the
total wear on the entire sheath. Abrasive grit
extends the life of the blade. Specially designed
knives for optimized cutting tasks are available.

Optimized For More Speed 
The stock cutters are equipped with a cutting
plate at 7 different diameters, from 1.57 to
3.54 inches. Short cuts up to 0.4 inch are
possible.

For All Requirements
A wide range of stock cutters is

available. The series BC 1200 includes 6
different types. The manually operated BC
1200 M, with material chute for rods (Fig.
1.1), is supplemented by the BC 1200 D

that comes with double material chute and knife for the parallel cut of fill
material. There are also the BC 1200 NC (Fig. 1.2) and NC XL with servo-
controlled high-performance trimmer. These are for maximum cutting
accuracy and programmable cutting lengths.

The Latest Generation 
Of Stock Cutters
For even more flexibility, Wöhler

developed the hand stock cutter BC 1200 P
(Fig. 1.3). It offers the same features as its
sister machine, the BC 1200 M, however, it
supports the user through a specially designed
pneumatic. This allows abrasive materials to
be cut accurately and quickly.

Optimize Production
Optionally, stock cutters from Wöhler can be expanded by a residue

outsorting module and a clean cut sorting module to optimize the production
process.
Visit www.bt.woehler.com for more information. 

Fig. 1.1

Wöhler Brush Tech’s bundle
cutters can cut up to 7 different
diameters.

Fig. 1.2

Fig. 1.3
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U.S. government trade figures for the first four months of 2014
indicate raw material imports were up in three categories outlined:
broom and mop handles, brush backs and metal handles, compared to
the first four months of 2013. For April 2014, raw material imports
were up in three categories outlined: hog bristles, brush backs and
metal handles, compared to April 2013.
Import totals for the first four months of 2014 were up in four

finished goods categories outlined: brooms of broom corn valued at
more than 96 cents, shaving brushes, paint rollers and upright brooms.
In April 2014, five categories outlined recorded increases: brooms of
broom corn valued at more than 96 cents, brooms and brushes of
vegetable material, shaving brushes, paint rollers and upright brooms,
compared to April 2013.

Raw Material Imports
Hog Bristle

The United States imported 36,621 kilograms of hog bristle in
April 2014, up 56 percent from 23,513 kilograms imported in April
2013. During the first four months of 2014, 102,964 kilograms of
hog bristle were imported, down 17 percent from 123,605 kilograms
imported during the first four months of 2013.
China sent 102,933 kilograms of hog bristle to the United States

during the first four months of 2014, while Thailand shipped the
remainder.
The average price per kilogram for April 2014 was $12.29, up 24

percent from the average price per kilogram for April 2013 of $9.88.
The average price per kilogram for the first four months of 2014 was
$12.70, down slightly from the average price per kilogram of $12.78
for the first four months of 2013.

Broom And Mop Handles
The import total of broom and mop handles during April 2014 was

1.5 million, down 6 percent from 1.6 million for April 2013. During
the first four months of 2014, 5 million broom and mop handles were
imported, up 9 percent from 4.6 million for the first four months of
2013.
During the first four months of 2014, the United States received

2.7 million broom and mop handles from Brazil, 961,103 from
Honduras and 888,646 from China.
The average price per handle for April 2014 was 90 cents, up 6

percent from 85 cents for April 2013. The average price for the first
four months of 2014 was 89 cents, up 10 percent from 81 cents for
the first four months of 2013.

Brush Backs
April 2014 imports of brush backs totaled 694,583, up 11 percent

from 625,371 for April 2013. During the first four months of 2014,
2.1 million brush backs were imported, up 24 percent from 1.7
million for the first four months of 2013.
Sri Lanka sent 984,105 brush backs to the United States during the

first four months of 2014, while Canada shipped 973,579.

The average price per brush back was 53 cents during April 2014, up
15 percent from the average price for April 2013 of 46 cents. For the
first four months of 2014, the average price per brush back was 49
cents, up 1 cent from the average price for the first four months of 2013.

Metal Handles
The import total of metal handles during April 2014 was 3.4

million, up 79 percent from 1.9 million for April 2013. During the
first four months of 2014, 9.6 million metal handles were imported,
up 17 percent from 8.2 million for the first four months of 2013.
During the first four months of 2014, Spain exported 3.4 million

metal handles to the United States, while China shipped 3 million
and Italy sent 2.7 million.
The average price per handle for April 2014 was 62 cents, down 7

percent from 67 cents for April 2013. The average price for the first
four months of 2014 was 82 cents, up 32 percent from the average
price for the first four months of 2013 of 62 cents.

Finished Goods Imports
Brooms Of Broom Corn

Valued At More Than 96 Cents
The United States imported 698,728 brooms of broom corn valued

at more than 96 cents per broom during April 2014, up 18 percent
from 590,372 for April 2013. During the first four months of 2014,
2.6 million brooms of broom corn were imported, up 4 percent from
2.5 million for the first four months of 2013.
Mexico shipped nearly all the brooms to the United States during

the first four months of 2014. Honduras that sent 8,580 and Italy that
exported 3,320 accounted for the remainder.
The average price per broom for April 2014 was $2.46, up 4

percent from the average price for April 2013 of $2.36. The average
price per broom for the first four months of 2014 was $2.52, up 5
percent from $2.39 for the first four months of 2013.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material

during April 2014 was 207,852, up 24 percent from 167,858 brooms
and brushes imported during April 2013. During the first four months
of 2014, 633,570 brooms and brushes were imported, down 15
percent from 748,672 for the first four months of 2013.
Sri Lanka exported 408,285 brooms and brushes to the United

States during the first four months of 2014.
The average price per unit for April 2014 was $1.94, up 50 percent

from $1.29 for April 2013. The average price for the first four
months of 2014 was $1.82, up 44 percent from the average price
recorded for the first four months of 2013 of $1.26.

Toothbrushes
The United States imported 86.6 million toothbrushes in April

2014, down 29 percent from 122.8 million imported in April 2013.
During the first four months of 2014, 315 million toothbrushes were
imported, down 17 percent from 377.9 million imported during the
first four months of 2013.
China sent 240.1 million toothbrushes to the United States during

the first four months of 2014. 
The average price per toothbrush for April 2014 was 25 cents, up

56 percent from 16 cents for April 2013. The average price for the
first four months of 2014 was 24 cents, up 20 percent from 20 cents
for the first four months of 2013.

Hairbrushes
April 2014 imports of hairbrushes totaled 4 million, the same as

the total for April 2013. During the first four months of 2014, 11.3
million hairbrushes were imported, down 17 percent from 13.6
million for the first four months of 2013.

Imports/Exports
IMPORTS/EXPORTS MIXED 
FOR FIRST FOUR MONTHS 
OF 2014

By Rick Mullen |  Broom, Brush & Mop Associate Editor
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China shipped all the hairbrushes to the United States during the
first four months of 2014.
The average price per hairbrush was 23 cents during April 2014, up

10 percent from the average price for April 2013 of 21 cents. For the
first four months of 2014, the average price per hairbrush was 26
cents, the same as the average price for the first four months of 2013.

Shaving Brushes
The United States imported 4.5 million shaving brushes in April

2014, up 7 percent from 4.2 million imported in April 2013. During
the first four months of 2014, 20.9 million shaving brushes were
imported, up 9 percent from 19.2 million imported during the first
four months of 2013.
China sent 14.1 million shaving brushes to the United States during

the first four months of 2014, while Germany shipped 2.5 million and
Mexico sent 2.1 million.
The average price per shaving brush for April 2014 was 14 cents,

down 22 percent from the average price for April 2013 of 18 cents.
The average price for the first four months of 2014 was 14 cents, the
same as the average price for the first four months of 2013.

Paint Rollers
The import total of paint rollers during April 2014 was 4.5 million,

up 25 percent from 3.6 million recorded for April 2013. During the
first four months of 2014, 16.1 million paint rollers were imported,
up 8 percent from 14.9 million during the first four months of 2013.
China sent 11.8 million paint rollers to the United States during the

first four months of 2014, while Mexico exported 3.1 million.
The average price per paint roller for April 2014 was 50 cents,

down 21 percent from 63 cents for April 2013. The average price for
the first four months of 2014 was 52 cents, down 4 percent from the
average price recorded for the first four months of 2013 of 54 cents.

Paintbrushes
U.S. companies imported 16.2 million paintbrushes during April

2014, down 30 percent from 23.1 million paintbrushes imported
during April 2013. Paintbrush imports for the first four months of
2014 were 67.4 million, down 15 percent from 79.3 million recorded
for the first four months of 2013.
China shipped 59.8 million paintbrushes to the United States

during the first four months of 2014.
The average price per paintbrush for April 2014 was 27 cents, up 8

percent from 25 cents for April 2013. The average price for the first
four months of 2014 was 29 cents, up 1 cent from the average price
for the first four months of 2013.

Upright Brooms
The total import of upright brooms for April 2014 was 1.3 million,

up 8 percent from 1.1 million for April 2013. During the first four
months of 2014, 4.8 million upright brooms were imported, up 20
percent from 4  million imported during the first four months of 2013. 
China sent 3.9 million upright brooms to the United States during

the first four months of 2014.
The average price per broom for April 2014 was $1.65, up 3

percent from the average price for April 2013 of $1.60. The average
price per broom for the first four months of 2014 was $1.59, down 1
percent from $1.61 for the first four months of 2013.

Exports
Export totals for the first four months of 2014 were down in three

categories outlined: brooms and brushes of vegetable materials,
toothbrushes and shaving brushes compared to the first four
months of 2013. In April 2014, three categories outlined reported
increases: brooms and brushes of vegetable materials, artist
brushes and paintbrushes compared to April 2013.

Brooms & Brushes Of Vegetable Materials
The United States exported 6,763 dozen brooms and brushes of

vegetable materials during April 2014, up 2 percent from the April
2013 total of 6,643 dozen. Exports of brooms and brushes of
vegetable materials during the first four months of 2014 were 23,233
dozen, down 8 percent from 25,157 dozen for the first four months of
2013.
The United States sent 10,108 dozen brooms and brushes to

Canada during the first four months of 2014.  
The average price per dozen brooms and brushes was $34.68 in

April 2014, down 19 percent from $42.67 for April 2013. The average
price per dozen brooms and brushes for the first four months of 2014
was $37.28, down 15 percent from the average price per dozen for the
first four months of 2013 of $44.09.

Toothbrushes
During April 2014, the United States exported 14 million

toothbrushes, down 19 percent from the total recorded in April 2013
of 17.3 million. During the first four months of 2014, 51.1 million
toothbrushes were exported, down 23 percent from 66.3 million
exported during the first four months of 2013.
The United States exported 14.3 million toothbrushes to Canada

during the first four months of 2014, while sending 11.4 million
toothbrushes to Mexico and 9.5 million to Germany.
The average price per toothbrush for April 2014 was 45 cents, up 7

percent from the average price for April 2013 of 42 cents. The
average price per toothbrush for the first four months of 2014 was 47
cents, up 9 percent from 43 cents for the first four months of 2013.

Shaving Brushes
The United States exported 685,378 shaving brushes during April

2014, down 43 percent from 1.2 million shaving brushes exported for
April 2013. During the first four months of 2014, 4.2 million shaving
brushes were exported, down 18 percent from 5.1 million during the
first four months of 2013.
Mexico imported 1.7 million shaving brushes from the United

States during the first four months of 2014, while Canada received
1.1 million.
The average price per shaving brush for April 2014 was $2.10, up

133 percent from the average price for April 2013 of 90 cents. The
average price for the first four months of 2014 was $1.43, up 59
percent from 90 cents recorded for the first four months of 2013.

Artist Brushes
April 2014 exports of artist brushes totaled 879,043, up 6 percent

from the April 2013 total of 829,048 artist brushes. During the first
four months of 2014, 3.3 million artist brushes were exported, up 3
percent from 3.2 million for the first four months of 2013.
Canada received 2.2 million artist brushes from the United States

during the first four months of 2014.
The average price per artist brush was $2.46 during April 2014, up

1 cent from the average price for April 2013. For the first four months
of 2014, the average price per artist brush was $2.70, up 8 percent
from the average price for the first four months of 2013 of $2.51.

Paintbrushes
The export total of paintbrushes during April 2014 was 139,397, up

47 percent from 94,758 for April 2013. During the first four months
of 2014, 490,575 paintbrushes were exported, up 18 percent from
416,945 during the first four months of 2013.
Canada imported 192,567 paintbrushes from the United States

during the first four months of 2014.
The average price per paintbrush for April 2014 was $15.27, down

15 percent from $18 for April 2013. The average price for the first
four months of 2014 was $15.96, down 7 percent from $17.23
recorded for the first four months of 2013.
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Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)
Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles
April Year To Date

Country Net Q/Ton Value Net Q/Ton Value
France 12 46,656
TOTAL 12 46,656

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

April Year To Date
Country Net Q/Dozen Value Net Q/Dozen Value
Canada 3,853 102,541 10,108 390,080
Mexico 260 13,104
C Rica 314 6,747
Bahamas 38 6,669 985 53,450
Cayman 12 3,110
St K N 100 2,760
Trinid 1,620 25,000
Colomb 766 15,547
Chile 69 20,328 162 23,379
Brazil 333 3,440
Uruguay 6 9,430
U King 496 30,315 1,183 66,377
Ireland 83 12,000
Nethlds 692 7,710
Belgium 111 3,654
France 101 3,320
Germany 214 12,183 504 28,797
Poland 83 3,460
Kazakhs 14 7,916
S Arab 452 22,473 454 25,312
Arab Em 106 17,257
Singapr 189 33,000
China 617 8,954
Kor Rep 193 5,463
Hg Kong 1,248 27,096 2,412 54,240
Japan 390 8,892
Austral 393 12,950 443 15,974
N Zeal 992 17,760
TOTAL 6,763 234,555 23,233 866,133

9603210000 Toothbrushes
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 2,176,035 2,354,462 14,300,282 10,110,220
Mexico 3,183,890 994,304 11,381,836 3,550,758
Belize 8,815 11,239
Salvadr 480 5,136
Hondura 852 6,502 14,994 33,666
C Rica 38,484 57,574
Panama 248,197 201,491 1,418,805 792,183
Bahamas 740 7,568 1,754 22,063
Jamaica 7,344 2,971 42,912 15,284
Haiti 44,432 15,605
Dom Rep 87,770 37,210 157,958 100,462

Antigua 3,240 3,054 3,240 3,054
S Lucia 728 7,447
Barbado 38,760 4,143
Trinid 14,498 20,185 196,878 163,024
S Maarte 313 3,206 825 8,757
Curaco 48,600 20,970
Aruba 7,248 2,656 15,920 8,570
Colomb 25,000 27,000 117,954 179,882
Guyana 2,009 19,155
Ecuador 30,000 8,700 44,274 17,308
Peru 39,536 73,442
Chile 2,278 14,014 97,630 39,018
Brazil 352 3,510
Paragua 2,534 25,929 2,534 25,929
Uruguay 3,013 29,127 5,363 53,174
Argent 561,848 136,291 1,270,344 393,608
Finland 48,384 65,318
U King 101,774 257,052 114,042 306,799
Ireland 388,800 129,503
Nethlds 1,680 4,172 13,343 71,280
Belgium 531 4,434 3,699 9,275
France 11,928 31,822 20,059 49,178
Germany 3,001,911 445,687 9,466,735 1,520,155
Czech 529,291 256,395 1,385,472 1,064,252
Lithuan 1,214 4,579 1,367 7,890
Poland 3,726 26,801
Italy 102,230 39,520 106,057 82,193
Slvenia 1,248 4,413
Turkey 1,000 7,959
Lebanon 977 10,000
Iraq 2,232 3,598
Israel 1,704 3,658
Arab Em 5,159 52,780 66,983 104,442
India 56,052 517,916
Thailnd 199,416 34,719
Singapr 7,704 8,299
Indnsia 51,528 20,828 88,704 31,726
Phil R 852 7,222
China 654,373 493,510 881,817 879,882
Kor Rep 540,821 265,247 2,619,248 1,458,383
Hg Kong 2,550,321 568,917 5,996,899 1,729,334
Taiwan 5,952 9,397 21,425 82,695
Japan 90,033 19,709 307,257 102,780
Austral 360 5,781 13,882 45,737
N Zeal 251 2,566 251 2,566
Rep Saf 1,094 7,555
TOTAL 14,004,157 6,357,066 51,116,128 24,110,709

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the

Person
April Year To Date

Country Net Q/No. Value Net Q./No. Value
Canada 359,712 369,634 1,141,380 1,329,586
Mexico 62,641 149,406 1,709,722 774,442
Guatmal 283 4,023 2,443 12,274
Belize 3,000 2,750 3,000 2,750
Salvadr 457 18,728 1,753 21,298
Hondura 538 4,923 2,122 7,603
C Rica 160 6,050 5,824 16,909
Panama 10,300 49,994
Dom Rep 5,000 4,750
Trinid 3,128 34,000 8,448 92,000
Colomb 208 4,507 6,601 44,320
Venez 650 4,745

exports
APRIL EXPORTS BY COUNTRY
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Ecuador 9,372 25,197 9,372 25,197
Peru 270 9,280 270 9,280
Chile 5,952 11,131 26,904 43,057
Brazil 498,964 352,830
Paragua 5,466 12,882
Uruguay 4,848 8,925 9,840 18,443
Argent 92,502 146,710 153,352 171,143
Finland 1,440 3,326 1,440 3,326
Denmark 1,636 14,960 4,090 37,400
U King 39,656 88,254 90,203 245,058
Nethlds 2,870 163,978 16,759 330,123
Belgium 1,764 22,036 6,641 71,266
France 26,525 78,441 64,379 201,040
Germany 6,123 14,121 66,336 339,860
Czech 760 3,760
Switzld 300 2,804
Russia 1,755 16,045
Spain 19,440 21,250 25,457 73,379
Portugl 2,376 5,570
Italy 2,402 38,675
Serbia 2,592 5,856 2,592 5,856
Turkey 1,981 32,927 52,069 86,779
Israel 1,200 9,894
Kuwait 2,334 21,341 5,350 48,924
S Arab 1,804 28,452
Arab Em 843 19,607 14,512 224,689
Oman 21 3,034
India 13,380 5,673
Thailnd 10,896 8,866 36,610 113,217
Malaysa 404 3,691 897 8,197
Singapr 1,653 10,435 61,233 243,119
Phil R 3,936 15,967 22,372 50,289
China 765 7,000 36,002 240,170
Kor Rep 3,752 21,472 14,190 64,022
Hg Kong 932 6,795 11,982 55,924
Taiwan 15,426 84,228
Japan 3,621 15,638 32,417 211,279
Austral 9,060 67,659 21,141 153,058
Egypt 375 21,409
Rep Saf 84 3,628 804 14,351
TOTAL 685,378 1,442,512 4,228,686 6,034,373

9603300000 Artists Brushes, Writing Brushes and Similar
Brushes for the Application of Cosmetics

April Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 614,700 1,292,087 2,161,013 4,254,759
Mexico 59,008 220,493 137,792 499,652
Panama 8,255 26,239
Haiti 1,265 22,784
Dom Rep 5,810 15,386
B Virgn 702 2,590
Barbado 6,357 7,545
Trinid 252 2,912 4,140 13,137
Martinq 1,412 5,210
Colomb 5,700 22,734 39,151 192,900
Chile 8,646 22,699
Brazil 29,164 107,606 45,070 171,440
Paragua 25,290 93,312
Sweden 2,347 14,571 4,297 26,571
Norway 863 3,185 14,704 58,451
Finland 14,671 46,691
Denmark 6,297 23,235
U King 24,021 100,226 121,380 492,221
Ireland 6,480 23,909 7,935 33,534

Nethlds 15,797 150,439
Belgium 13,598 50,170
France 9,567 33,780 49,717 184,690
Germany 2,596 15,518 4,344 20,993
Hungary 906 3,342
Switzld 88,458 306,177
Latvia 2,787 10,282
Lithuan 1,547 5,706 1,547 5,706
Poland 9,031 40,027
Russia 1,148 6,582
Spain 1,780 6,566 2,980 12,566
Italy 4,857 19,211 28,900 118,019
Serbia 7,164 10,824
Greece 930 3,432 930 3,432
Turkey 60,811 237,225
Israel 13,732 49,421
Jordan 941 3,473
Kuwait 5,825 21,494 5,825 21,494
Arab Em 1,405 10,489
Pakistn 693 2,558
Bngldsh 11,725 43,261 22,094 81,520
Thailnd 10,634 78,525
Singapr 8,005 29,533
Phil R 1,859 6,861 1,859 6,861
China 5,919 21,842 34,154 129,337
Kor Rep 45,275 63,011 76,375 189,579
Hg Kong 4,751 30,570 49,437 508,895
Japan 7,481 64,790
Austral 7,747 44,742 81,210 299,525
N Zeal 32,130 58,240 32,875 60,987
Rep Saf 23,703 135,336
TOTAL 879,043 2,161,957 3,272,728 8,841,153

9603402000 Paint Rollers
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 54,168 199,740 208,986 828,385
Mexico 15,093 42,001 71,687 164,812
Hondura 2,112 3,613
Nicarag 80 3,077
C Rica 7,792 46,238
Panama 2,624 62,854 5,274 68,126
Bermuda 2,646 6,010 3,222 8,834
Bahamas 213 3,733 1,013 6,333
Haiti 3,850 10,878
Dom Rep 27,511 23,455 58,500 145,158
Antigua 947 2,738
Barbado 496 8,699
Trinid 1,242 9,177 2,535 18,692
S Maarte 10 2,775
Peru 19,310 26,864
U King 141 4,926
Ireland 160 7,181
Nethlds 46 3,663
Belgium 805 26,060
Germany 10,636 17,233 31,902 53,760
Czech 20 5,410
Turkey 383 6,714
Israel 524 9,204
S Arab 28,800 19,700 61,456 51,069
India 493 8,658 493 8,658
Thailnd 20 2,750 329 19,716
Malaysa 338 5,938
China 48 3,328
Kor Rep 24,640 38,600
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Austral 5,144 12,877 41,881 153,226
N Zeal 1,872 5,002 9,618 33,436
Fiji 14,958 14,945
Gabon 790 2,537 790 2,537
Rep Saf 117,596 84,669
TOTAL 151,252 415,727 691,942 1,878,262

9603404020 Paint Pads
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 3,788 12,203 10,876 43,830
Salvadr 6,928 49,175
Nicarag 6,551 46,500
Dom Rep 414 2,940
Chile 996 3,260
Finland 13,040 25,012
Denmark 516 3,663
U King 1,918 7,754 4,318 17,042
Ireland 431 3,060
France 174 6,745
Israel 66 11,653
Thailnd 743 5,272
Brunei 30 8,189 30 8,189
Austral 10,628 28,584
TOTAL 5,736 28,146 55,711 254,925

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 71,849 908,919 192,567 2,686,816
Mexico 1,060 26,183 6,821 136,363
Hondura 625 12,960 1,759 42,145
Nicarag 364 7,523 783 15,440
C Rica 143 4,050 404 9,455
Panama 1,152 24,208 9,673 189,690
Bermuda 233 4,833 545 11,313
Bahamas 1,000 3,454 1,190 8,631
Jamaica 276 5,718 276 5,718
Dom Rep 2,318 48,082
B Virgn 1,285 26,653 1,488 30,858
S Lucia 152 3,155 152 3,155
Trinid 199 4,122 377 7,819
Colomb 3,516 72,925
Venez 246 5,100
Ecuador 923 19,152 10,698 87,294
Chile 97 14,413 268 17,952
Brazil 300 5,226 436 10,395
Argent 1,248 25,891 3,563 73,902
Norway 108 3,337
U King 15,445 320,212 34,829 874,742
Ireland 753 24,508
Nethlds 11,406 326,065 49,535 1,081,702
France 1,495 19,578 2,791 46,459
Germany 698 14,464 3,476 56,766
Lithuan 65 3,429
Poland 525 3,171 2,854 31,329
Italy 372 7,696
Turkey 1,954 18,191
Israel 784 23,546
S Arab 166 3,435 519 14,214
Arab Em 360 2,566 360 2,566
Thailnd 264 2,718 264 2,718
Vietnam 3,257 67,547
Malaysa 1,095 6,153 1,327 10,963

Singapr 1,226 23,214 7,676 93,775
Phil R 4,254 46,085 8,310 92,081
China 603 6,394 5,476 97,826
Kor Rep 2,847 42,303 21,843 526,348
Hg Kong 5,559 115,300 21,527 446,524
Taiwan 417 8,640 417 8,640
Japan 1,211 7,250
Austral 6,773 60,403 73,465 686,104
N Zeal 4,864 18,952 9,654 123,229
Libya 174 4,216
Eq Guin 384 8,970 384 8,970
Angola 110 3,846 110 3,846
TOTAL 139,397 2,128,929 490,575 7,831,575

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots &

Tufts for Broom or Brush Making, NESOI
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 224,852 2,748,418 912,515 9,680,839
Mexico 71,532 891,720 317,378 4,095,833
Guatmal 1,982 32,153 1,982 32,153
Salvadr 209 3,392 1,059 19,956
Hondura 7,077 38,805
Nicarag 398 16,652
C Rica 386 8,941 7,606 84,595
Panama 509 12,745 8,507 75,180
Bermuda 802 7,395
Bahamas 1,049 6,691 4,747 49,013
Jamaica 200 3,550 200 3,550
Turk Is 1,000 9,000 1,000 9,000
Cayman 287 4,650
Haiti 443 10,774 518 13,864
Dom Rep 192 2,920
S Lucia 1,361 6,308
Trinid 1,668 4,095 1,965 10,631
S Maarte 150 2,550
Aruba 484 7,853
Colomb 280 8,341 5,423 82,021
Venez 3,004 48,732
Ecuador 1,338 21,709 4,821 43,943
Peru 2,180 43,710 5,672 97,768
Chile 3,215 21,972 6,941 117,450
Brazil 8,769 100,784 31,436 309,109
Uruguay 1,049 17,008
Argent 715 11,596 1,471 23,855
Iceland 960 3,363 960 3,363
Sweden 3,859 50,184
Norway 1,014 12,555 1,680 21,447
Finland 687 11,149 1,225 19,881
Denmark 683 45,951 2,061 84,150
U King 3,136 57,996 25,427 353,473
Ireland 622 24,122 2,406 60,137
Nethlds 3,013 17,874 6,732 76,723
Belgium 3,410 29,001 19,891 134,890
Luxmbrg 120 6,772 490 24,023
France 1,096 38,861 3,490 97,830
Germany 5,457 72,117 13,216 156,582
Austria 172 2,782
Czech 619 10,047
Hungary 177 2,870
Switzld 2,150 24,577
Lithuan 492 7,973
Poland 863 9,634
Russia 1,351 8,984 14,324 154,090
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Ukraine 44 4,046 44 4,046
Azerbjn 618 10,017 618 10,017
Kazakhs 156 2,534 156 2,534
Spain 2,868 34,169 4,259 50,669
Portugl 222 3,605 222 3,605
Malta 1,260 7,534
Italy 195 3,163 5,981 100,912
Turkey 471 7,786
Lebanon 388 6,293 388 6,293
Iraq 454 7,361
Israel 4,078 66,148 8,553 145,416
Jordan 986 16,000 986 16,000
Kuwait 343 5,569
S Arab 12,878 178,818 29,829 522,552
Qatar 366 3,988
Arab Em 8,000 85,654 20,110 203,262
Oman 140 3,655
Afghan 686 11,133
India 247 4,008 3,487 56,633
Pakistn 180 4,095
Burma 59 3,360
Thailnd 1,232 28,380
Vietnam 524 10,975 1,228 27,596
Malaysa 1,233 19,987 2,837 48,370
Singapr 3,059 34,025 10,680 92,560
Indnsia 9,607 84,525 9,607 84,525
Phil R 200 4,475 1,934 24,019
China 12,874 170,751 20,774 294,142
Kor Rep 1,792 35,499 7,425 135,622
Hg Kong 15,237 246,957 26,610 450,172
Taiwan 673 15,710 3,396 59,885
Japan 11,372 149,553 37,787 454,797
Austral 10,682 104,991 35,356 454,056
N Zeal 1,672 8,735 8,932 62,952
Egypt 40 4,052
Eq Guin 200 6,214
Nigeria 176 2,850
Rep Saf 3,156 30,872
TOTAL 441,481 5,568,974 1,678,241 19,633,773

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof
April Year To Date

Country Net Q/KG Value Net Q/KG Value
Thailnd 31 2,178
China 36,621 450,011 102,933 1,305,097
TOTAL 36,621 450,011 102,964 1,307,275

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

April Year To Date
Country Net Q/KG Value Net Q/KG Value
U King 32 2,795
Germany 48 113,997
Thailnd 1,286 17,569 1,699 40,418
China 286 11,706 16,903 399,970
Japan 6 15,494 13 38,286
TOTAL 1,578 44,769 18,695 595,466

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

April Year To Date
Country Net Q/KG Value Net Q/KG Value
Paragua 11,070 145,036
China 10,809 173,034 49,714 699,181
TOTAL 10,809 173,034 60,784 844,217

1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles

April Year To Date
Country Net Q/KG Value Net Q/KG Value
Mexico 22,256 120,263 75,279 406,777
TOTAL 22,256 120,263 75,279 406,777

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

April Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 33,684 42,635 84,085 100,300
Hondura 380,978 151,042 961,103 445,260
Dom Rep 65,400 24,791 74,340 36,719
Colomb 20,760 10,632 46,152 23,632
Brazil 813,370 939,788 2,703,753 3,011,774
Indnsia 77,136 100,459 231,188 324,993
China 136,272 105,732 888,646 498,916
Taiwan 3,168 2,460 3,168 2,460
TOTAL 1,530,768 1,377,539 4,992,435 4,444,054

4417004000 Paint Brush and Paint Roller Handles, Of Wood
April Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Germany 6,016 16,441
Czech 25,861
Poland 91,719
Italy 590,725 2,329,749
Thailnd 12,378 76,595
Indnsia 158,478
China 337,666 999,582
Taiwan 3,880
TOTAL 946,785 3,702,305

4417006000 Brush Backs, Of Wood
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 293,204 132,487 973,579 406,802
Hondura 94,800 40,458
Germany 7 5,875 7 5,875
Slvenia 3,000 5,785
Sri Lka 401,372 227,204 984,105 540,222
Vietnam 25,424 25,992
TOTAL 694,583 365,566 2,080,915 1,025,134

4417008010 Tool Handles of Wood
April Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Canada 30,300 111,661
Mexico 67,362 248,207
Hondura 39,757 118,814
Brazil 471,914 1,124,936
Sweden 2,450 2,450
U King 10,484
Nethlds 2,397
Germany 3,601
Spain 70,346
Italy 64,515 154,465
Vietnam 156,300

imports
APRIL IMPORTS BY COUNTRY
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China 63,076 208,030
Taiwan 48,408 171,348
TOTAL 787,782 2,383,039

4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood

April Year To Date
Country Net Q/Variable Value Net Q/Variable Value
Canada 67,938 258,414
Mexico 8,968 27,651
Guatmal 16,489 16,489
Chile 477,164 1,933,233
Brazil 41,786 342,312
Sweden 2,428 2,428
U King 12,856 88,764
France 11,475 34,735
Germany 6,807 77,419
Spain 3,227
Italy 10,170 26,468
Israel 2,920
India 184,354 802,762
Sri Lka 84,475 202,503
Thailnd 61,547
Vietnam 69,016
Indnsia 6,487 6,487
China 409,363 1,478,156
Kor Rep 2,318 2,318
Taiwan 3,069 43,260
Japan 725,706 1,537,806
TOTAL 2,071,853 7,017,915

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 112,020 41,074 419,351 145,356
Brazil 17,160 10,235 32,652 19,103
Denmark 1,465 19,076 3,050 39,451
U King 10,000 17,332
Nethlds 340 7,266
France 2,932 8,010
Germany 2,484 10,941
Spain 1,317,120 682,710 3,363,648 1,711,088
Italy 1,195,127 708,928 2,696,733 2,759,469
Turkey 2,000 6,275
Sri Lka 16,536 16,487
China 769,493 661,453 2,997,220 3,124,047
Hg Kong 4,000 4,200
Taiwan 24,480 6,784 34,464 9,312
TOTAL 3,436,865 2,130,260 9,585,410 7,878,337

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to
Entry or Withdrawal for Consumption of 61,655 Dozen In

Calendar Year
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 12,192 11,261
China 5,040 5,986 5,040 5,986
TOTAL 5,040 5,986 17,232 17,247

9603104000 Other Brooms, of Broomcorn, LT=.96 EA, Prior to
Entry or Withdrawal For Consumption of GT=121,478 Dozen in

Calendar Year
April Year To Date

Country Net Q/No. Value Net Q/No. Value
MMexico 11,628 10,068 31,344 26,718
China 6,048 6,206
TOTAL 11,628 10,068 37,392 32,924

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, at Entry
or Withdrawal For Consumption of GT=121,478 Dozen in

Calendar Year
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 4,800 4,206 35,424 13,038
TOTAL 4,800 4,206 35,424 13,038

9603106000 Other Brooms, Of Broomcorn, 
Valued Over .96 Each

April Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 696,088 1,713,527 2,583,526 6,504,862
Hondura 2,640 5,743 8,580 18,783
Italy 3,320 9,533
TOTAL 698,728 1,719,270 2,595,426 6,533,178

9603109000 Brooms & Brushes, Consisting of Twigs
or Other Vegetable Materials Bound Together,

With or Without Handles, NESOI
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 450 3,470 450 3,470
Mexico 2,804 13,390 3,061 18,390
Colomb 22,836 38,599
Norway 25 5,356
U King 1 2,785
France 1 3,769
Germany 3,600 15,293
Italy 1,324 11,674 1,324 11,674
Israel 16,848 12,101 16,848 12,101
India 5,000 2,569 18,245 17,735
Sri Lka 142,765 315,832 408,285 760,581
Thailnd 10,025 15,456 38,075 57,023
Vietnam 20,300 20,942 78,250 89,270
Phil R 2,000 4,167 7,100 13,144
China 6,336 4,288 34,769 98,661
Kor Rep 700 2,767
TOTAL 207,852 403,889 633,570 1,150,618

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 78,642 38,412 291,932 111,611
Mexico 191,904 77,564 1,270,635 472,823
Guatmal 1,600 14,441
Brazil 276,768 95,860 603,696 196,692
Sweden 123,860 128,786
U King 1,650 8,195 88,050 36,789
Ireland 713,856 459,984 3,118,537 1,764,376
Germany 1,730,328 1,341,405 8,801,996 6,570,914
Hungary 12,600 15,059 38,760 53,994
Switzld 6,839,432 4,517,535 17,711,711 11,777,226
Italy 3,480 10,759
India 3,858,321 581,620 17,259,223 2,486,723
Thailnd 29,160 4,841 426,096 108,455
Vietnam 5,676,094 490,272 18,681,641 1,483,138
Malaysa 100,000 5,890 906,473 85,274
Indnsia 5,328 14,768 85,328 19,270
China 65,471,484 14,030,455 240,105,540 49,156,692
Kor Rep 265,050 55,629 1,640,906 363,620
Hg Kong 190,574 29,583 366,101 80,602
Taiwan 186,892 137,272 1,499,416 320,206
Japan 983,500 97,726 1,980,324 230,775
Austral 1,008 2,102 1,008 2,102
TOTAL 86,612,591 22,004,172 315,006,313 75,475,268
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9603294010 Hairbrushes, Valued Not Over .40 Each
April Year To Date

Country Net Q/No. Value Net Q/No. Value
China 3,896,456 890,708 11,137,668 2,900,362
Hg Kong 112,992 21,222 112,992 21,222
Taiwan 12,096 3,607 12,096 3,607
TOTAL 4,021,544 915,537 11,262,756 2,925,191

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The

Person, Valued Not Over .40 Each
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 364,000 51,168 2,055,800 299,319
U King 7,821 3,145 7,821 3,145
France 60,000 2,930 60,000 2,930
Germany 874,800 186,193 2,493,144 566,099
Switzld 152,800 4,671
Portugl 22,116 3,115 22,116 3,115
Italy 8,448 3,157 8,448 3,157
China 2,988,290 312,559 14,138,474 1,840,913
Kor Rep 1,543,000 44,161
Hg Kong 35,710 11,448
Taiwan 37,040 7,757
Japan 217,150 87,717 354,600 133,247
TOTAL 4,542,625 649,984 20,908,953 2,919,962

9603302000 Artists Brushes, Writing Brushes & Similar
Brushes For Application Of Cosmetics, 

Valued Not Over .05 Each
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 693,250 24,023 3,791,674 66,043
France 410,000 13,359 5,735,000 242,401
Germany 8,363,000 224,650 28,693,500 781,440
Italy 5,965,200 79,176 25,776,600 325,443
India 2,559,600 75,678
Vietnam 1,125,000 13,857 5,365,000 64,731
China 10,073,863 289,823 40,506,579 1,406,625
Kor Rep 90,720 2,723 8,826,720 157,191
Hg Kong 201,600 4,732
Taiwan 2,228,030 26,365 4,645,173 76,113
TOTAL 28,949,063 673,976 126,101,446 3,200,3971

9603304000 Artists Brushes, Writing Brushes 
& Similar Brushes For Application of Cosmetics, 

Valued Over .05 But not Over .10 Each
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 7,706,196 619,963 24,106,426 1,875,949
France 310,000 22,068
Germany 1,035,000 93,665 3,444,000 306,678
Italy 35,900 3,313 35,900 3,313
India 136,900 10,078
Indnsia 50,400 3,709
China 14,790,521 1,140,723 51,416,112 4,022,378
Kor Rep 152,000 13,424 721,900 61,415
Hg Kong 1,664,000 117,180
Taiwan 512,600 38,142 1,280,276 97,024
TOTAL 24,232,217 1,909,230 83,165,914 6,519,792

9603306000 Artists Brushes, Writing Brushes & Similar
Brushes For Application Of Cosmetics, Valued Over .10 Each

April Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 348 2,801 1,247 25,559

Mexico 13,916,359 2,688,106 55,741,742 10,049,901
Dom Rep 102,047 118,759 401,893 599,701
U King 21,254 51,360 114,976 235,721
France 103,186 479,786 389,927 1,925,964
Germany 554,127 214,630 936,467 791,295
Switzld 252 9,349 612 21,164
Spain 1,653 39,819 27,178 157,651
Italy 8,215 50,218 95,455 407,287
Greece 192 2,659
Israel 2,427 9,799 4,301 16,867
India 400,427 148,358 2,334,563 1,035,330
Sri Lka 307,733 320,639 916,295 845,620
Thailnd 325,472 95,446 1,230,061 598,051
Vietnam 50,000 26,252 753,420 285,577
Singapr 58,200 15,726 58,200 15,726
Indnsia 345,140 62,024
China 23,654,426 17,501,317 86,074,097 67,467,446
Kor Rep 128,696 135,480 465,409 594,076
Hg Kong 133,684 265,857 333,207 721,084
Taiwan 381,625 81,816 2,059,482 428,111
Japan 205,603 1,053,804 803,221 4,896,411
Mauritn 14,626 69,630
Maurit 3,060 16,590 43,983 305,406
TOTAL 40,358,794 23,325,912 153,145,694 91,558,261

9603402000 Paint Rollers
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 11,633 18,109 70,391 48,424
Mexico 873,615 287,789 3,182,400 1,050,527
Brazil 1,200 4,193
Sweden 1,000 4,415
Germany 285,152 66,174 807,298 168,543
Czech 110,000 19,896
India 27,216 4,831 27,216 4,831
Indnsia 15,912 5,420 105,106 22,549
China 3,247,225 1,857,520 11,808,114 7,116,125
TOTAL 4,460,753 2,239,843 16,112,725 8,439,503

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 5,600 4,064 9,200 6,215
U King 59,527 17,079 84,527 30,379
Pakistn 24,000 2,460 120,800 12,565
China 3,154,072 919,224 10,793,942 2,554,314
Taiwan 27,233 20,294
TOTAL 3,243,199 942,827 11,035,702 2,623,767

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

April Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 16,718 17,574 63,450 77,297
U King 6,700 16,383 22,100 50,894
Germany 3,380 15,109 8,046 57,619
Italy 6,576 66,649 41,566 357,161
Turkey 8,240 32,423
India 313,200 43,085 2,802,389 241,128
Vietnam 51,700 3,694 170,115 23,574
Indnsia 3,799,452 599,280 18,798,310 3,217,281
China 4,205,196 779,061 15,551,428 3,054,816
Kor Rep 650 4,325
Taiwan 22,800 5,928 55,880 52,990
Austral 150 7,905 150 7,905
TOTAL 8,425,872 1,554,668 37,522,324 7,177,413
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9603404060 Paint, Distemper, Varnish/Similr Brushes Exc
Brushes of Subheading 9603.30 NESOI

April Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 14,366 33,020 43,097 89,070
Sweden 25,000 11,643 50,000 23,222
U King 1,200 7,250 85,140 81,200
Germany 50,183 34,583 61,148 76,228
Switzld 3 7,202
Italy 3,780 7,898
Turkey 9,348 39,572
India 427,012 20,798
Vietnam 732 2,840
Indnsia 1,789,136 460,212 5,429,740 1,181,877
Phil R 1,015,000 14,800
China 14,212,499 3,861,176 59,797,698 17,976,458
Kor Rep 31,459 9,930 31,459 9,930
Hg Kong 23,290 6,045 30,120 9,297
Taiwan 87,623 35,308 341,190 183,308
Japan 3,000 3,671 30,200 36,430
TOTAL 16,237,756 4,462,838 67,355,667 19,760,130

9603908010 Wiskbrooms
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 744 2,188 1,611 4,645
Italy 27,528 44,597
China 81,510 79,578 569,623 394,622
TOTAL 82,254 81,766 598,762 443,864

9603908020 Upright Brooms
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 20,338 70,195 109,830 229,464
Guatmal 18,300 23,630 39,834 91,027
Colomb 11,400 9,356 16,500 14,240
Brazil 12,108 80,463 38,773 188,909
U King 3,096 11,479
Germany 2,140 13,293 16,466 113,049
Italy 84,794 137,609 343,416 561,147
Sri Lka 78,096 158,792 287,460 555,737
Thailnd 1,002 5,726
Vietnam 16,500 18,840
China 1,080,787 1,667,851 3,905,074 5,794,567
TOTAL 1,307,963 2,161,189 4,777,951 7,584,185

9603908030 Push Brooms, 41 CM or Less in Width
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 438 2,699
Pakistn 2,500 2,402 2,500 2,402
Sri Lka 89,512 305,428 224,644 749,091
China 21,913 78,671 109,475 263,478
TOTAL 113,925 386,501 337,057 1,017,670

9603908040 Other Brooms, NESOI
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 49,129 76,430 438,024 752,674
Mexico 434,275 689,763 1,754,372 2,685,613
Guatmal 28,056 24,186
Salvadr 37,260 41,365 132,396 142,781
Colomb 74,080 119,643 186,905 269,347
Venez 4,759 4,310
Brazil 36,274 63,827 98,232 166,220
U King 476 4,165
Germany 700 8,756 700 8,756
Czech 55,104 45,332 143,640 114,003

Spain 8,272 17,689 28,336 59,058
Italy 8,412 25,368 53,462 136,834
India 12,150 7,918
Sri Lka 76,888 145,307 278,478 568,538
Thailnd 21,500 26,669 41,100 64,287
Vietnam 9,764 21,419 38,964 73,116
Phil R 4,000 4,735 4,000 4,735
China 520,077 660,620 2,066,437 3,020,066
Kor Rep 200,000 18,880
Hg Kong 756 4,670
Taiwan 7,150 18,224
TOTAL 1,335,735 1,946,923 5,518,393 8,148,381

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
April Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 1,348,564 5,075,825
Mexico 5,065,385 19,105,341
Salvadr 21,995
Hondura 1,293,434 5,280,316
Dom Rep 30,582 182,303
Colomb 55,100 250,629
Venez 3,223
Brazil 47,341 207,014
Argent 112,392 224,134
Sweden 2,610 21,755
Finland 27,403 48,991
Denmark 272,670 1,185,967
U King 11,030 182,504
Nethlds 36,844 131,060
Belgium 56,794 457,299
France 6,295 32,980
Germany 432,374 1,424,464
Austria 7,973 7,973
Czech 16,730 87,625
Slovak 34,747 34,747
Hungary 9,687
Lichten 36,663
Switzld 31,084 98,151
Estonia 10,594 20,094
Latvia 5,208
Lithuan 130,783 150,455
Poland 56,451 252,628
Spain 161,804 413,030
Italy 317,475 1,243,051
Romania 12,733
Turkey 9,513 29,349
Lebanon 2,914
Israel 93,516 188,266
Arab Em 22,757
India 78,461 280,467
Pakistn 688,728 1,918,085
Bngldsh 30,604 61,860
Sri Lka 167,824 652,608
Thailnd 165,798 795,702
Vietnam 212,660 436,936
Cambod 50,142 50,142
Malaysa 107,179 271,556
Indnsia 18,018 189,393
China 35,007,929 140,935,622
Kor Rep 199,383 918,722
Hg Kong 447,129 1,622,089
Taiwan 1,727,412 4,661,883
Japan 53,480 170,265
Austral 59,381 181,831
N Zeal 30,001 44,966
Egypt 77,112
TOTAL 48,713,617 189,720,370
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Mark Maninfior Steve Angelone

Raw
Material Report

By Rick Mullen |  Broom, Brush & Mop Associate Editor

Pricing and availability remain key issues for
companies that supply products to mop, brush and
broom manufacturers. Broom, Brush & Mop Magazine
recently spoke with executives from two suppliers
concerning raw material issues.

American Select Tubing, of Mattoon, IL, specializes in the
production and sale of metal handles to the broom, brush and
mop industry, as well as the tool trade. The company was

incorporated in August 2012, and began production in May 2013. Its
production capabilities include several different diameters and coatings
for metal handles as well as a variety of end configurations to meet a wide
range of needs.
In its manufacturing operation, American Select Tubing’s primary raw

material is full-hard steel. 
“We also use resins, polypropylene, impact co-polymers, nylons and

powder paint,” American Select Tubing General Manager Mark
Maninfior said. “All of our raw materials are sourced domestically.
“Pricing of resins has been pretty steady as there hasn’t

been a lot of movement in that area during the past three or
four months. Steel is another story. The mills keep
announcing increases on steel and that has hit us pretty
hard. The domestic market seems disjointed or separated
from the rest of the world when it comes to pricing. Prices in
the United States seem to be going up, while the rest of the
markets are relatively flat.”
The company has experienced few or no issues in the availability of the

raw materials it needs for its manufacturing process, according to
Maninfior.
He added demand for the company’s products has remained steady

across the board, with snow shovel handles being in higher demand than
usual for this time of year.
“As a result of the hard winter, many people are restocking snow

shovel handles,” he said. “Business, overall, has been very good. We are
growing and, for having been in production only a year, have seen
dramatic increases. We are establishing strong relationships with
customers. There hasn’t been a month go by in the past year that we
haven’t added at least two or three new customers.”
The company now has its own injection molding operation, a newer

addition to its overall manufacturing capabilities.
“We are trying to do as much of our own injection molding in-house as

we can,” Maninfior said. “We are committed to being a low-cost producer
to the industry, and offer our customers low order minimums and a wide
range of flexibility in their options. In this respect, things are going very
well.”

Celebrating its 50th anniversary this year, Bruin Plastics, of
Glendale, RI, provides mildew and rot resistant VCM® (vinyl
coated mesh) for wet mop head bands in a variety of colors, and

slit to customers’ specific width requirements.
“We are a manufacturer of industrial and technical textiles, serving a

variety of industries,” said Bruin Plastics Vice President Steve
Angelone. “The mop industry is a very important niche. All niches today
are important.”
Bruin Plastics services customers located worldwide, with its primary

markets being in the United States and Canada. In addition to the mop
segment, the company sells to many different markets, including the U.S.
government and military, according to Angelone
Raw materials used by Bruin Plastics include polyester yarn, PVC

resin, and various types of pigment to make certain colors. According to
Angelone, the yarn is knitted into a scrim, while the PVC resin is blended
with a plasticizer and other petrol-chemical additives. It is all blended
together and goes through a coating process before becoming a finished
product.
“Availability of raw materials is good and costs are stable

at this time,” Angelone said. “Being a petrochemical-based
commodity we are susceptible to any instability in the world’s oil
industry, which includes Iraq, Iran, Russia, etc. Certainly the slow
economy is this country is a factor that helps control cost increases, which
is economics 101— supply and demand. With the current state of
the economy, there is not a huge demand to drive up costs
at this time.”
Bruin Plastics sources raw materials from around the globe and, at this

time, freight costs and lead times are not out of the ordinary, Angelone
said. 
“We have capabilities that, in the case of a disruption globally on the

base fabric front, we would be able to make the product in-house,” he
said.
Angelone reported that business at Bruin Plastics has been “stable.”
He added: “The diversification and multi-uses of our type of industrial

textile in terms of its performance and its cost-performance ratio is one
that will allow us to be in business for many years to come. It is a great
product, and it is sometimes unseen to the consumer, but it makes our
customers’ products better.”
Bruin Plastics is taking the opportunity, in honor of its 50th year in

business, to extend thanks to its customers, employees and vendors who
have been loyal throughout the company’s history.
“We feel very fortunate that we are able to continue to be profitable and

successful,” Angelone said. “We owe much of our success to the
customers, employees and vendors who have supported us for all these
years, in both good times and bad. We are looking forward to the next 50
years.
“We are also looking forward to people visiting our exhibit at the

Industrial Fabric Association International (IFAI) trade show in
Minnesota in October. We always look forward to having face-to-face
opportunities with our customers.”
The event is scheduled for October 13-16 at the Minneapolis

Convention Center in Minneapolis, MN.
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Borghi S.p.A. of Castelfranco Emilia, Italy and Boucherie N.V. 
of Izegem, Belgium are proud to announce that they are joining 
forces to better serve the global brush industry and to jointly 
develop their technology to new heights. 

Both companies, very well-known as leaders in this industry, 
see this union as the perfect base for further excellence in the future.  

www.boucherie.com www.borghi.com
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