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LARGE TURNOUT
FOR NATIONAL BROOM & MOP MEETING

The state of the cleaning tools industry was highlighted during the annual National Broom & Mop Meeting on
October 4 at the Renaissance St. Louis (MO) Airport Hotel. Company officials representing various mop, broom,
brush, squeegee and related manufacturers and suppliers attended the morning meeting. A reception and dinner
was held the previous night.
Industry reports, networking opportunities and several speakers from outside the industry were part of this

year’s event that was attended by approximately 42 people. The group included several first-time attendees.
Co-chairmen for the 2013 National Broom & Mop Meeting were Joel Hastings, of Nexstep Commercial Products,
in Paxton, IL, and Bart Pelton, of PelRay International, in San Antonio, TX.

By Harrell Kerkhoff | Broom, Brush & Mop Editor

Along with guest speakers, this
year’s meeting once again focused
on various industry reports presented
by suppliers associated with the
production of mops, brooms, brushes
and other cleaning items. These
reports featured:

Wood & Metal HandlesReporting that the wood handle market
has been stable for much of 2013 was
Jim Monahan, of Whitley-Monahan

Handle Co., of Midland, NC, in partnership
with The Thomas Monahan Company, of
Arcola, IL. 

Monahan explained that those who sell and
buy wood handles are part of a mature market
where dema nd has been co n stant. Mo st of the
raw material for t h ese handles comes from s e v -
eral keys a r eas: Brazil, Ho nduras, In donesia
and Ch ina as well as domestic w o od grown in
the United States.

“Brazil is a leading provider of tauari
hardwood and pine softwood for handles, while
Honduras is traditionally a pine supplier from
Central America. Other wood handle
contributors include Indonesia and China,”
Monahan said. “There was a lot of interest in
the past for Chinese wood handles made from
bamboo. However, this potential (for handles)
has failed to materialized due to greater bamboo

demand for furniture and flooring.”
Monahan reported that wood handles are also

made from domestically-grown poplar
hardwood and yellow pine. He noted many
retail purchasers of cleaning
products are looking for
items with the “Made In The
USA” label.

“It seems like this focus
for American-made prod -
ucts has become stronger
over the past 6 to 10
months. This helps those
companies making handles
in the United States,”
Monahan said. 

Overall, he added, raw
material availability for

wood handles has been very good as of late,
with prices remaining stable. 

“I don’t see anything in the immediate future
that will change this stability,” Monahan said.

“One area that could influence
availability and pricing for wood
handles in the future concerns
labor rates. Wood is a labor-
intense commodity in a lot of
foreign countries where labor
rates are increasing. 

“Currency is also always a
concern. It will help (U.S.
imports of raw materials) if the
U.S. dollar continues to str -
engthen. Another factor that

“ ...this focus for American-made products has become
stronger over the past 6 to 10 months. This helps those
companies making handles in the United States.
Overall, raw material availability for wood handles has been

very good as of late, with prices remaining stable. 
I don’t see anything in the immediate future that will change

this stability.”
— Jim Monahan, Whitley-Monahan Handle Co. / The Thomas Monahan Co.

Continued On Page 8Jim Monahan





could influence the wood handle market is the
state is oceanic shipping rates, which can
include surcharges.”

Despite challenges, Monahan feels stability
and demand will remain in place for the wood
handle market in 2014.

Providing a metal handle report was Mark
Maninfior, of American Select Tubing, in
Mattoon, IL. He noted that no discussion
would be complete regarding metal handles
without talking about the steel market, as steel
is the key ingredient for such handles. 

As of early October, Maninfior said recent
information about future steel prices has been
very conflicting. 

“Some reports indicate steel prices are going
up, while other reports indicate they are
softening. Basically, there is a lot of uncertainty
and speculation about what is happening with
steel,” he said. 

Maninfior displayed a chart from Majestic
Steel’s CORE Report that showcased the level
of domestic steel production in the United
States from January 2008 through August 2013.
He noted the stability of this production for the
first eight months of 2013. In giving an example
of how much steel is being produced on a
weekly basis in the United States, Maninfior
provided information that indicated U.S. steel
mills produced an estimated 1,877,000 tons, at
a 78.3 percent capacity utilization rate, earlier
this year.

Maninfior also discussed U.S. steel imports.
He showed a chart from Majestic Steel’s CORE
Report indicating that preliminary August
(2013) total steel imports came in at 2.6 million
tons, up 13.9 percent from July’s final reading
of 2.29 million tons. It also showed that cold
rolled steel sheet imports increased 26.9
percent.

“This is important because the material found
in metal handles is cold rolled steel,” Maninfior
said.

Recent metal handle import activity was also
a topic brought up by Maninfior. One of his
charts from Broom, Brush & Mop Magazine
indicated that 10.5 million metal handles were
imported into the United States during the first
six months of 2013. This figure was down from
12.6 million metal handles imported during the
first six months of 2012. 

Maninfior noted that the average price for an

imported metal handle during the first six
months of 2013 was 74 cents, up 10 percent
from 67 cents for the first six months of 2012.

Overall, Maninfior classified 2013 as being a
steady year thus far for the U.S. metal handle
industry. 

Mop YarnAlthough cotton mop yarn today comes
from textile mill waste or gin motes
rather than virgin cotton, the current

price of raw cotton still impacts the mop yarn
industry. Mop yarn prices often move up or
down with cotton prices. Reporting that U.S.
cotton prices have been treading on a narrow
band of 83 to 88 cents per pound for the past
several months was Ralph Jones, of Jones
Companies, Ltd., in Humboldt, TN. 

Jones also reported that of an approximate
94.7 million bales of world cotton stocks, 61
percent is held in Chinese warehouses. He gave
a rundown as well regarding the level of world
cotton production over the past few years. 

“In 2011, there were 123 million bales
produced worldwide, of which 103 (million
bales) were used. In 2012, there were 120

million bales
produced with
108 (million
bales) used,
and in 2013
the projection
is 118 million
bales will be
produced and
a projected
110 (million
b ales) used,”
Jones said. 

He added

Broom & Mop Meeting: Continued From Page 6

Above: Joel Hastings, of Nexstep Commercial Products, left, and Bart Pelton, 
of PelRay International were co-chairmen for this year’s meeting. 

“ Some reports
indicate steel prices
are going up, while
other reports indicate
they are softening.
Basically, there is 
a lot of uncertainty 
and speculation about 
what is happening 
with steel.”
— Mark Maninfior, 
American Select Tubing

“There is anticipation that China will not be buying as
much (cotton) from the international market as in the past.
Therefore, cotton prices should have some pressure to stay
down.”

— Ralph Jones, Jones Companies Continued On Page 10
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Ralph Jones
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that the Chinese government has set a price for
its cotton well above world market prices at
approximately $1.28 per pound. Jones
explained that in China, cotton is typically
grown in much smaller fields compared to the
United States. 

“It’s strictly a small crop produced by
multiple farmers who hand pick the cotton and
are paid by the government. These farmers are
getting paid a subsidized price. Therefore, all of
this cotton is going into the warehouses in
China at a high price. China continues to buy
(cotton) from other sources in order to leverage
and lower their total average cost so their mills
can be competitive,” Jones said. “Many who
run these Chinese mills have complained about
having to pay for high priced cotton out of
China’s reserves. Therefore, the Chinese
government is now allowing yarns to be
imported into China from other parts of the
world. 

“Right now, as much as 20 percent of yarns
being produced by apparel yarn manufacturers
in the United States is being exported into
China. This is a huge number and really kind of
mind boggling. A lot of (the yarn) is going into
knitted goods, particularly underwear.”

Jones added that the Chinese government has
indicated it may change its methodology when
it comes to cotton.

“The question is, when will this change
occur? And how will China make that change?
If China was to open its cotton stocks to
worldwide prices right now at between 83 and
88 cents, (overall) cotton prices could fall
significantly,” Jones said. “However, China
typically doesn’t move quickly on such matters,
so we don’t anticipate that happening. There is
anticipation that China will not be buying as
much (cotton) from the international market as
in the past. Therefore, cotton prices should have
some pressure to stay down.”

Jones expects U.S. cotton production in 2013
to be around the 12- to 13-million bale level. In
comparison, a few years ago, production was
around 18 to 19 million bales. 

“Our cotton (in the United States) is known
for its high quality. If they (China) do continue
to buy at a good pace, we could see (U.S.)
cotton prices move up to the low 90s (cents per
pound),” Jones said. 

He also reported that many U.S. mills are
only buying what they immediately need when
it comes to cotton. In other words, they have
become very short on their purchases. 

“Because we (in the mop yarn industry) use
traditional byproducts, the biggest culprit that
can affect our industry is the reduction in the
number of gin motes being produced,” Jones
said. “Gin motes are byproducts after cotton is
ginned. When the total number of cotton bales
being produced in the United States is reduced,
there is a distinct correlation concerning the
number of bales of (gin) byproducts being
produced. It’s going down as well. 

“It’s interesting though, as
cotton prices come down,
mills don’t use as much
regenerated products. So there
is less demand for gin motes
(from other users).”

Looking ahead to 2014,
Jones said that the overall mop
yarn industry in the United
States should remain fairly
stable assuming the Chinese
government continues to move
at a very slow pace with any

changes pertaining to cotton. He also noted that
major exchange rate fluctuations between the
U.S. dollar and Asian currencies could also
impact the mop yarn market, and that the U.S.
dollar is currently strengthening against these
currencies.

“There was an old saying when I was coming
up through the business, ‘With a strong dollar
you have no customers, and with a weak dollar
you have no raw materials.’”

Jones also discussed the current state of two
other fibers that can be found in mop yarn —
polyester and rayon.

“Polyester tends to track with oil prices to
some extent. There are off-shoots in the oil
industry that go into making polyester,” Jones
said. “Polyester prices have been somewhat
level.  Producers of polyester are very good
about announcing price increases that may or
may not show up. It depends on how the market
responds.”

Jones added that the mop yarn industry
mostly uses downgraded rayon, which is
starting to become shorter in availability. This
could have an impact on rayon prices. 

“We are starting to see some indications that
rayon is getting a little bit tighter in the
marketplace,” Jones said. 

In summary, he added that the domestic mop
yarn industry has enjoyed stability in 2013 with
the same forecast for 2014.

“I don’t see a lot of changes (coming up).
There could be some price pressure on the
synthetic side (of mop yarn), more so than on
the cotton side,” Jones said. 

Tampico, Palmyra, 
& Synthetic FiberSteady conditions were experienced during

much of 2013 concerning the supply of
many natural fibers and synthetic

filaments used by brush and broom
manufacturers, according to Chris Monahan,

of Brush Fibers, Inc., in
Arcola, IL. The natural fibers
Monahan mainly discussed
were tampico from Mexico and
palmyra from India. 

“The supply of tampico is
steady. Lead times are normal
right now, but could be
impacted by global dema nd.
China cur rently is using a lot of
ta mpico. It’s a Mexican pr -
oduct so it’s under a lot of the
same pres sures that the supply

of bro om corn is under,” he sa id. “The supply of
palmyra is also good, but the rainy season (in
India) is coming, which could have an impact.”

Monahan added that the foreign exchange
rate has gone in the U.S. favor pertaining to the
Indian rupee. This has helped improve U.S.
imports of palmyra. Pressure with oceanic
freight rates could also become a factor in
regard to this fiber’s pricing. 

Among the synthetic filaments that Monahan
discussed were polypropylene, nylon and
polyester.

“The supply of polypropylene resin is very
tight right now,” Monahan explained. 

However, the steady supply of oil and natural
gas in the United States, he added, is helping
those who import and use this synthetic
material. 

There is also a steady supply at hand
pertaining to nylon and polyester, according to
Monahan.

“One interesting note about nylon is that
there was a major fire in a feedstock factory in
Germany last year relating to nylon
production,” Monahan said. “Due to this fire,
the automotive industry has started to develop
some new resins, which could also impact our
(cleaning goods) industry in the sense that we
could see some new offerings.

“Our industry is not big enough to develop
such new resins, but it could benefit from what
the automotive industry has developed.” 

Poly Packaging 
& Plastic FilmPresenting a report on poly pack -

aging/plastic film used within the broom
and mop industries was Tim Morgan, of

Vonco Products, LLC, in Lake Villa, IL.
Morgan stated there is a possibility that resin
prices could increase in 2014, and noted that the
rate of utilization pertaining to poly
packaging/plastic film is relatively high. There

Broom & Mop Meeting: Continued From Page 8

“The supply of tampico is steady. Lead times are normal right now,
but could be impacted by global demand.” — Chris Monahan, Brush Fibers

Chris Monahan



is also some new capacity coming into place in
North America, he said. 

“This (new capacity) might not be felt that
much in the marketplace because some old
capacity will be taken off line. Therefore, the net
increase in terms of available capacity is not
expected to be significant in 2014,” Morgan said.
“The majority of film used in North America is
manufactured (domestically). Very little is
imported except if it’s some kind of specialty
(item).”

Morgan added that he had just attended PACK
EXPO in Las Vegas, NV, a convention designed to

showcase the latest advances in packaging and processing.
“This event is focused around retail and food packaging, an adjacent market to

what (many attendees at the National Broom & Mop Meeting) do on a regular
basis,” Morgan said. “There was a major focus (at PACK EXPO) on product
innovation and how to differentiate these products for retail customers. There was
also an heightened interest in biodegradable and recycled material. We will see if
the interest toward more ‘green’ plastic-base film grows.”

Morgan added that price is still a big factor for many customers when it comes
to biodegradable and recycled film. 

Wire RodSpeaking on the current status of wire rod
used by both the mop and broom industries
was Richard Caddy, of R.E. Caddy &

Company, Inc., in Greensboro, NC. 
Caddy stated that three main issues

surrounding wire used for mop and broom
production are typically: availability of wire rod,
quality of the product and pricing. 

“Last year at this meeting we discussed the
possibility of a price increase taking place in 2013
for wire rod. However, this never occurred. Wire

manufacturers were able to hold their pricing steady,” he said. “I think this will
remain the case in 2014. Fortunately, there are many sources of wire rod from
around the world to help keep pricing stable in the United States. 

“I’m also not aware of any negative issues from a quality standpoint pertaining
to wire rod. It seems like everybody who supplies the product does a good job.”

Caddy added that the average lead time for wire rod has been around two to four
weeks. 
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“There was also an heightened interest in biodegradable
and recycled material. We will see if the interest toward
more ‘green’ plastic-base film grows.”— Tim Morgan, Vonco Products

“Last year at this meeting we discussed the
possibility of a price increase taking place in 2013
for wire rod. However, this never occurred. Wire
manufacturers were able to hold their pricing
steady. I think this will remain the case in 2014.”

— Richard Caddy, R.E. Caddy & Co.

Richard Caddy

Tim Morgan



Broom Corn, Yucca Fiber
& The Lacey ActDespite overall U.S. corn broom

production decreasing over the years,
Ray LeBlanc, of PelRay Inter -

national, LLC, noted that many U.S.
companies continue to sell the product.
Therefore, the state of broom corn supply
remains very relevant. 

“One thing to remember is that broom corn is
the ultimate example of supply and demand
economics. It’s a small market. If there is less
broom corn than demand, prices will go up,”
LeBlanc said. “I heard a broom corn expert
once say, ‘Because this is such a great example
of supply and demand, you will never, ever run
out of broom corn. You will always run out of
money first.’”

There are two big issues that continue to
influence the supply of broom corn, since most
of the product used in the United States comes
from Mexico. These two issues involve a major
drought that has taken place for approximately
five years in much of the broom corn growing
region in Mexico, and the ongoing violence in
northern Mexico due to the presence of drug
cartels. 

“Violence in Mexico continues, although in
my judgement, it’s not as bad as it was a year
ago. However, it’s still pretty intense. You really
have to be careful when traveling around down

there,” LeBlanc said. 
He noted there are several

groups in Mexico currently
involved with the violence.
These include drug cartel
members, the Federales (Mex -
ican Federal Police), the
Mexican military, and vigilante
groups who feel they are not
being protected by the Mexican
government. 

“When you have more groups
involved, you have more
confrontations,” LeBlanc said. 

He added that, according to the Mexican
government, over 60,000 people have been
killed in narcotics-related violence in Mexico
since 2006. And, U.S. citizens reported
murdered in Mexico increased from 35 in 2007
to 120 in 2011 before falling to 71 in 2012. 

While the murder rate is decreasing

somewhat, LeBlanc said
there has been an increase in
kidnappings and disap pea -
rances throughout Mex ico.

“Local police have been
implicated in some of these
incidents. It’s strongly ad -
vised that people who visit
Mexico maintain low profiles
and avoid displa ying any
evid ence of wealth that might
dr aw attent ion,” LeBlanc
said. “I have had several
close friends kidna p ped

down th ere, and a couple of them have been
killed. It is a bad situation. You have to watch
yourself if you go to Mexico.”

Violence in Mexico is of particular concern
within the broom corn industry because some of
the most dangerous places in the country also
happen to be where most of the broom corn is
grown and processed. It’s also very difficult to
promote the planting of broom corn instead of
competing crops, and to know how much has
been planted and harvested on a yearly basis,
when many people involved in the industry are
not visiting these areas due to the violence.

“There are several Mexican states that the
U.S. State Department has issued a ‘defer non-
essential travel’ warning. Some of those states
are Nuevo Leon (which includes the cities of
Monterrey and Cadereyta), Coahuila (Torreon),
Michoacan (Apatzingan) and Sinaloa
(Culiacan). Basically, the state department is
saying, ‘Don’t go there. Stay away,’” LeBlanc
said. “Cadereyta is one of the largest producers
of brooms and processed broom corn in the
world, while Torreon has the largest broom corn
crop each year and is the primary driver of
broom corn markets. The other two states listed,
Michoacan and Sinaloa, are major growing
regions as well for broom corn.”

LeBlanc noted that in the spring of 2013, a lot
of the broom corn harvested in the Apatzingan
region of Mexico was planted by one family.
However, due to that family having to pay a
large amount of “protection money” to a drug
cartel for growing the crop, members of this
family have told LeBlanc that they will not
grow broom corn in the region during 2014.
They simply would not be able to make enough
money after paying off the cartel.   

The other major issue influencing Mexican
broom corn production is drought, especially in
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“Special U.S. agents (enforcing the Lacey Act) are looking
for illegal wood. It can be a challenge to protect a company
from wood brought into a facility that has been illegally
logged.”

— Ray LeBlanc, PelRay International

Ray LeBlanc
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the Torreon region. However, recent hurricanes that have struck Mexico
this fall have brought both good and bad news. 

“Having major drought and major excessive water problems in the
same year is the kind of situation that growing broom corn can bring,”
LeBlanc said. 

He added the overall broom corn production in Mexico has decreased
over the past 20 years. However, the 2013 Mexican crop is projected to
be 50 percent larger than in 2012. In 2012, approximately 1,000 tons of
broom corn was produced in Mexico. The estimated figure for 2013 is
1,550 tons. 

In 2013, LeBlanc showed figures indicating that, in Mexico,
approximately 200 tons of broom corn was produced in the Apatzingan
area, 650 tons in Sinaloa, 100 tons in the “local” area,  and 400 tons for
the first crop in Torreon. The real question is, how much broom corn can
be expected for the second Torreon crop that will be harvested this fall?

“There were over 1,000 hectares (approximately 1,600 acres) of broom
corn planted in the Torreon area for the late crop, and another 400
hectares in what is known as the ‘local’ area. But as (broom corn dealer,
the late) John L. Denning used to say, ‘A seed in the ground is a long way
from broom corn in the warehouse,’” LeBlanc said. 

He explained that the “local” area in Mexico used to be considered the
farms around Cadereyta and toward Sugar Lake in Mexico. Today,
however, the “local” area is defined as anything that is not grown in
Torreon, Sinaloa or Apatzingan.

“The 400 hectares of ‘local’ broom corn this fall could have probably
produced as much as 500 tons of actual broom corn. That is a lot of broom
corn in a market our size. Unfortunately, the vast majority of this (broom
corn) was planted in an area struck by two hurricanes in four weeks. The
excessive water from these hurricanes has caused the broom corn to
produce a lot of stalk but no fiber,” LeBlanc said. “About 80 percent of
this broom corn is nothing but what we call ‘sticks.’ It can’t really be used
to make brooms. So, of this huge amount of hectares planted in the ‘local’

area, we are probably only going to get 40 to 50 tons of broom corn. 
“In Torreon, with its 1,000 hectares of late crop broom corn, the

opposite problem has taken place. This area has been in a major drought
for five years. There were some heavy rains in the mountains near
Torreon, due to the hurricanes, that filled a river flowing into Torreon.
The question is, will (the second crop Torreon harvest) be productive?”

LeBlanc said the late Torreon broom corn was planted in the middle of
August. Since it’s a 90-day crop, most of it won’t be ready for harvest
until the middle of November, which happens to be past the normal time
when the Torreon region experiences its first freeze. He added that broom
corn cannot be harvested after a freeze. 

If any of this late Torreon broom corn is harvested, he said the majority
of it will likely be “insides” rather than the more desired “hurl.” 

LeBlanc added that when it comes to broom corn, there are two pieces
to the puzzle that help determine supply and demand. One involves the
size of the new crop coming in, and the other centers around the amount
of carry-over broom corn from the previous year that is already setting in
Mexican warehouses. As of early October, LeBlanc said broom corn bales
in Mexico ready to ship were around the 3,300 mark. Last year, this
number was 4,300 bales. Meanwhile, regarding raw broom corn, there
was approximately 110 tons in the hands of Mexican processors as of
early October, and another 250 tons controlled by “coyotes.”

Although Mexican broom corn production has decreased at a steady
level over the past 20 years, LeBlanc pointed out that demand, although
also lower, has not declined as fast. Because of this, broom corn prices
have been driven higher. 

Looking ahead, LeBlanc feels there could very well be a shortage of
Mexican broom corn for U.S. consumption this spring until the first major
harvest in Torreon takes place in the summer of 2014.

“I expect there could be unbalanced inventory problems and price
issues as well,” he said. “What broom corn is available is still unbalanced.
They are running about 70 percent insides (in Mexico). We need about 70
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percent hurl. This is going to create some shortages in one form or
another.”

Another material that is often used to make natural brooms is yucca
fiber. LeBlanc reported that the production of this material over the past
year or so has been steady. Like broom corn, however, yucca fiber has
been impacted by the same five-year drought that has taken place in parts
of northern Mexico and the southwestern United States.

“There is a normal two-year cycle that takes place with a yucca plant
between harvesting. With the drought, this cycle period has grown to five
years. Therefore, the amount of yucca being harvested and where the
harvest takes place have changed. Yucca fiber prices are up over last
year,” LeBlanc said. “Fortunately, there has been enough yucca harvested
to keep lead times relatively steady.”

Recent rains in some yucca growing regions, he added, have slowed
production and increased lead times as harvesters cannot get to the fields
due to wet land. These rains are still welcomed.

“If this rain keeps up the recovery cycle for yucca fiber should
improve, thus improving production over the long term,” he said. 

Another issue that was discussed by LeBlanc was the Lacey Act, a U.S.
conservation law formed in 1900 to protect endangered species, and
amended in 2008 to cover illegal logging.

“The Lacey Act  is designed, in part, to protect endangered tree species
around the world, and prevent Americans from importing wood that has
been illegally harvested,” LeBlanc said. 

Enforcement of the act has caused some issues as U.S. government
officials have raided businesses looking for violations.

“This can influence our industry. Special U.S. agents (enforcing the
Lacey Act) are looking for illegal wood,” he added. “It can be a challenge
to protect a company from wood brought into a facility that has been
illegally logged.”

LeBlanc added that fines can reach $500,000. 
“It’s important to keep the Lacey Act in mind when you are dealing

with wood products. You really need to know where that wood is coming
from and how it’s harvested,” he said. 

Foreign ExchangeAmong the annual reports
presented during the National
Broom & Mop Meeting is one

which focuses on global monetary
exchange rates and commodity market
trends. It’s given each year by Bart
Pelton of PelRay International, LLC. 

The exchange rates and commodities
that Pelton discusses often influence
raw materials used by the broom, mop,
brush and related industries. By track -
ing changes, Pelton said, a business can
attain a better feeling of what future
pricing is likely to be concerning a

component or product. 
Pelton presented charts detailing activity during the past year of

various foreign currencies. This included the European euro, Mexican
peso, Canadian dollar, Brazilian real and Chinese yuan. These are
currencies of countries where many imported raw materials originate and
can impact the production of American-made mops, brooms, brushes and
other cleaning supplies. 

Plenty of volatility was shown in a chart displayed by Pelton depicting
the U.S. dollar/European euro relationship for much of 2013. Part of this
volatility was due to various debt crises taking place in such European
countries as Greece, Spain and Italy.

“Every time it looked like the euro was going to decline significantly
(in value), it turned around,” Pelton said. 

He noted the European market is very important “to many U.S.
companies in our industry as items such as metal handles, plastic fiber,
certain types of brushes and angle brooms and brush making equipment
are imported from Europe.

“Most European suppliers seem to want to sell in euros instead of U.S.
dollars. Even with the companies that are willing to sell in U.S. dollars,
their prices are going to eventually change as the exchange rate changes,”
Pelton said. 

Similar to the euro, there was a fair amount of volatility that took place
for most of 2013 between the U.S. dollar and the Mexican peso. 

“The peso recently weakened (as of early October) and can impact
prices for such items as broom corn, corn brooms, yucca fiber and
tampico. There are some metal handles and mop yarn also imported from
Mexico,” Pelton said. “All of these items can be influenced by
fluctuations in the peso/U.S. dollar exchange rate. 

“Most Mexican suppliers prefer to sell in U.S. dollars, so it takes a little
longer for (changes) to impact (companies in the United States). It’s real
difficult to negotiate good prices when the U.S. dollar is low versus the peso.”

Continued On Page 16

“Most European suppliers seem to want to
sell in euros instead of U.S. dollars. Even
with the companies that are willing to sell in
U.S. dollars, their prices are going to
eventually change as the exchange rate
changes.”

— Bart Pelton, PelRay International

Bart Pelton
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Another key currency exchange for U.S. companies involves their
neighbor to the north. According to Pelton, Canada is America’s No. 1
trading partner. 

“A lot of us (in the cleaning goods industry) export and import items
with Canadian companies,” he added. “The Canadian dollar has been
trading around parity to the U.S. dollar as of late. It was above parity a
year ago and now has slipped a few cents. 

“Historically, parity is pretty high for the Canadian dollar, but
(Canada’s) economy weathered the recent Great Recession better than the
U.S. economy. Canada didn’t have the severe mortgage crisis like what
was experienced in the United States. Therefore, the Canadian economy
held up pretty well. If anything, what is hurting Canada the most right
now is the increased production of oil and natural gas in the United States.
This is slowing Canada’s energy exports.”

Another currency watched closely by those U.S. companies making
various stick goods is the Brazilian real. This is due to the common
importation of wood handles.

“I think most Brazilian suppliers are required to export in U.S. dollars,
but the exchange rate (with the U.S. dollar) will often influence short-
term prices,” Pelton said. 

He added that the Brazilian real has weakened considerably compared
to the U.S. dollar over the past two to three years. Some of this weakness,
Pelton said, has been offset by domestic inflation in Brazil.

The Chinese yuan was the final currency discussed by Pelton. It’s a
currency, he noted, that “has slowly been appreciating against the U.S.
dollar over the years. This gradual appreciation seems to have stopped
during the past few months,” Pelton said. “I think the Chinese currency
will continue to appreciate over the long term, but (the government in
China) is holding it pretty steady right now due to several factors. The
main thing is (Chinese government officials) know that as their currency
appreciates they become less competitive in (the U.S.) market.”

Pelton also discussed recent activities of the Dow Jones Industrial

Average. He noted that the stock market is often considered a leading
economic indicator. 

“A higher market means more people are likely to have additional
money in their portfolios and retirement accounts. This helps increase
spending,” Pelton said. “(The stock market) has enjoyed a nice rally this
year although it’s been volatile as of late. It’s still at a pretty high level (as
of early October).”

He noted that the recent U.S. government partial shutdown, along with
various 2013 U.S. tax and regulatory changes, influenced business
activity. 

“I think the amazing thing with all of this is, the U.S. economy has held
up pretty well considering everything the government has thrown at it,”
Pelton said. 

The second part of Pelton’s presentation centered around commodities
that can influence the cost of many raw materials linked to U.S. broom,
mop, brush and related production. These commodities include crude oil,
natural gas, cotton, lumber, corn and gold. 

Pelton noted that crude oil can have a great impact on freight rates. It
also often influences the price of various plastic goods. 

“The price of oil is down from an earlier peak. In some cases high oil
prices mean the economy is doing well as there is greater demand for the
product,” Pelton said. 

The good news, he added, is that U.S. crude oil production has
increased during the past few years. 

“This has been rippling through the U.S. economy in a very positive
way,” Pelton said. 

There has also been added production of domestic natural gas, which,
he added, helps those companies that heat their factories with this type of
fuel. Also, many manufacturers use natural gas as a feedstock for making
plastic. 

“Natural gas prices have been down. This means heating and other
natural gas-related costs should remain stable,” Pelton said. 

Broom & Mop Meeting: Continued From Page 14

Networking opportunities, speakers, industry reports and a dinner highlighted the 2013 National Broom & Mop Meeting. 
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Two important commodities for those companies making many
types of cleaning tools are cotton and lumber. Pelton said that after a
spike in cotton prices earlier in the year, this market has been
surprisingly stable as of early October 2013. 

Lumber prices, meanwhile, have been up and down but remain
about the same as they were one year ago. 

“This is helping to keep domestic wood handle manufacturers
competitive,” Pelton said. 

Although corn is not directly used by most producers of brooms
and mops, it still can influence these two industries. This is because
as corn prices increase, certain farmers may have the desire to grow
more corn and less cotton and/or broom corn. Pelton showed that
corn prices have been on a decline for most of 2013.

Despite not being needed in the actual production of most cleaning
goods, gold is often used as a proxy for expected inflation, Pelton
pointed out. He noted that as of early October, gold prices have been
down. 

“Gold has been on a downhill trend pretty much all year. This can
indicate that investors are expecting moderate inflation,” Pelton said. 

2014 Meeting 
Set For October 2-3A lthough the National Broom & Mop Meeting has

traditionally been held the Thursday and Friday prior to the
week of Thanksgiving, it was moved this year to early

October due to a date conflict with the 2013 ISSA/INTERCLEAN
Annual Convention. After this year’s event, however, many attendees
expressed a desire to keep the National Broom & Mop Meeting date
in early October. Therefore, next year’s meeting has been set for
October 2 and 3, 2014, at the same location in St. Louis. 

Both Pelton and Hastings agreed to
serve as co-chairmen for another
year, and they were thanked at the
close of this year’s meeting for all of
their hard work in putting the 2013
event together. 

It was also noted by many that this
year’s meeting featured several new
attendees among the approximate 42
people who were in attendance.

“It’s good to see some new faces.
Hopefully, we can keep this mom -
entum going each year,” Chris
Monahan said during the meeting. 

Pelton added, “I believe this me -
eting benefits our industry, and I’m grateful to everyone who
participated this year.” 

Also addressing attendees during the 2013 National Broom & Mop
Meeting was American Brush Manufacturers Association
(ABMA) Executive Director David Parr, who discussed the history
of the association and benefits of being a member. 

Parr noted that the 97th Annual ABMA Convention will take place
March 26-29, 2014, in Rancho Mirage, CA; and that ABMA will be
celebrating its 100th anniversary in 2017. As part of this celebration,
ABMA members are helping put together a documentary that honors
American brush, broom, mop and related manufacturing. 

“Whether an ABMA member or not, if you have a story to share,
we would love to hear from you,” Parr said. “Our filmmaker has been
all over the country interviewing company representatives.”

He added that ABMA exists to service American broom, brush,
mop, roller and related manufacturers and suppliers.

David Parr



PG 18 BBM MAGAZINE  |  NOV/DEC 2013

As a business owner, receiving payment
from customers for services and/or
products rendered is not always a

given. It’s a problem as old as business itself
and can cause many a sleepless night for those
people who own or manage a company. 

There is help, however, in the form of trade
credit insurance which provides a multi-
dimensional approach to risk. Attendees at the
2013 National Broom & Mop Meeting in St.
Louis heard a presentation from David Clark,
senior agent for Euler Hermes, a global trade
credit insurance company that also offers a
range of bonding, guarantees and collections
services for the management of business-to-
business trade receivables.

It was noted at the start of Clark’s
presentation that receivables are often a large
percentage of a company’s total assets and
need protection similar to other parts of a
business that are already insured.

“It’s about getting paid for what you sell.
Trade credit insurance has been around since
1893. It’s a product that was typically sold to
Fortune 500 companies. However, within the
last five years, we have seen an significant
increase in activity with small and medium-
size companies,” Clark said. “There are
several reasons for this change. First of all, the
cost (of trade credit insurance) has come down
significantly. It’s very affordable now. The
second big reason is its advantages and
benefits tie in well to small businesses much
more than large corporations in some aspects.”

He added that trade credit insurance is:
� Protection against non-payment or late

payment of trade receivables;
� A risk management tool by protecting a

company’s balance sheet from the impact of
bad debts; and,

� Business to business insurance, with

cover provided against the insolvency of a
customer or against a customer’s protracted
default.

Clark added that most small and medium-
size companies don’t have the ability to hire a
large staff of credit managers who can monitor
customers and attain valuable information.
Therefore, these companies find it difficult to
look out for current or potential customers
who might present a high risk of late or
nonpayment. 

“Trade credit insurance serves as a
significant asset, now more than ever, for
today’s small and medium size businesses,”
Clark said. “What we (insurance providers) are
doing is insuring a company’s accounts
receivables against a loss. This means that if a
customer files for bankruptcy, you are going to
get a check from us (the insurance provider). 

“If a customer (whether located in the
United States or in another country) falls into
what we call a ‘slow pay environment,’ you
can file a claim with us, we will pay you for
those invoices, and then go after your
customer similar to bankruptcy. There is a
little bit of a collection window because we
want to try to salvage that relationship with
your customer. But ultimately, you have the
knowledge, thanks to this insurance, that you
will get paid. That knowledge is important,
especially for a small business where not
knowing is sometimes the worst experience.
At the end of the day, what (this insurance)
does is provide peace of mind.”

Clark added that it’s common to do business
with a company that all of a sudden files for
bankruptcy, leaving the provider of goods
and/or services without a way to collect on a
debt. He showed a slide of many company
logos representing famous businesses that
have filed for bankruptcy. 

“IT’S ABOUT
GETTING PAID 
FOR WHAT 
YOU SELL”:

BENEFITS
OF 

TRADE
CREDIT
INSURANCE
DETAILED AT
BROOM & MOP
MEETING

Above: A speaker during the National Broom & Mop Meeting was David Clark, who
discussed the benefits of trade credit insurance. 
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“The reality is, everybody has the potential to take a big loss (from
lack of payment by a customer). When it comes to accounts receivables,
every one of your customers is an ‘IOU.’ A better way to position it, you
are providing a loan for each customer. Maybe it’s a 30-day loan.
Maybe it’s a 60-day loan. Maybe it’s for $5,000 or $100,000 or
$500,000,” Clark said. “What do you really know about each of your
customers aside from their payment history? What do you know about
their banking relationships? Are they paying other suppliers on time?
There are a lot of questions that come up. Each one of these (companies
that filed for bankruptcy shown on the slide) has a different story. 

“If you are selling brooms and mops to a hotel, for example, and out
of the blue that hotel files for bankruptcy, you are probably not going to
get paid unless you are insured for that loss.”

Clark outlined four main benefits to a trade credit insurance policy.
These benefits are:

� Risk Mitigation (Protects a company from a default on
payment) – “First and foremost, you know you are going to get paid for
what you sell and that a check is coming. If it’s not going to come from
the customer, it’s going to come from (the trade credit insurance
provider);”

� Sales Expansion (Sell to new customers and sell more to
existing customers in a safe environment) – “We (trade credit
insurance providers) work with a lot of companies looking to expand
their sales and to grow. Maybe it’s to new markets and they are just not
comfortable extending themselves alone. With trade credit insurance,
they can now take on a new customer and make the process easier by
offering extended terms of 60 to 90 days (before payment for a product
or service) is due;”

� Enhanced Bank Financing (Higher availability and lower
terms) – “I would say approximately two-thirds of my policies are
written because the client wants to expand his/her company’s financing.
The client can negotiate a better term with a bank because trade credit
insurance guarantees that the accounts receivable assets will be paid.
Bankers love this process. If a banker calls up and asks, ‘Hey, what
about this account?’ You can say, ‘It’s OK. It’s insured.’ Everybody
feels good and everybody feels safe.”

Clark added that bankers are often big proponents of trade credit
insurance for their clients. It’s also a good way for business owners to
find better banking options. 

“I have business owners who come to me and say, ‘I need this product
(trade credit insurance) as it’s time to find another lending partner and I
know this insurance will help with the negotiations;’” and,

� Increased Credit Information (Access, at Euler Hermes, to a
database of over 58 million risk rated accounts) – Clark said trade
credit insurance providers, such as the one he represents, look for red
flags that pertain to those companies that its clients are wanting to
conduct business with in the near future.  

“We (at Euler Hermes) have a team of underwriters, over 6,000
employees and offices in over 200 countries. Part of our job is to
provide and verify more credit information than our customers could
ever attain otherwise. This information is also verified by a third party,”
Clark said. 

He added that what goes around often comes around when it comes
to nonpayment. For example, if a current or potential customer of a
trade credit insurance client is not paying for products or services
rendered to another company, that client is going to eventually find out.
And likewise, if (that customer) doesn’t pay the trade credit insurance

client for services or products rendered, other companies it also does
business with that have trade credit insurance will find out as well. 

“At the end of the day, what we (trade credit insurance providers) are
doing is managing risk decisions on your (trade credit insurance
clients’) behalf,” Clark said. “Our (Euler Hermes) database is extensive
with over 58 million companies. You (the client) will get a quick answer
from us of either ‘yes’ or ‘maybe.’ A ‘yes’ means you are free to sell to
a particular company immediately on the terms in place with the (trade
credit insurance) policy. I would say 7 out of 10 times it will be a ‘yes.’ 

“With the other 3 out of 10 times, when it’s a ‘maybe,’ we (the trade
credit insurance provider) may have negative information about a
company and want an underwriter to review more information before
we make a decision. This ‘maybe’  could simply be due to lack of
information because it’s a new company. Whatever the reason, you (the
trade credit insurance client) will know within 48 hours of any problems
with a company.”

According to Clark, Euler Hermes receives 25,000 credit limit
requests per day, and 82 percent of these requests are processed in less
than 48 hours. He added that if information comes back negative about
a company, the trade credit insurance provider will inform its client on
what warranted the “red flag” and why that company cannot be covered
within the insurance policy.

In the case of a possible “bad buyer,” the trade credit insurance client
can now have a different conversation with that buyer. 

“Instead of saying, ‘Sure, I will give you 30 days (for payment),’ you
can say, ‘I would love to sell to you, but (our trade credit insurance
provider) is telling me there are red flags. If we do business together, it
must be done with a cash transaction,’” Clark said. “See how that
discussion changes. Really, what we (the trade credit insurance
providers) become is an extension of your credit department.”

Each current and potential customer of a trade credit insurance client
is given a number 1 through 10 once a review is conducted by Euler
Hermes that forecasts probability of default – No. 1 being the best risk
and No. 10 meaning the company is in bankruptcy, according to Clark. 

“We put together a pretty impressive report. It’s a custom-made
program,” Clark said. “One question that I get asked often is how much
does (trade credit insurance)  cost. I will tell you that it’s not the same
price for everybody. We provide a customized program. Your exposure
is not the same as other companies. Your customer base is also not the
same. We feel (the insurance price) is pretty low. Think about how much
you spend a year managing your credit and how much your losses add
up in a year.”

According to Clark, well-established trade credit insurance providers
have regional offices, use licensed agents and are monitored by
government agencies that oversee insurance companies.

Trade credit insurance coverage, he added, works well for those
companies that have international clients. 

“It provides a tremendous advantage for companies that sell overseas.
This includes collecting. In fact, it can be tougher to collect in certain
parts of the United States than abroad,” Clark said. “It’s sometimes
easier to work with bankruptcy courts in other countries than those in
the United States.”

Clark added that 4 out of every 10 companies in the United States
have trade credit insurance. In Europe, it’s 8 out of 10. 

“Many people find that (with trade credit insurance) they are able to
do more business from outside of their country,” he said. 

(Editor’s note: The 2013 National Broom & Mop Meeting also
featured a presentation on oceanic freight and international logistics
by Edwin Comesana, account executive at Kuehne+Nagel Inc. This
presentation was published in the November 2013 edition of Broom,

Brush & Mop Magazine eNews.)

“Really what we (the trade credit
insurance providers) become is an extension
of your credit department.”



FOR INDUSTRIAL
BRUSH COMPANIES 
BUSINESS IS GOOD
EXECUTIVES SEE GROWTH AHEAD

Abtex Corp., of Dresden, NY, located in
the state’s Finger Lakes region, has been
designing and manufacturing application-

specific abrasive nylon deburring brushes and
automated deburring systems since 1980.

“Business is very good,” said Abtex President
Mark Fultz. “Indirectly, we are fairly heavily tied
to the automotive industry. With the resurgence in
automobile sales, we have been swept up in that
tide and business is very strong.”

In addition to the automobile industry, Abtex
products can be found in the aerospace/aircraft,
military, industrial, medical, metal finishing and
woodworking segments.

Abtex fiber abrasive brushing tools are
available in disc, radial wheel, tube and end type
and cylindrical formats. Abtex offers a wide
variety of stock brushes, in addition to custom
designs for specific applications.

“Since the recession years, we have seen
increased volumes from our current customers,
but just as importantly, we have been adding new
customers at a fairly healthy clip,” Fultz said.
“This new business has resulted in some fairly
significant volume, and we really don’t see this
ending anytime soon.

“One interesting statistic, that I was a little bit
surprised to learn, is that the average age of
registered vehicles still on the road is 11 years.
Cars don’t last forever. People are going to
continue to trade in or purchase new automobiles.
As a result, the foreseeable future looks pretty
bright.”

Another trend that Fultz alluded to is that more
and more industrial brushes are viewed as
technical tools and, indeed, Abtex’s highly
engineered custom brushes fit that billing.

“Virtually every brush that we manufacture is

customized for a specific application or,
oftentimes, for a specific part,” Fultz said. “We
take an engineered approach in dealing with our
customers. Our customers typically do not contact
us looking for a specific type of brush, rather they
contact us with a specific problem they need
solved.

“Our engineering group will work with the
customer’s engineering group to get a handle on
the problem. Our engineers then
work on a solution, and 99 times
out of 100, that solution is an
engineered customized brush. 

“With our rather unique
process, we can vary any
component of the brush. We
have 33 years of applications
experience to fall back on, in
terms of being able to develop a
starting point in the design of a
brush. We have an applications
lab internally where we can
experiment on our customers’
parts to help us fine-tune the best
brush design.”

To accomplish the company’s mission of
offering highly customized brushes, two primary
types of machinery are used.

“We develop our own manufacturing process
equipment for handling the abrasive nylon,” Fultz
said. “We also build the machines that will present
our customers’ parts to our brushes. This side of
the business has increased rather dramatically
during the past year, and is purely the result of the
expanded use of abrasive filament for deburring
precision ground metal parts. 

“There are several parts within an automobile
that are becoming increasingly specified by

automotive engineers. These particular
components have to be deburred on our machine
or on a similar machine. Again, as automotive
sales have increased and automotive engineers
have specified these particular components, a very
large demand has been created for abrasive
filament brush deburring. The machine side of our
business has benefitted substantially from this
increase in demand.”

Because of Abtex’s approach
to custom engineered brush
making, maintaining close
relationships with customers is
essential.

“Customer service is
extremely critical,” Fultz said.
“We are creating customized
brush solutions for our
customers, and it is not a
situation where we create a
solution and walk away. We are
typically interacting with
customers on a very regular
basis to ensure that the brush
design we may have initially

developed for them is still appropriate for their
production. Our applications people are in
continual contact with our installed customer base,
as is our sales organization.

“Everyone within the company is very focused
on ensuring our customers are tremendously
satisfied with their interactions with Abtex.

“Our employees are a fantastic group of folks.
We are a rather small company, but we leave a big
footprint in the marketplace and that is purely a
result of the capabilities of our people. It is very
much a collaborative atmosphere. We all tend to

Executives from five industrial brush manufacturers
recently shared with Broom, Brush & Mop how their
respective companies have facilitated growth as the
economy has slowly improved since the recession years.
These executives also spoke of how their companies

are meeting the challenges of the modern-day
marketplace and the rapid advancements in
technology.

Mark Fultz

By Rick Mullen | Broom, Brush & Mop Associate Editor

Continued On Page 22
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DESIGN FREEDOM. LIMITLESS POSSIBILITIES.
From cosmetic brushes and toothbrushes to industrial brushes and paintbrushes, DuPont Filaments 
o�ers a broad range of reliable, high-performance solutions that give you total design freedom.
For more than 70 years, we have been pioneering innovative synthetic �laments to enable brush 
manufacturers to address emerging trends and meet evolving consumer expectations.  
Today, DuPont �laments are available in a wide variety of unique colors, textures, sti�ness, softness, 
sizes and shapes, giving you maximum �exibility to design versatile and innovative products.  
We can even create customized �lament solutions to meet your product design requirements. 
�laments.dupont.com
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wear a lot of different hats and everybody is very
passionate about providing service and ensuring
the success of Abtex.”

While evidence indicates some companies are
having a hard time attracting the younger
generation into the manufacturing segment, Abtex
seems to be one of the exceptions to the trend.

“Surprisingly, we have had a pretty easy time
adding people,” Fultz said. “I think this is a result,
for the most part, of our good reputation in the
local area. Abtex is an enjoyable place to work and
that word spreads. Whether it is production people
or engineers, we have been fairly successful at
adding some younger folks.”

When is comes to raw materials, Abtex
primarily uses the abrasive filament and material
that goes into the backing of brushes, according to
Fultz.

“Pricing has been stable. It tends not to
fluctuate very much,” he said. “The biggest
challenge with the abrasive filament is dealing
with the lead times, which causes us to maintain a
larger inventory than we desire.”

In the recent past, several executives of various
segments of the mop, broom and brush industry
have indicated to Broom, Brush & Mop
Magazine that they are seeing some business
coming back onshore from overseas, albeit not a
large amount. Fultz also reported that Abtex has
experienced some benefit from this trend, as well
as some foreign companies establishing a
presence in the United States. 

“We are seeing some business coming back to
the United States from customers that had
relocated to some of the lower-cost countries,” he
said. “We have also benefitted from foreign
automakers, primarily Japanese, establishing
manufacturing facilities here in the United States.

“I think some foreign automakers see it as a
competitive advantage to have a manufacturing
facility in the United States. With that
manufacturing facility comes many of their
component suppliers. We have benefitted from
this as well. 

“Take for example a Japanese manufacturer
having a facility in Japan, relying on Japanese
supplied brushes. That company now opens a
manufacturing plant here in the United States, or
somewhere in North America, and initially may
continue to rely on brushes made in Japan, or
wherever its home country is located. Ultimately,
the logistics become too much of a challenge and
it becomes more advantageous to source here in
North America.”

Looking ahead three to five years, with the

evidence showing an increased demand for
automobiles, Fultz is optimistic about Abtex’s
sales growth during that period.

“Because of our reliance on the automotive
industry, I’m very bullish on our sales position
during the next three to five years,” he said. “We
are also working toward diversifying to lessen our
dependency somewhat on the automotive
segment, which is a big challenge.”

Contact: Abtex Corporation, 
89 Main St., P.O. Box 188, Dresden, NY 14441.

Phone: 888-662-2839.
Email: sales@abtex.com.
Website: www.abtex.com.

Founded in 1875, and now in its fourth
generation of family ownership, Braun
Brush Co., of Albertson, NY,

manufactures custom brush products for industrial
and household needs, including scrub, car wash,
artist, cosmetic, foodservice, paint and janitorial
brushes.

“Business has been good,” said Braun Brush
owner/President Lance Cheney, great-grandson
of the company’s founder, Emanuel Braun.

Historically, Braun Brush has focused on
making brushes for the food, dairy and
pharmaceutical industries, according to Cheney.
The company also offers brushes to many other

industries, including aerospace, auto, marine,
facilities maintenance, home, hospitality, spa and
cosmetic.

Braun Brush manufactures staple-set, twisted-
in-wire, wire wound cylinder, epoxy set and high
temperature fused brushes, and is a leading source

for strand set brushes, where each individual
strand or brush fiber is set in a block, according to
Cheney.

In its manufacturing operation, the company
uses raw materials including synthetic fibers such
as polyester, nylon, polypropylene, and natural
fibers such as horse and boar hair and tampico.
Braun Brush also uses North American
hardwoods for brush blocks. Natural hair and
tampico are imported.

“Some of the natural fibers have gone way up
in price particularly horse and boar’s hair,”
Cheney said. “The plastics have gone up, but
much more in line with other petroleum products.
I just can’t get a handle on the horse and boar’s
hair prices. These higher prices are making it
difficult to keep our prices where we would like to
keep them.

“There has been some consolidation among
raw material suppliers, which is not necessarily a
good thing for our company. Fewer competitors in
that segment lessens the incentive to keep prices
low.”

One new product the company has developed
has created quite a buzz in the automotive
detailing seg ment.

“Some people are really
‘nuts’ about keeping their
cars super clean,” Cheney
said. “We developed a new
way of making brushes for
the auto detailing segment
where we weld a microfiber
onto a polypropylene stick. 

“There are fused tech -
nologies, but this method is
different, because we are
actually making a fused
brush similar to a tube
brush.”

The company gave the
brushes to some detailers to
try out, Cheney said. The
detailers liked the product so
much they began to spread

the word.
“The product began showing up on detailing

blogs and websites,” Cheney said. “The neat thing
is the marketplace named the brushes. The
detailers began calling the brushes ‘wheel

Brush Companies: Continued From Page 20

Continued On Page 24

“Pricing has been stable. It tends not to fluctuate very
much. The biggest challenge with the abrasive filament is
dealing with the lead times, which causes us to maintain a
larger inventory than we desire.”

— Mark Fultz, Abtex Corp.

“Modern, state-of-

the-art equipment has

really come a long way

as far as being easy to

program. This has

certainly made things

better for flexible

manufacturers like

Braun Brush.”
— Lance Cheney, 

Braun Brush

Wheel Woolies
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woolies,’ and the name stuck.”
The company has also recently added a

new division called Look & Feel, which
makes and imports ultra-high-end brushes for
the cosmetic and spa industry.

In other news, Braun Brush recently
purchased some new equipment for its
industrial brush manufacturing operation.

“Modern, state-of-the-art equipment has
really come a long way as far as being easy to
program,” Cheney said. “This has certainly
made things better for flexible manufacturers
like Braun Brush.”

Early in the company’s history, Emanuel
Braun developed a program of cross-training
employees in the different brush making skills
required to manufacture a diversified line of
products.

In keeping with that tradition, Cheney has developed a training system that
harkens back to when apprentices were mentored by master craftsmen who
brought them along in stages. Because nearly 50 percent of the company’s
business is custom made brushes, employees are trained in hand-made brush
making techniques as well as the operation of automated machinery.

It was the company’s highly skilled and loyal employees who helped the
Braun Brush through the darkest days of the recent recession, according to
Cheney.

“Our employees are certainly the most important asset we have, because they
are the ones who repositioned the company and set the vision,” Cheney said. “We
have expanded into new markets based purely on their ability.”

While many companies struggle to attract the younger generation of
employees, Cheney indicated that in recent years, Braun Brush has had some
success in this effort.

“Five years ago, I would have said we are also finding it difficult to attract
younger people; however, I am not finding that today,” Cheney said. “I think the
change in the economy has placed more people into the marketplace, which has
given us a larger pool from which to choose.

“I also think people appreciate a stable company. It isn’t often that a person can
find a company like Braun Brush that has been around for 140 years. A person
looking for work might think, ‘Here is a company or an industry that may not be
as glamorous as others, but it is established and growing. It is a place where I can
put down some roots.’”

In addition to his professional background in leading an industrial brush
company, Cheney is also a sculptor. In this vein, Braun Brush now has another
new division that specializes in using common brush fibers and materials in
uncommon ways. In this division, the company fabricates sculptures for high
profile artists, as well as designs and builds unique furniture.

“The brush art division is kind of an offshoot of some work we did with an
artist, Richard Artschwager, who passed away in February (2013). We fabricated
72 sculptures for him that were made with brush fiber,” Cheney said. “It was a
great association.”

Artschwager was an artist and sculptor of modern art known worldwide. His
works done in conjunction with Braun Brush have been shown in such New York
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“Our employees are certainly the most
important asset we have, because they are the
ones who repositioned the company and set the
vision. We have expanded into new markets
based purely on their ability.”
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by Braun Brush for the artist
Richard Artschwager.
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City art meccas as the Museum of Modern Art (commonly know as the MoMA),
the Guggenheim Museum and the Whitney Museum of American Art.

In speaking of the future of Braun Brush, Cheney said keeping abreast with
the rapid-changing society and technology is essential.

“A company must constantly reinvent itself and adapt to change,” he said.
“If a company is trying to do business the way it did 20 years ago, it is already
too late. We at Braun Brush are constantly looking at what is coming and then
deciding how we will fit in and how will we thrive.

“I think it is a unique industry because there are many different players.
We are competitors of sort, but there is also a tremendous amount of support
for each other.

“For example, a year ago when people were hit and/or wiped out by
(Superstorm) Sandy, many (brush) companies stepped up and offered
support without any thought of profiting.

“At our location, we lost power for a week, which was very minor
compared to the losses that many suffered.”

Contact: Braun Brush, 
43 Albertson Ave., Albertson, NY 11507.

Phone: 800-645-4111. Email: sales@brush.com.
Websites: www.braunbrush.com. www.wheelwoolies.com.

Tanis, Inc. of Delafield, WI, specializes in custom-engineered
brushes for a global customer base, including a wide array of OEMs;
manufacturing and maintenance operations; and production

processes.
Tanis’ custom brushes can be found in many industries, including

agriculture, automotive, construction, data centers, food processing, metal
fabrication, medical, military, packaging, printing and transportation.

The standard brush offerings include abrasive, twisted, rotary, strip, stapled
set, power and utility product categories. Tanis manufactures brushes at two

facilities of fering redundant manu -
facturing to customers that require two
supply sources. Many parts are stocked for
next day shipments to customers.
Tanis President Scott Tanis reported,

“Last year was quite good and this year is
a little better than last year. Business has
been a little ‘herky-jerky’ at times — it
gets real busy and then it kind of slows up
and then gets real busy again.”

Main raw materials used in the
company’s production process inc lude
stainless steel, br ass, polyesters, nylon and
polypropylene.

“We make metal back strip brushes and
we use wire for twisted bru shes,” Tanis said. “We also use a small amount of
horsehair and other natural fibers.

“Raw material prices have been fairly stable,” Tanis said. 
Tanis also reported no issues with the avail ability of the raw materials the

company uses.
Tanis said the co mpany has purc hased some new sta pling eq uipment and

has la unched some new pro ducts.
“The machine we purchased is a high-speed, double head stapler, the latest

and fastest technology on the market,” Tanis said. “We are also offering some
new product lines, including the CeramiX® line, which is our abrasive
filament, in addition to silicon oxide and silicon carbide. The CeramiX® line
is moving in a very positive direction.”

Tanis and his father, the late Chuck Tanis, started the business in 1987. At
that time, Chuck Tanis was more than 60 years old and the pair essentially
started the business “from scratch.” From its inception, the “Golden Rule”
has been the foundational principle that has guided the company’s business
practices.

“We have always taken the ‘Golden Rule’ very seriously,” Tanis said. “We
try to be ‘outside-in,’ in that we listen to what the customers are saying.”

To further illustrate Tanis Inc.’s commitment to customer service, Tanis
told of a recent staff meeting conducted at its Regal subsidiary’s location in
Fond du Lac, WI. Tanis recently acquired the Regal Manufacturing Co.

“We were talking about our company’s mission and vision, and Greg
Furhman (the former owner of Regal, who has remained with Tanis Inc.)
asked those attending the meeting, ‘Who pays your paycheck?’” Tanis said.
“Someone said, ‘You (Furhman).’ Furhman replied, ‘No, it is the customer.’

“In addition to our customers, we value our employees, suppliers and our
co-manufacturing partners. They are all very important contributors to the
business’ success as we strive to offer brush solutions to our existing and
future customers. I think it is just common sense to treat everybody well.”

When it comes to the company’s workforce, Tanis said the employee
retention rate is “pretty extraordinary.”

He added: “For the most part, people remain here for a long, long time. We
have the culture of a family business, and even though we are growing, we
want to maintain this atmosphere. 

“Our employees really stuck together through the recent economic crisis.
There is a lot of loyalty and camaraderie here and we have a lot of fun. People
enjoy it and we enjoy the people. It is a good environment.”

Tanis said his company has been successful in finding highly skilled and
qualified employees at all levels of the operation. However, he agrees there is
a common problem in the man ufacturing segment of attracting a skil led
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• Galvanized & tinned wire for 
brush - broom - mop production

 
• Processed Broom Corn & Yucca

• Wood Broom - Mop - Brush Handles
 

• Craft Broom Corn And Supplies
 

• Other Materials - Broom Twine, 
Broom Nails, Mop Hardware

Supplier of Raw Materials to 
Manufacture Brooms, 
Mops, and Brushes

P.O. Box 14634  •  Greensboro, NC 27415

336-273-3609  800-213-9224  
Fax: 336-378-6047 

E-mail: sales@recaddy.com

We ship by pup or truck load direct from Mexico, 
or LTL/ UPS from our Greensboro warehouse.

“We have always taken the ‘Golden Rule’
very seriously. We try to be ‘outside-in,’ in
that we listen to what the customers are
saying.” — Scott Tanis, Tanis Inc.
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workforce.
“It can be difficult to find the new generation

of  ‘tal ent’ at all levels, from machine oper ators
to engineers to executives,” Tanis said. “Trying
to find new engineering tal ent is often a stru ggle
for some com panies. There is def initely a lack of
talented young peo ple with technical skills.”

Looking down the road, Tanis is optimistic
about the opportunities the future might bring.

“It would be nice to get some tailwinds from
the economy, however, our challenges are
relative to our efforts to grow,” Tanis said. “We
are challenging ourselves to grow and we will
succeed. Also, we see indications of more
business coming back from China, which I think
is creating opportunities.”

   

Contact: Tanis, Inc., 
3660 Kettle Court, East Delafield, WI 53018.

Phone: 800-234-7002.
Website: www.tanisbrush.com.

Founded in 1951, Precision Brush, of Solon, OH, located in the
greater Cleveland area, manufactures a wide array of custom
industrial brush products for an extensive list of applications.

Customized bristle tools the company offers customers include metal
channel strip brushes, plastic channel strip brushes, twisted wire brushes,
brush seals and specialty brushes.
Precision Brush President Jim Benjamin reported the company has

“bounced back” from the woes of the recession and that business recently

has been “stable.”
According to Benjamin, Precision

Brush’s engineers are able to design
brushes soft enough to spread
confectioner’s sugar on a doughnut to
brushes that can stand up to harsh
chemicals and extreme temperatures.

Applications for the company’s
products include food and steel
processing; glass and mirror manu -
facturing; pharmaceutical prod uction;
metal finishing and stamping; the high
tech and electronics industry; static
control, dissipation and elimination;
surface cleaning and polishing; and many
more.

The company’s brushes are made using
synthetic filaments, including nylon,
polypropylene and polyester, and metal

filaments. Precision Brush also uses natural filaments, such as hair or plant
fibers. In addition, the company’s brushes come in many shapes, including
spirals, coils, arcs, rectangles and disks.

“We use mostly synthetic filaments, but also natural fiber as well as wire.
Supply seems to have stabilized,” Benjamin said. “We ran into some supply
issues several years ago and some of the natural fibers still have some fairly
long lead times. I think consolidation in the synthetics segment has pretty
much settled down, so we haven’t had a lot of problems in that area now.

“Pricing of raw materials, for the most part, has stabilized. As far as steel,
commodity prices seem to be holding their own — nothing is going through
the roof. Prices of many of the wires have gone up substantially the past
couple of years; however, they seemed to have stabilized this year.”
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As Precision Brush specializes in custom made
products, the company’s engineers are dedicated
to learning about a customer’s business and needs.
This enables engineers to offer information and
insight to help customers make the best possible
choices, according to Benjamin.

“We pioneered a custom design sheet, in which
our customers are able to give us the basics of the

product that they are seeking,” Benjamin said.
“We ‘tweak’ the design and make samples in the
process of making the right brush for the
application the customer needs.

“We are positioned to work with new and
custom items as we have more machinery than
anybody in the metal channel strip segment, and
our variety in metal channel sizes may be the
largest in the industry as well. This allows us to get
samples out and design products quickly. 

“We have a proprietary quoting system, which
enables us to usually have a quote while we have
somebody on the phone, rather than taking a few
days to get back to them. 

“Once we start working with customers, and
they become accustomed to that type of service, it
makes it easier to keep them happy with samples
and other information that they need.”

Precision Brush has recently added additional
high-speed strip brush capability and is replacing
some machines with its own designed machinery,
Benjamin reported.

“With the high-speed machinery, we are
making some high-volume vacuum cleaner
brushes, which we have not done previously. We
are competitive with overseas companies, and we
are able to service many of the local requirements
much quicker with delivery and shipping times.

“Also, we are updating the last of the old
(machine) designs into newer versions. We have
taken advantage of some of the downtime during

the past couple of years
to add to our capability
for different metal
channel sizes and for
short run jobs.

“We have dedicated
machines for just about
every channel size now.
This means quicker
delivery and much bet -
ter timesaving set ups,
which is better all
around for us and our
customers. Historically,
we have manufactured
our own equipment.”

Precision Brush’s equipment capabilities have
become even more important as a certain amount
of rush orders have historically been an ongoing
aspect of the company’s custom business.

“I think at the moment, people are able to find
the time to do a little more planning. The super-hot
rush orders seem to have dwindled somewhat in
the past couple of months,” Benjamin said. “There
will always be rush jobs, as people forget to place
orders until the last minute. It seems like a brush is
often the last thing that goes on a machine.”

When it comes to employees, Precision Brush
faces the same challenge as many other industries,
which is attracting a younger generation of
workers to replace an aging workforce.

“Younger people are not particularly inter ested
in factory work. This is probably our biggest long-
term challenge,” Benjamin said. “Although we
always manage to find people who are good, it is
not like the old days when people would come in
looking for jobs and were willing to take anything. 

“These days, we must search harder and do a lot
more screening and training. As far as hiring new
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““We use mostly synthetic
filaments, but also natural
fiber as well as wire. Supply
seems to have stabilized. We
ran into some supply issues
several years ago and some
of the natural fibers still have
some fairly long lead times. I
think consolidation in the
synthetics segment has pretty
much settled down, so we
haven’t had a lot of problems
in that area now.”

— Jim Benjamin, Precision Brush

Jim Benjamin





people, we have moved a little more to a temporary workforce. We put
employees through a temporary hiring period for starters. When we hire
somebody, we hope to keep him or her for the long term. It is not the type of
environment where we can just add people and get rid of them when business
is slow. Brush making is a skill and an art.”

One of the challenges many industries have faced during the past several
years has been the relocation of U.S. businesses overseas. However,
Benjamin reported this trend might be reversing somewhat.

“We are actually seeing some business coming back to the United States,
which opens opportunities for Precision Brush,” he said.

In another positive note, Benjamin sees a “strong” future for his company.
“Our inquiries are strong and our backlog is substantial,” he said. “With the

brushes that we are supplying for new and existing applications, there is a
repeat business aspect. We get multiple inquiries each day from people
looking for brushes.”

Despite the rapid pace of new technologies and innovations, Benjamin
believes the tasks and applications that brushes accomplish will be hard to
replace.

“When there is a need for a little agitation to clean, in some instances, this
could be accomplished with a rag or some other item. However, when it
comes to high volume food processing or floor cleaning or steel processing,
these tasks need tools (brushes) with characteristics that provide for long-term
stability,” he said.

“One thing that is nice about the brush industry is that companies tend to
be stable, and there is not too much dramatically changing from year to year.
I think Precision Brush will be around for a long time.”

Contact: Precision Brush, 
6700 Parkland Blvd., Cleveland, OH 44139.

Phone: 800-252-4747. Email: info@precisionbrush.com.
Website: www.precisionbrush.com.

Specializing in a full line of quality
industrial replacement brushes,
Liberty Brush Manufacturing,

LLC, of Shakopee, MN, offers cylindrical
scrubbing and sweeping brushes, side
brooms, rotary brushes, pad drivers and
sand paper drivers.

“Business has been good,” reported
Liberty Brush General Manager Matt
Bjornberg. “We recently moved into a
new, larger building, which, along with
some new equipment, has helped increase
our efficiency.”

According to the company, its brushes
are staple set, using the highest quality
cores and fill material available. In
addition, each brush is precision balanced for optimum performance.

Given today’s economic climate, some industries stress price points over
quality. Not so in the industrial brush segment, according to Bjornberg.

“We manufacture a good, quality product,” he said. “In my industry, it is
more important to offer a quality product with good service
and short lead times.”

Liberty Brush’s commitment to good service also
extends to offering education material for customers. A
seller’s guide is available for customers to help with
subjects ranging from the proper use of a brush to the
proper selection of a brush and materials. A “Brush
Selection Guide” and a “Bristle and Pattern Guide,” in
addition to other resources, can be found on the company’s
website.

Liberty Brush’s customer service and training/education
departments are also available to help customers.

Since Liberty Brush’s founding nearly 13 years ago, it
has garnered a reputation of having high quality precision
staple set manufacturing equipment, according to the
company.

“We have increased our ability to staple set more sizes
with faster speeds,” Bjornberg said.

In its manufacturing processes, Liberty Brush uses
several raw materials including extruded and injection
plastics. Also, for bristles, it uses nylon, polypropylene,
polyesters and abrasives.

“We have been using a lot of polyesters lately, which is
a new raw material for our operation,” Bjornberg said. “In
addition, we use a small amount of natural bristles.”

Bjornberg said the availability of raw materials has been
“pretty good.” While all natural bristles companies use
typically are imported from overseas, Bjornberg said the
company is receiving more “options” from overseas for
other materials usually sourced domestically, especially
polyesters.

“Pricing of raw materials has been steady and not as
‘hectic’ as it has been in past years,” he said.

While Liberty Brush has several veteran employees who
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Matt Bjornberg

“We manufacture a good, quality product.
In my industry, it is more important to offer a
quality product with good service and short
lead times.”

— Matt Bjornberg, Liberty Brush
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Editor’s Note: The family of Allen Pelton, who
died on November 1, shares this information of his
life and times with readers of Broom, Brush & Mop.

Allen Lincoln Pelton, 103, died Nov. 1, 2013, in
Fort Worth, TX. A memorial service to honor his life
will be held in Fort Worth on Nov. 30, 2013.
Condolences can be sent to Bart Pelton at PelRay
International, 4511 Macro Dr., San Antonio, TX. 

Allen Pelton was born in Wichita, KS on Feb. 12,
1910. Since he would forever share his birthday with
President Abraham Lincoln, his parents, Harve and
Alice, gave him Lincoln for his middle name. And
like President Lincoln, Pelton was a proud American
and master storyteller – with decades of life
experiences to weave into his stories that he shared
with business colleagues and his extended family. 

Pelton graduated from the University of Oklahoma
in 1932 with a degree in mechanical engineering.
With the country just hitting the bottom of the Great

Depression, Pelton could not find work in his field.
He began working for his dad, Harve Pelton, who was
a broomcorn broker and had founded Western Broom
Supply Co. in 1905. By 1930, the company’s name
had changed to National Broomcorn Company.
Between 1932 and 1935, Allen Pelton traveled across
the country, visiting broomcorn fields and customers,
often with only 25 cents in his pocket until he got
home again. In 1935, he found a better paying job
($75 a month) working in the oil industry, where he
met his longtime friend and future business partner,
Francis “Rudy” LeBlanc.  

When the country entered World War II, Pelton
enlisted in the U.S. Navy in 1942 and was honorably
discharged with the rank of Lieutenant Commander.
Due to his engineering background, he was assigned
to the Navy Yard in Charleston, SC. This was the
facility that built more than 200 ships that helped win
World War II.  On April 8, 1942, he married Katie
Delcambre, of New Iberia, LA.  While in Charleston,
they welcomed their first two children, Bill and Alice. 

In 1946, Allen Pelton moved to Fort Worth and
enjoyed his new role as Pelton patriarch with the
arrival of two more children, Julie and Bart. He started
Pelton Manufacturing Company with his brother,
Charlie. The two brothers filed several patents for
inventions during this time period. Also in 1946,
Harve Pelton hired Allen Pelton’s friend, Rudy
LeBlanc, to manage Southern States Supply (a
division of National Broomcorn Company) in
Birmingham, AL.  

Allen Pelton took over management of National
Broomcorn Company in 1950 after the untimely

death of his father. He spent many summers in the
1950s and 1960s in South Texas buying broomcorn.
He started a broomcorn processing plant in Oklahoma
in the late 1960s, and opened the first broomcorn
warehouse in Laredo, TX, in 1968. Allen and Katie
Pelton, along with Rudy LeBlanc and his wife Mary,
were often seen at national broom and mop
conventions entertaining customers. Through the
decades Allen Pelton and Rudy LeBlanc truly were
the men to go to if you needed broomcorn or broom
and mop supplies, or if you wanted to hear a great
story about the industry and its past, present and
future.

In 1977 Allen Pelton hired his son, Bart, and Rudy
LeBlanc’s son, Ray, to work for National Broomcorn
Company. They are still working in the broom and
mop industry today at PelRay International. 

Allen Pelton retired from National Broomcorn
Company in 1983, but continued to give business and
investment advice to Bart Pelton and Ray LeBlanc,
and edited the company’s broomcorn market
newsletters. 

Allen Pelton truly lived an incredible, blessed life,
covering a span of a century of change from using
handwritten notes, invoices and handshakes to
conduct business to carbon paper to fax machines to
mobile phones to the Internet. His legacy of
knowledge and contributions in the broom industry
will live on, but more importantly, his legacy of love
and caring will forever be imprinted in his large,
extended circle of friends and family. Anyone who
knew Allen Pelton will always remember him as one
remarkable man.

have been with the company from 6 to 12 years, new employees have been
added as it has grown.

“We have some younger people we have brought in who are doing well,”
Bjornberg said. “They are learning the trade and hopefully will remain here a
long time.”

While the economy has shown signs of growth, albeit slowly, Bjornberg is
not ready to rest easy, remembering the challenging times of the recession a
few years ago.

“I worry about the volatility in the market, especially situations such as the
recent government shutdown that might scare people from investing to grow
their businesses,” he said.

That being said, Bjornberg is excited about the future of Liberty Brush.
“We are moving in a positive direction with our new building and we are

looking to grow our business even more,” he said. “We have space for future
growth. The owners are making the investments that are continuing to help
us grow. We have expanded outside our core business somewhat in the area
of custom brushes, which we have focused on for the past 18 months.

“On our new website, we added a section for custom brushes. We are really
committed to growing that segment of the business.”

Contact: Liberty Brush Manufacturing, LLC, 
7800 County Road 101E, Shakopee, MN  55379.

Phone: 887-275-2500. Email: info@libertybrush.com.
Website: www.libertybrush.com.

Zahoransky’s ‘Tuft Control’
Zahoransky’s “Tuft Control” recently won the FEIBP (European

Brushware Federation) Innovation 2013 award. The company says it
provides brush quality control “made easy.”

Zahoransky officials say it’s a mechatronic solution to automatically

detect defective brushes during production.
According to Zahoransky, during production, the tufting force of each

tuft is measured and compared to a reference value. If the reading is
outside the prescribed limits, the value is logged and displayed in the
visualization. The system identifies and ejects defective brushes
immediately. Sensor systems, hardware and controls are also made by
Zahoransky.

The company offers these attributes of Tuft Control:
• Tuft Control identifies: blowholes, bubbles and shrinkage within

brush blocks; relevant breakage/splitting, e.g. during drilling; missing tuft
density/bad picking; wear and tear of driver/bad driver; and blunt drills as
well as retracted drill bits;

• Tuft Control stops the machine when an increase of “bad” brushes
develops; and,

• Tuft Control provides immediate fault detection; eliminates the
incertitude of random sampling and quality inspections; avoids waste and
production losses; saves money; and allows safety standards to be
followed.

According to Zahoransky, Tuft Control is the first and only fully-
automatic tuft quality control system that substitutes manual quality
checks. Also, “intelligent” algorithms help the operator to decide when
production stops are necessary. 

Tuft Control measures the driver pressure via a high-resolution sensor
system (made by Zahoransky) and a high-tech controller. Tuft Control
also detects too high or too low driver pressure within predefined
threshold values and automatically ejects the “bad brush” through a
separate out-feed into a box.

According to Zahoransky, it evaluates statistically the accumulation of
ejected “bad brushes” and stops the machine when a threshold has been
exceeded. Visit www.zahoransky.com for more information.

ALLEN PELTON, LONG TIME INDUSTRY LEADER, DIES AT AGE 103

Allen Pelton



U.S. government trade figures for the first eight months of 2013
indicate raw material imports were down in all four categories
outlined: hog bristle, broom and mop handles, brush backs and
metal handles compared to the first eight months of 2012. For
August 2013, raw material imports were also down in all four
categories outlined compared to August 2012.
Import totals for the first eight months of 2013 were down in six

finished goods categories outlined: brooms of broom corn valued
at less than 96 cents, brooms of broom corn valued at more than
96 cents, hairbrushes, shaving brushes, paint rollers and
paintbrushes, compared to the same time period in 2012. In
August 2013, six categories outlined recorded increases: brooms
of broom corn valued at less than 96 cents, brooms of broom corn
valued at more than 96 cents, brooms and brushes of vegetable
material, toothbrushes, hairbrushes and paintbrushes, compared
to August 2012.

RAW MATERIAL IMPORTS
Hog Bristle

The United States imported 11,583 kilograms of hog bristle in August
2013, down 57 percent from 26,699 kilograms imported in August 2012.
During the first eight months of 2013, 182,157 kilograms of hog bristle
were imported, down 23 percent from 236,886 kilograms imported during
the first eight months of 2012.

China sent 181,157 kilograms of hog bristle to the United States during
the first eight months of 2013, while Thailand shipped the remainder.

The average price per kilogram for August 2013 was $22.17, up 33
percent from the average price per kilogram for August 2012 of $16.72.
The average price per kilogram for the first eight months of 2013 was
$14.85, up 29 percent from the average price per kilogram of $11.50 for
the first eight months of 2012.

Broom And Mop Handles
The import total of broom and mop handles during August 2013 was

1.1 million, down 8 percent from 1.2 million for August 2012. During the
first eight months of 2013, 9.9 million broom and mop handles were
imported, down 5 percent from 10.4 million for the first eight months of
2012.

During the first eight months of 2013, the United States received 3.9
million broom and mop handles from Brazil, 2.5 million from Honduras,
1.7 million from China and 1.6 million from Indonesia. 

The average price per handle for August 2013 was 90 cents, up 5
percent from the average price for August 2012 of 86 cents. The average
price for the first eight months of 2013 was 86 cents, up 1 cent from the
first eight months of 2012.

Brush Backs
August 2013 imports of brush backs totaled 372,537, down 60 percent

from 919,929 for August 2012. During the first eight months of 2013, 3.8
million brush backs were imported, down 32 percent from 5.6 million for

the first eight months of 2012.
Canada shipped 2.1 million brush backs to the United States during the

first eight months of 2013, while Sri Lanka shipped 1.7 million.
The average price per brush back was 47 cents during August 2013, up

4 percent from the average price for August 2012 of 45 cents. For the first
eight months of 2013, the average price per brush back was 46 cents,
down 1 cent from the first eight months of 2012.

Metal Handles
The import total of metal handles during August 2013 was 1.9 million,

down 42 percent from 3.3 million for August 2012. During the first eight
months of 2013, 14.4 million metal handles were imported, down 24
percent from 19 million for the first eight months of 2012.

During the first eight months of 2013, Italy sent 10 million metal
handles to the United States.

The average price per handle for August 2013 was 94 cents, up 42
percent from 66 cents for August 2012. The average price for the first
eight months of 2013 was 75 cents, up 12 percent from the average price
for the first eight months of 2012 of 67 cents.

FINISHED GOODS IMPORTS
Brooms Of Broom Corn

Valued At Less Than 96 Cents
The total import of brooms of broom corn valued at less than 96 cents

per broom for August 2013 was 44,292, compared to 5,556 for August
2012. During the first eight months of 2013, 97,788 brooms of broom corn
were imported, down 42 percent from 169,748 imported during the first
eight months of 2012. 

All the brooms were imported from Mexico.
The average price per broom for August 2013 was 57 cents, down 32

percent from 84 cents for August 2012. The average price per broom for
the first eight months of 2013 was 56 cents, down 35 percent from 86
cents from the first eight months of 2012.

Brooms Of Broom Corn
Valued At More Than 96 Cents

The United States imported 816,115 brooms of broom corn valued at
more than 96 cents per broom during August 2013, up 6 percent from
768,485 for August 2012. During the first eight months of 2013, 5.3
million brooms of broom corn were imported, down 2 percent from 5.4
million for the first eight months of 2012.

Mexico shipped 5.2 million brooms to the United States during the first
eight months of 2013.

The average price per broom for August 2013 was $2.33, down 3
percent from the average price for August 2012 of $2.41. The average
price per broom for the first eight months of 2013 was $2.37, down 3
percent from $2.45 for the first eight months of 2012.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material during

August 2013 was 229,737, up 7 percent from 215,271 brooms and brushes
imported during August 2012. During the first eight months of 2013, 1.4
million brooms and brushes were imported, up 8 percent from 1.3  million
imported during the first eight months of 2012.

Sri Lanka exported 837,723 brooms and brushes to the United States
during the first eight months of 2013, while China sent 149,794.

The average price per unit for August 2013 was $1.46, up 27 percent
from $1.15 for August 2012. The average price for the first eight months
of 2013 was $1.27, up 10 percent from the average price recorded for the
first eight months of 2012 of $1.15.

Toothbrushes
The United States imported 91.9 million toothbrushes in August 2013,

up 9 percent from 84.7 million imported in August 2012. During the first
eight months of 2013, 734.6 million toothbrushes were imported, up 3

IMPORT/EXPORT
TOTALS FOR FIRST 
8 MONTHS DOWN

By Rick Mullen |  Broom, Brush & Mop Associate Editor
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percent from 716 million imported during the first eight months of 2012.
China sent 550.8 million toothbrushes to the United States during the

first eight months of 2013. 
The average price per toothbrush for August 2013 was 24 cents, up 9

percent from 22 cents for August 2012. The average price for the first
eight months of 2013 was 22 cents, up 10 percent from 20 cents for the
first eight months of 2012.

Hairbrushes
August 2013 imports of hairbrushes totaled 4.6 million, up 5 percent

from the August 2012 total of 4.4 million hairbrushes. During the first
eight months of 2013, 30.5 million hairbrushes were imported, down 18
percent from 37.4 million for the first eight months of 2012.

China shipped 29.9 million hairbrushes to the United States during the
first eight months of 2013.

The average price per hairbrush was 28 cents during August 2013,
down 1 cent from the average price for August 2012. For the first eight
months of 2013, the average price per hairbrush was 27 cents, up 1 cent
from the average price for the first eight months of 2012.

Shaving Brushes
The United States imported 6.3 million shaving brushes in August

2013, down 11 percent from 7.1 million imported in August 2012. During
the first eight months of 2013, 39.2 million shaving brushes were
imported, down 23 percent from 50.6 million imported during the first
eight months of 2012.

China sent 22.8 million shaving brushes to the United States during the
first eight months of 2013, while South Korea shipped 6.8 million, and
Germany sent 4.6 million.

The average price per shaving brush for August 2013 was 15 cents,
down 1 cent from the average price for August 2012. The average price
for the first eight months of 2013 was 15 cents, up 25 percent from 12
cents for the first eight months of 2012.

Paint Rollers
The import total of paint rollers during August 2013 was 5.3 million,

down 5 percent from 5.6 million recorded for August 2012. During the
first eight months of 2013, 35.9 million paint rollers were imported, down
17 percent from 43 million during the first eight months of 2012.

China sent 29.1 million paint rollers to the United States during the first
eight months of 2013, while Mexico exported 5.3 million.

The average price per paint roller for August 2013 was 49 cents, down
4 percent from 51 cents for August 2012. The average price for the first
eight months of 2013 was 54 cents, up 17 percent from the average price
recorded for the first eight months of 2012 of 46 cents.

Paintbrushes
U.S. companies imported 25 million paintbrushes during August 2013,

up 21 percent from 20.6 million paintbrushes imported during August
2012. Paintbrush imports for the first eight months of 2013 were 164.5
million, down slightly from 165.1 million recorded for the first eight
months of 2012.

China shipped 119.9 million paintbrushes to the United States during
the first eight months of 2013, while Costa Rica exported 22.9 million and
Indonesia sent 17.9 million.

The average price per paintbrush for August 2013 was 28 cents, down
20 percent from the average price for August 2012 of 35 cents. The
average price for the first eight months of 2013 was 27 cents, down 16
percent from 32 cents for the first eight months of 2012.

EXPORTS
Export totals for the first eight months of 2013 were down in four

categories outlined: brooms and brushes of vegetable materials, shaving
brushes, artist brushes and paintbrushes compared to the first eight months
of 2012. In August 2013, three categories outlined reported decreases:
toothbrushes, artist brushes and paintbrushes, compared to August 2012.

Brooms & Brushes Of Vegetable Materials
The United States exported 10,447 dozen brooms and brushes of

vegetable materials during August 2013, up 76 percent from the August
2012 total of 5,932 dozen. Exports of brooms and brushes of vegetable
materials during the first eight months of 2013 were 64,716 dozen, down
25 percent from 86,790 dozen for the first eight months of 2012.

The United States sent 23,888 dozen brooms and brushes to Canada
during the first eight months of 2013, 11,189 dozen to Brazil and 8,970
dozen to The United Kingdom.  

The average price per dozen brooms and brushes was $46.84 in August
2013, down 5 percent from $49.48 for August 2012. The average price per
dozen brooms and brushes for the first eight months of 2013 was $41.62,
an increase of 13 percent from the average price per dozen for the first
eight months of 2012 of $36.91.

Toothbrushes
During August 2013, the United States exported 13.4 million

toothbrushes, down 4 percent from the total recorded in August 2012 of
14 million. During the first eight months of 2013, 121.6 million
toothbrushes were exported, up 29 percent from 94.1 million exported
during the first eight months of 2012.

The United States exported 43.3 million toothbrushes to Canada during
the first eight months of 2013, while sending 19.4 million toothbrushes to
Mexico and 17.1 million to Germany.

The average price per toothbrush for August 2013 was 51 cents, up 21
percent from the average price for August 2012 of 42 cents. The average
price per toothbrush for the first eight months of 2013 was 46 cents, down
8 percent from 50 cents for the first eight months of 2012.

Shaving Brushes
The United States exported 1.2 million shaving brushes during August

2013, up 38 percent from 867,242 shaving brushes exported for August
2012. During the first eight months of 2013, 11.1 million shaving brushes
were exported, down 38 percent from 17.8 million during the first eight
months of 2012.

Brazil imported 3.8 million shaving brushes from the United States
during the first eight months of 2013, while Canada imported 3.6 million,
and Mexico received 1.6 million.

The average price per shaving brush for August 2013 was $1, down 7
percent from the average price for August 2012 of $1.07. The average
price for the first eight months of 2013 was 88 cents, up 49 percent from
59 cents recorded for the first eight months of 2012.

Artist Brushes
August 2013 exports of artist brushes totaled 823,364, down 37 percent

from the August 2012 total of 1.3 million artist brushes. During the first
eight months of 2013, 6.4 million artist brushes were exported, down 6
percent from 6.8 million for the first eight months of 2012.

Canada received 4.3 million artist brushes from the United States
during the first eight months of 2013, while Mexico imported 443,790.

The average price per artist brush was $2.68 during August 2013, up 19
percent from the average price for August 2012 of $2.26. For the first eight
months of 2013, the average price per artist brush was $2.52, down 10
percent from the average price for the first eight months of 2012 of $2.81.

Paintbrushes
The export total of paintbrushes during August 2013 was 125,536,

down 19 percent from 154,748 for August 2012. During the first eight
months of 2013, 852,306 paintbrushes were exported, down 29 percent
from 1.2  million during the first eight months of 2012.

Canada imported 385,410 paintbrushes from the United States during
the first eight months of 2013.

The average price per paintbrush for August 2013 was $19.68, up 37
percent from $14.34 for August 2012. The average price for the first eight
months of 2013 was $17.72, up 36 percent from $13.07 recorded for the
first eight months of 2012.
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Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum) Used Primarily

In Brooms Or In Brushes, Whether or Not In Hanks or Bundles
August Year To Date

Country Net Q/Ton Value Net Q/Ton Value
Colomb 18 34,000
Brazil 1 3,583 1 3,583
Paragua 2 9,000 2 9,000
U King 1 4,844
France 6 23,328 42 163,296
TOTAL 9 35,911 64 214,723

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

August Year To Date
Country Net Q/Dozen Value Net Q/Dozen Value
Canada 2,280 124,643 23,888 1,108,602
Mexico 880 15,214
Guatmal 22 4,087
C Rica 1,603 47,458
Panama 1,686 70,236
Bermuda 303 11,400
Bahamas 497 54,043 838 143,526
Jamaica 257 7,085
Haiti 290 4,516 290 4,516
Dom Rep 77 7,148
St K N 100 2,580
S Vn Gr 76 5,251
Barbado 218 7,854
Guadlpe 72 3,183
Colomb 95 5,661
Venez 530 17,470
Peru 306 10,088
Chile 345 16,322
Brazil 5,533 182,348 11,189 383,769
Sweden 460 17,423
Norway 110 3,613
Finland 121 4,000
U King 375 16,969 8,970 244,157
Ireland 318 10,500
Nethlds 161 5,309 185 8,903
Belgium 183 6,037
France 3 3,993 106 33,638
Germany 2,761 89,006
Poland 84 3,460
Kazakhs 12 7,854
Turkmen 10 7,841 10 7,841
Spain 166 3,283
Malta 39 2,817
Italy 161 5,302
S Arab 914 37,126 2,430 119,453
Qatar 16 9,250 16 9,250
Arab Em 160 21,219
India 40 2,614
Singapr 250 11,310
Phil R 10 3,552
China 708 27,870
Hg Kong 1,710 37,105
Japan 278 33,233 2,247 89,612
Austral 133 4,380
Libya 331 6,437
Guinea 35 11,567
Rep Saf 90 10,015 185 29,710
TOTAL 10,447 489,286 64,716 2,693,363

9603210000 Toothbrushes
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 3,082,358 2,884,817 43,289,072 22,320,614
Mexico 3,118,124 972,381 19,375,681 5,917,832

Belize 720 2,711
Salvadr 1,955 20,000
Hondura 5,704 41,663
C Rica 18,501 27,294 42,164 57,855
Panama 579,132 278,326 2,868,882 1,664,697
Bermuda 864 9,100 864 9,100
Bahamas 1,974 19,818
Jamaica 8,484 3,088 111,880 47,935
Haiti 19,967 5,967
Dom Rep 49,588 19,807 313,694 183,494
B Virgn 490 2,782
St K N 96 3,877
Antigua 13,680 11,075
S Lucia 674 6,896
S Vn Gr 247 2,522
Grenada 210 7,728
Barbado 52,588 34,251
Trinid 38,212 95,070 492,476 493,233
S Maarte 596 3,386
Curaco 28,080 9,209 315,096 104,218
Aruba 21,192 7,837
Colomb 187,692 313,675
Guyana 32,114 27,119
Surinam 1,157 11,840
Ecuador 40,604 31,767
Peru 24,192 13,849
Chile 19,650 13,285 89,622 79,020
Brazil 4,320 4,028 14,747 50,877
Paragua 4,588 18,003
Uruguay 2,107 15,167 11,127 98,898
Argent 355,632 87,325 2,830,408 945,918
Sweden 1,056 3,567 7,884 12,757
Finland 1,000 8,433 15,276 19,557
U King 90,364 156,358
Ireland 11,900 111,849 98,296 995,788
Nethlds 3,885 39,746 42,920 192,716
Belgium 5,472 7,918
France 8,489 18,579
Germany 2,049,980 341,607 17,076,939 3,077,546
Czech 627,822 309,200 5,130,829 2,539,940
Switzld 898,668 92,186 5,294,280 777,490
Poland 19,781 8,719
Russia 500 7,153
Ukraine 5,440 14,997
Spain 31,685 4,276
Italy 850 8,698 43,530 81,405
Turkey 335 9,465
Iran 1,437,465 274,395
Israel 283 2,894
Jordan 2,274 23,267
Kuwait 5,424 15,395
S Arab 5,480 5,999
Arab Em 10,502 11,315
Oman 4,524 4,125
India 1,171 6,653 7,286,207 4,705,340
Thailnd 80,772 12,954 631,444 94,830
Vietnam 2,138 21,871
Singapr 12,480 4,870 26,690 72,959
Indnsia 75,984 23,957 251,072 88,840
Phil R 1,920 7,510 2,712 15,689
China 280,522 215,492 2,499,321 2,517,339
Kor Rep 28,831 274,318 812,398 2,386,457
Hg Kong 1,461,076 683,178 8,579,641 3,122,599
Taiwan 20,351 26,607 282,451 170,283
Japan 468,026 90,213 1,401,568 910,365
Austral 9,690 62,153 203,841 444,626
Algeria 38,016 22,734
Nigeria 1,080 2,952
Rep Saf 416 6,125 39,121 116,146
TOTAL 13,341,452 6,748,213 121,561,825 55,515,541

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

August Year To Date
Country Net Q/No. Value Net Q./No. Value
Canada 689,004 314,577 3,567,227 2,586,225
Mexico 21,350 65,843 1,583,373 779,668
Guatmal 4,060 29,815

exports
AUGUST EXPORTS BY COUNTRY
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Salvadr 32,793 134,922
Hondura 1,008 3,074
C Rica 3,703 9,025
Panama 10,000 21,383
Bahamas 16 3,652 16 3,652
Dom Rep 2,590 9,425
Trinid 27,996 227,337
S Maarte 309 5,466
Curaco 3,120 4,669 3,436 7,563
Colomb 42,000 9,583 101,474 132,342
Venez 103,350 80,100
Ecuador 600 4,701 110,432 90,099
Peru 150 3,113
Bolivia 9,489 16,870
Chile 11,016 13,403 54,029 100,544
Brazil 103,950 23,886 3,797,698 1,275,160
Paragua 66,412 122,151
Uruguay 3,147 18,986
Argent 112,050 24,110 508,684 119,737
Sweden 600 10,800 1,576 19,725
Finland 453 14,532
U King 21,693 66,381 139,383 461,269
Nethlds 8,396 70,746 62,953 255,732
Belgium 2,757 25,787 8,398 78,540
France 44,516 226,480 122,291 583,875
Germany 16,296 87,684 89,872 355,034
Switzld 2,016 3,838 4,256 24,318
Latvia 3,576 9,838
Poland 1,000 6,210
Russia 904 8,270
Georgia 4,120 37,680
Spain 1,088 9,954 33,863 73,944
Italy 1,488 13,608 13,880 94,458
Turkey 2,243 24,054
Israel 217 3,566
Jordan 5,012 44,047
Kuwait 1,176 10,750 16,764 152,798
S Arab 2,284 8,177 7,228 35,646
Arab Em 6,078 17,976 16,510 66,960
India 10,051 7,453
Pakistn 16 3,440
Burma 1,094 10,000 1,094 10,000
Thailnd 1,564 6,770
Malaysa 360 4,053 1,396 7,500
Singapr 7,671 28,527 23,152 98,676
Indnsia 1,273 11,640 1,842 16,842
Phil R 3,620 7,700 147,544 87,549
China 83,078 40,005 205,542 421,494
Kor Rep 300 2,740 21,893 73,693
Hg Kong 3,180 16,904 19,510 110,872
Taiwan 12,298 24,458
Japan 11,959 22,362 36,604 203,239
Austral 8,159 53,957 63,738 460,133
N Zeal 3,772 6,581
Rep Saf 432 3,308 12,198 41,300
TOTAL 1,212,620 1,217,801 11,088,089 9,707,153

9603300000 Artists Brushes, Writing Brushes and Similar Brushes
for the Application of Cosmetics

August Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 635,355 1,378,538 4,289,887 8,352,444
Mexico 21,998 72,758 443,790 1,409,240
Guatmal 1,663 14,798
Salvadr 408 2,604
C Rica 1,961 9,402
Panama 56,274 111,968
Bahamas 1,249 4,610
Dom Rep 9,000 21,490 16,657 80,971
Antigua 1,228 3,815
S Lucia 3,786 9,713
Barbado 853 3,149 3,546 13,086
Trinid 2,016 5,303 9,140 19,086
S Maarte 3,633 8,611
Curaco 1,499 6,561
Colomb 27,812 88,078
Venez 21,362 78,817
Ecuador 9,277 25,954

Peru 19,277 47,747
Chile 16,599 54,527 17,592 60,801
Brazil 10,478 25,929 118,383 404,883
Paragua 1,728 2,952 35,928 133,609
Uruguay 9,434 34,810
Argent 4,609 17,005
Sweden 640 3,973 8,907 53,528
Norway 3,501 12,916 33,327 146,473
Finland 8,259 30,472
Denmark 907 8,272 907 8,272
U King 23,550 106,016 208,648 737,710
Ireland 3,431 12,658 15,814 52,294
Nethlds 17,574 50,773
Belgium 9,322 34,392 50,862 195,115
France 6,096 22,013 37,992 121,639
Germany 1,335 11,525 10,285 58,932
Austria 388 2,977
Slovak 1,163 4,292
Hungary 808 2,980
Switzld 18,745 69,162 58,425 223,130
Latvia 172 7,957
Lithuan 1,268 4,677
Poland 2,391 20,238
Russia 263 4,060 9,773 46,876
Spain 2,887 16,188
Italy 6,830 25,203 29,429 137,648
Slvenia 3,384 6,772 3,384 6,772
Turkey 6,293 32,275
Israel 12,426 54,003
Kuwait 10,807 43,046
S Arab 11,817 51,972
Arab Em 11,355 57,958
Sri Lka 124 3,160
Thailnd 671 18,712 65,572 290,655
Malaysa 18,115 66,837
Singapr 20,302 61,859
Indnsia 857 3,161
Phil R 747 3,352
China 14,006 51,676 242,553 898,363
Kor Rep 186 2,719 16,487 82,526
Hg Kong 3,686 13,838 53,369 217,282
Taiwan 963 3,552 56,076 120,687
Japan 120 2,674 29,697 111,932
Austral 27,411 225,911 191,444 1,013,669
New Gui 2,448 6,016
N Zeal 290 3,311 4,646 22,611
Fiji 1,968 6,153
Libya 5,421 20,000
Egypt 2,333 8,608
Nigeria 150 8,677
Rep Saf 23,282 36,165
TOTAL 823,364 2,204,001 6,389,347 16,088,523

9603402000 Paint Rollers
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 90,098 176,232 515,541 1,202,691
Mexico 17,573 33,192 91,868 292,775
Guatmal 3,300 9,652
Salvadr 519 9,106
Hondura 4,788 6,379
C Rica 1,171 20,544
Panama 6,807 20,898
Bermuda 3,036 11,362
Bahamas 46 9,850 2,700 24,195
Jamaica 7,692 10,076
Dom Rep 29,808 25,971 59,476 121,913
B Virgn 242 4,050
St K N 2,287 10,089
S Vn Gr 3,584 6,497 3,584 6,497
Barbado 1,552 7,159
Trinid 23,206 52,367
S Maarte 10 2,607
Curaco 317 5,559
Aruba 200 2,712 200 2,712
Colomb 8,197 16,805
Guyana 2,976 7,646
Peru 26,585 19,411
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Chile 540 3,369
U King 3,854 29,803
Ireland 155 2,723
Nethlds 3,021 13,594 19,832 106,613
Belgium 180 3,154
France 818 14,355
Germany 4,778 7,926 43,529 93,547
Switzld 13 2,600
Poland 88 4,266
Russia 2,302 4,770 4,512 9,520
Turkey 663 11,641
Israel 100 3,950 1,398 26,742
S Arab 10,032 6,821 52,207 53,778
Arab Em 21,720 15,682
Afghan 171 3,000
India 860 15,089 9,090 80,879
Thailnd 30 3,000 1,340 18,974
Malaysa 1,000 4,810 2,567 19,456
Singapr 2,510 6,048
Phil R 960 4,336
China 3,478 39,525
Mongola 1,117 2,888
Kor Rep 19,609 42,089 27,835 197,206
Hg Kong 367 23,730 367 23,730
Taiwan 182 3,200 182 3,200
Japan 710 12,462
Austral 20,454 32,041 147,841 215,924
New Gui 2,234 5,115
N Zeal 2,801 2,749 19,216 53,407
Fiji 24,408 27,906
Angola 720 2,827
Rep Saf 4,108 43,597
TOTAL 206,845 418,223 1,164,417 3,002,766

9603404020 Paint Pads
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 17,724 17,078 77,483 251,883
C Rica 650 11,961 650 11,961
Panama 528 3,750
Haiti 100 3,200
Dom Rep 423 9,632
Trinid 5,556 6,568
Colomb 48 2,640
Chile 200 2,590
Brazil 1,440 78,847 1,440 78,847
Argent 1,080 4,862
Finland 3,500 5,810 10,870 18,393
Denmark 458 3,091
U King 4,193 29,761 6,083 40,882
Ireland 431 3,060
Russia 665 7,749
Romania 26 4,233
Turkey 10,383 19,412
Israel 5,819 41,306
S Arab 652 4,630
Singapr 5,244 12,850
Hg Kong 6,800 11,560
Japan 786 6,306
Austral 21,380 18,932
N Zeal 6,542 7,641
TOTAL 27,507 143,457 163,647 575,978

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)

August Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 59,114 936,336 385,410 5,909,699
Mexico 2,021 24,784 9,836 163,864
Belize 386 8,000 868 18,001
Salvadr 206 4,282
Hondura 456 11,718 1,794 45,755
Nicarag 503 6,606 971 15,914
C Rica 247 6,669 1,979 48,411
Panama 1,018 21,120 11,042 181,639
Bermuda 982 20,356
Bahamas 192 3,981 5,467 85,381
Jamaica 382 12,864 957 24,774
Cayman 2,848 44,011

Haiti 201 4,160
Dom Rep 3,937 93,823
B Virgn 265 5,495 1,124 41,282
St K N 154 3,189
Antigua 175 3,636
Monsrat 140 7,528
S Lucia 211 4,370
S Vn Gr 357 7,396
Barbado 852 17,678
Trinid 1,707 18,083
S Maarte 158 3,280
Colomb 1,662 40,845 3,879 72,504
Venez 2,116 17,959
Guyana 135 2,674
Ecuador 18,392 163,521
Peru 999 20,737
Chile 442 9,177
Brazil 179 8,981 664 22,121
Uruguay 1,899 17,413
Argent 1,106 22,932 4,673 96,936
Finland 818 14,357
U King 2,315 27,838 65,297 1,233,036
Ireland 71 3,689 6,239 40,865
Nethlds 17,426 572,385 115,626 3,350,123
Belgium 1,536 58,971
France 2,193 21,716
Germany 392 8,121 10,312 329,898
Austria 938 3,935 938 3,935
Czech 5,150 107,006 7,350 152,646
Lithuan 2,537 45,341 2,811 53,421
Poland 873 8,098
Russia 128 2,656
Georgia 19 2,770
Italy 179 3,708 18,148 167,227
Slvenia 518 10,743 518 10,743
Turkey 931 19,305 931 19,305
Israel 160 3,318 5,542 93,037
S Arab 8,005 134,436
Arab Em 121 2,518 1,846 32,618
Bahrain 206 4,273
Afghan 159 3,301
India 259 7,991
Thailnd 140 4,782
Vietnam 2,508 22,574 2,746 27,506
Malaysa 1,091 11,674
Singapr 1,521 31,543 9,316 158,001
Indnsia 3,710 72,429
Brunei 686 7,745
Phil R 15,681 168,076
China 6,000 133,629 20,791 408,910
Kor Rep 6,779 147,742 37,899 860,614
Hg Kong 9,676 200,700 9,676 200,700
Taiwan 614 11,132
Japan 226 4,680 1,200 25,306
Austral 10,929 62,627
N Zeal 21,026 90,247
Samoa 675 13,995
Solmn I 424 8,798 424 8,798
Libya 120 7,020
Niger 123 2,559
Angola 133 2,750 133 2,750
Djibuti 199 4,121
Mozambq 150 10,000
Rep Saf 648 6,073
TOTAL 125,536 2,470,654 852,306 15,100,042

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 210,610 2,642,023 1,662,192 19,943,693
Mexico 46,862 633,985 496,719 6,449,889
Guatmal 1,576 25,566
Belize 125 4,975
Salvadr 1,165 18,919
Hondura 2,634 38,105
Nicarag 2,741 17,351
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C Rica 15,918 232,143 27,566 377,209
Panama 852 2,617 9,006 129,626
Bermuda 806 3,877 5,110 21,228
Bahamas 5,967 39,730
Jamaica 399 6,617
Turk Is 352 6,736
Cayman 2,453 12,385
Haiti 801 13,000 801 13,000
Dom Rep 669 10,815 2,789 42,295
B Virgn 17 3,828
Barbado 1,280 12,302 2,680 24,832
Trinid 2,527 28,106
S Maarte 985 15,970
Curaco 97 4,132 217 8,087
Aruba 135 2,998 3,221 40,339
Colomb 3,565 34,698 12,951 168,788
Venez 87 8,346 19,343 822,682
Ecuador 23,949 311,421
Peru 510 9,907 13,000 170,068
Chile 4,766 77,281 41,445 340,742
Brazil 10,846 86,761 66,311 847,667
Paragua 451 7,323
Uruguay 820 59,560 1,319 67,659
Argent 10,424 104,447 14,424 115,283
Iceland 1,578 25,600
Sweden 166 2,700 3,903 71,025
Norway 456 7,395 10,909 78,543
Finland 3,811 46,110
Denmark 4,096 66,433 22,443 230,318
U King 5,760 66,948 68,770 731,311
Ireland 801 10,395 12,647 180,748
Nethlds 3,136 25,734 17,690 145,387
Belgium 4,168 25,366 39,177 228,797
Luxmbrg 580 29,168
France 35 3,059 6,248 166,446
Germany 1,333 21,807 21,214 277,525
Czech 461 7,478 4,581 74,305
Slovak 200 2,969
Switzld 4,145 43,470 9,563 122,367
Estonia 124 4,001 8,242 135,669
Latvia 354 5,745 1,390 22,542
Poland 489 8,640 1,235 20,974
Russia 1,574 7,863 18,044 141,391
Kazakhs 219 3,554
Turkmen 287 4,654
Spain 195 3,670 5,992 96,940
Portugl 485 7,859
Malta 3,227 21,095
Italy 616 14,305 15,812 205,235
Greece 716 23,728
Turkey 308 4,994 2,627 25,442
Lebanon 550 10,818
Iraq 640 3,834
Israel 2,495 40,465 11,125 185,071
Jordan 317 7,817
Kuwait 1,208 5,787
S Arab 11,671 197,636 68,337 909,161
Qatar 1,272 20,625 1,927 31,255
Arab Em 2,982 48,365 24,971 218,030
Oman 57 9,858
Bahrain 1,534 19,688
Afghan 2,012 36,637
India 2,198 18,163 8,071 103,615
Pakistn 181 2,934
Thailnd 3,743 76,161
Vietnam 8,832 145,569
Malaysa 3,453 56,000 9,429 138,137
Singapr 3,665 22,231 21,201 238,404
Indnsia 35,232 150,491
Phil R 1,768 53,718 5,007 112,430
China 3,511 59,567 21,796 317,079
Mongola 216 3,497
Kor Rep 1,299 21,412 29,693 397,484
Hg Kong 6,218 66,245 38,523 592,330
Taiwan 967 15,684 5,965 117,847
Japan 16,600 166,028 95,862 1,011,051
Austral 7,567 128,874 95,248 1,098,465
New Gui 2,619 33,682

N Zeal 1,050 30,250 12,220 161,254
Algeria 362 5,875
Libya 300 2,700
Eq Guin 547 8,877
Camroon 80 6,866
Togo 510 4,437
Nigeria 232 7,146 1,406 21,356
Angola 1,099 20,747
Congo B 160 2,593
Djibuti 801 13,000
Tnzania 678 11,000
Rep Saf 373 6,056 5,309 66,496
Zambia 1,150 8,915
Malawi 1,650 14,454
TOTAL 404,586 5,227,360 3,226,593 39,565,523

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof

August Year To Date
Country Net Q/KG Value Net Q/KG Value
Germany 350 15,015 350 15,015
Thailnd 56 3,312 111 6,388
China 11,177 238,445 181,696 2,684,236
TOTAL 11,583 256,772 182,157 2,705,639

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

August Year To Date
Country Net Q/KG Value Net Q/KG Value
U King 4 11,668
Thailnd 653 38,571 2,158 115,505
China 473 31,811 26,560 635,506
TOTAL 1,126 70,382 28,722 762,679

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

August Year To Date
Country Net Q/KG Value Net Q/KG Value
Peru 591 16,941
Paragua 20,510 253,282
Belgium 7,299 66,720
Germany 10,827 140,531 12,457 161,568
Italy 1,769 11,685
China 9,504 159,992 179,330 2,118,117
N Zeal 15 3,589 15 3,589
TOTAL 20,346 304,112 221,971 2,631,902

1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles
August Year To Date

Country Net Q/KG Value Net Q/KG Value
Mexico 20,634 104,171 246,849 1,217,412
TOTAL 20,634 104,171 246,849 1,217,412

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

August Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 480 2,225
Mexico 1,656 2,824 87,838 72,506
Hondura 255,916 119,069 2,466,539 1,173,490
Colomb 120,650 56,743
Brazil 497,852 603,666 3,921,755 4,628,439
Indnsia 119,024 163,893 1,618,553 1,479,881
China 262,655 132,178 1,651,113 1,120,590
Taiwan 4,248 3,238 4,248 3,238
TOTAL 1,141,351 1,024,868 9,871,176 8,537,112

imports
AUGUST IMPORTS BY COUNTRY



4417004000 Paint Brush and Paint Roller Handles, Of Wood
August Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Mexico 2,009
U King 5,622
Germany 25,376
Czech 35,825 99,470
Italy 690,985 5,078,498
Thailnd 3,503 90,656
Indnsia 131,573 905,479
China 252,609 2,349,182
Taiwan 17,232
TOTAL 1,114,495 8,573,524

4417006000 Brush Backs, Of Wood
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 82,169 31,676 2,082,765 852,466
Germany 48,909 13,525 48,909 13,525
Sri Lka 241,459 128,231 1,665,292 868,816
China 6,000 4,631
TOTAL 372,537 173,432 3,802,966 1,739,438

4417008010 Tool Handles of Wood
August Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Canada 5,410 64,431
Mexico 21,200 598,871
Salvadr 7,003
Colomb 4,162
Brazil 311,436 4,502,227
U King 6,182
Nethlds 3,757
Spain 66,194
Italy 106,321
Thailnd 2,478
Vietnam 34,572 355,238
Indnsia 192,248
China 39,867 450,198
Taiwan 27,475 314,604
TOTAL 439,960 6,673,9144

4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood

August Year To Date
Country Net Q/Variable Value Net Q/Variable Value
Canada 99,526 665,537
Mexico 11,823 55,869
Chile 720,475 5,019,771
Brazil 3,253
Sweden 2,161 2,161
U King 33,644 140,597
Nethlds 5,562
France 70,580
Germany 7,855 30,707
Austria 2,357
Lithuan 4,211 4,211
Spain 36,994
Italy 10,914 85,564
Croatia 2,161
Romania 7,445
India 128,259 319,770
Sri Lka 62,082 277,110
Vietnam 18,376 165,243
Singapr 10,768
Indnsia 93,965
China 308,169 2,993,571
Hg Kong 13,455
Taiwan 17,737 125,634
Japan 324,017 3,091,054
TOTAL 1,749,249 13,223,339

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 12 3,407
Mexico 260,592 94,143
Colomb 16,140 7,537

Brazil 7,320 6,977 69,000 43,600
Finland 400 5,010
Denmark 95 2,760 470 13,486
Germany 2,691 17,871
Spain 161,280 74,094 503,700 234,084
Italy 1,214,911 997,881 10,014,210 7,374,372
Israel 2,000 2,187
Sri Lka 12,000 8,401 58,914 47,600
China 534,452 714,098 3,406,506 2,935,101
Hg Kong 14,764 17,058
Taiwan 350 6,873 91,314 51,791
TOTAL 1,930,408 1,811,084 14,440,713 10,847,247

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to Entry
or Withdrawal for Consumption of 61,655 Dozen In Calendar Year

August Year To Date
Mexico 41,148 39,079
China 7,200 7,176
TOTAL 48,348 46,255

9603104000 Other Brooms, of Broomcorn, LT=.96 EA, Prior to Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year

August Year To Date
Mexico 44,292 25,051 97,788 54,864
TOTAL 44,292 25,051 97,788 54,864

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, at Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year

June Year To Date
Mexico 10,596 9,185
China 4,800 4,971
TOTAL 15,396 14,156

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 807,019 1,887,409 5,194,420 12,331,571
Hondura 4,140 8,833 46,710 97,322
Italy 7,900 23,390
China 4,956 8,948 10,256 23,562
TOTAL 816,115 1,905,190 5,259,286 12,475,845

9603109000 Brooms & Brushes, Consisting of Twigs
or Other Vegetable Materials Bound Together,

With or Without Handles, NESOI
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 184 8,943
Mexico 16,740 44,416 76,348 182,978
Colomb 1,920 2,504
Sweden 200 2,181
Norway 8,411 23,698
U King 30 3,613 1,130 9,157
Estonia 300 11,339 90,952 87,902
Italy 24,196 29,268
India 5,000 3,793 16,250 12,170
Sri Lka 151,917 197,704 837,723 925,304
Thailnd 4,250 8,373 34,238 69,078
Vietnam 36,032 33,391 123,912 133,622
Phil R 12,620 30,133
China 15,288 26,937 149,794 228,538
Japan 180 5,120 4,630 14,484
TOTAL 229,737 334,686 1,382,508 1,759,960

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 3,996 10,768 276,433 130,424
Mexico 465,360 223,102 2,486,240 1,380,244
Guatmal 153,600 29,090
Brazil 133,056 39,011 1,812,744 486,944
Sweden 156,375 249,950
Denmark 2,280 2,486 2,280 2,486
U King 1,014,500 619,643
Ireland 1,030,824 563,878 6,428,986 3,604,338
Nethlds 633,258 68,809
France 3,600 2,742
Germany 1,610,160 1,255,910 20,274,477 13,061,244
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Hungary 41,256 60,275 180,738 255,983
Switzld 6,823,524 3,382,572 40,666,407 22,861,927
Italy 6,048 21,991 143,808 603,160
India 5,985,712 651,676 35,183,812 4,389,506
Thailnd 9,360 5,081 1,166,839 323,323
Vietnam 12,359,766 309,199 59,615,873 2,818,088
Malaysa 246,400 26,515 2,979,877 285,330
Singapr 3,120 5,227
Indnsia 120,000 4,185 3,130,800 145,525
China 61,185,952 15,245,906 550,765,220 109,679,449
Kor Rep 1,340,716 114,454 2,603,756 664,316
Hg Kong 926,894 135,526
Taiwan 585,030 104,976 2,511,265 837,951
Japan 1,501,124 323,303
N Zeal 7,000 3,857
TOTAL 91,949,440 22,021,985 734,629,026 162,968,385

9603294010 Hairbrushes, Valued Not Over .40 Each
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Vietnam 25,920 5,661
Malaysa 30,000 2,250
China 4,638,926 1,302,380 29,873,632 8,107,821
Kor Rep 7,320 2,755
Hg Kong 556,176 85,239
Taiwan 24,048 7,375
TOTAL 4,638,926 1,302,380 30,517,096 8,211,101

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person,

Valued Not Over .40 Each
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 502,225 70,098 2,251,650 311,243
Denmark 12,000 4,208
U King 25,500 5,349
Germany 899,026 216,998 4,605,981 1,085,009
Switzld 44,640 10,325
Italy 15,456 5,689 94,392 29,934
India 160,000 7,992 660,000 14,869
China 3,149,603 591,861 22,770,308 3,849,312
Kor Rep 1,515,000 36,536 6,873,620 228,392
Hg Kong 13,200 4,161 81,552 18,552
Taiwan 1,113,906 81,254
Japan 627,500 151,554
TOTAL 6,254,510 933,335 39,161,049 5,790,001

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

August Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 1,821,400 59,877 10,117,847 261,340
France 1,915,000 77,599 8,205,000 314,738
Germany 6,218,000 184,473 29,229,000 1,133,322
Italy 8,269,000 119,673 62,431,900 773,310
India 5,496,680 157,740
Thailnd 109,000 4,770
Vietnam 600,000 7,087 6,185,840 75,100
China 11,043,269 367,760 81,650,399 2,245,072
Kor Rep 4,942,000 105,634 17,314,900 375,831
Hg Kong 594,000 12,448
Taiwan 621,000 13,238 3,775,031 72,914
TOTAL 35,429,669 935,341 225,109,597 5,426,585

9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

August Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 5,725,891 460,247 50,390,819 4,000,929
France 230,000 16,379
Germany 756,000 61,154 10,715,300 839,298
Italy 175,600 12,926
India 752,616 57,578
Thailnd 111,872 8,674 137,264 10,912
China 18,474,772 1,367,809 127,962,077 9,598,463
Kor Rep 409,200 28,885 3,350,810 249,786
Hg Kong 600,000 43,135 1,322,000 94,515
Taiwan 361,040 28,915 3,902,792 295,241
TOTAL 26,438,775 1,998,819 198,939,278 15,176,027

9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

August Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 328 4,799 5,083 84,220
Mexico 10,991,663 2,027,003 90,546,227 15,697,069
Dom Rep 132,813 158,694 1,339,157 1,410,328
B Virgn 91 2,138 91 2,138
Barbado 2,881 12,625
U King 53,174 162,686 533,136 1,279,722
France 140,984 684,545 716,777 3,859,407
Germany 199,748 183,652 5,077,875 2,309,649
Switzld 150 5,183 1,489 56,113
Spain 17,813 38,878 74,471 303,842
Italy 152,667 119,368 213,348 603,886
Greece 1,536 2,501
Israel 2,100 7,986 8,382 30,841
India 303,300 220,967 4,078,289 1,990,922
Sri Lka 266,664 127,129 1,701,252 856,036
Thailnd 153,206 63,448 2,306,447 1,426,172
Vietnam 518,936 123,087 1,227,422 390,644
China 20,578,438 19,384,097 166,789,988 125,512,264
Kor Rep 173,700 100,770 1,530,086 1,141,163
Hg Kong 173,879 165,178 1,283,095 1,072,082
Taiwan 485,434 133,387 5,028,127 1,490,823
Japan 201,462 1,340,153 2,101,581 11,850,117
Mauritn 2,738 13,369 41,388 159,130
Maurit 73,801 475,227 131,757 828,610
TOTAL 34,623,089 25,541,744 284,739,885 172,370,304

9603402000 Paint Rollers
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 3,000 2,295 32,567 35,640
Mexico 588,240 212,773 5,276,345 1,887,437
Sweden 1,800 11,384
U King 12,000 5,965
Germany 183,705 54,234 1,299,663 311,327
Indnsia 26,496 5,054 134,879 24,793
China 4,509,399 2,314,964 29,083,291 17,033,362
Hg Kong 24,000 4,478
Japan 10,097 8,549
TOTAL 5,310,840 2,589,320 35,874,642 19,322,935

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 4,038 11,234
Mexico 36 3,445
U King 3,264 3,242 99,372 66,454
Pakistn 85,000 8,927 299,400 31,461
China 2,024,438 483,398 19,658,086 5,565,349
Taiwan 1,350 3,618
TOTAL 2,112,702 495,567 20,062,282 5,681,561

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

August Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 14,810 21,097 118,904 154,538
U King 15,540 27,072 100,904 252,613
Germany 1,144 9,655 66,897 88,109
Italy 811,741 554,274
Turkey 5,356 25,415 242,332 246,124
India 809,772 135,831
Vietnam 792,181 165,194
Indnsia 4,002,528 763,754 40,558,034 6,829,399
China 1,972,294 732,282 15,954,230 4,206,634
Kor Rep 9,500 4,803
Taiwan 124,608 56,206 584,150 216,969
TOTAL 6,136,280 1,635,481 60,048,645 12,854,488

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes of
Subheading 9603.30 NESOI

August Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 6,939 15,810 82,249 124,496
Guatmal 26,800 28,275
C Rica 3,504,400 67,853 22,873,733 473,754
Brazil 18,678 13,463
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Sweden 25,950 22,853 109,648 75,491
Denmark 1,100 6,848
U King 297 7,907 196,262 114,431
Ireland 5,692 5,674
Nethlds 2,539 5,805
Belgium 288 2,478
Germany 18,430 83,868 162,545 254,110
Czech 240 8,199
Poland 1,500 5,143
Italy 4,200 27,436
Turkey 5,256 16,379 34,052 127,271
India 29,492 5,829 30,367 8,446
Sri Lka 74,221 102,158
Thailnd 156,240 5,187
Vietnam 500 3,667 500 3,667
Malaysa 4,050 5,029
Singapr 21,575 23,658
Indnsia 2,751,072 494,777 17,943,532 3,600,015
Phil R 432,600 8,601 2,537,800 49,806
China 18,251,019 6,258,760 119,928,233 38,878,762
Kor Rep 2,700 7,754
Hg Kong 41,000 8,011
Taiwan 168,729 120,212
Japan 8,500 10,017 58,840 97,153
TOTAL 25,034,455 6,996,321 164,487,313 44,182,732

9603908010 Wiskbrooms
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Nethlds 568 2,266
Serbia 51,300 91,694
China 112,956 111,328 837,298 831,478
TOTAL 112,956 111,328 889,166 925,438

9603908020 Upright Brooms
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 300 2,708
Mexico 61,128 78,649 325,149 528,748
Guatmal 3,074 24,879 115,305 182,376
Hondura 1,400 17,355
Colomb 12,132 12,433
Brazil 12,000 78,423 81,257 404,131
Sweden 104 3,579
Germany 154 2,109
Portugl 2,400 3,411
Italy 86,686 103,639 566,128 754,680
India 13,000 15,415 13,000 15,415
Sri Lka 54,210 109,897 375,606 761,447
Vietnam 2,750 3,309
China 1,307,718 1,814,928 7,941,720 11,172,468
Taiwan 8,004 15,199 53,904 320,066
TOTAL 1,545,820 2,241,029 9,491,309 14,184,235

9603908030 Push Brooms, 41 CM or Less in Width
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 882 6,245
Mexico 5,052 18,847 24,768 87,707
Italy 7,704 18,422
Sri Lka 65,866 245,750 453,372 1,447,056
China 60,286 230,070 376,332 1,095,357
TOTAL 131,204 494,667 863,058 2,654,787

9603908040 Other Brooms, NESOI
August Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 134,640 358,404 1,131,776 2,353,022
Mexico 479,594 808,241 3,872,406 6,711,057
Guatmal 56,208 49,252
Salvadr 66,636 74,883 243,018 302,802
Hondura 17,448 37,643
Dom Rep 11,760 21,085 21,192 35,812
Colomb 19,749 45,951 228,721 314,358
Brazil 23,640 43,961 256,408 432,691

U King 1,852 22,843
Germany 1,123 14,482
Czech 19,152 14,552 244,776 348,527
Estonia 320 2,934
Spain 14,784 30,601 55,264 111,576
Portugl 96 3,521
Italy 17,892 36,354 85,966 135,854
Israel 9,208 21,218
India 1,464 2,995 19,464 15,396
Sri Lka 93,440 186,175 513,546 960,706
Thailnd 3,000 9,241 26,172 54,385
Vietnam 15,000 24,785 104,333 153,346
Phil R 210 4,620
China 660,472 1,228,731 3,900,584 5,581,421
Taiwan 16,388 56,317
TOTAL 1,561,223 2,885,959 10,806,479 17,723,783

96
03908050 Brooms, Brushes, Sqeegees, Etc., NESOI

August Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 1,362,947 13,620,579
Mexico 4,700,236 34,620,841
Salvadr 19,655 176,390
Hondura 1,108,238 10,582,315
C Rica 4,970
Dom Rep 45,495 297,860
Colomb 71,419 626,825
Brazil 21,935 470,341
Argent 112,392
Sweden 22,623 95,744
Finland 16,259 51,819
Denmark 436,857 2,283,340
U King 49,731 280,100
Nethlds 73,216 1,559,165
Belgium 87,235 869,774
France 8,145 125,793
Germany 239,339 2,892,066
Austria 23,037 343,930
Czech 43,770 333,016
Lichten 22,483
Switzld 14,695 153,332
Estonia 8,930
Latvia 9,742
Lithuan 34,238 207,615
Poland 76,568 393,099
Spain 107,202 980,323
Portugl 6,524
Italy 455,060 2,508,855
Slvenia 8,492
Romania 8,110 156,021
Turkey 2,401 49,996
Cyprus 5,178
Israel 2,786 217,412
India 65,319 397,913
Pakistn 359,226 3,326,970
Bngldsh 17,287 43,475
Sri Lka 157,672 1,407,283
Thailnd 166,091 1,507,436
Vietnam 69,118 504,708
Malaysa 67,916 447,300
Indnsia 63,100 448,889
China 35,191,121 289,260,475
Kor Rep 448,794 2,660,877
Hg Kong 570,371 6,211,897
Taiwan 1,195,280 10,289,621
Japan 70,502 638,175
Austral 98,680 773,893
N Zeal 7,545 21,892
Egypt 24,557 199,520
Camroon 2,482
Namibia 14,975
TOTAL 47,603,776 392,233,043
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