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INDUSTRY NEWS

Broom, Brush & Mop

Annual National Broom & Mop Meeting
Scheduled For October 3-4 In St. Louis
For over 100 years, American broom and mop manufacturers and

suppliers have held annual meetings to discuss important issues and
address challenges unique to the industry. The 2013 National Broom &
Mop Meeting will be held October 3-4 (an earlier date) due to the
November ISSA convention. 

Co-host Joel Hastings, of Nexstep Commercial Products, reported that
the first Friday of October was chosen as the date for this year’s meeting
to ensure participants could attend both meetings without a date conflict.
Industry manufacturers, suppliers and trade press representing different
broom, mop and brush companies, will meet in St. Louis at the
Renaissance Hotel St. Louis Airport. 

Hastings also noted, “This economical meeting may be the best value
available that can directly impact your strategic planning for 2014 and
beyond.”  

Participants can benefit from the variety of speakers for the meeting on
Friday, October 4. This includes David Clark, of Euler Hermes, who will
speak on how credit insurance can help reduce a company’s AR risks. 

Co-chair Bart Pelton, of PelRay International, added, “I believe that
most small businesses do not realize the value of credit insurance. This
presentation will certainly be informative.” 

Other speakers include Alan Loretta, of Mercer Insurance, who will
address the impact of the Affordable Healthcare Act on businesses; and

Quncie Akins, of Kuehne-Nagel, who will discuss ocean freight and
international logistics.

A registration table will be located at the hotel’s welcome center from
5 to 6:30 p.m. on Thursday, October 3. A welcome reception hour (6 to 7
p.m.) will be followed by a dinner on Thursday. A breakfast buffet on
Friday starting at 7 a.m. will be followed by the industry meeting that will
begin at 7:30 a.m. and  be completed around 11:30 a.m. In addition to the
speakers, there will be market reports on broom corn, mop yarn, wood
handles, metal handles, brush fibers, wire and foreign exchange. 

An early bird registration fee and discounted hotel rates are available
until Thursday, September 19. Use the code (NBM) to receive the special
conference room rate of $104 per room. Hotel reservations can be made
by phone at 1-800-468-3571 or on-line by clicking the on-line
reservations link. The Renaissance Hotel St. Louis Airport is located at
9804 Natural Bridge Road, St. Louis, MO 63134. 

The chairmen say on-site (cash) registration is also available however;
credit cards or company checks cannot be accepted on-site. 

For additional information, please contact co-chairman Joel Hastings at
joel@ocedarcommercial.com or contact co-chairman Bart Pelton at
bart@pelray.com. 

As of September 5, the following companies have registered to attend:
Bodam International/Borghi USA, Brush Fibers, Northeast Brazil, Quinn
Broom Works, Ha-Ste Manufacturing, J.W. Manufacturing, Jones
Companies, The Malish Corporation, Nexstep Commercial Products,
PelRay International, The Thomas Monahan Company, Vonco Products
and Weiler Corporation.
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AUTOMATION       
ADVANCEMENTSCRITICAL
TO SUCCESS FOR MACHINERY MAKERS

By Harrell Kerkhoff | Broom, Brush & Mop Editor

SPECIAL FOCUS | MACHINERY 2013

Pushing innovation to advance automation
remains a critical component of success for
those companies that design and man ufacture
machinery used in the production of various
types of brushes, mops, brooms and related
products. Broom, Brush & Mop Magazine
recently interviewed several equipment
manufacturers to learn about new dev -
elopments and discuss how they are helping
customers become more productive.

Helping to advance automation remains
critical at Bodam International Ltd., of
Aberdeen, MD, a company that

represents in the United States and Canada several
Italian machinery manufacturers. These com -
panies include: Borghi s.p.a., Techno Plastic
s.r.l., and Unimac s.r.l.
Bodam International and Borghi USA

President Carlos Petzold stated that, “When
your business is machinery and technology, then
automation is paramount. If the Brush District
partners (Borghi, Techno Plastic and Unimac) are
to provide technological solutions to their
customers to improve customer manufacturing,
certainly these companies must live by the same
ideology. Reinvestment in operations is
continual.”

Improving upon methods of production and
quality in a lean manner is vital to containing
costs and remaining competitive, he added.

“This is all part of the Brush District
partnership philosophy, as it also should be for
Borghi, Techno Plastic and Unimac customers,”
Petzold said.

He noted that the synergy created by The Brush
District has helped develop new machinery
concepts for both Unimac and Borghi. 

“This has transpired through idea exchanges.
Sharing of technology gives insight to fresh
approaches that can simplify and steam-line
methods of manufacturing, providing higher
output levels without over-complicating matters,”
according to Petzold.  

“Additionally, the proximity of Borghi,
Unimac and Techno Plastic (all now located in
Castelfranco Emilia, Italy) has enabled more
visitors to travel to the Brush District. This allows

customers to better see and learn about other
market segments found within the brush industry.
They can learn a lot just by taking walking tours
of all three facilities,” Petzold said.

He reported that over the past 18 months, many
manufacturers involved with the global brush
industry seem to be investing more in modern
machinery, updating equipment, increasing
capacity and/or seeking new opportunities via
versatile equipment.

In supporting this trend, Borghi s.p.a. has been
involved in several new developments, Petzold
said. For example, the company has introduced a
new tool for customers called BorghiCAD.  This
software package allows customers to design
tufted brushes and save those designs in a 3D
viewable drawing.  Then, BorghiCAD allows the
user to see if a particular brush can be made on a
given Borghi machine and, if so, converts the
design into a brush program that can be
transferred to that specific Borghi equi p ment.
This all leads to the prod uction of a new product.  

“The tool is not only a timesaver, but also gives
cus tomers the power to invent almost anything
they can conceive,
even if that brush
design is not possible
to manufacture in a
practical sense,” Pet -
zold said. “This abi -
lity to quickly and
easily design tufted
brushes may push
the envelope of what
brush machines can
produce. Finally, it will help to greatly reduce the
cost of prototyping new brush concepts.”

In another development, Petzold reported that
the drill/fill machine model “Archimedes” from
Borghi continues to grow in capability with the
introduction of a triple-stock-box.  

“For short or medium-run orders, we believe
this machine is still the best value – balancing
extreme versatility with quick change-over and
productivity,” Petzold said.  

According to Petzold, “Borghi’s sales were up
in both 2012 and 2013. Meanwhile, Techno
Plastic enjoyed a record year in 2013, regarding

sales of extrusion equipment, and Unimac is quite
prosperous with significant sales in both of its
machinery segments:  Power brush manufacturing
machines and metal handle manufacturing lines
and equipment.

“The growth that Techno Plastic has enjoyed
over the past two years has included double-digit
percentages and been concentrated in PET
strapping extrusion technology. For Borghi and
Unimac, the growth is uniform and steady within
all of the market segments that these companies
cover,” Petzold said. 

He also reported that Unimac officials will
soon be celebrating the company’s 30th
anniversary. On November 25-30, 2013, the Br -
ush District will have an open house event,
celebrating Unimac’s three decades of machinery
and automation design as well as showcasing
Borghi and Techno Plastic equipment.  

Providing such events helps the Brush District
companies also showcase various efforts
pertaining to customer service. According to
Petzold, the Borghi Brand enjoys a strong
reputation in the industry for customer service.  

“This does not happen by accident, but instead
requires dedication and long-term investment in
people who can provide the needed level of
assistance for all aspects of customer service
issues. This goes beyond the sale of a quality
piece of machinery,” he said. “Borghi continually
has personnel attending training courses. This
helps grow their knowledge and keeps them up-
to-date with new concepts, laws, technologies and
communication skills.  

“In 2011, Borghi personnel attended a
combined 1,348 hours of professional training
courses. In 2012, that number grew to 1,773
hours, and, as of July 2013, there have been 1,207
hours recorded. Borghi is on pace to surpass the
2012 total as company officials have already
scheduled another 700-plus hours of training for
their personnel over the next four months.
Constant re-investment is the only way that a
company can grow and succeed.”

Looking beyond 2013, Petzold added that the
various Italian machinery manufacturers that
Bodam represents face the challenge of creating

Carlos Petzold

Continued On Page 8
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new levels of technology that push the envelope
of productivity, versatility and quality, without
over-complicating methods and ease-of-use.  

“All of this must be done within the envelope
of justifiable cost-of-investment. Who knows
where we will be 10 years from now and what
the face of broom, brush and mop
manufacturing will look like,” Petzold said.
“For those who have foresight and understand
that they must re-invest in their future via
continuous study and improvement of
manufacturing methods, there is a bright future
filled with opportunity. 

“Years ago there was much talk of mergers,
acquisitions and companies going out of
business. However, there was little talk of those
companies that flew under the radar and entered
the brush industry via investments and
opportunities.  As a vendor of technology, we
are fortunate enough to be a witness to the
growth in our industry via these new companies
that had no experience but showed gumption
and courage. We hope to see more and more
growth as new concepts and uses for brush
industry products are being invented and
developed with each passing year.”

Contact: Bodam International Ltd., 
903 Cirelli Court, 

Aberdeen, MD 21001 USA. 
Phone: +1-410-272-9797; 

E-mail: bodam@bodam.com.
Website: www.bodam.com.

Equipment automation and a strong focus
on customer service remain keys to the
success of the Zahoransky Group, a

supplier of brush making machinery, injection
molds and blister packaging. The company’s
headquarters is located in Todtnau, Germany,
and it has facilities in other German locations as
well as Spain, China, India and the United States. 

According to Zahoransky Director of Sales &
Marketing Robert Dous, the company’s product
advancements include the newly developed
Z.AERO technology for the production of in-
mold toothbrushes, the Z.HORNET 4  for the
production of strip brushes with integrated milling
tool for better bundle appearance, the mascara and
interdental brush machine Z.SAILFIN with
capabilities increasing by 15 percent, allowing it
to now produce 70 brushes per minute, and the all
new Z.WASP 4 which is a flexible and price
attractive machine for the production of all types
of technical brushes. 

Having recently celebrated its 111th ann -
iversary with a two-day event in July, Zahoransky
has announced that Dunn & Bradstreet (D & B)
and Hoppenstedt have declared the company as
being registered with a risk indicator of 1. This
describes a minimum risk of business failure. 

“Only approximately 5 percent of all German
companies manage to run business in such an
extremely healthy level,” according to Dous.

He also reported that business for the company
has been very strong over the past 2 1/2 years. 

“Providing added technical service is becoming
a key factor. As a machine manufacturer, we focus
on providing faster reaction times combined with
industry know-how. This is a high priority for
Zahoransky’s management,” Dous said. “It’s also
important to realize that safety standards are
becoming tougher in many parts of the world. In
more and more countries, labor safety authorities
put enormous pressure on brush manufacturers to
follow standards. This has made an impact on
production processes and machinery. 

“Compliance with labor safety requirements
can better be reached economically with the use
of automated production lines. Zahoransky can
help. Also, wages are rising all over the world
and demand for high quality products is
increasing. This can only be solved thro ugh
automation.”

Dous also expects
overall business for
the industries that
Zahoransky services
to grow in Europe and
the United States due
to increased wages,
growing costs for
logistics and higher
labor safety standards
in China.

“At Zahoransky, we have been able to increase
our market shares and profit independent of the
world economies. This is due to our company’s
research and development, product innovation,
reorganization of our sales and service, and the
implementation of new management and process
methods,” Dous said. 

He noted other recent successes for the
company include a strong focus on preventive
maintenance, an increase in social media
marketing, the implementation of strategic selling
methods such as sales opportunity management,
implementation of product management for each
industry segment, and, in general, continuous
investigation and improvement of business
processes and methods. 

Zahoransky officials have also worked to
improve staff recruiting, employer branding and
providing shorter lead times.

Dous pointed out several specific areas where
Zahoransky has grown in the brush industry. He
said the company has done well in the anchorless
toothbrush segment where it has introduced a
more efficient technology. This has provided
twice the output and more flexibility in terms of
brush design, he said. 

“Also, Zahoransky’s automated line for the
production of in-mold interdental brushes has
developed into a best seller,” he said.
“Overall, Zahoransky’s business is based on
a wide spectrum of industry segments. This
includes a niche market found within the
medical technology industry where we
supply molding, assembly and automation
technology.”

Continued On Page 16

Machinery Makers: Continued From Page 6

Made in the USA
Samples available - just ask

Let Monahan Partners make these commodity items for you 
so you can allocate your resources to what makes you special

pat@monahanpartners.com

200 N. Oak, Arcola, IL 61910

217-268-5754

Available on �berglass, metal or wood handles,
packed to your speci�cations
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BORGHI IS
CUTTING-EDGE
TECHNOLOGY
Borghi’s machinery fleet is characterized

as highly consistent in its range of
products and uniformity in the

operational procedures for Borghi machinery.
These characteristics facilitate the tasks of
machine operators, such as moving from a
vertical machine, like Borghi’s “SPRINT”
model (an entry level staple-set machine with 1
filling tool and 1 drill), to a carousel machine
with 3 stations, such as the STAR-R32, up to a
completely robotic work-center like Borghi’s
SMART-R2 machine. Borghi implements the
same functionality to perform common tasks,
for example starting the working cycle,
changing the machine set up parameters and
configuring new broom/brush models. 

Borghi has completed several new projects
across its entire product range, with the primary
objective of improving, on the one hand — the
quality of production, and on the other — the
quantity through the maximization of
production efficiency. “Borghi-CAD” for bro -
om and brush designing, improving Borghi’s
diagnostics system, the development of more
rapid change-over of brush models and the
“MATIC concept” are some concrete examples
of these projects.

Borghi-CAD comes from a very precise
need: do not interrupt the production to
configure new brush models. The Borghi-CAD
software allows its customers to easily create,
on a PC separate from the machine, new models
of brooms and brushes, ready to be put into
production on Borghi machines. Historically, all
Borghi filling machines have been equipped
with industrial PC’s, on which resides the
application software for the management of the
various features and where it is thus possible to
configure and store all parameters for the
production of various products. On the PC of
the machine, the user can create new models,

but in this way the working cycle is interrupted
and consequently the utilization of the machine
decreases. With Borghi-CAD, this issue is no
longer a problem.

Moreover, Borghi’s software is equipped
with an innovative DIAGNOSTICS system.
The system shows (continuously as issues

arise), through pictures and examples, the
condition of the machine, where malfunctions
are present, what kind of problem is occurring,
the possible causes and what are the actions to
be taken to find a solution. This system is real
customer service, available 24/7. The diag -
nostics is an example of the Borghi training
plan and purpose to transfer know-how from the
manufacturer to the end-user, according to the
philosophy: Teach a man to fish and he eats for
a lifetime.

Killing the change-over time… high
productivity means high performance and short
down-time. Whether caused by malfunctions,
regular maintenance or by operator error,
Borghi works toward shortening change-over
time and down-time. As a result, one of the
most important criteria that guides the
equipment design of Borghi machinery is the
reduction of the change-over time. For this

reason carriages, supports and clamps are
manufactured considering, on the one hand, the
proper operation, reliability and accuracy of the
brush manufacturing process, and on the other
hand, what it takes to change the machine from
one item to another. In particular, when
production is characterized by small lots and a

very wide range of products — which is a
typical feature of the market segment consisting
of industrial and technical brush manufacturers
— change-over time is crucial. Switching
quickly from one product to another is a matter
of design in Borghi machinery.

More time for the machine operator is also
important. The “MATIC concept” consists of a
simple, but revolutionary ROBOT named
“QUZO”, designed by Borghi to move products
during the working cycle. The MATIC system
can be applied to carousel filling machines for
the production of brooms and brushes, and to
machines for mop assembly. 

In regard to machines for brooms and
brushes, QUZO picks up the virgin brush blocks
and loads them onto the carriage. Afterward,
QUZO takes the drilled/filled products off the
carriage to transfer them into the trimming and
finishing section of the machine. 

SPECIAL FOCUS | MACHINERY 2013

BORGHI
TECHNO PLASTIC

SMART-R2 (above): Borghi’s fully automatic work-center for the production of staple-set
brooms and brushes is the model SMART-R2.

ADVERTORIAL

Continued On Page 12
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With mop manufacturing, the MATIC
concept is applied to transform a semi-
automatic mop manufacturing machine —
where the operator must manually load the caps
and forks (for click-style mops) that are
necessary for the assembly of the product —
into a fully automatic machine where the
material feeding occurs without the need of the
operator. In this way, the operator has more time
on their hands to perform other tasks.

Thanks to continuous research and the
development of cutting edge solutions, Borghi
is the ideal technologic partner. Company
representatives are able to listen to customers’
needs and interpret them to provide reliable
answers via machinery choices.  

Borghi’s objective is to improve the quality
of production. This meets customer needs for
small lot production, such as found within the
technical and industrial brush segment. Borghi
also develops technology aimed at the
maximization of production, providing
solutions for large volume producers, such as in
the household brush segment. Borghi is cutting-
edge technology for the brush industry.

STAR-R32 (above): For sure, the STAR-R32 is one of Borghi’s most advanced machine
designs, offering great versatility with speed of change-over and productivity.

SMART-R32 MATIC Loader (right):
Borghi’s “QUZO” robot loads virgin
brush/broom blocks from an automatic
loader/labeling unit.

Borghi s.p.a.
Via Cristoforo Colombo, 12

Loc. Cavazzona
Castelfranco Emilia (Modena) 41013 IT

Phone: +39-059-953-3911
Fax: +39-059-953-3999
E-Mail: info@borghi.it

Web Site: www.borghi.com
Contact: Paolo Roversi, Sales Manager

For Machinery Sales for the USA &
Canada, contact:

Bodam International Ltd.
903 Cirelli Court

Aberdeen, MD 21001 USA
Phone: +1-410-272-9797
Fax: +1-410-272-0799

E-mail: bodam@bodam.com
Web Site: www.bodam.com

For Spare Parts and Service on
Borghi equipment for the USA &

Canada, contact:
Borghi USA, Inc.
903 Cirelli Court

Aberdeen, MD 21001 USA
Phone: +1-410-272-9797
Fax: +1-410-272-0799

E-mail: info@borghiusa.com

CONTACT INFORMATION
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Borghi Advertorial: Continued From Page 10

SMART-R32-MATIC: The “MATIC concept” by Borghi incorporates turret Borghi drill/fill
machines with Borghi trimming and finishing machines via their “QUZO” robot.

ADVERTORIAL





For more than 110 years, the name
ZAHORANSKY has stood for rel -
iability, precision and well-engineered

technology. The history began in 1902 when
Anton Zahoransky started to manufacture the
first devices and machines for the automation of
brush making in Todtnau, Germany. 

Today, the ZAHORANSKY GROUP is a
single source provider in the areas of machine
building, mold making and automation
techniques.

With 600 employees, the company has
facilities in 9 locations in Germany, Spain,
China, India and the USA. The manifold
experience and competence originally gained in
the brush industry have been successfully
transferred into new fields – today, injection
moulds, packaging units and automation
technology are the expanded core competences
of the ZAHORANSKY GROUP.

In the areas of household and industrial
brushes, oral care, medical technology, cos -
metics, consumer goods, injection molding and
packaging, ZAHORANSKY offers com -
prehensive system solutions for the complete
process chain. This includes the integration of
packaging and handling, and the programming
of robots for fully automated production and
assembly lines.

PRODUCTS INCLUDE:
� Machinery and equipment for the

production of household, technical, cosmetic,
medical, health and oral care brushes;

� Packaging machines;
� Injection molds;
� System technology containing injection

molds and automation solutions for the
consumer goods industry and personal care, as
well as hybrid components in the fields of
automotive, electronic, medical engineering
and pharmacy;

� Injection molds and automation solutions
for the packaging industry;

� The automation of packaging machines; and,
� Worldwide consulting and service,

supporting customers with product design,
process development and project planning.

NEW MACHINERY DEVELOPMENTS
AT ZAHORANSKY INCLUDE:

Z.HORNET 4 – Fully automated machine
for manufacturing sold-by-meter strip brushes.
Designed for the production of endless strip
brushes with advanced 4-axis CNC control.

The Z.HORNET 4 is a particularly efficient
and cost-effective machine for the production
of strip brushes, e.g. for sealing applications or
conveyor systems.

With a hole distance of 10mm, up to 7m per
minute can be produced. This relates to an
output of up to 3,5 kilometres in 8 hours and
1.000 kilometres per year on single shift
operation.

Features include: Laterally driven strip
carriage, suitable for endless strips and cut
strips, maximum width of 80mm, unfolded
filament length of 320mm, width position of up
to 20° possible, suitable for filling tool sizes up
to 6,5mm, filling tool stroke 70mm or 100mm,
and optional double or triple material box.

Advantages include: Extremely high output
of 700 tufts/minute, noise reduced and operator
friendly, and short conversion time of
approximately 5 to 10 minutes;
Z.WASP 4 – The all new Z.WASP 4 is an

extremely flexible and price attractive 5-axis
machine for the production of all kinds of
technical brushes such as roller and disc

brushes, goblet-shaped brushes, strip brushes or
sheet brushes. Maximum tufting speed is 700
tufts per minute.

The Z.WASP 4 can tuft with staple or anchor
and is available with 70mm or 100mm stroke;
Z.SAILFIN – A benchmark in mascara and

interdental brush production, the machine
speed has been increased by 15 percent, to a
maximum of 70 brushes per minute, with
average availabilities of up to 98 percent.

Features include: Interdental and mascara
brushes ranging from 16 to 40mm in length,
wire diameter between 0.18mm and
approximately 0.75mm, optional brush length
of 16-80mm with wire diameters of 0.3-
0.75mm, filament length from 8 to 32mm,
brush diameter from 1.8 to 10mm, recon -
figuring to a container for short filaments is
optionally available, screw-in system with 2
counter-running servo motors, integrated
trimming unit,  5.7-inch color monitor (touch
screen) and, performance of up to 70 brushes
per minute.

Advantages include: The new machine was
further optimized for model change-overs by

equipping it with 3 further servo axes, 10 servo
axes provide for a recipe-controlled change-
over with minimal mounting requirements, the
precise positioning of the servo axes enhances

SPECIAL FOCUS | MACHINERY 2013
ZAHORANSKY

Above: Z.SAILFIN’s machine speed has
been increased by 15 percent for the
production of mascara and interdental
brushes.

Above: Z.HORNET 4 produces endless strip
brushes efficiently and cost-effectively.
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quality of brushes, easy model change-over
with minimal exchange of parts, camera system
available for fully automated applications
which achieves a 98 percent efficiency factor,
filament advance can be reduced to as little as
6mm for smallest possible bend radius,
provides for inderdental brushes with ideal
embrasure cleaning features; and,
Z.VIPA NEW BLISTER PACKAGING

MACHINE – Highest flexibility with the
production of section blisters. Whether it is a
case of mass production or small batch sizes,
Z.VIPA fulfils the differing requirements equally.

Material consumption can be considerably
reduced by means of a packaging process that is
waste-free. In addition to the material costs,
disposal and recycling costs are also minimized.
Products can be inserted significantly more
easily and faster with the continuously moving
pallet conveyor.

A minimum number of format parts and tool-
free, quick-change systems ensure the shortest
conversion times.

Features include: High output of up to 20
cycles per minute, larger format area of a
maximum 250 x 500mm, drawing depth
maximum is 50mm, integration of sens -
ors/checks, and numerous additional modules
for an individual packaging design.

Advantages include: Continuously moving
pallet conveyor, conversion times of
approximately 15 minutes, tool-free quick-
change systems, minimum number of format
parts, low format part cost, high energy
efficiency, flexibility by means of modular
machine design, optimum accessibility through
the use of large protective doors with wide
opening angles, monitoring of critical machine
parameters and waste-free packaging.

ZAHORANSKY RECEIVES 
HIGHEST CREDIT RATING

Dunn & Bradstreet (D & B) and Hoppenstedt
have declared that ZAHORANSKY has been
registered as a company with a risk indicator of
1, which describes a minimum risk of business
failure. Approximately 5 percent of all German
companies manage to run business on such an
extremely healthy level, according to
ZAHORANSKY. 

Z111 – A PERFECTLY 
DIFFERENT ANNIVERSARY

Billed as “A Perfectly Different Anni -
versary,” the ZAHORANSKY GROUP shared
with customers from around the world its 111th
year with a two-day “Z111” party, suppliers
expo, production theme show and “Zym -
posium” on July 1 and 2 in Freiburg and
Todtnau, Germany. More than 700 visitors from
over 20 nations attended. 

ZAHORANSKY officials hosted two in -
teractive networking days with business
partners and supporters where attendees had an
opportunity to talk with colleagues, conduct
dialogues with experts, and receive news from
the brush, mop, broom and related industries. 

The event began on July 1 with a reception
and dinner at the Messe Freiburg, Rothaus
Arena, along with “The Alphabet of Passion”
program which included 26 activity stations.
The crowning event from a full day of activities
was a laser show as well as a video that
reviewed the 111 years of Zahoransky, starting
with the company’s founder, Anton Zahoransky.

Z111 attendees were bused to the Zahoransky
headquarters, located in nearby Todtnau, on
July 2 to participate in a suppliers expo,
production theme show and Zymposium. The

latter event was an educational program that
featured leading experts from a variety of fields
who gave presentations on several topics. 

ZAHORANSKY EXPANDS MOLD
OPERATION & RECEIVES
INNOVATION AWARD

ZAHORANSKY expanded its German mold
operation in the spring of 2013. The site now
includes an additional 1,000 m² production
center and a 780 m² customer center with
additional office space. In November 2013,
ZAHORANSKY will also inaugurate its new
2,500 m² Greenfield mold shop facility in
Coimbatore, India.

The company announced as well that it
received an innovation award at the
PLASTPOL 2013 show in Poland for its TIM
mold system (Total Integrated Manufacturing).
The award was presented under the category
“Tools and Instrumentation for Plastics
Processing.”

ZAHORANSKY AG
Anton-Zahoransky Strasse 1

Todtnau-Geschwend 79674  GERMANY
Phone: +49 7671-997 447; 
Fax: +49 7671-997-299

E-Mail: info@zahoransky-group.com
Web Site: www.zahoransky-group.com

For USA:
ZAHORANSKY USA, INC.

1981 Bucktail Lane 
Sugar Grove, IL 60554 USA

Phone: 630-466-1901; Fax: 630-466-1902
E-Mail: frank.kigyos@zahoransky-group.com

kevin.kigyos@zahoransky-group.com

Above: Zahoransky’s new blister packaging machine, the Z.VIPA.

Left & below:
Zahoransky receives
top credit ratings.
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Contact: ZAHORANSKY AG, 
Anton-Zahoransky-Strasse 1, 

79674 Todtnau-Geschwend, Germany. 
Phone: +49 7671 997 447. 

Email: dous_r@zahoransky.de.
Website: www.zahoransky.com.

–––
Zahoransky USA, Inc., 1981 Bucktail Lane,

Sugar Grove, IL 60554 USA. 
Phone: 630-466-1901;

Email: frank.kigyos@zahoransky-group.com;
kevin.kigyos@zahoransky-group.com.

Bizzotto Giovanni Automation, of Italy,
continues to build upon its success as a
provider of machinery for the brush

manufacturing industry along with offering
technical solutions, according to Bizzotto
General Manager Marco Bizzotto. 

“Following the path marked by its founder,
Giovanni Bizzotto, a person with a passion for
mechanical equipment, and putting to good use
the experience achieved after many years of hard
work, Bizzotto Giovanni Automation has evolved
in the mechanical and industrial sectors,” Marco
Bizzotto said. 

Due to constant technological research and the
development of sophisticated automation
systems, the company has widened its horizons,
presenting itself as a supplier of totally
customized machinery for different industrial
sectors. Marco Bizzotto said the company has also
focused on offering a complete partnership with
customers that expresses itself in the capacity to
understand needs and provide “made-to-measure”
solutions.

Established in 1957, Bizzotto Giovanni
Automation specializes in providing machinery in
three main areas. They are:

� Handle Machinery Sector — Sanders,
chucking machinery (i.e. doming, tapering,
tenoning, threading, end boring, cross boring,
etc.), painting machinery (lacquering), labeling
systems, and packing machinery for the
production of wooden handles.

Complete machinery lines are also available for
the production of metal handles, starting from flat
steel or aluminum band coil and including
painting lines; machines for assembling various
plastic inserts (i.e. hanger tips, thread inserts, mop
inserts, tapered inserts, etc.); boring, deforming
and cutting machinery; labeling systems; and
machines for packaging with the use of different
systems, including those that are robotized;

� Woodworking Machinery Sector —
Profiling and shaping machines; boring and
tapping machines; and sanders for the production
of broom and brush blocks, paintbrush handles
and similar items; and

� Industrial Automation Sector — Customized
machinery for the preparation, positioning and
assembly of particular products and accessories
for the cleaning industry (i.e. mops, floor
scrubbers, detergent dispensers, velvet lint
brushes for clothes cleaning, adhesive lint brushes

for clothes cleaning, toothbrush/accessories, etc.);
and machinery for the automotive and kitchen
appliance industries.

“Our commitment remains the same, which is
to provide revolutionary and profitable technical
solutions for customers. Confidential agreements
that we make with our customers, when
developing new and personalized projects, do not
allow us to promote our innovations and
machinery as we normally would, but we are very
proud of the results that we have achieved. These
results help us remain a reliable partner with
customers,” Marco Bizzotto said. 

He added that a sometimes slow world
economy has not had a strong negative influence
on Bizzotto. He feels this is due to the company’s
ongoing commitment to understand customers’
needs and provide state-of-the-art solutions. 

“We are aware that our customers’ successes
keep us successful as well,” Marco Bizzotto said.
“Most of our customers — as broom, brush and/or
mop manufacturers — choose to periodically
develop new products and models, increasing the
value added to their products. They invest in
innovation as it’s the only way to avoid becoming
involved in a war of falling prices among
competitors. Those companies that produce
innovative products often receive more profits
from these products.” 

Continuous evolution of these products pushes
many companies to search for flexible
technologies and, at the same time, search for the
lowest investment and management costs. 

“All of this requires the use of technologically-
advanced production and, therefore, machinery
with high flexibility in order to continually adapt
to new requirements,” Marco Bizzotto said. “This

is a challenge for an
existing development
process that, thanks to
globalization, has tri -
ed to design and make
products with the idea
of producing in large
numbers.

“We believe the
most important thing
we offer is a complete

partnership with customers. This expresses itself
in our capacity to understand their specific needs,
and provide customers with ‘made-to-measure’
solutions.”

According to Marco Bizzotto, his company
does not simply build machinery. Instead, its staff,
with competencies that range from design to
engineering, supports each customer in the
evaluation of possible ergonomic and technical
improvements for which a specific machine and
automation must be created. 

“Once the final specifications for an item are
identified, our team of designers and electronic
experts set the most suitable technical solutions in
place to apply to the machinery. A sophisticated
computer network allows for strict cooperation
between our different departments. This

guarantees a constant updating capability for any
phase of the project, and the application of the
most innovative and reliable technologies,”
Marco Bizzotto said. “Only then will each
component be produced with great care, while the
final assembly of the parts and testing also take
place. Lastly, a team of qualified technicians
attend to the installation and the start-up of our
machinery. We can provide this service anywhere
in the world.”

Focusing on the slogan, “The solution is …
automation,” Marco Bizzotto added it’s the
company’s stance that automation should be
applied as much as possible in all production
processes. 

“We are currently developing some fully
automatic production lines; however, most of our
machines are custom-made, and most of our
projects must be kept confidential,” Marco
Bizzotto said. “This is an aspect of how we do
business, and it’s appreciated by our customers.”

He added that a continual push toward
automation is important as it helps reduce
production costs. It not only lowers manual labor
requirements but optimizes productivity —
assuring a high and consistent standard of quality
that cannot be attained through a manual process.

“Advancement in automation, through the use
of the most suitable and up-to-date technical
solutions, helps to successfully achieve product
reliability, simplicity of use and economy of cost,”
Marco Bizzotto said. 

Overall, he added, Bizzotto has carved out a
niche within the machinery marketplace by
providing customized and flexible equipment,
while also supporting customers during every step
of the production process. 

“Each solution that we propose is dedicated to
a specific item or items that our customers need to
produce. It’s with the passion of an ‘artisan’ that
our state-of-the-art solutions are highly
appreciated in many parts of the world,” he added.

Looking ahead, Bizzotto officials expect to
provide an even more accurate design and
application of advanced automation machinery.
This will be done to optimize the production
process, according to Marco Bizzotto. It’s also
important for the company that these same
officials keep a watchful eye on costs and other
business-related challenges.

“Achievement of this requires a commitment
that we are able to accomplish as a company
thanks to our experience and dedication,” he
added. “Bizzotto’s future centers around building
greater custom automation systems for all areas of
assembly and packaging as the future of the
broom, brush and mop industries remains
contingent on developing new products and
models.” 

Contact: Bizzotto Giovanni Automation Srl, 
Via M.Buonarroti, 

67 Paviola di S. Giorgio in Bosco (PD).
Phone: +39 049 9451067. 

Email: info@bizzottoautomation.com.
Website: www.bizzottoautomation.com.

Machinery Makers: Continued From Page 8

Marco Bizzotto
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Business in 2013 has been good for GB Boucherie N.V., with a
substantially improved turnover reported compared to the
previous year, according to Boucherie USA President John

Williams. 
This growth, in part, is due to several recent trends within the brush

industry. For example, Williams said, many com panies involved with the
household brush segment are
seeking added inn ovation and
value for their products. 

“People realize that the only
way to survive is by making a
better product at a competitive
price, dif ferentiating it from
the competition,” Williams
said. 

He added that overall
expectations are starting to
improve for the U.S. economy
while the euro crisis seems to
be fading away. 

“However, many people still
seem too weary to make
substantial investments in
added capacity,” Williams
said. “The current trouble in
the Middle East, with
countries vital to petroleum supply lines balancing on the edge of a civil
war, is keeping the price of oil (and the cost of manufacturing plastic
products) high. This simmering fire will have to be extinguished before
the U.S. economy can fully grow again.”

Boucherie has been building machinery for the brush making industry
since 1928. Today, this includes staple set machines for the
household/industrial market, advanced equipment for toothbrush

production, and staple-less machines for both the oral care and household
markets. The company also builds both single- and multi-material molds
for a variety of industries.

Williams added that Boucherie’s AFT-HH machine received a lot of
attention during the 2012 InterBrush exhibition at Freiburg, Germany,
and that the first brushes produced by this equipment are starting to
appear on the market. 

“The innovative and eye-catching brush design (from the AFT-HH)
will certainly open some eyes to what can be done with a household
brush, both from a marketing as well as a cleaning performance
viewpoint. These brushes are also manufactured with plastic-saving
sustainable technology,” Williams said. 

He added that many toothbrush manufacturers appreciate Boucherie’s
TB-Flexi lines, the concept of which was introduced at the 2012
InterBrush show with the company’s TB32-Flexi machine. 

“Several of these lines have been built since the show. They combine
various forms of automation to supply a wide range of products,”
Williams said. “What’s appealing about the TB-Flexi concept is that
machine modules can be reused in later production lines. Furthermore,
the most high-tech options, such as a CNC-controlled picker eye size and
CNC-controlled anchor insertion angle, can all be used.”

A “hanger-pack” version of Boucherie’s blister packaging machine has
also been developed, which includes high output combined with a special
blister film-saving feature.

Williams also highlighted Bou cherie’s patented Flexi-Cube mold
principle for multi-step inj ection of relatively small parts. This allows for
shorter cycle times and more output from a certain size press.

Looking ahead toward 2014 and beyond, Williams expects machinery
built around Boucherie’s anchorless processes found with its AFT and
AMR equipment – for both the oral care as well as the household brush
industries – will remain a key focus for the company.

“We can legitimately consider ourselves a leading company when it
comes to anchorless brush machinery. This involves more than 12 years
of experience with this high-tech segment,” Williams said. “Automation
has always been important at Boucherie, starting with the early years of
the company’s existence. Today’s challenge is to combine automation
with versatility. Modern machines feature very high output, while utmost
flexibility in production is also now demanded of our customers. We trust
that we can help today’s brush makers with the right solutions to this
dilemma.

“Boucherie customers appreciate that we can come up with original
solutions, customized for every need. Boucherie is a technology
company that features a group of engineers working to serve customers.
Direct and efficient service is what our customers appreciate.”

According to Williams, labor costs in Europe and other parts of the
world are too high for the use of simple machinery. Therefore, it’s
important that officials at Boucherie keep investing in automation so that
the cost of technology remains affordable.

“Now that the worst of the economic crisis seems to be behind us, we
look at the future with confidence. Boucherie has a portfolio of machines
available,” he said. “This range spans from the simple to the most
automated, and is backed by a strong Boucherie team.”

Contact: Boucherie USA Inc., 
8748 Gleason Road,
Knoxville, TN 37923. 
Phone: 865-247-6091.

Email: john@boucherie.com.
Website: www.boucherie.com.

Above: The Boucherie TB32-Flexi machine was introduced at the 2012 InterBrush Show. The TB-Flexi concept
provides machine modules that can be re-used in later production lines. 

Above: Brushes produced by the Boucherie AFT-HH are manufactured
with plastic-saving sustainable technology. 

Continued On Page 40
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BIZZOTTO
GIOVANNI AUTOMATION
The story of Bizzotto began in 1957, when

the founder, Giovanni Bizzotto, turned his
garageintoasmallartisanshopdedicatedto

the construction of small manual wooden brush
making machines for local clients. Thanks to his
passion for mechanical equipment, innovative
machines and revolutionary technical solutions
permitted improved quality and an increase in
production of the articles for which themachinery
was designed to produce.

Today, due to constant technological research
and development, and putting to good use the
precious experience achieved after many years of
hard work, Bizzotto has evolved to become one
of the most original realities in the mechanical,
industrial sector.  

After half a century of dedication, passion and
care for the manufacturing industry, Bizzotto
continues to provide revolutionary and profitable
technical solutions to customers all over theworld.
Understanding Customers’ Specific Needs

And Providing State-Of-The-Art Solutions—
This is Bizzotto’s philosophy, a family-owned
company that has widened its horizons by
presenting itself as a supplier of totally customized
machinery for different industrial sectors. It has
focused on quality with a complete partnership
with the customer, which expresses itself in the
capacity to understand the needs of customers and
provide them with “made-to-measure” solutions.

EXPERIENCE IN THE SECTOR,
COMPLETE ADVICE AND STATE-OF-
THE-ART SOLUTIONS. IS THIS WHAT

YOU ARE LOOKING FOR?
Precise teamwork is what the Bizzotto

Company puts into the field to support customers
in every step of the production process and to
implement truly customized solutions. This
support includes:
The Solution Area — A complete staff, with

specific competencies that range from design to
engineering, supports the customer in the
evaluation of possible product ergonomic and
technical improvements for which machinery and
specific automation is to be created. This
consultation can be very useful since it is based
on the rich experience learned by the company.
The Engineering Area — Once the final

specifications of the item to be produced or to be
assembled are identified, the team of designers

and electronic experts apply the most suitable
technical solutions and automations for the
machinery. A sophisticated computer net allows a
strict cooperation between the different
departments. This guarantees a constant updating
in any phase of the project and the application of
the most innovative and reliable technologies.

Manufacturing — Each component of the
machine is produced with great care, both within
the in-house specialized departments and with the
cooperation of reliable partners. After careful and
accurate controls, the final assembly of the parts
and the testing take place.

All of this is carried out in total observance of
safety standards that are in force, with particular

care taken to simplicity of use and of
maintenance. Finally, a team of highly qualified
technicians attend to the installation and start-up
of the machinery and any automation that is
needed. This is done all over the world.
Assistance:The availability of a technical staff

for maintenance and service of machinery and
automation in every part of the world is
immediate. This is done in particular via modem

directly on the electronic system or via the
Internet, on IP node, and tele-service supports
(also with video conference) that allow the
immediate location of the problem and any
possible upgrade of the machine that can be
carried out.
SparePartsService:Asparepartswarehouseis

provided with a computerized system for the
recording and the control of the availability of any
sparepart.Thisassuresprompt retrievaland timely
shipping to the customer.

BIZZOTTO IS SPECIALIZED 
IN THREE MAIN SECTORS

Handle Machinery Sector: Sanders,
chucking machinery (i.e. doming, tapering,
tenoning, threading, end boring, cross boring,
etc.); painting machinery (lacquering); labeling
systems; and packing machinery for the prod -
uction of wooden handles.

Completemachinery lines for the production of
metal handles, starting from the flat steel or
aluminum band coil, including painting lines,
machines for assembling thevariousplastic inserts
(hanger tips, thread inserts, mop inserts, tapered
inserts,etc.),boring,deforming andcutting,aswell
as labeling systems and machines for packaging
with the use of different systems, even robotized.
Woodworking Machinery Sector: Profiling

and shaping machines; boring and tapping
machines; and sanders for the production of
broom and brush blocks, paintbrush handles and
similar items.
Industrial Automation Sector: Customized

machinery for the preparation, positioning and
assembly of particular products and accessories for
the cleaning industry (mops, floor scrubbers,
detergent dispensers, velvet lint brushes for clothes
cleaning, adhesive lint brushes for clothes cleaning,
toothbrushes/accessories, etc.,) automotive industry
and the kitchen appliance industry.

BIZZOTTO GIOVANNI 
AUTOMATION srl
Via Buonarroti, 67

35010 Paviola di S. Giorgio in Bosco 
(Padova) – Italy

Phone: +39 049 9451067
Fax: +39 049 9451068

Email: info@bizzottoautomation.com
Website: www.bizzottoautomation.com
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UNIMAC
CELEBRATES 
30 YEARS OF
MACHINERY
EXCELLENCE
Over the past three decades, Unimac has

grown to be a leading company that
produces equipment to supply the brush

industry for the industry segments where metal
handles are needed. This includes brooms, mops,
pushbrooms, cobweb dusters, paint rollers, etc. 

In a completely different segment of the brush
industry, Unimac also makes machinery for:
power brush production such as twist-knot wheel
and cup brushes, end-brushes, crimped wire
wheel and cup brushes, multi-segment and wide-
faced power brushes, etc. From this machinery,
Unimac has also developed testing equipment
(spin-test and life-test machines) for various
power brush types. 

Beyond that, Unimac has even made
machinery for the preparation of raw materials
used in power brush manufacturing with its wire
crimping/spooling machine as well as a machine
for taking wire, straightening  and cutting it to
length and forming it into bundles where needed.

Prior to its formation, the partners of Unimac
all worked as engineers at companies that
specialized in custom automation. Unimac’s
strength is that it consists of a strong engineering
group made of mechanical, electrical and design
engineers. They have decades of experience in
designing and developing quality control systems
and custom automation solutions.  

In 1983, Unimac’s founders decided to go into
business for themselves. There were some unique
machinery requests for automation systems for
the automobile industry that they felt they could
design and build, and so these engineers founded
their own company naming it Unimac (Unique
Machinery).  

By 1987, there was a strong demand for metal
handle manufacturing lines with quality control
systems incorporated into them. They needed to
run a lot of product where an operator was unable
to inspect each and every finished handle that
came off the line. This was Unimac’s introduction
to the brush industry.

The continued success of Unimac has been in
always striving to improve and automate systems
that make it easy to produce various products, and
offering a wide variety of machinery solutions.
Starting from manually fed machines, there are
entry-level solutions for companies producing
small lots of power brushes.  From there, it is
possible to step up to a mid-level production
solution with higher levels of productivity, using
multiple machines for a given process.  

Then, for the high-volume manufacturer, there
are solutions that completely automate the
process without the need for an operator, aside
from bulk loading raw materials and packing
finished products.

Beyond the range of machinery that Unimac
offers, one other element that sets the company
apart is its ability to design and manufacture
custom machinery solutions and automating
systems. This helps brush industry manufacturers

improve their operations with “one-off” designs
that are custom made for a particular need.  

Attention to detail in regard to quality-control
systems is part of Unimac’s “heart and soul.”
Therefore, customers appreciate the fact that this
always is part of the proposed solution: to take
automated quality checks into consideration.

In 2008, Unimac began a partnership with
Borghi s.p.a., of Castelfranco Emilia, Italy,
(makers of staple-set, anchor-set, twisted-in-wire,
and strip-brush manufacturing machinery) to take
advantage of the complementary synergy that
exists between the two companies.  

By late 2011, Unimac moved into a new
building adjacent to Borghi that is now known as
“The Brush District,” thanks to the synergy
shared between three major machinery suppliers:
Unimac, Borghi and Techno Plastic (manu -
facturers of monofilament extrusion lines for
making brush fibers).

With the added space and state-of-the-art
facility that Unimac now enjoys, the company has
grown and developed even more solutions for
power brush as well as metal handle
manufacturers. In late 2013, Unimac will host a
30th Anniversary Celebration and Open House
event at the Brush District.

Company officials look forward to seeing you
there so that you can see firsthand many of the
capabilities that Unimac has to offer.

SPECIAL FOCUS | MACHINERY 2013
UNIMAC

EB081: Fully automatic, the Unimac
machine model EB081 for manufacturing
twist-knot end brushes can produce two to
four end brushes per minute.  The machine
only requires operator supervision and
occasional refilling of raw materials.

TU0667: A unique machine from Unimac is
the company’s Power Brush LIFE-TEST
model TU0667, which features many
characteristics. Power brush manufac turers
can test various factors of their brush
production and document their quality
when using this important testing machine.

ADVERTORIAL
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Unimac s. r. l.
Via Cristoforo Colombo, 22

Loc. Cavazzona
41013  Castelfranco Emilia, MO Italy

Phone: +39 (059) 932664
Fax: +39 (059) 932633

E-mail: unimac@unimac.it
Website: www.unimac.it

Contact: Mr. Vanes Villani – President

For Machinery Sales in the 
USA & Canada, contact:
Bodam International Ltd.

903 Cirelli Court
Aberdeen, MD 21001 USA
Phone: +1-410-272-9797
Fax: +1-410-272-0799

E-mail: bodam@bodam.com
Website: www.bodam.com

For Spare Parts and Service for the 
USA & Canada, contact:

Borghi USA, Inc.
903 Cirelli Court

Aberdeen, MD 21001 USA
Phone: +1-410-272-9797
Fax: +1-410-272-0799

E-mail: info@borghiusa.com

Mini-Sector Machine & Brushes:
Another fully automatic machine
devel oped by Unimac is the
company’s Mini-Sector for the
fully auto mated production of
small power brushes.

FMR0656 & Brushes: Introduced at
InterBrush 2012, the FMR0656
is able to produce a wide range of
segment brushes (ID: 32 – 150
mm).  A large variety of fibers can
be used with this machine as they
are fed manually in bundles as are
eyelets and rings. The machine
assembles, compresses and trims
these materials forming the seg -
ment brush.

H4U: Unimac machine model
H4U (handles for you) is for the
low volume user or those com -
panies with short run needs. This
model satisfies a large variety of
applications concerning wood and
metal handle customization when
it comes to end fittings and
drilling.

CONTACT INFORMATION
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Yarns and knit mesh are important materials used in the
manufacture of mops and other products for the floor
cleaning industry. Broom, Brush & Mop Magazine
recently spoke with executives from two companies that
supply these products to the industry. They shared how
their respective companies are prospering in today’s
marketplace.

With a primary emphasis on the mop segment, Jones
Companies, Ltd. (JCL), of Humboldt, TN, specializes in
supplying yarns made with recycled post-industrial and

post-consumer fiber to the floor cleaning industry.
JCL has been in business since 1936, and also manufactures yarns and

products for other industries, including antimicrobial, rayon blend,
cotton blend and cellulose/synthetic blend yarns. JCL manufactures
proprietary blend yarns to meet a customer’s application needs, from
wet mops to high twist dust mops.

“From mid-summer until now, business has picked up and is pretty
strong,” said JCL Vice President of Sales Andrew Dailey. “There are
some slow times when the next week isn’t looking too good, but then
business will come through. While I don’t see the overall state of the
economy necessarily busting loose, business has been somewhat stable. 

“Quite frankly, I think what it amounts to is everybody is just trying
to hold on to the business they have. Thus far this year, we have not seen
a tremendous trading of accounts. It seems like consumers and
distributors have been content to stay the course with their existing
suppliers, etc.”

Dailey said, despite the challenge of imports in recent years, there is
still a demand for American-made products. Therefore, it is incumbent
upon companies such as JCL to continually innovate to stay on top of

the challenge of keeping mop manu -
facturing in the United States, he said.

“We are doing everything we can to
help customers save money, which may
involve packaging in a way that helps
reduce freight costs, for example,” Dailey
said. “We must seek ways to help
customers maintain a position to be
competitive with products made around
the world. We must remain competitive
with raw materials and yarn products from

around the globe to keep our customers in a position to be able to
manufacture cost effectively.”

According to Dailey, the preference in the North American market for
private labeled products has been a positive factor in keeping
manufacturing onshore.

“The North American market is one that likes private labeling,”
Dailey said. “It is difficult to source a finished product from overseas to
put somebody’s label on and maintain the quality required.
Manufacturers in the United States are strengthened by their value-
adding capability.”

Dailey said while it might be cheaper to import a product as far as the
purchase price is concerned, there are other factors to be considered.
Added carrying costs, management flow of inventory and the inability
to be able to private label products from overseas tend to level the
playing field for domestic mop manufacturers.

While the cotton harvest has not yet taken place, Dailey said the
amount of rainfall the country experiences this year, will have a positive
or negative impact on the yield.

“Just recently prices went up sort of abruptly, then settled back
down,” Dailey said. “The fact is globally, consumption of last year’s
crop was down and the estimated consumption is going to be less this
year than it was last year. This means the crop that is produced this year,
in addition to the carryover from last year, should be a mitigating factor
that will offer some stability on prices going through into next year.

“On the synthetic side, we are all susceptible to what is going on with
the oil market. There could be some pressure on that side of things going
forward.”

In the realm of innovation, JCL has built a solid reputation, such as its
technology that allows the spinning of a broader range of raw materials.

One innovative product line, nWET (nonwoven edge trim) fabric yarn
was developed as a result of JCL being proactive in taking on the issue
of high raw material prices in the recent past.

nWET is an alternative material that meets or exceeds the
performance requirements of conventional economy spun yarns. The
material is a blend of rayon and polyester, with a soft texture similar to
the nonwoven fabric found in baby wipes, according to JCL.

As an alternative to cotton mops, nWET fabric yarn was designed for
limited applications in the marketplace, such as in foodservice, where
the mop is used a specific number of times and then thrown away.

The nWET line was well received by mop manufacturers and has now
become more than just an alternative product to combat high raw
material prices.

“The nWET material continues to see some market penetration,”
Dailey said. “We have been pleased with it and it is interesting how it
has grown. That product has evolved into more than just a replacement
for the economy cotton mop. It has now reached the point where
manufacturers selling them are centered on the fact that it has its own
features, benefits and properties that have some added value. Companies
are selling nWET material in applications in which it is solving
problems. It is a growing product and one that will continue to grow as
customers catch on to the fact that it has value in specific applications.”

Also recently, JCL launched a line of carpet bonnets, disposable dust
mops and microfiber cloths, tube wet mops and mitts. This group of
products, called the NEXT GENERATION line, is part of the company’s
strategy, which includes a multi-faceted approach targeting innovative,
value-added and performance tested products.

One of the objectives of the NEXT GENERATION products is to
offer manufacturers items they may or may not have. If they do have
these types of products in their lines, they generally are imported and
come with fairly high stocking inventory levels, according to Dailey.

“The demand for these product offerings has continued to grow,”

GAINING STRENGTHYARN BUSINESS

By Rick Mullen | Broom, Brush & Mop Associate Editor

Andrew Dailey
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Dailey said. “In some cases, manufacturers have tried to import these
products themselves and found they would rather spend their money and
their time on other opportunities. With JCL offering this product line, it has
been a welcome service to some and we have seen this business grow.”

In recent years, sustainability, health and safety and eco-friendly products
and practices have become an important part of doing business in many
market segments. In many cases, a company’s green product lines and
internal environmentally friendly practices are an important marketing tool.

According to the company, JCL’s product lines of yarns made with
recycled post-industrial and post-consumer fiber are inherently eco-
friendly. In addition, the company also offers AM™ anti-microbial yarns.
These yarns take advantage of the natural antibacterial properties of silver.

According to JCL, AM yarns are spun with fibers infused with silver
nanoparticles. Silver ions are non-leaching, environmentally friendly, non-
toxic, non-allergenic and are safe for human contact. AM yarns are designed
for wet and dry mopping applications in foodservice, health care and
commercial facilities with limited laundering capabilities. AM yarns resist
the growth of destructive microbes that cause mop odor, yarn discoloration,
yarn staining and fiber breakdown.

“JCL’s anti-microbial yarns are not necessarily a high growth product
segment, but the applications in which these yarns are used are valued by
customers,” Dailey said. “The market that might benefit from these yarns
the most would be the foodservice application, but in reality, where it is sold
more often is in health care. 

“The irony of this is the health care industry probably has the best overall
product care procedures and practices of any industry to which we sell yarn
for mops. This is because health care entities are typically dealing with
contamination control, so they tend to clean their products properly. 

“On the foodservice side of things, it is more of an economics-type
situation. Because of cost concerns, consumers in the foodservice segment
often use these anti-microbial yarns in limited applications when that
segment of the industry probably would benefit the most.”

In the quest to stay at the forefront of innovation and technology, JCL this
year completed installation of additional equipment to allow for greater
efficiency and the production of quality products using a wider variety of
raw materials. 

“To produce a yarn, while it is an old technology as far as the spinning
industry itself, JCL must stay current with developments in fiber
processing,” Dailey said. “We are committed to doing this and have made
investments in technology upgrades over the years on a very regular basis.”

Online technology has enabled JCL to offer an e-commerce option. This
service allows customers to make password protected order entries and
facilitate delivery scheduling and account management. With this feature,
customers can also review purchase history.

“While JCL still is a firm believer in person-to-person customer service,
our e-commerce is a viable option available to customers 24/7,” Dailey
said.

In the spirit of being a good community citizen and a good steward of the
environment, JCL became involved in operating its own landfill before
“green” issues began to take center stage. One of the original benefits of the
project was the material JCL had previously taken to the landfill served to
shore up some areas where erosion was a problem.

“This operation has been ongoing for years,” Dailey said. “The landfill
project is an interesting story of how it was used to meet a need to stop some
land erosion. There are areas that years ago were part of the landfill
operation that now have crops growing and where cattle now graze. Our
waste is a little bit different than others, as it is basically organic material
that is going into the landfill.”

Looking ahead, Dailey said in a time where there seems to be an overall
rethinking and adjustment to what is the expectation of economic
opportunity in the United States, the business climate this year is
encouraging.

“While the mop industry is evolving and has historically sought to
automate as much as possible, there remains a manual aspect to cleaning
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Building on a legacy of innovation, our 
global team of scientists and development 
engineers continues to expand the broad 
range of � lament variations we o� er for use 
in premium quality brushes and industrial 
applications, giving brush manufacturers 
increasingly greater design � exibility. Here 
are just a few examples of the real-world 
bene� ts of our innovation in action. 

Improved cleaning of electronic devices
Used in a wide variety of consumer products—
from computers, televisions and cell phones 
to clocks, watches and gaming devices—
liquid crystal displays (LCDs) are an important 
part of everyday life. In the past, cleaning 
the glass panels for LCDs has presented 
a unique challenge for manufacturers. 

Now, manufacturers have an improved 
product to clean these sensitive surfaces. 
� ey are using brushes made with DuPont™ 
Tynex® � ne � laments. Typically used for 
cosmetic brushes, Tynex® � ne � laments are 
strong enough to e� ectively remove foreign 
particles from LCD panels while being gentle 
enough to prevent damaging the surface. 
Filaments speci� cally developed for this 
application measure only 0.05 to 0.10 mm in 
diameter and range from 17 to 20 
mm in length. � ese � laments 
also provide the necessary 
chemical resistance to withstand 
the chemicals used in 
manufacturing LCD panels. 

Helping steel mills increase 
productivity
Like most industries, steel 
manufacturers are always looking 
for ways to increase productivity. 
� e emphasis is on getting more 
square feet of metal through the mill, 
cleaned and coated faster than ever 
before. To accomplish this, steel mills 
are using more aggressive cleaning 
solutions. � e problem is that the 
cleaning brushes typically used were 
quickly degrading because many 
plastics used in the brush � laments 
can’t handle the higher pH level. 

� e technical resources at DuPont Filaments 
were able to help solve this problem by 
adding stabilizers to one of our nylon 
polymer formulations, e� ectively extending 
the pH range that these � laments can be 
used in. Brushes made with these � laments 
deliver cleaning performance over an 
improved service life, helping steel 
manufacturers to achieve higher productivity.   

Natural feel, improved performance 
for cosmetic brushes
A growing trend in the cosmetic industry 
is to discontinue using natural animal hair 
for brush bristles. � e challenge is to � nd 
a � lament that combines the touch and 
feel similar to that of natural bristle with 
the consistency associated with controlled, 
advanced production technology.  

A� er conducting extensive testing with 
cosmetic brands and makeup artists, 
DuPont Filaments introduced DuPont™ 
Natra� l® � laments. � is technology is the 
result of two unique processes—texturizing 
and tipping. Texturizing creates a so�  but 
structured surface, enabling excellent 
powder pickup. Tipping alters the end 
� lament, giving it a so�  feel and optimizing 

the release performance. � is enables 
pickup and precise release of even the 
most di�  cult powders. Brushes made 
of DuPont™ Natra� l® � laments are 

now gaining rapid acceptance for use 
in brushes for applying facial cosmetics. 

Better performance and quicker cleanup 
with water-based paints
When manufacturers began changing their 
paints to water-based formulations, more 
people began using paintbrushes made with 
synthetic bristles because the hog bristles 
traditionally used in paintbrushes lost 
sti� ness in water-based paints. Synthetics 
such as DuPont™ Tynex®, DuPont™ Chinex® 
and DuPont™ Orel® brand � laments 
quickly became popular choices. As paint 
manufacturers continue to improve their 
water-based formulations by reducing 
volatile organic compound (VOC) content, 
increasing solid loadings and decreasing 

drying times, there is an ongoing need for 
increasingly higher performing brushes. 

To meet this need, DuPont Filaments 
continues to innovate and help customize 
solutions. For example, we developed 
� laments with a sti� er cross-section that can 
push higher viscosity paints more e�  ciently. 
We also changed the shapes of the � laments 
so they not only pick up more paint from 
the can for faster application, but are easier 
to clean.  

Listening to customers helps create 
innovative solutions
At DuPont Filaments, we listen intently 
to our customers and work closely with 
them to support them in their selection 
of the right � lament to meet their speci� c 
product design requirements. 

Usually, it’s a matter of helping to select 
a � lament from our extensive range of 
� laments based materials such as nylon or 
polyester. Sometimes, the choice may not 
be obvious because a particular � lament is 
typically associated with another type of 
industry. Other times, we will create a 
customized � lament solution or develop 
a new � lament, such as DuPont™ Natra� l®. 
Simply stated, we have the experience to 
help deliver solutions.

And, with locally based technical support, 
sales and service in DuPont Filaments-
Americas, DuPont Filaments-Europe, and 
DuPont Xingda Filaments, we are uniquely 
positioned to serve the needs of brush 
manufacturers and others around the world. 
Our manufacturing plants, located in Asia, 
the United States and Europe, are third-
party-certi� ed, meeting the requirements 
of ISO 9001:2000.

DUPONT FILAMENTS CONTINUES TO LEAD THE WAY 
IN INNOVATIVE SOLUTIONS
For more than 70 years, DuPont Filaments has been recognized as a leader in 

the development of innovative synthetic fi laments that enable brush manufacturers 

to address emerging trends and meet evolving consumer expectations. 

fi laments.dupont.com
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floors,” Dailey said. “In the long-term, I think a lot will have to do with
what we see, as far as automation goes, in the type of flooring that will
be installed. For example, in the health care industry, there has been a
trend, particularly in long-term care facilities, to create a ‘softer’
atmosphere. In this effort, there has been some transition from hard
surface floors to carpeting. This immediately eliminates the need for a
mop — or a broom, for that matter. 

“Those sort of trends are subtle changes that impact the industry. I
saw an application recently where a microfiber flat pad was used to
apply wax. The comment was made that it is effective and works well,
but only in small surface areas. In this case, the traditional string mop
was still to be used for a larger surface area. There are just a number of
factors that will continue to impact us as an industry. 

“Those of us at JCL are very pleased, and always have been very
thankful, for the opportunities that come to us in this industry. We feel,
there is a certain amount of stewardship as a supplier to this industry to
be on the lookout for new opportunities and ways that can service how
this industry continues to change and adapt to the marketplace.”

Contact: Jones Companies, Ltd., 
P.O. Box 367, 312 S. 14th Ave., 

Humboldt, TN 38343. 
Phone: 800-238-8334.

Website: www.jonesyarn.com.
Email: inforequest@jonesyarn.com.

Aproducer of knit mesh for the mop industry, Jason Mills, LLC,
of Milltown, NJ, serves a wide range of manufacturers
throughout the United States, Canada and Europe.

Jason Mills also manufactures and distributes various fabrics and
textiles for industries that include, but are not limited to military, health
care, personal safety apparel and many commercial end uses.

“Sales are up over 37 percent this year, with the mop industry
segment being a contributor to that growth. In terms of costs, raw

material prices have stabilized,” said Jason Mills President/owner
Michael Lavroff. “We offer three styles of knit mesh for the mop and
cleaning industry —7400P and 250, which are both polyesters; and 350,
which is a nylon. We sell the mesh portion that creates an abrasive
surface on the mop, squeegee or surface. We primarily service the OEM
and manufacturing market. The mop industry segment accounts for
about 5.5 percent of the company’s total sales.

“Mop industry sales have remained steady. We are planning to target
both international and domestic sales through increased exposure. We
expect an increase in sales in the area of 5-7 percent within the
mop/cleaning supply industry”

For the mop segment, Jason Mills offers the 5-inch harness or saddle
that goes on the base of a mop. The company sells 5-,  1 1/4- and 1 3/4-
inch mesh fabric. The company’s fabric is consistently about 3.5 – 4.5
ounces per square yard depending upon the style. The mesh is the
abrasive part of the mop. It is run to a crisp finish and serves to encircle
the sponge and create an abrasive fabric.

The company also offers a “closed” polyester abrasive mop mesh.
This unique “zigzag” style of hole placement creates an additional or a
different sort of abrasive on the floor and the holes are much more
closed than regular mesh. Water can still get through, but the holes are
more closed; therefore, the operator can cover more surface area with
the abrasive, according to Lavroff.

“Jason Mills is a converter/manufacturer,” Lavroff said. “I define that
by saying we control every aspect of the production cycle beginning
with the yarn purchase. We contract the labor for our knitting and that
has to meet a certain quality standard, as does the eventual finishing. It
is a unique business model. We are also in the process of gaining ISO
certification.”

Lavroff has kept a close eye on a couple of international free trade
agreements (FTAs), which have or will impact the textile industry.

One trade pact, the KORUS FTA (The Republic of Korea-United
States Free Trade Agreement), has been ratified by the National
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Assembly of South Korea and the United States Congress. The
agreement became effective in March 2012.

According to the Office of the United States Trade Representative,
under the KORUS FTA, nearly 95 percent of bilateral trade in consumer
and industrial products would become duty free within three years of the
date the FTA enters into force, and most remaining tariffs would be
eliminated within 10 years.

For agricultural products, the FTA would immediately eliminate or
phase out tariffs and quotas on a broad range of goods, with almost two-
thirds (by value) of Korea’s agriculture imports from the United States
becoming duty free upon entry into force.

“One FTA that is in the works right now that poses a threat to the
textile industry is the TPP, Trans-Pacific Partnership, that would bring in
Vietnam and other Southeast Asian countries into the mix,” Lavroff said.

The United States, along with Australia, Brunei Darussalam, Chile,
Malaysia, New Zealand, Peru, Singapore and Vietnam are working to
craft a high-standard agreement that addresses new and emerging trade
issues and 21st-century challenges, according to www.ustr.gov/tpp.

“One of the key components to TPP is the technical nature of the
rules,” Lavroff said. “Currently, what is called the ‘yarn forward’ rule is
applicable to any free trade agreement that is in the world right now —
be it NAFTA (North American Free Trade Agreement), CAFTA (Central
America Free Trade Agreement), KORUS, etc. They are all, when it
comes to our industry, ‘yarn forward,’ meaning that to meet the
standard, the yarn must originate in one of the signing countries. 

“Now, with the TPP, they are trying to change the rule to ‘fabric
forward.’ Why does this create a big issue? Vietnam has one of the
world’s largest textile companies, Vinatex (The Vietnam National
Textile and Garment Group), that is supported by the Vietnamese
government. The big neighbor of Vietnam to the north is China. China
is the world’s largest manufacturer of polyester filaments and yarn. With
the ‘fabric forward’ rule, products made in China could be ushered
through Vietnam, which would really upset the entire balance of things.”

While certain FTAs pose challenges, Lavroff sees another ongoing
issue that negatively affects the textile industry, which is what he calls
“commodification.” This trend has come about primarily due to the
sluggish economy of recent years and involves cutting costs by
producing products with cheaper material.

Commodification is a tactic in which Jason Mills steadfastly refuses
to become involved, Lavroff said.

“Companies that drop standards to just get by is a continual problem,”
he said. “Maybe a cheaper, lighter product leads toward self-
obsolescence, but whether that builds a good customer base, I’m not
sure. 

Located in New Jersey just a few minutes inland from the Atlantic
Ocean, Jason Mills survived Hurricane Sandy relatively unscathed,
which moved ashore near Brigantine, NJ, just northeast of Atlantic City,
last October.

“We were blessed and lucky, from a business standpoint, that the
company felt very little effect from Sandy,” Lavroff said. “We all had
friends and family, since we are only 30 minutes from the Jersey Shore,
who were impacted very heavily with property damage.”

Lavroff said improvements to an electricity substation made
following Hurricane Irene, which impacted the area in August 2011,
resulted in no loss of power during Sandy.

“The previous year, there was no power in our town and we were
down for a week,” he said.

Looking ahead, Lavroff said the future of the company is “going
nowhere but up.”

Contact: Jason Mills, LLC, 
440 S. Main St., Milltown, NJ 08850. 

Phone: 732-651-7200.
E-mail: mike@jasonmills .com. 
Website: www.jasonmills.com.
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As the U.S. economy continues to grow,
albeit slowly, Broom, Brush & Mop Maga -
zine recently spoke with five executives
from companies that supply handles and
blocks to the broom, brush and mop
industries who all reported their respective
companies are growing as well.
These industry professionals also spoke of

other pertinent issues related to their
market segments, including raw material
availability and pricing, currency exchange
rates and free trade agreements.

PelRay International, LLC, of San
Antonio, TX, serves manufacturers of
brooms, brushes and mops worldwide.

Sourcing supplies
from 5 continents
and from more
than 20 countries,
the company’s of -
f  erings include
w o  od handles, m -
a  de with hard wo -
od and pine, and
metal hand les th -
at are pow der pai -
nted and plastic

coated. In addition, the company offers mop
and brush hardware and mop yarns. 

“We work hard to help our customers get
what they need when they need it. That’s why
we use the world as our company logo. We
work with suppliers and customers worldwide,”
said PelRay CFO Bart Pelton.

PelRay supplies hardwoods, the primary one
being poplar, which is grown in the United
States. According to Pelton, customers have
liked poplar because of its high-quality smooth,
straight handles. Transit times for poplar
products are fairly short because it’s made in
America, another reason customers ask for it.

The company also offers American southern
yellow pine, as well as pine from Brazil and
Honduras. There is a fair amount of blue stain in
the Honduran pine, but it is very competitively
priced and the prices have really been
remarkably stable during the past few years,
Pelton said. 

“We are still supplying a fair amount of
poplar handles to the market,” Pelton said.

“Prices went up early this year and late last year
in response to higher prices for poplar lumber.
The higher prices were due to increased demand
from the construction industry as well as
foreign demand.

“Recently, however, poplar prices have
stabilized and they are still competitive with the
imported hardwoods, primarily tauri out of
Brazil. We are also seeing some hardwoods
come in primarily from Indonesia, although that
amount has been shrinking.”

PelRay also imports FSC (Forest
Stewardship Council) pine and Eucalyptus
handles from Brazil through its sister company
Madeira Do Sul, LLC. FSC is an independent,
non-governmental, not-for-profit organization
established to promote the responsible
management of the world’s forests. It is a
certification system that provides inter -
nationally recognized standard-setting, trade -
mark assurance and accreditation services to
companies, organizations, and communities
interested in responsible forestry, according to
www.fsc.org. FSC is represented in more than
50 countries.

Pelton explained American companies tend
to not seek FSC certification, as there are very
few issues related to the responsible harvesting
of domestic wood. This has not been the case in
other countries, such as Brazil, where the
government has had to take action to control
illegal and/or irresponsible logging. 

“The advantage of Eucalyptus is it is very
strong, but it is not as heavy as tauri,” Pelton
said. “Tauri is heavier than it needs to be for the
applications for which it is typically used. There
are people who like it because it is heavy and it
feels strong. On the other hand, I don’t think, in
many cases, it necessarily makes mops, brooms
and other products any better to have so much
weight in the handle. Nonetheless, it is still
probably the No. 1 hardwood used in the
industry today.”

Since the company does business with Brazil
and other countries, PelRay keeps a close watch
on currency exchange rates versus the U.S.
dollar.

“The Brazilian real seems to fluctuate more
against the dollar than some of the other
currencies,” Pelton said. “The real (as of early
September) is at 2.30 to a dollar. For a long time

it had hovered around 2 to 2.10. A couple of
years ago it was in the 1.60 range. The dollar
has strengthened considerably against the real.”

PelRay also keeps an eye on the European
euro as the company conducts quite a bit of
business in Italy.

“We sell metal handles for a couple of Italian
mills. The euro impacts the pricing and how
competitive the Italian mills are here in the
United States,” Pelton said. “Italy also supplies
other products, including plastic fibers and
brushes to the U.S. market. The euro has held
up pretty well against the U.S. dollar, in spite of
some of the political and economic difficulties
they have had in some European countries. It is
trading between 1.35 on the high side and
around 1.28 on the low side.”

“The Brazilian real, meanwhile, has
weakened some against the dollar during the
past year and that has helped make Brazilian
hardwood and pine more competitive in the
United States.”

Pelton said perhaps the greatest challenge
facing PelRay is in the area of maintaining good
customer service in the effort to keep a steady
supply of products to customers.

“Part of being a well-managed business is
keeping your inventory levels low and turning it
over frequently,” Pelton said. “Therefore, many
customers don’t have a lot of extra inventory on
hand in case a shipment is late. PelRay’s
challenge is to meet its requirement to deliver
on time or as close to on time as possible.

“If a company is importing from Brazil or
Asia, lead times are often two to three months.
Many companies need products on a timelier
basis. What we are doing here domestically,
with our warehouse, is to try to make sure we
deliver handles when customers need them.”

Along these lines, to better serve customers,
PelRay moved last year into a new, larger
warehouse in San Antonio. The new warehouse
is about 33 percent bigger than the old one and
has allowed PelRay to increase the amount of
inventory that it holds for customers, according
to Pelton.

“I believe the company is very competitive
with the products we supply to the industry and
I think our business is going to continue to
grow,” Pelton said. “I think the industry overall

By Rick Mullen | Broom, Brush & Mop Associate Editor
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is expanding in line with the economy. I feel pretty positive about the
cleaning business at this time. The economy, in general, seems to be
holding up. It is not growing as fast as people want, but it is still growing.
Overall, I think business is going to be just fine.”

Contact: PelRay International, LLC, 
4511 Macro Drive, San Antonio, TX 78218. 

Phone: 210-757-4640; Toll free: 800-315-2827. 
Website: www.pelray.com.

Starting production in the first week
of May this year, American Select
Tubing, of Mattoon, IL, specializes

in the manufacture and sale of metal
handles to the broom, brush and mop
industry, as well as the tool trade.

“Our primary product is tubing for the
broom, mop and brush industry. We make
full-hard steel tubing in diameters from 22
millimeter, 15/16 inch and one inch and we
are planning to manufacture 21-millimeter

tubing in the fall,” said American Select Tubing General Manager
Mark Man infior. “We make handles for such products as push brooms,
household brooms (lightweight and heavyweight), snow shovels, rakes,
and offer a variety of end-fitments and metal threads. We offer both
plastic and powder coating, as well as a wood grain plastic coating. We
also keep a variety of some of the more common handles in stock, which
are available for immediate shipment.”

Maninfior said customers can choose from a variety of stock and
custom or customer-specific end fitments, including standard threads and
caps, hex threads and metal threads.

“Currently, we are running two shifts in the plant, with three shifts in
some areas,” Maninfior said. “We are starting an injection molding

operation this fall at about the same time we plan to start producing
extension handles and the 21-millimeter products.”

Maninfior reported that business at the new company has been good.
“From May to June we doubled our sales, and then from June to July

sales tripled,” he said. “Sales are up six-fold since we started. There are
some companies making metal handles with thinner material out there
and that is not the arena in which we want to play. American Select
Tubing sells high-quality products using a heavier material. We have
received many positive comments about our powder coated finish.”

As a bonus, American Select Tubing was fortunate to be able to open
for business with an experienced workforce in place.

“We picked up many employees when another handle company in
nearby Arcola (IL) moved out of town,” Maninfior said. “As a result, we
picked up experienced operators as our initial group of employees. Right
now we have about 30 employees with a combined experience of more
than 300 years. This has made the learning curve real short.”

The company’s initial production equipment was installed in about
86,000 square feet of space. There is an additional 160,000 square feet
available under the same roof for possible expansion, according to
Maninfior.

Maninfior said the company would focus on being a domestic supplier
with the flexibility to produce both large and small orders, with an
emphasis on minimizing lead times.

“We set this company up to be extremely flexible,” Maninfior said.
“Customers can order with short lead times in small order quantities
and expect a quality product delivered within the lead time requested.
Our handle-stocking program has been a plus. There have been
several occasions where we have received an order and had to turn it
around in a day or so. Even with an item that we don’t stock, we can
turn things around rather quickly. Because we set our plant up to be
very flexible, we offer smaller order minimums than what customers

OOVVEERR 330000 YYEEAARRSS CCOOMMBBIINNEEDD EEXXPPEERRIIEENNCCEE

HHAANNDDLLEE SSTTOOCCKKIINNGG PPRROOGGRRAAMM FFOORR IIMMMMEEDDIIAATTEE SSHHIIPPMMEENNTT
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are accustomed to seeing.”
The manufacturing process at American Select Tubing is comprised of

high-speed roll forming and induction welding of full-hard steel tubes.
“Because we had so many experienced people working on this project

initially, we were able to engineer out many of the things that can cause
problems,” Maninfior said. “This has resulted in a much more efficient
operation. It is highly automated all the way from the roll forming to the
powder coating to the assembly. When we get the injection plant up and
running, we will have that much more flexibility. Currently, we offer a
wide variety of custom colors, both with the powder and plastic
coatings.”

In its manufacturing operation, American Select Tubing uses such raw
materials as steel, plastic resins and powder paints. 

“Steel prices are starting to go up,” Maninfior said. “We haven’t seen
the price of plastics go up as much, but you never know. It has been a
rising market for plastics the past couple of years, but has been more
stable recently.”

Maninfior said one of the challenges the new company faces as it
moves into the future is breaking into the market and gaining name
recognition.

“In addition, there are always the challenges of competing with imports
and against vendors that are selling strictly on price,” he said. “I feel the
future looks pretty good. We are going to roll out some different products.
There is a lot of growth opportunity for the company. We are going to
capitalize on the short lead times and flexibility we can offer customers.”
Contact: American Select Tubing, 4005 Dewitt Ave., Mattoon, IL 61938.

Phone: 217-234-7300.

The Whitley-Monahan Handle Co., of Midland, NC, in
partnership with The Thomas Monahan Company, of Arcola,
IL, offers hardwood and softwood handles for the broom, brush

and mop industry.

Most of the company’s raw materials are
imported from Brazil, which is the leading
source of tauri hardwood for handle
manufacturing in the United States.
Whitley-Monahan Sales Manager Jim

Monahan reported that business has been
good, despite the normally slow period
during the summer months.

“We had a slow down at the end of June
until mid- to late July because many
companies shut down for year-end fiscal
inventories that time of year,” Monahan said. “July is also a popular
month for vacations. Since the end of July, business has slowly picked up
again.”

Monahan reported that hardwoods and pine out of Brazil are readily
available.

“We are told the sawmills have plenty of raw material,” he said. “The
rainy season down there will be starting in the next few months and the
mills all have inventory built up, so they have good raw material
availability. The main thing is prices have remained fairly stable.” 

In dealing with Brazil as a primary source for hardwood, the exchange
rate between the U.S. dollar and the Brazilian real is a constant concern.

“Exchange rates and ocean freight costs have both been consistent thus
far this year,” Monahan said. “Most of the freight rates are based on fuel
prices that have been at higher levels for the past several years. Freight
rates are high, but they haven’t changed much since last year.”

Monahan said there are also wood handles coming onshore from China
and Indonesia, which keeps the market competitive. Domestic woods are
also available. While the majority of the hardwood Whitley-Monahan
uses is tauri from Brazil, it does offer some domestic poplar, which is also
a hardwood, especially for those customers who want to promote “made

Royal Paint Roller
Royal Paint Roller — a name known in the industry for over
35 years for top quality products, fine service and competitive prices.

Manufacturer of paint rollers in ALL SIZES—from Slim Jim to Jumbo 21⁄4”
I.D. in VARIETY OF FABRICS—including lambskin, kodel, lambswool,
synthetic blends & “Lint Free” woven line.

Also a complete line of frames, trays, paint brushes & painting accessories for
the professional and Do-It-Yourself markets.

Specializing in private labeling at competitive prices.

ROYAL PAINT ROLLER
248 Wyandanch Avenue 
West Babylon, N.Y. 11704

Tel: (631) 643-8012  •   Fax: (631) 253-9428
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in the USA” products.
Poplar is very comparable in strength and appearance to Brazilian

hardwood. It is a consistent, light grain wood that makes nice broom and
mop handles, according to Monahan.

As a domestic supplier, he added, Whitley-Monahan is able to offer
quick turnaround times and supply small quantity orders. Meeting the
needs of customers who want specialized handles or packaging is also
one of the company’s strengths. Whitley-Monahan also works with
customers to establish programs to either maintain inventory for them or
develop a release schedule to ship products upon request.

“We have seen some interest in domestically sourced woods,”
Monahan said. “Usually, there is a little bit of premium on domestic
woods. Overall the wood handle business is stable and raw materials are
available and stable in price. There have been no signs that anything is
going to upset the market and cause people to run into shortages or handle
price increases. 

“We are all anxious to see what the rest of this year will bring as far as
the economy is concerned. We are watching what is happening with
Obamacare. If Obamacare affects a lot of customers and consumers and
causes lot of uncertainty, people may cut back on spending for
discretionary goods like brooms and mops.”

In the past, Brazil has had problems concerning illegal and
irresponsible logging. In recent years, as sustainability and other
environmental issues have come to the fore, environmentalists and the
Brazilian government have brought pressure on the logging industry to
clean up its act.

Whitley-Monahan does its part in making sure its suppliers are fully
complying with government regulations and are legally logging and
replanting the forests, according to Monahan.

Looking ahead, Monahan said signs that the housing market is
bouncing back historically bodes well for the broom, mop and brush

market.
“If the relationship of housing starts and brush, broom and mop sales

is correct, as history has told us, then the industry should experience a
little surge,” he said.

Contact: The Thomas Monahan Company, 
202 N. Oak, P.O. Box 250, Arcola, IL 61910. 

Phone: 217-268-4955; Toll Free: 800-637-7739.
Website: www.thomasmonahan.com.

AMERWOOD EXECUTIVE REPORTS ON HONDURAN PINE

While Brazil is a primary source for hardwoods at Whitley-
Monahan, Honduras supplies much of the company’s pine, a
softwood also used in making handles. Amerwood, of Evant,

TX, deals in the Honduran pine market.
Similar to southern yellow pine found in the United States, Honduran

pine produces strong, straight handles. The pine in Honduras is grown in
the mountainous regions of the country.

“Business has been fairly good — maybe
a little better than last year,” said
Amerwood division Manager Wayne
Pringle.

Pringle reported raw material coming
from the sawmills in the Central American
country has been slow because the
production of lumber has been down.
However, the availability of side cuts from
logs that are used to make handle blanks
has been good. 

“When they square up a log, we get all
the byproducts, so the availability of raw material for handle squares is

good, especially in the 48- and 54-inch lengths,” Pringle
said. “However, when you get up to the 60-inch lengths
and beyond, material from the lumber mills to make
those size handles is needed, and that has been a little bit
slow. We have a couple of factories that have sawmills,
so we can make our own 60-inch handle squares for
special orders.”

While the Honduran rainy season, which typically
takes place about the same time as the traditional
hurricane season — from June to November — can
hinder the harvesting of pine, thus far the weather has
not been an issue.

“For the second consecutive season, the rainy season
hasn’t really been a problem,” Pringle said. “I don’t
know what it will be like further into the season. When
and if the storms hit, they can shut down logging, and
that spirals down to our business.”

As far as pricing is concerned, Pringle said there have
been a few spot increases, but all-in-all prices have been
steady.

“I don’t see any big jumps in prices looking down the
road,” Pringle said. “I don’t know what freight costs will
do. If I was going to guess, they will probably go up.
Nonetheless, I don’t see any major hiccups in the future
— ‘Steady as she goes,’ as an old sailor might say.”
Contact: Amerwood, 801 CR2943, Evant, TX 76525. 

Phone: 800-442-6353.
Email: wayne.amerwood@centex.net.

Zelazoski Wood Products, Inc., of Antigo, WI,
has been making blocks for the broom and brush
industry since 1928. The company also

manufactures various wood items including cutlery
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racks, furniture parts, special wooden parts, baseball bats, game calls,
fishing lure bodies and the occasional farm related item.

ZWP Secretary Ben Zel azoski reported that business has been “slow”
as buyers are remaining cautious in today’s economy.
“People are coming to us with new items, but they are very deliberate.

They like to see samples and it oftentimes takes a long time to finalize an
order,” Zelazoski said. “However, it is encouraging that there is action out
there.
“Sales are picking up with some of the specialty items that we offer

with our laser engraving and hot stamping capabilities. We are getting
more orders for round items — turning type of things.”
Since the recession began in the United States, ZWP has emphasized

increasing sales while branching out into machining plastics; imprinting,
such as hot stamping and branding; and finishes, such as tinted lacquer
and stains. 
The company’s specialty products have also enhanced sales. For

example, a couple of years ago ZWP began making a board for ice fishing
tip-ups. The product has been a success and remains in the company’s
product lineup.
“Currently, we are making special tip-ups with a cribbage board

pattern,” Zelazoski said. “If a person is sitting there with a friend and the
fish aren’t biting, they can play a couple of games of cribbage.”
Another of ZWP’s specialty items, high quality wooden baseball bats,

is also doing well, Zelazoski said.
In recent years, the company’s RockBats were used by some Major

League Baseball (MLB) players, including members of the Milwaukee
Brewers and Colorado Rockies.
Due to cost concerns, the company did not renew its MLB certification

for the bats this year. However, retail and Internet sales of the bats remain
strong, Zelazoski said. 
“There are many more people using wooden bats these days,”

Zelazoski said. “There have been safety concerns with metal and

composite bats. People have been injured
because the ball comes off the bats so fast.
Therefore, a lot of leagues have started
going to strictly wooden bats.”
Located in northern Wisconsin, about 70

miles northwest of Green Bay, the
company’s main raw material source of
northern hardwoods is nearby in regional
forests. The recession caused some saw
mills to close and many loggers went
elsewhere looking for work. As a result,

obtaining lumber can still be somewhat difficult.
“Lumber is still available, but you have to hunt a little harder

sometimes,” Zelazoski said.
ZWP prefers to make brush and broom blocks with northern maple and

beech. 
“For some other products we are working with ash, oak and other

species,” Zelazoski said. “We are going to other species because that is
what some customers want.”
ZWP began as The Thomas Zelazoski Manufacturing company in 1924

in Antigo. The company manufactured mostly farm related items, and
began making blocks for the broom and brush industry in 1928.
In 1940, the company moved to a larger facility. While broom and

brush blocks were the company’s main products by that time, it continued
to make farm related items, crutches, cutlery racks, furniture parts and
other special wooden products.
In 1958, the company became Zelazoski Wood Products, Inc., when it

was incorporated by Tom Zelazoski and his two sons, Clarence and
Bernard. A new facility was opened in 1997, which allowed production to
come together under one roof, as well as expanding warehouse space and
customer services. Today, the company is owned by Tom Zelazoski’s five
grandsons, who are all active in the business.
Several years ago, ZWP and others involved in the wood industry in

central and northern Wisconsin launched a project to build the Wood
Technology Center of Excellence in Antigo. The purpose of the center is
to train and acclimate people to wood processing and to help provide
skilled workers in related fields.
The $3 million project, a joint effort with the wood industry, Langlade

County and Northcentral Technical College of Wausau, WI, received a
$1.2 million grant from the Federal Economic Development
Administration. Ground was broken for the facility in the summer of
2010.
“The technical college is doing real well,” Zelazoski said. “We

graduated the first class last May and placement for the graduates has
been going very well. One of the grads just landed a great job starting out
at a really nice salary. We have 12 students enrolled this year.”
Zelazoski explained attracting students to the college has been slow as

prospective students have questions about what kind of job opportunities
might be open to graduates.
“Students learn, not just how to run saws, etc., but what is involved in

running an entire plant,” Zelazoski said. “We now have some graduates
and some history so it is getting much easier to recruit new students.”
The technical college is also used as a site to conduct other wood

related seminars and classes in addition to the main curriculum.
“We recently completed a kiln drying course there,” Zelazoski said.

“There were 12 students enrolled. The majority of them came from
Illinois and Michigan, but we even had one student from North Carolina.”
Over the years, ZWP has been blessed with a loyal, dedicated and

skilled workforce. The company has done such a good job retaining
employees over the years, that this has now become a problem.
“Probably our biggest challenge is our workforce is aging,” Zelazoski

said. “Our newest employee has been here 15 years. We don’t have
anyone who is in there 30s.
“Retaining the same employees is great, because they are well trained. 
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As a producer of mop making
equipment that includes loop end
machines, sewing stations and

automatic cutters, FIBRATEXSA, loc -
ated in Honduras, “was born out of
necessity.” It was formed to help its sister

Honduran company, HIMESA, which is a producer of mop yarns, mops
and related products. 

“FIBRATEXSA was developed due to the lack of machines specially
designed for the mop industry,” FIBRATEXSA Managing Director
Robert Handal said. “Soon, HIMESA’s customers started requesting
these machines as well, helping FIBRATEXSA to grow into a large
business division within our group of companies.

Machinery Makers: Continued From Page 18

“Today, more (FIBRATEXSA) customers are looking to output
additional production while using less labor and long training procedures.
They are also looking for reliable equipment.” 

New additions to the company’s machinery lineup includes a fringe
machine with added versatility and a wire bending machine.

“Our company spends a lot of time in research and testing, when it
comes to new developments in mechatronics and robotics. We have more
machines currently in the development process,” Handal said. 

He added that continued automation has led to advanced
FIBRATEXSA machinery. For example, improvements in electronics
allowing for better reliability and precision have helped the company’s
machinery work well in harsher environments where dust, lint, humidity,
etc., have been problems in the past. 

“Automation is the key to success for customers who want to see
increases in production and labor savings,” Handal said. “For example,
many customers can no longer sew a wide band mesh mop that requires
10 lines of stitching by hand, as the production output is too low and the
operator has to be very skilled. This scenario is making companies less
profitable. With our NL-1 machine, during the start of a work shift, the
operator can use a touch screen computer to choose the sewing design for
these types of mops being produced. The machine then sews the mops,
allowing for a 45 percent increase in productivity.”

Handal said that overall business at FIBRATEXSA has slowed  a little
due to a weaker worldwide economy, but overall sales are strong. 

“There are still many companies that are looking to save money, and to
do so their productivity must improve. Our machinery helps provide this
for them,” he said. “We have seen some new (competing) machinery
arrive from Turkey, Greece and China and feel confident that our
machinery is still the best built and more reliable.” 

Handal reported that cell phone programs have allowed for video
conferencing to take place with customers. This helps with
troubleshooting efforts. 

“Our service is what makes us proud. We take care of customers,” he
said. “Selling machines is not the only thing that we do. Service,
reliability and product knowledge are also very important. The challenge
is to remain on top of technology and show how it can improve the lives
of our customers. Future automation will remain indispensable.”

Contact: FIBRATEXSA S.A., 
Fibratexsa Machines Division.

Phone: + 504-2558-8141; 
VoIp USA: 954-323-8692.
Websites: www.himesa.com,

www.fibratexsa.com.
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However, we don’t have new people coming in and motivating the
veteran employees to perhaps gain a fresh perspective on how they have
been doing things.

“The wood industry has done a poor job, in many ways, of promoting
itself. Many view the wood industry as the villains who are knocking
down all the trees, who are devastating the rain forest, etc. There may
have been some truth to that at one time, but with selective logging
programs, we have a crop that is going to last forever. The wood industry
is the real ecologist, not necessarily the people who want to preserve
everything.

“As far as the future is concerned, I don’t think business is going to be
like it was in the 1990s, in my lifetime. However, I have faith ZWP is
going to be around for a long time and there will be a need for wooden
products.”

Contact: Zelazoski Wood Products, Inc., 
835 Ninth Ave., P.O. Box 506, Antigo, WI 54409. 

Phone: 800-240-0974.
Email: bzelazoski@zwpi.com.

Website: www.zwpi.com.
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U.S. government trade figures for the first half of 2013 indicate
raw material imports were down in all four categories outlined:
hog bristle, broom and mop handles, brush backs and metal
handles compared to the first half of 2012. For June 2013, raw
material imports were also down in all four categories outlined
compared to June 2012.
Import totals for the first half of 2013 were down in five

finished goods categories outlined: brooms of broom corn valued
at less than 96 cents, brooms of broom corn valued at more than
96 cents, hairbrushes, shaving brushes and paint rollers,
compared to the same time period in 2012. In June 2013, seven
categories outlined also recorded decreases: brooms of broom
corn valued at less than 96 cents, brooms of broom corn valued
at more than 96 cents, brooms and brushes of vegetable material,
hairbrushes, shaving brushes, paint rollers and paintbrushes,
compared to June 2012.

RAW MATERIAL IMPORTS
Hog Bristle

The United States imported 19,213 kilograms of hog bristle in June
2013, down 37 percent from 30,673 kilograms imported in June 2012.
During the first half of 2013, 153,903 kilograms of hog bristle were
imported, down 1 percent from 155,663 kilograms imported during the
first half of 2012.

China sent 153,848 kilograms of hog bristle to the United States during
the first half of 2013, while Thailand shipped the remainder.

The average price per kilogram for June 2013 was $19.94, up 28
percent from the average price per kilogram for June 2012 of $15.52. The
average price per kilogram for the first half of 2013 was $13.58, up 12
percent from the average price per kilogram of $12.12 for the first half of
2012.

Broom And Mop Handles
The import total of broom and mop handles during June 2013 was 1.4

million, down 7 percent from 1.5 million for June 2012. During the first
half of 2013, 7.7 million broom and mop handles were imported, down 3
percent from 7.9 million for the first half of 2012.

During the first half of 2013, the United States received 3.1 million
broom and mop handles from Brazil, 2 million from Honduras, 1.3
million from Indonesia and 1.2 million from China. 

The average price per handle for June 2013 was 94 cents, up 8 percent
from the average price for June 2012 of 87 cents. The average price for
the first half of 2013 was 84 cents, up 1 cent from the first half of 2012.

Brush Backs
June 2013 imports of brush backs totaled 661,985, down 5 percent

from 699,748 for June 2012. During the first half of 2013, 3 million brush
backs were imported, down 23 percent from 3.9 million for the first half
of 2012.

Canada shipped 1.8 million brush backs to the United States during the
first half of 2013, while Sri Lanka shipped 1.2 million.

The average price per brush back was 45 cents during June 2013, down
15 percent from the average price for June 2012 of 53 cents. For the first
half of 2013, the average price per brush back was 46 cents, down 1 cent
from the first half of 2012.

Metal Handles
The import total of metal handles during June 2013 was 799,679,

down 70 percent from 2.7 million for June 2012. During the first half of
2013, 10.5 million metal handles were imported, down 17 percent from
12.6 million for the first half of 2012.

During the first half of 2013, Italy sent 7.7 million metal handles to the
United States, while China sent 4.2 million.

The average price per handle for June 2013 was $1.51, up 160 percent
from 58 cents for June 2012. The average price for the first half of 2013
was 74 cents, up 10 percent from the average price for the first half of
2012 of 67 cents.

FINISHED GOODS IMPORTS
Brooms Of Broom Corn

Valued At Less Than 96 Cents
U.S. government trade figures indicated there were no brooms of

broom corn valued at less than 96 cents per broom imported for June
2013, compared to 2,544 for June 2012. During the first half of 2013,
8,196 brooms of broom corn were imported, down 94 percent from
140,000 imported during the first half of 2012. 

All the brooms were imported from Mexico.
The average price per broom for the first half of 2013 was 86 cents,

down 2 percent from 88 cents from the first half of 2012.

Brooms Of Broom Corn
Valued At More Than 96 Cents

The United States imported 595,654 brooms of broom corn valued at
more than 96 cents per broom during June 2013, down 21 percent from
752,579 for June 2012. During the first half of 2013, 3.7 million brooms
of broom corn were imported, down 8 percent from 4 million during the
first half of 2012.

Mexico shipped 3.68 million brooms to the United States during the
first half of 2013.

The average price per broom for June 2013 was $2.34, down 3 percent
from the average price for June 2012 of $2.40. The average price per
broom for the first half of 2013 was $2.37, down 3 percent from $2.44
for the first half of 2012.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material during

June 2013 was 66,096, down 76 percent from 271,395 brooms and
brushes imported during June 2012. During the first half of 2013,
996,573 brooms and brushes were imported, up 7 percent from 935,488
imported during the first half of 2012.

Sri Lanka exported 590,106 brooms and brushes to the United States
during the first half of 2013, while China sent 110,992.

The average price per unit for June 2013 was $1.51 cents, up 57
percent from 96 cents for June 2012. The average price for the first half
of 2013 was $1.22, up 4 percent from the average price recorded for the
first half of 2012 of $1.17.

Toothbrushes
The United States imported 90.8 million toothbrushes in June 2013, up

1 percent from 89.9 million imported in June 2012. During the first half
of 2013, 562.7 million toothbrushes were imported, up 1 percent from
554.8 million imported during the first half of 2012.

China sent 425.1 million toothbrushes to the United States during the

IMPORTS/EXPORTS
IMPORT TOTALS MOSTLY DOWN: 
EXPORTS MIXED BAG

By Rick Mullen |  Broom, Brush & Mop Associate Editor
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first half of 2013. 
The average price per toothbrush for June 2013 was 25 cents, up 19

percent from 21 cents for June 2012. The average price for the first half of
2013 was 21 cents, up 11 percent from 19 cents for the first half of 2012.

Hairbrushes
June 2013 imports of hairbrushes totaled 4.1 million, down 23 percent

from the June 2012 total of 5.3 million hairbrushes. During the first half
of 2013, 21.4 million hairbrushes were imported, down 25 percent from
28.5 million for the first half of 2012.
China shipped 20.8 million hairbrushes to the United States during the

first half of 2013.
The average price per hairbrush was 28 cents during June 2013, down

1 cent from the average price for June 2012. For the first half of 2013, the
average price per hairbrush was 27 cents, up 8 percent from the average
price of 25 cents for the first half of 2012.

Shaving Brushes
The United States imported 3.8 million shaving brushes in June 2013,

down 36 percent from 5.9 million imported in June 2012. During the first
half of 2013, 29.3 million shaving brushes were imported, down 23
percent from 36.1 million imported during the first half of 2012.
China sent 16.8 million shaving brushes to the United States during the

first half of 2013, while South Korea shipped 5.3 million, and Germany
sent 3.4 million.
The average price per shaving brush for June 2013 was 14 cents, up 17

percent from the average price for June 2012 of 12 cents. The average
price for the first half of 2013 was also 14 cents, up 17 percent from 12
cents for the first half of 2012.

Paint Rollers
The import total of paint rollers during June 2013 was 5.7 million,

down 11 percent from 6.4 million recorded for June 2012. During the
first half of 2013, 25.9 million paint rollers were imported, down 14
percent from 30.2 million during the first half of 2012.
China sent 20.8 million paint rollers to the United States during the

first half of 2013, while Mexico exported 3.8 million.
The average price per paint roller for June 2013 was 51 cents, up 13

percent from 45 cents for June 2012. The average price for the first half
of 2013 was 54 cents, up 20 percent from the average price recorded for
the first half of 2012 of 45 cents.

Paintbrushes
U.S. companies imported 19.9 million paintbrushes during June 2013,

down 26 percent from 26.8 million paintbrushes imported during June
2012. Paintbrush imports for the first half of 2013 were 120.4 million, up
2 percent from 118.1 million recorded for the first half of 2012.
China shipped 88.1 million paintbrushes to the United States during

the first half of 2013, while Indonesia exported 14.8 million and Costa
Rica sent 14.6 million.
The average price per paintbrush for June 2013 was 26 cents, down 28

percent from the average price for June 2012 of 36 cents. The average
price for the first half of 2013 was 27 cents, down 13 percent from 31
cents for the first half of 2012.

EXPORTS
Export totals for the first half of 2013 were down in three categories

outlined: broom and brushes of vegetable materials, shaving brushes and
paintbrushes compared to the first half of 2012. In June 2013, four
categories outlined reported increases: broom and brushes of vegetable
materials, toothbrushes, artist brushes and paintbrushes, compared to
June 2012.

Brooms & Brushes Of Vegetable Materials
The United States exported 10,464 dozen brooms and brushes of

vegetable materials during June 2013, up 63 percent from the June 2012
total of 6,419 dozen. Exports of brooms and brushes of vegetable
materials during the first half of 2013 were 49,554 dozen, down 32
percent from 72,456 dozen for the first half of 2012.
The United States sent 18,546 dozen brooms and brushes to Canada

during the first half of 2013, 8,002 dozen to the United Kingdom, 5,510
dozen to Brazil and 2,686 dozen to Germany.  
The average price per dozen brooms and brushes was $45.74 in June

2013, up 14 percent from $40.28 for June 2012. The average price per
dozen brooms and brushes for the first half of 2013 was $39.80, an
increase of 10 percent from the average price per dozen for the first half
of 2012 of $36.16.

Toothbrushes
During June 2013, the United States exported 14.2 million

toothbrushes, up 8 percent from the total recorded in June 2012 of 13.2
million. During the first half of 2013, 94.5 million toothbrushes were
exported, up 35 percent from 70.2 million exported during the first half
of 2012.
The United States exported 36.3 million toothbrushes to Canada

during the first half of 2013, while sending 14.7 million toothbrushes to
Mexico and 11.2 million to Germany.
The average price per toothbrush for June 2013 was 51 cents, up 9

percent from the average price for June 2012 of 47 cents. The average
price per toothbrush for the first half of 2013 was 45 cents, down 13
percent from 52 cents for the first half of 2012.

Shaving Brushes
The United States exported 1.4 million shaving brushes during June

2013, down 7 percent from 1.5 million shaving brushes exported for June
2012. During the first half of 2013, 8.6 million shaving brushes were
exported, down 47 percent from 16.1 million during the first half of 2012.
Brazil imported 3.2 million shaving brushes from the United States

during the first half of 2013, while Canada imported 2.2 million, and
Mexico received 1.5 million.
The average price per shaving brush for June 2013 was 98 cents, down

1 cent from the average price for June 2012. The average price for the
first half of 2013 was 84 cents, up 62 percent from 52 cents recorded for
the first half of 2012.

Artist Brushes
June 2013 exports of artist brushes totaled 1.1 million, up 26 percent

from the June 2012 total of 870,029 artist brushes. During the first half
of 2013, 5.1 million artist brushes were exported, up 4 percent from 4.9
million for the first half of 2012.
Canada received 3.3 million artist brushes from the United States

during the first half of 2013, while Mexico imported 381,391 and China
received 222,884.
The average price per artist brush was $1.96 during June 2013, down

41 percent from the average price for June 2012 of $3.33. For the first
half of 2013, the average price per artist brush was $2.43, down 17
percent from the average price for the first half of 2012 of $2.94.

Paintbrushes
The export total of paintbrushes during June 2013 was 98,421, up 10

percent from 89,487 for June 2012. During the first half of 2013, 624,424
paintbrushes were exported, down 33 percent from 938,130 during the
first half of 2012.
Canada imported 273,827 paintbrushes from the United States during

the first half of 2013, while the Netherlands imported 83,314 and the
United Kingdom received 62,950.
The average price per paintbrush for June 2013 was $19.11, up

slightly from $19.03 for June 2012. The average price for the first half
of 2013 was $17.44, up 37 percent from $12.76 recorded for the first
half of 2012.



Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)
Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles
June Year To Date

Country Net Q/Ton Value Net Q/Ton Value
U King 1 4,844
France 6 23,328 36 139,968
TOTAL 6 23,328 37 144,812

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

June Year To Date
Country Net Q/Dozen Value Net Q/Dozen Value
Canada 6,628 291,961 18,546 856,030
Mexico 880 15,214
Guatmal 22 4,087 22 4,087
C Rica 1,603 47,458
Panama 46 14,753 1,686 70,236
Bermuda 303 11,400
Bahamas 341 89,483
Jamaica 257 7,085
Dom Rep 77 7,148
St K N 100 2,580
S Vn Gr 72 2,651
Barbado 218 7,854
Guadlpe 72 3,183 72 3,183
Colomb 95 5,661

Venez 258 8,500 530 17,470
Peru 306 10,088
Chile 345 16,322
Brazil 40 7,398 5,510 194,631
Sweden 358 11,794 460 17,423
Norway 110 3,613
Finland 121 4,000
U King 313 23,355 8,002 187,783
Ireland 318 10,500
Belgium 183 6,037
France 98 23,743 103 29,645
Germany 1,212 39,931 2,686 83,756
Poland 84 3,460
Kazakhs 12 7,854
Spain 166 3,283 166 3,283
Malta 39 2,817
Italy 161 5,302 161 5,302
S Arab 705 35,833
Arab Em 160 21,219
India 40 2,614
Singapr 250 11,310
Phil R 10 3,552
China 418 17,127 708 27,870
Hg Kong 667 14,480 1,710 37,105
Japan 1,969 56,379
Austral 133 4,380
Libya 331 6,437
Guinea 35 11,567
Rep Saf 5 9,710 95 19,695
TOTAL 10,464 478,607 49,554 1,972,015

9603210000 Toothbrushes
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 5,156,112 2,853,434 36,321,781 17,582,216
Mexico 1,456,554 554,142 14,674,451 4,323,976
Belize 720 2,711
Salvadr 1,955 20,000 1,955 20,000
Hondura 5,704 41,663
C Rica 9,463 22,709
Panama 267,163 159,974 1,774,086 1,123,480
Bahamas 1,974 19,818
Jamaica 92,140 37,962
Haiti 19,967 5,967 19,967 5,967
Dom Rep 78,240 39,943 184,343 126,759
B Virgn 490 2,782
St K N 96 3,877
Antigua 13,680 11,075
S Lucia 674 6,896
S Vn Gr 247 2,522
Grenada 210 7,728
Barbado 44,932 31,392
Trinid 42,254 61,906 423,416 343,210
Curaco 13,320 4,061 287,016 95,009
Aruba 21,192 7,837
Colomb 30,000 36,000 180,042 233,042

exports
JUNE EXPORTS BY COUNTRY

• Galvanized & tinned wire for 
brush - broom - mop production

 
• Processed Broom Corn & Yucca

• Wood Broom - Mop - Brush Handles
 

• Craft Broom Corn And Supplies
 

• Other Materials - Broom Twine, 
Broom Nails, Mop Hardware

Supplier of Raw Materials to 
Manufacture Brooms, 
Mops, and Brushes

P.O. Box 14634  •  Greensboro, NC 27415

336-273-3609  800-213-9224  
Fax: 336-378-6047 

E-mail: sales@recaddy.com

We ship by pup or truck load direct from Mexico, 
or LTL/ UPS from our Greensboro warehouse.
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Guyana 32,114 27,119
Surinam 1,157 11,840
Ecuador 21,600 6,882 40,604 31,767
Peru 24,192 13,849
Chile 1,032 10,556 34,488 40,251
Brazil 10,427 46,849
Paragua 4,588 18,003
Uruguay 1,620 16,570 9,020 83,731
Argent 795,984 151,487 2,107,648 769,905
Sweden 6,828 9,190
Finland 500 3,168 500 3,168
U King 567 9,192 41,196 95,548
Ireland 14,508 148,433 86,396 883,939
Nethlds 33,395 142,374
Belgium 5,472 7,918
France 8,489 18,579
Germany 2,302,964 438,148 11,216,263 2,031,394
Czech 1,033,452 505,679 3,513,151 1,734,790
Switzld 4,395,612 685,304
Poland 19,781 8,719
Spain 31,685 4,276
Italy 41,063 56,165
Turkey 335 9,465
Iran 1,437,465 274,395
Israel 283 2,894 283 2,894
Jordan 2,274 23,267
Kuwait 2,304 6,515 5,424 15,395
S Arab 2,880 2,633 5,480 5,999
Arab Em 9,792 8,665 10,502 11,315
Oman 4,524 4,125
India 755,460 722,282 7,250,038 4,398,110
Thailnd 20,668 8,269 499,720 76,092
Vietnam 2,138 21,871
Singapr 14,210 68,089
Indnsia 35,256 10,426 161,984 53,814
Phil R 792 8,179
China 236,395 416,209 1,633,066 1,717,083
Kor Rep 55,892 337,829 626,193 1,728,550
Hg Kong 1,493,598 498,507 5,762,597 2,004,991
Taiwan 50,633 26,112 252,400 132,119
Japan 249,462 53,136 931,778 805,178
Austral 1,736 17,763 184,191 347,613
Nigeria 1,080 2,952
Rep Saf 3,474 20,184 13,600 69,597
TOTAL 14,155,625 7,156,966 94,522,722 42,558,402

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

June Year To Date
Country Net Q/No. Value Net Q./No. Value
Canada 622,776 276,125 2,218,955 1,913,530
Mexico 403,064 107,426 1,546,688 584,313
Guatmal 1,200 3,828 4,060 29,815
Salvadr 32,793 134,922
Hondura 1,008 3,074
C Rica 1,255 5,529 3,703 9,025
Panama 1,082 6,339 10,000 21,383

Dom Rep 2,590 9,425
Trinid 2,620 13,527 23,780 192,337
S Maarte 309 5,466
Curaco 316 2,894
Colomb 467 4,273 54,527 95,546
Venez 103,350 80,100
Ecuador 9,408 21,653 108,968 82,222
Peru 150 3,113 150 3,113
Bolivia 9,489 16,870 9,489 16,870
Chile 5,810 36,408 43,013 87,141
Brazil 106,020 90,951 3,239,938 1,098,460
Paragua 66,412 122,151
Uruguay 1,443 15,635
Argent 51,300 12,568 396,634 95,627
Sweden 976 8,925 976 8,925
Finland 120 9,131 453 14,532
U King 15,960 77,972 100,451 316,953
Nethlds 17,228 82,118 48,797 115,026
Belgium 4,093 34,468
France 48,124 236,052 62,919 289,288
Germany 409 3,742 51,655 193,465
Switzld 1,212 11,080
Latvia 3,576 9,838
Poland 1,000 6,210
Russia 904 8,270 904 8,270
Georgia 4,120 37,680
Spain 1,088 9,954 31,687 54,036
Italy 796 22,950 7,796 48,850
Turkey 2,243 24,054
Israel 217 3,566
Jordan 5,012 44,047
Kuwait 4,237 29,950 14,640 133,375
S Arab 1,246 8,663 4,944 27,469
Arab Em 5,412 30,922
India 10,051 7,453
Pakistn 16 3,440
Thailnd 724 3,008
Malaysa 1,036 3,447
Singapr 4,329 24,780 12,373 57,431
Phil R 4,286 8,283 143,904 76,349
China 10,270 94,716 120,972 366,259
Kor Rep 21,593 70,953
Hg Kong 4,834 27,251 16,330 93,968
Taiwan 12,298 24,458
Japan 7,889 42,909 19,862 165,438
Austral 8,940 20,111 52,817 357,080
N Zeal 3,772 6,581 3,772 6,581
Rep Saf 7,582 28,241
TOTAL 1,350,049 1,320,968 8,643,563 7,279,209

9603300000 Artists Brushes, Writing Brushes and Similar Brushes
for the Application of Cosmetics

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 788,049 1,114,398 3,327,338 6,045,029
Mexico 35,715 141,926 381,391 1,175,010
Guatmal 929 12,088 1,663 14,798
Salvadr 408 2,604

����������������������������������������%!����������������

MANUFACTURING INCORPORATED
������&(�
	�	 �&$ &''������
��
 �#&%"������������

BBM MAGAZINE | SEPT/OCT 2013 PG 45



C Rica 1,008 5,884 1,008 5,884
Panama 5,922 17,347 49,280 96,105
Bahamas 1,249 4,610
Dom Rep 5,157 54,334 5,157 54,334
Antigua 1,228 3,815 1,228 3,815
S Lucia 3,786 9,713
Barbado 2,693 9,937 2,693 9,937
Trinid 152 2,964 7,124 13,783
S Maarte 3,633 8,611
Colomb 2,808 5,540 27,812 88,078
Venez 21,362 78,817
Ecuador 9,277 25,954
Peru 4,130 15,237 19,277 47,747
Chile 733 2,703 993 6,274
Brazil 105 4,444 93,113 347,029
Paragua 34,200 130,657
Uruguay 9,434 34,810
Argent 4,609 17,005
Sweden 7,447 43,529
Norway 16,759 63,935 28,838 126,109
Finland 6,732 24,838
U King 14,964 44,806 173,723 581,380
Ireland 12,383 39,636
Nethlds 16,494 39,585
Belgium 9,798 43,010 39,270 152,349
France 29,391 96,148
Germany 4,485 25,079 8,950 47,407
Austria 388 2,977
Slovak 1,163 4,292
Hungary 808 2,980
Switzld 1,236 4,560 38,224 141,318
Latvia 172 7,957
Lithuan 1,268 4,677
Poland 2,391 20,238
Russia 5,791 29,093 9,510 42,816
Spain 2,291 8,453 2,887 16,188
Italy 8,028 29,621 11,385 40,035

Turkey 2,114 10,375 6,293 32,275
Israel 711 2,622 12,270 45,270
Kuwait 5,389 23,593 10,807 43,046
S Arab 10,994 48,937
Arab Em 11,355 57,958
Sri Lka 124 3,160
Thailnd 60,920 247,560
Malaysa 18,115 66,837
Singapr 1,444 5,328 19,355 54,222
Indnsia 857 3,161
Phil R 747 3,352 747 3,352
China 35,840 135,664 222,884 825,793
Kor Rep 2,928 10,803 10,008 56,589
Hg Kong 8,012 34,315 49,683 203,444
Taiwan 1,436 5,300 54,603 112,093
Japan 12,729 46,965 22,115 81,724
Austral 67,157 138,724 144,515 728,415
New Gui 2,448 6,016
N Zeal 3,326 15,499
Fiji 1,968 6,153 1,968 6,153
Libya 5,421 20,000
Egypt 2,333 8,608
Nigeria 150 8,677
Rep Saf 1,970 8,700
TOTAL 1,052,456 2,062,368 5,070,720 12,342,552

9603402000 Paint Rollers
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 54,980 139,173 365,306 863,382
Mexico 12,221 33,447 68,968 224,161
Guatmal 3,300 9,652
Hondura 1,620 2,508 4,788 6,379
Panama 6,807 20,898
Bermuda 1,612 8,115
Bahamas 1,654 11,245 2,654 14,345
Jamaica 7,692 10,076
Dom Rep 777 17,570 2,452 69,400
B Virgn 242 4,050
St K N 345 6,058 345 6,058
Barbado 1,552 7,159
Trinid 14,084 39,280 22,006 49,859
S Maarte 10 2,607
Curaco 317 5,559
Colomb 7,697 14,195
Guyana 2,976 7,646 2,976 7,646
Peru 26,585 19,411
U King 3,118 11,349 3,854 29,803
Ireland 155 2,723
Nethlds 2,417 16,353 15,681 86,215
France 818 14,355
Germany 8,418 15,248 35,467 80,088
Switzld 13 2,600
Russia 2,210 4,750
Turkey 663 11,641
Israel 883 15,500 1,298 22,792
S Arab 475 8,340 32,095 36,978
Arab Em 21,720 15,682
India 5,387 44,420 8,230 65,790
Thailnd 1,270 10,474
Malaysa 1,000 4,700 1,567 14,646
Singapr 2,510 6,048
Phil R 960 4,336
China 1,903 33,398
Mongola 1,117 2,888 1,117 2,888
Kor Rep 160 13,560 6,409 123,234
Japan 710 12,462
Austral 20,880 37,639 106,130 168,024
New Gui 1,370 2,558
N Zeal 5,412 13,718 16,415 50,658
Fiji 8,796 10,806 24,408 27,906
Angola 720 2,827
Rep Saf 3,936 40,571
TOTAL 146,720 451,448 816,938 2,216,399
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9603404020 Paint Pads
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 1,504 10,679 56,095 128,432
Panama 528 3,750
Haiti 100 3,200
Dom Rep 423 9,632
Trinid 5,556 6,568
Colomb 48 2,640
Argent 1,080 4,862
Finland 7,370 12,583
Denmark 458 3,091
U King 1,890 11,121
Ireland 431 3,060 431 3,060
Russia 665 7,749
Turkey 10,383 19,412
Israel 366 2,601 5,819 41,306
S Arab 652 4,630
Singapr 3,564 8,548
Hg Kong 6,800 11,560
Japan 786 6,306
Austral 13,000 13,593
N Zeal 6,542 7,641
TOTAL 2,301 16,340 122,190 309,684

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 46,037 794,430 273,827 4,191,700
Mexico 1,247 8,930 5,891 90,906
Belize 482 10,001
Hondura 250 8,450 1,209 31,019
Nicarag 468 9,308
C Rica 597 11,480 1,582 37,937
Panama 756 21,372 7,843 109,126
Bermuda 149 3,089 793 16,442
Bahamas 1,775 20,298 4,218 69,107
Jamaica 413 8,559
Cayman 2,848 44,011
Haiti 201 4,160
Dom Rep 3,145 77,387
B Virgn 342 10,316 859 35,787
St K N 154 3,189
Antigua 175 3,636
Monsrat 140 7,528
S Lucia 211 4,370
S Vn Gr 151 3,130
Barbado 852 17,678
Trinid 1,460 10,500 1,707 18,083
S Maarte 158 3,280
Colomb 2,038 27,954
Venez 311 6,444 311 6,444
Guyana 135 2,674 135 2,674
Ecuador 13,794 137,835
Chile 176 3,657 442 9,177

Brazil 485 13,140
Uruguay 1,899 17,413
Argent 508 10,547
Finland 683 6,797
U King 3,813 62,480 62,950 1,202,513
Ireland 2,460 21,467 6,168 37,176
Nethlds 8,392 371,220 83,314 2,403,632
Belgium 840 17,431
France 2,193 21,716
Germany 5,236 232,858 9,308 309,074
Czech 2,200 45,640
Lithuan 85 4,162 274 8,080
Poland 873 8,098
Georgia 19 2,770
Italy 17,969 163,519
Israel 620 12,878 3,943 59,868
S Arab 6,681 126,082
Arab Em 349 7,239 1,317 27,302
Bahrain 206 4,273
Afghan 159 3,301
India 259 7,991
Thailnd 140 4,782
Vietnam 238 4,932
Malaysa 731 7,606
Singapr 690 4,070 7,795 126,458
Indnsia 3,710 72,429
Brunei 686 7,745 686 7,745
Phil R 13,473 146,146
China 4,700 83,045 9,571 191,192
Kor Rep 5,678 117,758 27,964 647,418
Taiwan 614 11,132
Japan 218 4,512 974 20,626
Austral 4,698 19,604 9,834 50,989
N Zeal 7,428 26,936 21,026 90,247
Samoa 133 2,750 133 2,750
Libya 120 7,020
Niger 123 2,559
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Djibuti 199 4,121
Mozambq 150 10,000
Rep Saf 648 6,073
TOTAL 98,421 1,880,364 624,424 10,891,016

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 241,039 2,710,000 1,148,991 14,369,884
Mexico 60,550 786,515 403,327 5,232,897
Guatmal 194 3,151 1,356 21,998
Salvadr 389 6,322 1,011 16,414
Hondura 458 7,425 2,166 35,136
Nicarag 1,680 3,744 2,741 17,351
C Rica 2,715 17,186 11,422 141,395
Panama 3,201 53,797 7,862 122,277
Bermuda 4,304 17,351
Bahamas 1,378 9,754 5,226 32,521
Jamaica 399 6,617
Turk Is 160 3,622 352 6,736
Cayman 2,453 12,385
Dom Rep 344 5,580 1,907 28,030
Barbado 1,011 9,596 1,400 12,530
Trinid 1,152 10,242
S Maarte 985 15,970
Curaco 120 3,955
Aruba 240 2,650 1,235 21,444
Colomb 441 7,228 8,283 108,746
Venez 1,622 56,990 9,356 192,480
Ecuador 1,046 25,860 21,503 299,345
Peru 4,878 68,811 11,680 144,396
Chile 5,929 33,274 33,451 237,272
Brazil 3,692 55,788 52,468 731,307
Paragua 451 7,323 451 7,323
Uruguay 168 2,723 499 8,099
Argent 4,000 10,836
Iceland 1,578 25,600
Sweden 295 7,776 3,024 56,757
Norway 1,503 26,038 10,219 67,350
Finland 910 4,877 3,314 38,050
Denmark 13,307 136,737
U King 10,892 124,187 58,477 589,898
Ireland 719 11,670 11,678 167,629
Nethlds 1,182 11,121 12,246 96,639
Belgium 6,236 20,339 30,576 183,566
Luxmbrg 50 2,573 480 24,022
France 159 12,748 5,871 155,762
Germany 2,968 28,442 17,795 218,981
Czech 4,120 66,827
Slovak 200 2,969
Switzld 167 2,710 4,668 67,563
Estonia 8,118 131,668
Latvia 1,036 16,797
Poland 746 12,334
Russia 5,041 55,432 15,332 115,069
Kazakhs 219 3,554
Turkmen 287 4,654 287 4,654
Spain 425 6,897 5,222 82,559
Portugl 256 4,147 485 7,859
Malta 3,227 21,095
Italy 5,381 30,780 12,055 139,984
Greece 545 18,004 556 21,134
Turkey 2,319 20,448
Lebanon 550 10,818
Iraq 640 3,834
Israel 180 4,621 8,027 133,504
Jordan 317 7,817
Kuwait 1,208 5,787
S Arab 16,565 247,103 49,298 606,155
Qatar 655 10,630
Arab Em 2,322 12,146 14,815 127,382
Oman 57 9,858
Bahrain 150 2,917 1,534 19,688

Afghan 1,982 32,137
India 1,240 24,683 5,520 82,476
Pakistn 181 2,934 181 2,934
Thailnd 2,917 53,651 3,380 68,707
Vietnam 5,352 86,800 8,832 145,569
Malaysa 1,400 9,670 5,964 78,753
Singapr 2,576 22,774 15,723 204,616
Indnsia 20,880 77,965 35,232 150,491
Phil R 914 21,230 2,984 53,634
China 1,703 27,629 14,949 231,514
Mongola 216 3,497
Kor Rep 2,474 34,485 17,011 276,501
Hg Kong 784 22,345 31,298 506,316
Taiwan 1,509 24,474 4,970 95,813
Japan 10,479 133,402 64,710 723,741
Austral 5,447 129,810 84,076 909,034
New Gui 261 4,230 2,619 33,682
N Zeal 1,022 20,495 7,554 94,278
Algeria 362 5,875
Libya 300 2,700
Eq Guin 547 8,877
Camroon 80 6,866
Togo 510 4,437
Nigeria 1,174 14,210
Angola 928 17,981
Congo B 160 2,593
Djibuti 801 13,000
Tnzania 678 11,000
Rep Saf 613 9,945 4,776 57,838
Zambia 1,150 8,915
Malawi 1,650 14,454
TOTAL 447,571 5,223,043 2,364,673 29,138,354

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof

June Year To Date
Country Net Q/KG Value Net Q/KG Value
Thailnd 55 3,076
China 19,213 383,028 153,848 2,087,347
TOTAL 19,213 383,028 153,903 2,090,423

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

June Year To Date
Country Net Q/KG Value Net Q/KG Value
Thailnd 255 10,278 1,505 76,934
China 346 18,778 25,343 548,140
TOTAL 601 29,056 26,848 625,074

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

June Year To Date
Country Net Q/KG Value Net Q/KG Value
Peru 156 5,911
Paragua 20,510 253,282
Belgium 7,299 66,720
Italy 1,769 11,685
China 24,362 274,823 134,374 1,518,393
TOTAL 24,362 274,823 164,108 1,855,991

1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles

June Year To Date
Country Net Q/KG Value Net Q/KG Value
Mexico 17,877 92,151 189,562 924,589
TOTAL 17,877 92,151 189,562 924,589
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4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 480 2,225
Mexico 63,548 63,017
Hondura 426,450 186,164 2,022,741 955,439
Colomb 100,250 48,145
Brazil 575,353 704,072 3,095,549 3,594,878
Indnsia 274,895 294,852 1,254,430 1,052,324
China 167,456 165,834 1,154,615 707,352
TOTAL 1,444,154 1,350,922 7,691,613 6,423,380

4417004000 Paint Brush and Paint Roller Handles, Of Wood
June Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Mexico 2,009
U King 5,622 5,622
Germany 9,574 25,376
Czech 23,496 63,645
Italy 458,549 3,578,132
Thailnd 17,850 72,720
Indnsia 176,271 773,906
China 332,226 1,968,184
Taiwan 7,425 17,232
TOTAL 1,031,013 6,506,826

4417006000 Brush Backs, Of Wood
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 396,990 172,853 1,778,646 734,343
Sri Lka 264,995 122,993 1,209,874 633,380
China 6,000 4,631
TOTAL 661,985 295,846 2,994,520 1,372,354

4417008010 Tool Handles of Wood
June Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Canada 12,101 56,093
Mexico 33,998 531,861
Salvadr 7,003 7,003
Colomb 4,162
Brazil 296,264 3,586,592
Nethlds 3,757
Spain 12,835 66,194
Italy 72,802 106,321
Vietnam 18,126 265,538
Indnsia 145,824
China 72,109 346,727
Taiwan 59,652 229,811
TOTAL 584,890 5,349,883

4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood
June Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Canada 128,959 452,348
Mexico 25,885
Chile 829,453 3,645,760
Brazil 3,253
U King 21,178 106,953
Nethlds 5,562
France 33,368 56,525
Germany 4,080 6,800
Spain 28,830
Italy 14,929 31,190
Croatia 2,161
Romania 5,233
India 30,108 149,505
Sri Lka 170,238
Vietnam 126,403
Singapr 5,574 10,768
Indnsia 66,533
China 453,860 2,012,719
Hg Kong 4,382
Taiwan 12,087 90,412
Japan 253,259 2,233,785

TOTAL 1,786,855 9,235,245

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 12 3,407
Mexico 251,376 84,098
Colomb 16,140 7,537
Brazil 4,920 3,159 56,652 33,746
Finland 400 5,010
Denmark 375 10,726
Germany 1 8,100 1,001 10,766
Spain 7,776 3,910 334,644 156,108
Italy 356,452 831,425 7,650,414 5,551,614
Israel 2,000 2,187
Sri Lka 4,000 2,800 43,914 34,909
China 426,530 357,549 2,067,871 1,832,359
Hg Kong 14,764 17,058
Taiwan 90,964 44,918
TOTAL 799,679 1,206,943 10,530,527 7,794,443

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to Entry
or Withdrawal for Consumption of 61,655 Dozen In Calendar Year

June Year To Date
Mexico 3,612 3,326 41,148 39,079
China 7,200 7,176
TOTAL 3,612 3,326 48,348 46,255
9603104000 Other Brooms, of Broomcorn, LT=.96 EA, Prior to Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year

June Year To Date
Mexico 35,268 20,360
TOTAL 35,268 20,360

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, at Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 8,196 7,081
TOTAL 8,196 7,081

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 594,094 1,393,349 3,681,587 8,748,611
Hondura 1,560 2,576 34,752 72,196
Italy 5,380 15,990
China 5,300 14,614
TOTAL 595,654 1,395,925 3,727,019 8,851,411

9603109000 Brooms & Brushes, Consisting of Twigs
or Other Vegetable Materials Bound Together,

With or Without Handles, NESOI
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 184 8,943
Mexico 17,220 32,639 53,284 125,461
Colomb 1,920 2,504
Sweden 200 2,181
Norway 8,411 23,698
U King 1,100 5,544 1,100 5,544
Estonia 90,292 65,585
Italy 23,976 27,000 23,976 27,000
India 11,250 8,377
Sri Lka 590,106 600,722
Thailnd 22,488 46,064
Vietnam 14,950 15,907 70,100 82,172
Phil R 4,000 9,170 12,020 27,350
China 4,850 9,474 110,992 188,401
Japan 250 5,994
TOTAL 66,096 99,734 996,573 1,219,996

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 3,929 11,364 171,704 86,595
Mexico 224,313 157,628 1,561,733 917,190



Guatmal 76,800 14,868
Brazil 493,056 134,831 1,537,704 410,303
Sweden 1,500 3,707 60,767 78,635
U King 943,920 569,877 1,014,500 619,643
Ireland 524,960 302,436 4,798,352 2,722,274
Nethlds 633,258 68,809
Germany 2,956,309 1,799,758 16,409,073 10,248,376
Hungary 19,008 28,018 107,514 152,316
Switzld 4,432,322 2,412,160 27,384,846 16,088,116
Italy 21,250 28,022 137,760 581,169
India 4,114,352 500,849 27,468,974 3,252,028
Thailnd 59,360 11,887 806,479 217,944
Vietnam 2,991,771 222,553 45,140,135 2,321,691
Malaysa 571,877 62,117 2,594,565 233,147
Singapr 3,120 5,227
Indnsia 924,000 45,705 2,998,000 123,524
China 71,191,124 16,440,471 425,063,966 80,427,985
Kor Rep 137,552 85,880 762,472 361,763
Hg Kong 14,000 10,682 791,714 125,446
Taiwan 943,695 182,964 1,702,415 607,928
Japan 254,760 36,746 1,468,142 285,787
N Zeal 7,000 3,857 7,000 3,857
TOTAL 90,830,058 23,051,512 562,700,993 119,954,621

9603294010 Hairbrushes, Valued Not Over .40 Each
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Vietnam 25,920 5,661
Malaysa 30,000 2,250
China 4,127,010 1,158,310 20,838,603 5,587,540
Kor Rep 7,320 2,755
Hg Kong 437,376 78,108
Taiwan 24,048 7,375
TOTAL 4,127,010 1,158,310 21,363,267 5,683,689

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person,

Valued Not Over .40 Each
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 412,425 56,295 1,408,750 193,609
Denmark 12,000 4,208
U King 25,500 5,349 25,500 5,349
Germany 246,901 54,273 3,407,851 800,223
Switzld 44,640 10,325
Italy 52,440 16,041 78,936 24,245
India 500,000 6,877
China 3,029,351 386,189 16,799,937 2,697,013
Kor Rep 5,313,620 180,101
Hg Kong 68,352 14,391
Taiwan 1,037,206 72,564
Japan 627,500 151,554
TOTAL 3,766,617 518,147 29,324,292 4,160,459

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 1,295,033 27,303 6,730,097 136,401
France 805,000 23,480 3,995,000 148,658
Germany 1,380,000 57,291 17,671,000 781,252
Italy 8,194,000 104,274 40,513,400 459,679
India 648,000 26,302 5,275,000 145,866
Thailnd 109,000 4,770
Vietnam 610,500 7,396 3,659,340 43,428
China 15,300,410 404,521 60,327,962 1,643,852
Kor Rep 1,054,500 25,039 12,192,900 266,008
Hg Kong 594,000 12,448
Taiwan 445,840 6,405 3,061,755 55,628
TOTAL 29,733,283 682,011 154,129,454 3,697,990

9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 5,476,698 413,250 39,611,408 3,123,730

Germany 9,959,300 778,144
India 752,616 57,578
Thailnd 25,392 2,238
China 18,390,031 1,382,749 96,462,911 7,209,103
Kor Rep 100,000 7,165 2,342,250 173,784
Hg Kong 522,000 36,725
Taiwan 746,640 57,188 2,527,960 198,832
TOTAL 24,713,369 1,860,352 152,203,837 11,580,134

9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

June Year To Date
Country Net Q/No. Value Net Q/No. Value
CCanada 263 7,878 1,943 57,433
Mexico 11,994,466 2,008,467 71,695,980 12,353,362
Dom Rep 298,092 275,754 1,034,992 1,086,180
Barbado 2,881 12,625
U King 79,235 161,608 408,571 921,066
France 112,070 907,664 483,338 2,679,465
Germany 489,019 236,354 4,287,093 1,874,322
Switzld 320 9,248 1,118 45,994
Spain 14,282 78,348 33,477 167,203
Italy 3,821 60,101 45,830 403,962
Greece 1,536 2,501
Israel 4,703 16,174
India 340,313 229,084 3,503,981 1,565,291
Sri Lka 206,352 99,744 1,267,476 664,320
Thailnd 79,199 62,129 1,745,442 1,101,383
Vietnam 198,000 62,329 584,720 170,058
China 25,460,055 19,429,640 122,545,925 86,990,269
Kor Rep 161,350 157,201 1,040,222 804,718
Hg Kong 244,200 101,035 1,024,595 746,716
Taiwan 429,623 113,183 4,021,003 1,159,178
Japan 274,066 1,737,086 1,684,073 9,236,477
Mauritn 6,670 21,779 33,407 125,342
Maurit 31,538 192,659
TOTAL 40,391,396 25,758,632 215,483,844 122,376,698

9603402000 Paint Rollers
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 2,006 6,383 23,567 25,092
Mexico 716,548 262,021 3,820,679 1,396,566
Sweden 1,800 11,384
U King 12,000 5,965 12,000 5,965
Germany 464,608 105,856 1,114,854 250,285
Indnsia 13,547 2,672 108,383 19,739
China 4,464,377 2,504,151 20,802,908 12,379,701
Hg Kong 24,000 4,478 24,000 4,478
Japan 10,097 8,549
TOTAL 5,697,086 2,891,526 25,918,288 14,101,759

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 4,038 11,234
Mexico 36 3,445
U King 52,008 27,431 96,108 63,212
Pakistn 53,400 5,716 214,400 22,534
China 4,466,368 914,577 13,299,929 4,487,904
Taiwan 1,350 3,618
TOTAL 4,571,776 947,724 13,615,861 4,591,947

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 12,942 17,825 84,078 111,170
U King 20,000 66,640 77,864 213,116
Germany 978 7,536 65,169 74,810
Italy 120,049 35,557 483,074 454,433
Turkey 24,396 92,366 236,976 220,709
India 809,772 135,831
Vietnam 160,320 24,273 502,476 131,766
Indnsia 4,874,282 720,328 30,964,316 5,011,186
China 2,390,096 543,030 10,410,520 2,726,139

PG 50 BBM MAGAZINE | SEPT/OCT 2013



Kor Rep 9,500 4,803
Taiwan 3,096 11,223 459,542 160,763
TOTAL 7,606,159 1,518,778 44,103,287 9,244,726

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes of
Subheading 9603.30 NESOI

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 15,766 20,782 57,803 90,096
Guatmal 13,656 14,106 13,656 14,106
C Rica 1,659,309 58,306 14,643,333 281,135
Brazil 18,678 13,463
Sweden 330 7,966 83,698 52,638
Denmark 300 3,136 300 3,136
U King 6,900 5,434 159,065 87,289
Nethlds 320 3,012 320 3,012
Belgium 288 2,478
Germany 38,547 19,147 142,611 166,166
Czech 240 8,199
Poland 1,500 5,143
Italy 204 3,483 3,472 15,783
Turkey 3,024 11,989 27,644 105,893
India 875 2,617
Sri Lka 57,913 80,119
Malaysa 4,050 5,029
Singapr 4,160 3,114 8,320 6,228
Indnsia 3,860,496 725,595 14,796,208 2,970,449
Phil R 131,200 9,471 2,105,200 41,205
China 14,100,035 4,201,582 88,102,265 28,084,205
Kor Rep 2,700 7,754
Hg Kong 36,000 2,809 36,000 2,809
Taiwan 72,784 21,329 134,825 74,548
Japan 4,500 5,211 17,160 28,939
TOTAL 19,947,531 5,116,472 120,418,124 32,152,439

9603908010 Wiskbrooms
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Nethlds 568 2,266
Serbia 51,300 91,694
China 79,144 78,931 514,758 533,082
TOTAL 79,144 78,931 566,626 627,042

9603908020 Upright Brooms
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 300 2,708
Mexico 43,749 106,722 209,297 388,488
Guatmal 94,351 134,710
Hondura 1,400 17,355
Colomb 7,512 7,148
Brazil 12,384 80,543 69,257 325,708
Sweden 104 3,579
Germany 154 2,109
Italy 56,812 62,710 383,636 508,250
Sri Lka 27,084 52,348 302,172 606,665
Vietnam 2,750 3,309 2,750 3,309
China 989,294 1,310,025 5,520,659 7,753,489
Taiwan 8,226 57,729 45,900 304,867
TOTAL 1,140,299 1,673,386 6,637,492 10,058,385

9603908030 Push Brooms, 41 CM or Less in Width
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 882 6,245
Mexico 16,896 59,074
Italy 7,704 18,422
Sri Lka 70,470 274,514 336,298 1,043,961
China 51,614 106,397 251,442 679,029
TOTAL 122,084 380,911 613,222 1,806,731

9603908040 Other Brooms, NESOI
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 318,359 609,750 856,986 1,668,707
Mexico 503,995 864,523 3,057,712 4,869,942

Guatmal 56,208 49,252
Salvadr 22,920 23,024 139,410 190,135
Hondura 17,448 37,643
Dom Rep 9,432 14,727
Colomb 40,328 68,435 175,132 235,723
Brazil 51,426 94,256 221,212 370,972
U King 556 6,629 1,852 22,843
Germany 1,123 14,482
Czech 42,672 33,136 185,136 302,656
Estonia 320 2,934
Spain 9,152 18,981 35,200 70,231
Portugl 96 3,521
Italy 51,338 64,039
Israel 2,728 5,188 9,208 21,218
India 15,000 10,106
Sri Lka 77,586 146,296 382,426 721,073
Thailnd 18,172 37,870
Vietnam 623 6,069 35,963 68,084
Phil R 210 4,620
China 616,334 886,913 2,806,838 3,600,378
Taiwan 10,438 33,622
TOTAL 1,686,679 2,763,200 8,086,860 12,414,7788

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 1,876,916 11,172,767
Mexico 3,621,684 24,837,875
Salvadr 21,572 156,735
Hondura 1,335,706 8,247,850
C Rica 4,970
Dom Rep 32,466 234,982
Colomb 112,980 438,312
Brazil 106,180 320,033
Argent 112,392
Sweden 70,566
Finland 8,765
Denmark 143,839 1,623,481
U King 40,639 170,049
Nethlds 24,535 1,454,059
Belgium 173,787 732,266
France 6,416 106,286
Germany 342,034 2,086,459
Austria 49,900 277,883
Czech 113,182 259,728
Lichten 4,129
Switzld 13,539 110,915
Estonia 5,074 8,930
Latvia 5,303
Lithuan 7,246 158,080
Poland 39,757 297,683
Spain 112,604 477,659
Italy 246,187 1,851,534
Slvenia 8,492
Romania 34,409 133,541
Turkey 7,402 32,918
Cyprus 5,178 5,178
Israel 30,542 145,216
India 4,744 296,444
Pakistn 371,420 2,586,998
Bngldsh 13,021
Sri Lka 251,478 1,121,106
Thailnd 234,893 1,153,498
Vietnam 31,608 411,904
Malaysa 63,487 324,490
Indnsia 39,534 344,858
China 41,089,648 213,956,935
Kor Rep 315,575 1,858,128
Hg Kong 800,263 5,127,245
Taiwan 1,595,313 7,907,741
Japan 91,294 462,468
Austral 173,443 521,870
N Zeal 5,012 14,347
Egypt 22,062 134,100
Camroon 2,482
Namibia 14,975
TOTAL 53,593,548 291,807,6468
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David Kalisz Mike Fredrickson

RAW
MATERIAL ROUNDUP

By Harrell Kerkhoff | Broom, Brush & Mop Associate Editor

There are several key components in most types of brushes, brooms
and mops, no matter their intended function. It’s hard to image a
brush and broom, for example, without some type of wire and/or

fiber material.
Broom, Brush & Mop Magazine talked with two company

representatives involved in either wire or fiber to better learn how the
supply of these key raw materials has been influencing their businesses,
and the industries they serve, thus far in 2013.

When it comes to producing brushes and brooms, the type and quality
of the fiber being used remains very important. One supplier of such
material is MFC (www.mfc-usa.com), located in Laredo, TX. 
“At present, we see normal demand for all of the fiber products

that MFC provides. We also feel there is enough fiber available in the
marketplace to meet current demand,” MFC President David Kalisz
said. “Our business has been slightly up this year compared to last year,
while the previous year was better than the one before. We are optimistic
that the trend will continue.”

MFC provides brush manufacturers with such fibers as tampico,
palmyra, bassine, union, patent, horsehair, bristle, synthetic and mixtures
of the above. These mixtures are derived by consulting with brush
making customers in order to achieve their application and price
objectives. 

Part of MFC’s business is processing tapered synthetic filament for the
paintbrush industry. This processing includes formulating mixtures,
dyeing, tipping and flagging.

Fibers and mixtures that MFC sells to brush manufacturers are used in
many types of products for different applications. A few examples
include industrial, basting, hair, nail, vegetable,  scrub, gong, banister,
paint, varnish, roofer, wall paper and window brushes as well as push
brooms.

All of the natural fibers that MFC supplies are biodegradable,
according to Kalisz. Each has different characteristics which offer certain
advantages. 

“For example, tampico is excellent for cleaning when utilizing water,
as it carries and releases liquid quite easily. It’s also good for use in high
temperature and medium brushing applications,” Kalisz said. “Its ability
to make split ends naturally also help it serve as an excellent fiber for
brushing and dusting.”

Palmyra and bassine fibers, meanwhile, are generally less expensive,
thicker and stiffer and are good for scrubbing. They are traditionally used
to make garage brooms, he added. Union fiber is a mixture consisting of
different percentages that often involve tampico, bassine and/or palmyra.
Typical applications are for scrub and deck brushes.

Pertaining to horsehair, Kalisz said this fiber is excellent for fine
dusting and polishing without being abrasive. 

“The fiber is used to make shoe brushes as it will not scratch leather.
It’s also used in a vacuum cleaner brush to protect upholstery and
curtains, and in a push broom and banister brush to protect wood. It’s
excellent as well when making acid brushes due to horsehair’s acid

resistance qualities,” Kalisz said. 
When it comes to bristle, he added, this material is good for carrying

and releasing liquids. It has traditionally been used in chip brushes as
well as paint and hair brushes. 

Using different fiber mixtures allows for a combination of
characteristics and price combinations, according to Kalisz.

“For example, a customer can produce a floor brush made for factory
use that features wire and tampico in order to sweep both dust and metal
filings,” Kalisz said. “Another example is the combination of horsehair,
plastic and tampico to make a push broom which will not only combine
the characteristics of all three fibers, but achieve a lower price point than
a pure horsehair push broom.”

Along with a wide selection of fiber material, Kalisz said it’s important
to provide a business model that offers solid customer service as well as
consistent and high quality products at competitive prices.  

“All of this goes toward helping customers provide the same type of
brush from batch to batch without a change in look or performance. It
also allows a customer’s production area to have better through-put and
less waste,” Kalisz said. “Our company’s focus has always been on trying
to hear what our customers’ needs and problems are in the production or
application area, and then trying to work with them to resolve any issues.
Treating customers as we would want to be treated ourselves leads to
success.”

Educating people on the value of using domestically-made products is
also important, he added.  

“Our challenges are the same as our customers. How does one educate
the ultimate user that a well made North American brush is better than a
cheaply made product? Performance is a big factor, and, in the long run,
the higher priced quality brush may be less expensive than the cheap
brush,” Kalisz said. “If our customer can convince his customer, or his
customer’s customer, that a brush made in North America is better than
an imported brush because it contains more and better fiber and/or was
made for his specific need, etc., then our customer (the brush
manufacturer) will sell more brushes. It’s also important for people to
understand that buying a North American product helps our economy.

“Obviously, the more brushes our customer sells, the more fiber he
uses, and the more fiber being used leads to more sales by us.”

Kalisz believes the brush making industry in North America will
continue to do well as many domestic companies that have survived the
recent tough economic times have become leaner and more efficient.  

“These companies should do even better as the economy recovers.
Other factors that may help North American manufacturing include rising
prices in China, be it labor or raw material, the devaluation of the U.S.
dollar against Chinese currency and higher freight rates from China to the
United States,” he said. 

Wire remains an important material in the production and use of
many types of brushes and related products. This wire is
made from different raw materials found throughout the
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world, each with specific advantages and degrees of availability and
price. 
With over 60 years of experience, the Loos & Company Jewel

Wire Division (www.loosco.com/index.php?page=jewel-wire), of
Pomfret, CT, is a producer of custom brush wire products. Today, the
company provides such wire types to the brush and related industries
as brass, phosphor bronze, stainless steel, stainless nickel alloy, nickel
silver, high carbon and low carbon steel and custom materials.
According to Jewel Wire Division Sales Manager Mike

Fredrickson, many of these wire materials are in strong demand
right now, especially phosphor bronze, brass, stainless nickel
alloy, and high carbon steel. The supply of these materials is also
strong.
“Within Loos & Co., for example, there are thousands of pounds of

certain materials that can be drawn from a rod state,” Fredrickson said. 
He explained that when it comes to brush production, wire is used

to strengthen products, serve as filament as well as hold  filament. 
“Wire can make a brush coarse or fine. It all depends on what the

end-user wants to grind, brush or scrape off. It also depends on what
kind of finish they are looking to achieve,” Fredrickson said. “This
can include wire for straight high-tensile brushes, which are good for
scraping barbecue grills or for cleaning golf clubs.”
He added that the price of many raw materials used to make wire

for the brush industry continues of fluctuate. This has
particularly been true for copper and nickel.
“There is currently a lot of available stock concerning nickel

billets and therefore nickel costs are down. Copper is the same
way. The cost for many (wire) materials changes daily. We are
constantly watching these costs as they indicate to us (at Jewel Wire)
where we are going to be more competitive in the market,”
Fredrickson said. “Overall, business has been strong at Jewel Wire. I
have been with (Loos & Company) for 30 years and took over as
Jewel Wire’s sales manager in March (2013).
“We are always trying to engineer a better product that also comes

with less expense. We do this as well in our other division (at Loos &
Company) that supplies wire rope and aircraft cable. You have to stay
above the curve. There are always new alloys that people want to try.”
Since starting his new position at Jewel Wire earlier this year,

Fredrickson said he has become better acquainted with U.S. brush
makers and is very impressed with the industry. 
“I have found that members of this industry are very open and are

willing to work together to produce better products,” he said. 

Monahan Partners Announces 
Winners In Craft Broom Contest

Monahan Partners, of Arcola, IL, has announced the winners of its
second annual craft broom contest. The competition was sponsored by
the company, and entries came from the nation’s craft broom makers.
Brooms were judged on aesthetics and craftsmanship, and had to be made
of 100 percent broom corn. Brooms also had to be functional. The choice
of handles was left to the craft broom makers. 
The brooms were displayed during the Arcola, IL, annual Broom Corn

Festival in September. Prize money of $1,000 was awarded for the top
three finishers — $500 for first place, $300 for second place, and $200
for third place. 
Pictured, left to right, are this year’s broom entries (with top finishers

listed in parentheses) from the following people: Shawn Hoefer,
Mountain View, AR, (first place); Elena Larson, Mountain View, AR
(second place); Randy Martz, Claypool, IN, (third place); Dr. Sam
Moyer, Mt. Laurel, NJ, (honorable mention); Claudie Parson, Crossville,
IL, (honorable mention); Henry Tschetter, Rockford, MI; Elena Larson’s
second entry; John Simurdak, Bay Center, WA; John Paul Warren,
Gilbertsville, PA; John Paul Warren’s second entry; Henry Tschetter’s
second entry.

See BBM archived issues at www.broombrushandmop.com.
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