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Being part of the world’s leading Market Expansion

Services Group DKSH enables us to provide excellent

services to the brush industry. Large stocks and a wide

range of products as well as just-in-time deliveries

underline our position as the market leader.

DKSH is the global leader in Market Expansion

Services, employing 22,000 specialists in 560

business locations all over the world.  We help

companies to grow their businesses in and with Asia,

providing all the knowledge, advice, relationships,

and on-the-ground logistics they need. To find out

more about us and the services of our specialized

Business Units Consumer Goods, Healthcare,

Performance Materials, and Technology, visit us at

www.dksh.com.

For more information on the brush industry, please 

contact us at +41 44 386 7900.
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The fine business of brush making and related production
once again took center stage to the delight of thousands of
visitors during InterBrush 2012 held May 9-11 in

Freiburg, Germany. The once-every-four-year event, held at the
Messe Freiburg exhibition facility, is a leading trade fair for the
brush, paint roller, mop and related industries. 
Judged by organizers, exhibitors and attendees alike as a

success, the event attracted approximately 7,000 trade visitors
from 90 nations, according to Messe Freiburg CEO Klaus W.
Seilnacht.
During the InterBrush 2012 opening ceremony on May 9,

Seilnacht said that compared to InterBrush 2008, the number of
exhibitors for 2012 had risen by approximately 10 percent to over
200, while the exhibition floor space also increased around 10
percent to more than 22,000 square meters. 
“This shows that many exhibitors who were here last time have

returned to InterBrush, while new exhibitors have also recognized
the importance of the trade fair,” Seilnacht said. “Thanks to the
expansion of (Messe Freiburg,) we are now well positioned for
future growth at InterBrush.”
Exhibitor booths at this year’s event featured complete

production lines, state-of-the-art technologies, raw materials and
semi-finished goods during the three days. Different sections of
the Messe-Freiburg’s four exhibition halls resounded with the
noise of machinery producing all types of brushes and
other items while running at full capacity for visitors to
witness. Some machines were drilling brush bodies with
different kinds of raw materials including various types
of animal hair and synthetic fiber, while others were
producing industrial brushes made of round discs and
wire filament. 

Many raw material exhibitors from around the world presented
products creatively for the benefit of InterBrush attendees. This
included displays of animal hair, vegetable and synthetic fiber and
wire. Semi-finished items, such as brush bodies made of wood or
metal, also attracted interest. 
During the opening ceremony, Seilnacht welcomed and thanked

various representatives of different international trade
associations involved with the global brush community. This
included representatives from the American Brush Manufacturers
Association (ABMA) and the European Brushware Federation
(FEIBP). 
Seilnacht noted that the first InterBrush took place at the old

trade fair center in Freiburg in 1977 and was known as
“Interbrossa.” Since 1980, the event has been held once every four
years. 
“Over the course of the past decades, InterBrush has evolved

into a leading international trade fair for the brush making
industry, bringing in close collaboration many industry
representatives,” Seilnacht said. “Today, people from all over the
world travel to Freiburg in order to learn more about the latest
industry developments and trends, helping them start new
projects. Attendees are able to network and get the latest news on
what is happening within the global industry. 
“(InterBrush) provides a great opportunity for business

By Harrell Kerkhoff, Broom, Brush & Mop Editor

“(InterBrush) provides a great opportunity

for business encounters among many

decision makers and industry experts.”
— Messe Freiburg CEO Klaus W. Seilnacht

7000ATTEND

INTERBRUSH 2012
TO VIEW
STATE-OF-THE-ART

MACHINERY,
SUPPLIES

• • • • • • • • • • • • • • • • • • • • •

• • • • • • • • • • • • •

Shown clockwise from top left during the InterBrush 2012 Opening Ceremony are: ABMA President Ian Moss;  Messe Freiburg CEO
Klaus W. Seilnacht; Freiburg First Deputy Mayor Otto Neideck; attendees at the ceremony; and FEIBP President Pierre Simler.
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encounters among many decision makers and industry experts.
This helps companies to ultimately close good deals. All of this is
at the very heart of what happens at InterBrush.”
Along with serving the global brush industry, Seilnacht added

that InterBrush provides a great economic boost to Freiburg and
the surrounding area, which includes the legendary Black Forest
region of southwestern Germany. 
“We are very pleased with the development of InterBrush over

the years and the number of visitors and exhibitors the event has
drawn,” Seilnacht said. “To ensure that our guests continued to
enjoy their stay in Freiburg and surrounding region, we agreed
with industry representatives (a few years ago) to move the dates
of InterBrush from the colder month of April to May, helping
provide a better chance of milder weather.”

Freiburg First Deputy Mayor Otto Neideck also welcomed
attendees to InterBrush 2012 during the opening ceremony. He
noted that the traditional craft of brush making from the Black
Forest valleys of previous generations has evolved into a high-

tech industry that is now on display every four years at InterBrush. 
“The city of Freiburg is very grateful to the organizers of this

event for continuing the long-term collaboration between the
brush industry and our area,” Neideck said. “The supporters of
this trade fair have put their trust in (Freiburg) many times.
(InterBrush) would not be possible without this trust, and without
long-term partners who have joined us in establishing this trade
fair over the decades. 
“InterBrush provides our city with an opportunity to present

itself as an industry location and tourist destination. Those people
who operate our hotels and restaurants are also very appreciative.
We hope everyone is able to enjoy the beauty of our city and
surrounding landscape, along with the region’s high quality

cuisine.”
He added that InterBrush has developed into a leading global

fair for the brush making industry, attracting loyal exhibitors and
visitors from around the world.
“Those attending InterBrush are able to get a comprehensive

look at all the manufacturing, packaging and labeling machines
now available, along with all the raw materials, tools and the latest
high-tech developments for brush making,” Neideck said. 

FEIBP President Pierre Simler also discussed the importance
of InterBrush, stating exhibitors have a chance every four years to
showcase new technology and innovations that are unrivaled.
He added that the brush marketplace may be smaller than some

other industries, but its importance should not be underestimated. 
“Many people just don’t realize how many types of brushes

they have around the home and at work,” Simler said. “I’m
delighted that so many people from our industry meet every four
years to exchange ideas, talk business and learn about new
developments.” 

It’s through this shared knowledge gained at InterBrush, along
with improved technology displayed at the event, Simler added,
that individuals and companies are better able to survive today’s
different business challenges. 
Also addressing the opening session was ABMA President Ian

Moss, of Static Faction, Inc., in Salem, MA, who said he has had
the privilege of attending every InterBrush since the inaugural
event 35 years ago. 
“I recently did some research on Freiburg. There is a lot of

history that can take place in a city that dates to the 12th century.
Freiburg is one of my favorite cities in the world, especially at this
time of year. It’s a fantastic area. Freiburg is both the German
center of cycling and recycling, being the ‘greenest’  German city

Messe Freiburg (above) was the destination of approximately 7,000
trade show visitors in May during InterBrush 2012 in Freiburg,
Germany. Along with a wide variety of machinery exhibitions from
various vendors to view, visitors could also see how brushes were made
in earlier times (above middle), enjoy cosmetic brush demonstrations
(above right) and visit areas for additional networking and dining
(right). 
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with the most number of bicycles, per capita,” Moss said. “The
move of InterBrush to May was partly done to accommodate the
ABMA. It helped distance the time of year of this (InterBrush)
event from the ABMA Annual Convention, which always suffers
a bit in attendance every four years when InterBrush takes place.
We appreciate your cooperation.” 
Moss, who is serving a two-year term as ABMA president, said

it was a great honor for him to represent the association at
InterBrush. 
“One subject that was touched on by several other speakers

(during the opening ceremony) was the cooperation between the
different trade associations (within the
global brush industry),” Moss said. “I
always encourage all brush makers
attending ABMA to be active
supporters of these other
(international) associations. Several
FEIBP members come to our ABMA
Annual Convention every year, and
we, at ABMA, send our president to
the FEIBP Annual Meeting. They are all very worthwhile events
to attend.”
Although challenges on the world stage will always be present

when it comes to politics and economics, Moss said the focus of
InterBrush should remain on exhibitors and attendees learning
from each other in order to develop future growth. 
“I believe our industry is strong, and the technology found

within this industry is fantastic. This can be seen among the
wonderful exhibits (at InterBrush),” Moss said. 

Show Floor Presence Strong For ABMA

Included among the many exhibits at InterBrush 2012
featuring equipment manufacturers, raw material suppliers
and the trade press were those booths manned by brush

industry associations ABMA and FEIBP. The two groups had
adjoining booths at the Central Foyer of Messe Freiburg. 

ABMA Executive Director Dave Parr was on hand at his
association's booth to greet members and provide a wide variety
of assistance. 
“ABMA serves several roles during InterBrush. This includes

support for ABMA members during the event, such as helping
with transportation, printing documents and providing free WiFi,”
Parr said. “All of this allows our members to be on the show floor
longer, assisting them in their efforts to meet with trade partners,
customers and vendors who are also at InterBrush. Members often
use (the ABMA booth) as a collection point and meeting place.”
ABMA and FEIBP representatives also helped host a reception

at the conclusion of the first day at InterBrush, providing attendees
more opportunities to network with other industry professionals
from around the world. 
Parr stated, when interviewed during the final day of InterBrush

2012, that he felt this year’s event was very successful and,
overall, continues to improve. He was especially pleased with the
high level of energy, enthusiasm and passion felt at this year’s

event. 
“There is no event anywhere in the world for this industry quite

like InterBrush. There is so much excitement, and it gets better
every time. The people of Freiburg are also very gracious,” Parr
said. “I have heard many comments all across the halls (at Messe
Freiburg) from people who were excited to see so many of their
customers and so much machinery. There is a lot to do. 
“The technology that drives this industry can be formidable, and

I think for general laymen, it’s off their radar screen. However,
when you see the technology come into play — and not just with
machinery manufacturers but also technology that drives raw
materials — it’s fascinating to watch.”
He added that because technology within the brush industry

continues to change at such a high rate, InterBrush visitors are
able to gain a lot of value by attending the event every four years. 
Parr noted that there are ABMA representatives who are also

members of the InterBrush advisory board and take part in
discussions on how the event moves forward. Plans are now under
way for 2016. 
“(ABMA) is a limited financial partner of InterBrush as well.

There is truly a collaborative effort that takes place with other

trade associations that are involved,” Parr said. “This dialogue is
continual. For example, there was an advisory board meeting
(during the final day of InterBrush 2012). A portion of this
meeting focused on how people thought this year’s event went,
and looking at plans for 2016 while everything was still fresh in
the minds of board members.”

Wisteria-lined streets of Freiburg.

It’s through this shared knowledge
gained at InterBrush, along with

improved technology displayed at the
event, that individuals and companies 

are better able to survive today’s
different business challenges.

— FEIBP President Pierre Simler

“The technology that drives this industry can be formidable, and
I think for general laymen, it’s off their radar screen. However,
when you see the technology come into play — and not just

with machinery manufacturers but also technology that drives
raw materials — it’s fascinating to watch.”

— ABMA Executive Director Dave Parr
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First-time InterBrush visitors Jeff Schaefer
and Anthony Lee, of Schaefer Brush
Manufacturing, were both impressed by

the event and its variety of exhibitors. 
“It’s been a fantastic experience to attend

InterBrush. The staff and facility have been
great,” Jeff Schaefer said, who serves as
purchasing & traffic manager for Schaefer
Brush. “My intent here was to see if there were
any new product lines that could aid in our
production processes. We did find some new
lines here. 
“It’s also beneficial to see how technology has

improved in machinery among the suppliers that
exhibited. A lot of these machines have been
taken to the next level, which is impressive.”
Lee, who is plant manager at Schaefer Brush,

added that being able to see so many suppliers
and machinery at one venue is very beneficial. 
“Technology changes so frequently and often

you can’t  always know what has been updated.
InterBrush allows us to see a lot of new things
taking place with machinery and raw materials,”
Lee said. 
Schaefer Brush, headquartered in Waukesha,

WI, near Milwaukee, specializes in the
production of twisted-in-wire, staple set and hand
drawn brushes for use in a variety of industries.

This includes custom-made products. The
company was founded in 1905 and remains a
family business.
“We work on implementing brush systems for

customers. This involves not just producing
brushes, but introducing customers to systems
that will help them with their specific
applications. We have focused on this part of the
business for the past few years,” Lee said. 
Jeff Schaefer added that the company

continues to work at increasing its capabilities in
product innovation. 
“Obviously, to be cost effective and efficient,

we have to keep up with technology. That is why
attending an event such as InterBrush is so
important,” Jeff Schaefer said. “Companies that
don’t keep up with technology in this industry
can easily get passed by.”
Lee added that advanced automation also

helps a brush man -
ufacturer keep costs
down, another essential
element for business
growth. 
Both men agreed that

providing solid service
is critical as today’s
customers often have
many options to choose
from when picking br -
ush sources. 

“In today’s world,
there is really no such
thing as a lead time.
We have to service our
customers almost im -
mediately. We really
work har d at this part of the business,” Jeff
Schaefer said. “Help ing us in this process are
the different innovations that have taken place
regarding production machinery and brush
materials.”
Jeff Schaefer added that overall business at

Schaefer Brush has been steady as of late. He

attributed this, in part, to what he called, “A great
team of workers and suppliers.” 
“Keeping up with current technology has also

been a benefit for us,” Jeff Schaefer said. 
“It also helps that our company’s

CEO/owner, Harold Schaefer, has been in
this business for a long time and possesses
a lot of knowledge about the brush
industry,” Lee added. “All of this helps the
company stay on top of what is going on.” 

Contact: Schaefer Brush Manufacturing, 
1101 S. Prairie Ave., Waukesha, WI 53186. 

Phone: 262-547-3500. 
Website: www.schaeferbrush.com.

Having attended InterBrush several times
before, Newton (IL) Broom & Brush
Company President Don Leventhal

said he continues to
be impressed with
the opportunity this
event provides when
it comes to show -
casing so many dif -
ferent suppliers all at
one place. 
“It’s an opportun -

ity for us, once every
four years, to see all
of the major equip -
ment ma n  u fac tur ers
and other sup p li ers
that are involved with
the brush and broom
industries,” Leven -
thal said. “I enjoy

looking at the newest and best in machinery
running on the show floor. There is no other way
we could see this all at one location.
“Whether we are buying a new machine this

cycle or not, it’s good to know what is available.
This is an excellent place to find out.”
Joining Leventhal from Newton Broom &

WITH INTERBRUSH

AMERICAN VISITORS

PLEASED
Astrong American presence was felt at

the Messe Freiburg exhibition
facility during InterBrush 2012 in

Freiburg, Germany. Among the visitors
from a reported 90 countries during the
event were many representatives of U.S.
brush manufacturing companies. 
Broom, Brush & Mop Magazine spoke

with executives of six such companies
during InterBrush 2012, seeking their input
on not only the once-every-four-year event,
but the overall state of the current U.S.
brush business as well. By Harrell Kerkhoff, Broom, Brush & Mop Editor

Shown from left are Jim Higginbotham &
Don Leventhal of Newton Broom & 

Brush Company

Shown, from left, Jeff Schaefer & Anthony
Lee of Schaefer Brush Manufacturing
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Brush was Jim Higginbotham, a company technician who has also been
to previous InterBrushes. 
Located in southeastern Illinois, Newton Broom & Brush started in 1914

as a broom corn broom producer. The company has since expanded its
production capabilities and now makes  other types of brooms as well as
various styles of brushes. Leventhal said the company’s management and
employee teams are dedicated to providing quality manufactured products
and the best possible customer service in an ever-changing marketplace.
“We are a small company that provides a lot of OEM and contract

manufacturing, along with some special industrial items that are not large
volume. We are a niche player,” Leventhal said. “When making brushes, we
use machinery that is produced by the large machine builders. There are
cases, however, when we have to make our own custom machines out of
necessity.”
He added that despite being a smaller company, it’s important that

Newton Broom & Brush continues to focus on improving machinery
automation. 

“You can never stand pat. Those manufacturers not looking at new
ideas and changes will be left behind. You can bet your competition is
never standing still. It’s important to always look for new
opportunities,” Leventhal said.
He reported that business at his company had been a little slower than

hoped for during the early part of 2012. Leventhal attributed part of this
trend to a very mild winter that was experienced in many regions of the
United States, influencing the sale of certain seasonal items produced by his
company. However, he said, business has improved overall at Newton
Broom & Brush since the U.S. economic collapse of a few years ago. 

Contact: Newton Broom and Brush Company, 
P.O. Box 358, Newton, IL 62448. Phone: 618-783-4424.

Website: www.newtonbroom.com.

Although the history of paintbrush manufacturer Elder & Jenks
dates to 1793 when George Washington was president of the United
States, company officials realize the importance of keeping up with

the latest in today’s modern technology. This was stres sed again by Elder
& Jenks Vice President Michael Norton while attending InterBrush 2012. 
Norton, who has been to Inter Brush several times over the years, said he

never tires of seeing what new machinery and raw materials are available
for the brush marketplace. He also
enjoys meeting with old friends while
at the event. 
“It’s nice to come to a venue like

this and reconfirm a lot of ties that
have been made with suppliers,”
Norton said. “There also seems to be
a tremendous increase in certain
types of raw material suppliers
during this InterBrush that weren’t
present in the past. That is a
positive.
“I have been pleased with what I

have found (at InterBrush 2012).”
Keeping up with advances in

technology has worked well for Elder & Jenks, as the company has been
able to successfully compete against many companies located in countries
with lower labor costs, according to Norton. 
“One of the ways we have been able to successfully do this is through

automation,” Norton said. 
As a paintbrush manufacturer, Elder & Jenks’ officials conduct business

with many independent paint dealers. Elder & Jenks is a division of The
Muralo Company, a paint manufacturer. 
“Elder & Jenks also makes specialty brushes and services a lot of

different industries such as the aerospace business — wherever there are
opportunities, we will seek them out as long as they fit our business model,”
Norton said. 
He added that company officials have noticed a recent uptick in the U.S.

economy, especially on the industrial side. 
“There seems to be a little bit of a firmer footing regarding the economy

compared to the past 20 months or so,” Norton said. 

Contact: Elder & Jenks, 
148 E. 5th St., Bayonne, NJ 07002. Phone: 800-631-3440.

Website: www.elderandjenks.com. 

Having now been to seven InterBrushes, The Mill-Rose Comp any
President Paul Miller said he never tires of coming to an event
that allows him to see the latest in brush-related innova tions. 

“Being able to talk to people face-to-face instead of emailing back and
forth is also very important,” Miller said. “InterBrush allows us to see so
many people at one venue, along with all the state-of-the-art equipment. It’s
very impressive.” 
He added that being able to take advantage of new tech nologies has

allowed his com pany to
improve its level of productivity
and efficiency. 
“This is what you need to do to

have a successful business. We look
for state-of-the-art and innovative
equipment,” Miller said.
The Mill-Rose Company,

headquartered in Mentor, OH,
near Cleveland, is a producer of
twisted-in-wire brushes used in
a wide variety of industries
found throughout the world. The
company remains a family-
owned organization, now in its
fourth generation. 
Starting in 1919, today The Mill-Rose Company operates manufacturing

and warehouse facilities in the United States and Mexico. A 64,000-square-
foot production facility in Mentor and a 33,000-square-foot production
facility in Mexico feature the latest in manufacturing techniques and
quality-control programs. Production is complemented by a 70,000-square-
foot U.S. distribution center with state-of-the-art inventory management
and distribution.
“We service a lot of different industries, from medical to the military,

with primarily twisted-in-wire brushes. These products accomplish such
tasks as polishing, deburring, static dissipation, etc.,” Miller said. “Overall
business, as of late, has been OK, but many things about the economy
remain up-in-the-air. Some uncertainties remain, but hopefully everyone
will know what direction (the U.S. economy) is heading by the end of this
year.”

Contact: The Mill-Rose Company, 7995 Tyler Blvd., 
Mentor, OH 44060. Phone: 800-321-3533. 

Website: www.millrose.com.

Looking for equipment to help with potential machinery upgrades
was a main objective of Spiral Brushes, Inc., President E.R.
(Chip) Preston III while touring the different exhibition booths.

“Having the ability to develop new products and reduce production
costs is very imp ortant for our company,” Preston said. “Therefore,  we
are looking for machinery manu facturers that can help us” 
Preston was touring different exhibition booths at the event with Spiral

Brushes Prod uction Manager Andy Mercer.  
Spiral Brushes specializes in the manufacturing of power, maintenance

and strip brushes for the industrial market. The company is located in Stow,
OH, near Akron, and has been in business since 1939. Brush products are
sold primarily to industrial distributors, original equipment manufacturers,
custom equipment builders, and commercial end-users found in a wide
variety of industries. 
Spiral Brushes has expanded to include a broad line of brushes for use

with power industrial equipment such as bench grinders, angle grinders,

Michael Norton of 
Elder & Jenks

Paul Miller of The Mill-Rose Co.

Continued On Page 40





As a raw material supplier, DKSH Brush & Apparel Ltd., provides a
wide variety of products to the brush industry. The company, which is
headquartered in Zurich, Switzerland, is also the sole agent of MGG

MECCANICA, a leading Italian manufacturer of paintbrush machinery. The
companies shared an exhibition booth during InterBrush 2012 and found the
event rewarding with strong customer feedback.
Among the raw materials pro vided by DKSH are Chinese hog bristle, various

types of animal hair, synthetic and vegetable fibers and fiber mixtures.
“We (DKSH) are one of the largest providers of Chinese hog bristle outside of

China, having a key standing in marketshare,” Reinhold Hörz, DKSH area
manager for Europe and the Americas, said. “(DKSH) is a raw material and
distribution specialist while MGG MECCANICA is a specialist in the
production of machinery. 
“Both companies offer high quality products and work very well together. The

exhibition stand at InterBrush was very full, telling representatives of both
companies that they were able to attract both current and potential customers. In
one stand, visitors were able to see what each company does well — supply raw
materials and machinery.”
Hörz said DKSH offers large stocks of high quality raw materials along with

timely delivery, fair terms and currency options. Meanwhile, MGG
MECCANICA is an independently-owned, family company that offers a
complete range of compatible machines for the production of flat, round and
oval paintbrushes.
“(DKSH) markets machinery that MGG MECCANICA sells outside of Italy,”

Hörz said. “The feedback we have received from this relationship has been very
positive. This includes those companies located in China that are looking for
advanced machinery. As salaries among workers in China continue to increase,
more companies there are looking for advanced machinery to help them
improve their level of automation.”

Distribution in the North American market for DKSH is
provided by Brush Fibers, Inc., of Arcola, IL. 
Overall, DKSH is a leading Market Expansion Services

group with a focus on Asia. As the term "Market Expansion
Services" suggests, DKSH helps other companies and brands
to grow their business in new or existing markets.
Publicly listed on the SIX Swiss Exchange since March

2012, DKSH is a global company headquartered in Zurich.
With 650 business locations in 35 countries — 630 of them in
Asia — and over 24,000 specialized staff, DKSH generated
Net Sales of CHF 7.3 billion in 2011. DKSH’s Performance
Materials Business Unit is a leading specialty chemicals
distributor and global provider of market expansion services
for performance materials. The Business Unit sources,
develops, markets, and distributes a wide range of specialty
chemicals and ingredients to business partners in the food and
beverage, personal care, pharmaceutical and specialty
chemical industries.

Contact: DKSH Brush and Apparel Ltd., 
Wiesenstrasse 8, 8034 Zurich, Switzerland. 

Phone: +41 44 386 7900;Fax: +41 44 386 7911.
Website: www.dksh.com.

Reinhold Hörz, DKSH area manager 
for Europe and the Americas

DKSH
DKSH BRUSH & APPAREL SHOWCASED WIDE VARIETY AT INTERBRUSH 

“Both companies offer high quality

products and work very well together.

The exhibition stand at InterBrush was

very full, telling representatives of both

companies that they were able to attract

both current and potential customers. In

one stand, visitors were able to see what

each company does well — supply raw

materials and machinery.

”— Reinhold Hörz



         



              

         
           

          
         

 
  

 
 

Borghi s.p.a.:
Via Cristoforo Colombo, 12, 

Loc. Cavazzona, 
Castelfranco Emilia 

(Modena) 41013 ITALY
Phone: +39-059-953-3911
Fax: +39-059-953-3999
E-mail: info@borghi.it 

Web site: www.borghi.com
Contact: Paolo Roversi – Sales Mgr.

For Machinery Sales 
in the USA & Canada, 

Contact: 
Bodam International Ltd.: 

903 Cirelli Court, 
Aberdeen, MD 21001, USA
Phone: +1-410-272-9797
Fax: +1-410-272-0799

E-mail: bodam@bodam.com
Web site: www.bodam.com

For Spare Parts and Service 
for Borghi equipment 
for the USA & Canada, 

Contact:
Borghi USA, Inc.; 
903 Cirelli Court, 

Aberdeen, MD 21001, USA
Phone: +1-410-272-9797
Fax: +1-410-272-0799

E-mail: info@borghiusa.com

“The best InterBrush
ever,” were the words we
heard again and again at the
Borghi booth during the
three day exhibition at
InterBrush 2012 trade fair
in Freiburg, Germany. 
InterBrush has been for

Borghi, Unimac and
Techno Plastic another
opportunity to not only
meet with clients or to get
to know new friends, but
also an opportunity to
strengthen the companies’
internal bonds.
The hottest thing at the

Borghi, Unimac and
Techno Plastic booth was
definitely a stunning
combination of atmosphere
and technology. Apart from
the friendly environment,
visitors could feel the excitement and people had the chance to see some revolutionary innovations — both in the household and in the
technical brush field. 
Certainly the world premiere of a “Variable Stroke” Drilling & Filling machine named “JUPITER” (international patent pending) —

able to produce efficiently all kinds of industrial brushes with various lengths of fiber —
was one of several centerpieces of pride for Borghi.  
Another centerpiece was the staple-set/anchor-set machine named “PITAGORA.” This

machine is the world’s first 3-station turret brush machine, able to produce automatically,
completely finished cylinder brushes up to 1.2 meters long (48”), and disc brushes up to
610 mm in diameter (24”), according to Borghi. It’s able to produce automatically,
completely finished cylinder brushes and disc brushes due to the on-board electronic
trimmer that can trim every kind of profile.  
Another new innovation presented by Borghi was the “MATIC” concept.  This new

design incorporates a highly versatile and simple technology where a robot is used to

The Borghi, Unimac and Techno Plastic booth featured
a combination of atmosphere and technology.

BORGHI
INTERBRUSH 2012 AND “THE BRUSH DISTRICT” OPENING

Continued On Page 49

Booth staffers said 2012 InterBrush was the best ever.

Contact Borghi At:



BORGHI S.p.A. | Castelfranco Emilia · Modena | Italy | Telephone +39 059.95.33.911 | info@borghi.it

www.borghi.com

WE HAVE ONE DESIRE: HELPING YOU TO INCREASE YOUR 
BUSINESS! To accomplish this, we are at your side at every 
moment, analyzing your every need and objective, to create the 
best possible solution and render it a sure investment. 
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With the theme
“The Art of
Technology”

serving as its backdrop,
representatives of the
Zahoransky Group
showcased many recent
innovations at its large
exhibition stand during
InterBrush 2012. 
As a full-line supplier

of injection molding
tools, automated sol  u -
 tions, packaging mach -
ines, and tufting and
finishing equipment for
brush and broom pro -
duction, Zahoransky
pre  s   ented its techno -
logy at InterBrush as a
combination of art, aes -
thetics and function.
This is what best charac -
terizes the company
from the Black Forest
region (Todtnau, Ger -
m any), according to Zahoransky officials.

Zahoransky USA CEO Frank Kigyos
highlighted some of the machinery updates that
Zahoransky showcased during InterBrush
2012. This included: 

• The new Z.LION 1114 staple-set, strip
brush machine that can operate at 700 tufts per
minute, producing up to 3.5-inch wide strips at
continuous lengths;

• The Z.TIGER carousel machine,
especially popular in the U.S. market, is
designed for running up to 1200 tufts per
minute. This machine is fully automatic and
can make flatware brushes and brooms up to
24-inches long. Other products made by the
machine include bowl brushes, dish brushes
and the full round 180 degree tank brush; 

• The Z.PACK 6 form fill seal packaging
machine features a new servo-driven forming
station. Companies can now automatically
adjust the stroke of the forming station to the
depth of the package, increasing speed up to
25 cycles per minute. The machine also uses a
new cutting station. 
“We have developed a rotary die cut system

which in most cases cuts out finished
packages without leaving a scrap webbing.
This means the machine is saving up to 20
percent in material, resulting in huge savings
while running at high production over the

course of a year,” Kigyos said; 
• The Z.AERO in-mold toothbrush machine

uses new technology for transferring its cut and
endrounded filament from stock box to brush
pattern mold plates. 
“This machine produces up to 40 brushes per

minute, is capable of handling many different
brush head configurations and can process up
to 10 filament colors,” Kigyos said; and,

• The Z.SAILFIN twisted-in-wire brush
machine used to produce cosmetic and
interdental brushes. 
“At InterBrush, this machine made

interdental brushes and was linked to an

injection molding system for producing
finished brushes with either single or dual
component handles,” he added. 
Visitors to Zahoransky’s booth at InterBrush

2012 were also able to learn about the
company’s injection mold technology,
featuring its new platform mold system.
“This is a system developed for making

toothbrush and shaver
handles. What is unique

is the molds can produce two and three
component handles, and that cavity inserts are
easily interchangeable for different styles of
products,” Kigyos said. “There is a lot of
flexibility involved in the development of new
products for the future as gate points can move
up to 70mm from product to product. Because
the system is standardized, new inserts can be
designed and fabricated in Germany, and then
tested and optimized on our mold frames in
Germany.  Finished and optimized inserts are
shipped to customers for quick installation onto
the customers’ mold frames directly on the
machine without the necessity of removing the
mold from the machine. 
“The other major advantage is that the cost

of additional inserts is less than 50 percent of
the overall mold costs. Therefore, future
products can be made at half the cost of the
original investment. This is a pretty significant
benefit.”
Zahoransky is also the exclusive distributor

of trimming and flagging machines produced
by Italian equipment manufacturer Giori. The
Giori RP12 was on display at Zahoransky’s
InterBrush exhibition stand.
“The RP12 works well with our manually-

fed brush machines,” Kigyos said. “Customers
will appreciate the quality and price of this
machine.”

Contact: Zahoransky USA, Inc., 1981 Bucktail Lane, 
Sugar Grove, IL 60554. Phone: (630) 466-1901.
Email: Frank.kigyos@Zahoransky-group.com.

Website:www.zahoransky-usa.com.

Innovation Remains Key For Zahoransky

Due to competition and growing customer demands, continued innovation remains an
important objective for Zahoransky as the machine builder prepares for the future.
Both well trained eyes and ears can attest to the recent changes that have been made

by the company pertaining to new machinery.
“We have re-engineered our machines to run faster, smoother, quieter, and to consume less

energy. Zahoransky is working toward producing greener machinery. This is all due to
customer and global demands,” Kigyos said. “It’s important for all of us to be responsible
citizens, along with providing better service and product innovations.”

Kigyos called InterBrush “a significant global event” for the company and brush industry. 
“For Zahoransky USA, we held an open house last year, which also featured some new

innovations. We plan to do the same in the future,” Kigyos said. “It’s important to show that
Zahoransky is always developing, even during years when InterBrush is not taking place.”
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Frank Kigyos, Zahoransky USA CEO

ZAHORANSKY
ART OF TECHNOLOGY ON DISPLAY THROUGHOUT ZAHORANSKY EXHIBIT



3D-BRUSH- 
DESIGNER

3D-BRUSHDESIGNER V2 
Software for online/offline hole field designing  
at the machine or in the office on PC  Advantages:

 RAPID PROGRAMMING OF 
NEW BRUSH SAMPLES

add-on system

 Realistic graphics 
 

export the complete  
hole field

Functions for creation:

 Real-time preview 

  
define hole fields directly

Realistic drill hole view

AND MUCH MORE …

Reliable processes resulting in highest quality “Made in Germany” – this is 
what ZAHORANSKY stands for with over one hundred years of machine 
building experience and brush industry expertise.

www.zahoransky-group.com

 Time Is Money,  
Software  
Makes the  
Difference!!
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Presenting a full range of equipment during InterBrush 2012 was
machinery builder GB Boucherie N.V. The Belgium-based
company produces customized production lines for general

brushware; personal and cosmetic brushes; industrial brushes; and oral
care products. 
“InterBrush is very important for Boucherie. It’s a time every four

years when newly developed technologies are presented and new
machinery is introduced to our customers,” Boucherie representative
Kris Geldof said. “The 2012 edition of InterBrush was one of the best
we have seen thus far for our company, featuring a record high level of
orders right at the show. Boucherie’s newly introduced machines were
received very enthusiastically. 

“Brush making machinery is a serious investment, and deciding to
implement completely new technologies is not a light decision.
Therefore, we expect to be in continuous discussions with customers
during the coming months. Customer reactions were so good that we
are looking forward to solid business during the coming years.”
The range of machinery that Boucherie presented during InterBrush

2012 included manually loaded equipment all the way to completely
automated productions cells, spanning conventional to cutting-edge
technologies. This range included AFT (Anchorless Technology).

“Over the past several years, we had seen a clear shift among
customers in the oral care brush industry toward anchorless
technology. However, the
inherent cost of these
machines held some com -
panies back,” Geldof said.
“With the intro duction of
Boucherie’s AMR machine,
as an ‘in-between’ solution,
this technology is now
within the reach of many
com panies. It’s also cost-
effective f o r  sm a l l e r
pro d uction batches.”
He added that reliable,

high-tech solutions is what
Bou cherie is known for
among many brush makers.
In the oral care industry, the
main focus is on anchorless
brush machines in assoc -
iation with the well-proven
Boucherie pre-endrounding
system for filaments. 
“The simple AMR technology is brand new, based on Boucherie’s 12

years of experience with AFT. This allows for complex brushes to be
made with nearly perfect end-rounding quality, even for very complex
topographies, and at a more than reasonable investment,” Geldof said.
“This machine exists both in a fully-automated variant, as well as a
manually-loaded variant, the latter of which being aimed at countries
with lower labor costs.” 
For household brushes, Geldof added, the focus for Boucherie at

InterBrush 2012 was on flexible machinery. 
“We see that a lot of products are made locally again, and brush

manufacturers want to keep inventory low and reaction speeds fast,” he
explained. “For household and industrial brushes, we have some very
interesting new machine types. This includes the DMU series, as well as
the VCU series, which are aimed at smaller production runs for a large
variety of products.”
Geldof said this includes Boucherie’s TCA, which he called, “The

fastest dish brush machine in the world.”
Being at InterBrush every four years helps set the pace globally for

those involved in the brush, mop, broom and related industries, according
to Geldof. The 2012 version of InterBrush was no different. 

“InterBrush is where our customers come to see new technologies,
and where potential customers come to discover what Boucherie can
do for them. In only three days, we see much of our customer base,”
he said. “This show is also a place where brush manufacturers can
compare and reflect on how they should develop their business for
the future, and how they should best approach brush production.
“The way a brush is now made — and the speed at which it can be

produced — is not comparable to a decade ago. For us, it’s important to
be at InterBrush and make the right impression.”
Geldof added: “Although we like Freiburg as a city, and its facilities

for a show like InterBrush, we still believe it would be a good idea to
have the event somewhere else for every second or third edition. This
would, for all participants of the show, allow for a fairer distribution of

costs associated with taking
part in such an event.” 
Boucherie has been building

machines and tools for the
brush industry since 1928,
focusing on high-tech sol -
utions in order to make
innovative brush products in
the most effective ways,
according to Geldof. 
“Boucherie has always

helped lead the way when it
comes to new technology, the
most striking examples of
which being the first carrousel
machines for household brush
production; the first high-
speed turret machines for
toothbrush production; the first
com mercially available anch -
orless toothbrush machines

(AFT); and, more recently, the anchorless AFT-HH machine for
household products,” he said. “We also build injection moulds for high-
precision mass-produced items, and are specialized in multi-com
ponent moulds.”

For More Information:
Contact: Boucherie USA Inc., 8748 Gleason Rd., 

Knoxville, TN 37923. Phone: 865-247-6091.
Website: www.boucherie.com.

BOUCHERIE
BOUCHERIE PRESENTS FULL RANGE OF EQUIPMENT AT INTERBRUSH

Boucherie presented the TCA during InterBrush 2012, a fully
automated production cell for the production of dish brushes,
which Boucherie calls the fastest in the world of its kind.



boucherie USA Inc.
8748 Gleason Road
Knoxville,TN 37923
Phone 865 247 6091
Fax 865 247 6117
E-Mail john@boucherie.com
Web www.boucherie.com 

boucherie Latin America
Kra. 104 No. 11-25 Apto 102
Puerto de Hierro
Cali, Colombia
Phone 57-2-333-6873
E-Mail andres@boucherie.com

USA INC.

SCU-CNC
Boucherie has pushed the envelope once again when it comes to flexible
machinery : the SCU-CNC can be converted from scrubbing brushes to toilet
brushes, or from 24” brooms to tank cleaning brushes in a matter of minutes.
It speaks for itself that, just like any other Boucherie machine, the output of
the SCU-CNC is extremely high and the reliability is unsurpassed.

> available as a manually loaded machine or 
with any customized automation level

> single, double or triple fibre box
> variety of quick-change brush holder turrets available
> turret change with click-on system
> anchor- or staple filling tools
> user friendly computer interface with touch-screen
> 3D software “WinBrush” for easy CNC program 

creation or modification
> compact footprint with excellent accessibility

QUICK AND EASY, VERSATILITY AT ITS BEST
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Visitors to Bizzotto Giovanni Automation’s booth at InterBrush 2012 received information on different types of machinery and were able to
meet company representatives in order to learn more about how Bizzotto can help them with their various production needs. 

The Bizzotto Company, based in Italy, specializes in producing products for three basic sectors: handle machinery, woodworking machinery, and
industrial automation. It supplies automatic and semi-automatic machines that are totally controlled by programmable logics on PC or numerical-
control centers, with man-machine interactive and supervision systems included. 

Bizzotto Giovanni Automation General Manager Marco Bizzotto added that the availability of the company’s technical staff for the maintenance
and service of Bizzotto’s machinery and automation is immediate in every part of the world. This service can be conducted via modem directly on an
electronic systems or via the internet, on IP node, and with teleservice support (also with video conference), allowing for the immediate location of a
problem and for any possible upgrade of the machinery in question. 

Meanwhile, a spare
parts warehouse is pro -
vided by the Bizzotto
Company featuring a
computerized system for
the recording and control
of spare parts avail -
ability. This, according to
Marco Bizzotto, assures
for the prompt retrieval
and timely shipping of
parts to customers. 

He added that Inter Brush 2012 was a successful event for his company, with visitors from all over the world stopping by the Bizzotto booth. 
“We had a chance to showcase a particular application for one of our machines, helping people better understand what we, as a company, can do

as a customized machine producer,” Marco Bizzotto said. “We are always searching for new customers. InterBrush, therefore, provides a great
occasion for this type of objective. Visitors can see all of the new things we, as a company, have to offer.”
He added that company officials expect a busy remainder of 2012 as Bizzotto continues to introduce innovative products and systems. 
“This is so important because with innovation and automation, our customers are able to reduce their labor costs and provide consistency,” Marco

Bizzotto said. “With the type of machinery automation that Bizzotto offers, our customers are better able to produce parts to exact high quality
specifications. We design machines for the specific needs of our customers.”
Since the company was founded in 1957, precise teamwork has helped Bizzotto Automation support its customer base in every step of the

production process. This includes: 
• The Solution Area:A complete Bizzotto staff, with specific competencies ranging from design

to engineering, support customers in the evaluation of possible ergonomic and technical
improvements to machinery. This is all based on the rich experience learned by Bizzotto Company
personnel;

• Engineering Area: Once the final specifications of an item to be produced or assembled are
identified, a team of Bizzotto designers and electronic experts work on producing the most suitable
technical solutions and automations for the new machinery to be produced. A sophisticated
computer net successfully allows for a strict cooperation to take place between the different
departments. This guarantees for constant updating regarding all phases of the project, and for the
application of the most innovative and reliable technologies possible;  and,

• Manufacturing: Each component of the new machine is produced with great care, both in the
in-house specialized departments and with the cooperation of reliable partners. After careful and
accurate controls, the final assembly of the parts and testing take place. All of this is carried out in
the total observance of safety standards, with particular care to the simplicity of use and of
maintenance. Finally, a team of highly qualified technicians attend to the installation and start-up
of the new machinery for the customer. This can be done from all over the world. 

BIZZOTTO GIOVANNI AUTOMATION
BIZZOTTO SHOWCASES MACHINERY IN 3 SECTORS

Visit www.bizzottoautomation.com
for more information.

Bizzotto Giovanni Automation 
General Manager 
Marco Bizzotto

“With the type of machinery automation that Bizzotto offers, 

our customers are better able to produce parts to exact 

high quality specifications. We design machines for 

the specific needs of our customers.

” — Marco Bizzotto



  
     



HAHL PEDEX
SHOWCASES MULTIPLE FILAMENT SEGMENTS AT INTERBRUSH

Hahl Pedex — an innovative, quality and service driven
manufacturer and supplier of synthetic filaments — divided its
InterBrush 2012 booth into three main areas, representing three of the
company’s business segments relevant to visitors at the exhibition. 
The company’s products are used in many different fields. This

includes dental care, in the production of technical textiles and in the
brush and tool making industry. Furthermore, Hahl Pedex operates on
a global scale from its sites in Germany and the USA, offering
customers unrivaled service through an international sales network.

SYNTHETIC BRUSH FILAMENTS: 
BECAUSE A WORKMAN SHOULD 

NEVER BLAME HIS TOOLS 
Hahl Pedex offers not only the world’s widest range of brush

filaments, but also many other items for the most demanding
applications, according to the company.
Its standard stock range located in the company’s fully automated

warehouse in Munderkingen, Germany, has long since been a stable
source of non-abrasive filaments for the European brush industry.
This stock policy has now been adopted by the company’s U.S.-based
site in Lexington, SC, and enables all customers to source a wide
variety of products in quick time and in any quantity. The diameter
range at Hahl Pedex runs from 0,075mm (.003”) – 3,50mm (.138”).
Polymer types include Nylon 6, 6.6, 6.10, 6.12, Polyester PBT and

LDPE. High-tech polymers include UL94 V0 rated flame retardant,
high temperature resistant Nylon, PPS, PEEK, conductive and anti-
static Nylon.
Hahl Pedex’s experienced teams at each location offer technical

support and advice on the best products to suit customers’
applications for industrial, food hygiene and household brush
manufacture.

ABRASIVE FILAMENTS:
THE RIGHT CHOICE WHEN 
THE GOING GETS TOUGH

Deburring, polishing or sanding; machining, cleaning
or structuring; steel, stone, aluminum, porcelain, wood,
hard metal, concrete or even granite — customers
looking for abrasive filaments should talk to Hahl Pedex.
The company’s in-house developed brands

Hahlbrasif®, Abralon and Abrafil® stand out through
their consistent diameter control, even-grit distribution,
grit load and, obviously, through their abrasive
properties. 
Abrasive filaments from Hahl Pedex are manufactured

from Nylon 6, Nylon 610 and Nylon 612 polymers and
are available in SiC, AO, ceramic, diamond and DIAMIC grit. 
Availability-wise, customers will not just find the standard grit

sizes from 36 – 1000, but on request the option of all diameters and
grit size combinations. The vast majority of Hahl Pedex’s range is
available for immediate delivery from stock.

Because officials from Hahl Pedex like to go the extra mile,
customers will also find co-extruded abrasives with up to 5 ends and
a Bilon® range, which considerably extends the lifetime of brushes
and tools working in high alkali solutions. 
Hahl Pedex’s brand new product, Abrasive H T 150, was

showcased for the first time at InterBrush 2012. According to the
company, this high temperature abrasive filament demonstrates four-
times better abrasive performance than standard 612 abrasive
filaments at high temperatures — making it perfect for applications
where smearing is a problem. 

DENTAL AND PERSONAL CARE FILAMENTS:
CUSTOMER CARE — IN THE BEST 
POSSIBLE SENSE OF THE WORD

Hahl Pedex offers over 25 different types of filament, made using
the latest technology, from innovative materials and in 2,820 possible
Pantone colors for toothbrush manufacture.
The company’s standard dental care filaments are made from

Polyamide 6.12 (Medex S®) and Polyester PBT (Dentex S). At the
same time, Hahl Pedex can call upon its extensive experience of co-
extruded production, and it holds patents for more than 10 different
items.
Its range of innovative dental care filaments incorporates mixed

filaments, co-extruded using side-by-side technology, core and
sheath, spiral or defined flagged, textured filaments, chemically
tapered filaments, crimped filaments, foamed filaments and filaments
containing functional additives.
For interdental and cosmetic brush applications, Hahl Pedex offers

Nylon 612 on spools in a diameter range from 0,05mm (2 mils) –
0,30mm (12 mils), packaged to run on the latest brush making
machinery.

Visit www.hahl-pedex.com for more information.

Hahl Pedex’s brand new product, Abrasive H T 150, 

was showcased for the first time at InterBrush 2012. 

Hahl Pedex says this high temperature 

abrasive filament demonstrates four-times better abrasive

performance than standard 612 abrasive filaments

at high temperatures — making it perfect for

applications where smearing is a problem.



 
     



Asuccessful InterBrush 2012
was reported by G.D.F. di De
Franceschi Gabriella & C.

sas., of Bazzano, Italy, and the
company’s business partner since
1983, Mileva. 

G.D.F. President Gabriella De
Franceschi said that her company
received a lot of interest during Inter -
Brush regarding Mileva’s wide range
of plastic blocks, consisting of high
quality and cost-competitiveness. 
“Among the products we high -

lighted at InterBrush 2012 was a new
line of solid plastic blocks by Mileva,”
De Franceschi said. “This event
allowed us to meet with present
customers and keep them happy. We
also sought out new clients.”
Supplying a wide range of items that

can help complete any customer’s
cleaning products line is a main focus
of G.D.F. Along with other offerings,
the company provides standard plastic

blocks for brooms, brushes, floor brushes, squeegees and other
articles. This includes natural varnished plastic blocks and solid
plastic blocks available in a wide range of colors — all produced
by Mileva, of Italy.
“I feel Mileva is the best and most reliable producer of blocks

in Italy. I have worked with this company for many years. They
are always growing, helping form a very solid and reliable
partnership,” De Franceschi said. “Mileva is the manufacturer for
all the plastic blocks that G.D.F. sells. My job is to group together

these goods for customers. I can help
customers save money on trans -
portation costs and be a single-
source supplier.”
She added that color options are

more in demand today when it
comes to using blocks for a variety
of brooms and brushes.
Along with its block line, G.D.F.

also supplies such high quality
cleaning items as extension poles,
specialty buckets, dust pans, mops
and metal handles. These products
are shipped throughout the world.
“Business has been good and our

products are enjoying good
demand,” De Franceschi said. “What
is important is that our customers
know that I have been in this field for
many years now, including 29 years
with G.D.F. It’s always a pleasure to
work with our customers.”
De Franceschi started G.D.F. in

1983 after gaining experience in the
field of synthetic monofilaments.
The main goal of the company
remains the same — to provide
brush and broom makers with
components so that they can make
their products from one source.
“Long-term agreements, most of

them on an exclusive basis with my

specialist suppliers, provide my company with products featuring
required standards and special prices for competitive sales.”
She added that caring about customers’ needs — along with

providing quick service, high quality items and competitive prices
— help separate G.D.F. from the competition. Improving on the
company’s ability to meet these objectives continues to be an
increasingly important goal.
“It’s also important to inform customers about product solutions

that are already present on the market,” De Franceschi said.

G.D.F. President 
Gabriella De Franceschi 

“Long-term agreements, most of them on an exclusive basis with 

my specialist suppliers, provide my company with products featuring 

required standards and special prices for competitive sales.

”

G.D.F. DI DE FRANCESCHI GABRIELLA & C. SAS 
G.D.F. EXHIBITS BLOCKS & A WHOLE LOT MORE

Contact: G.D.F. di De Franceschi Gabriella & C. sas, 
Via Mazzini, 27, 40053 Bazzano, Italy.

Phone: ++ 39 051830189; Fax: ++39 051830263; Mob: +39 3405743265.
Email: gdf@gdf.co.it. and gdf@gdfsrl.eu. Website: www.gdf.co.it and www.gdfsrl.eu.



        
       



RoAn technology from Schlesinger Maschinenbau GmbH
was on display by the German machine builder during
InterBrush 2012, in association with The Kraker Company,

the sole agent of Schlesinger in the Middle East, Pakistan and India. 
According to Mounir Kraker, Managing Director of The Kraker

Company and a Schlesinger representative, RoAn technology is
used for inserting and fixing bristle bundles in wooden or plastic
bodies, increasing the output of brush manufacturing machines by 25
percent. This enhancement of performance is based on a completely
new tool concept. The new development has enabled the ratchet and
pawl system previously used for the wire feed to be replaced by a
servo drive, as more time has been made available within a rotation of
the main shaft for the wire staple to be transported.
Whereas conventional

technologies form wire
staple using the interplay
between two pushers, or
bend them in parallel on a
different tool plane and then
insert into the filling tool,
the new S c h l e s  i n g e r
RoAn  tech  no logy allows
the wire staple to be
produced directly on the
movement plane of the
filling tool across the entire
filling tool stroke.
In addition to the

significant increase in out -
put, Mounir Kraker said the
innovative RoAn tech -
nology also stands out
thanks to the quiet running
of the machines and its
process reliability. The new
tool also offers the robust -
ness and simplicity of operation that users have come to expect from
Schlesinger machines. 
Traditionally, Mounir Kraker added, “Machines have been

optimized either for high performance or high flexibility. With its
latest innovation, Schlesinger, with its rich tradition, has managed to
combine high flexibility and performance in one and the same
machine.”
Based in Burgwald, Germany, Schlesinger Maschinenbau

manufactures machinery for the production of household, industrial,
cylindrical, disc and strip brushes as well as brooms and trimming
machines. Clients can expect powerful technology, first-class
sophisticated machinery concepts and reliable service, Mounir Kraker
said. 
Regarding its representation of Schlesinger, The Kraker Company

has a new headquarters located in Dubai, United Arab Emirates, in
order to serve customers better.
“We provide team service that is available 24 hours a day, 7 days a

week,” Mounir Kraker said. “The major objective is to keep our
clients satisfied by providing quality products, comprehensive service
and better pricing.” 
The Kraker Company is also a manufacturer of high quality

squeegees, brooms and brushes and is based in Damascus, Syria.

Agent Contact: SCHLESINGER General Trading L.L.C.,
P.O. Box 66480, Dubai, United Arab Emirates. 
Phone: +971 4 27 27 647; Fax: +971 4 27 27 649.
Websites: www.schlesinger.de. / www.kraker-sy.com; 

Email: info@sch-brush.com.

KRAKER
ROAN TECHNOLOGY FROM SCHLESINGER ON DISPLAY AT INTERBRUSH

“We provide team service that is

available 24 hours a day, 7 days 

a week,” Mounir Kraker said. “The

major objective is to keep our clients

satisfied by providing quality

products, comprehensive service 

and better pricing.

”

Shown at the
Schlesinger
booth during
InterBrush 2012
are, left to right,
representatives
Sumayyah 
Al-Fashtaki,
Mounir Kraker,
Franz Bender
and Mohamad
Kraker. 
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Officials at Wöhler Brush Tech are pleased to introduce Frank
Kigyos as the company’s new agent for the USA and Canada,
following Brian Connors.

Kigyos is managing director of Franklin Automation Inc., a company
well known to those in the brush and related industries. The agency will
deal with the sales and service of all Brush Tech products.
The official handover was made during InterBrush in Freiburg,

Germany, where customers were able to meet both Kigyos, and his
technical plant manager Jason Plohr, at the Wöhler stand.

Latest developments
shown to interested cust -
omers included: 
• The all new SHF

400, which made its
debut during InterBrush.
This is a system spec -
ially devel oped for the
flex ible production of
high density brush seg -
ments in disks with crim -
ped wire. The system
feat ures servo-driven te -
ch no logy for high prod -
uction rates, integ rated

disk magazine and punching.
The segments produced are optimally

balanced thanks to perfect wire dis -
tribution, and the minimal use of metal
parts ensures lowest material costs;
• The BBM 700 is a modular design

brush body moulding machine for the
production of brush bodies, end pieces
and adapters for technical brushes.
Basic contours, such as grooves or

centrings, can easily be for med in the
brush bodies.
A single ext -
ruder serves
up to eight
tool stations
in any re q uir -
ed sequence,
meaning that
no produc -
tion t ime is
lost  for  co -
o l ing  the

pro ducts in the tools.
Economic highlights include low investment costs for tool sets, and the

possible use of low-cost recycling material;
• An excellent example of Wöhler Brush Tech’s dedicated product

development and improvement is the ZVA 600. The use of a new angle
gear drive has drastically cut set-up times for new brush types.
The new twist knot head allows waste-free production with low costs

for consumables. Even the machine control has been optimized, making

it more clearly structured and
function oriented;
• The strip brush machine

SBM 92, with its extensive
range of optional modules,
allows the pro duction of var -
ious types and styles of strip
brushes.
The modular design offers

everything from a simple basic
version up to a fully automatic

production system with a production speed of up to 40 m/min.; and,
• Representing new developments in the cutting and trimming of

fill materials and brushes is the multi-functional trimming bench
type MTB 1000, optimized for roll and disc brushes and providing
a particularly easy operation.

Available options
include not only cust -
om contour trim ming,
but also the process -
ing of plastic tubes
such as tube length -
ening, inner calib -
ration and int ernal
turning of ends.
Officials at Wöhler

Brush Tech look
forward to a succes -
sful partnership with Kigyos, and would like to thank Brian Connors for
his excellent service over the years.

For further information, visit www.bt.woehler.com 
or contact by email at bt@woehler.de 

or call +49 2953-73300.

WÖHLER
NEW WÖHLER BRUSH TECH U.S./CANADA AGENT ANNOUNCED

Matthias Peveling, left, with Frank Kigyos

SHF 400

BBM 700

ZVA 600

MTB 1000SBM 92



    

 
  

 

Made in Germany

Wöhler Brush Tech GmbH 
Schützenstraße 38
33181 Bad Wünnenberg
Tel: +49 2953 73 300 
bt@woehler.de 

•  Production of brush segments in disks with crimped 
wire

• Servo driven technology for high production rate
• Integrated disk magazine and disk punching

• Minimal use of metal parts for low material costs

Further information: www.bt.woehler.com

SHF 400
Brush disk segment production

World debut made at Interbrush - 

Experience the difference!

       

      



PMM’s presence at InterBrush 2012 was as bright and colorful as usual, but with an
extra surprise dedicated to visitors’ senses. Honoring Mexico’s renowned
hospitality, PMM offered a contemporary mexican cuisine tasting specially

designed for the exhibit.
This culinary tasting celebrated the declaration made by the United Nations’

Educational, Scientific and Cultural Organization (UNESCO) recognizing Mexican cuisine
as an “Intangible Heritage of Humanity.”
Expressing the capacity for innovation from a new generation of Mexican culinary artists

was the mission that PMM entrusted to the talented Chef Santiago Ortega. He is a young
and talented creator whose work represents the avant-garde in Mexican gastronomy.
Another invaluable partner in conceiving this experience was the “Colegio Superior de

Gastronomía,” a
pres  ti gious culinary
in s t it u tion where the
new trends in Mex -
ican gastronomy are
being “cooked.” Its
creative energy and
international exper -
tise made the values
that both companies
share tangible: know   -
ledge, exper ience and
inno vation.
The tasting that

PMM prepared for
InterBrush 2012 rep -
resented its love for
tradition and tech -

nique, an impeccable sense of quality, a proven global perspective and unique artistry
merging together in a rem arkable exper ience. It was a par ty of sensa tions which ev o k ed the
col ors and land scapes of the most impor tant gastro nomic regions of Mexico.

“We strive to provide the most comprehensive experience in terms of service,
attention to detail, product quality and opportune delivery; therefore, creating a
memorable occasion for InterBrush 2012 made sense,” PMM General Manager
Enrique Mejia said, as he described PMM’s new marketing image. The company’s stand
was full of color, and the icon of  a  pinwheel  stood out.
As the company explains,

“Pinwheels represent the trans -
formation of knowledge into
flexible technology, making it
able to adapt to different
aesthetic and functional shapes
but always remaining efficient.
This is why we have chosen the
pinwheel as our icon: a quality
experience and flexible service
based on high technology that
are the invisible matter that
makes PMM so visible to our
customers.”

Contact: Proveedora Mexicana de Monofilamentos S.A. 
de C.V. (PMM), Oriente 217 No. 190, Agricola Oriental 08500 Mexico DF. 

Phone: 00 5255 5763 8663; Fax: 00 5255 5558 4483.
Email: pmm@pmm-mex.com. Website: www.pmmbrightline.com.

     

Dennise Silva, far right, & the PMM sales team

Enrique Mejia & the PMM sales team

       
PMM

PMM BRINGS A FINE EXPERIENCE TO INTERBRUSH



Exhibiting at their company’s first InterBrush, WOMA Managing
Director Daniel Koehler, and his wife, WOMA Sales Director
Maria Koehler were quite busy showcasing the company’s various

services. Four years after forming, WOMA continues to find success dealing
worldwide with used machinery for the various fields pertaining to brush and
broom production. 
“We focused on presenting the technical knowledge at InterBrush that we

possess as it concerns the different machinery provided by WOMA. We also
highlighted our company’s different services,” Daniel Koehler said. “My wife
and I attended InterBrush four years ago as visitors. Since that time our
company has formed and become an exhibitor at the event.”
Today, WOMA offers all types of used machinery for the brush and related

industries. This includes woodworking machines. Among those found in the
company’s customer base are manufacturers of household brushes and
brooms, interdental brushes and toothbrushes, technical and paintbrushes as
well as rollers and cotton mops. Suppliers of wooden blocks and handles,
wire, bristles and filaments are also among WOMA’s client base.

“Every machine that goes through the qualified hands of our
technicians at the WOMA workshop is ready for a new task. This
includes newer generation equipment to models from the 1960s,” Daniel
Koehler said. 
Thanks to WOMA, many “antiquated” as well as modern machines have

been purchased by new owners. In the company’s workshop, full revisions are
often provided so that old machinery will have a long and productive life in
the future, for the benefit of many worldwide clients.
Approximately 200 machines have been delivered through WOMA to not

only Germany and other European countries, but also to Russia, Australia,
Asia, Africa, and North and South America. 
Maria Koehler discussed the international nature of the company’s

activities.
“With each client we are learning something more about his country’s

culture as well as the special requirements of brush production. There are
often big differences,” Maria Koehler said.
The Koehlers welcome guests from near and far to its warehouse in

Stadtlengsfeld, Germany. This 450-square-meter modern facility offers the
best in conditions for dealing and reconditioning second-hand machinery. On
an estate of 2,500 square meters, an expansion of stock space is possible
anytime. Among the facility’s other benefits is a central location in the middle
of Germany that features easy access. 
“By participating at InterBrush 2012, we presented WOMA as a reliable

supplier for the brush industry. We enjoyed many interesting conversations

and feedback from current and potential customers, and gained new insights
into different technical developments found within the machinery sector,”
Daniel Koehler said. “I expect InterBrush will give us a good push toward the
next four years as more people have become familiar with our company.”
He added that WOMA works hard to find suitable machinery for a wide

variety of products its customers make in the brush, broom and mop
industries. The company has also established a new website (www.woma-
market.com) to help customers sell or purchase stock surpluses for various
types of filament, wire, fiber, etc. 
“It’s a marketplace for all brush producers to use when  either selling

excess items or pursuing items,” Daniel Koehler said. “Many companies have
stock surpluses regarding filament, wire and/or fiber. These are items they
might not need anymore for their own production purposes. Because raw
material is very expensive today, they can often sell this surplus to other brush
producers. 
“Suppliers of wire, filament and/or fiber can also show their contents on

this website that is independent of our machinery sales, information of which
can be found at www.woma-brush.com.” 

Contact: WOMA, Im Gewerbepark 10, 
36457 Stadtlengsfeld, Germany. 

Phone: +49 (0)36964 86600; Fax +49 (0)1805 0065344744.
Email: info@woma-brush.com. Website: www.woma-brush.com.

Maria and Daniel Koehler of WOMA.

WOMA
WOMA HAS A BUSY STAND AT FIRST INTERBRUSH      



  
        

  

As a manufacturer of quality metal forming products for the brush
industry since 1876, Charles E. Green & Son, Inc., based in
Newark, NJ, specializes in producing paintbrush ferrules, paint

rollers, wood paintbrush handles and aluminum brush inserts. While
exhibiting at InterBrush 2012, the company also showcased its Milliken
Nail Insertion Machinery equipment that can be used in the production of
paintbrushes, brooms and mops. 
According to Charles E. Green & Son representative Caitlin Green,

her family’s company purchased Milliken Nail Insertion Machinery, also of
Newark, in 2010 and showcased for the first time at InterBrush three
Milliken models.  
“The Milliken line of products has been very successful for us, bringing

a lot of people into our booth,” Caitlin Green said. “This has helped us show
our other product lines as well, including ferrules, paint rollers, plastic
handles and metal inserts.”
Milliken models “G,” “J4” and “J6” were demonstrated by Charles E.

Green & Son representatives during InterBrush. Caitlin Green explained the
deferences between the Milliken machines. 
“All three are nail insertion

equipment used to nail brush
heads into the handle. The ‘G’ is a

standard economy model that will nail one or two nails at a time. Meanwhile, the ‘J4’ features a welded steel
frame, making it a more heavier-duty model. It can insert up to four nails at a time,” Caitlin Green said. “The
‘J6’ can provide up to 6 nails simultaneously, including nails coming from the top and from the bottom at the
same time.” 
Another Milliken machine not displayed at InterBrush 2012 was the “J16,” a semi-automatic nailer. This

product will insert brush heads to the handle automatically, along with doing the necessary nailing and
stamping/branding. Charles E. Green & Son is currently in the process of redesigning and rebuilding the “J-16
Semi-Automatic Brush Assembly Machine,” both electronically and mechanically. 
“We hope to unveil the new J-16 by InterBrush 2016,” Caitlin Green said. “One of the advantages to Milliken’s

machinery is that they are very simple to use. Their design has been around for a long time. Once a machine is
set up, it can run all day long.” 
Just like Charles & Green & Son, Milliken’s history dates over 100 years. 
“We can also provide custom broom and mop nailing machinery,” Caitlin Green said. 
Caitlin Green and her sister, Charles E. Green & Son Vice President Rebecca Sullivan, are sixth generation

family members to be involved in the business. Their father is Charles E. Green & Son President John V.
Green III. All three family members were at InterBrush 2012.  

“Our main focus at InterBrush was to make
new contacts, re-enforce existing relationships
and build our business,” Sullivan said. 
Caitlin Green added that the company has been

diversifying its business interests over the past five
years, such as new distribution of plastic and
wooden handles. 
“We also have purchased a knitting company that

produces commercial industrial meshes used in the brush, mop and broom industries,” Caitlin Green said. “Our company is doing well thanks to strong
product lines and the addition of Milliken equipment. New doors are being opened. For example, because of Milliken, we also now distribute brush pins.”
Charles E. Green & Son sells to a wide variety of customers located both domestically and globally. 
“We have been able to reach new customers throughout the world,” Sullivan said. “Part of our success stems from our company’s ability to provide

personalized service. There is always someone available to answer the phone. Quality products and customer service are, and have always been, top objectives.
“We also provide customized products, whether it’s ferrules, rollers, Milliken machinery, etc. The technology is in place to satisfy customers. This

includes specific designs and styles — whatever is needed.”

Contact: Charles E. Green, 625 Third St., 
Newark, NJ 07107. Phone: 973-485-3630. 

Email: sales@charlesegreen.com. Website: www.charlesegreen.com.

Shown, left to right, are Charles E. Green & Son representatives
Rebecca Sullivan, John V. Green III, and Caitlin Green.

CHARLES E. GREEN & SON
CHARLES E. GREEN DISPLAYS METAL FORMING PRODUCTS AT INTERBRUSH

“One of the advantages to Milliken’s machinery is that they

are very simple to use. Their design has been around for a long

time. Once a machine is set up, it can run all day long.

”

Milliken machinery was on display
at the Charles E. Green booth.



MOUNT JOY WIRE
MOUNT JOY WIRE REACHES OUT TO EUROPEAN MARKET 

WITH INTERBRUSH EXHIBIT

Continued on next page.
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Reaching out to the international marketplace was a main
objective of Mount Joy Wire Corporation representatives
while exhibiting at InterBrush 2012. It was an objective met

with much success.
“I was appointed European/International Agent for Mount Joy

Wire in May 2011. As part of a strategic plan to develop our
corporation’s interests outside of the Americas, it was decided we
would exhibit at InterBrush 2012,” John D. Stanaway said. “It’s
fair to say that we were all delighted at Mount Joy Wire as it was an
exceptional show for our company.”
Mount Joy Wire is a trusted leader in manufacturing specialty

wire for a wide variety of applications, including those found in the
brush and related industries. All of the company’s core products,
including spring, brush, and oil tempered wire, are made
in the United States at its Mount Joy, PA, headquarters.
Mount Joy Wire’s experienced work force and in-house technical

staff use skill and precision to create wire products of consistent
quality and value. The company’s capabilities include microscopic
analysis and physical testing conducted by metallurgical experts.
This guarantees the highest quality wire that is designed to meet the
most exacting specifications from customers. 

    
        

Shown, left to right, are Tom Duff and John Stanaway. 
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Founded in 1991 by experienced wire
manufacturing professional Fred Krieger and
his son, Rick, Mount Joy Wire has seen
exponential growth and success over the past
20-plus years. As a result of that growth, the
company has expanded on a global scale by
entering the European and Asian marketplaces.
Mount Joy Wire is currently led by CEO and
President Tom Duff, Vice President of
Operations Ty Krieger, and Plant Man -
ager/Metallurgist Jon Stine.
“From Tom’s (Duff) perspective, he was

pleasantly surprised by the number of existing
American customers who were able to meet
with him at InterBrush,” Stanaway said. “From
my perspective, I was able to see some of the
people who I have already established contact
with in the European arena. In addition, I was
also able to make new contacts with potential
customers. There was a good mix of existing
and potential customers at this event for us to
see.”
Stanaway explained that Mount Joy Wire

representatives who attended InterBrush 2012
stayed focused on reaching industrial brush
manufacturers. The company, however, is
involved with other markets as well. 
“Internationally, there are opportunities with

other business segments besides the brush
industry. But clearly, for this exhibition (at
InterBrush), we were focused entirely on the

industrial brush segment,” Stanaway said. 
Along with providing a large product

selection, Mount Joy Wire officials take pride in
the level of service they are able to provide,
both with domestic as well as international
customers. 
“We feature a team of highly qualified and

experienced individuals at all levels when it
comes to customer service. This includes
experts in metallurgy,” Stanaway said. “Mount
Joy Wire is family owned and has a very close
team of experts in place to help customers. This
has been very helpful while building our
international business.”
Stanaway said he is excited about the

opportunities that await Mount Joy Wire on the
international level. 
“Certainly, the U.S. economy appears to be in

a slightly better condition than the European
economy at the moment. However, European
markets seem to be improving. There was a
feeling of subdued confidence and optimism
that I felt in  Freiburg (during InterBrush
2012),” Stanaway said. “The progress that
Mount Joy Wire has made within the past 12
months in the European market has been steady.
It’s proven to be a sensible and timely move
into these new markets.”
Mount Joy Wire CEO and President Tom

Duff credited the company’s strategic planning
initiative in helping it grow and improve

product quality, even during slower economic
times found in both the United States and
internationally. 
“We have made the financial and time

commitments to improve quality at every level.
Through its ‘Quality Action Plan,’ Mount Joy
Wire has been able to take product quality to
new levels. This has been met with positive
results in sales. Since June 2009, Mount Joy
Wire has been extremely busy and continues to
grow,” Duff said. “Internally, we have
implemented an advocacy program pertaining
to customer service. In order to provide better
service, everyone, including upper management
and myself, have specific customers assigned to
us who we contact on a regular basis. This is
besides our normal contacts through sales and
purchasing.”
Duff further explained that this advocacy

program allows Mount Joy Wire officials to
learn more about each customer, therefore
opening additional doors for greater service. 
“It also helps both sides to better control

costs and work more efficiently together. The
advocacy program has been very important to
our recent success,” Duff said. 

Nexstep Commercial Products (exclusive
licensee of O-Cedar) has announced the hiring
of the company’s new Advanced Shipment
Notification Specialist Monica Fioravanti, who
comes to the company with 20 years of
experience in logistics, production planning,
inventory control and material coordination. 
Joel Hastings, assistant plant manager, said:

“Monica brings impressive experience and a
unique understanding of operations.”  
Visit www.ocedarcommercial.com.

Contact: Mount Joy Wire Corporation,
1000 E. Main St., Mount Joy, PA,
17552-9505. Phone: 717-653-1461.

Website: www.mjwire.com.

Mount Joy Wire: Continued From Page 37

Made in the USA
Samples available - just ask

Quick and easy mop release - Hands stay dry
Patented by Briarwood Products 
Firmly holds any standard mop
Locking tab prevents accidental release
Durable 
Competitively priced

pat@monahanpartners.com

200 N. Oak, Arcola, IL 61910

217-268-5754

State Of The Art
Drop Out Mopsticks
Fiberglass - Metal - Wood

Nexstep Names Fioravanti
Advanced Shipment
Notification Specialist

Monica Fioravanti
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ask about our 

    “Creative Filament Solutions”

hand-held drills, drill presses,
CNC and robotic equipment of
various types. The company
continues to custom design and
manufacture brushes made to 
fit specific applications, while
keep ing in stock a wide range of
wire, synthetic and natural
materials.
Preston reported that overall

business at Spiral Brushes
continues to improve, with a
very good first quarter of 2012
being exp erienced. 
“We are hoping for continued

gradual improvement,” he said. 

Contact: Spiral Brushes, Inc., 1355 Commerce Dr., Stow, OH 44224-
1736. Phone: 800-397-1801. Website: www.spiralbrushes.com.

Representatives of two different disciplines — engineering and
purchasing — arrived from The Wooster Brush Company to visit
InterBrush 2012. Their goal was to meet with current and

prospective material and machinery suppliers.
“It’s been a good show. We have had a busy three days. This is my first

trip to InterBrush and I’m greatly impressed. I look forward to coming back
in four years,” The Wooster Brush Company Purchasing Manager
Steven D. Workman said. “We manufacture products in the United States.
Because of higher domestic wage rates and overhead costs, we have to use
innovation in order to stay ahead of those companies that are importing
from lower cost labor areas found around the world. 

“We have chosen to remain a
U.S. manufacturer. Therefore,
looking for improved innov ation,
whether it’s materials and/or
equipment, is essential.”
The Wooster Brush Company,

which celebrated its 160th
anniversary in 2011, has an
employee base of 500 and is
headquartered in Wooster, OH.
The company remains a leading
manufacturer of both prof -
essional and DIY painting-
related products including
paintbrushes, paint rollers, roller
frames, extension poles, buckets
and trays, and surface prep tools. 
“We are a highly vertically-integrated company, selling to a number of

different outlets. Our customers include big box stores, paint companies
and hardware co-ops,” Workman said. “Overall business has come with its
share of challenges due to the recent decline in the U.S. housing market.
However, being an experienced and conservative company, Wooster Brush
has done well. 
“We always look forward to new sales opportunities, and enjoy having a

well trained and dedicated work force. There is a lot of pride taken at
Wooster Brush concerning the longevity of our employee base.” 

Contact: The Wooster Brush Company, 604 Madison Ave., 
P.O. Box 6010, Wooster, OH 44691-6010. 

Phone: 330-264-4440. Website: www.woosterbrush.com. 

American Visitors Pleased: Continued From Page 14

Shown, from left, Chip Preston III
& Andy Mercer of Spiral Brushes

Steven Workman of 
The Wooster Brush Company
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PelRay International, of San Antonio,
TX, recently took time to recognize some
personal achievements within the company.
In May, PelRay’s Chief Financial Officer
Bart Pelton marked 35 years of service to
the broom, brush and mop industry. 
Pelton started his career in 1977 as

company controller for National Broomcorn
Company, then located in Fort Worth, TX.
After Pelton’s graduation from the
University of Texas at Austin, his dad,
Allen Pelton, offered him a position in the
company. Several industry professionals
may remember working with Allen Pelton at
many trade shows and conventions, along
with his wife, Katie. They celebrated their
70th wedding anniversary in April. Allen
Pelton, who turned 102 in February, still
likes to keep an eye on the broom corn
trade. 
PelRay Chief Operating Officer Ray

LeBlanc offered his congratulations to Bart
Pelton during a presentation held at
PelRay’s headquarters in San Antonio. 
At the surprise ceremony, LeBlanc shared

with the other PelRay staff, “Bart never

ceases to amaze us with his detailed
memory of industry history. At the ABMA

convention in Florida in March, he even
took us all the way back to Benjamin
Franklin, who has been often credited with
bringing broom corn to North America.” 

As CFO, Bart Pelton stays on top of the
ever-changing global economic markets,
and at the annual National Broom & Mop
Manufacturers Meeting, held in St.Louis,
MO, every November, his speech is
always one that is enlightening and

informative.
For  a link to Bart Pelton’s speech dur   ing

the 2012 ABMA Annual Meeting, visit
www.pelray.com.

PelRay International Congratulates 
Pelton Family Milestones

PelRay CFO Bart Pelton, left, was recently recognized for his 35 years of service to the broom,
brush and mop industry by PelRay COO Ray LeBlanc.



DuPont Filaments, of the United States, was among
the many exhibitors at InterBrush 2012 in Freiburg,
Germany.

Among the exhibitors at InterBrush 2012 was
Proveedora Mexicana de Monofilamentos (PMM), of
Mexico. Shown are Dennise Silva, sales manager; and
Enrique Mejia, general manager. 

An exhibitor during InterBrush 2012 in Freiburg,
Germany, was DKSH Brush and Apparel Ltd., of
Switzerland. Shown at the company booth was
machinery produced from MGG MECCANICA, of Italy. 

Among the exhibitors at InterBrush 2012 was
Borghi s.p.a., of Italy. Shown, left to right, are Matt
Tompkins, of Borghi USA; Chris Monahan, of Brush
Fibers; Tim Monahan, of The Thomas Monahan
Company; and Carlos Petzold, of Borghi USA.

Borghi DuPont Filaments

PMM DKSH

2012 EXHIBITOR PHOTOS
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The Zahoransky Group

Among the exhibitors at InterBrush 2012 in
Freiburg, Germany, was Distribuidora Perfect, of
Mexico. Shown is company representative Rodrigo
Ripstein, executive director. 

Monahan Filaments Inc., and Brush Fibers, Inc., both
of the United States, were exhibitors at InterBrush
2012. Shown, left to right, are Matt Monahan, Monahan
Filaments customer service manager; Chuck Copp,
Monahan Filaments account manager; Chris Monahan,
Brush Fibers president; Ian Moss, Static Faction Inc.,
president; and Tim Monahan, The Thomas Monahan
Company chairman. 

G.D.F. di De Franceschi Gabriella & C. sas., was an
exhibitor at InterBrush 2012, as was the company’s
business partner, Mileva s.r.l. Both companies are from
Italy. Shown are Gabriella De Franceschi, owner of
G.D.F.; and Omar Della Valle, of Mileva.

The Zahoransky Group, of Germany, was among the
many exhibitors at InterBrush 2012 in Freiburg,
Germany.

Distribuidora Perfect

Monahan Filaments/Brush Fibers G.D.F.

2012 EXHIBITOR PHOTOS
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GB Boucherie Bizzotto Giovanni Automation

Hahl Pedex Mount Joy Wire Corporation

Bizzotto Giovanni Automation, of Italy, was an
exhibitor at InterBrush 2012. Shown, left to right, are
company representatives Valeria Demo, sales de -
partment; Emanuele Maddalon, electronic en gineering
department; Marco Bizzotto, general manager; Nicola
Tellatin, mechanical engineering department; and
Patrizia Tussardi, sales department.

Among the exhibitors at InterBrush 2012 was Hahl
Pedex, of Germany. Shown, left to right, are Andrew
McIlroy, of Hahl Pedex; Holger Hilzinger, of Hilzinger-
Thum GmbH; Ewald Eicher, of Hilzinger-Thum GmbH;
and Terry Hogan, of Hahl Pedex.

Mount Joy Wire Corporation, of the United States,
was an exhibitor at InterBrush 2012. Shown, left to
right, are company representatives John Stanaway,
international agent; Jaqueline Egger; Tom Duff,
president & CEO; and Ty Krieger, vice president of
operations.

GB Boucherie N.V., of Belgium, was an exhibitor at
InterBrush 2012. Shown, left to right, are Boucherie
representatives Bernard Geldof, Bart Boucherie Jr.,
John Williams, Ronnie Viaene and Patrick Deblauwe.



2012 EXHIBITOR PHOTOS

PAGE 46 BROOM, BRUSH & MOP May/June 2012

Schlesinger Maschinenbau
GmbH/The Kraker Co.

WOMA

Tai Hing Nylon Filament Products K.R. Plastic Industries

WOMA, of Germany, was an exhibitor at InterBrush
2012. Shown are WOMA representatives Maria Koehler,
sales director; and Daniel Koehler, managing director.

Among the exhibitors at InterBrush 2012 was Tai
Hing Nylon Filament Products Co., Ltd., of Hong Kong.
Shown, left to right, are company representatives
Shing Yau Lau, Check Mau Lau, Wilson Lau, Peter Pang
and Gavin Lau. 

Among the many exhibitors at InterBrush 2012 in
Freiburg, Germany, was K.R. Plastic Industries Co., Ltd.,
of Taiwan and Thailand.

Among the exhibitors at InterBrush 2012 was
Schlesinger Maschinenbau GmbH, of Germany. The
company was also represented at the booth by The
Kraker Company, of Syria.
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Charles E. Green & Son American Brush
Manufacturers Association

Paul Marsh LLC Wöhler Brush Tech GmbH

The American Brush Manufacturers Association
(ABMA) was among the exhibitors at InterBrush 2012
in Freiburg, Germany. Shown is David Parr, executive
director.

Paul Marsh LLC, of the United States, was among the
exhibitors at InterBrush 2012. Shown, left to right, are
company representatives Mike Verdu and Raul Molina
along with Guillermo Florez, of Distribuidora KRG, C.A.

Among the many exhibitors at Inter Brush 2012 in
Freiburg, Germany, was Wöhler Brush Tech GmbH, of
Germany.

Among the exhibitors at InterBrush 2012 in
Freiburg, Germany, was Charles E. Green & Son, Inc., of
the United States.
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Wolf
Filaments /
Shenzhen
Tidy-Feel
Filaments 

Zhenjiang Ruifeng Brush

Plasticfibre Malinski Madeiras/
InterSomma

Zhenjiang Ruifeng Brush Co., Ltd., of China, was among
the exhibitors at InterBrush 2012 in Freiburg, Germany.
Shown, left to right, are Mingshun Dai, techni -
cal/production manager and plant manager; and Yanping
Dai, sales manager. 

Among the many InterBrush 2012 exhibitors in
Freiburg, Germany, was Plasticfibre SPA, of Italy.

Malinski Madeiras, of Brazil, and InterSomma, LLC, of
the United States, exhibited at InterBrush 2012. Shown
is Romel Bezerra, president of InterSomma. 

Among the many ex -
hibitors at Inter Brush
2012 in Freiburg, Ger -
many, were Wolf Fila -
ments/Shenzhen Tidy-
Feel Filaments Co., Ltd., of
China.



connect drill/fill machines with trimming/flagging and finishing machines. 
Unimac also created a lot of “buzz” with its machinery such as the H4U (Handles 4-U), a versatile handle assembly machine. For

power brush testing, Unimac’s “Life Test” machine showed how it is able to measure wear and life span on power brushes. 
Techno Plastic did not have any machinery on display at InterBrush due to the size of its equipment. However, Techno Plastic did

have something to show, as it introduced the “New Face” of Techno Plastic, complete with new logo, literature and product offerings.
After InterBrush, the Opening Ceremony of “The Brush

District” took place in Italy. This event was the inauguration of
the new home for Techno Plastic and Unimac, alongside of
Borghi, being called “The Brush District.” It’s located in
Castelfranco Emilia. 
Visitors enjoyed the warm and friendly atmosphere and were

very impressed by the new opportunities they found there in
terms of new machines and technology. “The Brush District”
mirrors the strong level of unity and cooperation between the
companies and community, because, “Working together makes
the difference!” 
This is one place in the world where people can visit and see

so many solutions for the Brush Industry. It is a place where
they can learn so much in just one or two days about the world

of brushes and the equipment to manufacture not just all kinds of
brushes, brooms and mops — but also component parts such as
handles, brush blocks, fibers and more.  
This place is, “The Brush District” … Come visit it today, our

doors are open!

The Opening Ceremony of “The Brush District.”Company innovations attracted visitors to the booth.

The world premiere of a “Variable Stroke” Drilling & Filling
machine named “JUPITER”  was one of several centerpieces

of pride in the Borghi booth.

Guests helped
with the
inauguration of
the new home
for Techno
Plastic and
Unimac along
with Borghi
known as “The
Brush District.”

Borghi: Continued From Page 18

Visitors enjoyed the warm and friendly
atmosphere and were very impressed by 
the new opportunities they found there 

in terms of new machines and technology.
“The Brush District” mirrors the strong level 

of unity and cooperation between
the companies and community, because,

“Working together makes the difference!”



By Rick Mullen | Broom, Brush & Mop Associate Editor
U.S. government trade figures for the first two months of 2012 indicate

raw material imports were down in three of the four categories outlined
in this issue, compared to the first two months of 2011. For February
2012, raw material imports were down in three of the four categories
outlined, compared to February 2011.
Import totals for the first two months of 2012 were up in four of the

seven finished goods categories outlined from the same time period in
2011, with one category reporting the same totals as in the first two
months of 2011. In February 2012, five of the seven categories outlined
recorded increases, compared to February 2011.

RAW MATERIAL IMPORTS
Hog Bristle

The United States imported 29,109 kilograms of hog bristle in
February 2012, down 36 percent from 45,337 kilograms imported in
February 2011. During the first two months of 2012, 65,857 kilograms of
hog bristle were imported, a 12 percent decrease from 74,598 kilograms
imported during the first two months of 2011.
China sent 65,529 kilograms of hog bristle to the United States during

the first two months of 2012, while Thailand exported the remainder.
The average price per kilogram for February 2012 was $8.46, down 20

percent from the average price per kilogram for February 2011 of $10.54.
The average price per kilogram for the first two months of 2012 was
$9.36, up 1 cent from the average price per kilogram for the first two
months of 2011.

Broom And Mop Handles
The import total of broom and mop handles during February 2012 was

947,991, down 41 percent from 1.6 million for February 2011. During the
first two months of 2012, 2.2 million broom and mop handles were
imported, down 37 percent from 3.5 million for the first two months of
2011.
During the first two months of 2012, the United States received

699,269 broom and mop handles from Brazil, 662,563 from Honduras
and 538,914 from China.
The average price per handle for February 2012 was 85 cents, up 8

percent from the average price for February 2011 of 79 cents. The
average price for the first two months of 2012 was 85 cents, up 8 percent
from 79 cents for the first two months of 2011.

Brush Backs
February 2012 imports of brush backs totaled 356,458, up 40 percent

from the February 2011 total of 247,887 brush backs. During the first two
months of 2012, 1.1 million brush backs were imported, up 64 percent
from 671,563 million for the first two months of 2011.
Sri Lanka shipped 733,029 brush backs to the United States during the

first two months of 2012, while Canada shipped 287,564.
The average price per brush back was 43 cents during February 2012,

down 19 percent from the average price for February 2011 of 53 cents.
For the first two months of 2012, the average price per brush back was 47
cents, down 8 percent from the average of the first two months of 2011 of
51 cents.

Metal Handles
The import total of metal handles during February 2012 was 1.1

million, down 56 percent from 2.5 million for February 2011. During the
first two months of 2012, 2.6 million metal handles were imported, down
51 percent from 5.3 million for the first two months of 2011.
During the first two months of 2012, Italy shipped 1.4 million metal

handles to the United States, while China sent 1 million.
The average price per handle for February 2012 was 98 cents, up 32

percent from 73 cents for February 2011. The average price for the first
two months of 2012 was 99 cents, up 27 percent from 78 cents for the first
two months of 2011.

FINISHED GOODS IMPORTS
Brooms Of Broom Corn

Valued At Less Than 96 Cents
Imports of brooms of broom corn valued at less than 96 cents per

broom during February 2012 totaled 8,796, up 241 percent from 2,580
brooms imported during February 2011. During the first two months of
2012, 40,812 brooms of broom corn were imported, compared to 2,580
imported during the first two months of 2011. 
All the brooms were imported from Mexico.
The average price per broom in February 2012 was 88 cents, up 11

percent from 79 cents for February 2011. The average price per broom for
the first two months of 2012 was 85 cents, up 8 percent from the average
price for the first two months of 2011 of 79 cents.

Brooms Of Broom Corn
Valued At More Than 96 Cents

The United States imported 637,627 brooms of broom corn valued at
more than 96 cents per broom during February 2012, up 16 percent from
550,084 for February 2011. During the first two months of 2012, 1.2
million brooms of broom corn were imported, the same as for the first
two months of 2011.
Mexico shipped 1.2 million brooms to the United States during the first

two months of 2012.
The average price per broom for February 2012 was $2.47, up 2

percent from the average price for February 2011 of $2.43. The average
price per broom for the first two months of 2012 was $2.43, the same as
for the first two months of 2011.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material

during February 2012 was 193,879, up 60 percent from 121,324
brooms and brushes imported during February 2011. During the
first two months of 2012, 331,491 brooms and brushes were
imported, up 6 percent from 311,526 imported during the first
two months of 2011.
Sri Lanka exported 166,901 brooms and brushes to the United States

during the first two months of 2012, while China sent 84,591.
The average price per unit for February 2012 was $1.14, down 25

percent from $1.52 for February 2011. The average price for the first two
months of 2012 was $1.15, a decrease of 12 percent from the average
price recorded for the first two months of 2011 of $1.31.
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Toothbrushes
The United States imported 91.1 million toothbrushes in February

2012, up 27 percent from 71.9 million imported in February 2011. During
the first two months of 2012, 190.3 million toothbrushes were imported,
an increase of 22 percent from 156.4 million imported during the first two
months of 2011.
China sent 148.2 million toothbrushes to the United States during the

first two months of 2012. Also shipping toothbrushes to the United States
were Vietnam, 13.3 million and Switzerland, 11.2 million.
The average price per toothbrush for February 2012 was 16 cents,

down 27 percent from the average price for February 2011 of 22 cents.
The average price for the first two months of 2012 was 17 cents, down 15
percent from 20 cents for the first two months of 2011.

Hairbrushes
The United States imported 5.8 million hairbrushes in February 2012,

up 29 percent from 4.5 million imported in February 2011. During the
first two months of 2012, 10.3 million hairbrushes were imported, up 21
percent from 8.5 million imported during the first two months of 2011.
China sent 10.1 million hairbrushes to the United States during the first

two months of 2012.
The average price per hairbrush for February 2012 was 20 cents, down

23 percent from 26 cents for February 2011. The average price for the
first two months of 2012 was 24 cents, down 14 percent from 28 cents for
the first two months of 2011.

Shaving Brushes
The United States imported 3.9 million shaving brushes in February

2012, down 41 percent from 6.6 million imported in February 2011.
During the first two months of 2012, 13.2 million
shaving brushes were imported, down 37 percent from
21 million imported during the first two months of 2011.
China sent 8 million shaving brushes to the United

States during the first two months of 2012, while Mexico
sent 3.7 million and Germany exported 1.2 million.
The average price per shaving brush for February

2012 was 16 cents, down 1 cent from the average price
for February 2011. The average price for the first two
months of 2012 was 12 cents, the same as the average
price for the first two months of 2011.

Paintbrushes
U.S. companies imported 11 million paintbrushes

during February 2012, down 35 percent from 17 million
paintbrushes imported during February 2011. Paintbrush
imports for the first two months of 2012 were 29.2
million, down 21 percent from 37.1 million recorded for
the first two months of 2011.
China shipped 23 million paintbrushes to the United

States during the first two months of 2012.
The average price per paintbrush for February 2012

was 35 cents, up 9 percent from the average price for
February 2011. The average price for the first two
months of 2012 was 30 cents, down 2 cents from the
average price for the first two months of 2011.

EXPORTS
Export totals for the first two months of 2012 were up

in four of the five categories outlined, compared to the
first two months of 2011, with one category reporting
the same total as in the first two months of 2011. In
February 2012, all five categories outlined reported
increases in exports, compared to February 2011.

Brooms & Brushes Of Vegetable Materials
The United States exported 9,480 dozen brooms and brushes of

vegetable materials during February 2012, up 23 percent from the
February 2011 total of 7,693 dozen. Exports of brooms and brushes of
vegetable materials during the first two months of 2012 were 41,763
dozen, up 173 percent from 15,286 dozen for the first two months of
2011.
The United States sent 28,331 dozen brooms and brushes to Brazil

during the first two months of 2012 and 4,559 dozen to Canada.
The average price per dozen brooms and brushes was $30.50 in

February 2012, down 27 percent from $41.74 for February 2011. The
average price per dozen brooms and brushes for the first two months of
2012 was $33.23, a decrease of 59 percent from the average price per
dozen for the first two months of 2011 of $80.10.

Toothbrushes
During February 2012, the United States exported 9.3 million

toothbrushes, up 11 percent from the total recorded in February 2011 of
8.4 million. During the first two months of 2012, 19.5 million
toothbrushes were exported, up 11 percent percent from 17.6 million
exported during the first two months of 2011.
The United States exported 7.8 million toothbrushes to Canada during

the first two months of 2012, while sending 2.5 million toothbrushes to
Ireland, 2.1 million to Mexico and 1.5 million to Argentina.
The average price per toothbrush for February 2012 was 56 cents, up

10 percent from the average price for February 2011 of 51 cents. The
average price per toothbrush for the first two months of 2012 was 57
cents, up 10 percent from 52 cents for the first two months of 2011.
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Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)

Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles

February Year To Date

Country Net Q/Ton Value Net Q/Ton Value

France 6 23,328 18 69,120

Austral 8 29,553 8 29,553

TOTAL 14 52,881 26 98,673

9603100000 Brooms & Brushes, Consisting of Twigs or Other

Vegetable Materials Bound Together, 

With or Without Handles

February Year To Date

Country Net Q/Dozen Value Net Q/Dozen Value

Canada 3,139 99,493 4,559 145,890

Guatmal 333 15,215

Hondura 98 3,234 102 8,877

C Rica 243 8,052 409 25,642

Panama 141 2,656 465 11,550

Jamaica 50 4,074

St K N 180 4,576 180 4,576

Trinid 8 3,656 8 3,656

Colomb 1,287 11,900 1,287 11,900

Peru 368 12,144 368 12,144

Brazil 28,331 934,000

Sweden 90 2,970

Norway 81 2,670 81 2,670

U King 792 42,940 792 42,940

Ireland 63 9,000 63 9,000

France 2 2,718 2 2,718

Germany 253 16,644
Poland 83 3,460 293 10,382

Italy 504 7,983 504 7,983

Iraq 21 3,494

Israel 389 12,818 389 12,818

S Arab 637 25,669 637 25,669

Arab Em 123 4,050

India 810 26,701

Kor Rep 231 7,622 231 7,622

Hg Kong 767 16,619 767 16,619

Japan 195 4,212 195 4,212

Austral 98 3,237

Nigeria 50 2,895

Rep Saf 272 7,740 272 7,740

TOTAL 9,480 289,162 41,763 1,387,888

9603210000 Toothbrushes
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 3,580,011 2,160,423 7,810,159 4,668,130

Mexico 1,426,390 500,209 2,073,408 1,084,709

Belize 8,016 5,500 8,016 5,500

Salvadr 3,599 36,818

Panama 186,501 227,459 384,465 314,058

Bahamas 3,479 13,188 8,279 21,519

Jamaica 35,640 24,440 60,912 80,522

Dom Rep 54,379 24,242 94,339 40,842

Antigua 2,880 3,183

S Lucia 574 3,258 574 3,258

Barbado 7,182 13,716 13,662 16,373

Trinid 64,632 43,332 159,318 104,032

Curaco 30,000 11,595 30,000 11,595

Colomb 15,487 34,483 28,862 84,576

Venez 51,744 40,996 153,888 122,333

Guyana 1,134 5,162 10,825 18,937

Ecuador 11,520 3,341 11,520 3,341

Argent 1,465,956 182,438

U King 13,384 134,277 28,909 293,118

Ireland 1,505,000 518,072 2,508,107 909,942

Nethlds 524 2,975

France 6,000 3,720 6,000 3,720

Germany 25,697 262,907 47,389 484,836

Hungary 49,032 24,532 756,270 366,415

Switzld 5,875 60,109 20,658 211,354

Poland 919 9,402 919 9,402

Italy 1,689 17,280 2,047 22,464

Turkey 8,160 10,024 8,160 10,024

Kuwait 2,520 6,930

S Arab 13,308 19,208

Arab Em 2,368 24,795

India 151,201 52,164 324,001 109,188

Thailnd 1,960 17,042

Vietnam 1,300 13,000 1,300 13,000

Singapr 2,807 11,423 2,807 11,423

China 16,632 7,069 155,652 113,275

Kor Rep 760,643 398,769 1,324,755 701,167

Hg Kong 743,023 299,357 1,342,311 577,535

Taiwan 213,120 87,228 213,120 87,228

Japan 16,734 21,339 63,494 59,739

Austral 297,546 208,386 345,075 312,782

N Zeal 11,520 4,191

TOTAL 9,295,451 5,250,402 19,503,836 11,173,917

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

February Year To Date
Country Net Q/No. Value Net Q./No. Value
Canada 178,944 277,833 343,620 520,810

Mexico 2,547,205 529,372 4,137,324 971,226

Guatmal 112 4,743 7,744 21,180

EXPORTS
Broom and Brush

February Exports By Country
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Royal Paint Roller
Royal Paint Roller — a name known in the industry for over
35 years for top quality products, fine service and competitive prices.

Manufacturer of paint rollers in ALL SIZES—from Slim Jim to Jumbo 21⁄4”
I.D. in VARIETY OF FABRICS—including lambskin, kodel, lambswool,
synthetic blends & “Lint Free” woven line.

Also a complete line of frames, trays, paint brushes & painting accessories for
the professional and Do-It-Yourself markets.

Specializing in private labeling at competitive prices.

ROYAL PAINT ROLLER
248 Wyandanch Avenue 
West Babylon, N.Y. 11704

Tel: (631) 643-8012  •   Fax: (631) 253-9428

C Rica 1,200 4,440 1,200 4,440

Dom Rep 29 2,670 29 2,670

Trinid 1,032 9,000 5,013 47,303

Colomb 79,008 55,345 79,008 55,345

Venez 421,896 97,522

Chile 43,320 55,307 43,989 59,721

Brazil 316,065 111,626 618,522 231,744

Paragua 200 9,033 200 9,033

Argent 1,418 12,963 150,966 57,194

U King 7,629 25,822 18,848 70,514

Ireland 33 3,094

Nethlds 500 6,224 500 6,224

Belgium 1,500 5,781 1,500 5,781

Luxmbrg 102 2,907

France 450 12,984 8,288 84,660

Germany 513 6,614 513 6,614

Switzld 1,402 12,824

Spain 1,692 15,477 1,745 18,900

Italy 300 7,500 3,356 40,200

Kuwait 2,780 47,775 2,780 47,775

S Arab 100 2,975 100 2,975

Arab Em 6,515 59,583 6,515 59,583

Thailnd 500 5,250 500 5,250

Singapr 540 7,425 540 7,425

Phil R 20 3,500 35 6,575

China 1,247 58,509 9,964 166,569

Kor Rep 622 5,685

Hg Kong 540 7,425 4,861 12,631

Japan 3,624 33,140 93,504 84,706

Austral 2,364 22,694 5,932 64,526

TOTAL 3,199,347 1,401,010 5,971,151 2,793,606

9603300000 Artists Brushes, Writing Brushes, etc., for Cosmetics
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 536,212 1,130,398 769,343 1,852,479

Mexico 47,914 174,371 105,069 377,156

Salvadr 5,819 4,758

Nicarag 4,039 14,902 4,039 14,902

C Rica 1,343 4,957 22,002 60,611

Panama 4,235 7,542 7,787 13,227

Dom Rep 3,821 14,100

B Virgn 3,312 4,787

Grenada 1,617 5,968

Colomb 5,496 25,335 7,367 32,238

Brazil 11,464 13,109 17,155 67,694

Paragua 5,197 19,175 5,197 19,175

Argent 1,572 4,256

Iceland 1,687 6,225

Sweden 154 3,174

Norway 6,765 34,613 8,173 39,537

U King 120,092 210,034 184,410 359,777

Nethlds 460 2,961 895 5,556

Belgium 115 6,639 4,934 24,420

France 4,696 17,325

Germany 1,632 6,020

Estonia 1,203 4,439

Poland 1,165 4,300 1,165 4,300

Italy 27,392 101,068 27,392 101,068

Lebanon 944 5,737

Arab Em 1,080 4,460

Thailnd 2,135 7,879 2,942 14,245

Malaysa 2,146 7,919 3,816 14,079

Singapr 500 4,216 1,253 6,993

China 35,606 131,372 48,493 178,919

Kor Rep 10,539 173,616 21,930 310,633

Hg Kong 11,171 56,970 25,138 131,574

Japan 813 3,000

Austral 15,242 60,187 19,372 76,722

Tnzania 921 3,400

Rep Saf 735 5,672 735 5,672

TOTAL 849,963 2,197,235 1,317,878 3,798,626
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9603402000 Paint Rollers
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 137,433 290,585 288,957 542,730

Mexico 36,250 88,147 90,965 265,747

Panama 1,426 2,921 2,388 11,530

Jamaica 2,400 4,800 2,417 9,346

Dom Rep 4,205 110,212 4,205 110,212

Venez 2,105 5,791 2,105 5,791

Peru 40,091 38,472 40,091 38,472

Chile 1,720 17,555

Nethlds 3,698 24,277 3,698 24,277

Germany 2,864 4,686

Italy 400 3,479 400 3,479

Serbia 1,062 3,422

S Arab 576 8,134 576 8,134

Arab Em 8,783 11,746 8,783 11,746

Malaysa 268 4,712

Singapr 99 4,501 99 4,501

Phil R 383 6,715

Hg Kong 2,115 37,120

Taiwan 46 4,400

Austral 17,262 315,276 98,323 418,212

N Zeal 2,710 8,672

TOTAL 254,728 908,341 554,175 1,541,459

9603404020 Paint Pads
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 4,152 13,939

C Rica 672 20,160

Dom Rep 2,599 18,450 2,599 18,450

Venez 26,784 71,843

Finland 818 5,810 818 5,810

Denmark 480 3,038

U King 1,020 5,068 1,020 5,068

Singapr 1,956 4,420

Kor Rep 644 4,569 644 4,569

Austral 240 3,354 10,627 14,094

TOTAL 5,321 37,251 49,752 161,391

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)

February Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 102,900 795,459 195,402 1,575,667

Mexico 1,561 20,780 2,757 45,572

Hondura 419 7,637

Nicarag 234 3,485

C Rica 275 7,028

Panama 1,079 18,803 4,470 114,080

Bermuda 323 6,708 323 6,708
Jamaica 610 12,651

Dom Rep 1,473 46,065 2,317 69,238
Antigua 5,001 40,476 5,001 40,476
Barbado 191 3,968
Trinid 3,497 72,549 4,045 83,907
Colomb 170 11,191 2,776 65,241
Surinam 50 5,100
Ecuador 447 9,265 447 9,265
Brazil 760 10,625
Sweden 245 5,076 637 13,200
U King 981 25,983 22,128 439,843
Ireland 1,992 9,801 1,992 9,801
Nethlds 19,117 357,345 23,777 463,948
France 17 3,816
Germany 1,848 11,946 2,917 34,097
Switzld 85 2,607 85 2,607
Lithuan 60 2,938 60 2,938
Israel 1,637 33,953 1,875 44,268
Kuwait 382 3,365
S Arab 527 10,929
Vietnam 285 5,920 889 18,457
Malaysa 100 2,650 3,940 32,256
Singapr 1,016 16,104 1,254 21,040
Phil R 3,400 23,440 5,973 62,756
China 3,854 77,080
Kor Rep 5,790 120,096 5,790 120,096
Hg Kong 101 6,465
Taiwan 877 18,185 877 18,185
Japan 493 6,971 493 6,971
Austral 878 18,204 978 24,507
N Zeal 2,697 13,762
Nigeria 135 2,790 135 2,790
TOTAL 155,390 1,685,305 301,455 3,493,825

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 170,097 2,002,294 325,099 3,985,650

Mexico 75,081 878,351 144,101 1,870,821

Guatmal 100 2,760 100 2,760

Salvadr 516 8,368

C Rica 2,064 27,790

Panama 174 2,822 1,965 31,871

Bahamas 727 2,579 1,659 5,858

Dom Rep 157 2,540 567 9,188

Trinid 1,278 20,723 1,278 20,723

Venez 2,081 33,739 4,858 78,773

Ecuador 233 3,785

Peru 11,944 172,318 12,172 178,083

Chile 455 7,381 455 7,381

Brazil 5,124 85,669 8,105 129,939

Paragua 1,200 7,560 1,200 7,560

Sweden 24 6,979 223 10,209

Norway 387 6,270 387 6,270

Denmark 1,962 47,903 1,962 47,903

U King 9,948 104,457 17,537 235,167

Ireland 2,264 41,574 2,264 41,574

Nethlds 5,814 42,423 10,504 123,899

Belgium 5,893 49,753 7,641 75,693

Luxmbrg 120 6,396

France 234 3,791

Germany 4,402 57,917 5,515 70,573

Czech 2,646 44,788 2,646 44,788

Slovak 266 4,313

Switzld 1,291 11,765 1,291 11,765

Lithuan 197 3,203 197 3,203

Russia 815 6,034 2,660 35,960

Spain 173 2,805

Malta 2,100 11,549 2,100 11,549

Italy 1,077 17,468 4,170 43,721

Macedon 202 2,878 202 2,878

Turkey 40 4,378 40 4,378

Lebanon 720 4,869

Israel 395 28,452 1,295 45,690
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S Arab 19,924 63,045 20,104 76,539

Qatar 60 2,525 60 2,525

Arab Em 3,600 15,559 9,329 46,646

India 1,292 11,171 2,188 28,807

Pakistn 600 4,775 600 4,775

Thailnd 100 2,598 100 2,598

Malaysa 662 10,740 662 10,740

Singapr 2,953 22,468 3,660 29,941

Phil R 299 4,855

Maldive 983 15,947

China 1,790 17,570 4,822 42,400

Kor Rep 5,463 77,645 6,063 82,334

Hg Kong 964 15,628 3,252 32,615

Taiwan 1,974 34,274 2,165 37,376

Japan 9,330 77,900 21,127 169,352

Austral 1,000 4,370 5,393 54,859

New Gui 716 2,935

N Zeal 2,128 17,480 2,602 24,100

Nigeria 423 6,855 423 6,855

TOTAL 360,138 4,091,130 651,067 7,882,143

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof

February Year To Date
Country Net Q/KG Value Net Q/KG Value
Thailnd 134 7,166 328 17,202

China 28,975 239,018 65,529 598,970

TOTAL 29,109 246,184 65,857 616,172

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof
February Year To Date

Country Net Q/KG Value Net Q/KG Value
Denmark 69 14,104 69 14,104
U King 32 33,231 32 33,231
France 1 6,433
Germany 16 38,603
Thailnd 122 6,552 714 37,523
China 3,700 87,782 10,969 229,543
TOTAL 3,923 141,669 11,801 359,437

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

February Year To Date
Country Net Q/KG Value Net Q/KG Value
Paragua 8,000 87,425 8,000 87,425

Italy 90 5,448 90 5,448

China 9,371 165,001 34,951 539,056

TOTAL 17,461 257,874 43,041 631,929

1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles

February Year To Date
Country Net Q/KG Value Net Q/KG Value
Mexico 41,193 214,256 72,283 375,275

TOTAL 41,193 214,256 72,283 375,275

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

February Year To Date
Country Net Q/No. Value Net Q/No. Value
Hondura 290,867 106,531 662,563 295,007

Colomb 42,600 16,799 42,600 16,799

Brazil 215,696 255,794 699,269 886,217

Sri Lka 23,600 30,879 71,600 92,848

Indnsia 129,483 136,729 186,396 210,617

China 245,745 141,844 538,914 363,700

Taiwan 5,819 21,726

TOTAL 947,991 688,576 2,207,161 1,886,914

4417004000 Paint Brush and Paint Roller Handles, Of Wood
February Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Germany 75,491 80,532
Italy 394,105 986,737
Thailnd 20,475 20,475
Indnsia 151,385 320,169
China 179,292 465,277
TOTAL 820,748 1,873,190

4417006000 Brush Backs, Of Wood
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 71,238 27,610 287,564 104,171
Sri Lka 275,220 120,079 773,029 389,336
TOTAL 346,458 147,689 1,060,593 493,507

4417008010 Tool Handles of Wood
February Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Canada 16,262 26,966
Mexico 7,646 9,744
Brazil 220,926 760,251
U King 5,050 5,050
Nethlds 2,122
Germany 2,361
India 2,432 2,432
Vietnam 44,846
Indnsia 39,034 39,034
China 16,238 55,480
Taiwan 30,246 62,657
TOTAL 337,834 1,010,943

• Galvanized & tinned wire for 
brush - broom - mop production

 
• Processed Broom Corn & Yucca

• Wood Broom - Mop - Brush Handles
 

• Craft Broom Corn And Supplies
 

• Other Materials - Broom Twine, 
Broom Nails, Mop Hardware

Supplier of Raw Materials to 
Manufacture Brooms, 
Mops, and Brushes

P.O. Box 14634  •  Greensboro, NC 27415

336-273-3609  800-213-9224  
Fax: 336-378-6047 

E-mail: sales@recaddy.com

We ship by pup or truck load direct from Mexico, 
or LTL/ UPS from our Greensboro warehouse.

May/June 2012 BROOM, BRUSH & MOP PAGE  55

IMPORTS
Broom and Brush

February Imports By Country



4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood

February Year To Date
Country Net Q/Variable Value Net Q/Variable Value
Canada 45,118 150,091

Mexico 49,968 82,273

Chile 358,488 879,108

Brazil 6,039

U King 16,994 16,994

France 3,343

Spain 5,075 5,075

Italy 11,822 16,382

India 328,098 545,348

Indnsia 24,653 38,075

China 233,261 482,354

Taiwan 6,138 17,344

Japan 579,574 881,623

TOTAL 1,659,189 3,124,049

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 70,560 26,140 82,464 30,428

Brazil 1,730 10,316 18,530 22,624

Denmark 330 3,748 804 20,005

U King 360 4,771

Germany 4,000 4,972 4,000 4,972

Spain 34,200 21,659 34,200 21,659

Italy 524,608 584,425 1,443,293 1,574,362

Israel 3,000 3,203

China 456,365 413,693 1,020,615 881,630

Taiwan 1,278 5,928

TOTAL 1,091,793 1,064,953 2,608,544 2,569,582

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to Entry
or Withdrawal for Consumption of 61,655 Dozen In Calendar Year

February Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 7,992 7,017 11,592 10,087

Ukraine 5,880 3,132

China 20,400 18,384

TOTAL 7,992 7,017 37,872 31,603

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, at Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year

February Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 8,796 7,714 40,812 34,678

TOTAL 8,796 7,714 40,812 34,678

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 613,357 1,509,077 1,196,076 2,915,448

Hondura 24,270 63,219 42,594 100,469

TOTAL 637,627 1,572,296 1,238,670 3,015,917

9603109000 Brooms & Brushes, Consisting of Twigs
or Other Vegetable Materials Bound Together,

With or Without Handles, NESOI
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 4,000 7,182 4,000 7,182
Mexico 4,932 6,153
Guatmal 10,800 16,225
Czech 1,400 3,676 1,400 3,676
Italy 17 2,296
India 3,750 2,658
Sri Lka 107,052 110,127 166,901 164,144
Thailnd 5,000 10,748 18,900 29,789
Vietnam 12,700 11,172 31,600 35,340
Phil R 4,600 7,112
China 63,727 78,975 84,591 105,316
TOTAL 193,879 221,880 331,491 379,891

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 2,708 7,748 16,523 19,032
Mexico 132,826 94,063 232,073 142,017
Dom Rep 416,000 18,500 1,778,960 74,941
Curaco 55,440 101,493 55,440 101,493
Brazil 385,920 101,986 763,628 212,887
Sweden 27,300 9,164 27,300 9,164
U King 3,156 2,055 7,156 4,437
Ireland 87,120 51,410 351,360 222,978
Nethlds 129,242 14,935
Germany 1,469,784 1,020,634 3,443,807 2,409,147
Hungary 6,864 14,253 6,864 14,253
Switzld 4,395,408 2,153,183 11,226,984 4,514,835
Italy 105,000 33,956 210,000 68,321
Arab Em 21,600 5,301 21,600 5,301
India 4,445,792 745,230 7,158,012 1,406,899
Thailnd 930,912 122,780 2,297,796 327,146
Vietnam 6,018,120 361,294 13,340,856 721,631
Malaysa 137,376 6,656 197,856 18,744
Indnsia 524,000 31,301 540,800 34,171
China 71,825,528 9,470,087 148,191,949 22,084,819
Kor Rep 12,100 30,669
Hg Kong 67,588 26,785 168,988 44,655
Taiwan 51,904 44,607 76,672 75,005
Japan 3,850 68,344 28,980 278,640
TOTAL 91,114,196 14,490,830 190,284,946 32,836,120

9603294010 Hairbrushes, Valued Not Over .40 Each
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Vietnam 7,200 4,099
China 5,803,292 1,177,194 10,105,940 2,448,135
Kor Rep 6,600 2,497 6,600 2,497
Hg Kong 138,240 23,917
TOTAL 5,809,892 1,179,691 10,257,980 2,478,648

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person,

Valued Not Over .40 Each
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 1,620,025 135,253 3,703,125 242,864
Germany 568,000 123,057 1,220,000 251,322
Italy 7,200 2,877
China 1,662,330 359,011 7,965,047 1,008,774
Kor Rep 6,500 2,251 6,500 2,251
Japan 250,000 71,898
N Zeal 34,572 13,790 34,572 13,790
TOTAL 3,891,427 633,362 13,186,444 1,593,776

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

February Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 977,541 35,008 2,160,597 71,171
Germany 1,770,000 65,828 2,801,197 116,946
Italy 2,908,000 42,343 12,033,000 155,960
India 578,000 22,834 578,000 22,834
China 6,928,548 194,781 17,916,396 567,431
Kor Rep 2,800,000 63,472 2,800,000 63,472
Hg Kong 668,160 17,620 1,504,368 34,894
TOTAL 16,630,249 441,886 39,793,558 1,032,708

9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

February Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 6,478,766 497,511 14,146,711 1,119,223

Germany 1,262,500 89,206 1,879,000 133,513

India 65,376 4,814 170,568 13,487

China 10,349,348 803,582 23,394,632 1,757,868

Kor Rep 640,000 45,506 1,286,240 95,670

Taiwan 381,920 23,885 848,260 58,643

TOTAL 19,177,910 1,464,504 41,725,411 3,178,404
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9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

February Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 2,180 33,391 2,359 45,299

Mexico 11,176,341 1,734,644 21,732,805 3,558,900

Dom Rep 132,902 179,475 232,840 267,837

Brazil 120 7,828 120 7,828

U King 131,761 311,062 170,915 434,255

France 112,066 385,535 178,415 648,714

Germany 1,184,584 368,166 2,095,942 728,125

Switzld 184 6,313 310 10,467

Spain 13,833 73,814 26,508 136,358

Italy 39,520 46,832 65,824 113,829

Israel 1,689 5,401

India 631,391 292,493 1,259,828 603,467

Sri Lka 218,412 104,391 304,896 131,038

Thailnd 194,530 178,912 230,072 211,932

China 16,210,037 10,555,256 35,831,850 22,981,842

Kor Rep 176,564 89,768 361,836 317,437

Hg Kong 267,580 104,753 734,514 313,349

Taiwan 191,665 77,023 242,636 94,472

Japan 282,031 1,434,743 541,478 2,364,237

Austral 141 6,593 141 6,593

Mauritn 13,405 49,013 13,405 49,013

TOTAL 30,979,247 16,040,005 64,028,383 33,030,393

9603402000 Paint Rollers
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 9 3,151 10 5,538

Mexico 860,992 277,836 1,595,286 557,292

Brazil 9,708 11,670

Sweden 1,000 5,834

U King 3,168 10,591 3,448 14,536

Germany 108,600 45,182 108,600 45,182

Austria 600 2,652 600 2,652

Italy 2 4,100 11 14,156

China 2,308,479 1,385,539 5,071,608 2,935,838

TOTAL 3,281,850 1,729,051 6,790,271 3,592,698

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
February Year To Date

Country Net Q/No. Value Net Q/No. Value
U King 2,570 17,510

Pakistn 28,800 3,139 104,400 11,339

China 430,266 440,199 3,748,758 1,108,560

TOTAL 459,066 443,338 3,855,728 1,137,409

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

February Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 19,224 20,831 30,180 31,086

U King 25,387 63,757 26,887 69,322

Nethlds 324 2,177

Germany 4,897 21,362

Czech 25,758 12,956 25,758 12,956

Italy 360 4,295 11,420 53,892

India 10,236 12,325 10,236 12,325

Vietnam 8,116 4,845

Indnsia 3,430,044 612,807 7,943,015 1,430,763

China 238,462 66,215 413,099 171,697

Taiwan 173,664 47,450

TOTAL 3,749,471 793,186 8,647,596 1,857,875

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes
of Subheading 9603.30 NESOI

February Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 1,452 2,666

Guatmal 27,504 28,397 27,504 28,397

Sweden 450 15,678

U King 240,886 64,042 241,129 70,062

Belgium 472 21,724 712 32,524

Germany 8,520 22,168 13,679 53,661

Sri Lka 4,776 4,905 4,776 4,905

Thailnd 1,380 3,424

Vietnam 2,250 5,566 2,250 5,566

Indnsia 1,635,396 468,400 5,892,684 1,251,096

China 9,053,626 3,188,641 22,972,188 7,281,185

Taiwan 51,840 4,445 65,520 21,667

Japan 5 8,553 5 8,553

TOTAL 11,025,275 3,816,841 29,223,729 8,779,384

9603908010 Wiskbrooms
February Year To Date

Country Net Q/No. Value Net Q/No. Value
China 42,388 71,149 98,296 111,796

Hg Kong 2,000 17,238 2,000 17,238

TOTAL 44,388 88,387 100,296 129,034

9603908020 Upright Brooms
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 966 7,411 966 7,411

Mexico 44,938 50,617 84,584 95,642

Guatmal 17,904 22,204 35,964 45,259

Hondura 11,184 10,222

Brazil 9,810 64,639

Argent 5,120 13,527 5,120 13,527

Germany 560 8,337

Italy 18,872 26,049 80,168 94,108

Israel 1,584 2,246 1,584 2,246

Sri Lka 17,484 34,258 61,668 107,422

China 911,744 1,114,782 1,651,806 2,125,343

TOTAL 1,018,612 1,271,094 1,943,414 2,574,156

9603908030 Push Brooms, 41 CM or Less in Width
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 19,440 68,183 26,244 89,112

Hondura 25,596 43,949 25,596 43,949

Sri Lka 24,048 91,832 109,411 388,436

China 24,930 107,830 46,834 198,811

TOTAL 94,014 311,794 208,085 720,308

9603908040 Other Brooms, NESOI
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 60,490 94,078 171,765 269,910

Mexico 483,434 681,655 907,958 1,461,025

Guatmal 28,056 24,045

Salvadr 19,884 19,831 58,620 63,962

Colomb 26,880 24,115 48,756 45,186

Brazil 11,924 40,079 11,924 40,079

Czech 16,296 27,561 24,360 34,663

Switzld 4,800 4,720

Russia 750 2,225 750 2,225

Spain 4,176 8,396 9,424 20,618

Italy 22,872 28,962 42,049 100,853

Israel 4,700 10,690

India 2,800 5,826 6,300 9,435

Sri Lka 64,724 81,941 202,204 301,487

Thailnd 5,000 9,641

Vietnam 13,350 14,852 27,850 25,878

Phil R 2,000 2,605 2,000 2,605

China 426,840 608,006 992,666 1,660,338

Austral 24,661 118,791

TOTAL 1,156,420 1,640,132 2,573,843 4,206,151

May/June 2012 BROOM, BRUSH & MOP PAGE  57

Visit broombrushandmop.com

to view archive issues.



PAGE 58 BROOM, BRUSH & MOP May/June 2012

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
February Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 1,849,476 3,535,809

Mexico 4,560,724 8,117,385

Salvadr 42,886 42,886

Hondura 1,241,305 2,210,755

Dom Rep 19,175 19,175

Colomb 59,852 202,607

Brazil 22,358 35,850

Sweden 3,383 10,782

Denmark 134,749 297,091

U King 16,917 90,058

Nethlds 445,367 734,182

Belgium 242,941

France 4,950

Germany 138,622 297,118

Czech 49,348 65,899

Switzld 5,802 11,887

Estonia 6,044 6,044

Lithuan 58,078 78,357

Poland 34,483 88,803

Spain 67,560 205,605

Italy 200,472 433,529

Romania 28,248 47,932

Turkey 6,189 10,005

Israel 11,817 27,136

India 27,233 66,325

Pakistn 272,222 439,326

Sri Lka 75,023 209,503

Thailnd 272,861 522,894

Vietnam 11,446 35,598

Malaysa 56,089 70,495

Singapr 6,267 6,267

Indnsia 199,053 238,341

China 25,544,595 62,898,844

Kor Rep 49,521 223,863

Hg Kong 832,364 2,122,793

Taiwan 1,055,695 2,571,645

Japan 83,707 139,123

Austral 63,848 67,412

Egypt 27,590 27,590

Rep Saf 12,638

TOTAL 37,580,369 86,469,443

Shaving Brushes
The United States exported 3.2 million shaving brushes during

February 2012, compared to 599,168 shaving brushes exported for
February 2011. During the first two months of 2012, 6 million shaving
brushes were exported, up 107 percent from 2.9 million during the first
two months of 2011.
Mexico imported 4.1 million shaving brushes from the United States

during the first two months of 2012, while, Brazil imported 618,522.
The average price per shaving brush for February 2012 was 44 cents,

down 72 percent from $1.56 for February 2011. The average price for
the first two months of 2012 was 47 cents, down 29 percent from 66
cents recorded for the first two months of 2011.

Artist Brushes
The United States exported 849,963 artist brushes during February

2012, up 31 percent from 646,802 artist brushes exported for February
2011. During the first two months of 2012, 1.3 million artist brushes
were exported, the same as during the first two months of 2011.
Canada imported 769,343 artist brushes from the United States

during the first two months of 2012, while The United Kingdom
imported 184,410.
The average price per artist brush for February 2012 was $2.59, down

12 percent from $2.93 for February 2011. The average price for the first
two months of 2012 was $2.88, down 2 percent from $2.94 recorded for
the first two months of 2011.

Paintbrushes
The export total of paintbrushes during February 2012 was 155,390,

up 10 percent from 141,560 paintbrush exports recorded for February
2011. During the first two months of 2012, 301,455 paintbrushes were
exported, up 2 percent from 295,686 during the first two months of
2011.
Canada imported 195,402 paintbrushes from the United States during

the first two months of 2012.
The average price per paintbrush for February 2012 was $10.85, up 3

percent from $10.53 for February 2011. The average price for the first
two months of 2012 was $11.59, up 17 percent from $9.89 recorded for
the first two months of 2011.

Import/Exports: Continued From Page 51

In the early 1950’s, The Thomas Monahan
Company, of Arcola, IL, sponsored a National
Big Broom Contest for the hundreds of U.S.

manufacturers of broom corn brooms in
existence at the time. The Monahan Company
awarded cash prizes and publicity to the
manufacturer that could make the largest
broom. The contest was a big success and a lot
of fun.
Now, Monahan Par t ners, a spin-off of The

Thomas Monahan Company, is sponsoring a
craft broom contest for the nation’s craft broom
makers. There are over 100 craft broom makers
in the USA and Monahan Partners hopes that all
will submit a broom. It will be awarding $1,000
in prize money for the top three finishers —
$600 for first place finish, $300 for second
place, and $100 for third. The winners will be
ann ounced later in Broom, Brush and Mop.
Brooms will be judged on aesthetics and

craftsmanship — for wall hanging, fireplaces,
etc. — and must be made with 100 percent

broom corn and be functional. Size of the
broom should be that of a parlor broom or
smaller (cobweb, hearth, etc.) Three local
artists will make the selections. The choice of
handle is completely up to the craft broom
maker. All entries must be clearly identified
with the maker’s name and contact information.
Submissions are due at Monahan Partners’

office by Sept. 1, 2012 and will become the
property of Monahan Partners. The company is
located at 202 N. Oak, Arcola, IL 61910. All
brooms will be displayed in the broom tent
during the annual Arcola Broom Corn Festival,
held on Sept. 7-9, 2012, and the winners will be
announced at the festival. Monahan Partners is
hoping the broom crafters will participate in the
contest and show their artistic abilities. The
Broom Corn Festival is hoping to put a little
“broom” back in the Festival.

For more information contact Pat Monahan
at pat@monahanpartners.com or 

call 217-268-5754.

National Craft Broom Making Contest
Added To 2012 Broom Corn Festival

Shown circa 1950 are, left to right, Tim, 
Joe, Jim and Pat Monahan along 

with Dee Lindenmeyer.






