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By Harrell Kerkhoff, BBM Editor

There’s a new look for Borghi starting in
2010. Borghi s.p.a. is a manufacturer
of machinery that can make all types of

brooms, brushes and mops as well as compo-
nent parts of these products.  

With a continual focus on improving the
structural portion of its machinery — along
with high performance, cost reduction and
improved safety — Borghi officials are also
placing a higher emphasis on machinery aes-
thetics. According to the company, many new
types of machinery from Borghi now feature
cleaner lines, smoother curves and sound pro-
portions on the outside, along with standard
solid engineering and craftsmanship in the
mechanics underneath.

“As a continuation of this new direction,
Borghi has also launched its ‘Reloaded’ web-
site (www.borghi.com), re-stylizing it to follow
the clean lines and easy-to-use machinery,”
Borghi USA President Carlos Petzold said. 

Two Borghi machine models in particular
that have started with the new design features
are the SMART-R32 turret style filling
machine and the SHARP6 rotary trimming and
flagging machine. As Borghi, which is head-

quartered in Castelfranco Emilia, Italy,
moves forward, these enhanced features and
styles will be incorporated into other Borghi
equipment.

To further help the company in today’s busi-
ness climate, Borghi also continues to work
with Unimac s.r.l., located in Zola Predosa
(Bologna) Italy. Unimac is a producer of
machinery for the production of power brush-
es, as well as equipment for the production of
fixed and telescopic metal handles. 

Petzold reported that after two years, the
results of working together have been very
good. The synergy created between Borghi and
Unimac has brought positive improvements to
both companies.  

“Sharing technology between two leading
manufacturers of brush manufacturing
machinery helps to bring new ideas to light,
and some of these new machines will be intro-
duced in the coming months,” Petzold said. 

Overall, he added, 2010 has been a year that
has brought improvements in business activity
for Borghi compared to 2009. 

“More broom, brush and mop manufactur-
ing companies are seeing the need to update
their equipment. The competitive advantage of
modern equipment helps to make up for tighter

margins on products these companies manu-
facture, given the enhanced capabilities over
older equipment,” Petzold said. “This is a
trend that Borghi hopes will continue in 2011
and beyond.”

He further explained that more companies
are making new broom and brush product
designs that are not easy to prototype and man-
ufacture unless they own the newest genera-
tion of Borghi machinery. This allows cus-
tomers to bring these products to market at a
faster pace, thus the need to further invest in
modern equipment.

“Having to anticipate future ideas and the
potential needs of brooms and brushes that
have not yet been invented is a difficult task,
but one that Borghi’s engineering department
enjoys working on,” Petzold said.
“Furthermore, having to incorporate more
solutions that go beyond drilling, filling, trim-
ming and finishing are areas that customers are
interested in to reduce costs. They also want to
reduce the double or triple handling of their
products during the production phase.”

According to Petzold, the success of
Borghi’s customer service philosophy is the
result of being responsive and positive with
every inquiry that comes from a customer.

“Doing what it takes to meet the needs of
Borghi’s customers is what keeps them loyal to
Borghi, and happy with the technology and
service we provide,” Petzold said. “It’s a never
ending challenge that we must be diligent
about. The fruits of our past are not something
we can rely on for future results when working
to keep customers satisfied.”

Contact: Borghi USA, Inc., 
903 Cirelli Ct., Aberdeen, MD 21001.

Phone: 410-272-9797; Fax: 410-272-0799.
E-mail: carlos@borghiusa.com.

Website: www.borghi.com.
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Machinery Makers Use Automation To Increase Productivity
Manufacturers of mops, brushes, brooms and related products continue to look 
at ways to reduce labor costs and improve efficiency. One way to do this is by 

using up-to-date production equipment featuring the latest in automation.  
Broom, Brush & Mop Magazine recently talked with several representatives 

of machinery manufacturers to learn what is new with each company and how 
they are helping their customers become more productive. These representatives 
pointed out that automation and innovation continue to be main focal points for

their machinery, many of which can now produce various types of products.
Keeping an eye on industry trends and providing superior customer service are
other important objectives that must be maintained, say machinery suppliers.
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The Zahoransky Group has been a lead-
ing supplier of brush making machin-
ery, injection molds and blister packag-

ing machines since 1902. The company cur-
rently operates out of seven facilities located in
Germany, Spain and India — with its headquar-
ters in Todtnau-Geschwend, Germany.

Additional sales and service facilities are
located in the United States, Shanghai and
Hong Kong. Zahoransky USA (ZUSA), locat-
ed in Sugar Grove, IL, was formed in 2006 as
a wholly-owned division of Zahoransky
Germany, and is headed by officers Artur
Seger and Frank Kigyos.

Zahoransky is currently in the process of
introducing several new machine models as
well as a new branding strategy.  

“One example of our new equipment is the
Z.Tiger carousel machine, which offers
tremendous production capabilities combined
with simplistic flexibility,” Kigyos said.
“Customers can choose from 3- or 4-station
carousels, 70 or 100mm tool strokes, auto
block load or manual block load ... the options
go on.  

“Also, the Z.Tiger can be equipped with
three different carriages, including the stan-
dard radial carriage for flatware brushes; the
WC carriage for toilet, dish and glass cleaning
brushes; and the cylinder carriage for vacuum
rollers.”

He added that the carriages can quickly and
efficiently be interchanged for minimum
machine down time.   

Another recent machine development at
Zahoransky is the S125, which is the smaller
version of the company’s successful ET125
model for making a variety of industrial brush-
es. 

According to Kigyos, the S125 can be set up
with 70 or 100mm tool stroke options, is built
in the “F” (fast) version and comes with the
appropriate carriages to produce dish brushes
up to 500mm in diameter, flatware brushes up
to 600mm long and cylinder brushes up to
600mm long.  

“As usual, all of our machines come fully
equipped with very powerful and easy to use
Brush Designer Software,” he added.

According to Kigyos, Zahoransky continues
to target and specialize products for specific
industry segments. This includes industrial,
household, cosmetic and oral care.  

Oral care machinery includes both anchor
set and in-mold production lines for tooth-
brushes. Household machinery includes fully
and semi-automatic staple-set and in-mold
production lines for push brooms, angle
brooms and small wear brushes. Meanwhile,
industrial machinery includes fully and semi-
automatic staple-set production lines for all
types of brushes including cylinder, disc,

plate, strip, dome and standard flatware
brushes.

Kigyos explained that continual focus on
improving machinery automation at
Zahoransky is essential when helping cus-
tomers competitively produce products that
come with high volume production require-
ments. Furthermore, Zahoransky is now intro-
ducing several automatic machine lines that
combine both flexibility and high output
automation.

“Most of our customers are looking for busi-
ness they can bring back from overseas. To do
this, they require machinery that is flexible,
efficient, productive — and where applicable
— fully automated,” Kigyos said. “2010 start-
ed out slow, but within a few months started
picking up and today we, at Zahoransky, are
quite busy in all departments.

“There is no doubt that 2009 was a down
year, and to counter this we worked hard to cut
overhead and stay lean. At the same time, how-
ever; we never stopped working on new devel-
opments.  In fact, we used this time to increase
the level of new developments ... this will
become more apparent in the coming months.”

Looking toward the future, Kigyos said cer-
tain lost production is starting to now trickle
back into the United States.  

“As more companies re-evaluate whether or

Continued On Page 13
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Although technical innovations rightfully claim their prior-
ity in discussions about machinery applications, it should
be noted that the new line of machinery launched by

Borghi s.p.a., which is headquartered in Castelfranco Emilia,
Modena (Italy), is uncommonly, very attractive,” Carlos Petzold,
of Borghi USA, said.

During 2010, Borghi has invested energies and funds for an
engineering project regarding a brand new turret style filling
machine called the SMART-R32. This new machine was
launched in May 2010 during the PLASTIMAGEN Fair in
Mexico City. The main purpose of this machine is its unique
and custom-built solution for
brush manufacturing, as well as
to introduce the first example of
Borghi’s increased Safety
Design.  

The development of the
SMART-R32 started with a safe-
ty analysis that
scanned at 360°
the performance of
the operator when
interacting with
the machine. Due
to the results of
this analysis, Bor-
ghi made a com-
plete new set of
e rg o n o m i c a l l y
designed protec-
tion panels aimed
at reducing risk
levels.  

Although tech-
nology is a pri-
mary asset, Bor-

ghi decided it was time to show the world the well recognized
“Italian Style” that has enhanced the “Made in Italy” in many
other fields, such as fashion, interior design and architecture.
In fact, the SMART-R32 is an example of clean lines, smooth
curves and sound proportions on the outside; and solid engi-
neering and craftsmanship in the mechanics underneath.

The real challenge in developing this product was the mate-
rial.  The protection panels of the SMART-R32 are not a stan-
dard plastic material. After an in-depth work study and
research, Borghi decided to use an innovative thermo-shaped
hard plastic that fits perfectly with the ergonomically-designed

new panels. Furthermore, the
silver color of the protections,
which is very bright but not too
glossy, gives a futuristic aspect
to the machine.

On the success of the new-
style automatic SMART-R32,

Borghi launched
two other mach-
ines that follow
the same estab-
lished principles
which are aesthet-
ics and safety:
Borghi’s vertical
d o u b l e - h e a d
drilling and filling
machine models
SMART-V2B and
STAR-V2, as well
as the rotary trim-
ming and flagging
machine model
SHARP-6. As for
the future, Borghi

The seduction of Italian Styling, the strength of Borghi Engineering — 
The SMART-R32 both works and looks “smart.”

Borghi & “Being Italian”
Well known as a leader in the Broom, Brush and Mop Industry, Borghi manufactures and sells

machinery and equipment to produce all kinds of brooms, brushes and mops as well as component
parts of these products. Borghi’s new line of brush making machines has a flair for 

aesthetics combined with the ultimate safety technology.

Advertorial
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expects to extend this new concept to all the machines of
this range.

According to the company, Borghi’s flair for aesthetics is
spreading in many different ways as can be seen from the
company’s new website that went online July 4, 2010. With

its black and white minimalistic design, the new Borghi
website is absolutely clean and clear. The web surfer who is
searching for information is driven through the site without
distractions on a totally relaxing white background. 

Asked to give his opinion on Borghi’s new attention for
the aesthetic design, export sales manager Paolo Roversi
said, “Borghi has been on the market for more than 60 years
and keeps giving our customers the best quality machinery
in terms of reliability, high technology and better price.
This is our everyday mission, but we are Italian and we just
wanted to add that special touch that could turn a solid
Borghi machine into a unique piece of machinery that is a
joy to look at.”

For all the news regarding Borghi’s product line and events,
check the constantly updated website: www.borghi.com.

Borghi… Proud to be Made-in-Italy!

The all new SHARP6 trimming and flagging 
machine is capable of trimming and flagging curved, 

straight or angled trimmed products
such as upright brooms, angle brooms and 
other long-fibered brooms and brushes.

Borghi’s versatile, low-priced model, 
double-head, continuous work cycle machine, the 

SMART-V2B is able to produce a variety of 
brushes and brooms, including Toilet Brushes 
when purchased with the appropriate tooling.

Borghi s.p.a.:
Via Cristoforo Colombo, 12, 

Loc. Cavazzona, 
Castelfranco Emilia 

(Modena) 41013 ITALY.
Phone: +39-059-953-3911; 

Fax: +39-059-953-3999.
E-mail: info@borghi.it; 

Web site: www.borghi.com.
Contact: Paolo Roversi – Sales Mgr.

For Machinery Sales 
in the USA & Canada, 

Contact: 
Bodam International Ltd.: 

903 Cirelli Court, 
Aberdeen, MD 21001, USA.

Phone: +1-410-272-9797; 
Fax: +1-410-272-0799.

E-mail: bodam@bodam.com; 
Web site: www.bodam.com.

For Spare Parts and Service for
Borghi equipment 

for the USA & Canada, 
Contact:

Borghi USA, Inc.;
903 Cirelli Court, Aberdeen, MD

21001, USA.
Phone: +1-410-272-9797; 

Fax: +1-410-272-0799.
E-mail: info@borghiusa.com.

Contact Borghi at:

Borghi has launched its easy to use 
“Reloaded” website www.borghi.com.

Advertorial
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Experience Counts!
34 years

of machinery sales and service for the Broom, Brush and Mop Industry

903 Cirelli Court — Aberdeen, MD 21001 — U.S.A.
Tel: (410) 272-9797 Fax: (410) 272-0799 www.bodam.com bodam@bodam.com

(Picture taken in July of 1976 — Carlos Petzold, President of Bodam International Ltd.)
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not it makes sense to purchase products from
Asia, they continue to discover that, with the
right equipment, it does sometimes make more
sense to produce in the United States,” Kigyos
said. “I am hopeful this trend will continue to
grow, because simply put, this country is much
better off with a strong manufacturing and
technological base than without.” 

Contact: Zahoransky USA, Inc., 
1981 Bucktail Lane, Sugar Grove, IL 60554.
Phone: 630-466-1901; Fax: 630-466-1902.

E-mail: frank.kigyos@zahoransky-group.com.
E-mail: artur.seger@zahoransky-group.com.

Website: www.zahoransky-usa.com.

Astrong focus directed toward advanced
machinery automation continues to be
in place at GB Boucherie, a company

founded by Gerard Boucherie that has been
building state-of-the-art brush making
machines since 1928 and injection molds since
1960.

“This year marks the 10th anniversary of
AFT (Anchor Free Technology), and we can
proudly say that Boucherie has more than 70
machines in the field making anchor free
brushes,” Boucherie USA Inc. President
John Williams said. “We continue to develop
this technology, and each day we learn addi-
tional uses and advantages.

“In general, we feel more production of
brushes will be made with Anchor Free
Technology. With 10 years of experience and
over 70 machines in the field, Boucherie is in
a good position to take advantage of this
trend.”

Williams added that Boucherie continues to
devote many of its resources toward the
automation of the brush making industry.

“If brush makers in the developed regions
do not effectively automate, we are concerned
that they will find themselves not being com-
petitive in the world market,” he explained. 

Changes are currently taking place in the
brush marketplace which are making it even
more essential to seek out highly automated
machinery. According to Williams, over the
past several years, many brush makers had
moved to low cost markets for their produc-
tion. 

“However, we now see a reversal of that
trend, where very automated machines are
needed to compete with the low labor markets.
When production is in low labor markets, far
away from the consumer, a large inventory is
needed. With very flexible automated mach-
ines, this large inventory is now unnecessary,”
he said. “Boucherie is dedicated to be a tech-
nology leader. With this, we always concen-
trate on developing new machines that push
current methods and techniques. 

“We will continue our leadership role and
apply our resources for the development of
advanced brush making technology.”

As with most companies, Williams said
Boucherie experienced a decrease in business
over the past year. However, orders for
Boucherie machinery have since increased and
the company remains very busy. 

“As for the future, we feel more advanced
products, using advanced brush making tech-
niques, will be introduced into the market,” he
added. 

Contact: Boucherie USA Inc., 
8748 Gleason Rd., 

Knoxville, TN 37923. 
Phone: 865-247-6091.

E-Mail: john@boucherie.com.
Website: www.boucherie.com.

Product innovation and customer service
remain strong attributes for Bizzotto
Giovanni Automation of Italy. Since

its establishment in 1957, Bizzotto has worked
to affirm itself as a key provider of innovative
machinery while providing new and profitable
technical solutions for its customer base. 

“We believe the most important thing we
offer is complete partnership with our cus-
tomers. This expresses itself in the capacity to
understand our customers’ specific needs and
provide them with ‘made-to-measure’ solu-
tions,” according to Bizzotto General
Manager Marco Bizzotto.

He added that following in the path marked
by company founder, Giovanni Bizzotto — a
person with a passion for mechanical equip-
ment — and putting to good use the experience
achieved after many years of hard work,
Bizzotto Giovanni Automation has evolved to
become a leader in the mechanical and indus-
trial sector.

“Due to constant technological research and
the development of sophisticated automation
systems, Bizzotto has widened its horizons,
presenting itself as a supplier of totally cus-
tomized machinery for different industrial sec-
tors,” Marco Bizzotto said. 

Bizzotto specializes in providing machinery
for three main areas. They include:

• Handle Machinery Sector — Sanders,
chucking machinery (i.e. doming, tapering,
tenoning, threading, end boring, cross boring,
etc.), painting machinery (lacquering), label-
ing systems and packing machinery for the
production of wooden handles;

Complete machinery lines for the produc-
tion of metal handles, starting from the flat
steel or aluminum band coil and including
painting lines, machines for assembling vari-
ous plastic inserts (hanger tips, thread inserts,
mop inserts, tapered inserts, etc.), boring,
deforming and cutting equipment, as well as
labeling systems and machines for packaging
with the use of different systems including

robotized;
• Woodworking Machinery Sector —

Profiling and shaping machines, boring and
tapping machines, sanders for the production
of broom and brush blocks, paintbrush handles
and similar items; and,

• Industrial Automation Sector —
Customized machinery for the preparation,
positioning and assembly of particular prod-
ucts and accessories for the cleaning industry
(mops, floor scrubbers, detergent dispensers,
velvet lint and adhesive lint brushes for clothes
cleaning, toothbrush/accessories, etc.), auto-
motive industry and kitchen appliance indus-
try.

As officials from Bizzotto Giovanni
Automation look ahead to 2011 and beyond,
Marco Bizzotto said that the current overall
state of the world economy has fortunately not
affected the company too much. He feels this
is due to Bizzotto’s ongoing commitment to
understand customers’ needs and provide
state-of-the-art solutions. 

“We are aware that the success of our cus-
tomers keeps us successful as well,” Marco
Bizzotto said. 

Keeping up with changes found in the
worldwide marketplace is also vital. 

“Most of our customers, as broom, brush
and/or mop manufactures, choose to periodi-
cally develop new products and models in and
effort to add value for their own customers,”
Marco Bizzotto explained. “They invest in
new products and innovation to avoid getting
involved in price wars with competitors. Those
who produce innovative products may see
greater profits because they are offering some-
thing different from all the others. Continuous
evolution of products obliges us to search for
flexible technologies, and at the same time, for
the lowest investment and management costs. 

“All this requires the use of technologically
advanced production machinery, which offers
high flexibility in order to continually adapt to
new requirements. This is a challenge from a
development process.”

To provide greater customer support, offi-
cials at Bizzotto Automation work to put into
the field what Marco Bizzotto calls “precise
teamwork.” 

“We do not simply build a machine. Our
complete staff, with competencies that range
from design to engineering, supports the cus-
tomer in the evaluation of possible ergonomic
and technical improvements for which a spe-
cific machine and automation must be creat-
ed,” Marco Bizzotto said. “Once the final
specifications of an item are identified, our
team of designers and electronic experts set the
most suitable technical solutions in place to
apply to the machinery. A sophisticated com-
puter net allows for strict cooperation between

October 2010� BROOM, BRUSH & MOP PAGE  13
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During the course of its storied 108-year history, the
ZAHORANSKY-GROUP of Germany has been a lead-
ing global supplier of brush making machinery and injec-

tion molds. With the latest innovations, ZAHORANSKY contin-
ues to demonstrate why it’s the industry’s leading supplier of
machinery and molds. The following is a sampling of the compa-
ny’s latest developments for the industrial and household brush
making industries.

Machine Software & Networking
With the computing technology available today, it only makes

sense that your brush business also be equipped with the latest
technology so your operation can run as efficiently as possible.  To
this end, ZAHORANSKY has recently introduced several new
software/hardware products including:

•3DBrushDesigner—Off-Line5-Axisprogrammingofall types
of brushes by simply
inputting basic brush
parameters. Editing
and refining can be
done from the 3D visu-
al with a simple click
and drag of a hole or
tuft from one posi-
tion/angle to another.
Complex programs
thatused to takehours,
or even days, are now
done in minutes;

• ZAHORANSKY Machine Network — Now machines can
be networked just like the computers in your office. Imagine being
able to share programs from one machine to another, even if the
machines are different models. When the ZAHORANSKY
machine networking system is combined with the 3D Brush
Designer system, program sharing is easily achieved.
Furthermore, machines and programs are centrally controlled and
secured by management personnel;

• Systems Control And Data Acquisition (SCADA) — With
SCADA, managers take the central control provided by the
ZAHORANSKY Network to the next level as statistical measure-
ment and control is applied to your brush making operation.
Discover why certain machines, operators or shifts are more pro-
ductive than others. Analyze spare parts consumption, material
consumption, down time, up time, change over time and more —
all through a centrally controlled network; and,  

• CAD Converter — Import CAD drawings of brushes directly
into our CAD Converter software, which converts the drawing data

into machine language. Transfer to machine and then make brushes.

Model Z.Tiger (C25) — Brush Making Factory
The Z.Tiger is a dual-head carousel machine capable of making

all household and jan/san brushes and brooms offered in the United
States. Furthermore, so long as sleeved synthetic material is run,
the Tiger can operate as a fully automatic machine. That means
auto block loading and transfer is capable to the 4-station carousel
for auto filament loading,
drilling, tufting and trim-
ming operations. The only
manual labor required is
an operator to pack fin-
ished brushes … and if
you want to automate this,
ZAHORANSKY can help
with that, too. If you want
a flexible and inexpensive
machine, then the Tiger
will be equipped with the
3-station carousel for
manual block loading, drilling and filling. 

With quick-change carriages and tooling, combined with the pow-
erful Brush Designer software, you can run a wide variety of brush-
es and brooms with extremely short change-over times. Depending
on the requirements of your core business, the Tiger can be equipped
with either 70 or 100mm stroke filling tools. The 70-stroke system
can run 9.5-inch long filament up to 600-plus rpm, while the 100-
stroke system can run 12-inch long filament up to 500-plus rpm.

Abrasive Tufting Machines
ZAHORANSKY’s proven abrasive stapling system has been a

huge success for industrial brush manufacturers in the United
States and around the world. The interchangeable picking and tuft-
ing system is available on our standard ET, EW, and now S125,
Industrial Brush Machines. This provides manufacturers with the
ability to produce not only the standard jan/san lines, but also Disc,
Cylinder, Plate, Dome, and Strip brushes with abrasive filaments.  

The ZAHORANSKY system developed in 2005, and improved
upon in 2009, has been a huge success. The company first intro-
duced the system to local companies in Germany, but in recent
years several machines have been successfully placed in the
United States and Canada. Most grades of abrasive filaments can
be run on the ZAHORANSKY system, which includes low-cost
and easy-to-change wear parts that are convenient to obtain or can
even be produced “in-house.” Since this system is interchange-

Continued On Page 20

Zahoransky's Brush Designer provides 
5-axis off-line programming.

The Z.Tiger is Zahoransky’s dual-head
carousel machine for producing 
a variety of brushes and brooms.
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On Feb. 1, 2007, Bizzotto celebrated an impor-
tant event — its 50th Anniversary. The story of
Bizzotto began in 1957, when the founder,
Giovanni Bizzotto, turned his garage into a small
artisan shop dedicated to the construction of small
manual wooden brush making machines for local
clients. Thanks to his passion for mechanical
equipment, innovative machines and revolution-
ary technical solutions permitted improved quali-
ty and an increase in production of the articles for
which the machinery were designed to produce.

Today, due to constant technological
research and development, and putting to good
use the precious experience achieved after
many years of hard work, Bizzotto has evolved
to become one of the most original realities in
the mechanical, industrial sector. 

After half a century of dedication, passion and
care for the manufacturing industry, Bizzotto
continues toprovide revolutionaryandprofitable
technical solutions to customers all over the
world.

Understanding Customers’ Specific Needs
And Providing State-Of-The-Art Solutions —
This is Bizzotto’s philosophy, a family-owned
company that has widened its horizons by pre-
senting itself as a supplier of totally customized
machinery for different industrial sectors. It has
focused on quality with a complete partnership
with the customer, which expresses itself in the
capacity to understand the needs of customers and
provide them with “made-to-measure” solutions.

Experience In The Sector, Complete Advice
And State-Of-The-Art Solutions. Is This

What You Are Looking For?
Precise teamwork is what the Bizzotto

Company puts into the field to support cus-
tomers in every step of the production process
and to implement truly customized solutions.
This support includes:

The Solution Area — A complete staff, with
specific competencies that range from design to
engineering, supports the customer in the eval-
uation of possible product ergonomic and tech-
nical improvements for which machinery and
specific automation is to be created. This con-
sultation can be very useful since it is based on
the rich experience learned by the company.
The Engineering Area — Once the final spec-

ifications of the item to be produced or to be

assembled are identified, the team of designers
and electronic experts apply the most suitable
technical solutions and automations for the
machinery. A sophisticated computer net allows
a strict cooperation between the different

departments. This guarantees a constant updat-
ing in any phase of the project and the applica-
tion of the most innovative and reliable tech-
nologies.

Manufacturing — Each component of the
machine is produced with great care, both within
the in-house specialized departments and with the
cooperation of reliable partners.After careful and
accurate controls, the final assembly of the parts
and the testing take place.

All of this is carried out in total observance
of safety standards that are in force, with partic-
ular care taken to simplicity of use and of main-
tenance. Finally, a team of highly qualified
technicians attend to the installation and start-
up of the machinery and any automation that is
needed. This is done all over the world.

Assistance: The availability of a technical staff
for maintenance and service of machinery and

automation in every part of the world is immedi-
ate. This is done in particular via modem directly
on the electronic system or via the Internet, on IP
node, and tele-service supports (also with video
conference) that allow the immediate location of
the problem and any possible upgrade of the
machine that can be carried out.

Spare Parts Service: A spare parts warehouse
is provided with a computerized system for the
recording and the control of the availability of any
spare part. This assures prompt retrieval and time-
ly shipping to the customer.

Bizzotto Is Specialized 
In Three Main Sectors 

Handle Machinery Sector: Sanders, chuck-
ing machinery (i.e. doming, tapering, tenoning,
threading, end boring, cross boring, etc.); paint-
ing machinery (lacquering); labeling systems;
and packing machinery for the production of
wooden handles.

Complete machinery lines for the production of
metal handles, starting from the flat steel or alu-
minum band coil, including painting lines,
machines for assembling the various plastic inserts
(hanger tips, thread inserts, mop inserts, tapered
inserts,etc.),boring,deforming andcutting,aswell
as labeling systems and machines for packaging
with the use of different systems, even robotized.

Woodworking Machinery Sector: Profiling
and shaping machines; boring and tapping
machines; and sanders for the production of
broom and brush blocks, paintbrush handles
and similar items.

Industrial Automation Sector: Customized
machinery for the preparation, positioning and
assembly of particular products and accessories
for the cleaning industry (mops, floor scrubbers,
detergent dispensers, velvet lint brushes for
clothes cleaning, adhesive lint brushes for clothes
cleaning, toothbrushes/accessories, etc.,) automo-
tive industry and the kitchen appliance industry.

BIZZOTTO GIOVANNI 
AUTOMATION srl
Via Buonarroti, 67

35010 Paviola di S. Giorgio in Bosco 
(Padova) – Italy

+39 049 9451067
Fax: +39 049 9451068

E-mail: info@bizzottoautomation.com
Web site: www.bizzottoautomation.com
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Tufting Machines for Brooms, Household, Industrial and
Personal Care and Toothbrushes

Boucherie’s Anchor Free Technology has now been re-engi-
neered to allow for the production of household and industrial
brushes without the use of anchors or staples. The filament and

block can be made of different materials.  
According to Boucherie, with two filling heads running contin-

uously at 650 RPM (1,300 tufts per minute) brushes with 138 tufts
are produced at the rate of 600 pieces per hour. The indoor broom
that was demonstrated at the last Interbrush show in Freiburg,
Germany, requires a mere 50 percent of the weight in polypropy-
lene of a regular brush block.  

Additionally, there are savings in filament waste since no trim-
ming is needed and, of course, there is no wire. In this world of
high energy costs and petroleum based materials, such savings
cannot be considered to be trivial. These combined attributes have
the potential to revolutionize the brush manufacturing industry.

Boucherie is very proud that the AFT-HH machine was honored
with the Innovation
Award at both the
ABMA and FEIBP
annual conventions.

The Companies’
TCU/CNC machines
are capable of han-
dling brushes from
nailbrushes to 24-
inch brooms, all at
speeds up to 600
RPM or 1200 tufts
per minute. 

Boucherie’s mod-
ular concept, which

permits a machine to be reconfigured for vastly different brushes,
has now been well demonstrated. Moreover, these machines are
available from being manually loaded all the way to fully automat-
ed production cells equipped with fully automatic handle feeders
and industrial robots.

The TCU-CNC range of machines has been further extended by the
introduction of the TCU-SL/CNC and the TCU-T/CNC. The TCU-
SL/CNC machine, with its unique fiber picking system and 95 mm
stroke, is able to run at speeds up to 1000 tufts per minute even with
filaments as long as 420 mm (16 inches) unfolded. The TCU-T/CNC
machine, with long stroke filling tools that are lined with a ceramic
material, and sturdy carousel with heavy-duty support in the drilling
and filling stations, is designed for arduous applications with drill
sizes to 12 mm, and the use of heavy vegetable fibers.

With the single-header SCU-CNC, Boucherie officials have
said that the company has entered the market to produce machin-
ery for making industrial brushes. The SCU will handle disk
brushes as well as plate brushes, and can be converted to a house-
hold brush machine in a matter of minutes. The SCU-S/CNC is an
economically priced, yet extremely sturdy and versatile single

Continued On Page 49

Boucherie’s SCU-CNC can produce disk and plate brushes and can be
converted to be a household brush machine in a matter of minutes.

The TB42-FM/CNC will produce 
up to 50 finished brushes per minute.

Boucherie’s Anchor Free Technology now allows for the production 
of different types of brushes without the use of anchors or staples. 

The AFT/HH

The AFT/CNC
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boucherie USA Inc.
8748 Gleason Road
Knoxville,TN 37923
Phone 865 247 6091
Fax 865 247 6117
E-Mail john@boucherie.com
Web www.boucherie.com 

boucherie Latin America
Kra. 104 No. 11-25 Apto 102
Puerto de Hierro
Cali, Colombia
Phone 57-2-333-6873
E-Mail andres@boucherie.com

USA INC.

SCU-CNC
Boucherie has pushed the envelope once again when it comes to flexible
machinery : the SCU-CNC can be converted from scrubbing brushes to toilet
brushes, or from 24” brooms to tank cleaning brushes in a matter of minutes.
It speaks for itself that, just like any other Boucherie machine, the output of
the SCU-CNC is extremely high and the reliability is unsurpassed.

> available as a manually loaded machine or 
with any customized automation level

> single, double or triple fibre box
> variety of quick-change brush holder turrets available
> turret change with click-on system
> anchor- or staple filling tools
> user friendly computer interface with touch-screen
> 3D software “WinBrush” for easy CNC program 

creation or modification
> compact footprint with excellent accessibility

QUICK AND EASY, VERSATILITY AT ITS BEST

A
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able, it can also be easily changed over to our standard high-speed
picking and tufting system for natural and synthetic materials —
in as little as 15 minutes.  

SPECIAL NOTE:  ZAHORANSKY Model ET125 Abrasive
with Rotary Disc carriage is on display at ZAHORANSKY

USA’s showroom in Sugar Grove, IL. Please contact 
Frank Kigyos or Artur Seger for a demonstration.

S125 All Arounder
At Interbrush 2008, ZAHORANSKY introduced the standard-

ized low cost S204, S235 and S235MT machines. All of these
manual load dual-head machines have been successfully intro-
duced into the marketplace for the production of standard house-
hold and jan/san products.    

The latest addition to the S family of machines is the S125 All
Arounder for the production of a wide range of industrial brooms
and brushes. The S125 is like the little brother to the extremely suc-
cessful ET125 Industrial Brush Machine. With the smaller and
lower priced S125, you get high quality single-head (2 drill units)
production of flatware brushes up to 600mm, rotary brushes up to
500mm diameter and cylinder brushes up to 600mm long.

Depending on requirements of your business, the S125 can be
equipped with either
the 70 or 100mm
stroke filling tool.
The 70-stroke sys-
tem can run 9.5-inch
long filament up to
600-plus rpm, while
the 100-stroke sys-
tem can run 12-inch
long filament up to
500-plus rpm. An-

other key feature of the S125 is that it can be equipped with our True
Grit abrasive tufting system for the production of extremely course
abrasive brushes and brooms.

Street And Airport Sweeping Brooms
ZAHORANSKY’s Machine Model WA250 is designed for the

production of very large street and airport sweeping
brushes/brooms. It’s a 5-Axis stapling machine with a 250mm
stroke length for tufting
unfolded filaments up to
700mm with a max hole
diameter of 13mm. An
interesting optional fea-
ture of the machine is
that it feeds up to 8 flat
wires from spools into
the filling tool for mak-
ing flat wire tufts.

Tufts are very well secured with the company’s proven staple
forming system. Cylinder brooms can be made up to 2-plus meters
long by 850mm in diameter, while disc brushes can be made up to
900mm in diameter.

For samples, please contact ZAHORANSKY USA at:
zusa@zahoransky-group.com.

Automatic Industrial Twisting And Trimming
ZAHORANSKY’s latest Twisting and Finishing machinery for the

Industrial Brush Market is the Model GA10. This fully automatic sys-
tem includes up to 6 servomotors, and it’s capable of producing contin-
uousend-brushes frommostwireandsynthetic filamentsaswellaswith
some yarns. The GA10 can twist soft
wire up to 3mm in diameter and overall
brush lengths of approximately
150mm.

Optionally, the GA10 can be set up
to twist dual core-wire (i.e.
single/double) and can be equipped
with a servo-controlled finishing sys-
tem, which includes cut-off, trim-
ming and grinding operations. With
the servo finishing system, trim
diameters can be set as part of the
CNC brush program; profiled brush-
es and abrasive brushes can be pro-
duced; and brushes can be cut off to
precise lengths. The machine is built on a heavy-duty frame that is
fabricated from welded tube steel, guarded completely all around
and has an estimated output of 8 to 12 brushes/min. when using
guide shells, and 4 to 6 brushes per minute when trimmed.

TH125 — Cylinder Brush Specialist
If your business requires high volume production of long cylinder

brushes, ZAHORANSKY’s TH125 will help improve your compa-
ny’s bottom line in more ways than one. First of all, cylinders are
clamped 2-up hori-
zontally but in a ver-
tical orientation (i.e.
one on top of the
other). This makes
loading and unload-
ing of cylinder brus-
hes much easier,
faster and safer than
older style machines
where brushes are positioned side by side. 

The second money making feature of the TH125 is its speed;
depending on the tool stroke requirements the TH-F series can
run anywhere from 500 to 800 rpm.

Furthermore, Cylinder carriages come in standard lengths of 6-
foot, 8-foot and 10-foot, and as an added feature, there is a Large
Flat Plate carriage that can be mounted to the standard Cylinder
carriage. Finally, the TH comes standard with ZAHORANSKY’s
Brush Designer software control system.

AM52 — Trimming & Flagging Machine
The AM52 — with dual trimming, flagging and cleaning out

units — provides professional finishing of most household and
standard jan/san brushes and brooms up to 650mm long. Brushes
are loaded in quick change clamping holders, which index verti-
cally upward and over to the back side of the conveyor, where all
work stations are positioned. 

Work stations are actuated on slides moving back and forth
across the brush face. This provides unmatched finishing quality.
A variable speed indexing chain provides flexibility for increas-
ing/decreasing finishing time.

Zahoransky
Continued From Page 14

The GA10 produces closed-
end twisted-in-wire brushes.

The ET125 - 5-axis single head drill and fill
machine can produce a variety of brushes.

The WA250 is designed for large street
and airport sweeping brushes/brooms.

The TH125 for cylinder brush production.
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Mops Apparel
Screens            Netting

 Scrubbers        Duster Pads

• Styles, Grades, 
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• Available, No Import Delays
• Quality Made In The USA

• Competitive Pricing

P.O. Box 667, Duluth, GA 30097
Phone: 770-476-3339 or 800-772-8503 
Fax: 770-491-0101
E-mail: sbpmri@bellsouth.net

MANUFACTURERS
RESOURCE, INC.
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By Rick Mullen, BBM Associate Editor

WWhile no one is betting the farm that the economy is totally out of
the woods, it is the general consensus among the executives of six
handle and/or block suppliers/manufacturers interviewed recently

by Broom, Brush & Mop that this year has been much better
than 2009. These executives shared the ways their respective 

companies deal with various issues germane to doing business in
the handle/block sector. Such issues as raw material costs and
availability, dealing with foreign currency rate fluctuations, 

dealing with foreign governments and regulations, environmental
concerns and navigating the difficult economy, all come into play.

PelRay International, LLC, of San Antonio, TX,  serves manufacturers
of brooms, brushes and mops through-
out the world. PelRay offers wood and

metal handles, broom corn, yucca fiber, and
various mop yarns and brush fibers. The com-
pany sources supplies on 5 continents and from
more than 20 countries.

“Business has been recovering from 2009
levels and our handle business is up quite a bit
from last year,” said PelRay CFO Bart
Pelton. “Handle sales are still below pre-reces-
sion levels, but they have recovered and busi-
ness seems to be fairly steady at this time. It is a
big improvement over where we were at the end of 2008 and the beginning of
2009.

“What I think is keeping the economy from recovering further is high
unemployment and the resulting lack of demand. People are not making as
much money as they were before; therefore, they are not spending as much
money as they were before. This is keeping demand down.

“Fortunately, people are still going to buy cleaning products even when the
economy is down. On the other hand, when there are fewer houses being built
and fewer stores opening, demand falls off somewhat.”

PelRay’s managers and sales staff have more than 100 years combined expe-
rience in the industry and are experts in dealing with the various issues and
challenges associated with doing business in markets worldwide. Some of these
challenges involve fluctuating currency rates, environmental concerns, supply
chain issues and pricing. In addition, challenges and issues often arise in deal-
ing with the various governments of the countries in which PelRay conducts
business.

“One major issue is the Brazilian real has been slowly gaining strength
against the U.S. dollar. A dollar buys about 1.7 reals today, and this is probably
the worst rate we have had since the market crashed in September 2008,” Pelton
said. “The real strengthened significantly last year and is continuing to
strengthen, partly because the Brazilian economy is performing better than
most. With a lot of our handles coming from Brazil, this is putting cost pressure

Bart Pelton
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P.O. Box 330065
Fort Worth, Texas 76133 USA

Brand Handles and Dowels
Honduran and Domestic Pine 

Hardwoods

Phone: 817-361-8180      Fax: 817-361-8658
E-mail: amerwood@sbcglobal.net

800-442-6353
(800-4-HANDLE)

on these handles. 
“The Brazilian government has cracked down on illegal logging in the

Amazon and, during the past year or so, has closed some saw mills to per-
form audits to make sure the mills were in compliance with regulations
concerning logging and that they had the proper permits.

“Some of the mills that were closed have stayed closed. One of the key
suppliers to the U.S. market closed and hasn’t reopened. This has created
some tightness in the supply of some hardwoods, particularly tauri,”
Pelton said.

Pelton explained that in pre-recession times, this tightness in the sup-
ply of hardwoods and the price pressures associated with the strengthen-
ing real would have resulted in shortages. However, since today’s demand
is also down, there has been enough hardwood to supply the market.

“There are also some hardwoods coming out of Indonesia, but similar
to Brazil, the exchange rate there has been working against us,” Pelton
said. “The rate is currently around 9,000 rupiah to the dollar. Going back
a year ago, it was probably closer to 9,600 rupiah to the dollar.

“With the dollar weak and lumber prices depressed in the United
States, I think we could start seeing more handles domestically manu-
factured. For the country and the economy, I think this would be a good
thing. If the manufacturing of handles becomes more prevalent here,
given the convenience of domestic manufacturing, it would be a boon to
all the handle users in the broom, brush, mop and tool industries.”

PelRay also imports pine from Honduras. Now that the political situa-
tion there has stabilized, Honduran pine is becoming more competitive,
Pelton reported.

With a concern for the environment in mind, an important segment of
PelRay’s product offerings are FSC (Forest Stewardship Council) han-
dles.

FSC is an independent, non-governmental, not-for-profit organization
established to promote the responsible management of the world’s forests.

It is a certification system that provides internationally recognized stan-
dard-setting, trademark assurance and accreditation services to compa-
nies, organizations, and communities interested in responsible forestry,
according to www.fsc.org. FSC is represented in more than 50 countries.

While FSC pine handles are readily available, FSC hardwood handles
are not.

“We are currently working on getting certification for Eucalyptus (a
hardwood) handles in a couple of mills, and I am hoping I will be able to
offer FSC Eucalyptus handles by the end of the year,” Pelton said. “The
forests that the handles are coming from are already certified. Eucalyptus
is plantation grown, so it is just a manner of getting the handle mills cer-
tified so that we can offer this product.”

PelRay also deals in metal handles; therefore, company officials keep
a close eye on the steel market.

“A significant number of imported metal handles come out of Italy,”
Pelton said. “Last year the dollar started falling against the euro again and
that made Italian manufacturers less competitive in the United States.
This development has kept some imports out and has opened the way for
more metal handle manufacturing here domestically. This year the euro
has declined against the U.S. dollar, making Italian metal handles more
competitive. There has been some consolidation in the industry and we
are waiting to see how that impacts the market.

“As far as steel prices go, there has been some impact on metal han-
dles. There were some increases a few months ago, but prices have been
fairly stable lately. If the euro remains weak, I think we could see more
imports coming out of Europe, but it is going to be exchange rate driven.”

PelRay’s customer service philosophy is simple and straightforward —
have what the customer wants, when he or she wants it. For a variety of
reasons, including the wide array of handle sizes and finishes used in the
industry, meeting the company’s customer service goals is not always
easy.
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“We tend to keep several container loads of handles in our inventory in
San Antonio, both wood and metal, so that we can respond quickly to cus-
tomers’ orders,” Pelton said. “There are a lot of different sizes and end
treatments out there. It is always a challenge to have the right items on
hand, particularly with the long lead times when importing from overseas. 

“We are not perfect, but we do a good job of keeping the popular prod-
ucts on hand for our customers. It is a challenge not to run out, and it is
also a challenge not to have too much.”

Looking ahead and having weathered the worst of the recession, Pelton
remains optimistic. 

“Many companies that have survived the down economy are stronger
and healthier than before,” Pelton said. “I am confident we are going to
continue to see growth in the coming year.”
Contact: PelRay International, LLC, 610 Lanark Drive, Suite 202, San

Antonio, TX 78218. 
Phone: 210-757-4640; Fax: 210-650-8103.

Website: www.pelray.com.

As 2010 moves into the fourth quarter, Zelazoski Wood Products,
Inc., of Antigo, WI, a leading manufacturer of broom and brush
blocks, has seen business pick up as the U.S. economy has shown

signs throughout the year of emerging from the darkest days of the reces-
sion.

“Business has improved over last year. It is still not as good as we
would like it to be, but we are doing much better,” said ZWP Secretary
Ben Zelazoski.

During the worst of the economic downturn, ZWP did everything it
could to keep its veteran work force intact. Unfortunately, there were
times when hours had to be reduced and some rotating layoffs were nec-
essary. However, as this year progressed, business improved and the lay-
offs ceased.

“January and February were not too good, but in March it began to turn
around,” Zelazoski said. “We have a smaller crew than we did last year.
We downsized somewhat, and we are working pretty steady now. We
haven’t had any layoffs for several months. We have even had to put in a
little overtime here and there.”

In its efforts to combat the effects of the recession, ZWP has branched
out into machining plastics; imprinting, such as hot stamping and brand-
ing; and finishes, such as tinted lacquer and stains.

“We have added laser engraving capabilities now to go along with the
hot stamping and branding,” Zelazoski said.

While broom and brush blocks continue to be the company’s main
products, ZWP also makes other wood items such as cutlery racks, furni-
ture parts, special wooden parts, baseball bats, game calls, fishing lure
bodies and the occasional farm related item. The company’s ability and
flexibility in handling smaller, specialized projects has also been benefi-
cial in staying competitive during the slow economy.

ZWP has also offered blanket orders as another strategy in dealing
with the recessionary economy. Blanket orders help hold down produc-
tion costs and the customer does not have to pay right away.

“Our blanket order program is working out pretty well, Zelazoski
said. “We have noticed that payments from some companies are slowing
up, but at least they are paying.”

Another important cog in the company’s success, recession or no reces-
sion, has been its tradition of personalized customer service. Personal
contact with its customers begins when a live person answers the tele-
phone.

In all, the company’s tradition of offering quality products and cus-
tomer service in conjunction with a renewed emphasis on efficiency
brought about by the down economy, has positioned ZWP to be even
stronger than before.

“Before the recession, I think many companies were getting kind of
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Royal Paint Roller

Royal Paint Roller — a name known in the industry for over
35 years for top quality products, fine service and competitive prices.

Manufacturer of paint rollers in ALL SIZES—from Slim Jim to Jumbo 21⁄4”
I.D. in VARIETY OF FABRICS—including lambskin, kodel, lambswool,
synthetic blends & “Lint Free” woven line.

Also a complete line of frames, trays, paint brushes & painting accessories for
the professional and Do-It-Yourself markets.

Specializing in private labeling at competitive prices.

ROYAL PAINT ROLLER
248 Wyandanch Avenue 

West Babylon, N.Y. 11704
Tel: (631) 643-8012  •   Fax: (631) 253-9428

fat,” Zelazoski said. “Things were going so good that people were find-
ing business pretty easy.”

Located in northern Wisconsin, about 70 miles northwest of Green
Bay, the company is in close proximity to regional forests and the area
lumber industry. While one might think the supply of hardwoods coming
out of the north woods would be plentiful, the down economy has caused
supplies to become limited.

“The problem we have now is, because of the recession many saw
mills have closed and a lot of loggers have found different things to do,”
Zelazoski said. “With fewer mills and fewer people logging, we have
had to go farther for lumber, causing an increase in our costs. We use
a lot of beech and they haven’t been cutting much of that up here. As a
result, we have had to go south to the Kentucky and Tennessee areas to
obtain wood.”

Zelazoski also reported on a project that has been in the works for the
past several years to build the Wood Technology Center of Excellence in
Antigo. The purpose of the center is to train and acclimate people to wood
processing and to help provide skilled workers in related fields. The
undertaking has been a joint effort with the wood industry in central
Wisconsin, Langlade County and Northcentral Technical College of
Wausau, WI. The $3 million project received a grant of $1.2 million from
the Federal Economic Development Administration.

“They broke ground this summer and construction is moving along,”
Zelazoski said. “It is really going to be nice and it is going to be a great
help to the wood industry.”

Zelazoski said an instructor has be hired and is teaching classes using
the facilities of several woodworking companies in the area until con-
struction of the wood technologies center is completed. Zelazoski said the
process in obtaining the grant for the project was difficult at times and he
praised the local Langlade County government for its efforts in moving
the project along.

According to local news reports, the project is expected to create 430
jobs and generate $14 million in private investment for the community.

“The county is building the facility and the technical school will staff
and equip the center,” Zelazoski said. “It has been a joint effort that has
worked very well.”

While the Wood Technology Center of
Excellence promises to be a boon for
Antigo, ZWP was also involved in
another project that has brought some
positive attention to the town.

Working in conjunction with a compa-
ny called RockBats, founded by Roland
Hernandez, a wood scientist and baseball
enthusiast, ZWP makes major league
quality baseball bats used by some
Milwaukee Brewers players.

When the story broke in the spring in the local news media, it stirred
up some excitement and boosted community pride.

“We have become a little bit famous in the area because we have been
making baseball bats that the Milwaukee Brewers have been using,”
Zelazoski said. “Antigo companies make a lot of good products, but none
of them are really a finished product. For example, there is a company
here that makes gears for Caterpillar. There is nothing written on the side
of a Caterpillar that the gears were made in Antigo, WI, but when the sto-
ries about the baseball bats came, I had people come up to me and say,
‘I’m not much of a baseball fan, but I find myself watching the game to
see if they are swinging your bat.’

“The city of Antigo needed something to perk it up. I think this is what
the whole nation needs — something to make people feel good about
themselves again.”

Zelazoski remains optimistic about the future, even though he predicts

Ben Zelazoski

BBM.Oct.w  10/4/10  2:37 PM  Page 27



the climb out of the current economic doldrums
will be a slow and gradual undertaking.

“I’m hoping that manufacturers and con-
sumers see the value of buying American-made
products,” he said. “We need to toot our own
horn. As long as we keep a good attitude, every-
thing is going to work out for the best.”

Contact: Zelazoski Wood Products, Inc., 835
Ninth Ave., 

P.O. Box 506, Antigo, WI 54409. 
Phone: 800-240-0974; Fax: 715-627-2347.

Web site: www.zwpi.com.
E-mail: mail@zwpi.com.

FIMM USA, of Arcola, IL, manufactures
metal handles for brooms, mops, push
brooms and other applications. The com-

pany also makes metal tubing for yard imple-
ments such as rakes and shovels, and for other
products including curtain, shower curtain and
drapery rods. The company offers several diam-
eters of metal tubes with various finishes as
well as telescoping handles.

FIMM USA came into being following the
purchase of Handles USA in April by FIMM
ITALIA S.p.A. Handles USA was a division of
The Thomas Monahan Company, of Arcola.

FIMM USA is housed in the same facility in
Arcola that was the home of Handles USA.

“Business has been good,” said FIMM USA
Sales Consultant Jim Monahan, who was the
former vice president of Handles USA. “FIMM
ITALIA is very excited to be in the U.S. market.
The company is dedicated to being a low-cost
producer, providing excellent service and quali-
ty.”

In addition to Monahan, FIMM USA officials
include President Enrico Spinelli and
Executive Manager Fabio Meli.

Along with its locations in Italy and the
United States, FIMM ITALIA also has metal
handle operations in Mexico (FIMM MEXI-
CO) and China (FIMM CHINA). FIMM
ITALIA is part of the Spinelli Group, a
machinery manufacturer.

FIMM USA is committed to offering high
quality products and customer service. The
retention of much of the former Handles USA
staff has resulted in a smooth transition to the
new ownership, and has also helped in the area
of customer service.

“It really helps when customers are able to
deal with the same people they have dealt with
in the past,” Monahan said. “We continue to
focus on responding to customers’ needs. The
new FIMM management, Spinelli and Meli, had
plans to modernize production when they took
over, and those plans are moving forward. We
have added equipment to increase our capacities
in molds. Plans are also on the table to add glue
plastic coating capabilities.”

As a producer of metal handles, FIMM
USA’s management team closely monitors the
steel market. Monahan explained FIMM USA
uses a specialty steel called “full hard light gage
steel,” which is very strong for the thickness
required to make the company’s handles.

“We had dramatic increases in the cost of
steel in the spring and steel indexes all went
up,” Monahan said. “Full hard light gauge steel
is somewhat hard to find in inventory. Usually
our lead times are 10 to 12 weeks on orders of
this kind of steel; therefore, we always have to
guess where the steel market is going to be three
months out. We try to ensure we have an ample
supply of steel.”

The consolidation of production that has
taken place during the past few years in the steel
industry has also made obtaining steel more dif-
ficult.

“There once were 20 or 30 mills producing
full hard light gage steel and now there are
probably only 4 or 5,” Monahan said. “It
appears many of the big conglomerates in the
steel industry are trying to manipulate the mar-
ket by controlling the supply. As a result, they
are shutting down blast furnaces and watching
inventory a lot closer than in the past.”

In addition to dealing with fewer sources for
full hard light gauge steel, the loss of retail out-
lets due to the down economy and consolidation
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BRISTLES

CHONGQING GLOBAL BRISTLES MFG. CO., LTD.

Xihe Industrial Park, Bafu Town,
Jiulongpo Dist., Chongqing, China

Tel No. ++ 86 23 6760 0109  6760 0276 , 6576 0207 
Fax No. ++ 86 23 6760 0379  6760 7786 

Email:

Contact:
 Mr. He Feng - Managing Director 

 Ms. Wang Lijun - Sales Dept.

Chongqing Global Bristles Mfg. Co., Ltd.
processes and provides natural bristles, Chungking®, 

Hankow, Tsingtao of all qualities, tops and colors, 
(natural black, natural white, bleached white, 

bleached black, boiled, double and triple boiled, 

cut bristles, etc.) to the hair brush, tooth brush, 
artist brush and paint brush industries. We also deal 
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is also a challenge.
“While some smaller retailers have struggled or fallen by the wayside

during the recession, larger retailers seem to be getting even larger,”
Monahan said. “With the consolidation and the loss of markets, it seems
like you have to do business with the big box stores or you don’t have
much of a business. The prevailing philosophy among the large retail-
ers is they want product and they want it now. They want a cheap price
and they want commitments for large volumes. This translates into low
margins, meaning we must be very efficient in our production to serv-
ice the requirements of the large retailers.”

Despite the challenges in doing business in today’s economic climate,
Monahan sees a bright future for FIMM USA.

“The solid foundation upon which the business was built upon years
ago will help ensure continued success,” Monahan said. “The U.S. mar-
ket demands good quality and good customer service, and FIMM USA is
designing its organization to successfully meet and exceed the market’s
demands.”

Contact: FIMM USA, 202 N. Oak St., Arcola, IL 61910. 
Phone: 217-268-5753.

Web site: www.fimmusa.com.

The Whitley-Monahan Handle Co., of Midland, NC, is a manu-
facturer of wooden handles for the broom, brush and mop indus-
try in partnership with The Thomas Monahan Company, of

Arcola, IL.
Whitley-Monahan imports most of its raw material from Brazil, where

the rainy season is poised to get underway.
“The rainy season in Brazil typically begins in October/November,

which can impact the availability of tauari hardwood out of Brazil,” said
Whitley-Monahan Sales Manager Jim Monahan. “We have the capa-

bility of producing handles at our
Midland plant. Much of our raw material
is imported, but we also have some
domestic species that are available.
Whitley-Monahan also has the availabil-
ity for direct shipments from our over-
seas suppliers to customers’ plants.
These factors allow us a lot of flexibility
in designing a program that best meets a
customer’s needs.”

While business has been steady, cur-
rent economic conditions and other issues
have caused raw material prices to increase, thus increasing the cost of
hardwood handles as well.

“Costing has inched up over the last year due to currency exchange
rates as the Brazilian real has strengthened against the U.S. dollar,”
Monahan said. “Higher raw material price increases are also tied to high-
er ocean freight costs and the cost of logging permits in Brazil. During the
past year, we have seen a steady increase in the cost of wood handles. It
hasn’t been completely out of hand, but it has increased due to the cost of
raw material.”

Supply issues have contributed to the difficulty in obtaining domestic
hardwood used for making handles, as the demand for lumber by the
housing industry has decreased. 

“Most of the wood used in making handles domestically is scrap recov-
ery,” Monahan explained. “There is not as much demand for the 2x4s and
the big lumber used in the construction industry; therefore, not as much
scrap is available.”

Despite the difficulty in obtaining domestic scrap to make handles,
Monahan reported there remains enough capacity worldwide to meet
demand.

“Business has been steady and there is certainly enough capacity most
of the year from overseas sources as well as fill-ins of domestic wood to
cover the demand of the U.S. market,” Monahan said. “We work with
suppliers and customers to come up with specifications on a wood handle
to best do the job without over-engineering and creating something that is
too expensive. I think the feel of wood is something that people like and
there is a pretty stabilized market for wood handles. 

“We are working to develop more options for our customers. We are
always searching the world over for new species of wood that would
lower the prices of wood handles. It is not economically feasible to
develop new woods just for wood handles; our markets are not that big.
We must kind of ride the coattails of people who are developing new
woods for larger markets. Unfortunately, because of the slumping con-
struction industry, there has not been much interest in developing new
wood at this time.”
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• Galvanized & tinned wire for 
brush - broom - mop production

 
• Processed Broom Corn & Yucca

• Wood Broom - Mop - Brush Handles
 

• Craft Broom Corn And Supplies
 

• Other Materials - Broom Twine, 
Broom Nails, Mop Hardware

Supplier of Raw Materials to 
Manufacture Brooms, 
Mops, and Brushes

P.O. Box 14634  •  Greensboro, NC 27415

336-273-3609  800-213-9224  
Fax: 336-378-6047 

E-mail: sales@recaddy.com

We ship by pup or truck load direct from Mexico, 
or LTL/ UPS from our Greensboro warehouse.

Jim Monahan
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Get The Right Connection

MOP & BROOM TIPS, EXTENSIONS
AND ADAPTORS BY... DECO

Deco Standard Tips
Juno Tips

5399
(Patented)

Available With Your Company Logo

Customized

For: Wood, Fiberglass& Metal Handles
  We Offer:
• Die Casting
• Powder Coating
• Plating
• Engineering Services

Call Us Today:

1-800-327-9751
1-563-382-4264

Fax: 1-563-382-9845
Deco Products Company

506 Sanford Street
Decorah, Iowa 52101

Visit Our Web Site At: www.decoprod.com
email / jraptes@decoprod.com

Our Facility is
9001 : 2000

Registered Keeping
Deco A Leader In

The Field

WHEN YOUR 
BROOMS & MOPS 
NEED TO BE 
STREET TOUGH

As they say "The Market 
Is Tough" and so are 
Deco's Mop & Broom 
Tips, Extensions & 
Adaptors.

With Deco you have the 
right connection on the 
street with which to 
attach your handles.

Deco's quality tips, 
extensions and adaptors 
are die cast from certified 
zinc alloy, one of nature's 
most impact resistant 
metals. You can order 
standard ACME or your 
own custom threading in 
a wide range of tapers, 
shapes and styles.

So when you need a 
tough connection on the 
end of your handle get in 
the ring with Deco. 
Custom or standard tips 
for brooms and mops. 
Deco gives you clout.

With Modified
3/4 - 5 Standard
ACME Thread
OD .937 - ID .812
Length 2.562

80245252
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BROOM CAPS                       BRUSH and HANDLE FERRULES

MANUFACTURING INCORPORATED
P.O. Box 6505 Wolcott, CT 06716 Phone 203-879-1481
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Monahan reported there is an increased awareness concerning the
responsible cutting of trees in Brazil, brought to bear both by environ-
mentalists and the Brazilian government. 

“We are trying to do our part to make sure our suppliers are legally log-
ging the forests and are replanting. This is to ensure there will be an ample
supply of wood handles for years to come,” he said.

When it comes to offering the best in customer service, Whitley-
Monahan emphasizes quality, on-time shipments and communicating
with customers.

“In the U.S. market, we have to be focused on customer service and
respond to customers’ needs by communicating with them closely,”
Monahan said. “It is a partnership with customers to let them better under-
stand the wood market, what we have available and what we can and cannot
do. We work with them to design products best suited for their application.”

While Brazil is a primary source for
hardwoods, Honduras supplies much of
the pine, a softwood, used in making
handles. Amerwood, of Fort Worth,
TX, deals in the Honduran pine market.
Now that the political situation in the
Central American country has stabilized
following the ouster of its civilian presi-
dent, Manuel Zelaya, last year, Honduran
pine producers are keeping busy.

“One of our biggest problems is keep-
ing enough inventory to supply our cus-

tomers with the particular sizes they
need,” said Amerwood Division Manager Wayne Pringle. “While we
are not overloaded with sales, it does seem that as fast as pine comes in,
it goes out. I think the little country of Honduras is producing just about
all it can at this time. Demand is probably slightly higher than supply
right now, so that is going to keep prices from going down.”

The weather in Honduras is a concern this time of year as it is hurri-
cane season in that part of the world. Pringle explained that October has
historically been the worst month during the rainy season, as hurricanes
this time of year tend to swing further south in the Caribbean Sea.

“We kind of hold our breath during this period because we don’t want
to have another (Hurricane) Mitch that just ruined the country and the
industry for about six months,” Pringle said.

Hurricane Mitch formed in the western Caribbean Oct. 22, 1998. Due
to its slow motion from Oct. 29 to Nov. 3, Mitch dropped historic amounts
of rainfall in Honduras, Guatemala and Nicaragua. The resulting flooding
killed nearly 20,000 people in the region and left about 2.7 million peo-
ple homeless. Damage estimates were more than $5 billion.

One Honduran pine product, 60-inch pine handles, is becoming more
popular because 60-inch hardwood handles are difficult to obtain at this
time. However, because of the higher demand, 60-inch Honduran pine

handles are also becoming more scarce.
“If someone told me today that I could get a container of 60-inch han-

dles, I would say, ‘Can you ship me five containers?’” Pringle said.
Looking down the road, both Monahan and Pringle see good things for

the wood handle segment.
“We feel the market is stable and there is room for growth. For certain

applications, wood handles are still the best and many consumers prefer a
wood handle,” Monahan said. “Our challenge is to get the best engineered
wood handle into the our customers’ hands so they can manufacture their
product and get it into the hands of the final end-user.”

Pringle added: “There is always going to be a need for wood. There
have been many products that have gone to metal and fiberglass and other
things, but there will always be a demand for wood.”

Contact: The Thomas Monahan Company, 202 N. Oak, P.O. Box 250,
Arcola, IL 61910. Phone: 217-268-4955; 

Toll Free: 800-637-7739; Fax: 217-268-3113.
Web site: www.thomasmonahan.com.

Contact: Amerwood International, Inc., P.O. Box 330065, Fort Worth,
TX 76133. Phone: 800-4HANDLE (442-6353).

Fiberglass Innovations, of Rockford, IL, is a leading manufactur-
er of pultruded fiberglass products, including mop and broom han-
dles. Other fiberglass offerings include snow poles, market reflec-

tors, delineators, replacement handles and customized products. 
“We manufacture various types of fiberglass pultruded products, of

which mop and broom handles are a big segment for us,” said Fiberglass
Innovations Director of Sales and Marketing Jeff Jones. “We also
make sledge hammer handles, which is a huge industry for us. Other pop-
ular products are driveway markers and banner brackets.”

Fiberglass Innovations largest sales base is products used on golf
courses, including flag sticks and handles for sand trap rakes. In the pro-
duction of mop and broom handles, the company uses a unique process.

“We make a product called ‘plastic core,’” Jones said. “We pultrude the
fiberglass around a honeycombed plastic core to make a mop or broom
handle. It is an interesting process.”

While the mop handle side of the business has been steady, sales of
other Fiberglass Innovations’ products are up, according to Jones.

“This is the best year we have ever had overall,” he said. “Sales of golf
course products and snow poles are booming. Because we are so diversi-
fied, when business is down in one area, it is up in another.

“Some products are a must. If you are in the foodservice industry, you
have to have a fiberglass mop handle, or you can’t mop your floors. If you
can afford to play golf, you are going to play. If you are a snowplower and
don’t mark the islands in the parking lot you are plowing, it is going to
cost you a fortune in repair work.

“Every 15 months or so, many national restaurant chains change out
their entire sanitation systems. They throw all those mops away and buy

Wayne Pringle
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new ones. With those mops, come new handles.”
Fiberglass Innovations management and staff are proud that they man-

ufacture all the company’s products in the United States, using American
ingredients.

“I can’t compete with most (imports) price-wise, but ours customers
don’t have to buy our products by the container load. A customer can buy
1,000 handles and I will be satisfied,” Jones said.

Jones believes keeping informed and using the latest technologies is
imperative to compete in today’s marketplace.

“We stay on top of the most modern tools to conduct our business,”
Jones said. “We use the best and latest items from cell phones to machin-
ery to computers to dies. We also use the best products in our manufac-
turing. The customer is going to pay more from us, but he or she is also
going to get the best product. We don’t get products coming back.”

Jones explained that pultrusion is a mature industry and the machinery
has not changed dramatically over the years, except that modern
machines can put out product at a faster rate.  True to its philosophy of
employing the latest in technologies, Fiberglass Innovations uses state-of-
the-art pultrusion equipment.

“Modern pultrusion equipment will pull more product,” Jones said.
“It is wider which allows more dies to be used at the same time. We can
run 15 dies in a smaller size solid rod. We are able to run 5 mop han-
dles at a time. We pay extra for the best dies that are the correct in size
to the milligram. It is a constant process to keep up with the latest dies.”

There are some age-old concepts in business that are hard to improve
upon. Fiberglass Innovations’ philosophy when it comes to customer
services falls into this category — “the customer is always right.”

“We stand by our word and our customers. This is how we have culti-
vated customer loyalty,” Jones said. “Our reputation and word-of-mouth
are effective marketing tools. If a customer calls with a problem, I ease
his or her mind immediately, because without customers, we don’t have

a business.”
In acquiring customers over the years,

Jones has employed the personal touch by
making it a point to meet with customers
and potential customers face-to-face.

“I like to shake their hands and show
them how our products can service their
needs,” Jones said.

Jones added that being a member of
various trade organizations, including
the ABMA (American Brush
Manufacturers Association), has been a
valuable avenue in which to meet mop industry executives.

One new product Fiberglass Innovations has developed is a 7/8-inch
mop handle. While mop handles are typically thicker, Jones said the
smaller handles are marketed as an option for applications where a firmer
handle is not necessary.

“Currently, the demand for 7/8-inch handles in the mop industry is not
huge, but there is some interest,” Jones said. “All of our golf course sand
trap rake handles are made out of 7/8-inch plastic core, so we adapted the
process to allow us to make mops also. Basically, we have created a new
size.”

Looking ahead, Jones sees an “outstanding” future for Fiberglass
Innovations, especially since fiberglass mop handles are in great demand
in the foodservice sector.

“As long as people are eating in restaurants, we are going to sell mop
handles,” Jones said.

Contact: Fiberglass Innovations, L.L.C., 2219 Kishwaukee St.,
Rockford, IL 61104. Phone: 815-962-9338; Fax: 815-962-9353.

Website: www.fiberglassinnovations.com.

Jeff Jones

National Broom & Mop Convention 
Scheduled For November 18-19, 2010

The 2010 National Broom & Mop Meeting is scheduled for
Thursday and Friday, November 18-19, at the Hilton St. Louis
Airport hotel, located near Lambert-St. Louis (MO) International

Airport.
Participating in the annual event will be broom, mop and related sup-

pliers and manufacturers from across the United States. Co-chairmen of
this year’s meeting are Mark Quinn, of Quinn Broom Works, Inc.,
Greenup, IL; and Jim Monahan, of The Thomas Monahan  Co., Arcola,
IL.

“The purpose of the meeting is to come together and discuss subjects
associated with the (broom, mop and related) industry and work on
answers,” Quinn said. “Everyone in business has been influenced in
recent years by changes in the world economy. This event can help par-
ticipants better discuss industry issues and strive for future success.”

This year’s agenda includes a 5 p.m. social hour and 6 p.m. dinner on
Thursday while the meeting portion of the event begins at 8 a.m. on
Friday. Highlighting Friday’s meeting will be the following industry
reports and scheduled speaker as of late September:

• Metal Handles — Jim Monahan, FIMM USA and The Thomas
Monahan Co., both of Arcola, IL;

• Wood Handles — Wayne Pringle, Amerwood, Fort Worth, TX;
• Fiberglass Handles — Jeff Jones, Fiberglass Innovations, Rockford,

IL;
• Changes To Fiber — Andrew Daily, Jones Companies, Ltd.,

Humboldt, TN; 
• Broom Corn / Sotol — Ray LeBlanc, PelRay International, San

Antonio, TX;

• Brush Fiber — Chris Monahan, Brush Fibers, Inc., Arcola, IL;
• Poly — Les Laske, Vonco Products, Inc., Lake Villa, IL; and Walter

Dudziak, Creative Poly, Inc., Rochelle, IL;
• Mop Hardware — Pat Monahan, The Thomas Monahan Co., Arcola,

IL; 
• Currency Connection — Bart Pelton, PelRay International, San

Antonio, TX;
• Lacey Act — Ray LeBlanc, PelRay International, San Antonio, TX;

and,
• ABMA Update — Jim Nairn, Harper Brush Works, Fairfield, IA.
A guest speaker, Chris LeBeau, is also part of Friday’s agenda and will

speak about health care. Friday’s meeting is slated to be completed
around noon.

Room reservations must be made through the hotel. Reservation dead-
line to receive the secured rate of $97 is November 4. When making a
reservation, attendees should refer to the National Broom & Mop meet-
ing code “BMC” for the group rate.

The Hilton St. Louis Airport hotel is located at 10330 Natural Bridge
Rd., St. Louis, MO 63134-3303. Phone numbers are: 800-314-2117 and
314-426-5500; Fax: 314-426-3429. 

Visit www.hiltonstlouisairport.com for further hotel information. 
Registration fee for the meeting is $92 per person to be paid by check

or money order to Quinn Broom Works, Inc., P.O. Box 575, Greenup, IL
62428. 

For more information on the meeting, contact Mark Quinn at 800-626-
7282 (qbroom@rr1.net) or Jim Monahan at 800-637-7739 (jim@thomas-
monahan.com).
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202 N. Oak  •  Box 250
Arcola, IL 61910
217-268-4955  •  Fax 268-3113
www.thomasmonahan.com

Arcola
Broom Corn Festival Race

2010

We Go The EXTRA MILE!

2010

JIM PAT TIM
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Exports, Imports Show Gains During First Half Of 2010
By Rick Mullen, BBM Associate Editor

U.S. government trade figures for the first half of 2010 indicate raw
material imports were up in two of the four categories outlined in this
issue, compared to the first half of 2009. For June 2010, raw material
imports were up in all four categories outlined, compared to June 2009.

Import totals for the first half of 2010 were up in five of the seven fin-
ished goods categories outlined from the same time period in 2009. In
June 2010, five of the seven categories outlined also recorded increases,
compared to June 2009.

RAW MATERIAL IMPORTS
Hog Bristle

The United States imported 71,238 kilograms of hog bristle in June 2010,
up from 21,104 kilograms imported in June 2009. During the first half of
2010, 140,986 kilograms of hog bristle were imported, about a 2 percent
decrease from 144,341 kilograms imported during the first half of 2009.

China sent all of the hog bristle imported to the United States during
the first half of 2010.

The average price per kilogram for June 2010 was $4.72, up about 41 per-
cent from the average price per kilogram for June 2009 of $3.34. The aver-
age price per kilogram for the first half of 2010 was $9.21, down about 6 per-
cent from the average price per kilogram of $9.75 for the first half of 2009.

Broom And Mop Handles
The import total of broom and mop handles during June 2010 was 2.2

million, up about 22 percent from 1.8 million during June 2009. During the
first half of 2010, 9.6 million broom and mop handles were imported, com-
pared to 10.6 million for the first half of 2009, a decrease of about 9 per-
cent.

During the first half of 2010, the United States received 4.1 million
broom and mop handles from Brazil, 2.7 million from Honduras and 1.4
million from China.

The average price per handle for June 2010 was 71 cents, up about 22
percent from 58 cents for June 2009. The average price for the first half
of 2010 was 71 cents, up about 3 percent from the average price record-
ed for the first half of 2009 of 69 cents.

Brush Backs
June 2010 imports of brush backs totaled 736,535, up about 228 per-

cent from the June 2009 total of 224,490 brush backs. During the first half
of 2010, 4.2 million brush backs were imported, up about 223 percent
from 1.3 million for the first half of 2009.

Canada shipped 1.6 million brush backs to the United States during the
first half of 2010, while China shipped 1.5 million and Brazil sent
722,042.

The average price per brush back was 50 cents during June 2010, up
about 9 percent from the average price for June 2009 of 46 cents. For the
first half of 2010, the average price per brush back was 47 cents, down 2
cents from the average price for the first half of 2009.

Metal Handles
The import total of metal handles during June 2010 was 3 million, up

about 3 percent from 2.9 million for June 2009. During the first half of
2010, 17.8 million metal handles were imported, up about 24 percent
from 14.3 million for the first half of 2009.

During the first half of 2010, Italy shipped 9.2 million metal handles to
the United States, while China sent 6 million and Spain exported 2.4 million.

The average price per handle for June 2010 was 50 cents, down about
18 percent from 61 cents for June 2009. The average price for the first
half of 2010 was 49 cents, down about 22 percent from 63 cents for the
first half of 2009.

FINISHED GOODS IMPORTS
Brooms Of Broom Corn Valued At Less Than 96 Cents

Imports of brooms of broom corn valued at less than 96 cents per
broom during June 2010 totaled 2,448, down about 88 percent from
20,772 brooms imported during June 2009. During the first half of 2010,
49,968 brooms of broom corn were imported, down about 4 percent from
51,948 imported during the first half of 2009. 

All the brooms were imported from Mexico.
The average price per broom in June 2010 was 84 cents, down 2 cents

from June 2009. The average price per broom for the first half of 2010 was
also 84 cents, up about 6 percent from 79 cents for the first half of 2009.

Brooms Of Broom Corn Valued At More Than 96 Cents
The United States imported 853,922 brooms of broom corn valued at

more than 96 cents per broom during June 2010, compared to 765,854 in
June 2009, an increase of about 11 percent. During the first half of 2010,
4.8 million brooms of broom corn were imported, up about 17 percent
from 4.1 million imported during the first half of 2009.

Mexico shipped 4.6 million brooms to the United States during the first
half of 2010, with the remainder coming from Honduras.

The average price per broom for June 2010 was $2.35, down about 6 per-
cent from $2.51 for June 2009. The average price per broom for the first half
of 2010 was $2.44, down about 1 percent from $2.47 for the first half of 2009.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material during

June 2010 was 346,031, up about 379 percent from 72,222 brooms and
brushes imported during June 2009. During the first half of 2010, 1.6 mil-
lion brooms and brushes were imported, up about 127 percent from
705,000 imported during the first half of 2009.

Sri Lanka exported 1.1 million brooms and brushes to the United States
during the first half of 2010, while Vietnam sent 175,050 and China
shipped 107,448.

The average price per unit for June 2010 was $1.30, down about 27
percent from $1.78 for June 2009. The average price for the first half of
2010 was $1.43, a decrease of about 24 percent from the average price
recorded for the first half of 2009 of $1.89.

Toothbrushes
The United States imported 77.3 million toothbrushes in June 2010, up

about 17 percent from 65.8 million imported in June 2009. During the first
half of 2010, 435.5 million toothbrushes were imported, an increase of
about 8 percent from 404.1 million imported during the first half of 2009.

China sent 304.4 million toothbrushes to the United States during the
first half of 2010, while Switzerland sent 52.9 million and India shipped
16.6 million.

The average price per toothbrush for June 2010 was 21 cents, the same
as the average price for June 2009. The average price for the first half of
2010 was also 21 cents, the same as the first half of 2009.

Shaving Brushes
The United States imported 7.6 million shaving brushes in June 2010,

down about 42 percent from 13.2 million imported in June 2009. During the
first half of 2010, 53.2 million shaving brushes were imported, a decrease
of about 29 percent from 75.1 million imported during the first half of 2009.

China sent 23.5 million shaving brushes to the United States during the
first half of 2010, while Mexico sent 16.1 million and Germany shipped
9.3 million.

The average price per shaving brush for June 2010 was 16 cents, up
about 45 percent from the average price for June 2009 of 11 cents. The
average price for the first half of 2010 was 12 cents, down 1 cent from the
average price for the first half of 2009.
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Paint Rollers
The United States imported 6.9 million paint rollers in June 2010, up

about 15 percent from 6 million imported in June 2009. During the first
half of 2010, 31.2 million paint rollers were imported, an increase of
about 11 percent from 28.2 million imported during the first half of 2009.

China sent 21.8 million paint rollers to the United States during the first
half of 2010, while Mexico sent 6.9 million and Germany shipped 2 million.

The average price per paint roller for June 2010 was 46 cents, the same
as for June 2009. The average price for the first half of 2010 was 43 cents,
down about 20 percent from 54 cents for the first half of 2009.

Paintbrushes
U.S. companies imported 27.8 million paintbrushes during June 2010,

up about 17 percent from 23.7 million paintbrushes imported during June
2009. Paintbrush imports for the first half of 2010 were 129.5 million, up
about 20 percent from 108.2 million recorded for the first half of 2009.

China shipped 112.5 million paintbrushes and Indonesia shipped 14.9
million to the United States during the first half of 2010.

The average price per paintbrush for June 2010 was 26 cents, the same
as the average price for June 2009. The average price for the first half of
2010 was also 26 cents, down about 21 percent from the average price of
33 cents for the first half of 2009.

EXPORTS
Export totals for the first half of 2010 were up in all four categories out-

lined, compared to the first half of 2009. In June 2010, three of the four
categories also reported increases in exports, compared to June 2009.

Brooms & Brushes Of Vegetable Materials
The United States exported 11,202 dozen brooms and brushes of veg-

etable materials during June 2010, down about 9 percent from the June

2009 total of 12,272 dozen. Exports of brooms and brushes of vegetable
materials during the first half of 2010 were 57,223 dozen, up about 37
percent from 41,686 dozen for the first half of 2009.

The United States shipped 19,050 dozen brooms and brushes to Canada
during the first half of 2010. Meanwhile, Mexico imported 12,702 dozen
and France received 9,383 dozen.  

The average price per dozen brooms and brushes was $27.17 in June
2010, down about 24 percent from $35.98 for June 2009. The average
price per dozen brooms and brushes for the first half of 2010 was $32.10,
a decrease of about 21 percent from the average price per dozen for the
first half of 2009 of $40.84.

Toothbrushes
During June 2010, the United States exported 8.4 million toothbrushes,

up about 15 percent from the total recorded in June 2009 of 7.3 million.
During the first half of 2010, 52 million toothbrushes were exported, up
about 11 percent from 46.9 million exported during the first half of 2009.

The United States exported 17.7 million toothbrushes to Canada during
the first half of 2010, while sending 14.8 million toothbrushes to Mexico. 

The average price per toothbrush for June 2010 was 60 cents, down
about 10 percent from the average price for June 2009 of 67 cents. The
average price per toothbrush for the first half of 2010 was 72 cents, up
about 4 percent from 69 cents for the first half of 2009.

Shaving Brushes
The export total of shaving brushes during June 2010 was 2 million, up

significantly from 392,640 recorded for June 2009. During the first half
of 2010, 7.3 million shaving brushes were exported, compared to 3.7 mil-
lion during the first half of 2009, an increase of about 97 percent.

During the first half of 2010, Brazil imported 2.3 million brushes from
the United States, while Canada imported 1.9 million and Mexico
received 1.4 million.

The average price per shaving brush for June 2010 was 69 cents, down
about 60 percent from $1.74 for June 2009. The average price for the first
half of 2010 was $1.01, down about 45 percent from the average price
recorded for the first half of 2009 of $1.83.

Paintbrushes
Paintbrush total exports during June 2010 were 192,289, up about 164

percent from 72,918 paintbrush exports recorded for June 2009. During
the first half of 2010, 994,556 paintbrushes were exported, up about 110
percent from 472,694 during the first half of 2009.

Canada imported 621,665 paintbrushes from the United States during
the first half of 2010, while The Netherlands received 117,069.

The average price per paintbrush for June 2010 was $10.79,  down
about 36 percent from $16.82 for June 2009. The average price for the
first half of 2010 was $11.87, down about 27 percent from $16.29 record-
ed for the first half of 2009.
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Brush Manufacturers

STAPLE SET MANUFACTURER
CUSTOM SHAPES: Wheel–Cylinder–Strip–Disc
ALL MEDIUMS: Wood–Plastic–Metal–Leather

Short Run and Private Label
SEND US YOUR SPECIALS

YOUNG & SWARTZ, INC.
CHERRY & SPRUCE STS.  •  BUFFALO, N.Y. 14204

PHONE 852-2171    AREA CODE 716
FAX (716) 852-5652
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Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)
Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles
June Year To Date

Country Net Q/Ton Value Net Q/Ton Value
Mexico 2 8,130
Chile 1 8,250
France 11 39,744 29 103,680
Portugl 1 2,756
TOTAL 11 39,744 33 122,816

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

June Year To Date
Country Net Q/Dozen Value Net Q/Dozen Value
Canada 3,288 121,067 19,050 669,523
Mexico 4,866 51,487 12,702 206,734
Belize 184 11,088 250 16,144
C Rica 147 2,771 326 6,046
Panama 334 6,576 777 12,474
Bermuda 4 2,714 4 2,714
Bahamas 88 9,366 1,662 86,264
Jamaica 293 8,098
Dom Rep 21 6,260
B Virgn 12 3,121
S Lucia 99 2,877
Barbado 100 3,397
Trinid 701 23,115
N Antil 146 4,800
Aruba 147 4,850
Guadlpe 146 3,374
Colomb 783 30,715 783 30,715
Brazil 749 26,413
U King 874 41,025 3,564 195,415
Ireland 392 21,012
Belgium 196 6,463
France 6 5,478 9,383 229,628
Fr Germ 25 3,840
Czech 6 2,502
Poland 84 3,460
Portugl 14 7,108
Israel 80 9,557
S Arab 2,339 122,908
Afghan 33 7,664
Singapr 384 12,667 1,157 39,423
Phil R 401 4,761
Kor Rep 83 4,770
Japan 244 9,398 1,436 48,042
Austral 62 13,482
TOTAL 11,202 304,352 57,223 1,836,954

9603210000 Toothbrushes
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 2,498,429 1,451,416 17,668,370 11,220,063
Mexico 2,548,468 821,861 14,755,578 5,246,304
Guatmal 3,456 2,845
Belize 77,472 24,731
Salvadr 22,242 58,997
Hondura 18,144 15,836
C Rica 3,456 2,845 15,578 29,321
Panama 9,792 5,350
Bermuda 7,214 7,559
Bahamas 7,812 4,640 7,812 4,640

Jamaica 25,773 10,842
Haiti 50,444 23,392
Dom Rep 1,589 16,551 299,769 127,486
Antigua 15,120 14,620
Barbado 10,288 11,859
Trinid 22,920 9,572 94,769 71,381
N Antil 14,154 26,393
Aruba 5,816 8,690 5,816 8,690
Colomb 6,829 31,411 61,936 161,957
Venez 292,035 175,987
Guyana 300 2,804
Ecuador 20,880 8,299 73,152 26,182
Peru 43,760 37,311 177,392 90,318
Chile 41,688 50,689 337,226 176,614
Brazil 5,760 15,333 452,860 457,941
Paragua 2,000 16,993
Argent 73,796 75,515 902,270 432,597
Sweden 480 3,197 480 3,197
Finland 6,576 6,212
Denmark 27,936 29,030
U King 16,420 28,088 150,816 838,693
Ireland 432,000 125,310
Nethlds 83,518 423,732 381,508 2,625,351
France 10,487 27,532
Fr Germ 84,584 298,037 602,708 3,303,531
Austria 463 8,400
Slovak 344 3,520 344 3,520
Switzld 676 6,912
Russia 1,584 9,726 4,037 30,369
Spain 960 5,972
Italy 479 4,896 4,642 40,916
Greece 2,736 3,118 2,736 3,118
Lebanon 977 10,000
S Arab 18,932 19,871
Arab Em 230,687 333,572
India 48,000 91,774 797,778 1,544,752
Thailnd 1,850 18,927 94,517 147,341
Vietnam 250,000 37,500
Malaysa 8,784 2,749
Singapr 96,774 39,499 303,625 169,004
Phil R 7,120 9,673
China 666,948 488,788 1,911,861 1,353,829
Kor Rep 1,136,290 514,636 5,263,996 2,612,824
Hg Kong 925,209 513,973 2,564,300 1,755,369
Taiwan 1,580 13,947 1,100,516 540,279
Japan 17,935 47,413 439,833 2,141,892
Austral 20,049 17,741 1,947,464 1,137,589
N Zeal 16,239 24,862
Rep Saf 26,640 8,420 27,840 18,549
TOTAL 8,412,623 5,063,565 52,011,800 37,369,420

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

June Year To Date
Country Net Q/No. Value Net Q./No. Value
Canada 389,256 245,454 1,863,145 1,654,739
Mexico 404,722 479,528 1,357,743 1,817,157
Guatmal 3,059 12,089
Salvadr 1,440 10,483
C Rica 1,632 2,781 9,632 5,661
Bahamas 21,340 24,090
Turk Is 600 2,556
Cayman 137 10,395
Dom Rep 2,358 23,372
S Lucia 121 3,988 121 3,988
Barbado 1,658 6,822
Trinid 762 6,000 7,554 61,565
N Antil 10,152 13,427
Colomb 229,480 66,429
Venez 204,065 64,544
Ecuador 1,002 7,014
Peru 2,598 20,287
Chile 2,452 22,419 10,911 90,620
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Brazil 940,100 208,582 2,342,069 601,880
Argent 86,673 41,699 344,340 142,928
Sweden 5,598 45,545
Norway 374 6,657
Finland 19,781 19,656 19,781 19,656
U King 6,923 48,784 42,620 309,962
Nethlds 3,426 18,368
Belgium 26,276 53,950
France 9,569 87,504 52,148 368,319
Fr Germ 20 4,605 62,866 211,379
Czech 15 3,085
Poland 1,875 17,150
Russia 2,040 7,060
Spain 100 2,790
Italy 1,382 12,642 13,197 131,134
S Arab 2,620 6,727
Arab Em 2,197 20,088 4,443 78,541
Bngldsh 437 4,000
Thailnd 9,610 87,885
Singapr 2,352 20,670 7,022 43,352
Indnsia 2,848 5,924
Phil R 574 5,250 574 5,250
China 7,692 70,334 39,022 362,736
Kor Rep 3,116 30,686
Hg Kong 1,054 12,265 370,732 537,205
Japan 85,000 36,780 183,262 236,020
Austral 784 4,014 9,161 36,093
N Zeal 140 7,686
Egypt 720 3,492
Gabon 551 5,040
Rep Saf 2,647 55,195
TOTAL 1,963,046 1,353,043 7,280,625 7,340,933

9603300000 Artists Brushes, Writing Brushes and Similar Brushes
for the Application of Cosmetics

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 492,618 961,441 2,359,569 5,581,053
Mexico 55,561 186,388 252,095 844,007
Salvadr 3,014 11,122
C Rica 782 9,763
Panama 75 3,048 3,882 18,344
Jamaica 1,266 4,672
Dom Rep 4,688 25,797
Barbado 4,238 5,181 4,238 5,181
Trinid 106 4,058
Colomb 35,573 72,690
Venez 1,152 3,103 2,760 9,037
Ecuador 8,000 48,170 10,854 60,079
Peru 2,867 11,263
Chile 5,621 101,079 9,461 110,592
Brazil 3,029 11,193 83,372 322,288
Argent 1,962 3,630
Sweden 14,611 63,735
Norway 11,109 48,399 41,939 221,216
Finland 7,329 32,368
Denmark 2,500 13,550
U King 31,400 210,373 210,343 1,452,681
Ireland 1,248 4,604 10,649 52,810
Nethlds 4,591 13,529
Belgium 4,305 15,883 14,990 55,303
France 18,741 75,961 70,229 266,687
Fr Germ 12,182 63,484 24,512 112,857
Austria 9,917 36,590
Switzld 1,514 16,869
Estonia 633 9,600
Poland 19,899 73,421
Russia 1,475 5,444
Spain 1,980 2,791
Italy 17,233 63,581 34,488 128,329
Greece 1,329 4,904
Turkey 692 2,552
Israel 5,132 18,935

S Arab 2,148 7,925 2,148 7,925
Arab Em 3,400 14,059
Thailnd 1,328 4,900 3,908 14,416
Malaysa 2,998 11,061
Singapr 10,408 38,404
Phil R 5,464 20,160
China 120 7,211 39,084 150,975
Kor Rep 2,820 10,403 50,254 612,503
Hg Kong 2,717 12,326 155,140 351,377
Taiwan 3,256 12,014 5,810 21,438
Japan 6,902 24,918 51,646 172,999
Austral 22,768 84,006 129,176 519,993
B Ind O 3,206 11,304
Tnzania 4,605 46,000
Rep Saf 7,877 29,063
TOTAL 708,571 1,965,591 3,730,365 11,699,424

9603402000 Paint Rollers
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 211,857 439,260 1,112,455 3,030,567
Mexico 23,711 26,774 188,663 433,695
Guatmal 5,616 4,960
C Rica 2,768 35,776
Panama 3,215 17,316
Bermuda 1,464 3,667 15,819 50,940
Bahamas 1,916 4,586
Jamaica 3,750 9,567
Dom Rep 7,200 6,416 16,403 109,774
Trinid 36 3,591 36 3,591
Aruba 2,181 38,279
Colomb 7,563 8,257
Venez 3,625 55,034
Peru 1,000 4,900
Chile 9,250 13,745
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Argent 165 14,907
Finland 7,000 14,180
U King 8,411 33,225
Ireland 2,081 11,601
Nethlds 151 2,650
Belgium 10,811 52,401
France 447 7,852
Fr Germ 3,691 10,434 25,925 64,769
Czech 367 6,440 367 6,440
Switzld 3,040 12,661
Italy 500 8,780
Israel 700 12,289
Jordan 491 4,745
Kuwait 498 8,750
S Arab 41,218 39,434
Arab Em 14,764 26,048
India 3,853 28,620
Vietnam 912 16,000
Malaysa 595 8,953
Singapr 242 4,250
Indnsia 2,640 8,395
China 13,906 31,199
Kor Rep 430 14,185
Hg Kong 92,800 86,286 319,757 337,652
Japan 1,464 7,104 4,021 27,241
Austral 111,444 117,605 115,352 162,651
N Zeal 1,368 5,043
Fr Poly 452 5,988 452 5,988
Egypt 1,980 4,060
Nigeria 4,320 4,295
Rep Saf 3,000 4,650 120,832 90,264
TOTAL 457,486 718,215 2,081,489 4,890,515

9603404020 Paint Pads
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 1,296 2,718 39,416 110,509
Dom Rep 300 3,948
N Antil 350 2,673
Ecuador 399 2,830
Peru 1,524 2,934 4,422 29,784
Argent 906 9,072
Finland 2,000 3,320
U King 625 9,960
Russia 440 5,263
Italy 984 6,983 984 6,983
Israel 1,267 42,575
Singapr 515 3,653
China 498 5,976
Kor Rep 3,680 26,117
Hg Kong 4,500 16,350 9,000 31,740
Austral 18,925 22,620 28,985 60,082
Rep Saf 200 4,580
TOTAL 27,229 51,605 93,987 359,065

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 113,889 883,612 621,665 5,249,007
Mexico 5,337 94,348
Salvadr 822 17,056
Hondura 706 16,576 2,846 58,782
Nicarag 612 2,735
C Rica 3,623 89,099
Panama 1,459 33,205 7,519 183,354
Bermuda 900 6,366 5,801 55,860
Bahamas 1,182 28,126 8,646 192,575
Jamaica 386 8,000 772 16,000
Cayman 5,130 63,621
Dom Rep 2,123 50,181 2,270 53,240
B Virgn 58 3,902 58 3,902
Antigua 1,606 35,473 2,078 51,636
Monsrat 342 22,549

S Lucia 235 6,522
Barbado 412 11,333
Trinid 1,164 12,271
N Antil 26,131 144,227 26,477 157,922
Aruba 51 3,872 520 13,605
Colomb 627 13,000 6,136 121,291
Surinam 127 2,638
Ecuador 579 12,000
Peru 806 25,648
Chile 8,601 178,407
Brazil 14 3,741 4,319 89,639
Uruguay 2,041 42,328 2,041 42,328
Argent 3,473 58,475
Iceland 12 2,699 12 2,699
Sweden 1,457 21,650 6,657 94,450
Norway 248 5,142
Finland 838 4,925
Denmark 2,509 10,155 14,487 76,689
U King 10,927 257,379 61,057 1,191,002
Ireland 341 7,077 4,771 34,683
Nethlds 14,109 292,640 117,069 2,371,528
France 3,540 83,159
Fr Germ 5,260 75,262 14,354 165,446
Poland 1,541 30,974 3,801 79,739
Italy 134 2,786 134 2,786
Greece 44 7,553 44 7,553
Israel 265 7,285 5,341 112,566
S Arab 155 3,210
Arab Em 2,053 22,791
Bahrain 178 3,687
Vietnam 4,382 90,904
Malaysa 1,981 16,026
Singapr 127 2,625 2,891 43,097
Indnsia 1,372 28,464
China 2,634 73,658
Kor Rep 1,331 27,622
Hg Kong 8,561 159,744
Japan 949 21,804 3,690 48,840
Austral 3,047 55,017 3,476 70,419
N Zeal 394 8,173 6,569 86,478
Moroc 213 4,415
Nigeria 306 7,564
TOTAL 192,289 2,075,688 994,556 11,805,129

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 311,902 2,405,181 1,628,254 14,567,297
Mexico 73,932 971,722 378,798 5,140,360
Guatmal 316 5,121
Salvadr 30 2,910
Hondura 3,097 50,232
C Rica 2,078 11,387 6,707 73,498
Panama 1,060 17,194 15,455 234,710
Bermuda 2,123 22,370
Bahamas 13 2,774 13 2,774
Jamaica 1,404 22,000
Haiti 128 3,228 518 7,828
Dom Rep 445 7,224 3,394 55,041
Antigua 336 2,771 336 2,771
Barbado 160 2,598
Trinid 3,134 31,762
N Antil 255 4,143
Aruba 2,225 32,369
Colomb 786 12,746 8,428 83,213
Venez 4,493 75,134
Ecuador 1,973 32,000 2,865 51,391
Peru 4,232 14,458 6,749 63,500
Chile 4,872 36,065 18,455 111,674
Brazil 10,513 199,452
Uruguay 450 7,301 4,063 24,266
Argent 762 11,069

PAGE 42 BROOM, BRUSH & MOP October 2010

BBM.Oct.w  10/4/10  2:38 PM  Page 42



Sweden 470 7,628
Norway 1,154 18,717
Finland 590 17,323 1,446 31,201
Denmark 711 44,379
U King 10,142 141,805 33,431 432,611
Ireland 2,769 51,152
Nethlds 1,802 8,566 27,726 238,787
Belgium 564 9,152 4,716 63,291
Luxmbrg 291 14,095 709 34,136
France 845 13,704 5,211 84,522
Fr Germ 2,505 40,631 9,935 177,465
Czech 432 6,716 3,179 51,272
Switzld 5,236 39,197
Estonia 48 5,046
Lithuan 26 6,671
Poland 252 10,420 371 19,276
Russia 2,692 43,658 7,493 121,528
Kazakhs 357 5,793 357 5,793
Spain 803 9,080 2,474 30,418
Italy 8,060 113,147
Greece 389 15,630 389 15,630
Romania 449 7,278
Cyprus 1,932 11,183
Lebanon 3,468 15,591
Iraq 740 12,005
Israel 215 6,928 1,396 33,419
Kuwait 2,869 46,536 3,167 51,368
S Arab 452 11,137 9,811 148,845
Qatar 441 7,152 6,143 102,065
Arab Em 39 6,345 3,099 46,537
Afghan 274 4,443 5,223 84,733
India 600 4,050 4,098 33,916
Pakistn 1,072 17,386 23,374 107,121
Thailnd 391 8,992 1,284 32,565
Vietnam 903 14,644
Malaysa 426 6,903 2,555 23,026
Singapr 1,780 11,919 3,338 47,955
Indnsia 996 11,522
Brunei 170 2,763
Phil R 1,200 9,406 4,018 23,699
China 13,857 77,706 41,329 456,023
Mongola 163 2,641
Kor Rep 4,654 51,107 22,890 219,990
Hg Kong 15,320 226,388
Taiwan 182 2,947 8,097 123,614
Japan 2,311 44,068 33,107 287,521
Austral 4,962 72,275 24,771 332,887
N Zeal 620 5,807 9,626 67,863
N Caldn 235 3,816
Tonga 950 7,831
Nigeria 356 5,528
Ethiop 513 8,315
Reunion 194 3,150
Rep Saf 17 3,347 1,947 26,894
TOTAL 460,233 4,259,078 2,454,120 25,052,046

0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof

June Year To Date
Country Net Q/KG Value Net Q/KG Value
China 71,238 336,344 140,986 1,298,055
TOTAL 71,238 336,344 140,986 1,298,055

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

June Year To Date
Country Net Q/KG Value Net Q/KG Value
China 2,000 37,950 22,232 449,881
Japan 2 7,747 2 7,747
TOTAL 2,002 45,697 22,234 457,628

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

June Year To Date
Country Net Q/KG Value Net Q/KG Value
Paragua 531 14,013
Argent 24 9,395 24 9,395
Nethlds 255 2,460
China 21,837 210,510 151,612 1,294,607
TOTAL 21,861 219,905 152,422 1,320,475

1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles

June Year To Date
Country Net Q/KG Value Net Q/KG Value
Mexico 41,521 215,543 206,295 1,025,689
TOTAL 41,521 215,543 206,295 1,025,689

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 26,748 40,369
Mexico 32,500 3,441 177,400 27,936
Hondura 624,400 270,743 2,707,528 1,295,584
Panama 2,232 3,487
Colomb 7,680 2,967 50,484 30,717
Brazil 1,026,474 908,537 4,136,072 3,724,808
Argent 36,000 20,546
Sri Lka 41,474 38,826
Indnsia 85,996 67,413 1,027,709 803,106
China 402,782 296,245 1,417,733 799,429
TOTAL 2,179,832 1,549,346 9,623,380 6,784,808

4417004000 Paint Brush and Paint Roller Handles, Of Wood
June Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Nethlds 251,878
Fr Germ 5,510
Czech 34,981
Poland 21,773 124,951
Italy 847,988 3,659,777
Thailnd 22,745
Indnsia 74,755 614,348
China 262,098 1,037,262
Taiwan 15,198 63,666
TOTAL 1,221,812 5,815,118

4417006000 Brush Backs, Of Wood
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 221,478 104,880 1,627,851 588,532
Brazil 180,333 132,145 722,042 679,346
Sri Lka 64,124 73,167 365,624 358,223
Vietnam 13,350 13,428
China 270,600 59,254 1,467,473 352,678
TOTAL 736,535 369,446 4,196,340 1,992,207

4417008010 Tool Handles of Wood
June Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Canada 26,377
Mexico 4,528 53,525
Brazil 224,942 1,347,132
Nethlds 5,771 11,543
India 3,444 6,480
Vietnam 2,730
Indnsia 16,369
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China 100,098 331,707
Taiwan 43,824 102,352
TOTAL 382,607 1,898,215

4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood
June Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Canada 110,180 541,054
Mexico 20,780
Hondura 12,751
Chile 643,504 3,080,073
Sweden 4,115
U King 24,483
France 2,339 12,783
Fr Germ 2,933 8,268
Switzld 2,983
Russia 3,201
Spain 20,146
Italy 10,070
India 135,163 772,371
Sri Lka 81,935 555,660
Vietnam 11,550 64,778
Indnsia 121,492
China 349,368 1,338,777
Taiwan 47,590
Japan 406,479 2,446,210
TOTAL 1,743,451 9,087,585

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 5,000 7,450 8,044 29,637
Mexico 12,264 3,192 122,713 43,634
Brazil 33,600 17,826 36,990 37,476
Denmark 620 7,693 2,150 23,914
U King 2 4,149 2 4,149
Spain 311,040 121,974 2,409,420 1,086,168
Italy 1,936,745 817,726 9,209,210 3,893,889
Israel 3,600 4,006
Thailnd 1,200 4,387
China 698,902 510,209 6,022,027 3,610,126
Hg Kong 2,048 2,257
Taiwan 1,260 7,817
TOTAL 2,998,173 1,490,219 17,818,664 8,747,460

9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to Entry
or Withdrawal for Consumption of 61,655 Dozen In Calendar Year

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 3,984 3,997 15,324 13,721
China 10,800 7,608
TOTAL 3,984 3,997 26,124 21,329

9603104000 Other Brooms, of Broomcorn, LT=.96 EA, Prior to Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year

June Year To Date
Mexico 6,288 5,345
TOTAL 6,288 5,345

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, at Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 2,448 2,060 49,968 42,167
TOTAL 2,448 2,060 49,968 42,167

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 811,226 1,909,492 4,571,307 11,219,216
Hondura 42,696 98,521 179,940 360,010
TOTAL 853,922 2,008,013 4,751,247 11,579,226

9603109000 Brooms & Brushes, Consisting of Twigs

or Other Vegetable Materials Bound Together,
With or Without Handles, NESOI

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 3,000 2,140 5,500 18,256
Mexico 9,991 33,172 88,771 101,609
Brazil 79,645 43,505
Estonia 3,800 28,218
Italy 2,156 6,623
Turkey 2,000 5,220
Israel 120 3,434
India 4,993 2,464
Sri Lka 253,744 319,283 1,054,966 1,504,534
Thailnd 14,300 19,510 37,758 90,579
Vietnam 36,150 31,627 175,050 152,097
Phil R 13,246 18,045 16,246 22,939
China 15,600 24,575 107,448 276,278
Kor Rep 600 3,669
TOTAL 346,031 448,352 1,579,053 2,259,425

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 38,308 32,111 140,187 92,886
Mexico 387,733 90,066 6,130,118 967,236
Guatmal 149,760 25,941
Brazil 754,124 201,692 4,304,244 1,154,163
Sweden 67,608 111,452 216,438 179,174
Finland 40,000 179,918
U King 9,648 8,096
Ireland 139,824 66,260 2,922,768 1,139,011
Nethlds 4,922 4,922 103,467 27,550
France 900 9,531
Fr Germ 1,450,467 989,709 10,261,527 7,774,618
Hungary 2,160 2,099 153,504 215,601
Switzld 7,014,372 1,896,694 52,922,749 14,001,464
Italy 1,112,800 438,520
Turkey 500 10,187 5,512 74,936
Israel 903,744 119,638
India 2,505,364 489,646 16,647,376 3,347,590
Bngldsh 95,040 7,428
Thailnd 1,316,720 130,259 5,433,868 608,349
Vietnam 3,258,313 323,783 12,441,629 1,363,086
Malaysa 542,192 79,002 11,716,762 436,781
Indnsia 182,000 8,907 739,195 113,104
China 58,958,421 11,856,470 304,444,312 56,667,822
Kor Rep 90,144 36,043 940,568 141,002
Hg Kong 80,000 22,000 355,140 48,726
Taiwan 487,112 52,865 865,976 272,589
Japan 43,208 61,774 2,141,598 268,295
Austral 266,050 19,322
TOTAL 77,323,492 16,465,941 435,464,880 89,702,377

9603294010 Hairbrushes, Valued Not Over .40 Each
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Fr Germ 11,000 4,341
Thailnd 150,768 62,143
China 4,300,020 1,235,059 19,252,975 5,365,234
Hg Kong 16,800 2,278 134,100 26,354
Taiwan 30,024 13,564
TOTAL 4,316,820 1,237,337 19,578,867 5,471,636

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person,

Valued Not Over .40 Each
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 2,955,900 196,834 16,097,160 1,075,351
Fr Germ 1,358,600 298,285 9,258,776 1,828,833
Switzld 12,000 2,398 12,147 5,290
Italy 50,503 18,326 203,478 54,870
India 705,987 30,746
Vietnam 6,048 2,585
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China 2,625,589 605,319 23,468,907 3,258,478
Kor Rep 100,000 3,586 2,594,816 74,278
Hg Kong 146,140 20,577
Taiwan 525,600 127,136 702,900 164,494
Japan 138 2,586
TOTAL 7,628,192 1,251,884 53,196,497 6,518,088

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 150,500 6,578
Mexico 516,400 7,259 5,046,800 90,805
Fr Germ 2,502,067 107,152 13,206,260 374,492
Italy 6,504,150 63,500 23,046,450 252,185
India 1,657,920 28,342
China 7,651,592 179,279 71,451,482 1,732,119
Kor Rep 327,500 14,449 9,146,100 300,700
Hg Kong 775,344 15,327
Taiwan 700,000 18,866 1,656,000 42,134
TOTAL 18,201,709 390,505 126,136,856 2,842,682

9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 9,032,950 696,660 39,318,585 3,045,677
Brazil 96,000 6,922 192,000 13,741
Fr Germ 2,306,000 144,007 9,238,030 684,079
Italy 460,800 31,250
India 36,288 2,777
Indnsia 239,808 26,070
China 14,815,042 1,198,712 77,924,478 6,000,592
Kor Rep 449,000 32,229 3,889,000 269,489
Hg Kong 197,062 15,942
Taiwan 511,324 35,193 1,346,956 100,398
TOTAL 27,210,316 2,113,723 132,843,007 10,190,015

9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 362 23,854 1,708 98,730
Mexico 10,937,312 1,759,850 73,471,307 11,567,533
Dom Rep 396,427 266,480 1,251,082 1,162,790
Argent 5,085 40,847 5,085 40,847
U King 437,555 403,348 1,292,471 1,834,090
Ireland 112 11,245
Belgium 410 24,133
France 75,536 248,424 525,134 1,619,986
Fr Germ 1,308,832 373,589 6,846,460 2,033,440
Czech 26,784 47,051
Switzld 551 8,545 3,461 66,216
Spain 2,036 17,938 49,933 329,975
Italy 22,512 45,392 288,247 174,842
Israel 957 3,051
India 586,231 227,701 4,225,349 1,636,077
Sri Lka 175,176 99,411 892,656 493,937
Thailnd 393,531 284,446 1,371,311 915,064
China 20,836,026 12,457,815 97,900,222 58,038,367
Kor Rep 188,298 178,052 1,576,328 1,180,272
Hg Kong 632,926 244,385 2,791,002 1,252,648
Taiwan 199,807 88,830 742,724 312,877
Japan 356,738 1,200,603 1,797,125 6,553,228
Austral 711 5,877
Mauritn 7,042 24,595 21,664 69,030
Maurit 15,844 33,329
TOTAL 36,561,983 17,994,105 195,098,087 89,504,635

9603402000 Paint Rollers
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 10,804 24,555
Mexico 1,292,263 621,006 6,901,388 3,322,223

Sweden 800 6,427
U King 476 6,769
Nethlds 720 5,347
Fr Germ 533,545 98,032 1,953,508 383,663
Austria 950 4,019 950 4,019
China 5,030,123 2,449,298 21,844,080 9,381,371
Hg Kong 78,444 35,378 441,524 214,559
TOTAL 6,935,325 3,207,733 31,154,250 13,348,933

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
June Year To Date

Country Net Q/No. Value Net Q/No. Value
U King 71,864 20,665 73,364 24,205
Pakistn 53,600 4,942
China 1,418,336 880,258 6,254,765 4,377,411
TOTAL 1,490,200 900,923 6,381,729 4,406,558

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 13,153 22,145 86,606 110,938
Mexico 11,576 13,160
Sweden 56,881 15,844
U King 25,500 9,053 25,500 9,053
Nethlds 252 2,104
France 63,552 18,150
Fr Germ 8,798 28,503
Italy 26,200 138,328
Turkey 24,300 101,505
Israel 1,731 5,071 21,450 19,606
Thailnd 39,978 43,529
Vietnam 892,494 94,809
Indnsia 5,063,200 852,109 29,444,307 4,549,573
China 319,783 34,783 703,337 219,917
Hg Kong 43,200 14,777
Taiwan 6,000 7,224 199,580 66,795
Japan 780 6,610 4,218 40,609
Austral 984 2,851
TOTAL 5,430,147 936,995 31,653,213 5,490,051

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes of
Subheading 9603.30 NESOI

June Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 3,023 9,536 18,960 39,367
Mexico 362 3,935
Brazil 27,768 7,936 55,536 16,369
Sweden 25,000 9,265 50,250 26,662
U King 14,022 22,726
Nethlds 1,596 5,469 1,596 5,469
France 1,306 16,605
Fr Germ 10,254 43,338 119,593 130,768
Spain 3,080 5,426 3,344 9,543
Italy 28,320 126,842 55,088 151,225
Turkey 12,024 29,867
Israel 913 2,826
India 45,000 5,623
Pakistn 9,480 9,480 9,480 9,480
Thailnd 49,868 38,325
Vietnam 1,400 3,686
Indnsia 3,831,610 513,936 14,936,958 2,373,138
China 23,315,693 6,376,844 112,471,484 30,391,495
Kor Rep 43,060 12,155
Hg Kong 3,000 3,370
Taiwan 434,520 118,552 952,416 324,599
Japan 148,037 41,803 621,963 258,892
Austral 1,095 7,750
TOTAL 27,838,381 7,268,427 129,468,718 33,883,875

9603908010 Wiskbrooms
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 1,344 2,505 1,344 2,505
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Belgium 240 8,495
Switzld 4,722 4,571
India 23,358 24,544 23,358 24,544
Vietnam 3,000 2,896 3,000 2,896
China 36,370 18,521 159,963 190,627
Taiwan 3,216 2,595 3,216 2,595
TOTAL 67,288 51,061 195,843 236,233

9603908020 Upright Brooms
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 14,856 20,341 259,035 267,991
Guatmal 18,360 19,058 67,488 77,348
Colomb 6,000 4,812 11,160 10,122
Brazil 1,514 18,733 16,312 130,907
Argent 5,408 8,184 13,424 22,138
Denmark 408 5,493 408 5,493
Spain 21,228 42,943
Italy 74,524 90,267 229,146 350,462
India 25,104 20,659 25,104 20,659
Vietnam 15,400 17,243
Malaysa 1,500 3,145
Phil R 1,500 4,408
China 577,266 711,846 4,362,293 5,141,977
Hg Kong 12,096 16,303
Taiwan 5,004 21,735 8,448 40,027
Egypt 11,376 8,247
TOTAL 728,444 921,128 5,055,918 6,159,413

9603908030 Push Brooms, 41 CM or Less in Width
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 644 2,926 1,920 7,781
U King 2 4,598
Sri Lka 1,440 5,995
China 15,748 42,904 104,150 165,784
Taiwan 504 4,204 804 6,575
TOTAL 16,896 50,034 108,316 190,733

9603908040 Other Brooms, NESOI
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 84,423 414,306 428,917 996,455
Mexico 255,576 473,825 2,846,197 4,443,810
Guatmal 41,280 40,916
Salvadr 58,572 37,478 154,212 136,582
Panama 11,700 20,281
Colomb 26,580 23,707 144,816 209,171
Brazil 51,293 264,377
U King 799 10,313
Czech 46,296 39,294 257,104 225,539
Switzld 3,576 4,682
Russia 4,000 2,553
Spain 1,512 4,515 93,186 148,497
Italy 162,168 281,819 682,036 1,022,137
Israel 900 4,434
India 7,250 5,489 25,150 23,315
Sri Lka 49,482 134,278 338,673 853,586
Thailnd 12,950 19,321 21,450 35,841
Vietnam 11,650 11,770 19,600 23,292
China 731,522 873,273 3,121,549 3,565,513
Kor Rep 600 2,148
Hg Kong 44,880 27,376
Taiwan 4,476 10,385
TOTAL 1,447,981 2,319,075 8,296,394 12,071,203
`

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
June Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 2,155,478 13,591,253
Mexico 3,254,870 18,047,933
Salvadr 21,210 108,098
Hondura 1,229,415 7,783,651

Dom Rep 55,811 171,090
Colomb 91,727 535,600
Brazil 22,344 188,182
Argent 69,248
Sweden 12,542 53,066
Norway 10,125
Finland 11,675
Denmark 211,482 1,009,611
U King 99,663 471,033
Nethlds 199,057 1,041,243
Belgium 124,737 750,787
France 3,953 64,143
Fr Germ 250,798 1,192,001
Austria 2,303 9,215
Czech 32,568 205,067
Hungary 3,462
Switzld 26,292 101,028
Estonia 14,021
Lithuan 16,597
Poland 9,428 80,209
Spain 54,439 541,937
Italy 579,873 2,656,657
Turkey 3,208 40,447
Israel 22,290 78,215
Jordan 4,414 4,414
India 58,337 456,584
Pakistn 264,000 2,214,375
Bngldsh 30,108
Sri Lka 413,052 1,765,745
Thailnd 354,916 2,554,887
Vietnam 11,278 358,059
Malaysa 15,765 98,553
Singapr 5,609
Indnsia 34,615 259,362
Macao 3,602
China 36,260,806 175,882,324
Kor Rep 265,623 1,259,456
Hg Kong 889,832 2,531,579
Taiwan 1,091,830 6,063,675
Japan 33,161 386,633
Austral 188,485 546,101
Egypt 95,571
TOTAL 48,349,602 243,362,231

Charles “Chuck” Tanis, Jr., of Waukesha, IL, died on Sept. 16, 2010 at
his daughter’s home in Genesee, IL. He was 83. Tanis was co-founder of
Tanis, Inc., a custom industrial brush manufacturer located in Delafield,
WI. 

Tanis was born on April 15, 1927 in Homewood, IL, one of seven chil-
dren born to Charles and Jesse (Wilson) Tanis, Sr. He served in the U.S.
Navy, on the submarine the USS Pogy, during World War II. On Oct. 5,
1946 he married Lois Scott. Tanis spent his early career following in his
father’s footsteps as a golf professional and member of the PGA. He then
became a co-founder of Tanis, Inc.

Tanis is survived by his wife, Lois; children Barbara Tanis, Susan L.
(Bill Holdorf, Jr.) Tanis, Scott (Jane Lumby) Tanis, and Beth (Bill) Tanis-
Durkin; five grandchildren; two great-grandchildren; one sister and one
brother. 

He was preceded in death by three sisters, one brother and one grand-
child. Tanis was a member of St. Marks Ev. Lutheran Church, in
Waukesha, where funeral services were held. Memorials may be made to
Shriners Hospitals for Children, 2211 N. Oak Park Ave., Chicago, IL
60707.

Obituary
CHARLES TANIS, JR.

Send news to Broom, Brush & Mop at
drankin@consolidated.net
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U.S. Imports 134 Short Tons Of Broom Corn In July
By Harrell Kerkhoff

A total of 134 short tons of broom corn was imported into the United
States during July 2010, according to the U.S. Department of Commerce.
The value of this import was $336,860, with a cost per ton of $2,514
($1.26 per pound). 

More broom corn entered the Untied States in July than any other
month thus far in 2010. The next closest month was June when 108 short
tons was imported. All imported broom corn in July came from Mexico.
During the first seven months of the year, 595 short tons of broom corn
entered the United States, with a total value of $1,621,805. The cost per
ton of this broom corn was $2,726 ($1.36 per pound). 

Ray LeBlanc, of PelRay International, LLC, in San Antonio, TX,
felt July’s import total of 134 short tons was accurate, but that the total
value reported by the government was too low. 

“The only way today’s imported broom corn could be that low  (at
$1.26 per pound) is if there was a significant amount of unprocessed
broom corn entering the country,” LeBlanc said. 

He added that compared to many previous years, 134 short tons of
imported broom corn during July would be considered extremely low.
However, times have changed in the broom corn industry, and overall
demand has been weak for much of 2010. 

LeBlanc gave a rundown on broom corn activity that took place this
summer in the Torreon region of northern Mexico. He said tonnage from
the first Torreon crop of 2010, harvested in July, was quite smaller than
earlier expected. However, exact tonnage numbers have been hard to
come by due to a lack of information. Few people are willing to travel to
the Torreon region as acts of violence continue to plague the area.  

“After watching what came into Cadereyta from Torreon, broom corn
tonnage in July was probably one-third of what we had expected,”
LeBlanc said. “Quality was also not up to normal Torreon standards.
There were more over-ripe and fiber-type problems. It looked like
Apatzingan broom corn rather than what normally arrives from Torreon.”

According to LeBlanc, there was also hectares planted in broom corn
in Torreon that were never harvested in July. This broom corn was
bypassed because of its poor quality. In other words, there was not enough
demand to justify bringing in a harvesting crew.

“There were rumors in April and May, after a hail storm went through
(the Torreon region) and destroyed some broom corn crops, that a lot of
broom corn was replanted and would harvest in August,” LeBlanc said.
“Once again, nobody was willing to travel to Torreon to take a look for
themselves. All there was to go by was information shared through the
telephone and what actually came through Cadereyta. 

“I can now say by the amount of tonnage we have seen in Cadereyta
(from the August crop) that this was not a giant harvest. The quality of
(the August crop), in my opinion, was a little better than the July crop, but
again, not up to normal Torreon standards.”

There is, of course, a “second” or late crop that is annually grown in
the Torreon region. Just as what took place this summer, getting an accu-
rate read on how much broom corn to expect from the late harvest is near-
ly impossible. 

“Nobody is going there to look at broom corn, so we won’t really know
until the harvest occurs and the broom corn is brought to  Cadereyta. My
guess is, it’s going to be very short, mostly comprised of insides, and
probably of a low tonnage,” LeBlanc said.  “In a normal year, the report
I have just given would make most people think that broom corn prices
would soon go through the roof. But demand is just not there and the mar-
ket is slow. With the economy remaining sluggish, it doesn’t take a lot of
supply (of broom corn) to satisfy the current demand.”

He added that one walk through the broom corn processing areas of
Cadereyta indicates two to three months worth of finished bales are ready

to be sold. There is also no shortage of raw broom corn available in Mexico. 
“Broom corn prices, on the other hand, have not collapsed either, and I

don’t expect this to happen. They have come down a bit in the last few
weeks (as of the middle of September) but nothing dramatic. No one is
under huge monetary pressure to sell all of their broom corn, so prices are
unlikely to move as much as a person might expect,” LeBlanc said. “The
real question concerns next spring. With the supply that exists now, the
industry is in pretty good shape through January. What happens from
February through June of next year, however, depends on future demand.

“When you are dealing with a small tonnage industry such as broom
corn, it doesn’t take a lot of material to significantly shift the equation.”

When asked about yucca fiber, LeBlanc said on September 15 that
prices have moved slightly up compared to a few months earlier, while
volume is low. He added that yucca fiber processors have been able to
avoid producing too much material. 

As for overall business at his company, LeBlanc reported a busy sum-
mer but does have concerns about a possible slow fourth quarter. This is
based on what he is seeing with the current U.S. economy. 

Richard Caddy, of R.E. Caddy & Co., Inc., in Greensboro, NC,
agreed with LeBlanc that the reported value of July’s broom corn imports
($1.26 per pound) was on the low side. He added, however, this figure is
closer to reality compared to June’s reported value of $1.14 per pound. 

“As a company, we were fairly active in July with broom corn, so I
believe the (tonnage) number (134 short tons) is accurate,” Caddy said. 

He stated on September 16 that Mexican processors have plenty of
broom corn to work with, while the quality of the new Torreon broom
corn he has received thus far has been good. 

“Current broom corn demands should be met for awhile based on the
amount of available corn. This is good. There have been past years, such
in 2009, when very little broom corn was available during a stretch. This
aggravates everybody,” Caddy said. 

Mexican broom corn pricing, meanwhile, dropped a bit as of the mid-
dle of September compared to a couple of prior months. This has allowed
savings to be passed onto customers, he added.

Regarding yucca fiber, Caddy said lead times have increased to three
to four weeks, while pricing has firmed up by a small amount. 

Reporting on the state of overall business at this company, Caddy said
busy conditions have persisted over a full spectrum of product offerings.
He added this is normal for late summer activity.

“When the economy cooperates, we are busy through the summer and
fall. Even with the current economy being rather weak, we have remained
fairly busy on the broom and brush side,” Caddy said. “I would expect
this to continue until just before Thanksgiving. That is the time of year
when there is usually a little lull of activity until the new year begins.”

Despite July being the most active month thus far in 2010 as it pertains
to U.S. broom corn imports, Tim Monahan, of The Thomas Monahan
Co., in Arcola, IL, said it will be slightly surprising if the country
receives 1,000 or more short tons by the end of the year. 

“The months of August, September and October are reasonably strong
with broom corn activity, and then it usually slows down,” he explained. 

When interviewed on September 15, Monahan added that broom corn
quality from what he has seen has been good, while pricing has weakened
a bit compared to levels experienced three to four months ago. 

“I would expect the lower prices to hold for awhile, usually until
November or December, and then start to tighten up a bit,” he said. “By
then, we will better know the true size of the late (Torreon) crop.” 

As far as overall business activity was concerned at his company,
Monahan reported in mid-September that the handle business was strong
while other departments were a bit slower. He noted, however, that due to
the state of today’s U.S. business climate, activity levels can quickly change.
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different departments. This guarantees a con-
stant updating capability for any phase of the
project and the application of the most innova-
tive and reliable technologies. 

“Only then will each component be pro-
duced with great care while the final assembly
of the parts and testing also takes place. Lastly,
a team of qualified technicians attend to the
installation and the start-up of our machinery.
We can provide this service anywhere in the
world.”

According to Marco Bizzotto, the goal of the
company in 2011 is to increase the company’s
engineering department and team of designers
and electronic experts in order to provide the
most suitable and up-to-date technical solu-
tions for machinery production. 

“We strongly believe in one of our slogans:
‘The solution is … automation.’ Automation
should be applied as much as possible in all
production processes,” Marco Bizzotto said.
“Automation is important because it allows
customers the ability to reduce overall produc-
tion costs. It not only reduces manual labor
costs but allows customers to optimize produc-
tivity. This increases production and, above all,
assures a high and consistent standard of qual-
ity that cannot be attained through a manual
process. 

“Advancement in automation and the use of
the most suitable and up-to-date technical solu-
tions help to successfully achieve this aim with
reliability, simplicity of use and economy of
cost.”

Overall, Marco Bizzotto said the company
has carved out a niche in the machinery mar-
ketplace by providing customized and  flexible
machinery, while also supporting customers
during every step of the production process. 

“Each solution that we propose is dedicated
to the specific item or items our customers
need to produce. It’s with the passion of an
‘artisan’ that state-of-the-art solutions are pro-
duced and highly appreciated in many parts of
the world,” he added. “Being able to do this
helps us attain a privileged position in the mar-
kets that we serve.”

Bizzotto Giovanni Automation will contin-
ue to work on providing a more accurate
design and application of advanced automa-
tion machinery to optimize the production
process, according to Marco Bizzotto. It’s
also important to provide continuous techno-
logical innovation with a watchful eye to
costs.

“Achievement of this requires a serious
commitment that we can put together as a com-
pany due to our experience and dedication to
service,” he added. “Bizzotto’s future centers
around that of building greater custom automa-
tion systems for all areas of assembly and

packaging as the future of the broom, brush
and mop industries is contingent on developing
new products and  models.”

Contact: Bizzotto Giovanni Automation Srl,
Via M.Buonarroti, 67, Paviola di S. Giorgio

in Bosco (PD), Italy.
Phone: +39 049 9451067; 

Fax +39 049 9451068.
E-mail: info@bizzottoautomation.com.
Website: www.bizzottoautomation.com.

Helping customers succeed through
improved machinery automation con-
tinues to be a main focus at Carlson

Tool and Machine Company, of Geneva, IL.
In business for 73 years, Carlson Tool and
Machine offers a full range of semi-automated,
automated and custom computerized brush
making equipment. This includes staple-set,
strip forming, twisted-in-wire and custom
engineered machines, as well as auxiliary and
trimming machinery to meet different cus-
tomer needs, according to Carlson Tool and
Machine President John Carlson. 

“We are currently working on our second
generation closed filling tool. This is based on
a machine that we had earlier patented for
higher speeds,” Carlson said. “The second gen-
eration will include control and mechanical
updates to be used for our closed filling tool
system. This includes increases in hole size,
capacity and speed.” 

Last year, Carlson Tool and Machine intro-
duced a twin-servo twisting machine for the
production of specialty brushes. This machine
has the ability to make closed-end and looped-
end brushes featuring wire in 10 to 19 gauges.
Carlson added the machine is extremely flexi-
ble in terms of acceleration, velocity and types
of twisting that can be done. There is also no
tension in the twisted wire while it’s being
trimmed.

Being able to introduce highly automated
equipment is vital for today’s equipment man-
ufacturers in the mop, brush and broom indus-
tries. Carlson said that in order to be a valued
manufacturer today, there is a real need to take
costs out of the manufacturing process. 

“By doing that, a manufacturer can offer a
product at a better price, depending on the cost
of raw materials. With all the offshore compe-
tition, it’s important for domestic manufactur-
ers to reduce costs,” Carlson said. “We work
with many people as it relates to automating
different aspects of their product line.”

Carlson said he has noticed some larger
manufacturers of consumer and appliance
items starting to closer evaluate the value of
making more products in North America as
opposed to foreign sources. 

“The blush may have come off the rose as it
pertains to certain Far Eastern-sourced prod-
ucts. This could be due to the cost of trans-
portation as well as the cost of scrap material,”

Carlson said.   “There seem to be more compa-
nies that are at least considering receiving
quotes from North American producers com-
pared to two or three years ago.

“The (brush) industry has certainly been
thrown for a loop during the past number of
years by the influx of offshore products. This
seems to be stabilizing and settling down.
However, when it comes to commodity items,
they all seemingly are still being made over-
seas.”

Carlson Tool and Machine Company contin-
ues to work with customers who produce
unique brush products and work within niche
markets. These customers look for ways to
automate part or all of their manufacturing
processes. 

“We help them develop cost-effective
automation solutions,” he explained. “In North
America, labor costs and manufacturing over-
head are higher than in the Far East and India.
Our customers, as well as ourselves, need to
have a proper degree of automation in place.
This automation must be efficient and reduce
labor. Many of our customers are finding the
need to install automation to keep their own
manufacturing niche alive and well.” 

Officials at Carlson Tool and Machine spend
a considerable amount of time and effort when
it comes to engineering new product develop-
ments into the company’s machinery lineup. 

“When it comes to engineering, you have to
sometimes think a little differently and take a
different slant,” Carlson said. 

Providing a quick response with equipment
support and parts is also a vital component, he
added. 

“The quality of our customer service is defi-
nitely an area we stress,” Carlson said. “A cus-
tomer is going to have trouble getting the most
out of a machine if he/she has to wait a long
period for a replacement part.”  

Among the challenges Carlson reported on
when it comes to doing business in today’s
working environment are: reducing overhead
costs; succeeding in an era of increased gov-
ernment intervention at the local, state and fed-
eral levels; and higher taxes.  

There are bright spots to consider, however,
when producing machinery for brush makers. 

“Just when you think you have seen all the
different types of brush products that have
been developed, something new comes along,”
Carlson said. “I believe there will always be
new applications for brush products in the
areas of strip, twisted-in-wire and staple set.
Innovation found in the American marketplace
will keep this trend going.”

Contact: Carlson Tool and Machine Company, 
2300 Gary Lane, Geneva, IL 60134. 

Phone: 630-232-2460; Fax: 630-232-2016. 
E-mail: jc@carlson-tool.com.

Website: www.carlson-tool.com. 

Machinery Manufacturers
Continued From Page 13
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header machine for the production of all kinds of brooms and
brushes up to 62 cm (24-inches) long in 1 operation and 1 meter
(39-inches) long in 2 operations.

Toothbrush Production Lines And Work Centers
Boucherie has developed a variety of toothbrush manufacturing

equipment. Production machines range from the very affordable
TB3-A/CNC, through the TB3-TS and TB3-FS, which are eco-
nomically priced, full production lines for less demanding appli-
cations, to the highly automated and sophisticated TB3-FM and
TB3-FM/L. 

All of these single header machines now run at continuous
speeds up to 1,000 tufts per minute. For the highest production,
we offer the double headed TB3-A2/CNC, TB32-FM4/CNC and
TB42-FM/CNC numerically controlled machines, which will pro-
duce up to 50 finished brushes per minute.

Anchorless Toothbrush Production Lines And Work Centers.
In the field of machinery for the oral care industry, with the

introduction of the AFT/CNC machine, Boucherie clearly estab-
lished a leadership position in anchorless technology.

The AFT/CNC is the first machine for tufting toothbrushes
without using anchors. Block tufts, strip tufts and various combi-
nations of tuft angles widen the range of design options for the
toothbrush heads. 

The AFT/CNC features automatic handle feeding, Windows-
based CNC controls, and either pre-endrounding of bristles or auto-
matic transfer of brushes into an integrated end-rounding machine.
No trimming is required. AFT technology may now be used to
manufacture toothbrushes with tapered filaments. Available too is a
less automated version of this machine: the AFT/SD line, in which
the handle and bristle in-feed are accomplished manually.

The AFT-IMT is the world’s first commercially available in-
mould technology for the production of toothbrushes. Pre-
endrounded filaments are picked and arranged in their final config-
uration prior to being transferred into a mold, where the brush head
and handle are over-moulded to produce the finished product.

IDM Machine
The IDM is a compact carousel machine for the high-speed pro-

duction of inter-dental and mascara brushes. With the new two-
step twisting, it is now possible to produce up to 60 high quality

brushes per minute, even while using the smallest wire sizes, since
the brush remains in the same clamp throughout the whole pro-
duction process. 

The IDM is available in versions with spool feed of the nylon, or
with fiber boxes for pre-cut filaments. An integrated vision system
for the automatic inspection of finished brushes is also available.

Injection Molds 
Boucherie produces single component molds, multi-component

molds with manual or automatic transfer, and multi-component,
high cavitation, valve gated, hot runner stack molds. Boucherie
molds are used to produce a wide range of consumer, medical and
engineering products.

Packaging Machines
Form, fill and seal blister packaging machines are available in

heat seal and high frequency seal versions for toothbrush and per-
sonal care brushes. They may be operated as stand-alone
machines or integrated into one or two tufting machines.

Forthepackagingofitemslikeinterdentalbrushesandtoothbrushes
indouble-sidedblisterpacks, theBM-A/DSwasrecently introduced.

Brief History  
Boucherie USA Inc., has been selling Boucherie brush

machines, sophisticated multi-component injection molds, and
packaging equipment in North, Central and South America for
more than 30 years.  

Boucherie continued from page 18

Boucherie Contact Information

A formal request was made during the
2010 ABMA Annual Convention’s Industrial
and Maintenance Division Meeting, directed
toward the ABMA Suppliers Division, for the
desire of manufacturers and users of extrud-
ed filaments to co-develop a voluntary color-
coding system. This would be used within
the broom, brush and mop industry to better
manage shop floor inventories, and to reduce
the potential for material cross-contamina-
tion.

ABMA created a color-coding task force,
with the purpose of coordinating and producing
a standardized voluntary process for the indus-
try. 

Any company that wishes to participate in
this voluntary agreement should follow the pro-
cedure as defined below.

Section 1 — Items To Be Color-Coded: The
following will be the initial items for which the
color-codingschedulewill apply:Nylon6—Red;
Nylon 6.6 —Yellow; Nylon 6.12 — Orange; PBT
(Polyester) — Green; and PP (Polypropylene) —
Blue.

Section 2 — Coding Requirements:
Wrapped hanks of the required materials

should have the correct color stripe applied con-
tinuously over the entire length of the hank, so
that as the hank is cut into shorter lengths, each
length shall still possess the correct color-cod-
ing identification. ABMA left the manner of the
application and the material basis of the color to
the discretion of the producer.

Cartons for each respective material shall

also have a color-coding mark plainly on the
label, such that quick visual identification is
achieved. ABMA also left the manner of the
application and the material basis of the color to
the discretion of the producer.

Section 3 — Purchase Order Specification:
Manufacturers who wish to receive color-

coded materials should utilize language in their
purchase orders requiring the use of color-cod-
ing as outlined above. Extruded filament pro-
ducers should not be under any requirement to
produce materials that are color-coded unless
such language is part of the purchase order.

Section 4 - Implementation: 
Color-coding may begin as soon as possible

but no later than with filament orders produced
beginning Oct. 1, 2010. No remarking of mate-
rial in stock is required.

Visit www.abma.org or call 630-631-5217. 

ABMA Color Coding 
Of Extruded Filaments

boucherie USA Inc.
8748 Gleason Road, 
Knoxville, TN 37923

Phone: (865) 247-6091
Fax: (865) 247-6117

E-mail: sales@boucherie.com
Web Site: www.boucherie.com

GB Boucherie
Stuivenbergstraat 106 

8870 Izegem, Belgium 
Phone: ++ 32 51 31 21 41

Fax: ++32 51 30 54 46
E-mail: info@boucherie.be

boucherie Latin America
Kra. 104 No. 11-25 

Apto 102 
Puerta de Hierro
Cali, Colombia 

Phone: +(57-2)333-6873 
Fax: +(57-2)333-6873 

E-mail: andres@boucherie.com

CCoommppaannyy CCoonnttaaccttss:: 
John Williams – President;

Andres Becker – Boucherie 
Latin America
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Barry Harper, of Harper Brush Works, was recently elected Vice
Chairman/Chairman Elect to the International Housewares Association
(IHA) board. IHA is a full-service trade association for the housewares
industry. 

Harper has served as president/CEO of Harper Brush Works, Inc., since
1990. The 110-year-old family-owned business manu-
factures and sells high-performance, hand-held clean-
ing products. 

Harper served as chairman of IHA’s Industry
Education Committee from 2003-05 and is a member
of the Housewares Export Council (HECNA) and
IHA’s executive networking group Chief Officers
Reaching Excellence (CORE). He also is a board mem-

ber of the American Brush Manufacturers Association and served as its
president from 2007-09. He served as IHA’s treasurer in 2009-10. 

Along with Harper, other new IHA board officers elected are: Chairman
— Bruce Kaminstein, CEO, Casabella Holdings LLC Corporation; and
Treasurer — Bill Reibl, Progressive International Corp. All officers serve
one-year terms which began Oct. 1, 2010.

Retiring from the IHA board are Jeff Siegel, president & CEO, Lifetime
Brands Inc.; and Kenneth Lefever, president, Wilton Armetale. 

Harper Elected Vice Chairman/Chairman Elect
Of International Housewares Association Board

Loose, grey, boiled, hog’s hair bristle available for sale. Any length that you
need up to 165mm. 2 or 3 lengths could be mixed together if you require. The
butt ends and the naturally flagged ends are not aligned. How many pounds and
what length or lengths do you need quoted? Will ship anywhere.U.S. Dollars
must be paid in full BEFORE shipment. 773-209-1300 or 773-318-4080 or
773-600-1380 
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