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• Available, No Import Delays
• Quality Made In The USA

• Competitive Pricing
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Fax: 770-491-0101
Phone: 800-772-8503 or 770-491-0080
E-mail: sbpmri@bellsouth.net
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By Harrell Kerkhoff
Broom, Brush & Mop Editor

Innovation, hard work and feeding the continual need for high-
end and efficient products have helped many U.S. mop, brush
and broom makers stay busy even during current recessionary

times. 
Despite challenges with a slow economy, competition from

overseas and certain concerns with raw materials, six company
representatives interviewed by Broom, Brush & Mop
Magazine in mid-August reported that the first half of 2009 did
have its bright spots. These reps are also looking forward to a
stronger remainder of the year and 2010 for their respective
businesses.

Many of these officials remain optimistic, in part, because
their companies are able to offer short lead times, quality
products, years of industry experience and place a strong
emphasis on customer service. Many of these manufacturers
have also found success by participating in environmental
programs and producing products that are considered “green”
— a growing demand among many distributors and end-
users.

Reporting that the Canadian economy is going through the
same economic doldrums as many other countries of the
world is Furgale Industries Ltd., President Jim

Furgale. 
“We are definitely seeing a slowness on the retail side and a

reduction in the purchasing power of our customers,” Furgale
said. 

His company, headquartered in Winnipeg, Manitoba, sup-
plies such products as floor sweeps, angle brooms, soft sweep
brooms, wet and dry mops and short-handled cleaning tools.

It specializes in private label and OEM programs and oper-
ates a 70,000-square-foot production facility and distribution
center to ensure prompt delivery to a North American cus-
tomer base.

Furgale, who has also been quite active over the years with the
American Brush Manufacturers Association by serving on the
board of directors and as a Broom & Mop Division chair, is opti-
mistic that certain parts of the mop, brush and broom industries
will improve in the near future.  

“It’s looking that perhaps we will start to see some improvement
after the winter season. Spring promo activity should be fairly
vibrant. We just have to weather the storm for the next three to five

months,” Furgale said. 
He also expects overall domestic production should start to

increase as more North American consumers become aware
of which countries they are supporting as they purchase prod-
ucts.

“There can be difficulties in dealing with offshore suppliers as
well such as what has been experienced with pet food and aero-
space products in recent years,” Furgale said. “I feel many domes-
tic retailers will also start to realize that there must be manufactur-

“It’s looking that perhaps we will start to
see some improvement after the winter 
season. Spring promo activity should be

fairly vibrant. We just have to weather the 
storm for the next three to five months.”

Jim Furgale, Furgale Industries
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ing jobs in North America, otherwise we will become a land of
just consumers instead of producers.”  

One benefit for Furgale Industries during these hard econom-
ic times is the company’s ability to rely on a strong customer
base. 

“We haven’t lost customers. None have gone out of busi-
ness. This has been a key — to maintain a strong customer
base,” Furgale said. “We have also been developing new
dusting tools and a new roller mop. This has certainly been
a plus, along with continuing to automate as much as possi-
ble.

“Our biggest competitor is China. The only way to beat the
Chinese is to automate and reduce labor costs. This is what we are
striving to do.”

Company officials have also worked to remain current by
introducing a new eco-friendly product line comprised of prod-
ucts made with natural vegetable fibers, non-lacquered wood,
etc. 

“We have seen some success in this area. This success should
only improve once the economy becomes stronger,” Furgale said.  

This eco-friendly line includes brushes, mops, push brooms and
hand tools. 

Contact: Furgale Industries Ltd., 
324 Lizzie St., Winnipeg, MB R3A 0Y7. 

Phone: 204-949-4200; Fax: 204-943-3191.
Web Site: www.broom.com. 

Providing a wide variety of cleaning tools that are primarily
sold through janitorial/sanitary distribution is The O’Dell
Corporation, of Ware Shoals, SC. The privately-owned

manufacturer started producing deck mops and brooms in 1945
and then began making such items as looped-end wet mops, cut-
end mops, dust mops and carpet bonnets. 

Today, the company also produces and/or supplies various types
of brushes, microfiber items and plastic cleaning tools such as
buckets, wringers, janitor’s carts, etc.

According to The O’Dell Corporation Vice President of Sales
& Marketing Tim Hodges, the majority of the company’s textile
products are produced at its South Carolina facility. It does import
various types of products such as microfiber and injection molded
goods.

The O’Dell Corporation has entered its fourth year of a
strong marketing focus that centers on increasing business
with distributors. The company maintains very little retail
exposure.

“We have typically private-labeled for distribution in the past.
Our name, until the past four years, was relatively unknown. The
company flew under the radar (of added publicity) for the first
60 years of its existence. However, we have now started to
advertise and market the business more aggressively,” Hodges
said. 

He added that business for the company has remained strong
during the first half of 2009 due to hard work and being able to
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acquire new accounts. 
“We have been fortunate as a company and have been able to

hold our own as compared to last year because of these new
accounts,” Hodges said. “There are also quite a few opportunities
for The O’Dell Corporation concerning the remainder of this
year.”

This success, in part, has been due to the company’s ability
to satisfy its customer base through quality service and reliabil-
ity.

“Our customers have confidence that they can come to us
and know we will take care of their needs. During uncertain
times, it goes a long way when people have confidence in you
as a supplier,” Hodges said. “The reputation and relationships

that we have built have really sustained us through this (reces-
sionary) period. On top of this, we have also diversified and

offered innovative products. This includes
products that are more appealing in tough
times such as less expensive items that
may help people to better protect their
current business and margins.

“We have been innovative in bringing
new products to market that have helped us
during this particular time period.”

The O’Dell Corporation has also been
heavily involved in meeting today’s
demands for environmentally friendly
products. Hodges feels the company has
led this category within the cleaning indus-
try. 

“This year has been no different. Even
though the economy has been a concern, our
‘green’ products and innovations have still
been very important parts of our offering,”
he said. “We continue to develop and look
more toward green products in fulfilling
these needs.” 

Hodges feels the “need for green” will
only continue to grow in the near future. 

Concerning the actual production of prod-
ucts at its Ware Shoals facility, Hodges
explained that the company relies on techni-
cally advanced machinery for those prod-
ucts where such equipment is required.
O’Dell representatives have worked closely
over the years with a machine manufacturer
to develop and engineer machinery used in
the company’s various manufacturing
processes. 

“We have the most technologically
advanced mop and dust mop sewing equip-
ment available to our industry. This has fos-
tered much growth. It would not be possible
for us to grow, as a company, without this
equipment,” Hodges said. “We continue to
look at ways to improve upon our manufac-
turing processes with regards to efficiencies
and capacities. If a company is still making
mops the way it did 15 years ago, then it’s
way behind.”

Although The O’Dell Corporation con-
tinues to enjoy a long standing growth rate,

Mount Joy, PA 17552 • Tel. 717-653-1461 • Toll Free 800-321-2305 • Fax 717-653-6144

www.mjwire.com
ISO 9000 registered company

Products:
• Tempered High Fatigue Brush
• Tempered Regular Brush
• Tempered Scratch Brush
• Tempered Flat Brush
• Hard Drawn Brush
• Stainless Steel Brush
• Tin Plated Brush
• Galvanized Stem Wire
• Specials

Packages:
• Straight in Coil or Spool
• Crimped in Coil or Spool
• Straight in Hanks
• Crimped in Hanks
• Straight Multi-Stranded
• Crimped Multi-Stranded
• Reels or Stems

Mount Joy Wire Corporation is a
manufacturer of high quality brush wire
used in a variety of applications. Our
proven track record coupled with expert
technical support and manufacturing
versatility continues to make us invaluable
to our customers. Mount Joy Wire’s
capabilities are unmatched in the industry.

You are never far from our wire.

World-class Brush Wire…

“Our customers have confidence that they
can come to us and know we will take care
of their needs. During uncertain times, it

goes a long way when people have 
confidence in you as a supplier.” 

Tim Hodges, The O’Dell Corporation
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there are challenges that must be addressed in order for the
future to remain bright. This includes dealing with continual
pressure in the cleaning goods marketplace brought on by
imported products.

“However, I think (importers) also face challenges that we
are better able to handle by being U.S. producers. For exam-
ple, we can provide faster turnaround times, lower purchase
minimums — things that distributors are also looking at in
order to grow,” Hodges said. “Offshore providers are often
challenged when trying to import items in smaller quanti-
ties.”

He added this “give-and-take” continues to take place between
today’s importers and domestic suppliers.

“The green movement is the biggest thing in our industry right
now, while everybody is also feeling the same pressures as it
relates to imports.”

Despite today’s challenges, Hodges is optimistic about the
future of domestic production pertaining to the cleaning industry. 

“There continues to be a need to clean buildings, even in reces-
sionary times. We feel O’Dell is in a very strong position to
answer this need by offering such benefits as innovative products
and important services,” he explained. 

Contact: The O'Dell Corporation, P.O. Box 540, 
13833 Indian Mound Rd., Ware Shoals, SC 29692. 

Phone: 800-342-2843; Fax: 800-445-1533.
Web Site: www.odellcorp.com. 

When it comes
to brushes,
few types of-

fer more variety options
than twisted-in-wire. This
fact is demonstrated very
clearly at Brushtech,
Inc., a Plattsburgh, NY,
manufacturer. Brushtech
produces many unique
twisted-in-wire brush products that are designed to be useful, easy
to use and durable. According to Brushtech Vice President of
Marketing Nora Gunjian, merchants and distributors are also
able to create a niche market and gain important customer loyalty
with these brushes. 

Founded in 1976, Brushtech manufactures its products from a
36,000-square-foot facility in Plattsburgh, located in upstate New
York near Lake Champlain. 

Such items from the company include barbecue grill clean-
ing and barbecue basting brushes; wine glassware brushes for
cleaning goblets, flutes and decanters; kitchenware brushes
for cleaning dishes, pots, pans, glasses and mugs; appliance
brushes used to clean dryer vents and traps as well as to
clean microwaves, refrigerator coils and dishwashers; plumb-
ing brushes for toilets, clogged sink drains and waste food
disposals; and brushes to clean such items as hummingbird
feeders, laboratory glassware, automobiles and outdoor furni-
ture.

Not only are all Brushtech products made in the United States,
Gunjian said the company concentrates on purchasing raw mate-
rials from U.S. suppliers as well. 

Over the years, the company has benefited by introducing new
types of brushes to fulfill changing customer needs. In fact, many
new brush styles from Brushtech are a direct result of customer
suggestions. 

“We get many ideas from customers. They will come to us with
a problem and we will develop a product to satisfy that problem.
If we see it’s a same issue that a lot of people are experiencing,
then we will include the new brush in our product line,” Gunjian
said. 

She added that the company generally has two types of cus-
tomers, wholesalers as well as retailers such as hardware and
kitchen supply stores.

When interviewed in mid-August, Gunjian said business during
the first part of 2009 had been slowed somewhat due to today’s
credit crunch. 

“We are feeling it because many of our customers who want to
stock more of our products in their stores are holding back.
However, we are hopeful about the future and continue to work
hard at Brushtech,” she explained. “There are several new brush-
es we have come up with this year. We are busy marketing these
items right now.”

Among the company’s more popular items at the moment are
wine glassware brushes, some of which are designed to reach
the bottom of narrow flutes. They are made of reinforced foam
bristles that will not scratch or mark the most delicate glass-
ware.

“These brushes are different in that they are made of soft

foam material. This type of product has been copied by a
few other companies, but has not become mainstream as of
yet,” Gunjian said. “We have seen wine distributors and
other wine sellers seek out our glassware brushes as they are
unique.”

Brushtech also has a popular brush line for customers needing
to clean laboratory equipment such as glass lab beakers and tubes.
They come in many different diameter sizes and lengths. 

The popularity of some of Brushtech’s products is seasonal,
most notably being the company’s popular barbecue grill cleaning
line as well as brushes used for barbecue basting.

“Many of our barbecue brushes are quite unique as they feature
a wide face. These types of products do very well in the spring and
summer months,” Gunjian said. 

Brushtech’s product lines can be found domestically as well as
several places overseas. Along with providing many types of
products, the success of Brushtech since its founding 33 years ago
can be attributed to a strong focus on customer service. Gunjian
said this focus starts at the quality control level as the company’s
products are closely inspected before they ever leave the
Plattsburgh facility. 

“We get many ideas from customers. They will come to us with a 
problem and we will develop a product to satisfy that problem. 
If we see it’s a same issue that a lot of people are experiencing, 

then we will include the new brush in our product line.”

Nora Gunjian, Brushtech, Inc.
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“We make sure everything that is made is of top quality. The
advantage of working with a U.S. supplier like Brushtech is that
we can produce customized brushes. And if there is a problem
with a product, our customers know we will fix that problem as
fast as possible,” Gunjian said. 

Brushtech also relies on providing quick lead times. This is crit-
ical when trying to compete against offshore suppliers. 

Among the challenges that Gunjian listed for Brushtech is the
frustrating aspect of dealing with copycat producers. She
explained that once one of Brushtech’s products becomes a good
seller, “we often see that some other company will start copying
our design, producing these items overseas. This is one of the
biggest challenges that we face. These companies can make their
brushes at a fraction of the cost that we can produce them, mak-
ing it difficult on our part to compete. 

“It’s important to keep in mind that we (at Brushtech) are sup-
porting families in the United States and are also using U.S. raw
materials. Now that there is the Internet, foreign suppliers have
greater access to what is available in the marketplace. They can
see all the many different types of products (U.S.) companies now
carry. This all comes with a downside.”

To help combat this challenge, Brushtech officials work to make
sure the company’s products are made with quality in mind, and
that fast lead times and top-notch customer service remain key
focal points as well. 

“There is a different kind of quality that can usually be found
from a product that is U.S. made. We strive on providing this
excellent quality every time,” Gunjian said. 

To improve its quality control, she added that Brushtech relies
on highly automated equipment in the manufacturing process,
explaining: “We are quite automated. This includes the production
of twisted-in-wire brushes. We also try to streamline all of our
processes to help lower costs for customers.” 

As for the future of brush production in the United States and at
Brushtech in general, Gunjian said her company remains opti-
mistic. 

“We continue to focus on new products that have been
developed and introduced in the marketplace. This will help
keep our competitive edge. It’s also vital that we continue to
provide good service,” she said. “A lot of customers need
something flexible in a brush product that can’t always be
found. We can customize these products and ship orders in a
timely fashion.”

Contact: Brushtech Inc., 4 Matt Ave., 
P.O. Box 1130, Plattsburgh, NY 12901. 

Phone: 518-563-2401; Fax: 518-563-0581. 
Web site: www.brushtechbrushes.com. 

As with many privately-owned family businesses, Pro
Roller Co., Inc., of Pacific, MO, started small and has
continued to prosper over the years by providing quality

products and timely customer service. 
The company’s product range includes various types of paint

roller covers such as knit and woven, paint roller frames that are
designed to suit these different styles of roller covers and a wide
assortment of other paint sundries including paintbrushes. 

“We are a manufacturer of paint rollers, plus we also buy and
resell products that we don’t make ourselves. This includes exten-

sion poles,” Pro Roller President Jim Niehoff said. 
The company was started by Niehoff’s parents, Jack and

Regina Niehoff in 1953 in a small basement. Today, it’s located in
a modern factory just outside of St. Louis, MO. Through its 56
year history, Pro Roller’s focus as been constant — offering qual-
ity roller covers and other related products at a reasonable price.

The business is now in its second and third generations and still
family owned and managed. 

Pro Roller’s products range from those found in retail stores to
items for top-of-the-line professionals. Jim Niehoff explained that
his company’s retail customers tend to be on the smaller scale as
opposed to large big box operations. The company does sell into
all 50 states.

“We have some larger accounts, customers with multiple stores,
but a lot of our business is that of working with ‘mom and pop’
type locations. We have found our niche over the years,” Niehoff
said.

When it comes to roller covers, Pro Roller produces quite a vari-
ety. This includes lower-end items designed to fill the needs of
certain customers.

“However, our ‘bread-and-butter’ paint roller products are
for the professional painter. We offer various stages of quali-
ty, featuring both knit and woven lint-free fabrics,” Niehoff
said.

He added that woven material for paint roller covers has been
around for 25 or so years. Originally, they were quite expensive
and didn’t hold as much paint as knit roller covers. They did, how-
ever, provide the end-user with a quality painting job which holds
true today. Woven fabrics are still generally more expensive than
knit roller covers, but continue to give the painter a high-end
painting experience. 

“There are people who will pay the higher price (for woven
roller covers). They keep coming back for more due to the job
these covers can perform during the painting process,” Niehoff
said. “The woven rollers will also not leave any lint and have
become very popular over time.”

Niehoff classified business for his company during the first part
of 2009 as being steady with some “ups and downs.” 

“Overall, we have had a very good year thus far. It helps that we
can quickly ship orders out the door — often the same day as we
receive an order,” he explained. “We can take care of the smaller
accounts with low minimums and low freight costs — the way
people like.”

Pro Roller also works to introduce new product offerings and
update production equipment. These updates help the company

“We have had a very good year thus far.
It helps that we can quickly ship orders

out the door — often the same day as we
receive an order. We can take care of the
smaller accounts with low minimums and
low freight costs — the way people like.”

Jim Niehoff, Pro Roller 
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• Galvanized & tinned wire for 
brush - broom - mop production

 
• Processed Broom Corn & Yucca

• Wood Broom - Mop - Brush Handles
 

• Craft Broom Corn And Supplies
 

• Other Materials - Broom Twine, 
Broom Nails, Mop Hardware

Supplier of Raw Materials to 
Manufacture Brooms, 
Mops, and Brushes

P.O. Box 14634  •  Greensboro, NC 27415

336-273-3609  800-213-9224  
Fax: 336-378-6047 

E-mail: sales@recaddy.com

We ship by pup or truck load direct from Mexico, 
or LTL/ UPS from our Greensboro warehouse.

Double Lip
Spur Drills
Drills For Plastics

Special Half-Round and
Spoon Drills

Often Copied
But NEVER Equalled
Standard Sizes Normally In Stock For Rapid Delivery
For Availability And Pricing Contact Our Parts Dept.

TEL: 630.232.2460 • FAX: 630.232.2016
EMAIL: parts@carlson-tool.com

Carlson Drills

produce better rollers and keep costs down. 
“People don’t see these efforts from the outside — all they see

are the finished products,” Niehoff said. “Overall, it’s important to
grow with the industry and seek out the business that is available.
You can’t just sit back as in years past and expect business to roll
in. 

“We try to please everybody. In past years, we didn’t have to
branch out very much as a company, but today it’s important to do
so. If a company takes the right steps, customers will keep com-
ing back.” 

These necessary steps help U.S. manufacturers such as Pro
Roller compete against foreign imported goods. 

“We run into foreign competition all of the time. They have
learned how to provide better products and are pretty compet-
itive. There is always something to watch out for,” Niehoff
said. “There are some people who don’t care if we can pro-
vide shorter lead times. All they care about is price, and we
can’t compete with those types of prices. Therefore, we must
stay with the upper end. We do offer products that come at
cheaper price points, but none of these items are cheaply
made.

“We are also cautious when it comes to expansion. We don’t
want to get caught up in a volume race.”  

Contact: Pro Roller Co., Inc., 
#1 Industrial Dr., Pacific, MO 63069. 

Phone: 636-271-2008; Fax: 636-271-2843. 
E-mail: info@proroller.com.
Web site: www.proroller.com. 

Steering clear of producing commodity-type products, Tanis,
Inc., has focused on being a leading custom industrial brush
manufacturer since 1987. It’s safe to say that if a specific

industry has a need for some type of specialty brush, Tanis, Inc.,
can probably satisfy this need. 

“We are a custom brush maker for the most part, although we do
have some standard products available. The three main brush cat-

egories we fulfill are strip, stable-set, and twisted-in-wire plus
variations,” Scott Tanis, owner of the company, explained. 

It’s said that “variety is the spice of life.” The same is true for
the types of brushes Tanis can make as well as the various cus-
tomers needing these items. 

“Our customer base includes everything from industrial distri-
bution to OEMs to end-users and crosses all types of markets,”

Continued On Page 24

“When a company gets into a slowdown,
it’s important to become more aggressive.
During these lean times, many companies
will take projects that before may have
been placed on the back burner and put

them instead on the front burner.” 

Scott Tanis, Tanis, Inc.
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By Rick Mullen
Broom, Brush & Mop

Associate Editor

While the current economic situation has shown signs of
rebounding at times, and at other times seems to want
to drag on, executives representing four companies

that supply wire products to the broom, brush and mop industry
are finding ways to help their customers ride out the recession.

These executives shared with Broom, Brush & Mop Magazine
recently how they are looking out for their customers by helping
them reduce inventories, providing quick turnaround times, offer-
ing innovative products and ideas, and other value-added servic-
es. All of the executives voiced optimism about the future as they
and their customers look forward to better economic times.

Business at R.E. Caddy & Company, Inc., of Greensboro,
NC, which is celebrating its 51st anniversary this year, has
shown steady growth during the past 12 months, according

to the company’s president, Richard Caddy. He explained that
business bottomed out as a result of the economic woes of recent
times about two years ago. Since then business has rebounded,
especially during the past year.

“We are seeing a pretty good demand for staple setting wire as
well as for broom and mop winding wire,” Caddy said. “Demand
is not the highest it has ever been, but it has been steady.

“We are not setting any records, but we are coming off the low
period we had two years ago. We have had an increase in sales of
about 5 to 10 percent during the past 12 months. Sales are still
down compared to 3, 4 or 5 years ago, but they are showing a pos-
itive trend. We have regular business across the broom, mop and
brush segments.”

Richard Earl “Tip” Caddy Sr. founded R.E. Caddy &
Company in 1958 and the company has been the exclusive sales
representative for Southern Steel & Wire for more than 30 years.

R.E. Caddy & Company offers redrawn galvanized brush staple
wire, strip brush channel wire, mop winding wire, tinned broom
winding wire, box stitching wire and flat anchor wire.

R.E. Caddy & Company also supplies processed Mexican
broom corn and yucca fiber; wood broom, brush and mop handles;
wet mop hardware and handles; polyethylene broom sewing
twine; nails, knives and other supplies.

Caddy reported that steel prices have been “steady” for the past
several months.

“Rod suppliers indicate they are going to have price increases,
so I don’t know what the future holds,” Caddy said. “We have not
had to raise or adjust prices as of yet. The economy is still on the
weak side, so it is hard for me to say right now. I can’t say the
prices will go up, but they might.”

Over the years, diversity and flexibility in allowing it to service
small and large companies alike have been major cogs in R.E.
Caddy & Co.’s success. 

One important way broom, brush and mop companies have
been able to remain competitive during the current economic tur-
moil is by reducing their inventories more than ever before. While
the philosophy of “lean manufacturing” and JIT (just in time)
deliveries has been around and practiced for several years, the
recent economic situation has taken “lean” and JIT to more
intense levels. R.E. Caddy’s ability to facilitate rapid turnaround
times has been a major aid in helping its customers keep their
inventories even lower or “in the truck.”

“We know our customers’ businesses. We know what kind of
product to keep ready for them, so we can ship on their demand,”
Caddy said. “This is important for customers who tend to buy on
a regular basis or place blanket orders. We want to know the end
products these customers produce, so we can know what raw
material we need to have in terms of stapling and winding wire.
This makes us able to respond quickly when they send us releas-
es.

“Some customers rely on us to be their inventory, so to speak.
Rather than keeping products in their facilities, they would rather
give us an order that they can release on — shifting the inventory
burden from them back to us, and we are willing and able to pro-
vide this service. 
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“It also works well because when we get a large order, it is not
always feasible to instantly produce the entire order. We can pro-
duce the order on a scheduled basis, while the customer releases
on his or her end. It takes coordination, because we don’t want a
customer to be caught short. We keep in contact with our cus-
tomers to keep abreast of their business conditions. For example,
if a customer is anticipating fall promotions, or some other situa-
tions that might temporarily increase their need for product, we
want to know this ahead of time so we can be prepared to meet the
customer’s need. Customer service is a very large part of what we
do, in conjunction with supplying high quality products.”

Another important aspect of R.E. Caddy & Co.’s customer serv-
ice commitment is its ability to produce to customers’ specifica-
tions.

As R.E. Caddy & Co. moves ahead, one obvious challenge is
continuing to deal with the current economic situation, especially

the uncertainty associated with not knowing when the economy
will show sustained improvement.

“The economy has been kind of an up and down sort of situa-
tion. Some weeks we feel like things are really rebounding and
some weeks we wonder if that is the case,” Caddy said. “Our com-
pany has experienced slow but steady growth over the past few
months, but other indicators, such as the stock market, are up and
down. We don’t yet feel like we have the type of sustained
increase where we can say we are out of the recession. We are not
anywhere near that. Nobody is making that call at this point.”

If there is an upside to the economic challenges businesses face
in today’s marketplace, it might be that the companies that R.E.
Caddy serves will come out the other side stronger and more com-
petitive than ever before.

“The companies we work with are successful and have adapted
well to market conditions,” Caddy said. “They have survived a
horrible 12 to 15 months, and they have survived to competitive-
ly manufacture here in the United States. They have done a good
job in changing with the conditions. The companies that remain
are strong.”

As for the future of his company, Caddy is optimistic.
“We have strong relationships with the people we serve,” Caddy

said. “We don’t gain a lot of new wire business because there
aren’t many new companies that come along. However, we do
well with the customers that we have. We anticipate we will con-
tinue to grow even more as our customers rebound as the econo-
my recovers.”
Contact: R.E. Caddy & Company, Inc., Box 14634, Greensboro,

NC 27415. Phone: 800-213-9224; Fax: 336-378-6047.
Web site: www.recaddy.com.
E-mail: sales@recaddy.com.

Stainless Steel Products, of Deer Park, NY, a division of
RMR International Co., Inc., was established in 1996 to
focus on the sale of stainless steel wire and value-added

wire products to American manufacturers and distributors.
Stainless Steel Products manufactures wire to the customer’s

specifications and stocks and distributes products for quick ship-
ments and just-in-time requirements.

“For the brush industry, we manufacture high-fatigue resistant
wire,” said SSP President Ralph Rosenbaum. “We make brush
fills, staple wire, scratch brush wire, power brush wire, crimped
wire, retaining wire, straightened and cut to length wire, winding
wire and stranded wires.”

These products are used in power brushes, scratch brushes,
crimped and crimped wheel brushes and strip brushes. SSP also
offers stainless steel and galvanized strip.

In addition to the brush industry, SSP also services many other
segments, including aircraft maintenance and the manufacturers of
cable, chains, custom specialty products, dental products, filters,
flexible metal hose, jewelry, medical products, pool safety covers,
springs, staples, wire thread, wire yarn, wire braid and wire cloth.

“Our sales to the brush industry are down as that industry is
somewhat down as well,” Rosenbaum said. “But, we are diversi-
fying by adding galvanized wire to our mix. We are stocking gal-
vanized staple wire and other types of galvanized wire, whereas
before, we offered mostly nickel silver wire and stainless steel. We
have decided to offer galvanized wire because people use it in the
brush industry.”

In its efforts to offer all the types of wire commonly used in the
brush industry, in addition to galvanized wire, SSP is looking to
expand into oil-tempered and more steel-based wires.

“The volumes for these types of wire are a bit higher, and these
products are complementary to our existing customer base. We
also stock brass wire now,” Rosenbaum said. “In addition, we
have added crimping machines and straightening lines, to enhance
our in-house crimping and straightening operation.”

In 2003, the company expanded by adding wire drawing capa-
bilities. The wire drawing technology gives Stainless Steel
Products the flexibility of offering customized products to meet
specific customer needs. SSP’s “friendly” attitude toward trying
new products, prototyping, innovations and working with cus-
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“Some customers rely on us to be their
inventory, so to speak. Rather than 

keeping products in their facilities, they
would rather give us an order that they
can release on — shifting the inventory
burden from them back to us, and we are
willing and able to provide this service.”  

-Richard Caddy, R.E. Caddy & Company  
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tomers to develop new products stems from its ability to be flexi-
ble.

“We are always interested in new ideas. For example, SSP
recently worked on a high tem-
perature brush application
where even some high-end
stainless steels weren’t work-
ing very well,” Rosenbaum
said. “We solved the problem
in terms of price and perform-
ance.

“We have access to lots of
smart people and resources and
we work very hard to come up
with solutions to meet whatev-
er needs a customer may have, whether it is a non-electric wire
deep sea water application or going into space.”

Another aspect of the company’s flexibility is being able to
quickly supply its customers with what they need.

“Our specialty is emergency shipments,” Rosenbaum said. “If a
customer has an emergency requirement for something, we will
try to drop what we can to accommodate them. Customer service
is very important in this industry. The key for us is to have cus-
tomers try our products and services a few times, and hopefully
they will be satisfied and become regular customers.”

In helping customers gain a hedge on rising costs in this unpre-
dictable economy, SSP has traditionally offered and sought blan-
ket orders. Blanket orders allow a customer to lock in a price for
several months and they allow SSP to plan ahead to keep its
machines running.

“Blanket orders are something that we have always offered our
customers,” Rosenbaum said. “The only time blanket orders get a
little tricky is when prices drop, but 99 percent of the time, they
work out well for everybody.”

Rosenbaum reported that steel prices tumbled from the unprece-
dented highs of a couple of years ago, bottoming out earlier this
year.

“Steel prices came down a long way from January through June,
but now they are really shooting back up,” Rosenbaum said. “The
price of nickel, which drives stainless steel prices, more than dou-
bled from its low point in just a couple of months. Copper has also
gone up quite a bit as well.”

One of the challenges SSP has thus far been successful in meet-
ing during the economic downturn is keeping its highly trained
and loyal employees on the job.

“We haven’t laid anyone off
or gone to furlough days,”
Rosenbaum said. “We don’t
really want to lay off or fur-
lough people because that gives
them the opportunity to look
elsewhere. We run fairly lean
as it is and training a new
employee takes a long time, so
we don’t want to lose anyone.”

SSP has taken advantage of
the slowdown to cross train

employees, which has proven to be a positive motivator and will
be useful when the economy recovers and business picks up.

“Our main challenges at this time are in the area of increasing
sales, keeping our employees happy and motivating our customers
to continue to look to us to supply innovative strategies for their
companies,” Rosenbaum said. “Of course, the economy turning
around would be a big shot in the arm. Hopefully, that will impact
customers in the brush industry and translate into greater sales.

“We believe we have a great future. We have several opportuni-
ties in other industries that we are pursuing, which should assist
our company overall. We are optimistic about our future in the
long-term. We continue to make investments when we can in
terms of our equipment. Hopefully, that will pay off when the
economy turns around.”

Contact: Stainless Steel Products, 561-T Acorn St., 
Deer Park, NY 11729. Phone: 631-243-1500.

Web site: www.stainlesswires.com.
E-mail: sales@stainlesswires.com.

WCJ Pilgrim Wire, of Milwaukee, WI, is a manufac-
turer and distributor of brush wire, billing itself as the
largest distributor of wire used in the manufacturing

process of brushes, brooms and related products in North
America.

WCJ Pilgrim has warehouses in several locations, including
Toronto and Montreal, Canada; Milwaukee, WI; Seattle, WA;
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Continued On Page 26

“Blanket orders are something that we
have always offered our customers. The

only time blanket orders get a little
tricky is when prices drop, but 99 percent

of the time, they work out 
well for everybody.”

-Ralph Rosenbaum, Stainless Steel Products
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Imports, Exports Show General Decline After 5 Months 
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By Rick Mullen
Broom, Brush & Mop

Associate Editor

U.S. government trade figures for the first five months of 2009
indicate raw material imports were down in the three categories
outlined in this issue, other than metal handles, compared to the
first five months of 2008. Figures for metal handles prior to March
2009 are not available for comparison. For May 2009, raw mate-
rial imports were up in two of the three categories outlined, other
than metal handles, compared to May 2008.

Import totals for the first five months of 2009 were down in four
of the six finished goods categories outlined from the same time
period in 2008. Also, in May 2009, four of the six categories out-
lined recorded increases, compared to May 2008.

RAW MATERIAL IMPORTS
Hog Bristle

The United States imported 33,153 kilograms of hog bristle in
May 2009, up about 127 percent from 14,625 kilograms imported
in May 2008. During the first five months of 2009, 123,237 kilo-
grams of hog bristle were imported, about a 25 percent decrease
from 164,548 kilograms imported during the first five months of
2008.

China sent 121,025 kilograms of hog bristle to the United States
during the first five months of 2009, compared to 164,148 kilo-
grams during the first five months of 2008.

The average price per kilogram for May 2009 was $6.14, down
about 44 percent from the average price per kilogram for May
2008 of $10.92. The average price per kilogram for the first five
months of 2009 was $10.85, down about 31 percent from the aver-
age price per kilogram of $15.81 for the first five months of 2008.

Broom And Mop Handles
The import total of broom and mop handles during May 2009

was 1.9 million, down about 32 percent from 2.8 million broom
and mop handles imported in May 2008. During the first five
months of 2009, 8.8 million broom and mop handles were import-
ed, compared to 12.9 million for the first five months of 2008, a
decrease of about 32 percent.

During the first five months of 2009, the United States import-
ed 3 million handles from Brazil, 2.5 million from Honduras, 1.6
million from China and 1.2 million from Indonesia.

The average price per handle for May 2009 was 64 cents, up 2
cents from the price for May 2008. The average price for the first five
months of 2009 was 71 cents, an increase of about 8 percent over the
average price recorded for the first five months of 2008 of 66 cents.

Brush Backs
May 2009 imports of brush backs totaled 272,987, up about 41

percent from the May 2008 total of 193,483 brush backs. During
the first five months of 2009, 1.12 million brush backs were
imported, down slightly from 1.14 million for the first five months
of 2008.

The United States imported 658,385 brush backs from Canada
during the first five months of 2009, while importing 189,996 from
Sri Lanka, 112,432 from Honduras and 107,008 from Indonesia.

The average price per brush back was 67 cents during May
2009, up about 20 percent from the average price for May 2008 of
56 cents. For the first five months of 2009, the average price per
brush back was 49 cents, down about 33 percent from the average
price of 73 cents for the first five months of 2008.

Metal Handles
The import total of metal handles during May 2009 was 2.7 mil-

lion, up from April 2009’s total of 2.1 million. During the first five
months of 2009, 11.3 million metal handles were imported.

The United States imported 5.7 million metal handles from Italy
during the first five months of 2009 and 3.5 million from China.

The average price per handle for May 2009 was 67 cents, up
from the previous month’s total of 62 cents. The average price for
the first five months of 2009 was 63 cents.

FINISHED GOODS IMPORTS
Brooms Of Broom Corn

Valued At Less Than 96 Cents
The United States imported 14,508 brooms of broom corn val-

ued at less than 96 cents per broom during May 2009, compared
to 46,950 in May 2008, a decrease of about 69 percent. During the
first five months of 2009, 31,176 brooms of broom corn were
imported, down about 66 percent from 92,394 imported during the
first five months of 2008. 

Mexico shipped 23,976 brooms of broom corn to the United
States during the first five months of 2009, compared to 62,988
during the first five months of 2008. Meanwhile, China shipped
7,200 brooms of broom corn during the first five months of 2009,
compared to 29,406 during the same time period in 2008.

The average price per broom for May 2009 was 72 cents, down
2 cents from May 2008. The average price per broom for the first
five months of 2009 was 75 cents, down 1 cent from the first five
months of 2008.

Brooms Of Broom Corn
Valued At More Than 96 Cents

The United States imported 711,166 brooms of broom corn val-
ued at more than 96 cents per broom during May 2009, compared
to 655,975 in May 2008, an increase of about 8 percent. During
the first five months of 2009, 3.4 million brooms of broom corn
were imported, down about 6 percent from 3.6 million imported
during the first five months of 2008. 

Mexico shipped 3.2 million brooms of broom corn to the United
States during the first five months of 2009.

The average price per broom for May 2009 was $2.45, up about
6 percent from $2.31 for May 2008. The average price per broom
for the first five months of 2009 was $2.46, up about 9 percent
from $2.25 for the first five months of 2008.

Brooms & Brushes Of Vegetable Material
The import total of brooms and brushes of vegetable material

during May 2009 was 120,574, down about 12 percent from
137,403 brooms and brushes imported during May 2008. During
the first five months of 2009, 632,778 brooms and brushes were
imported, down about 14 percent from 737,167 imported during
the first five months of 2008.
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During the first five months of 2009, the United States import-
ed 345,952 brooms and brushes from Sri Lanka and 100,908
from China.

The average price per unit for May 2009 was $1.82, up about 86
percent from 98 cents for May 2008. The average price for the first
five months of 2009 was $1.91, an increase of about 40 percent from
the average price recorded for the first five months of 2008 of $1.36.

Toothbrushes
The United States imported 76.4 million toothbrushes in May

2009, up about 8 percent from 70.6 million imported in May 2008.
During the first five months of 2009, 338.3 million toothbrushes
were imported, an increase of about 4 percent from 325.5 million
imported during the first five months of 2008.

During the first five months of 2009, the United States received
232.5 million toothbrushes from China, 42.1 million from
Switzerland, 17.1 million from Germany and 14.8 million from India.

The average price per toothbrush for May 2009 was 19 cents, down
2 cents from the average price for May 2008. The average price for
the first five months of 2009 was 21 cents, down about 13 percent
from the average price of 24 cents for the first five months of 2008.

Shaving Brushes
May 2009 imports of shaving brushes totaled 15.4 million, up

about 3 percent from 14.9 million imported during May 2008.
During the first five months of 2009, 61.9 million shaving brush-
es were imported, down about 13 percent from 71.3 million for the
first five months of 2008.

Mexico sent 21.4 million shaving brushes to the United States
during the first five months of 2009, while Germany shipped 18
million and China exported 14 million.

The average price per brush was 11 cents during May 2009,
down 2 cents from the average price in May 2008. During the first
five months of 2009, the average price per brush was 14 cents, up
1 cent from the average price for the first five months of 2008.

Paintbrushes
U.S. companies imported 19.6 million paintbrushes during May

2009, up about 32 percent from 14.9 million brushes imported
during May 2008. Paintbrush imports for the first five months of
2009 were 84.6 million, up about 13 percent from 75.2 million
recorded for the first five months of 2008.

During the first five months of 2009, the United States import-
ed 67.2 million paintbrushes from China and 15.4 million from
Indonesia.

The average price per paintbrush for May 2009 was 33 cents, up
2 cents from May 2008. The average price for the first five months
of 2009 was 34 cents, up about 10 percent from the average price
of 31 cents for the first five months of 2008.

EXPORTS
Export totals for the first five months of 2009 were down in all

four of the categories outlined, compared to the first five months
of 2008. In May 2009, three of the four categories also reported
decreases in exports, compared to May 2008.

Brooms & Brushes Of Vegetable Materials
The United States exported 7,146 dozen brooms and brushes of

vegetable materials during May 2009, up about 29 percent from

the May 2008 total of 5,560 dozen. Exports of brooms and brush-
es of vegetable materials during the first five months of 2009 were
29,414 dozen, down about 17 percent from 35,601 dozen for the
first five months of 2008.

During the first five months of 2009, the United States shipped
9,050 dozen brooms and brushes to Canada, while sending 3,493
dozen to The United Kingdom and 3,219 dozen to Japan.

The average price per dozen brooms and brushes was $40.23 in
May 2009, compared to $51.62 for May 2008, a decrease of about
22 percent. The average price per dozen brooms and brushes for
the first five months of 2009 was $42.87, a decrease of about 10
percent from the average price per dozen for the first five months
of 2008 of $47.85.

Toothbrushes
U.S. companies exported 9.9 million toothbrushes during May

2009, down about 37 percent from 15.7 million exported during
May 2008. Toothbrush exports for the first five months of 2009
were 39.6 million, down about 51 percent from 80.2 million
recorded for the first five months of 2008.

The United States shipped 11.9 million toothbrushes to Canada
and 8.8 million to Mexico during the first five months of 2009.

The average price per toothbrush for May 2009 was 72 cents, up
about 118 percent from the May 2008 average price of 33 cents.
The average price for the first five months of 2009 was 69 cents,
up about 116 percent from the average price of 32 cents for the
first five months of 2008.

Artist Brushes
The United States exported 687,920 artist brushes in May 2009,

down about 8 percent from the total of 745,083 exported in May
2008. During the first five months of 2009, 3 million artist brush-
es were exported, about a 25 percent decrease from 4 million
exported during the first five months of 2008.

Canada imported 1.6 million artist brushes from the United
States during the first five months of 2009.

The average price per artist brush for May 2009 was $3.49, up
about 10 percent from the average price for May 2008 of $3.18.
The average price for the first five months of 2009 was $3.29,
down about 3 percent from $3.39 for the first five months of 2008.

Paintbrushes
The export total of paintbrushes during May 2009 was 85,079,

down about 74 percent from 332,788 paintbrush exports recorded
for May 2008. During the first five months of 2009, 339,776
paintbrushes were exported, down about 64 percent from 1.1 mil-
lion during the first five months of 2008.

Canada imported 150,480 paintbrushes from the United States
during the first five months of 2009, compared to 412,005 during
the same time period in 2008. Also, The Netherlands imported
80,972 during the first five months of 2009, compared to 109,403
during the same time period in 2008, while The United Kingdom
received 38,304 paintbrushes during the first five months of 2009,
compared to 330,857 during the first five months of 2008.

The average price per paintbrush for May 2009 was $14.82, up
about 40 percent from $10.61 for May 2008. The average price for
the first five months of 2009 was $16.20, up about 57 percent
from $10.32 recorded for the first five months of 2008.
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Domestic Merchandise
1404902000 Broomcorn (Sorghum Vulgare Var. Technicum)
Used Primarily In Brooms Or In Brushes, Whether or Not

In Hanks or Bundles
May Year To Date

Country Net Q/Ton Value Net Q/Ton Value
Mexico 2 5,705
Ireland 3 11,862
TOTAL 5 17,567

9603100000 Brooms & Brushes, Consisting of Twigs or Other
Vegetable Materials Bound Together, With or Without Handles

May Year To Date
Country Net Q/Dozen Value Net Q/Dozen Value
Canada 3,402 128,558 9,050 381,898
Mexico 1,539 71,714
Belize 530 21,082 782 29,391
Panama 807 26,571
Bermuda 632 20,470
Bahamas 256 2,614 1,082 102,676
Jamaica 235 6,054 235 6,054
Trinid 692 8,837
N Antil 12 3,550
Denmark 240 5,151
U King 200 7,640 3,493 135,919
Ireland 299 24,900
France 1,047 29,844
Fr Germ 127 3,820
Poland 419 17,300
Italy 1,991 65,654
Croatia 24 12,229
Greece 90 3,416 90 3,416
Turkey 57 4,130
Iraq 34 6,048 59 20,448
Israel 41 3,840
S Arab 425 22,915 762 42,575
Afghan 12 5,762
Phil R 52 4,816
China 227 35,000 1,210 47,800
Kor Rep 268 15,252
Hg Kong 264 8,700 561 43,650
Taiwan 35 2,570 35 2,570
Japan 903 23,517 3,219 83,733
Austral 42 2,825 42 2,825
Libya 503 16,575 503 16,575
Nigeria 4 9,500
Rep Saf 28 8,023
TOTAL 7,146 287,514 29,414 1,260,893

9603210000 Toothbrushes
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 3,592,836 1,911,227 11,918,467 10,070,115
Mexico 2,233,383 790,474 8,794,829 3,353,225
Guatmal 2,087 3,402
Salvadr 280 2,868 15,280 12,693
Hondura 3,456 2,848
Nicarag 5,184 4,272
C Rica 23,352 14,477
Panama 10,368 3,677 80,120 49,259
Jamaica 6,912 5,695
Cayman 666 6,085
Haiti 5,904 5,904 5,904 5,904
Dom Rep 119,448 43,140 320,463 167,669
Antigua 6,529 33,783 33,350 111,847

Barbado 6,192 3,020 9,944 8,901
Trinid 12,788 9,467 147,599 205,355
N Antil 18,120 8,962 34,163 27,237
Aruba 7,415 6,537
Colomb 30,128 20,601 86,271 68,149
Venez 63,738 36,061 84,618 44,322
Guyana 10,440 9,180
Surinam 529 6,115
Ecuador 8,352 3,452 50,439 23,405
Peru 96,048 36,720 141,984 55,721
Chile 71,208 27,584 206,955 99,126
Brazil 410,448 168,628 996,132 411,669
Uruguay 6,245 38,710
Argent 148,992 60,905 621,077 324,671
Iceland 1,920 3,456 2,625 6,912
Denmark 4,608 2,918
U King 12,165 79,112 31,552 112,888
Ireland 230,400 441,495 753,888 1,343,140
Nethlds 124,702 690,709 2,511,956 2,164,403
Belgium 6,931 6,971
France 11,199 114,581 1,427,099 560,099
Fr Germ 251,642 214,788 1,234,403 873,759
Hungary 4,680 2,906 4,680 2,906
Switzld 22,658 10,368
Lithuan 247 2,526 247 2,526
Poland 3,096 2,509 3,096 2,509
Spain 7,736 79,148 400,025 130,412
Italy 37,776 30,673 83,916 59,301
Bulgar 908 4,449
Israel 3,636 37,200 4,810 42,953
Kuwait 927 9,484 927 9,484
S Arab 240 2,640 12,840 12,457
Qatar 2,000 12,500
Arab Em 16,256 79,655
India 476,928 997,765
Thailnd 37,920 38,236 109,464 65,596
Vietnam 3,665 37,500 203,665 68,700
Malaysa 409 5,616
Singapr 350,930 121,348 811,566 310,846
Phil R 363 3,718
China 21,350 125,016 318,688 876,353
Kor Rep 663,020 290,549 3,983,343 1,604,801
Hg Kong 257,337 141,338 791,710 364,157
Taiwan 404,584 204,354 708,652 298,183
Japan 223,394 1,092,723 743,327 1,503,239
Austral 418,120 196,499 1,311,549 667,366
N Zeal 1,158 5,675
Rep Saf 10,368 3,648
TOTAL 9,905,448 7,125,263 39,610,496 27,352,862

9603290000 Shaving Brushes, Hairbrushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use on the Person

May Year To Date
Country Net Q/No. Value Net Q./No. Value
Canada 268,549 211,222 978,333 1,123,486
Mexico 191,554 247,213 1,605,830 2,044,419
Salvadr 418 6,352 418 6,352
C Rica 1,632 2,576
Panama 4,608 4,528
Bermuda 155 3,071
Dom Rep 1,203 14,272 1,203 14,272
Barbado 144 2,690 144 2,690
Trinid 6,699 63,424 8,543 81,424
Colomb 6,450 201,264
Venez 1,172 10,720 1,262 14,550
Ecuador 440 3,454 440 3,454
Peru 982 17,478
Chile 2,016 13,888
Brazil 6,517 59,601 12,009 109,830
Argent 1,374 21,838
Norway 1,098 10,040
Denmark 117 2,691 117 2,691
U King 16,479 67,946 44,546 234,479
Ireland 546 4,993 903 8,255
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Nethlds 220 8,550 5,806 54,396
Belgium 12,056 97,070
France 5,677 35,295 27,206 190,554
Fr Germ 24,075 79,112 49,876 214,060
Switzld 1,017 9,300
Poland 938 8,575 938 8,575
Spain 18 2,820 9,412 91,213
Italy 6,316 43,862
Cyprus 2,638 24,128
Lebanon 1,404 3,383 1,404 3,383
Iraq 847 7,750
S Arab 100 8,006 796 14,470
Arab Em 2,828 49,674 4,258 73,707
India 705 6,450
Pakistn 7,636 12,813 7,636 12,813
Thailnd 3,942 26,967 6,409 49,530
Singapr 580 5,300
Indnsia 1,703 11,140
Phil R 85,075 55,030
China 10,217 81,541 161,674 791,673
Kor Rep 294 2,693 1,467 18,935
Hg Kong 4,711 43,083 7,714 70,547
Japan 7,738 80,230 270,673 311,618
Austral 2,837 21,373 4,400 42,416
N Zeal 224 3,696
Rep Saf 329 3,005
TOTAL 566,473 1,158,693 3,343,222 6,135,206

9603300000 Artists Brushes, Writing Brushes and Similar Brushes
for the Application of Cosmetics

May Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 339,060 638,934 1,564,136 3,755,252
Mexico 37,213 153,100 209,870 874,266
Hondura 3,516 6,945
Panama 17,654 67,747
Jamaica 1,255 4,629
Cayman 3,184 17,846
Dom Rep 26,430 22,422
Aruba 1,920 3,010
Colomb 36,000 98,953 38,981 109,953
Venez 1,439 5,310 16,635 29,760
Ecuador 1,025 3,782 1,814 14,579
Peru 1,871 9,232
Bolivia 174 7,490 174 7,490
Chile 2,500 8,551
Brazil 1,254 4,625 9,072 39,475
Uruguay 4,324 77,753 4,324 77,753
Sweden 813 3,000 2,234 8,244
Norway 1,192 4,399 1,842 8,167
Finland 5,509 23,501
Denmark 3,252 12,000 3,252 12,000
U King 48,450 502,329 168,421 1,097,312
Ireland 1,637 13,078 11,368 35,902
Nethlds 74,153 276,512 172,428 641,742
Belgium 1,014 3,740 26,156 96,505
France 4,833 27,108 116,780 500,739
Fr Germ 5,071 18,712 45,886 191,008
Austria 2,563 9,456 6,190 22,838
Czech 1,355 5,000
Slovak 1,599 5,900
Switzld 2,028 13,968 9,806 42,666
Estonia 1,037 3,826 1,037 3,826
Poland 6,284 23,186
Russia 17,801 67,532
Italy 2,412 7,197 9,955 35,028
Turkey 9,500 11,875 10,516 15,625
Lebanon 909 12,631
Israel 972 3,587 4,000 14,736
Arab Em 1,084 4,000 10,936 18,318
India 20,878 77,031
Thailnd 23,287 71,701
Vietnam 3,550 29,830 5,111 35,590
Malaysa 799 2,949

Singapr 6,627 42,909
Indnsia 1,781 6,570
Phil R 6,168 22,757
China 64,515 226,084 150,511 549,061
Kor Rep 8,344 84,653
Hg Kong 12,095 49,933 25,788 109,534
Taiwan 2,453 12,696
Japan 1,338 4,935 83,178 347,572
Austral 17,054 64,952 106,947 401,299
N Zeal 1,464 5,400
Tokelau 1,357 5,008 1,357 5,008
Moroc 10,597 39,100
Algeria 17,630 68,717
Ivy Cst 6,183 111,186 6,183 111,186
Ghana 1,200 4,115
Nigeria 21,930 80,914
Rep Saf 1,328 6,809 1,328 6,809
TOTAL 687,920 2,403,471 3,041,161 10,016,887

9603402000 Paint Rollers
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 109,032 695,002 977,408 3,044,749
Mexico 52,736 119,216 803,747 1,730,173
Salvadr 100 8,995
C Rica 2,009 53,012
Panama 1,016 17,823 1,016 17,823
Bermuda 1,234 6,384 8,243 25,006
Bahamas 512 2,560 2,324 6,618
Jamaica 1,168 20,503
Dom Rep 72,000 74,520 73,500 114,172
B Virgn 3,804 4,720
Trinid 638 11,195
Aruba 175 3,067
Colomb 422 7,411 903 15,861
Venez 1,788 47,198 98,484 147,164
Ecuador 3,180 6,724
Peru 7,660 8,009
Brazil 6,198 20,007
Finland 8,334 19,200
U King 1,051 5,328
Nethlds 560 2,808
France 197 3,452 197 3,452
Fr Germ 3,131 7,998 24,065 44,799
Austria 177 3,100
Italy 50 2,573
Slvenia 3,560 8,414
Israel 3,152 17,506
Jordan 190 3,562
S Arab 1,215 21,333
Arab Em 5,715 19,321
Pakistn 15,000 12,975 15,000 12,975
Singapr 29 3,835 29 3,835
China 227 3,990 4,681 24,676
Kor Rep 185 7,682 388 15,681
Hg Kong 699 12,270 68,561 99,007
Austral 15,311 141,571
N Zeal 1,536 6,652 4,836 24,071
Marshal 706 3,405 706 3,405
Fiji 12,501 22,212
Rep Saf 48,776 33,655 107,574 74,226
TOTAL 309,226 1,066,028 2,268,410 5,810,853

9603404020 Paint Pads
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 3,000 4,890 8,411 15,225
Hondura 20 3,400
Panama 336 2,768
Grenada 3,083 21,882
Aruba 121 8,260
Colomb 2,684 19,056

September 2009 BROOM, BRUSH & MOP PAGE  19

BBM.Sept.y  9/7/09  8:21 AM  Page 19



Chile 87 2,981
Brazil 1,032 2,727 1,032 2,727
France 35 4,500
Israel 1,226 11,360
Arab Em 1,576 11,190 1,576 11,190
China 436 3,098 7,419 52,670
Kor Rep 649 4,608
Hg Kong 3,945 28,000
Taiwan 13,624 17,711
Japan 5,880 6,490
Austral 553 7,065
TOTAL 6,044 21,905 50,681 219,893

9603404050 Paint, Distemper, Varnish or Similar Brushes
(Except Brushes of 9603.30)
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 44,269 522,494 150,480 1,988,412
Mexico 403 8,367 1,006 20,873
Guatmal 5,395 75,449
Hondura 208 5,438 568 11,450
Nicarag 317 6,574
C Rica 1,436 25,284 2,724 50,508
Panama 1,896 29,626 5,604 51,365
Bermuda 722 14,975 5,346 55,746
Bahamas 3,721 59,487 7,959 151,782
Jamaica 1,015 21,038
Turk Is 78 7,820
Cayman 223 4,623 1,644 29,872
Dom Rep 2,781 12,309 2,926 15,309
B Virgn 64 2,752
Monsrat 254 12,849
Grenada 1,611 33,406 1,611 33,406
Barbado 59 5,784
Trinid 572 11,867 4,420 44,242
N Antil 413 8,120
Colomb 1,582 20,513
Venez 1,709 19,390
Surinam 151 2,661
Ecuador 637 16,020 1,759 46,814
Peru 120 3,084
Brazil 13,296 516,809
Argent 337 6,988 465 15,142
Sweden 1,040 15,600 5,265 81,175
Norway 300 5,098
Denmark 7,227 31,005
U King 696 14,433 38,304 480,158
Ireland 684 3,815 3,177 34,637
Nethlds 5,792 120,146 80,972 1,646,185
Belgium 8,455 175,376 13,945 289,235
France 1,377 26,011 4,298 65,935
Fr Germ 3,761 78,004
Czech 489 11,215
Poland 693 12,285 3,048 56,793
Spain 1,320 7,426
Italy 555 11,506
Lebanon 501 10,904 501 10,904
Israel 386 7,999 2,317 59,533
Kuwait 2,437 17,278
S Arab 711 14,742
Thailnd 937 19,441
Vietnam 934 19,380
Singapr 3,939 27,556
Phil R 28 6,581
China 3,295 34,385 4,882 79,640
Kor Rep 205 4,260 644 13,364
Hg Kong 872 57,251 1,067 61,736
Japan 100 6,000
Austral 2,267 27,321 4,266 56,463
N Zeal 1,570 37,826
Eq Guin 98 2,780

Ivy Cst 969 20,104
Nigeria 750 6,525
TOTAL 85,079 1,260,670 399,776 6,475,989

9603900000 Hand-Operated Mechanical Floor Sweepers,
Not Motorized, Mops & Feather Dusters; Prepared Knots & Tufts

for Broom or Brush Making, NESOI
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 262,022 2,427,009 1,153,024 11,214,014
Mexico 49,250 722,873 312,862 3,928,949
Hondura 420 6,808
Panama 380 6,156 6,073 98,492
Bahamas 500 3,355
Jamaica 244 3,962 244 3,962
Dom Rep 4,320 18,996
B Virgn 152 3,314
S Vn Gr 83 2,877
Barbado 1,236 3,390 1,476 9,890
Trinid 3,565 30,450
N Antil 3,896 45,009
Colomb 9,038 89,764
Venez 7,021 74,382
Ecuador 799 12,957
Peru 1,700 9,385 9,076 138,287
Bolivia 215 3,480
Chile 2,794 43,519 12,598 169,861
Brazil 5,559 92,632 14,227 189,527
Uruguay 116 2,601 116 2,601
Argent 2,760 28,730
Sweden 228 3,700 897 13,546
Finland 1,026 16,643
Denmark 400 2,502 2,310 11,334
U King 10,061 154,551 53,608 530,970
Ireland 2,110 37,594
Nethlds 5,926 55,415 18,761 121,627
Belgium 1,300 24,468 6,193 92,458
France 311 5,047 7,450 120,839
Fr Germ 293 4,756 19,238 300,402
Switzld 2,038 30,036
Estonia 369 5,988
Lithuan 22 3,756 902 12,806
Poland 1,192 30,474 1,829 40,799
Russia 3,055 49,299
Ukraine 203 3,140
Georgia 189 3,061
Kazakhs 274 4,451 274 4,451
Spain 300 4,455 562 8,702
Italy 173 2,800 3,541 35,567
Greece 158 2,567 321 5,209
Lebanon 161 2,609
Iraq 400 4,102 400 4,102
Israel 1,173 19,036
Kuwait 60 3,107 60 3,107
S Arab 100 2,849 3,147 33,723
Qatar 471 7,647
Arab Em 6,140 81,539
Pakistn 356 5,782
Thailnd 872 16,323
Singapr 17 3,523 516 24,719
Indnsia 240 5,946 3,029 45,938
China 900 14,596 9,845 259,427
Kor Rep 1,794 11,614 11,656 109,308
Hg Kong 323 7,241 2,076 49,966
Taiwan 903 14,643 5,372 90,117
Japan 6,622 61,216 20,478 230,269
Austral 9,351 145,937 36,084 444,005
N Zeal 540 2,939 3,106 24,140
Angola 160 3,475 1,499 25,195
Rep Saf 763 10,307
TOTAL 365,349 3,891,657 1,774,545 19,007,435
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0502100000 Pigs’, Hogs’ or Boars’ Bristles
and Hair and Waste Thereof
May Year To Date

Country Net Q/KG Value Net Q/KG Value
China 33,153 203,706 121,025 1,313,331
Hg Kong 2,212 24,071
TOTAL 33,153 203,706 123,237 1,337,402

0502900000 Badger Hair and Other
Brushmaking Hair and Waste Thereof

May Year To Date
Country Net Q/KG Value Net Q/KG Value
Paragua 12,987 141,848
U King 18 39,610
Fr Germ 2,153 89,353 2,153 89,353
Thailnd 63 3,866 272 15,703
China 170 12,462 6,978 134,868
TOTAL 2,386 105,681 22,408 421,382

0511993300 Horsehair and Horsehair Waste, Whether or Not
Put Up As A Layer With or Without Supporting Material

May Year To Date
Country Net Q/KG Value Net Q/KG Value
Fr Germ 700 10,981 700 10,981
China 26,847 202,616 76,203 802,842
TOTAL 27,547 213,597 76,903 813,823

1404903000 Istle Used Primarily In Brooms or In Brushes,
Whether or Not In Hanks or Bundles

May Year To Date
Country Net Q/KG Value Net Q/KG Value
Mexico 32,518 160,814 189,749 950,886
TOTAL 32,518 160,814 189,749 950,886

4417002000 Broom and Mop Handles, 1.9 CM or More In
Diameter and 97 CM or More In Length, Of Wood

May Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 10,800 3,962 45,850 20,353
Hondura 632,014 295,631 2,481,648 1,221,256
Colomb 7,092 10,011 47,382 37,515
Brazil 595,942 553,978 3,114,180 2,732,286
Spain 32,064 14,758
India 10,896 3,704
Sri Lka 27,400 32,104 91,000 101,446
Vietnam 100,644 92,051
Malaysa 22,000 22,429 42,900 39,101
Indnsia 134,378 100,782 1,189,535 1,003,526
China 507,279 211,479 1,606,781 914,285
Taiwan 33,000 36,190
Egypt 20,000 5,000
TOTAL 1,936,905 1,230,376 8,815,880 6,221,471

4417004000 Paint Brush and Paint Roller Handles, Of Wood
May Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Fr Germ 11,287
Czech 28,190
Poland 118,233
Italy 689,599 2,023,608
Indnsia 284,623
China 94,262 1,980,829
Taiwan 8,364
TOTAL 783,861 4,455,134

4417006000 Brush Backs, Of Wood
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 86,631 43,785 658,385 244,976
Hondura 112,432 46,677
Brazil 25,725 33,547 25,725 33,547
Sri Lka 86,347 70,138 189,996 150,906
Indnsia 74,284 34,900 107,008 55,092
Hg Kong 25,000 16,944
TOTAL 272,987 182,370 1,118,546 548,142

4417008010 Tool Handles of Wood
May Year To Date

Country Net Q/Variable Value Net Q/Variable Value
Canada 2,698 30,310
Mexico 50,070
Salvadr 3,050
C Rica 13,119
Colomb 3,088
Brazil 278,118 1,412,630
Nethlds 5,533
Poland 30,568
Spain 18,514 18,514
Indnsia 28,969 53,868
China 36,814 245,666
Taiwan 7,146 22,099
TOTAL 372,259 1,888,515

4417008090 Tools, Tool Bodies, Broom or Brush Bodies,
Shoe Lasts and Trees, of Wood

May Year To Date
Country Net Q/Variable Value Net Q/Variable Value
Canada 48,386 273,477
Mexico 2,650 13,637
Hondura 7,345
Nicarag 2,542
Colomb 4,957
Chile 640,280 2,721,454
U King 4,719 28,460
Fr Germ 49,504
Austria 5,143
Russia 3,194 3,194
Spain 4,923
Italy 8,350
India 96,990 493,698
Sri Lka 85,611 459,688
Vietnam 27,280
Indnsia 73,720
China 86,565 858,742
Taiwan 12,156 56,951
Japan 417,532 1,574,884
TOTAL 1,398,083 6,667,949

7326908576 Metal Handles For Brooms, Mops, Paint Applicators
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 85 5,360 391 14,456
Mexico 19,608 7,240
C Rica 4 2,929
Brazil 3,646 20,270
Denmark 480 4,400
Fr Germ 3 3,081 47,003 12,339
Spain 80,640 25,071 714,624 296,977
Italy 1,459,606 733,758 5,748,790 2,865,726
Malaysa 605 7,608
China 1,178,542 1,049,863 4,712,324 3,869,463
Hg Kong 74,500 53,098
Taiwan 23,148 34,273
Japan 400 2,482
TOTAL 2,718,876 1,817,133 11,345,523 7,191,261
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9603100500 Wiskbrooms, of Broom Corn, LT=.96 EA. Prior to Entry
or Withdrawal for Consumption of 61,655 Dozen In Calendar Year

May Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 3,108 3,010
China 7,200 4,757 7,200 4,757
TOTAL 7,200 4,757 10,308 7,767

9603104000 Other Brooms, of Broomcorn, LT=.96 EA, Prior to Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year

May Year To Date
Mexico 54,456 40,808
China 2,520 2,456
TOTAL 56,976 43,264

9603105000 Other Brooms, of Broomcorn, LT=.96 EA, at Entry or
Withdrawal For Consumption of GT=121,478 Dozen in Calendar Year

May Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 14,508 10,510 23,976 18,268
China 7,200 5,020
TOTAL 14,508 10,510 31,176 23,288

9603106000 Other Brooms, Of Broomcorn, Valued Over .96 Each
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 674,050 1,674,070 3,170,507 7,879,263
Hondura 37,116 70,272 189,636 393,174
China 15,840 32,432
TOTAL 711,166 1,744,342 3,375,983 8,304,869

9603109000 Brooms & Brushes, Consisting of Twigs
or Other Vegetable Materials Bound Together,

With or Without Handles, NESOI
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 500 2,983 500 2,983
Mexico 8,064 2,875 52,504 69,341
Colomb 7,664 9,029 25,208 31,718
Fr Germ 8 7,013 8 7,013
Estonia 1,200 8,713 1,200 8,713
Turkey 1,100 4,640
India 244 11,692
Sri Lka 59,876 121,892 345,952 715,234
Thailnd 14,500 16,378 48,104 95,203
Vietnam 10,000 8,968 54,850 51,252
Phil R 1,000 2,504
China 17,562 39,276 100,908 204,231
Taiwan 1,200 2,401 1,200 2,401
TOTAL 120,574 219,528 632,778 1,206,925

9603210000 Toothbrushes, Incl. Dental-Plate Brushes
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 1,046 2,913 45,613 72,636
Mexico 1,686,020 269,418 4,295,173 939,754
Chile 38,016 9,216
Brazil 1,426,176 366,416 6,526,008 1,796,777
Sweden 45,970 49,131 77,834 80,811
Denmark 2,220 2,478
U King 84,000 28,820 101,629 62,042
Ireland 1,096,812 470,790 3,157,200 1,354,368
Nethlds 180,000 6,857 319,645 28,559
France 447 4,287
Fr Germ 2,028,013 1,218,395 17,069,270 10,171,988
Hungary 1,464 2,919
Switzld 5,075,196 2,399,829 42,112,760 13,559,604
Italy 263,016 140,097 980,352 495,366
Turkey 5,040 3,611
Israel 20,160 3,986 133,736 78,235
India 2,734,032 658,421 14,753,545 2,518,010
Thailnd 414,144 43,615 3,233,524 370,791
Vietnam 257,253 157,184 2,916,141 720,531
Malaysa 1,961,136 73,013 4,263,496 252,570

Indnsia 215 5,021 294,215 22,169
China 58,760,457 8,498,879 232,529,826 37,167,166
Kor Rep 257,344 99,733 728,584 140,125
Hg Kong 115,224 68,629
Taiwan 87,114 69,675 2,297,549 478,776
Japan 6,960 47,356 2,117,640 370,544
Austral 75,000 37,631
N Caldn 93,456 24,162
Kenya 3,264 4,176
TOTAL 76,385,064 14,609,549 338,287,871 70,837,931

9603294010 Hairbrushes, Valued Not Over .40 Each
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Poland 13,824 4,460
Thailnd 23,040 6,859
Vietnam 21,600 10,611
China 3,853,548 946,291 18,354,561 4,354,550
Kor Rep 35,856 9,191
Hg Kong 173,664 34,034 420,576 79,518
Taiwan 10,080 2,866
TOTAL 4,027,212 980,325 18,879,537 4,468,055

9603294090 Shaving Brushes, Nail Brushes,
Eyelash Brushes & Other Toilet Brushes For Use On The Person,

Valued Not Over .40 Each
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 4,221,566 382,191 21,426,194 1,985,682
Nethlds 450,000 20,019 720,000 30,049
France 447,911 117,211
Fr Germ 5,925,880 705,043 18,008,835 2,745,013
Italy 147,390 41,492 2,530,701 529,467
India 196,286 5,000 402,180 13,741
China 2,445,284 485,583 14,034,282 2,749,954
Kor Rep 1,851,500 59,617 3,597,156 130,221
Hg Kong 469,000 56,993
Taiwan 139,840 30,395 247,240 56,872
TOTAL 15,377,746 1,729,340 61,883,499 8,415,203

9603302000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Not Over .05 Each

May Year To Date
Country Net Q/No. Value Net Q/No. Value
Canada 172,500 5,993 172,500 5,993
Mexico 1,595,600 18,937
Fr Germ 2,719,500 88,018 9,641,000 230,774
Italy 1,014,000 11,059 14,364,900 163,457
India 1,500,000 13,200
China 17,126,412 424,707 44,242,158 1,165,906
Kor Rep 2,607,000 94,379 9,210,000 275,061
Hg Kong 844,000 29,777
Taiwan 1,000,000 18,000 1,000,000 18,000
TOTAL 24,639,412 642,156 82,570,158 1,921,105

9603304000 Artists Brushes, Writing Brushes & Similar Brushes For
Application of Cosmetics, Valued Over .05 But not Over .10 Each

May Year To Date
Country Net Q/No. Value Net Q/No. Value
Mexico 3,501,626 277,524 27,194,334 2,194,183
Dom Rep 33,060 2,874 33,060 2,874
Brazil 96,000 6,679 192,000 13,356
Fr Germ 832,500 55,150
India 213,456 16,080 356,112 26,945
Indnsia 261,504 27,476
China 9,230,842 808,357 40,202,638 3,289,254
Kor Rep 864,720 59,101 2,841,920 188,799
Hg Kong 50,000 3,145 340,000 28,071
Taiwan 1,121,056 69,754
TOTAL 13,989,704 1,173,760 73,375,124 5,895,862

9603306000 Artists Brushes, Writing Brushes & Similar Brushes For
Application Of Cosmetics, Valued Over .10 Each

May Year To Date
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Country Net Q/No. Value Net Q/No. Value
Canada 180 10,029 2,716 108,618
Mexico 9,596,980 1,550,559 45,617,606 7,368,222
Dom Rep 24,999 29,680 512,869 527,321
Denmark 220 3,020
U King 148,803 275,580 668,994 1,251,456
Nethlds 2,500 3,067 5,000 12,734
Belgium 13,976 3,673
France 67,047 180,089 348,765 1,170,543
Fr Germ 206,308 138,698 1,841,711 1,088,396
Czech 120 2,267
Switzld 314 11,483
Spain 16,055 72,527 53,620 243,910
Italy 917 26,575 126,813 77,438
Israel 2,090 6,086 2,090 6,086
India 584,352 193,721 1,785,688 779,541
Sri Lka 58,236 28,630 623,880 353,201
Thailnd 389,395 239,573 1,381,348 902,583
Vietnam 70,200 26,700
China 11,474,496 8,067,204 63,455,679 40,484,642
Kor Rep 136,468 193,536 919,999 904,551
Hg Kong 442,993 213,747 2,041,437 1,024,447
Taiwan 131,746 27,209 372,658 130,262
Japan 246,751 764,902 1,366,254 3,948,069
Austral 888 2,558
Maurit 885 2,749 13,927 47,057
TOTAL 23,531,201 12,024,161 121,226,772 60,478,778

9603402000 Paint Rollers
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 55,301 54,023 256,066 241,754
Mexico 1,085,714 629,913 4,788,295 2,949,840
Brazil 9,600 24,602 9,600 24,602
U King 6,400 3,050 6,400 3,050
Nethlds 770 3,440
Fr Germ 743,164 197,467 1,978,792 522,321
Czech 25,060 9,777 25,060 9,777
Singapr 48,321 9,186
China 4,186,938 2,862,699 14,829,361 8,593,371
Hg Kong 112,170 22,049 112,170 22,049
Taiwan 15,000 15,525
Japan 40,000 28,476
TOTAL 6,224,347 3,803,580 22,109,835 12,423,391

9603404020 Paint Pads (Other Than Of Subheading 9603.30)
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 7,000 3,110
U King 67,500 31,230 72,300 37,907
Fr Germ 1,000 2,364
Italy 44 7,438
China 1,336,813 903,339 4,836,526 2,630,394
Taiwan 17,048 126,064 100,692 804,605
TOTAL 1,421,361 1,060,633 5,017,562 3,485,818

9603404040 Natural Bristle Brushes, Other Than Brushes Of
Subheading 9603.30

May Year To Date
Country Net Q/No. Value Net Q/No. Value
Sweden 100 4,542
U King 112,300 62,703 144,087 97,614
Nethlds 336 2,805
France 1,340 3,475
Fr Germ 843 4,917 2,671 14,287
Italy 60,800 84,596
Turkey 14,760 58,903 37,872 128,846
Israel 12,000 9,423
Thailnd 371,664 52,720
Vietnam 487,512 59,613
Indnsia 3,540,290 492,802 14,077,704 2,083,332
China 5,280 5,285 507,916 93,304
Taiwan 39,298 14,279 229,814 71,260
Japan 3,480 31,245

TOTAL 3,712,771 638,889 15,937,296 2,737,062

9603404060 Paint, Distemper, Varnish/Similr Brushes Exc Brushes of
Subheading 9603.30 NESOI
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 12,636 18,578 77,964 96,286
Mexico 72 3,098
Guatmal 26,475 32,973
Brazil 52,588 27,539
Sweden 1 4,542
U King 184 3,407 45,750 40,110
Fr Germ 6,900 15,623 27,906 95,723
Czech 9,600 5,965 24,000 15,098
Switzld 517 2,358
Italy 17,992 11,118 19,143 26,773
Vietnam 214,240 44,595 268,946 131,956
Singapr 10,750 4,309
Indnsia 2,776,056 392,442 15,370,669 2,770,606
China 16,383,594 5,878,520 67,213,981 25,390,443
Kor Rep 40,000 9,075 45,000 18,076
Taiwan 91,296 26,404 1,143,728 306,026
Japan 248,060 79,432
TOTAL 19,552,498 6,405,727 84,575,550 29,045,348

9603908010 Wiskbrooms
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Mexico 1,824 2,833 3,344 5,726
Brazil 2,429 30,033
China 32,032 32,353 208,199 186,941
Taiwan 1,938 6,446
Rep Saf 768 2,467
TOTAL 33,856 35,186 216,678 231,613

9603908020 Upright Brooms
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 284 7,249
Mexico 50,431 55,515 246,685 248,326
Guatmal 18,500 23,700 55,076 68,915
Salvadr 21,012 20,849
Colomb 5,520 3,959 28,860 24,215
Brazil 16,387 37,778 63,337 117,001
Italy 20,094 41,102 70,542 103,069
Vietnam 200 10,500 200 10,500
China 754,814 746,778 2,701,464 2,875,604
Taiwan 648 2,240 44,028 33,090
Japan 100 15,000 100 15,000
Egypt 3,732 3,625 18,276 12,341
TOTAL 870,426 940,197 3,249,864 3,536,159

9603908030 Push Brooms, 41 CM or Less in Width
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Argent 4,350 12,643
Sri Lka 1,260 5,285 3,636 16,215
China 18,762 55,942
TOTAL 1,260 5,285 26,748 84,800

9603908040 Other Brooms, NESOI
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 53,960 113,565 304,481 525,946
Mexico 399,354 611,256 1,779,854 3,417,421
Guatmal 20,400 20,036 61,200 60,308
Salvadr 47,214 83,384
Dom Rep 1,577 27,278
Colomb 31,728 22,257 148,803 178,539
Venez 5,541 45,551 725,793 86,988
Brazil 11,772 69,485 100,045 320,950
U King 1,476 10,981
Czech 29,080 25,545 50,930 48,109
Hungary 27,900 8,777

September 2009 BROOM, BRUSH & MOP PAGE  23

BBM.Sept.y  9/7/09  8:21 AM  Page 23



Spain 47,616 48,509
Italy 5,599 23,852
Israel 3,986 3,257
India 844 2,194
Sri Lka 29,978 85,973 143,201 368,012
Thailnd 6,500 9,034
Vietnam 4,050 3,485 21,210 18,403
Indnsia 38,150 38,974
China 985,076 1,184,423 3,269,571 3,769,562
Kor Rep 182 2,789 182 2,789
Taiwan 2,720 5,756 14,115 90,235
Egypt 3,600 2,904
TOTAL 1,573,841 2,190,121 6,803,847 9,146,406

9603908050 Brooms, Brushes, Sqeegees, Etc., NESOI
May Year To Date

Country Net Q/No. Value Net Q/No. Value
Canada 1,255,208 9,926,404
Mexico 3,186,353 17,619,171
Salvadr 20,701 60,456
Hondura 1,623,052 6,079,597
Panama 9,716
Dom Rep 2,783 217,614
Colomb 99,333 509,961
Brazil 64,331 300,015
Argent 143,088
Sweden 3,363 110,995
Finland 10,595
Denmark 108,289 459,452
U King 84,306 364,431
Ireland 3,612 3,612
Nethlds 319,641 892,906

Belgium 86,210 874,194
France 28,013 75,572
Fr Germ 249,906 825,924
Austria 5,738 205,177
Czech 43,564 63,157
Switzld 11,329 26,032
Poland 8,487
Russia 4,643 4,643
Spain 184,658
Italy 948,199 3,502,614
Serbia 11,908 11,908
Romania 4,776 8,611
Turkey 13,194 15,568
Syria 3,299
Israel 115,823 317,969
India 73,965 621,437
Pakistn 205,174 2,278,192
Sri Lka 377,017 1,646,768
Thailnd 504,765 3,467,214
Vietnam 141,198 327,914
Malaysa 28,499 145,865
Singapr 18,615
Indnsia 37,689 283,380
China 30,772,320 128,696,875
Kor Rep 127,300 1,215,172
Hg Kong 482,874 1,823,188
Taiwan 1,247,277 4,962,419
Japan 15,410 171,406
Austral 125,724 480,953
W Samoa 83,464
Egypt 33,170 100,535
TOTAL 42,466,657 189,159,223
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Tanis said. “There are specific areas that we focus on, but we are
not limited to any one or two markets as a company. However, the
same can probably be said about a lot of other companies in the
brush industry.”

Many brushes that Tanis, Inc., produces are not even used for
cleaning. For example, the company has made a type of brush
used to hold flags in place during slalom snow skiing competi-
tions. 

“We get different inquiries and respond. We also participate in
trade shows and receive input to pursue new ideas through our
sales force,” Tanis said. 

He added that business during the first half of 2009 for the com-
pany had slowed somewhat due to today’s overall economic
recession, but that Tanis, Inc., has managed to remain profitable.

“I feel a lot of business for companies is down, depending on
what markets they are in. But overall, we have been OK and have
received new business,” Tanis said. “I do feel brighter days are
ahead. We have worked on some new projects and I’m seeing
some pickup in overall business. I’m not saying it’s back to nor-
mal, but we as a company are optimistic for the remainder of the
year and into 2010.”

According to Tanis, it’s important that his company remain
aggressive from both an engineering and sales standpoint. 

“When a company gets into a slowdown, it’s important to
become more aggressive. During these lean times, many compa-
nies will take projects that before may have been placed on the
back burner and put them instead on the front burner,” he said.
“It’s important to figure out how to make new things; which is
what we normally do anyway since we don’t usually produce a

standard product line. We focus on custom products. It’s just
important to work harder and smarter now.

“Foreign competition is also a concern, but not quite as much
for us as compared to those who make commodity-type products.
I’m hopeful the playing field is leveling out a little bit with foreign
competitors due to increased technology.”

Tanis said a major benefit to being a domestic supplier is that
lead times can be much quicker compared to products that arrive
from overseas. 

“I also feel the Euro exchange rate is helping us in the United
States in some regards right now; and a lot depends on what direc-
tion today’s U.S. government takes us as far a future policies are
concerned,” Tanis said. 

Being a custom industrial brush manufacturer, providing supe-
rior customer service is huge as well at Tanis, Inc. 

“Everything I could say about our focus on customer service is
a cliché — but very true. We certainly do our best to provide qual-
ity service to our customer base. We value our customers and they
are truly king,” Tanis said. “We just conducted a survey and fared
extremely well in this area. It’s what we consider one of our core
strengths — customer relationships and service.”

As far as what’s new with the company, Tanis, Inc., has added
some stapling equipment to its existing production process.
Officials have also developed in the last couple of years a line of
composite wheel brush products that feature a composite core and
abrasive filament. 

“We are very proud of these items, and I feel our quality is sec-
ond to none,” Tanis said. “We are able to work with abrasive fila-
ments much more effectively with the newer equipment we have
in place. There are new techniques we have now implemented.”

Being a custom brush maker, he explained that it’s important his
company keeps up with technology. This is not only true when

First Half Report
Continued From Page 11
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making the actual brushes, but also for improved machining and
internal operations.

Located in Delafield, WI, in the suburban Milwaukee area,
Tanis, Inc., includes a newer 48,000-square-foot facility located
adjacent to the company’s older 16,000-square-foot production
building. 

Contact: Tanis Incorporated, 
3660 Kettle Court East, Delafield, WI 53018. 

Phone: 262-646-9000; Fax 262-646-9005.
Web site: www.tanisinc.com. 

Despite a slower first part of the year, officials at Brushes
Corp., located in Cleveland, OH, have experienced an
uptick in business over the past few months.  

“We are seeing some light at the end of the tunnel, but the
overall number of brushes people are ordering is definitely
down,” Brushes Corp. General Manager Jim Hauck said.
“We may be getting the same amount of orders, but the quanti-
ties have been lower. Many companies are not buying products
to increase their inventory, but instead are purchasing to their
actual needs. They are trying to watch their dollars as it pertains
to inventory. 

“This hasn’t always been the case in the past. Before, many
companies liked to have extra inventory on hand at their own

facilities. Right now, people are just ordering what they need and
trying to conserve cash.”

One positive aspect of being a domestic supplier is that compa-
nies such as Brushes Corp. can help customers maintain a lighter
inventory level that they now desire.

“Our specialty is providing short runs on brush products such
as 100- to 1,000-piece orders. We have customers who need these
orders in a hurry. We also provide special packaging,” Hauck
said.

He added that Brushes Corp. has actually had to hire three
people in the past couple of months to bolster the company’s
work force in an effort to meet a recent upturn in business. 

Despite this positive note, Hauck said it’s hard to predict the
future health of the U.S. economy for the remainder of 2009 and
into 2010. 

“Fundamentally, I feel the economy is still not there when it
comes to demand. People are still watching their money very
closely and ordering just what they need,” he said. “In order to
improve, new business must come along which I don’t really see
happening right now.

“As a domestic brush manufacturer, we also continue to see
a deluge of companies from China trying to sell brushes. It’s
phenomenal how China has become a major force in the
industrial world. This is especially true with low-cost, com-
modity brushes. The domestic brush maker is better able to
survive by supplying products that include value-added fea-

tures.”
Fortunately for Brushes Corp., this is exactly the type of

products it supplies. The business produces various types of
twisted-in-wire brushes used by many different industries. This
includes automotive, oil and gas, medical, aerospace, military,
etc.

“We don’t have a ‘standard product line.’ Instead, we are a cus-
tom brush manufacturer with the ability to supply and draw our
own wire. This helps keep our raw material costs low,” Hauck
said. 

Therefore, Brushes Corp. has ready access to wire for brush
production, thus ensuring a constant supply of material at compet-
itive prices. The company manufactures many of its brushes to
meet customer drawings or samples, using the highest quality
materials available. 

“We have a ‘design a brush’ page on our Web site. People
can forward us the type of brush they are looking to have
made. We can then get them their brushes quickly,” Hauck
said. “With the Internet, there are a lot of hits from people
shopping around, seeking smaller orders and trying to find bet-
ter prices.”

He said the company sells to both domestic and international
customers, and that there should always be a need for domestic
brush manufacturers. This is going to be contingent, however, on

the ability to provide quick turnaround
times and solid customer service. Those
companies that provide commodity-type
items will probably have a tougher time.

“It’s hard to compete against companies
from such places as China and India that
can make simple, low-cost brushes very
cheaply. Many (brush buyers) are focused
on costs now more than ever. They are real-

ly watching their bottom lines,” Hauck said. 
He added the real strength of many U.S. companies is being

able to come up with new ways to streamline manufacturing,
which in turn lowers labor and manufacturing costs.  

“Doing business in today’s world is also contingent on politics,
controlling costs and a host of different things that work to keep
new and small businesses flourishing. This is especially true in the
brush business, where there are a lot of small manufacturers try-
ing to prosper,” Hauck said. “Many companies are just trying to
hang on right now in a ‘no man’s land,’ trying to figure out where
the economy is heading next.

“This is unprecedented territory with the economy. I have never
seen anything like it before, and I have been in this business for
20-some years. We (Brushes Corp.) had a decent year last year (in
2008), with 2009 being slower due to the downturn in the econo-
my. We are still hanging in there, watching our costs and keeping
expenses down. This is what you have to do. Like other compa-
nies, we are just trying to get through today’s economic slowdown
and be in a good position when things do turn the corner.”

Because of today’s economic recession, Hauck added that major
capital expenditures might have to wait at Brushes Corp. until a
true turning of the economy takes place.   

Contact: Brushes Corp., 
5400 Smith Rd., Cleveland, OH 44142.  

Phone: 216-267-8084; Fax: 216-267-9077.
Web site: www.brushescorp.com.

“We have a ‘design a brush’ page on our Web site. People
can forward us the type of brush they are looking to have

made. We can then get them their brushes quickly.”

Jim Hauck, Brushes Corp. 
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Houston, TX; Los Angeles, CA; and Shelbyville, KY. Most prod-
ucts are shipped the same day or within 36 hours or less. The com-
pany’s wire products are designed to function efficiently with
every type of brush, broom or mop application on the market.

“We manufacture a wide variety of high quality wire products
for the broom, brush and mop segments, such as galvanized high
and low carbon, stainless steel, nickel silver, brass coated, regular
tempered, untempered steel, high fatigue and
annealed wires,” said WCJ Pilgrim Wire
Sales Manager Kristopher Shaw. “We offer
many different sizes of wire and packages
including custom applications. For broom,
brush and mop applications, we generally sell
wire products in the size range of .003 inches
to .25 inches.”

WCJ Pilgrim Wire stocks more than 150
sizes of wire and packages them in straight
hanks, crimped in hanks, crimped in coils or
spools, straight in coils or spools, straight and
crimped multi-stranded, and on stems and reels. 

In an economy that has presented so many challenges, it is not
always easy to describe business as being simply “good” or “bad.”
In WCJ Pilgrim’s case, for example, business has slowed, but the
company has obtained new business, nonetheless.

“We are definitely not going through a large growth period,
but business is good in that we are picking up new customers,”
Shaw said. “We are not recording the volume of sales that we
did before the economic crunch hit, but when our new and
existing customers become busy again, we will be situated pret-
ty well.

“These times give us a chance to really see what we are
made of, to become more versatile and to get more hands-on
with our customers. There is nothing that we won’t try,
because we can’t afford to lose the potential of any new busi-
ness.

“While we wait for the economy to rebound — and we are con-
fident it will — we are dealing with current challenges on a day-
to-day basis. We feel that WCJ Pilgrim Wire is going to be around
for a long time.”

When speaking about the future of the companies that WCJ
Pilgrim serves, Shaw reiterated his belief that when the economy
turns around, the company’s new and existing customers will
flourish. Shaw is also among those who believe the tough eco-
nomic times have had at least one positive effect in that the com-
panies that have survived have proven themselves to be strong,
viable contributors to the industries they represent.

“I think once everybody is back to the point where they are
doing well and growing, it will be great for the next 10 years or
so,” Shaw said.

One effective way some manufacturers have partnered with
their customers to cut costs is by helping them keep their invento-
ries low or nearly non-existent.

“What we try to do for our customers is hold inventory for
them,” Shaw said. “We will manufacture the product and then
hold it for them. Then we can ship to our customers with just one-
or two-day notice.”

In today’s business environment, just-in-time delivery has been

honed, in many cases, to the point where companies keep virtual-
ly no inventory.

“Many customers want their inventory to be ‘on the road,’ or ‘in
the truck’ so to speak, rather than sitting in their warehouses,”
Shaw said. “Everything is on a moment’s notice. There are no real
lead times. It is an interesting and challenging environment in
which to do business. It changes from week-to-week and day-to-
day. You can have a ‘blockbuster’ day and then the following day
can be really slow.”

To keep its customers’ inventories low by providing just-in-time
delivery takes planning and coordination between WCJ Pilgrim
and the companies it serves.

“We keep an open line to our customers, whereas if they are
slow, they can give us a ring and we will slow down production at
our end,” Shaw said. “We just want to make sure we can help our
customers with any need they may have.”

Shaw reported that prices of the natural materials to make steel
and low carbon steel, such as iron ore, have gone up, as well as
scrap prices.

“I think this is due to the fact that U.S. manufacturers have
slowed production as a result of the economy,” Shaw said. “This
caused somewhat of a rod shortage as the manufacturers were
working off their inventories rather than producing. Now, as
things are starting to turn around a little bit, there is a higher
demand for steel and steel rod and there is a shortage, which has
caused the price of steel to rise. I think it could turn around by
November, however, because there is a lot of steel going back
into the market. I haven’t seen any figures, but I think that the
Cash for Clunkers program is going to cause scrap prices to go
down.”

Contact: WCJ Pilgrim Wire, 3700 N. Fratney S., 
Milwaukee, WI 53203. 

Phone: 888-672-2503; Fax: 414-291-9555.
Web site: www.wcjwire.com.

Rudolph Deligdish founded Deligh Industries, Inc., of
Brooklyn, NY, 50 years ago. The company originally
supplied animal fiber for the brush market. About 25

years ago, the company made the transition from the animal fiber
market to the wire market.

Today, Deligh Industries provides all of the types of wire used
by the broom, brush and mop industry, including tinned wire for
corn brooms, galvanized broom bands, brush stapling wire, oil-
tempered wire, stainless steel wire, nickel silver wire and brass
wire.

“We also provide many varieties of brush blocks and broom
handles,” Deligh President Robert Deligdish said. “Corn broom

Wire Executives
Continued From Page 15

“Everything is on a moment’s notice. There are no
real lead times. It is an interesting and challenging

environment in which to do business. It changes from
week-to-week and day-to-day. You can have 

a ‘blockbuster’ day and then the 
following day can be really slow.”

-Kristopher Shaw, WCJ Pilgrim Wire 
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wire is in low demand in the United States, but the usage of our
other products has increased over the past 60 days.”

Deligdish reported that business overall in
the broom, brush and mop industry has been
slow for the past eight months.

“There has been a lack of business in this
industry. I don’t know if this trend is going to
continue, but it appears that demand is defi-
nitely off,” Deligdish said. “It also appears
that many U.S. companies are doing more
importing than they have previously, which is a serious chal-
lenge to the health of the manufacturing environment of this
industry.”

Deligdish said the price of steel has changed more dramatically
over the past two years than in previous times, after reaching
unprecedented highs in 2007.

“The price of steel has really followed worldwide commodity
prices,” Deligdish said. “Through supply and demand, the price of
major commodities dropped after 2007, and now commodity
prices seem to be inching up again.”

In these times when many companies are seeking to keep inven-
tories low, Deligh’s tradition of stocking a large inventory of the
popular sizes of wires and its ability to manufacture specialty

wires with fairly short lead times, has been a tremendous help to
its customers.

“Generally speaking, we stock almost every item we sell, so, for
the most part, we are able to provide next-day delivery,” Deligdish
said. “Next-day shipment really has had dramatic effect on our
business. Customers looking for fast service feel comfortable pur-
chasing products from us.”

Despite the challenges facing the broom, brush and mop indus-
try Deligh serves, company officials maintain a positive outlook.

“We are continuing to expand into other fields where we feel
demand will grow; however, our commitment to the broom, brush
and mop industry is unwavering,” Deligdish said.
Contact: Deligh Industries, Inc., 255 Conover St., Brooklyn, NY

11231. Phone: 718-875-1511; Fax: 718-237-4257.
E-mail: rdeligdish@aol.com.

Many mop, brush, broom,
squeegee and product-related
manufacturers and distributors

are expected to attend this year’s
ISSA/INTERCLEAN® North America.
The annual event is specially designed to
help business leaders meet various clean-
ing industry needs and offer access to valu-
able contacts which include top executives
and technical experts. 

The event will bring together more than
650 exhibitors and many networking oppor-
tunities to the show floor at McCormick
Place South, Chicago, IL, on October 6-9.

Tradeshow hours this year are 10 a.m. to
5:30 p.m. on Wednesday, Oct. 7; 10 a.m.
to 4:30 p.m. on Thursday, Oct. 8; and 9
a.m. to 1 p.m. on Friday, Oct. 9. 

In addition, ISSA has scheduled another
large educational conference, featuring
sessions in economic forecasting, leader-
ship in tough times, sales savvy, infection
control, diversification, doing more with
less, and, of course, green cleaning.

New Green Connections Center
The latest proof of ISSA’s desire to keep

its members informed and on top of cus-
tomer hot buttons can be seen in a brand-
new educational attraction located in the
middle of this year’s exhibit hall: the
Green Connections Center. Here, attendees

will witness the association’s commitment
to bringing together science, cleaning and
the impact of cleaning on occupant health,
manifested in round-the-clock live demos
in a fully functional mock restroom. There
will be a mock classroom here as well, to
help showcase ISSA’s latest initiative to

research a clean standard for K-12 schools.
The Green Connections Center will also

contain a Green Product Showcase which
is an easy-to-take-in display of the latest
cleaning-industry innovations. Visit
www.issa.com/gc to review the new tech-
nologies featured in this area.

Attendees To Focus On Exhibitors And Education 
During ISSA/INTERCLEAN® North America 2009

“Next-day shipment really has had dramatic effect on
our business. Customers looking for fast service feel

comfortable purchasing products from us.”

-Robert Deligdish, Deligh Industries 

ISSA/INTERCLEAN®

Chicago 2009 
Convention Overview

Exhibitor Lunch and Learn: 

Inside the Mind of the Buyer . . . . . . . . . . . . 11:30 a.m. - 1 p.m.
Educational Conference . . . . . . . . . . . . . . . . . . . . . . 8 a.m. - 5 p.m.

Educational Conference. . . . . . . . . . . . . . . . . . . . . . . 9 - 11:30 a.m.

Exhibit Hours . . . . . . . . . . . . . . . . . . . . 10 a.m. - 5:30 p.m.

Educational Conference . . . . . . . . . . . . . . . . . . . . 8:30 a.m. - Noon

Keynote Speaker: Donny Deutsch . . . . . . . . . . . . . . 8:30 - 10 a.m.

Exhibit Hours . . . . . . . . . . . . . . . . . . . . 10 a.m. - 4:30 p.m.

ISSA General Meeting . . . . . . . . . . . . . . . . . . . . . . . . . . . 8 - 9 a.m.

Educational Conference . . . . . . . . . . . . . . . . . . . . . . . . . 9 - 10 a.m.

Exhibit Hours . . . . . . . . . . . . . . . . . . . . . . . . 9 a.m. - 1 p.m.

Tuesday,
October 6

Wednesday,
October 7

Thursday,
October 8

Friday,
October 9
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By Harrell Kerkhoff
Broom, Brush & Mop Editor

A total of 20 short tons of broom corn was imported into the
United States during June 2009, according to the U.S. Department
of Commerce. Total value of this import was $57,489, with a cost
per ton of $2,874 ($1.44 per pound). 

All of the imported broom corn for the month arrived from
Mexico. 

June’s broom corn import mark was quite a bit lower com-
pared to one year ago, when the government reported that 65
short tons of broom corn entered the United States during June
2008. 

After the first six months of 2009, a total of 140 short tons of
broom corn was imported into the United States. Total value of
this import was $367,230, with a cost per ton of $2,623 ($1.31 per
pound). In comparison, 534 short tons of broom corn were import-
ed into the United States by the end of June 2008. Total value of
this broom corn was $1,282,496, with a cost per ton of $2,402
($1.20 per pound). 

The 2009 import breakdown in short tons by country after six
months is as follows: Mexico, 113 tons; India, 11 tons; Chile, 9
tons; and the Dominican Republic, 7 tons. 

Richard Caddy of R.E. Caddy & Co., Inc., in Greensboro,
NC, felt June’s import figures from the government were accurate,
especially in regards to the price per pound of $1.44. He said this
price indicates that the imported broom corn was probably com-
prised of both hurl and insides. 

“The cost of broom corn did move up a bit in June. We will

probably see even higher price per pound figures after July and
August import numbers are released,” Caddy said. 

When interviewed on August 20, Caddy said Mexican broom
corn pricing remains very high.

“There are a couple of ways to look at this type of situation.
When pricing is this high, it can sometimes dampen demand and
create over supply,” he said. “It might also encourage more broom
corn to come onto the market. If more broom corn is available and
demand slackens, then maybe pricing will come down. Right now
it’s a tough situation.”

Caddy added that June’s import was more than likely still com-
prised of 2008 carry-over broom corn. The same could probably
be said concerning July’s import, although new crop broom corn
from Mexico’s Torreon region could have also shown up for the
month. 

“I feel the July import figure will still be low. The problem with
July was that inventory was hard to get,” Caddy said. “July’s
import will probably be comprised of a blend of crops harvested
in both 2008 and 2009 as processors clean out their 2008 invento-
ry and fill in with the new crop.”

Caddy added that the U.S. broom corn import figure for August
could be higher compared to previous months as more activity was
reported. 

“Supplies are still kind of tight as of the middle of August.
It’s very difficult to get a read on exactly how large the first
crop from Torreon is this year,” he explained. “We (R.E.
Caddy) have bought broom corn lately from several different
sources. Most of the broom corn is pretty decent at it pertains
to quality. Fibers are not as fine as normal, but this is not a uni-

versal situation. A lot
of the hurl does
include flat fiber.

“However, we have
to take what we can
get. It’s not possible
to bargain much. The
processors are letting
me know on a week-
by-week basis when
they have broom corn
to sell and when they
do not.”

Caddy said he has
only heard rumors as
far as the possible
planting size of Tor-
reon’s second crop
but has not received
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U.S. Imports 20 Short Tons
Of Broom Corn In June

Broom Corn Imports
2004 2005 2006 2007 2008 2009 Total Cost
Tons Tons Tons Tons Tons Tons Value Per Ton

January 174 125 61 116 89 14 $47,077 $3,363 ($1.68)

February 113 44 215 90 91 21 $63,921 $3,044 ($1.52)

March 168 77 65 83 41 50 $108,699 $2,174 ($1.09)

April 122 120 56 48 150 11 $27,195 $2,472 ($1.24)

May 167 36 135 172 98 24 $62,849 $2,619($1.31)

June 147 65 81 63 65 20 $57,489 $2,874 ($1.44)

July 162 124 160 80 66

August 183 177 216 80 76

September 215 124 152 131 133

October 202 133 184 92 123

November 194 200 96 160 29

December 127 164 76 101 17

1,974 1,389 1,497 1,216 978 140 $367,230 $2,623 ($1.31)
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solid information. 
On the subject of yucca fiber, Caddy reported that many cus-

tomers who normally purchase this material are now importing
grass brooms from Mexico, while still making their all-corn
brooms in the United States. 

“It puts a damper on yucca sales. It’s a shame because the qual-
ity of the yucca fiber is pretty nice and the pricing is attractive,
especially when compared to what (broom corn) insides are going
for,” he said. 

Overall, Caddy reported that business at his company has been
strong as of late. This includes the selling of broom corn and other
supplies. However it’s hard to predict, he added, on how business
activity in September and October will fare. 

Tim Monahan of The Thomas Monahan Co., in Arcola, IL,
said it’s evident by another low monthly import figure that not
much broom corn business is taking place between the United
States and Mexico. 

“It’s hardly worth reporting. Twenty short tons is one truck load
of broom corn,” he said. “This is a record low for June compared
to past years.”

When interviewed on August 20, Monahan said the first Torreon
harvest should be about over. There is a problem, however, when
trying to figure out the true size of this harvest. This is due to the
ongoing situation with violence in the Torreon region and other
parts of Mexico. 

“It’s a fairly dangerous area. People are concerned about trav-
eling there,” Monahan said. “You can only tell about the size of
this (first Torreon) crop by the price, and pricing seems to be fair-
ly firm. We don’t know what the (second Torreon) crop is going
to do, but that is our best hope right now for future supply.”

He added that not much movement has taken place as well
concerning the yucca fiber market, although product is still
available. 

Bart Pelton of PelRay International, LLC, in San Antonio,
TX, felt that June’s import figure of 20 short tons was too low and
not accurate. 

“We (PelRay International) imported more than that ourselves
for the month, and I know we were not the only ones importing
broom corn,” Pelton said. “I feel the import number should be
more like 50 to 60 (short) tons.”

It’s Pelton’s guess that there may have been a cut-off error with
the reporting of June’s broom corn imports, and that part of
June’s figures may show up in July. Another possibility is that
some of June’s imported broom corn was misclassified as broom
straw. 

“The price also looks a little low to me for June. Even processed
insides have been above $1.44 per pound in Mexico. However,
June’s reported price may include some unprocessed broom corn.
It’s hard to say,” Pelton said. 

When interview on August 21, he added that the majority of
the first broom corn harvest from the Torreon region has been
completed, although it’s not completely finished. 

“There are always some people who plant late. A trickle of
broom corn is still being harvested and coming to market. This
is just a few tons a day. I think we will continue to see little
dabs of broom corn coming in from the first harvest until the
second (Torreon) harvest begins around mid-September,”

Pelton said.
He added that this year’s first Torreon crop looks to be smaller

in size compared to the previous year’s first crop. 
“There are different estimates on how much smaller, but I would

guess at least 20 percent. There are some reports that this year’s
first crop is 40 or 50 percent smaller, but I’m not sure if it’s that
much,” Pelton said. “It’s important to remember that last year’s
(first Torreon) crop was a disappointment in itself because of its
smaller-than-expected size. The big difference this year is that
there is almost no carry-over broom corn available. This was not
the case last year.”

After recently returning from a trip to Mexico, Pelton also
reported on the quality of this summer’s first crop broom corn
from the Torreon region. He said that in general, this crop is not as
long in length as usual. 

“Normally, the Torreon crop will run 80 or even 90 percent
hurl. This year, I think’s it’s more like 70 percent,” he said. “The
crop seems shorter to me than what we normally get as far as the
length of the fiber. Of course, in some years there is a lot of over-
length, which is wasteful. So today’s current situation is not all
bad. 

“I expect the price spread between hurl and insides may
increase. Also, the second crop (from Torreon) is never as long in
length as the first crop, so we may see an imbalance between hurl
and insides heading into winter.”

Now that the first Torreon crop has pretty well been harvest-
ed, attention is turning to the size of the second crop from the
area. One immediate concern is the lack of irrigation water
from nearby lakes and a low amount of rainfall. There is some
water available, however, from wells which may help the situ-
ation.

“The second crop is almost never as big as the first crop,
which I feel will hold true again this year. I do feel (Mexican
broom corn) farmers have been satisfied with recent prices. This
should certainly encouraged more planting,” Pelton said. “It’s
also important to consider that even though there may be a
smaller amount of broom corn being harvested (this summer and
fall), demand is lower in the United States and Mexico. Because
of this, I feel broom corn will be readily available as winter
approaches.”

Pelton noted in mid-August that because Mexican broom corn
processors are finally getting caught up with orders, future pricing
increases may ease. 

“For awhile, new broom corn was being sold as soon as it
was processed as processors were running behind. They are
now caught up, which should take pressure off of the market,”
Pelton said. “(The price) could even come down some,
although I’m not sure if there is enough available broom corn
to make this happen. Another issue is with the exchange rate,
which is starting to move against us. The (Mexican) peso has
been strengthening. If this continues, even if broom corn
inventory builds, the price in U.S. dollars will not come
down.”

When discussing yucca fiber, Pelton said that as of mid-August
prices have moved up by a small amount compared to the past
couple of months. 

“In my opinion, however, yucca fiber is still a bargain. It hasn’t
gone up in price like broom corn and it’s still readily available,”
he said. 
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Interested in purchasing 18” and 24” Push Broom obsolete
Sleeves (Chip Board). Send reply to Mike Lubbers at
mike@basic-plastics.com and we will contact you immediately.

Wanted
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